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How many hours do you work at starbucks a day

How many days a week do you work at starbucks. How many hours do you have to work at starbucks.

The largest Reserve in the US and worldwide is the Chicago Roastery, part of a global network of Starbucks Reserves located in cities like Milano, Tokyo, and Shanghai. These exclusive locations offer unique experiences with special and rare drinks not found elsewhere. The world's biggest Starbucks can be found at 646 Michigan Ave in Chicago,
Illinois, USA, covering nearly two-thirds of a football field. On the other hand, California boasts the most number of Starbucks stores - over 3,115 locations, accounting for nearly 19% of all US stores. To put this into perspective, there are more Starbucks in California than high schools in the state. The top five cities with the highest number of
Starbucks in California include Los Angeles (151), San Diego (135), San Jose (80), Sacramento (75), and San Francisco (61). In contrast, states like Vermont, North Dakota, Maine, Wyoming, Rhode Island, South Dakota, Delaware, New Hampshire, West Virginia, Montana, and Mississippi have very few - with Vermont having the least number of
Starbucks stores at 12. Cities known for their dense populations and urban lifestyles also have more Starbucks locations. For example, New York City has the most Starbucks in the US, with over 191 stores, followed by Chicago (186) and Las Vegas (179). The popularity of these cities as tourist destinations contributes to this trend. The United States
has seen an impressive presence of Starbucks stores across all 50 states, with a total of 27,000 stores operating nationwide. However, population density plays a significant role in determining the number of stores per capita, with areas having lower populations hosting fewer Starbucks locations. For example, Vermont's population is 60 times smaller
than California's, resulting in only one Starbucks store for every 53,955 people compared to California's ratio of one Starbucks for every 12,500 individuals. Other states like North Dakota and Maine also have relatively low population densities, with a significant portion of their land being undeveloped. Despite the variations in population density,
Starbucks has managed to establish a strong presence across all major US territories. However, some smaller territories such as American Samoa, Northern Mariana Islands, Guam, and the US Virgin Islands remain without a Starbucks store. Regarding customer satisfaction, Starbucks has consistently received high ratings from customers. In 2023,
it scored an ACSI (American Customer Satisfaction Index) of 78, up one point from the previous year's score of 77. This represents a positive trend in customer satisfaction for Starbucks over the years, with its highest ACSI rating being 80 in 2013. The factors contributing to this improvement include industry trends and competitors like Dunkin'
stepping up their game, as well as individual store performance. Despite experiencing a decline in ACSI score in 2015 due to poor performance by some stores, Starbucks has since seen an upward trend in customer satisfaction ratings, with its highest score of 79 in both 2019 and 2021. The overall rating based on customer reviews also reflects a
consistent quality of service and products offered by Starbucks. With an average rating of 4.1 out of 5 stars from over 5.3 million reviews across 11,549 stores, the majority (83% or 4.4 million reviews) have given positive feedback about their experience at Starbucks. Starbucks has an overall high customer satisfaction rating, with around 97% of
reviews showing a positive sentiment towards the brand. To ensure accuracy and fairness in our analysis, we used a ranking system that assigns equal weights to ratings and review counts. Our data reveals that most of the worst Starbucks stores are located in Ohio (4), California (3), and Texas (2). The top 5 worst Starbucks stores include two
locations in Broadview Heights, OH, with 2.2 ratings and 101 reviews each. In Texas, the Alkek Library and Student Center at San Marcos have 3.2 ratings and 100 reviews each. The Pickup location in New York has an average rating of 3.4 across 100 reviews. However, when considering only ratings, the worst Starbucks stores are located at Louis
Armstrong New Orleans International Airport, with three locations receiving a rating of 1.0 out of 180 reviews. Another outlet with a low rating is found at Ronald Reagan Washington National Airport, with an average rating of 1.8 out of 125 reviews. Airports seem to have the worst Starbucks experiences, with customers complaining about rude staff,
long wait times, and unavailability of regular drinks. Some outlets have also received complaints about dirty conditions, including mice droppings and open garbage bins that attract flies. On the other hand, the best Starbucks store is located in Washington state, at the Starbucks Reserve Roastery Seattle, which has an average rating of 4.6 from
15,948 reviews. This upscale location serves unique coffees and artisanal breads, offering a distinct experience for customers. The second-best Starbucks is Chicago's Starbucks Reserve Roastery, with an average rating of 4.5 from 10,915 reviews. It features five themed floors, each providing a unique customer experience. Starbucks Reserve location
in New York lands fifth place with high ratings In a recent review analysis, New York Roastery's third Starbucks Reserve location secured fifth spot with an average rating of 4.3 and 4,479 reviews. Floridians are most active in leaving reviews, making up 80.7% of the state's locations with over 100 reviews. New Mexico is second, followed by Texas
and Florida which have a combined total of 1.1 million and 417,979 reviews respectively. Starbucks operates over 16,000 stores globally, with 9,651 company-operated stores and 6,701 licensed franchises. ####Key Leaders of Starbucks Brian Niccol serves as Chairman and CEO, Mellody Hobson is Board Chairwoman, and Rachel Ruggeri holds the
position of Executive Vice President and CFO. ####Country Ownership Starbucks originated in the United States and remains an American coffee brand with headquarters in Seattle. Starbucks' logo evolution started with the brand name encircling the siren's face in 2011. This design became more contemporary and simplistic, removing the
surrounding text to leave only the siren herself. Starbucks was founded in 1971 at Pike Place Market, Seattle, Washington. Initially, they provided coffee to other establishments like espresso bars and restaurants. It wasn't until the mid-1980s that Starbucks began serving its own coffee beverages using their own coffee beans. The company was
founded by three friends: Jerry Baldwin, Zev Siegl, and Gordon Bowker. They were a teacher, writer, and another teacher, respectively. The primary reason for starting Starbucks was to provide good dark-roast coffee to Seattle. Starbucks' initial investment of $10,000 grew into a billion-dollar giant coffee brand. Today, the company has been around
for 53 years, providing beverages and excellent customer service. In terms of ownership, Siegl sold his shares in 1980, while Baldwin and Bowker sold their shares to Howard Schultz and his group of investors in 1987. Starbucks went public in 1992 at a price of $17 per share. Today, the company is owned by its shareholders, with institutional
investors owning 73.8% and the general public 24.1%. Some notable shareholders include Vanguard Group Inc., BlackRock Inc., State Street Corp., Morgan Stanley, and Geode Capital Management, LL.C. Starbucks also owns several companies, including Teavana, La Boulange, Evolution Fresh, Seattle Coffee Co., and Ethos Water. The company's
total assets have grown to $29.45 billion in 2023, with a significant increase in sales growth, operating income, and net income compared to the previous year. Starbucks has seen an increase in total assets, rising from $27.98 billion in 2022 to $29.45 billion in 2023. The brand's total deficit also showed improvement, decreasing by 8.2% from -$8.70
billion in 2022 to -$7.99 billion in 2023. As of October 2024, Starbucks' market capitalization is $108.28 billion, a slight drop of 0.78% compared to the previous year's $109.13 billion. The company's total sales in the US were $36.5 billion, with profits reaching $4.2 billion as of May 2024. Globally, Starbucks reported net revenues of $35.98 billion in
2023, which translates to approximately $98.56 million per day. The company's stock price, as of October 3, 2024, was $95.56 per share, a decrease of 0.97% from the previous day. Starbucks experienced a decline in its net revenues by 1.1%, dropping from $9.2 billion in Q3 2023 to $9.1 billion in Q3 2024. Factors contributing to this decline include
decreased same-store sales, lower-than-expected earnings reports, and inflation affecting consumer spending. The company has also faced challenges with boycotts and walkouts in 2024. Despite improvements in some areas, Starbucks saw a 2% decline in its Q2 consolidated net revenues, with same-store sales down by 3% across North America and
a 4% drop globally. China was the country with the highest decrease in same-store sales, at 11%. Between 2022 and 2023, a total of 469 Starbucks stores closed, including 216 in the US. However, the company also opened 689 new stores in the US and 2,107 globally, with most of these new locations being in China. As of 2023, Starbucks had
approximately 381,000 employees worldwide, with 59.8% (228,000) based in the US and 40.2% (153,000) outside the country. The company's employee demographic shows that nearly half (48.1%) are White, while 31.7% are Hispanic or Latinx. Less than 10% are Black, and Asians make up only 5.9% of Starbucks' US workforce. The age distribution
among Starbucks employees is predominantly young, with nearly 4 in 5 (82%) workers below the age of 30, and about 1 in 6 (16%) between the ages of 30-50. Only 2% are over 50. Starbucks may hire individuals as young as 16 years old, but with certain restrictions. These include limitations on the number of hours minors can work per day and week,
late work hours during school nights, and limited job duties. The specific rules vary by state, and some states require parental consent for a minor to work at Starbucks. The average yearly salary for a Starbucks employee is around $32,168, with entry-level positions averaging about $28,413 annually, while seasoned employees can earn up to $42,884
per year. On an hourly basis, the average pay for US Starbucks employees (hourly partners) is $17.42 per hour, significantly higher than the federal minimum wage of $7.25 per hour. However, this rate varies by state, with Wyoming having the highest hourly rate at $22.5 per hour or $46,800 per year and Louisiana, Kentucky, and Oklahoma having
the lowest at $14.1 per hour or $29,250 per year. Baristas at Starbucks can earn an average annual income of about $35,957, which is 26% higher than the national average. Their hourly rate averages around $15.37, also 12% higher than the national average. However, salaries can range from as low as $15,500 per year to as high as $48,100 per
year. Starbucks managers have an even higher average annual income of around $67,155 (29% higher than the national average) and an hourly rate of about $28.80 (61% higher than the national average). Their salaries can vary significantly depending on store location, ranging from as low as $34,000 per year to as high as $109,000 per year. The
CEO of Starbucks, Laxman Narasimhan, earned around $14.6 million in his new role. Starbucks serves approximately 14.3 million customers daily worldwide, with the majority being in urban and suburban areas. In the US alone, over 37.8 million people visited Starbucks within the last 30 days, according to a 2018 survey. This translates to about
64% of the American population consuming coffee having visited Starbucks. The brand has a strong presence among coffee drinkers, with 81% in the US visiting Starbucks in the past half year. Starbucks targets the affluent and urban/suburban populations heavily, with more than 42% of its customers earning over $90,000 yearly. The majority of
visitors are women (61%), and the age range between 21 and 30 accounts for nearly two-fifths of all Starbucks' customers. Notably, 9 out of 10 consumers in the restaurant chain industry know of Starbucks, with about 38% favoring the brand enough to make a purchase. The loyalty towards Starbucks is significant, with more than 85% of those who
have tried it being loyal to the brand. Interestingly, nearly two-fifths (41.8%) of customers visit Starbucks daily. The popularity stems from its role in kickstarting the coffeehouse culture and elevating the coffee experience. Through strategies like promoting a social experience, rapid market saturation, new offerings, control over the supply chain, and
exceptional customer service, Starbucks achieved significant success. Its unique selling point lies in offering not just premium coffee but also an exceptional customer experience, cozy atmosphere, and personalized service. With a staggering 4.5 million positive reviews on Google, representing 81.5% of its customer base, Starbucks solidifies its
position as a leading coffee brand worldwide. The company boasts an impressive market share in the US, with its name and logo recognized by around 90% of Americans. Starbucks' top-selling drink is the Iced Matcha Green Tea Latte, with 83% customers giving it a positive rating. During summer, Frappuccinos dominate sales, with Caramel being
the most popular. Pumpkin Spice Latte is the holiday season's best-seller, while Peppermint Mocha takes the top spot for holidays. Espresso Con Panna and Lemonade Iced Coffee are the least ordered hot and cold drinks respectively, making up less than 1% of orders. Starbucks offers non-dairy milk alternatives, including almond, soy, coconut, and
oat milk. You can order online through the mobile app, which is used by nearly 60% of customers. The sizes available are Short (8 fl 0z), Tall (12 fl oz), Grande (16 fl 0z), Venti (20 fl 0z), and Trenta (30 fl oz) for most drinks; however, Iced Matcha Green Tea Latte only comes in Grande or Venti sizes. Starbucks' coffee cup sizes have an Italian twist,
using terms like Tall, Grande, Venti, and Trenta. Here's a breakdown of these sizes: - Tall refers to the smallest size in English but is actually large in Italian, at 12 fl oz. - Grande means large in Italian but is the medium size at Starbucks, measuring 16 fl oz. - Venti is twenty in Italian, which corresponds to a 20-oz cup for hot drinks and 24 fl oz for cold
ones. - Trenta refers to thirty in Italian, making it the largest size at 31 fl oz. Starbucks' sizes can be compared to: - Extra Small (8 fl oz) with Starbucks' Short - Small (12 fl oz) with Starbucks' Tall - Medium (16 fl 0z) with Starbucks' Grande - Large (20 fl oz for hot, 24 fl oz for cold) with Starbucks' Venti - Extra Large (31 fl oz) with Starbucks' Trenta
Comparing Starbucks to Dunkin’, their cup sizes are actually smaller. However, they share a common size of 20 fl oz for hot beverages, and both have similar sizes for cold drinks, except that Dunkin doesn't offer a size equivalent to Starbucks' Tall. The largest size at Starbucks is the Trenta (31 0z), available for cold coffees, refreshers, and iced teas.
The smallest size excluding espresso shots is Short, offered in hot coffees, teas, and beverages. Starbucks' espresso shots come in different sizes: Solo with one shot (0.75 fl oz or 22.2 mL), Doppio with two shots (1.5 fl oz or 44.4 mL), Triple with three shots (2.25 fl 0z or 66.5 mL), and Quad with four shots (3 fl oz or 88.7 mL). The average cost of
Starbucks drinks ranges from $2.45 for steamed apple juice to $8.45 for a paradise drink, depending on size and type. The most expensive drinks based on cost per mL are Espresso Con Panna Solo and Espresso Macchiato Solo at $0.14 per mL. However, the most costly drinks in terms of price are Starbucks Refreshers at $8.45. The prices for hot
drinks at Starbucks vary depending on size and type. A Short (8 fl 0z) costs between $2.85 to $5.55, while a Tall (12 fl 0z) ranges from $2.95 to $5.65. Iced drinks are slightly more expensive, with a Tall costing between $3.45 and $6.95. A Grande (16 fl 0z) of hot beverage can cost anywhere from $3.45 to $5.95, while the same size iced drink costs
around $3.65 to $7.65. The most expensive option is usually Iced Teas with Oleato Golden Foam. For Venti-sized drinks, prices range from $3.75 to $6.45 for hot beverages and around $3.95 to $7.95 for iced drinks. The Trenta size (30 fl 0z) iced drink costs between $4.85 and $8.45. The high prices of Starbucks can be attributed to several factors,
including convenience, brand image and popularity, strategic locations, store ambiance, and the quality of materials used. Factors such as technology, reputation, location, vibe, and quality ingredients all contribute to the premium pricing. The most caffeinated hot drink at Starbucks is Featured Blonde Roast with 360 mg of caffeine per Grande cup
size. This is followed by Featured Medium Roast Pike Place Roast and Featured Dark Roast, each containing 310 mg and 260 mg of caffeine respectively. On the other hand, for the iced drinks category, Nitro Cold Brew takes the top spot with 280 mg of caffeine per Grande size. Tied in second place are Cinnamon Caramel Cream Nitro Cold Brew and
Vanilla Sweet Cream Nitro Cold Brew, each containing 265 mg of caffeine. Starbucks' strongest coffee is its espresso-based drinks, which range from 75 mg to 300 mg of caffeine per serving depending on the type: Solo (75mg), Doppio (150mg), Triple (225mg), and Quad (300mg). When looking for hot drinks with minimal caffeine content, Starbucks
offers Featured Decaf Roast Decaf Pike Place Roast with merely 15 mg. Other low-caffeine options include Emperor’s Clouds & Mist and Honey Citrus Mint, each containing 16 mg of caffeine. Moving on to the iced drinks category, if you're seeking beverages with low caffeine levels, choose the Chocolate Cookie Crumble Créme Frappuccino or
Double Chocolaty Chip Créme Frappuccino as they contain only 15 mg of caffeine per Grande size. Other options include Iced Black Tea, Iced Black Tea Lemonade, Iced Green Tea, and Iced Green Tea Lemonade, each containing 25 mg of caffeine. Lastly, if you're looking for completely caffeine-free drinks at Starbucks, consider trying Lavender
Oatmilk Chill (Cold Coffee), Mint Majesty (Hot Tea), White Hot Chocolate, Caramel Apple Spice, Steamed Apple Juice, or Peach Citrus Refresher. Starbucks offers a range of drinks with varying levels of sugar content. Caffeine-free options include Creme Frappuccinos like Vanilla Bean and Strawberry, as well as Iced Teas like Blended Strawberry
Lemonade and Passion Tango Tea. A Grande-sized Starbucks drink can contain anywhere from 3 g to 70 g of sugar. The top sugar-containing drinks are: * Hot Drinks: Caramel Apple Spice (70 g), Steamed Apple Juice (50 g), White Hot Chocolate (48 g) * Iced Drinks: Caffe Vanilla Frappuccino (63 g), Matcha Créeme Frappuccino (61 g), Caramel Ribbon
Crunch Frappuccino (60 g) Conversely, the drinks with the least sugar are: * Hot Drinks: Oleato Caffé Latte with Oatmilk (6 g), Caffé Misto (10 g), Cappuccino (12 g) * Iced Drinks: The majority of Frappuccinos have more than 40 g of sugar, but the lowest sugar content is found in drinks like Teavana London Fog Tea Latte and Honey Almondmilk Flat
White. It's worth noting that natural sugars are present in foods like fruits and milk, while added sugars refer to those added during preparation or cooking. Using low sugar Starbucks drinks, such as Cold Brew Coffee with Milk or Vanilla Sweet Cream Nitro Cold Brew, can be a good alternative to sugary drinks. Starbucks offers low-calorie options
for both hot and cold beverages. For example, the Grande size of Iced Black Tea Lemonade contains only 11 grams of sugar, while Iced Caffe Latte and Iced Flat White also have 11 grams of sugar. Other low-sugar options include Iced Green Tea Lemonade, Iced Brown Sugar Oatmilk Shaken Espresso, and Iced Peach Green Tea. However, some
Starbucks drinks are high in calories. The Venti size of Iced Chai Tea Latte with Oleato Golden Foam contains 630 calories, which is nearly one-third of a woman's daily recommended calorie intake. When it comes to hot drinks, the White Hot Chocolate has the most calories at 400 calories per Grande cup. Other high-calorie options include White
Chocolate Mocha and Caramel Apple Spice. In contrast, some Starbucks hot drinks are low in calories. The Featured Blonde Roast, Featured Dark Roast, and Featured Decaf Pike Place Roast have only 5 calories per Grande cup. Grande iced drinks with low-calorie content that won't make you feel guilty at Starbucks include Cold Brew Coffee, Iced
Coffee Blend, and Nitro Cold Brew with only 5 calories. Other options under 50 calories are Iced Black Tea Lemonade, Iced Green Tea Lemonade, and Vanilla Sweet Cream Nitro Cold Brew. For zero-sugar, fat, calorie, and caffeine drinks, choose Chai Tea, Earl Grey Tea, Emperor's Clouds & Mist, or Iced Black Tea. Starbucks sources its coffee beans
from over 30 countries, mostly from Latin America, where it grows the highest quality and best-tasting coffee beans. The company also sources coffee from Africa and Asia-Pacific regions. Competitors of Starbucks include Dunkin', Panera Bread, Dutch Bros, Tim Hortons, and Caribou Coffee. Factors that make Starbucks unique are its ability to
seamlessly bridge home and work, providing a warm social atmosphere, and customizing menus to fit local preferences. Starbucks sells the most coffee in the US, making up 52% of the top 10 largest coffeehouse chains. Dunkin' is older than Starbucks by 23 years but has been outpaced by it in terms of locations and sales. Starbucks' sales reached
$27.5 billion, a significant increase from Dunkin's $11.3 billion in 2022 [39]. The company generally observes major holidays like New Year’s Day, Martin Luther King Jr. Day, Memorial Day, Juneteenth, Independence Day, Labor Day, Thanksgiving Day, and Christmas Day. While most Starbucks stores remain open on Labor Day, individual store
policies may vary, so it's best to check local schedules [40]. Some locations might close or adjust their hours on New Year’s Day and the 4th of July, so it's essential to verify with your local store [41]. The cost of a licensed Starbucks store is approximately $315,000, plus additional expenses such as compliance fees, inventory, supplies, marketing, and
promotions, which require at least $700,000 in liquid assets [48]. Starbucks has faced controversies like the 2024 boycott due to involvement in social issues. The brand was indirectly linked to a tweet about the Israel-Gaza war, leading to harassment of employees and calls for boycotts [49]. Other reasons for boycotting Starbucks include unfair labor
practices, environmental concerns, social issues regarding LGBTQ and racial rights, and sourcing problems, particularly those related to ethics [50]. 1. Beyond its bean-based offerings, what else does Starbucks include in its products? Answer: The brand incorporates a variety of ingredients beyond just beans. 2. Who is Starbucks taking sides with
between Israel and Palestine? Starbucks has not taken any side; they've never officially supported either entity nor contributed to military efforts. 3. Why did Starbucks workers go on strike, besides the boycotts? Employees walked out during Red Cup Day, protesting for better wages and benefits since their contributions significantly impacted
company profits. 4. Does Starbucks condone genocide in any form? The brand explicitly condemned terrorism, violence, and hate; they also distanced themselves from Workers United's stance on the Israel-Gaza war, emphasizing that statements made by Workers United were their own responsibility. 5. What action did Starbucks take against
Workers United? Starbucks filed a lawsuit citing trademark infringement after seeing the unauthorized use of their logo in a tweet, leading to confusion and hatred directed at employees. 6. How much financial damage has Starbucks suffered from boycotts? The company's market value decreased by approximately $12 billion in November 2023, with
several factors potentially contributing to this loss; however, some speculate that the war-related boycotts may have had a significant impact on their finances. Statistics show that the most ordered Starbucks drinks are [insert data here]. Additionally, research highlights the popularity of certain beverages among customers. Furthermore, a study
compares tea drinkers to coffee drinkers, revealing interesting insights. In terms of employee compensation, the CEQO's salary is significantly higher than that of workers, with the CEO earning 1,000 times more. Moreover, an article discusses the top companies owned by Starbucks. A fun fact about the Pumpkin Spice Latte is presented, along with
information about the company's history and its various subsidiaries. Furthermore, data on the average salary at Starbucks in the USA is provided. Sources: * Statistics About The Most Ordered Starbucks Drinks (2024c) * Tea Drinkers Vs Coffee Drinkers Statistics (2024e) * Starbucks CEO Makes 1,000 Time More Than Workers (2024) * Calories
[StatPearls] (2022) * HBD PSL! 20 fun facts about Starbucks Pumpkin Spice Latte (2023) * 5 Companies Owned by Starbucks (2022) * Rural Health: Maine-the most rural state. (2024, May) * Starbucks Average Salary in the USA, 2024. (2024) * AboutUs - Company Timeline (2019) * Our Founders (2021a) * Where Does Coffee Come From? (2021b) *
Starbucks Enhances Innovation to Support Growth in China (2023a) * Starbucks condemns acts of terror and escalating violence, strongly disagrees with statements made by Workers United. (2023b) * About Us (2023c) * Starbucks Fiscal 2023 Annual Report (2023d) * What has Starbucks said about the conflict in Israel and Gaza? (2023e) *
Starbucks Menu (2024a) * Stock Info & Resources - Frequently Asked Questions (2024b) Starbucks, the global coffee giant, has been making headlines with its latest financial reports and sustainability efforts. The company's 2023 Global Impact Report highlights its progress in reducing waste, conserving water, and promoting diversity in the
workplace. According to Yahoo Finance, Starbucks' institutional ownership stands at a whopping 74%, indicating strong support from big investors. However, the company has faced challenges, such as declining sales and boycotts over its stance on Israel, which have resulted in a $12 billion loss in market value, as reported by the New York Post.
Starbucks continues to expand its presence globally, with Statista revealing that it operates a significant number of stores per million people. The company has also been focused on improving customer satisfaction, with the American Customer Satisfaction Index (ACSI) ranking it among the top coffee shop chains in the US. The company's workforce
diversity efforts have been highlighted by Starbucks Stories & News, emphasizing its commitment to creating an inclusive work environment. Additionally, the company's Reserve program provides a unique experience for customers and baristas alike. Starbucks' financial performance is available on Yahoo Finance, with Q2 Fiscal 2024 results
showing a mix of positive and negative trends. The company's stock price has fluctuated over time, but its resilience is evident in the face of market challenges. Starbucks names Brian Niccol as Chairman and Chief Executive Officer, according to the official Starbucks Investor Relations website. In related news, articles have discussed various aspects
of the company, such as its franchise costs, history, inclusion & diversity initiatives, and quarterly earnings results. These stories can be found on websites like Yahoo Finance, HistoryLink.org, and Starbucks' own Stories & News section. Furthermore, publications like Forbes and CNN have featured articles about Starbucks, including its recent shift
in strategy and its ranking among the world's largest companies. Additionally, there are articles discussing unique Starbucks drinks available globally that should be brought to the US market. The company has also reported its Q3 Fiscal 2024 Results on its Investor Relations website, following a previous release of Q3 Fiscal 2023 Results. Moreover,
an article by Forbes highlights Starbucks' ranking among global companies, while another piece discusses the evolution of the Starbucks logo. There's also an article featuring the new Reserve Roastery in Chicago, showcasing the company's growth and development. Lastly, an article on CompaniesMarketcap.com provides information on Starbucks'
market capitalization as of 2024.



