
EmpowerMe Partnership
Digital Improvement Checklist

Community Name: Oaks at Beaufort

Website
Community Website: https://www.oaksseniorliving.com/communities/beaufort-sc/

Notes/Comments/Opportunities:

Y Homepage has a clear call to
action (such as “Contact Us” or
“Book a Tour”)

- Entering the site from the “Website” link
leads to a Contact site
https://www.assistedliving-beaufort.com/?ut
m_source=gmb&utm_medium=organic&ut
m_campaign=locations&utm_content=55028
– it would be great for it to lead to the real
Ashton site so that everything is uniform and
the same!

- Site is fine on my IPhone, but doesn't look
responsive to smaller screens when
inspected online – it’s important for the site
to be responsive for all phone screens.

- The mobile margins should be wider for the
Youtube button in the header – it’s a bit
difficult to click on the edge of the screen.

- The Oaks at Beaufort title is a bit too small on
mobile; making it bigger would be easier to
read!

- Put Covid policies link at the top instead of at
the bottom of the page.

- Add resident photos from the site (maybe
pull from Facebook) so that others can
envision themselves living here.

- The “Brevard Health Alliance” and “Kay Goff”
links are broken in "Oaks Senior Living
Continues to Raise Breast Cancer Awareness"
It would be helpful to sweep the rest of the
blog posts for broken links.

N Website is mobile friendly

N Photos are clear and highlight a
variety of aspects of the
community. Any stock
photos look authentic and
believable

Y All links, forms, and pages are
working

N COVID policies are updated and
easy to find

Y Google Analytics is integrated on
website

https://www.assistedliving-beaufort.com/?utm_source=gmb&utm_medium=organic&utm_campaign=locations&utm_content=55028
https://www.assistedliving-beaufort.com/?utm_source=gmb&utm_medium=organic&utm_campaign=locations&utm_content=55028
https://www.assistedliving-beaufort.com/?utm_source=gmb&utm_medium=organic&utm_campaign=locations&utm_content=55028


Search

Notes/Comments/Opportunities:

Y Google Listing is up to date - Great job on the 4.6 rating!
- You’re doing a great job with

answering Google Questions –
your answer is detailed and
pushes the asker to contact
Beaufort to learn more.

Y Google My Business listing has
been claimed

Y Google Search results include sitelinks

Y All questions submitted via Google
have been answered

Y Search results include Google reviews
with an average of 4 stars or above



Social

Notes/Comments/Opportunities:

N Confirm profile picture, header, and
business info are up-to-date and on
brand for all of your community’s social
media profiles/pages

- The Facebook number differs
from site/Google listing number
– it would be great if the
numbers all matched info for
the Beaufort location.

- It’s important to keep your
Twitter and Youtube updated
so that future residents can
envision what life might be like
at Beaufort! You have great
resident photos on the
Facebook.

- Facebook pixel is important to
have on the site

- Chat bots should be added to
the Facebook as well – this
makes it easier for residents to
ask simple questions without
talking to anyone.

N Automated chatbot or response
message set up for direct messages

N Facebook pixel is integrated on
website



Digital Advertising
Notes/Comments/Opportunities:

N Has/Is the company running social
ads?
Link to Facebook Ad Library:
Link to LinkedIn Ad Library:

- LinkedIn Ads:
https://www.linkedin.com
/company/oaks-senior-livi
ng/posts/?feedView=ads

- Facebook Ads:
https://www.facebook.co
m/ads/library/?active_stat
us=all&ad_type=all&count
ry=ALL&view_all_page_id
=104853596772154&searc
h_type=page&media_typ
e=all

- Google Ads:
https://www.spyfu.com/ov
erview/url?query=https%
3A%2F%2Fwww.oaksseni
orliving.com%2Fcommun
ities%2Fbeaufort-sc%2F

- Recommend running
low budget community
specific Facebook and
LinkedIn ads to seniors in
the surrounding area,
offering them a clear call
to action and community
information

- Competitor ads do not
appear when searching
for the Beaufort
community or for the
general “Oaks Senior
Living” community

Y Has/Is the company running Google
Ads?

N Do competitor ads appear when
searching on Google?

If yes, which competitors:

Google Ad Example
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Next Steps
Internal Review:
Use the checklist below to internally evaluate digital systems and processes.

Website Forms: Test all forms (such as
“Contact Us” forms) to make sure they
work and information goes to the
right person

Google Access: At least two people
in the organization have admin
access to all Google products
(Google Analytics, Google My
Business, Google AdWords, etc.)

Social Media Access: At least two people
have admin access to each of the
organization’s social media profiles/
pages and ad accounts.

Content: Internal team has a posting
calendar/guide that gives direction
to the social media manager as well
as ensures consistency and variety in
posted content.

Response: Assign a specific staff
person to handle all comments,
direct messages, and form
submissions.

Misc Recommendations:


