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We are living in extraordinary times.  

In the last two years, we’ve seen inequality deepen through the effects of the 
global pandemic, a renewed reckoning with racial injustice and environmental 
challenges that threaten the quality of life on the planet, and possibly its very 
existence. There has never been a greater, more urgent need for us – both as a 
business and individually - to consider our social and environmental impact. 
There has also never been a greater opportunity.  

As a modern business in an industry as dynamic and influential as ours, we 
believe that we have a responsibility to use our position to affect meaningful 
change. More and more, companies are striving for a balance of purpose and 
profit, and we are likewise committed to being an active part of the solution.  

Impact has been a curated and cared for part of the ForwardPMX business for 
over 10 years. In coming together as Assembly, and as we build our brand and 
grow our market-leading expertise, we’re also deeply investing in maximizing 
our positive impact. In 2021, we boldly set out to define a set of core business 
pillars – Products, Partners & Purpose – that would drive our strategy for the 
year, and keep us intimately connected to our work, our clients and each other. 
This strategy remains moving into 2022 and today, Impact makes up a crucial 
part of our Purpose Pillar, alongside Diversity, Equity, Inclusion and Belonging 
(DEI&B) and People.  

In the face of our global challenges, and as we unite as an ever-growing 
Assembly community, we are reflecting on 2021. It’s with gratitude and 
celebration that we welcome you to our first ever annual impact report. Within 
these pages we outline the 1000+ Moves for Impact that were made in 2021. 
All your effort has contributed to tackling some of the biggest societal and 
environmental global challenges we face, and we are beyond grateful for your 
action.  

We look towards 2022 with strong foundations and relish the chance to design 
an even bolder Impact agenda together, as we continue to learn what is most 
important to you and your wider communities.

Hanna Kubbutat-Byrne
Global Head of Impact
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IMPACT EVOLUTION 

Impact at Assembly has been a curated and cared for aspect of the business  
for over 10 years. Its various iterations have evolved with the growth of the business, both regionally 
and globally.  

For us, how we do this work is just as important as the work itself.

2015 2015 2016 2018 2019 2020 

IMPACT REPORT 2021
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Learn more about  
The Global Goals

CLICK HERE

LOOKING AHEAD 

In 2021, Assembly adopted the framework of the United Nation’s Sustainable Development Goals as 
our new pathway to action. We set a commitment to making 1,000 Moves Forward, in contribution to 
the Global Goals.

IMPACT REPORT 2021

https://www.globalgoals.org
https://www.globalgoals.org
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OUR IMPACT APPROACH 

Our guiding principles are central to the work we 
do: 

1. We consistently name and recognize 
change.  

We know change fuels growth for clients, so it’s 
our responsibility to lead the conversation 
around our social and environmental impact 
progress with our people and clients.  

2. In business, what’s measured is managed.  

Understanding our impact is the first step to 
being able to change it. It’s notoriously difficult 
to report social and environmental impact 
accurately and meaningfully, but we aspire to 
gather data to continually find the change that 
fuels our impact. 

3. How you do anything is how you do 
everything.  

We know change fuels growth for clients, so it’s 
our responsibility to lead the conversation 
around our social and environmental impact 
progress with our people and clients.  

4. Our partners are our equals. 

We recognize the dynamic and disruptive power 
of social entrepreneurship and know that in this 
space, they are the experts. Our support is there 
to strengthen their missions so they can impact 
the communities they work with more effectively. 
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1. Adopted the framework of United Nation’s Sustainable Development 
Goals as a pathway to action.  

2. Committed to 1,000 Moves Forward Globally. 

3. Became a Fashion Avenger – we are the only agency to be a member. 

4. Joined the Conscious Ad Network.  

5. Initiated the B Corp Certification Process.  

6. Continued to support Impact Partners through our programs package.  

7. Continued collaboration within our Purpose Pillar on global awareness 
days and Impact partner procurement. 
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OUR GLOBAL GOALS 

In 2021, Assembly went through a global 
process of adopting the United Nations 
Sustainable Development Goals as our new 
impact framework for focusing and deepening 
our established impact practices.  

Agreed in 2015 by the leaders of all 193 member 
states of the United Nations, The Global Goals 
is the most ambitious agreement for sustainable 
development that world leaders have ever made. 
It integrates all three aspects of sustainable 
development;  social, economic and 
environmental. 

We committed to making 1,000 Moves Forward, 
in contribution to the Global Goals. We do this by 
utilizing our Impact Program Package across 
several areas: 

1. Offering performance marketing expertise. 

2. Mentoring young talent to diversify the 
employment pipeline in the industry. 

3. Advocacy and education of the global goals. 

4. Fundraising and procurement of Impact 
Partner services.

REGIONS: MENA 
GLOBAL GOAL: NO POVERTY 

This goal aims to end poverty in all its forms everywhere. Targets range from eradicating extreme 
poverty, implementing social protection systems and equal rights, plus more. 

REGIONS: APAC + RUSSIA 
GLOBAL GOAL: GOOD HEALTH + WELL-BEING 

This goal aims to ensure healthy lives and promote well-being for all at all ages. Its targets include 
reducing maternal mortality, fighting communicable diseases and reducing mortality from non-
communicable diseases and promote mental health, plus more.  

REGIONS: NORTH AMERICA, MENA, EUROPE, APAC + RUSSIA  
GLOBAL GOAL: REDUCED INEQUALITIES 

This goal aims to reduce inequality within and among countries. Targets include reducing income 
inequalities, responsible and well-managed migration policies, adopting fiscal and social policies that 
promote equality and more. 

REGIONS: NORTH AMERICA, EUROPE, APAC + RUSSIA 
GLOBAL GOAL: CLIMATE ACTION 

This goal encourages to take further action to combat climate change and its impacts. Targets include 
building knowledge and capacity to meet climate change, integrating climate change measures into 
policies and planning, and implementing the UN framework convention on climate change, plus more. 

https://www.globalgoals.org/1-no-poverty
https://www.globalgoals.org/3-good-health-and-well-being
https://www.globalgoals.org/10-reduced-inequalities
https://www.globalgoals.org/13-climate-action
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IMPACT  IN 
NUMBERS

£11,700 Invested + Raised

15 Learning for Change Talks

500+ L&D Hours Contributed

Moves Globally1,200
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RUSSIA | GLOBAL GOALS RESPONSE 

Our Moscow office responded to our Global 
Goals by:  

• Creating an in-office charity box, where they 
collected and donated clothing.  

• Attending a garage sale where they could swap 
and sell clothes. 

• Planned a Fashion Avengers day in the office 
where they wore swapped/borrowed clothes. 

• Anton Ivanov donated blood plasma to help 
support those with Covid19.  

• Enrolled in an online recycling school that 
features classes on sustainable consumption. 
The completion of the full course gets every 
member a named certificate.  

• Organizing their annual New Year's gifts for 
clients in collaboration with Advita charity 
fund. 

CASE STUDY

“Working with the Impact team has truly been the highlight of this year. From blood donations to Fashion 
Avengers garage sale, the Moscow office has been supportive and enthusiastic about every initiative allowing us 

to move forward in making the world a better place. 

Despite this sensitive time, we managed to organize several local initiatives to respond to the Global Goals, with 
each team member given their chance to shine. As we are approaching the festive season, we are thrilled to 
announce the two-year anniversary of our collaboration with the AdVita charity fund to prepare annual New 

Year's gifts for our clients, with all proceedings going to support people in difficult life situations. 

Thanks to the whole impact community who have been incredibly supportive throughout this journey!” 

Daria Budakova, Digital Analyst, Activation

IMPACT REPORT 2021
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MENA | 100 MILLION MEALS 

100 Million Meals is the biggest food drive in the UAE that aims to provide 100 million meals to families 
and individuals across 20 countries during the month of Ramadan.  

This year, they went beyond their target and donated 216,061,671 meals in total.  

In 2021, those in our MENA region donated directly to the cause, in line with their chosen Global Goal, 
No Poverty. Their involvement with donating to 100 Million Meals helps contribute towards several of 
the targets within the No Poverty goal, as well as showcasing how our regions can contribute at a local 
level. 

CASE STUDY

"I love to see the teams I manage engaged and 
really getting a lot out of the help they provide to the 
ventures and other projects Impact@Assembly run. 
From a personal perspective I have learned a huge 
amount and understand better how to be properly 

respectful to other people lives." 

DARREN FULLERTON 
HEAD OF ORGANIC SEARCH, AFFILIATES + PRODUCTION
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GLOBAL | BREAKING BOUNDARIES 

In September, we hosted a global virtual Learn 
for Change event with our staff with the aim of 
deepening their understanding of the multiple, 
interconnected challenges we face due to 
climate change and human impact on the planet.  

The event featured a keynote recording from 
David Attenborough and Johan Rokström, 
discussing the concept of planetary boundaries 
which feature in the book and Netflix 
documentary Breaking Boundaries, and a Q&A 
with Owen Gaffney, co-author of the Breaking 
Boundaries book and sustainability researcher 
and communicator. 

Collectively we:  

• Learnt about the current state of our planet. 
• Understood what a safe and just transition to 

a sustainable future looks like for humanity. 
• Discussed how individuals and organizations 

could be nature positive and active stewards 
of the planet in their everyday lives. 

CASE STUDY

IMPACT REPORT 2021

https://www.netflix.com/title/81336476
https://www.stockholmresilience.org/meet-our-team/staff/2015-04-20-gaffney.html
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APAC + RUSSIA | CLIMATE ACTION 

Our offices across APAC region have also been 
working hard towards our Climate Action goal. 
With a plethora of initiatives that happened 
across the region, APAC have certainly been 
busy! 

LOCATIONS  

Hong Kong  
Shui Hau beach clean up 
Upcycle workshop 
Save energy push in the office 

Taipei 
Vegan lunch event  

Seoul 
Flea market  
Vegan lunch event  

Shanghai 
Recycling scheme  
Drawing with climate change in mind event  
Planting trees with Alipay 

Singapore 
Food delivery to home cooking swap challenge 

We would like to say a huge thank you to 
everyone from the offices who were involved! 

CASE STUDY

IMPACT REPORT 2021
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GLOBAL | COVID INDIA RELIEF FUND 

In response to the effects that the Covid-19 
pandemic was having in India during Q1, we 
raised money for International Association 
Human Values, who were supplying critical care 
equipment to hospitals across India to ensure 
communities had access to oxygen.  

As a global community we came together to 
exceed our target of £12,000 by 207%. We were 
able to provide IAHV with the funds for 40 
Oxygen Concentrators.  

A huge effort, showing what impact we can 
achieve when we come together at a global 
level. 

CASE STUDY

£24,916

207%
Raised

Up on target

IMPACT REPORT 2021
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APAC + RUSSIA  | TEAM BUILDING 

With staff spread across a number of offices in the APAC/RU region, a virtual team building activity was 
just the thing to bring people together, meet their colleagues, learn about impact and the SDGs and have 
some fun! 

In small virtual teams, staff competed through challenges based on each of the 17 Sustainable 
Development Goals to unlock levels on a cleverly designed app-based game.  

Staff left with a deeper knowledge of the big global challenges we need to collectively be working on 
over the next decade and made commitments to changes they could make in their own lives. 

CASE STUDY

IMPACT REPORT 2021

"I am grateful to work for a company that wants 
to have a positive impact on the world and to be 
part of the Impact@Assembly team working to 

make this vision a reality. It has also been a great 
opportunity to meet and collaborate with people 

in different offices." 
MICHAEL ROCHMES 

VP, MEDIA
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CLIMATE ACTION AWARENESS
THOUGHT LEADERSHIP

GUCCI SETS THE BAR HIGH FOR SOCIAL SUSTAINABILITY
BY JEANNINE BUXBAUM

"Many brands have made fashionable strides towards sustainability, but 
Kering-owned Gucci has made progress in a primary objective. While 
the industry has stepped up and made leaps of progress in both 
sustainability and social responsibility over the last few years, Gucci 
and parent company Kering have led the way. As a shining beacon for 
these issues, Assembly is a proud agency partner and will continue to 
champion initiatives which kindle progress in luxury fashion."

READ

COP26 - A DEFINING MOMENT FOR DIGITAL AGENCIES
BY LUCAS RUZOWITSKY

"We attended the conference this year and the two weeks 
were an intense experience of observing negotiations and 
attending country and third-party events, which explored a 
wide range of solutions to mitigating the impacts of climate 
change. 

One of the key outcomes of the conference was the renewed 
focus on the need to act now whilst longer term production 
and supply chains are transitioned away from carbon."

READ

CLIMATE ACTION  
TOOLKIT

Our champions in Europe + North America wrote a comprehensive 
guide and toolkit for the business on Climate Action. They highlight 
effective actions we can take that positively contribute to tackling 
the environmental crisis including groups to join, political action 
and sustainable fashion tips.  

Written by: Michael Rochmes, Cara Browning & Sophia Parsons

READ

IMPACT REPORT 2021

https://www.linkedin.com/pulse/gucci-sets-bar-high-sustainability-social-jeannine-buxbaum/?trackingId=DLKQPpeMTTaI0EE/mLgXsA==
https://www.linkedin.com/pulse/gucci-sets-bar-high-sustainability-social-jeannine-buxbaum/?trackingId=DLKQPpeMTTaI0EE/mLgXsA==
https://www.linkedin.com/pulse/gucci-sets-bar-high-sustainability-social-jeannine-buxbaum/?trackingId=DLKQPpeMTTaI0EE/mLgXsA==
https://www.linkedin.com/pulse/gucci-sets-bar-high-sustainability-social-jeannine-buxbaum/?trackingId=DLKQPpeMTTaI0EE/mLgXsA==
https://www.linkedin.com/pulse/gucci-sets-bar-high-sustainability-social-jeannine-buxbaum/?trackingId=DLKQPpeMTTaI0EE/mLgXsA==
https://www.linkedin.com/pulse/cop26-defining-moment-digital-agencies-assembly-global/?trackingId=urc1qL10yuZbwTHvMPZXOg==
https://www.linkedin.com/pulse/cop26-defining-moment-digital-agencies-assembly-global/?trackingId=urc1qL10yuZbwTHvMPZXOg==
https://www.linkedin.com/pulse/cop26-defining-moment-digital-agencies-assembly-global/?trackingId=urc1qL10yuZbwTHvMPZXOg==
https://www.linkedin.com/pulse/cop26-defining-moment-digital-agencies-assembly-global/?trackingId=urc1qL10yuZbwTHvMPZXOg==
https://www.linkedin.com/pulse/cop26-defining-moment-digital-agencies-assembly-global/?trackingId=urc1qL10yuZbwTHvMPZXOg==
https://acrobat.adobe.com/link/review?uri=urn:aaid:scds:US:2f3e2425-b0da-407a-b74c-375dd055be16
https://acrobat.adobe.com/link/review?uri=urn:aaid:scds:US:2f3e2425-b0da-407a-b74c-375dd055be16
https://acrobat.adobe.com/link/review?uri=urn:aaid:scds:US:2f3e2425-b0da-407a-b74c-375dd055be16
https://acrobat.adobe.com/link/review?uri=urn:aaid:scds:US:2f3e2425-b0da-407a-b74c-375dd055be16
https://acrobat.adobe.com/link/review?uri=urn:aaid:scds:US:2f3e2425-b0da-407a-b74c-375dd055be16
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IMPACT PARTNERSHIP 

Offering our digital expertise to support our Impact partners and provide learning and development 
opportunities for our people, has been a fundamental element of our impact offering for 10 years. Our 
people can commit their time within a range of impact-focused areas: 

• Mentoring 

• Expertise support  

• Nuts and Bolts workshops 

We are proud to have worked with some of the most forward thinking and innovative businesses within 
the social impact sector. 

© 2022 Assembly. All rights reserved.

30
Partners Supported

500+
L&D Hours

100
Consultancy Sessions

IMPACT REPORT 2021
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CITIZEN ZOO 

Citizen Zoo is a rewilding organization that sets to 
turn the tide on the loss of nature around the 
world.  Their aim is to achieve this through 
community-led species reintroductions and 
habitat restoration. They are working to prevent 
extinctions, combat climate change and support 
local people to make a difference, all while 
boosting mental health and well-being.  

We have been supporting Citizen Zoo and their 
mission throughout 2021. We invited them online 
to celebrate Earth Day with us, where co-founder 
Elliot Newton explained to Assembly the benefits 
of rewilding, the current climate crisis and a 
virtual wildlife safari around London. Additionally, 
we have been providing them ongoing expertise 
consultation in PPC and Content Marketing. 

PARTNER CASE STUDY

Rewilding 
Our Future.

“We are forever grateful for the support 
we received from Impact@Assembly. 
They’ve helped us develop strategies 

with our PPC and Content Marketing and 
shown us how to improve our website 

and its functionality. We’ve also 
developed close working relationships 

with their passionate and dedicated 
teams who continue to support us today, 

and who constantly wow us with the 
expertise and calm cool. Thank you 

Impact@Assembly, for all the support!”  

LUCAS A. R.  
CEO, CITIZEN ZOO

IMPACT REPORT 2021
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KISS THE GROUND 

Kiss The Ground is a non-profit organization 
whose mission is to regenerate our planet's soil 
& reverse climate change. They accomplish this 
by empowering individuals to become soil 
advocates through their stewardship programs, 
and to support farmers and ranchers with a 
robust scholarship program. 

Matthew Naramore and Miles Grow from 
our LA office managed Kiss the Ground's 
Google Ad Grants account, helping to boost site 
traffic and brand awareness by bidding on a wide 
variety of keywords (particularly upper funnel 
terms as they relate to climate change/reversal) 
which is driving incremental traffic to their site. 

Their work even won the agency a Power of 
Purpose cause marketing award by Campaign 
US. 

PARTNER CASE STUDY

Rewilding 
Our Future.

“We're happy to be a part of the cause 
to reverse climate change! Working 

with Kiss The Ground has given us the 
opportunity to apply our digital 

marketing expertise towards the 
greater goal of healing our planet.”

MATTHEW NARAMORE 
SENIOR MANAGER, PAID SEARCH

IMPACT REPORT 2021

https://kisstheground.com/
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CAREER ACCELERATOR 

One way we have provided meaningful 
volunteering opportunities to employees is 
through our mentoring scheme with Career 
Accelerator.  

Career Accelerator exists to provide 
opportunities for people of color and female 
students to learn about opportunities within the 
tech sector, which sees a lack of diversity. Our 
mentors help their mentees make informed 
post-18 choices and prepare for careers in the 
digital sector in both technical and non-technical 
roles. This year, Assembly has achieved the 
following with Career Accelerator: 

• 15 Employees trained as mentors 
• 400 Students attended   
• 70% of Employees found being a mentor 

useful to their professional development 
• 100% of Mentors said volunteering improved 

their overall Assembly experience 

Here are a few words from some of the 
employees involved with this initiative:  

"As marketers we have a responsibility to 
consider the effect our work has on society. One 
way we do this at Assembly is by working 
directly with some incredible social enterprises. 
Working with our Impact partners allows us to 
harness the amazing depth of knowledge and 
expertise within our organization to accelerate 
our partners' growth and amplify their reach.” 

Kelly Conlon, Client Services 

“One of my two mentees wasn’t going to apply 
to university before the sessions. During the 
three sessions she decided she was going to 
apply to university and her awareness around 
careers she could pursue grew”  

Nicholas Bown, Strategy 

PARTNER CASE STUDY

IMPACT REPORT 2021

© 2022 Assembly. All rights reserved.
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BREAKTHROUGH 

Breakthrough is a social enterprise that selects 
exceptional returning citizens (prison leavers) 
and provides them with expert training to bring 
inspiring, diverse talent to businesses through 
the provision of fully supported apprenticeships. 

Over 2021 staff at Assembly supported 
Breakthrough in several ways: 

1. Marketing and comms support for recruitment 
and outreach campaigns. 

2. Expertise sessions on the breakthrough 
program in a number of areas (i.e. business 
acumen). 

3. Learning & Development framework support. 

4. Use of London office space for program 
sessions. 

PARTNER CASE STUDY

Rewilding 
Our Future.

"It's been a breath of fresh air working 
with the Assembly team. I've been 

impressed with the professionalism and 
technical expertise combined with heaps 

of creativity and fun from everyone we 
have worked with. As a small team with 

scarce resources, the Assembly team 
have supported to make things happen 

that wouldn't have been possible 
without them." 

DEE NORVAL 
FOUNDER, BREAKTHROUGH

© 2022 Assembly. All rights reserved.

https://www.wearebreakthrough.org/
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FASHION AVENGERS OVERVIEW 

The Fashion Avengers campaign was established 
by Project Everyone, a nonprofit creative 
communications agency that is focused on 
raising awareness, inspiring action and 
facilitating a cross-industry network to 
accelerate progress for the Global Goals. Fashion 
is one of the few industries that intersects with 
all 17 Global Goals. The Fashion Avengers 
intends to be a guiding force for the fashion 
industry and its consumers.   

This year, Assembly became a Fashion Avenger. 
We joined brands such as PANGAIA, Marie 
Claire, Burberry, Rankin, Bottletop, With Love 
Darling and Pour Les Femmes,  and are the only 
media agency to do so. This coalition’s mission is 
to raise awareness of the United Nation’s 17 
Sustainable Development Goals, specifically 
within the fashion industry. 

“We intend to further invest and lead in this 
space as we continue to grow our company, 
while strengthening relationships with 
likeminded clients who share our values and 
commitment to social impact and 
sustainability”  

James Townsend, Global CEO 

Being part of the Fashion Avengers gives 
ourselves and our clients access to key 
resources, educational and networking 
opportunities to connect with likeminded 
businesses tackling their collective Impact 
agendas. Importantly, it also positions us to have 
meaningful conversations with clients about the 
role we can play, in media and beyond, to 
support their efforts in sustainability. 

In September, kicking off the UN General 
Assembly & United States Fashion Avengers 
activations in style, James Townsend hosted a 
reception for US-based Fashion and Business 
Avengers and, others participating in UNGA 
Week. He spoke alongside Steven Kolb, CEO of 
the Council of Fashion Directors of America 
(CFDA) and Nancy DeVore, Senior Director 
Strategic Relations at Salesforce, as well as The 
Swarovski Foundation.  

AVENGER ACTIVATIONS

IMPACT REPORT 2021

“We are thrilled to have Assembly 
onboard, as they, like the diverse 

group of leaders joining us as 
partners, understand why fashion 

must change and how the Goals can 
help the sector get there.” 

GAIL GALLIE 
CO-FOUNDER, FASHION AVENGERS

© 2022 Assembly. All rights reserved.
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FOREST FOR CHANGE 

In June, Impact@Assembly and some of the 
marketing team went to visit the Forest for 
Change in celebration of the Fashion Avengers 
launch in the UK. The installation in London was 
a forest made up of 400 trees and plants across 
27 species, set as the center piece of the London 
Bienalle in the courtyard of Somerset house.  

Within the middle of the forest was a ring of 
pillars, each representing a Global Goal, so those 
visiting the forest could learn more about them 
and their targets.  

These words really hit home for those attending 
the event, realizing that Assembly is a business 
filled with innovative and leading talent, often 
setting the tone for our clients and industry 
practices. We need to continue to harness this 
and leverage it for change. Becoming a Fashion 
Avenger is a start, alongside realizing and 
admitting the changes we need to make, whilst 
being transparent about the industries we work 
with. 

AVENGER ACTIVATIONS

Rewilding 
Our Future.

“The Fashion Industry leads in terms of 
setting the cultural agenda, setting 

trends and what’s to come. We must do 
this now through environmental action. 
Seeing the emphasis from both brands 
and consumers, thinking about the way 

that they are buying and operating – now 
is the time to commit to doing things 

differently. We are an organization 
known for celebrating excellence and 

creativity, now more than ever we need 
to lift businesses that champion 

environmental and community impact.”   

CAROLINE RUSH 
CEO, BRITISH FASHION COUNCIL

© 2022 Assembly. All rights reserved.
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CONSCIOUS AD NETWORK 

This year Assembly joined the Conscious Ad 
Network, which is a coalition of over 70 
organizations set up to ensure that industry 
ethics catch up with the technology of modern 
advertising. This includes Anti Ad-Fraud, 
Diversity, Informed Content, Hate Speech, 
Children’s Well-being, and Mis/Disinformation.  

Working examples of C.A.N: 

Assembly signed an open letter on climate 
misinformation. Many of the big tech platforms 
currently have no Climate Misinformation 
policies. In August 2021, a study by Newsguard 
and Comscore found that $2.6 billion was being 
spent by big brands advertising on 
misinformation sites. 

This risked COP26 being undermined by dis/
misinformation, and the Conscious Ad Network is 
playing a role in putting a stop to this and asking 
their partners to get involved.   

ADDITIONAL ACTIVATIONS

© 2022 Assembly. All rights reserved.
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OUR PURPOSE PILLAR 

We’ve worked on several internal initiatives alongside our Purpose Pillar collaborators (People team, 
Together+ and DE&I) to provide learning opportunities and mark awareness days and global events that 
have happened over the past year. These include: 

Black History Month – Smiling Boys Project 
LGBTQ+ History Month – Allyship talk 

Pride Month – Not a Phase talk 
Movember – Bake Sale  

Mental Health Awareness Week – Dream Green talk 
APAC & RU Global Goals Event - Learning day  

Fundraiser for IAHV in India - Covid19 support

COLLABS WITH PURPOSE

IMPACT REPORT 2021

© 2022 Assembly. All rights reserved.
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To Our Culture Champs:
EXPRESSIONS OF GRATITUDE

IMPACT REPORT 2021

Thank you
NONE OF THIS WORK WOULD HAVE BEEN POSSIBLE WITHOUT THE SUPPORT  

AND COMMITMENT OF OUR CHAMPS ACROSS THE GLOBE.  

We would like to recognize the following people for their contributions to this year’s incredible work.

Alvin Shimoju 
Daria Budakova 

Deborah Kim 
Farah Rahman 

Gladys Hou 
Helen Liu 
Irene Lee 

Miyoung Hwang 
Pol Tumalaytay 

Ryan Lo 
Sandy Lee 

Shelley Xing 
Edison Woo 
Wanlun Wu 

Wee LiShuen 
Darren Fullerton 

Kelly Conlon 

Rosie Horsfall 
Lyall Miller  
Neil Morse  
Tim Hawes 
Jessica Hill  
Jodie Moran 
Louise Clark 

Ankur Chadha 
Amber Hall 
Briony Pitt 

Talia Lee Skudder 
Antonella Villiani 

Diane Fekete 
Abigail Lopaty 
Amy Loveno 

Angela Johnson 
Ani Benglian 

Cara Browning 
Christine Spencer 

Jeanelle Chambers 
Jeannine Buxbaum 

Lamont Carolina 
Liz Hunter 

Marisa Braca 
Michael Rochmes 

Sara Pollack 
Adithya Singh 

Alba Soria Pinar 
Clemintine Couto 

Khairunnisa Abdar 
Mariam Abu Bakr 

Mohamed Siddique 
Nazimuddin Khawaja 

Nishi Shah
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And thanks to all who support the 
Impact Team at Assembly:

IMPACT REPORT 2021

MARKETING 
SARA POLLACK 
BRYCE JONES  
& TEAM ACROSS THE GLOBE

B CORP WORKING GROUP 
MICHAEL HAWTIN 
ANTHONY PRICE 
KELLY CONLON 
ANDREA BREDAU

PURPOSE PILLAR  
THE REGIONAL PEOPLE TEAMS  
& THE DEI&B GROUP AT ASSEMBLY
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FUTURE THINKING 

Businesses at their best are problem solving 
machines. We help our clients every day on the 
challenges that they face, supporting them to 
find the changes that fuel their growth and 
consequentially, their impact on the world.  

As the world changes, business are being invited 
to take a more central role in managing their 
impact, both reducing their negative impact and 
maximizing the positive impact they have on both 
people in society and the planet.  

Assembly can and should be a part of this new 
wave of responsible, purposeful business. We 
have a responsibility and an opportunity to take 
action. Working with our clients, in house talent 
and forward-thinking leaders we can make a 
meaningful difference in the way that we 
operate. We can work in a way that means we are 
positively impacting our planet, our people and 
our societies. This is our ambition for 2022 and 
beyond. 

We have seen a 500% increase in requests for 
impact crews from our clients since 2020. We 
look forward to scaling our impact so we can 
respond to our client’s ambitions.

THE YEAR AHEAD

IMPACT REPORT 2021

“Impact must become ingrained in our 
society’s DNA, part of a triple helix of 

risk–return–impact that influences every 
decision we make regarding 

consumption, employment, business 
and investment. It needs to become 

a driving force of our economy.” 

GAIL GALLIE 
CO-FOUNDER, FASHION AVENGERS

SIR RONALD COHEN 
CHAIRMAN, GLOBAL STEERING GROUP  

FOR IMPACT INVESTMENT
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We look forward 
to building the 
future together.  

Thank you. 



Leave the 
world better than 

we found it.

www.assemblyglobal.com

http://www.assemblyglobal.com

