
EmpowerMe Partnership
Digital Improvement Checklist

Community Name: Sunrise of Leawood

Website
Community Website:
https://www.sunriseseniorliving.com/communities/sunrise-of-leawo
od/about.aspx

Notes/Comments/Opportunities:

Y Homepage has a clear call to action
(such as “Contact Us” or “Book a Tour”)

-Great "Contact Us" call to action -- very noticeable!
After completing the care questionnaire (below), there's no
text on the button and it is not clickable -- small error that's
easily fixed.
-It would be great if the search bar was at the top of the page
instead of the bottom, where it's more noticeable.
It's great that there's so much information, but there are a lot
of links and menu items on the page -- it would be easier to
read if they were condensed. Consider unlinking some of the
body text.
-Clicking the final floor plan leads you to more links "virtual
tours" "floor plans" "dining" and "meet the team" -- clicking
the photo should just make it bigger like the rest of the
photos.
-Clicking on the "virtual tour" takes you to a youtube video
with a dropdown menu that only has one item & blocks the
video -- this can probably be deleted.
Magnifying glass icon on the search bar menu is an icon
moves over the header menu when scrolling down on the
website.
-A lot of people like to see themselves reflected in the assisted
living community -- it would be great to add photos of real
residents in the community if possible.
Great job on having the covid policies available at the top!
There is an error with your Google Ads Conversation Tag --
easily fixed

Y Website is mobile friendly

N Photos are clear and highlight a variety
of aspects of the community. Any stock
photos look authentic and believable

N All links, forms, and pages are working

Y COVID policies are updated and easy
to find

Y Google Analytics is integrated on website

https://www.sunriseseniorliving.com/communities/sunrise-of-leawood/about.aspx
https://www.sunriseseniorliving.com/communities/sunrise-of-leawood/about.aspx


Search

Notes/Comments/Opportunities:

Y Google Listing is up to date - Google questions are
important for a potential
resident --it's important to
answer them all, preferably
using the business account.

- A 3.9 average Google review is
great; we recommend that you
push for reviews so that you
can reach 4.0 or above.

- You've done a great job at
responding to some of the
Google reviews -- make sure to
periodically check for new ones
so that you can respond to all
of them.

Y Google My Business listing has
been claimed

Y Google Search results include sitelinks

N All questions submitted via Google
have been answered

N Search results include Google reviews
with an average of 4 stars or above



Social

Notes/Comments/Opportunities:

N Confirm profile picture, header, and
business info are up-to-date and on
brand for all of your community’s social
media profiles/pages

- YouTube looks great! A lot of the
videos seem to be posted in batches
(4 videos all posted 8 months ago, 5
videos all posted 11 months ago, etc.) --
it would be great to spread out your
content throughout the year so that
the account is staying active and
updated.

- LinkedIn header could be updated to
include the UK – the header says
"serving more than 270 communities
across the US and Canada," while the
bio says "there are more than 300
Sunrise Communities throughout the
Pinterest might not be necessary for
the site -- it hasn't been updated in a
year. It might be the best to just post
tips for seniors on the blog, where all
of the information can be properly
vetted.

- Twitter and Facebook look great -- it's
nice to see that you post a mix of
resident news, general Sunrise news,
and advice/tips/etc. for seniors.

- It would be helpful to add a phone
number to Facebook -- maybe one for
the US and one for Canada if possible.

- Chatbots on Facebook are helpful -
they allow the user to find information
without calling or emailing --consider
adding one to your Facebook!

N Automated chatbot or response
message set up for direct messages

Y Facebook pixel is integrated on
website



Digital Advertising
Notes/Comments/Opportunities:

Y Has/Is the company running social
ads?
Link to Facebook Ad Library:
Link to LinkedIn Ad Library:

- Facebook Ad Library:
https://www.facebook.com/ads/l
ibrary/?active_status=all&ad_typ
e=all&country=ALL&view_all_pa
ge_id=13178121603&search_type
=page&media_type=all

- LinkedIn Ads:
https://www.linkedin.com/comp
any/sunrise-senior-living/posts/?
feedView=ads

- It's great that you're running so
many ads and really building
up awareness, especially for
your event at Sunrise at
Newton.

- Google Ads:
https://www.spyfu.com/overvie
w/url?query=https%3A%2F%2F
www.sunriseseniorliving.com%2
Fcommunities%2Fsunrise-of-le
awood%2Fabout.aspx

- Competitor ads do not appear
when searching for the
Leawood community
specifically, only when
searching for Sunrise Senior
Living. Ad for Friendship Village
Chesterfield.

Y Has/Is the company running Google
Ads?

Y Do competitor ads appear when
searching on Google?
If yes, which competitors:
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Next Steps
Internal Review:
Use the checklist below to internally evaluate digital systems and processes.

Website Forms: Test all forms (such as
“Contact Us” forms) to make sure they
work and information goes to the
right person

Google Access: At least two people
in the organization have admin
access to all Google products
(Google Analytics, Google My
Business, Google AdWords, etc.)

Social Media Access: At least two people
have admin access to each of the
organization’s social media profiles/
pages and ad accounts.

Content: Internal team has a posting
calendar/guide that gives direction
to the social media manager as well
as ensures consistency and variety in
posted content.

Response: Assign a specific staff
person to handle all comments,
direct messages, and form
submissions.

Misc Recommendations:


