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137out of194
137 out of 194 countries have data privacy 

laws in force. [3]

50% of CMOs are very concerned about the level of 
privacy compliance among their external partners 
and suppliers. [2]

50%

WHAT DO CONSUMERS THINK?

74% of consumers are concerned about brands tracking their online 
behaviour to target them with ads. [1] 

Consumers

74%

WHAT DO CMOs THINK?

A PERFECT STORM 
IS FORMING

Digital experiences are becoming ever-more sophisticated, as new 
functionality (like shoppable content and augmented reality dressing 
rooms) complements more familiar technologies (like social plug-ins and 
product recommendations). This demands frictionless connectivity, 
interoperability and data sharing between scores of vendors.

From a privacy perspective, the elements of a perfect storm are forming.

CONSENT SOLUTIONS ARE NOT 
WORKING AS THEY SHOULD

ADOPTION OF CMPs IN 
EUROPE:

Despite the widespread adoption of consent management 
platforms ('CMPs'), the Compliant 2022 audit confirms:

Unauthorized cookies and tags are collecting data from brand 
and publisher websites.

How piggybacked tags can quickly escalate, causing 
data to leak from a brand or publisher website through 
second and third-party intermediaries, often unknown to 
the website owner.
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8 OUT OF 10 
EUROPEAN 
WEBSITES ARE 
SHARING
DATA  BEFORE 
CONSENT IS 
GIVEN
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2020 2021

40% increase in GDPR fines from 2020 to 2021. [4]

brand.com

DATA IS LEAKING FROM VENDOR 
TO VENDOR

PUBLISHER SNAPSHOT

In the Compliant 2022 audit, a 
major UK news publisher was 
found to contain a staggering 
427 piggybacked tags on its 
site. These were firing before 
its CMP had captured consent.

22
Piggybacked tags 
per publisher site

36
Piggybacked tags 
per publisher site

PIGGYBACKING (ˈpgiˌaebækɪŋ) vb: when 
third-party tags are carried into the website 
ecosystem, often without the owner's permission.
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Research Methodology
The research was conducted from August-September 2022 on more than 500 (n=522) of the world’s top advertiser and publisher websites. The research included the Ad Age Top 100 brands and over 200 of the top European publishers in the 
UK, France, Germany, Spain, Belgium and Austria, making up more than 86 percent of total site traffic in the region. It examined 16 different compliance-focused data points using Compliant™ Audit Technology (CAT), and the world’s largest 
digital media compliance database (Data Safety Index™) to score and benchmark risk and progress over time.

[1] The Harris Poll, July 20th, 2022  [2] WFA 'CMO Guide to Ethics in Practice', September 2022  [3] IBM and The Ponemon Institute, 'Cost of a data breach 2022'  [4] unctad.org/page/data-protection-and-privacy-legislation-worldwide 
[5] enforcementtracker.com

To understand more about privacy compliance in digital marketing and to download the full 
Compliant 2022 Report, including regional and industry vertical analysis, please visit:

www.compliant.global

www.compliant.global
www.linkedin.com/company/compliant

DATA IS BEING TRADED BY 
UNKNOWN RESELLERS

RESELLING (riˈslɪŋ) vb: when vendors collect data to build 
audience segments which they sell back to advertisers, 
often including data from advertisers’ own consumers.

BRAND SNAPSHOT

6 resellers are operating on the UK site of a Japanese 
automotive company, acquiring data before the CMP 
records consent.  These resellers are often unknown to the 
website owner. 

AUTOMOTIVE TECH/TELECOMS

Brand websites in some industry 
verticals have as many as 14 different 
reseller tags.

14 DIFFERENT
RESELLER TAGS

Certain sectors typically have more reseller tags than 
others. Automotive, Entertainment and Tech/Telecoms are 
categories that consistently have multiple reseller tags in 
both the EU and US.

EU PUBLISHER SITES 
with at least one reseller tag

40%

US PUBLISHER SITES 
with at least one reseller tag

80% ENTERTAINMENT


