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Are You Ready for
Health Intelligence?

If you're ready to put your data to work, below are five questions
to ask and to help your organization understand if you're ready
to begin the road from just having data to achieving actionable
health intelligence.

Take the Quiz &

How many boxes will you be able to check-off?

springbuk.  mtetigence Analyze

e Are data-driven plan designs a priority
DR, e for your organization?

. Are you analyzing data to find cost contain-
Slone | ment opportunities, only to encounter dead
ends with your current solution?

Diabetes Gaps Medication Management Gaps Non-Emergent Conditions

Are you looking for which populations to
address, but a shortage in data-driven in-
sights makes it a challenge to know where
to start?
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Identified Opportunity

221,656 | | $8.37M °

Diabetes Gaps

Are you searching for actionable insights Mocer | Gome | Doisen
to select impactful programs? Members with gaps in care for diabetes: Identifie

members with diabetes (based on national guidel Avoidable ER

specifications) and a gap in care for that conditio

Did You Know? After adjusting for age group anc Opportunity
average medical expenditures among people wi

Can you predict which program initiatives are most RG] | <1398 | | $3.55M e/

likely to reduce severe disease development? ramiard roe

complications

Do you have the tools to identify the best strategies
for decreasing PMPM health costs while closing
Comp”ance gapS? Spinal Fusion and Joint goarealtematives such as

such as high out of pocket
Replacement rder to discourage ER use

w coinsurance to increase

Can you evaluate employee health in satellite
locations to forecast the ROl of adding an on - « Extourage e ks oy o phyecans

in-network to expand office hours to evenings and

weekends

. o o
Or near_S|te CIInIC? e Member engagement:
s Letter campaigns
¢ Mobile alerts
* Telehealth
Example Goal

Reduce Non-Emergent ER Visits by 20% in 8 months.

¥ Sce related Answers ources:

Do you need a Way to measure the impact springbuk. Intelligence Analyze Compare Report Plan Design
of your programs more efficiently?

Timeline

Diabetes - Patient(s) that had at least 2 HbA1c testsin last ... X View Options Download
B Areyou stuck pulling manual, static reports?

I Do you find yourself spending extra time and money
to get the reports you need?

B Areyourelying onintuition to evaluate performance
and make decisions?

Current

Benefits landscapes are changing. rotelspenc (RN $418 —
Do you have the tools to adapt? $223,954,082

Claims: Jul 18 - Jun 20 | Population: 53120

Can your current solution go beyond analyzing
just medical and pharmacy trends? S20M
$15M Sep 2019
Do you know where to look for challenges you S10M @ redes S
could be solving but haven't uncovered yet? won Total s10,601481
Are you providing benefits that support employ- S0 u Aug Sep E Nov Dec
ees’ physical, emotional, mental, and financial 20 2% ¥ forecast
well-being? fotelSpend ™ foreesettrena fepor

S247.5m $255.6m $263.7m

Incurred: Apr 20 - Mar 21 paid through Jun 21

Are you looking to use social determinant data
to advance health equity?

Do you provide low-cost services to those living
in alow-income household?

Have you incorporated alternative onsite or mobile
screenings for members into your plan?

Do you offer evening or late-night appointments
for members who work second or third shift?

HOW DID YOU SCORE?

Did you have more boxes checked or unchecked?

Leveraging data-driven direction is allowing Are you ready take advantage of health intelligence?
everyday people - not just database wizards -
to uncover key insights and, most importantly, Learn how your company can take your health

take action. analytics solution to the next level. (v,

-
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The right platform eliminates busy work like

manual reporting and frees your team's resources
to focus on what matters most: driving lasting
improvements in the health of your employees.
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