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INTRODUCTION

PURPOSE OF THE GUIDE

Athletics have been an integral part of Hillsdale 
College from its beginning, a source of great spirit 
and pride for our school. Our athletes strive for 
excellence (arete in ancient Greek) in the field 
of competition, and the halls and walls of our 
athletic facilities have the trophies and plaques to 
prove it. Likewise, we must strive for excellence in 
upholding the Hillsdale College Athletics brand.

This guide serves as a resource for understanding and applying 
the Hillsdale College Athletics brand. It represents more than a 
year’s worth of collaborative work between College departments 
to explore the history and past identities of Hillsdale College 
Athletics and build a new identity while remaining loyal to past 
traditions. In these pages, you will find guidelines for proper 
usage and visual presentation of logos and wordmarks, the official 
colors and typefaces of Charger Athletics, and examples of 
using our brand identity. By adhering to these guidelines, we can 
present our brand in a clear, consistent, and compelling manner, 
both internally and externally. 

As a representative of Hillsdale College Athletics, you are 
responsible for helping to strengthen and protect Hillsdale’s 
athletic brand by following these guidelines and sharing them 
with outside vendors and suppliers who provide uniforms, 
apparel, and other branded items. Together, we can present 
Hillsdale College Athletics consistently on the court, field, pool, 
and course; in internal and external communications; and in 
harmony with our overall Hillsdale College brand. 

Hillsdale College Athletics have a long and distinguished history. 
These brand guidelines aim to continue that impressive tradition 
and cultivate an even greater sense of pride for our Chargers. In 
the words of the Hillsdale College Alma Mater:

“And may that spirit long remain,
Bringing distinction true.
Noble pride in our Hillsdale’s name
Endures ’neath the White and Blue.”
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FILE FORMATS

The success of the Hillsdale Athletics visual 
brand relies on a clear and consistent 
presentation of identity materials.

Proper usage of file formats is key. Logo file formats are 
generally limited to two main categories of use: print and digital. 

PRINT
Printed materials use CMYK and/or PMS color. Use the following 
formats for print projects such as brochures, uniforms, banners, 
signage, etc.:

PDF, AI, EPS 
These file types are “resolution independent” vector files and 
can be scaled with no loss to quality. 

DIGITAL
The digital space for screens uses RGB/Hexadecimal color. 
Use the following formats for digital space, such as websites, 
PowerPoint, broadcast TV, or other on-screen use:

PNG, JPEG 
These are “compressed” image files prepared for screen use. 
Be aware that scaling a digital file larger than its given pixel size 
will negatively impact the visual quality of the image. Generally, 
use larger file sizes to ensure visual quality. PNGs are preferred, 
which are higher quality and also allow transparency.

For questions or more information regarding any 
of the content contained in this guide, contact the 
Hillsdale College Athletic Department:  
athletics@hillsdale.edu 
(517) 607-3132

INTRODUCTION
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PRIMARY  
ATHLETICS LOGO

The primary logo is to be used in 
all official competition wear and 
official departmental branding. 
The preferred use of the primary 
athletics logo is in its full-color 
variant. However, a one-color option 
is available for applications where 
full color is not achievable  
or desired. 

Note that the coloration of the logo changes 
depending upon the background color to which 
it is applied. A light border in gray or white 
is added to versions that appear on a dark 
background.

The logo may not be reconstructed or altered 
in any way. It must always be prominent and 
legible. It must be reproduced from high-
resolution digital files. Color placement must 
never be altered under any circumstance.

Athletics logos should never be used to replace 
the official College logo. These logos are not to 
be used outside of athletics events, sponsored 
activities, apparel, etc. 

FULL COLOR ONE COLOR
IDENTITY
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CLEAR SPACE
Whenever you use the logo, it should be 
surrounded with clear space to ensure 
its visibility and impact. No graphic 
elements of any kind should appear 
inside this zone.

Clear space in the sport-specific logos equals  
the relative indicated height (X).

MINIMUM SIZE
To ensure visibility and legibility, logos should never 
be presented in sizes smaller than the requirements 
shown on this page. The goal is to maintain 
visual integrity and clarity. Logos should be sized 
appropriately for the piece being designed. Consult 
your print vendor for specifics on minimum sizes 
based on the piece you are creating.

PRIMARY  
ATHLETICS LOGO

IDENTITY

Print: 1/2 in  |  Digital: 36px
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The secondary logos are used for 
non-competition wear, signage, 
facility graphics, and other retail 
items. 

The preferred use of a secondary Athletics 
logo is in its full-color variant. However, a 
one-color option is available for applications 
where full color is not achievable or desired. 

Note that the coloration of the logo 
changes depending upon the background 
color to which it is applied.

Color placement must never be altered 
under any circumstance.

FULL COLOR ONE COLOR

SECONDARY  
ATHLETICS LOGOS

IDENTITY
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CLEAR SPACE
Whenever you use the logo, it should be 
surrounded with clear space to ensure 
its visibility and impact. No graphic 
elements of any kind should appear 
inside this zone.

Clear space in the sport-specific logos equals  
the relative indicated height (X).

MINIMUM SIZE
To ensure visibility and legibility, logos should never 
be presented in sizes smaller than the requirements 
shown on this page. The goal is to maintain 
visual integrity and clarity. Logos should be sized 
appropriately for the piece being designed. Consult 
your print vendor for specifics on minimum sizes 
based on the piece you are creating.

Print: 1.0 in  |  Digital: 72 px Print: 1.5 in  |  Digital: 108 px

SECONDARY  
ATHLETICS LOGO

IDENTITY
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HILLSDALE WORD MARK

The Hillsdale word mark should be 
used for away uniforms or anywhere 
Hillsdale College Athletics, in general, 
is to be communicated.

The preferred use of the Hillsdale word mark is 
blue on white, or white on blue. Under special 
circumstances, multi-color versions may be used 
with permission.

Note that the coloration of the word mark 
changes depending upon the background color to 
which it is applied.

If color is unavailable, black and white versions 
may be used.

*16° ARCH | Competition uniforms only.  
To be used stand-alone without other marks

ONE COLOR MULTI-COLOR

HILLSDALE 
WORD MARK

IDENTITY
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Print: 1.5 in  |  Digital: 108 px

CLEAR SPACE
Whenever you use the logo, it should 
be surrounded with clear space to 
ensure its visibility and impact. No 
graphic elements of any kind should 
appear inside this zone.

Clear space in the sport-specific logos equals  
the relative indicated height (X).

MINIMUM SIZE
To ensure visibility and legibility, logos should 
never be presented in sizes smaller than the 
requirements shown on this page. The goal is 
to maintain visual integrity and clarity. Logos 
should be sized appropriately for the piece 
being designed. Consult your print vendor for 
specifics on minimum sizes based on the piece 
you are creating.

HILLSDALE 
WORD MARK

IDENTITY
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The Hillsdale Chargers word 
mark should be used for away 
uniforms or anywhere Hillsdale 
College Athletics, in general, is 
to be communicated.

The preferred use of the Hillsdale word 
mark is blue on white, or white on blue. 
Under special circumstances, multi-color 
versions may be used with permission.

If color is unavailable, black and white 
versions may be used.

HILLSDALE CHARGERS 
WORD MARK

IDENTITY
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HILLSDALE CHARGERS 
WORD MARK

IDENTITY

CLEAR SPACE
Whenever you use the Hillsdale 
Chargers logo, it should be 
surrounded with clear space to 
ensure its visibility and impact. No 
graphic elements of any kind should 
appear inside this zone.

Clear space in the sport-specific logos equals  
the relative indicated height (X).

MINIMUM SIZE
To ensure visibility and legibility, logos should 
never be presented in sizes smaller than the 
requirements shown on this page. The goal is 
to maintain visual integrity and clarity. Logos 
should be sized appropriately for the piece 
being designed. Consult your print vendor for 
specifics on minimum sizes based on the piece 
you are creating.

Print: 1.5 in  |  Digital: 108 px
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These are the Hillsdale Athletics 
sport-specific logo lockup variations. 
These should be used whenever 
representing a specific sport.

The preferred use of Hillsdale sport-specific word 
marks is with Hillsdale in blue or white, with the 
sport in gray. Use of gray backgrounds may be 
used with permission.

Solid blue on white, or solid white on blue 
versions may be used, if color is limited. If color is 
unavailable, black and white versions may be used.

The department name is always shown in Freight 
Sans Condensed Bold with a kerning of 80 
pt. The primary logo word mark is 2.5x larger 
than the department. The space between the 
primary word mark and the department is 2/3 the 
department height. 

ATHLETICS

HILLSDALE SPORT-
SPECIFIC WORD MARKS

IDENTITY



16

ATHLETICS

ACTION SHOOTING FOOTBALL TENNIS

BASEBALL MEN’S GOLF TRACK & FIELD

MEN’S BASKETBALL SOFTBALL VOLLEYBALL

WOMEN’S BASKETBALL SWIMMING SPORTS MEDICINE

CROSS COUNTRY SHOTGUN SPORTS PERFORMANCE

CLEAR SPACE
Whenever you use the logo, it should be 
surrounded with clear space to ensure 
its visibility and impact. No graphic 
elements of any kind should appear 
inside this zone.

Clear space in the sport-specific logos equals  
the relative indicated height (X).

The sport-specific logos presented here are a 
sampling of the overall system and can accommodate 
additional athletic-related units and/or groups. 
Contact the Athletic Department with questions 
about adding logos and to obtain approval. 

MINIMUM SIZE
To ensure visibility and legibility, logos should never 
be presented in sizes smaller than the requirements 
shown on this page. The goal is to maintain 
visual integrity and clarity. Logos should be sized 
appropriately for the piece being designed. Consult 
your print vendor for specifics on minimum sizes 
based on the piece you are creating.

HILLSDALE SPORT-
SPECIFIC WORD MARKS

IDENTITY

Print: 1.5 in  |  Digital: 108 px
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The Chargers word mark should 
be used for HOME uniforms only.

The preferred use of the Chargers word 
mark is blue on white, or white on blue. 
Under special circumstances, multi-color 
versions may be used with permission.

If color is unavailable, black and white 
versions may be used.

CHARGERS  
WORD MARK

IDENTITY

*16° ARCH | Competition uniforms only.  
To be used stand-alone without other marks
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CHARGERS  
WORD MARK

IDENTITY

CLEAR SPACE
Whenever you use the logo, it should 
be surrounded with clear space to 
ensure its visibility and impact. No 
graphic elements of any kind should 
appear inside this zone.

Clear space in the sport-specific logos equals  
the relative indicated height (X).

MINIMUM SIZE
To ensure visibility and legibility, logos should 
never be presented in sizes smaller than the 
requirements shown on this page. The goal is 
to maintain visual integrity and clarity. Logos 
should be sized appropriately for the piece 
being designed. Consult your print vendor for 
specifics on minimum sizes based on the piece 
you are creating.

Print: 1.5 in  |  Digital: 108 px
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ATHLETICS

ATHLETICS

ATHLETICS

ATHLETICS

ATHLETICS

CHARGERS SPORT-
SPECIFIC WORD MARKS

IDENTITY

These are the Chargers Athletics sport-
specific logo lockup variations. These 
should be used for HOME use whenever 
representing a specific sport.

The preferred use of Chargers sport-specific word 
marks is with Chargers in blue or white, with the 
sport in gray. Use of gray backgrounds may be used 
with permission.

Solid blue on white, or solid white on blue 
versions may be used, if color is limited. If color is 
unavailable, black and white versions may be used.

The department name is always shown in Freight 
Sans Condensed Bold with a kerning of 80 pt. 
The primary logo word mark is 2.5x larger than the 
department. The space between the primary word 
mark and the department is 2/3 the department 
height. 
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CLEAR SPACE
Whenever you use the logo, it should be 
surrounded with clear space to ensure 
its visibility and impact. No graphic 
elements of any kind should appear 
inside this zone.

Clear space in the sport-specific logos equals  
the relative indicated height (X).

The sport-specific logos presented here are a 
sampling of the overall system and can accommodate 
additional athletic-related units and/or groups. 
Contact the Athletic Department with questions 
about adding logos and to obtain approval. 

MINIMUM SIZE
To ensure visibility and legibility, logos should never 
be presented in sizes smaller than the requirements 
shown on this page. The goal is to maintain 
visual integrity and clarity. Logos should be sized 
appropriately for the piece being designed. Consult 
your print vendor for specifics on minimum sizes 
based on the piece you are creating.

ATHLETICS

ACTION SHOOTING FOOTBALL TENNIS

BASEBALL MEN’S GOLF TRACK & FIELD

MEN’S BASKETBALL SOFTBALL VOLLEYBALL

WOMEN’S BASKETBALL SWIMMING SPORTS MEDICINE

CROSS COUNTRY SHOTGUN SPORTS PERFORMANCE

CHARGERS SPORT-
SPECIFIC WORD MARKS

IDENTITY

Print: 1.5 in  |  Digital: 108 px
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Print: 2.0 in  |  Digital: 144 px

The primary logo may be locked up with 
the Hillsdale and Chargers Logos in 
either vertical or horizontal variations.

The preferred use of the word marks is blue on 
white, or white on blue. 

If color is unavailable, solid, one-color black and 
white versions may be used.

MINIMUM SIZE
To ensure visibility and legibility, logos should never 
be presented in sizes smaller than the requirements 
shown on this page. The goal is to maintain 
visual integrity and clarity. Logos should be sized 
appropriately for the piece being designed. Consult 
your print vendor for specifics on minimum sizes 
based on the piece you are creating.

LOGO LOCKUPS

IDENTITY

FOOTB ALL
FOOTB ALL

FOOTB ALL
FOOTB ALL

FOOTB ALL
FOOTB ALL

FOOTB ALL
FOOTB ALL
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These are the Athletic Department’s 
sport-specific logo lockup variations. 
These are primarily used for Athletic 
Department campus use.

The preferred use of sport-specific word marks 
is blue on white, or white on blue. Sport-specific 
names can be locked up with the primary logo. 
Under special circumstances, multi-color versions 
may be used with permission.

If color is unavailable, black and white versions 
may be used.

The sport-specific name is always shown in 
Metronic Slab Serif Bold.

SPORT-SPECIFIC WORD 
MARKS

IDENTITY

FOOTBALL

FOOTBALL

FOOTBALL
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IMPROPER USE OF 
ATHLETICS LOGOS

Our identity is who we are. It is 
important to maintain the integrity 
and consistency of our visual brand. 

The examples shown here demonstrate incorrect 
usage, which applies to all of our identity logos.

The form, sizes, and position of the athletic 
marks should never be stretched or altered, 
though the marks as a whole may be scaled  
to any appropriate percentage.

If color is unavailable, solid, one-color black and 
white versions may be used. Grayscale versions 
are not allowed.

Do not alter set colors Do not stretch or distort the logo Do not use unapproved color 
combinations

Do not rotate the logo

Do not reverse the logo*

*The primary logo is permitted to be reversed on headgear when used symmetrically on both sides.

Do not blur or use poor quality versionsDo not add graphic styles  
(i.e. drop shadow, extra graphics)

Do not combine with other logos Never add unapproved typography

BIOLOGY

IDENTITY
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SPIRIT/VINTAGE 
MARKS

IDENTITY

Block H
With the advent of the primary athletics logo, 
the block H is available for wider College 
use. The history and spirit of the College are 
embodied in this mark, and can be used in any 
campus materials that communicate a sense 
of collegiate spirit, or “Charger pride.”

Script Hillsdale/Chargers
Inspired by uniform scripts from past Hillsdale  
teams, these custom Hillsdale/Chargers script 
word marks are unique and owned by Hillsdale 
College. The scripts were specifically designed 
to honor our past while complementing the 
current Hillsdale brand identity. 

Usage
The intent is not for these spirit/vintage 
marks to replace our primary logo. They are 
to be used in select applications, such as 
an alternate word mark on approved team 
uniforms and apparel, as well as on athletic 
spirit wear and College retail merchandise. 
They may never be used to replace the 
primary logo used in official team uniforms.

For questions or more information, contact 
the Athletic Department.

Print: 1.5 in  |  Digital: 108 pxPrint: .5 in  |  Digital: 36 px
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PRIMARY LOGO

PRIMARY LOGO &  
WORD MARK LOCKUPS

WORD MARKS

SPORT-SPECIFIC  
MARKS
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SPIRIT/VINTAGE
 MARKS

WOMEN’S  TENNIS

FOOTBALL

WOMEN’S  TENNIS

WOMEN’S  TENNIS

WOMEN’S  TENNIS

IDENTITY LADDER

We have many marks to identify 
Hillsdale College Athletics, our 
sports, and more.

Our mark system is designed to be 
consistent and flexible. The consistency 
strengthens all of our marketing efforts, 
and the flexibility ensures that we have a 
mark for any use and need.

Our mark system includes:

Primary, secondary, & word marks, 
which represent all of Hillsdale Athletics

Sport-specific marks, with variations 
for each sport

Spirit/vintage marks, including the 
Block H and script word marks

IDENTITY

SECONDARY LOGOS
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LIGHT GRAY
PMS Cool Gray 4 C
C0 M0 Y0 K32
R187 G187 B187
HEX #bbbbbb

CHARGER GRAY
PMS Cool Gray 7 C
C0 M0 Y0 K50
R149 G149 B149
HEX #959595

COLOR PALETTE

Only these colors should be used in 
Hillsdale College Athletics identity 
when possible.

Please use the correct color values for the specific 
medium in which it is intended. This will ensure our 
colors reproduce correctly.

Primary Colors
The primary colors of Hillsdale Athletics are navy 
blue and white. The navy blue more closely aligns 
with the institutional brand of Hillsdale College.

Secondary Colors
Hillsdale Athletics has a range of Cool Grays as 
secondary colors to support the navy blue and 
white. While the secondary colors do not represent 
Hillsdale Athletics as a whole, they are to be used 
to supplement marketing campaigns, apparel, and 
various communications as needed. Silver gray is to 
be used in official competition uniforms made by 
Ripon Athletics. Light Gray is used in the primary 
logo and in the sport-specific logos that appear on 
a navy blue background. Charger Gray is to be used 
as the dominant secondary color in all marketing 
communications. Under special circumstances, 
combinations of grays may be used with permission. 

Print
Pantone (PMS) or CMYK

Digital 
RGB or HEX 
Media includes anything rendered on screen—
broadcast, web, PowerPoint, etc.

For applications where full color isn’t available, the 
use of only black and white is acceptable.

NAVY BLUE
PMS 282 C
C100 M87 Y42 K52
R9 G22 B49
HEX #091633

LIGHT GRAY

SILVER GRAY

CHARGER GRAY

SILVER GRAY
PMS Cool Gray 1 C
C0 M0 Y0 K15
R221 G221 B221
HEX #dddddd

WHITE

COLOR & TYPOGRAPHY

PRIMARY COLORS

SECONDARY COLORS
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PRIMARY NAVY BLUE PRIMARY WHITE

SECONDARY CHARGER GRAY

COLOR RATIO: 
PRIMARY ATHLETICS BRAND

40% Navy Blue
40% White
20% Charger Gray*

The official colors of Hillsdale Athletics are navy blue and white and 
should be used in all cases when communicating on behalf of the brand. 
Gray is a supporting secondary color in conjunction with navy blue and 
white. This graphic shows a suggested balance of the colors for brand 
communication.

*Silver Gray for official uniforms

Exceptions
There are certain situations where opportunities arise to utilize an 
expanded color palette that ventures outside of the primary palette. An 
example may include the occasional use of unique uniforms for special 
occasions. Utilizing colors outside of the primary palette is not intended 
for long-term use.

If a sport requires a color outside of the primary palette, approval must 
be obtained from Hillsdale Athletics. It is not permissible to use colors 
outside of the palette for purely aesthetic reasons.

Rules
When applying the Hillsdale Athletics brand with permissible color 
exceptions, please adhere to the following guidelines:

•  Keep the executions simple and do not use colors that will clash 
with each other.

•  When applicable, it is preferred to use the one-color navy blue or 
white primary logo in conjunction with extended palettes.

•  Never use an extended palette on the basis of personal, aesthetic 
preferences.

•  Always obtain approval from Hillsdale Athletics when seeking the 
use of colors outside of the primary color palette.

COLOR & TYPOGRAPHY
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PRIMARY NAVY BLUE PRIMARY WHITE

SECONDARY CHARGER GRAY SPIRIT BRAND BLACK

COLOR RATIO: 
SECONDARY ATHLETICS BRAND

35% Navy Blue
35% White
20% Charger Gray
10% Black

In addition to navy blue, white, and gray, the secondary 
brand palette includes black, which is NOT to be used in 
official competition uniforms. The secondary brand palette 
should only be used for practice gear, travel attire/gear, and 
coaches’ attire (internal, non-game day only). Use of black in 
conjunction with any other colors outside of special-use case 
scenarios will require special approval from Hillsdale Athletics. 
Contact Hillsdale Athletics with any questions in regard to 
color combinations and use.

COLOR & TYPOGRAPHY



30

METRONIC SLAB NARROW BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789Aa
FREIGHT SANS PRO BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789Aa
FREIGHT SANS CONDENSED PRO BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789Aa

TYPEFACES

Examining countless specimens 
from the past, one typeface 
has clearly been prominent 
throughout the history of 
Hillsdale College Athletics— 
the Slab Serif. 

The primary typeface for Hillsdale 
Athletics is Metronic Slab Serif 
Narrow Bold. It should be used in all 
caps to set short headlines and text 
intended for large areas of display.

The secondary typefaces are 
Freight Sans Pro and Freight Sans 
Condensed Pro. They are intended 
to be used in conjunction with the 
Metronic typeface.

Freight Sans Pro should be used for 
areas of running text and can involve 
various weights for emphasis.

Freight Sans Condensed Pro is used 
in the sport-specific marks. It can 
also be used to highlight information 
such as numerical data, labels, 
captions, and more.

COLOR & TYPOGRAPHY
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APPLICATIONS

FOOTBALL HELMET CONCEPTS

The primary logo is permitted to be reversed on headgear when used symmetrically on both sides.
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APPLICATIONS

BASEBALL HATS - PRIMARY LOGO & SPIRIT/VINTAGE MARK ‘H’

The script H is a spirit/vintage mark inspired by baseball uniforms 
of Hillsdale College Athletics’ past. It can be used with permission.
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HILLSDALE COLLEGE

ATHLETICS MISSION
Hillsdale College was founded in 1844 with a purpose to “develop the minds and hearts of its 
students,” a reference to the moral and intellectual virtues. 

The driving purpose of athletics at Hillsdale College is to cultivate these virtues. Their practice on the 
field of competition, inspires and elevates the minds of those who compete and those who watch.

QUICK FACTS:
Location: Hillsdale, Michigan
Founded: 1844
Enrollment: 1,500
Colors: Blue and White
Nickname: Chargers (1968-present); The Dales (inception through 1967)
Affiliation: NCAA Division II
Conference: G-MAC (Great Midwest Athletic Conference)
President: Dr. Larry Arnn
Athletic Director: Don Brubacher

For questions or more information regarding any 
of the content contained in this guide, contact the 
Hillsdale College Athletic Department: 
athletics@hillsdale.edu
(517) 607-3132

HillsdaleChargers.com
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