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Going from a “sea of sameness” to “dominating the category” •  AN RPA CASE STUDY

Become sought, not found

Finding the right 
apartment feels 
exhilarating. 
Searching for one?
Not so much.

Apartments.com

Finding a place to rent often means a dark journey 
through a patchwork of dubious websites, mom-and-pop 
regional services and the shadiest place on the Internet — 
Craigslist. Apartments.com needed to rise above and establish itself 
as the first destination for apartment-seekers. We needed to be a 
website people seek out, rather than simply come across on a Google 
search for “apartments near me.”

Everything about moving into a new 
apartment is gratifying and amazing 
and exciting. Except the process of 
finding that new apartment, which is 
painful and anxiety-ridden and 
frustrating. If we could take 
everything people loved about moving 
into a great place and make it part of 
the search process – we could create 
something truly special.

Finding the perfect place can change your whole outlook. It can open 
your eyes to new ways of seeing and navigating the world. In fact, it 
sounds exactly the kind of thing tech company visionaries are 
always promising to deliver — so we created our own 
(tongue-in-cheek) visionary thinker to embody that feeling: Brad 
Bellflower, the self-proclaimed inventor of “The Apartminternet.” 
We cast Jeff Goldblum to bring the role to life and connected with 
people across video, audio, display, outdoor, social and much more 
— constantly reinforcing that we have the best experience.

What began as a mission to “Change your aparment and change the 
world” has been so successful that our message is now about 
ubiquity and being “the most popular place to find a place.”
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The campaign has helped Apartments.com go from a “sea of 
sameness” brand to completely dominating their category. And it 
continues to get stronger over time. 

In the 2021 Q1 earnings call, their CEO said: 
“I really believe that this is Jeff (Goldblum) and our agency's best 
creative work yet and the distribution is the most powerful 
we've ever deployed. I believe our Apartments.com marketing 
effort is operating at 214.2%. In the month of March, the 
Apartments.com network had 26 million visitors, up 40% 
year-over-year and set an all-time record for visits in a month 
at 78 million visits, up 45% year-over-year.”
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