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Franchise With Heyday

We lcome  To He yday!
We  s ta rte d  this  ad ve nture  in 20 15
with the  goa l to  make  fac ia ls  and
pe rs ona lize d  s kinca re  ava ilab le
to  more  pe op le . Throughout the
journe y, we 've  b e e n thrille d  a t how
clie nts  have  re s pond e d  to  having
an e xpe rt pa rtne r in the ir s kinca re
routine s  and  the  pote ntia l we  have
to c re a te  the  b e s t pos s ib le  home  for
e xpe rt e s the tic ians .

In tod ay’s  world , cus tome rs
und e rs tand  the  importance  of
s kinca re  like  ne ve r b e fore  — this  is
p rove n b y the  rap id  pace  a t which
the  ca te gory continue s  to  g row. By
putting  e xpe rtis e  front and  ce nte r
in this  ofte n confus ing  ca te gory,
we  have  the  opportunity to  p lay an
e s s e ntia l role  in our c lie nts  e ve ryd ay
s kinca re . He yd ay is  p rime d  to  b ring
s kinca re  e xpe rtis e  to  the  mas s e s  to
te ll pe op le  not jus t wha t, b ut why
— e quipp ing  cons ume rs  with the
knowle d ge  to  ca re  for the ir s kin.

Our ne xt s tage  of g rowth is  focus e d
on you. We  a re  e xc ite d  to  c re a te  a
pa rtne rs hip  with amazing  ope ra tors
who a re  inte re s te d  in ope ning
He yd ay s hops  in the  loca l marke ts
the y know s o we ll. We  b e lie ve  tha t
you can re cruit and  nurture  the
b e s t e s the tic ians  to  c re a te  amazing
e xpe rie nce s  for He yd ay c lie nts .

This  Franchis e  Guid e b ook g ive s
you a  s naps hot into  whe re  we
came  from and  whe re  we 're  he ad e d
toge the r. Now, s oak in a ll of the
informa tion tha t we  will p rovid e
d uring  this  d is cove ry p roce s s .
We ’ll s e e  you in the  s hops  s oon,

Ad am & Michae l,
He yd ay Co-Found e rs
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WHY WE STARTED

We started when we realized facials needed to be freed 
from the luxury spa to help more people discover their 
skin’s potential.

Consumers need guidance 
for their skincare routine

Estheticians have an unbelievable wealth of 
knowledge, but unfortunately, many clients 
don’t  know the value of building a 
relationship with one.  Our estheticians are 
front and center at Heyday, because that’s 
what will make a difference in our clients’ 
lives, and a difference in your career.

The skincare industry is 
crowded

Consumers are confused. No matter where 
you turn, skincare advice is both constant 
and conflicting —from friends, to social 
media, to a new brand launching every day. 
Our clients crave expertise and clarity from 
a truly knowledgeable source that knows 
there’s no such thing as one -size- fits -all 
skincare.

Facials needed to be more 
accessible 

Until recently, facials were available in two 
places: spas and dermatologists. Facials 
are most effective when frequent, but 
routine facials weren’t possible or enjoyable 
in a spa or doctor setting. At Heyday, we 
offer a new kind of experience —one that’s 
more educational than a dermatologist, and 
more ‘every day’ than a spa.
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WHY WE STARTED

There is a massive opportunity to capture shares in the 
growing $103B product market and $7B skincare service 
category.

Franchise With Heyday The  Backs tory

M A S S IV E  S E R V I C E  & P RO DU C T  
MARKET 1

I T ’ S  A D A I L Y  H A B I T  F O R EVERYO N E 2 W IT H  I N C R E A S I N G  S P EN D 3

$103B
Online  S kin c a re  

P ro d u c t s

Several Times
Per Week

L ess  
Than Once 

Per Week

Every 
Day

Several 
Times

Per Week

1. Euromonitor (2018) 2. Kincare Background & Research Insights (May 2017) 3. Parthenon General Population Consumer Skincare Survey (May 2019)

N U M BER  O F   P R O D U C T S   U S E D   I N   
S K I N C A R E   R O U T I N E  

Today

3
3 Years Ago

54.1

$84
$53

1 8 %

17%

6 5 %

A V E R A G E   M O N T H L Y  
S P E N D   ON  S K I N C A R E  

$7B
S kin c a re  
S e rv ic e

F EMALE

L ess  
Than Once 

Per Week

Every 
Day

Several 
Times

Per Week

3 6 %

27%

3 7 %

MALE

3 Years From 
Today



WHY WE STARTED

Consumers have been looking 
for a brand that can assist 
them in their daily pursuit of 
supporting their daily skincare 
routine with personalized 
products, facial services, and 
advice.
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Skincare  Remains  Daily  And  Important 1

92%
t a ke  c a r e  of t h e ir  

s k in  e ve ry d ay, 6 3 %  
d o in g  it  t w ic e  d a ily, 

2 8 % o n c e  d a ily

93%
c a ll t h e ir  s k in c a r e  

ro u t in e  imp o rta n t , 19 % 
s a y in g  ‘m o re  

imp o rta n t ’ s in c e  
COVID- 19

86%
w a n t  p ro d u c t  re c o m m e n d a t io n s  

a n d  fe e l t h e y  d o n ’t  h a v e  t h e  
r ig h t  p ro d u c t s  in  t h e ir  ro u t in e

66%
w a n t  to  r e v is e  t h e ir  s k in c a re  
ro u t in e  w it h  4 4 %  w a n t in g  to  
a d d , 2 2 %  w a n t in g  to  s im p lify

6  OUT  OF  10
c o n f id e n c e  le v e l of c u s t o m e r s  t h a t  t h e ir  

s k in c a r e  ro u t in e  is  t h e  r ig h t  o n e

The Routine Is The Biggest Opportunity2

1. Heyday Post-Covid Skincare Survey 2. Google Trends



WHY WE STARTED

Despite the category size, significant structural challenges exist, 
failing to solve customer needs.
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• Ex p e n s iv e / c h e a p  t re a t m e n t s

• F e w  e xp e r t  b ra n d s

• No n - e x is t e n t  o n lin e  s e r v ic e s

• Ac c e s s ib le  a n d  a ffo rd a b le  s k in c a re

• Es t h e t ic ia n s  w h o  a re  t ru e  s k in c a r e  
e xp e r t s

• He lp  c re a t in g  t h e  b e s t  s k in c a r e  ro u t in e

• P e r s o n a liz e d  p ro d u c t  re c o m m e n d a t io n s

• Ex p e r t is e  o n  t h e  b e s t  p ro d u c t s  for 
in d iv id u a l n e e d s

• Cu ra t io n  o f t h e  b e s t  s k in c a r e  b ra n d s  
a n d  p ro d u c t s

• Ov e rw h e lm in g  c h o ic e

• No n - e xp e r t  s a le s p e o p le

• On lin e  s a m e n e s s

W H A T  C U S  T O M E R S   W AN T  W H A T  E X I S  T S   T O D  AY

S KINC ARE 
S ERVIC E

S KINC ARE 
P RO DU C T S
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He yd a y is  a  s k in c a re  
c o m p a n y  t h a t  m a ke s  s e n s e  

o f s k in c a re — w it h  
p e rs o n a liz e d  facials ,  c o ve t e d  

products ,  a n d  e xp e rt  
guidance .



WHO WE ARE

Our name says it all – your 'heyday' is that 
period in life when you’re feeling at your best. 
We believe every day can be your heyday.

The original muse for 
our name , c le a rly living  

in he r heyday .

Franchise With Heyday The Backstory

Skincare  is  about more  than the  health of  your  body’s  
largest organ.  It’s  about  having  the  skin  that  instills  
the  confidence  to give  a big  presentation,  put  yourself  
out  there,  or feel  like  the truest  version  of  yourself.

We believe  that  you  can  live your  best  life  everyday.  
That’s  why we  chose  to  name  our business  Heyday.



OUR MISSION

We make skincare trusted, personal, and accessible to help people 
look and feel their best.
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We ’re  h e r e  to  c r e a t e  a  p o s it iv e  im p a c t  o n  
o ur c lie n t s ’ s k in  —  w h e t h e r  t h e y ’re  in  o u r 
h a n d s  in  t h e  s h o p  or in  t h e ir  o w n  h a n d s  a t  
h o m e .  De e p e r  t h a n  s k in ,  w e  im p a c t  o u r 
c lie n t s ’ s e n s e  o f s e lf .

B R I T T A N Y  
C.
C L I E N T

We ’re  h e r e  to  c r e a t e  a  p o s it iv e  
im p a c t  o n  o u r t e a m , t h ro u g h  
m e a n in g fu l w o rk  t h a t  u n lo c k s  
p e r s o n a l a n d  p ro fe s s io n a l p o t e n t ia l.

For  Our 
Clients

For  Our 
Team

“I love  your  brand  and everything  you  all stand  for.  
You’ve  made  a difference  in my  life  in a very 
meaningful  way.  Taking the  small  step  of  adding a 
facial  to  my  regular  routine  has  been  a way  to 
increase  my  awareness  of  the other  things  in my 
life I need  to  tend  to —nutrition,  physical  activity, 
and  most  importantly,  self  love.  Thank  you.”

ALEX  S.
ESTHETICIAN  
+ REGIONAL  
TRAINER

“Heyday is  revolutionizing the skincare industry to make 
skin care knowledge more a c c e s s ib le ,  convenient ,  and 
e a s y  to understand. I wanted to b e  part of  this movement, 
and in the four years I’ve b e e n  on this journey, I’ve s e en 
that c ome  to life in w a y s  unimaginable! Being  a part
of this team has  not only g iven  me the opportunity for 
personal growth as  a Sk in  Therapist, but also s e e  this 
growth happen for my peers—it’s b e e n  a beautiful thing.”
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The  Lightbulb ‘The  Facial  Idea’
Gets  A Name

Heyday  Opens! Named  ‘Best  

Facial’
By  NYMAG

New  York
Expansion

We’re  Going
To Hollywood!

We Turned to 

Franchising

The  Future
Looks  Bright

It’s  brunch,  and After  a bazillion It’s  a rainy  day, Nine  months  after By  the  end  of  
2017,

Westward,  we  
go!

We rolled out our We have  

Adam’s  having options,  we  think but  that’s  good we  opened,  we’re we’ve  expanded We heed  the  call  
of

franchise  growth Opened 9 

Bloody  Mary’s  
with

“What’s  the  
feeling

fortune right?  We named  Best  
Facial  by

across  
Manhattan

the  sunnier  
coast.

strategy,  while Franchisee 

friends.  Someone you leave  with?” open  our  doors. New  York  
Magazine.

earning  the NY  +  LA  =  a continuing  to shops with 

wants  a facial.  No It’s  feeling  great Well+Good  
announces

attention  and  
hearts

powerhouse  
brand

enhance  our many more

one  knows  
where

instantly  and who  we  are.  150 of  New  Yorkers. that  lets  us  
expand

digital  
experience

under

to  go  or who  to knowing  you’re appointments  
come

elsewhere,  
including

for  our  clients. construction.

trust.  The  
lightbulb
goes  off.  
Business 
modeling,  
customer 
surveying,  and 
testing  
ensues.

investing  in  
yourself
long  term.  
That’s 
when  we  
stumble 
across  the  
word 
‘heyday.’

through  in  
minutes.
And  we’re  off!

online.

OUR TIMELINE
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“Seriously  c o o l w it h  in c re d ib ly  
p e rs o n a liz e d  fa c ia l o p t io n s , a s  
we ll a s  a  c u ra t e d  s h o p .  Th e  
e s t h e t ic ia n s  a re  wa rm  a n d  
re a lly c o m m it t e d  to e d u c a t in g  
c lie n t s  a b o u t  t h e ir s kin .”

P L U S   COVERAGE  FROM

“Ge n t le , n o n - p u s h y  S k in  
Th e ra p is t s . .. h ip  d é c o r  a n d  
im p re s s iv e  b la c kh e a d  
e lim in a t io n .”

“Co n s is t e n t  q ua lity a n d  a  
re a s o n a b le  p r ic e ; n o  h a rd  
s e ll, c le a n  a n d  b rig h t ...”

Alo n g  t h e  jo urne y, t h e  n a t io n a l p r e s s  h a s  
t a ke n  n o t e  o f h o w  w e ’re  t ra n s fo rm in g  a n  
ind us t ry.

PRESS
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The  
Pe ople
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Our c lie n t s  a re  no t  
re g u la r fa c ia l-
g o e rs . . .

...b u t  w e  turn th e m  
in to  loya l c lie n t s .

27%
11%

Our c lie n t s  a re  n o t  ye s t e rd a y’s  s p a - g o e r  
— t h e y’re  t o d a y a n d  to m o rro w ’s  s e lf - c a re  
p u rve yo rs . We ’ve  t u rn e d  in fre q u e n t
fa c ia l- g o e r s  in to  d e d ic a t e d  c lie n t s  
w ith  h e a lt h y  a t - h o m e  ro u t in e s .

Our  
Loyal 
Clients

The  
Heyday 
Generation

79%
of our c lie n t s  
re turn to  u s  for 
m o re  s e rv ic e s

27%
of our c lie n t s  
v is it  u s  o n  a  
m o n th ly b a s is

86
Ne t  Promote r 
S c o re
(o u t  of 10 0 )

18%  4.9
of our c lie n t s  
id e n t ify a s  m a le

STARS

Inte rna l c u s t o m e r 
s e rv ic e  s c o re  (o u t  of 5 )

Dive rs it y  
o f Ag e

1 8 – 2 4

56%

2 5 – 3 4

6%  5%

15%

18%

55+
4 5 – 5 4

3 5 – 4 42 5 %  h a ve  n e ve r

h a d  a  fa c ia l

h a ve  h a d  fa c ia ls , 
b u t  n o t  re g u la rly

g o t  re g u la r fa c ia ls  
prior to  He yd a y

14
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Redefining  e xis t in g  b e h a vio r a n d  
c re a t in g  e n g a g e m e n t  w ith  t h e  
c a t e g o ry .

• De s c r ib e s  fa c ia ls  a s  "b e a u ty, p a m p e rin g , 
in d u lg e n c e , s e c re t iv e , e xc lu s iv e "

• Prim a ry: o ld e r fe m a le  c o n s u m e r

• S e c o n d a ry : yo u n g e r c o n s u m e r (t h ro u g h  d is c o u n t s  
a n d  d e a ls )

• Ha s  t im e  a n d  m o n e y

• Be lie v e s  p a in  e q u a ls  e ffic a c y  w it h  t re a t m e n t s

• Be lie v e s  in  b ra n d  n a m e s  a n d  "p ric e  e q u a ls  
q ua lity" a p p ro a c h  for p ro d u c t s

• P riva t e  a b o u t  p e rs o n a l rit ua ls

• De s c r ib e s  He yd a y a s  "w e lln e s s ,  s e lf- c a r e ,  h e a lt h y 
life s tyle , u n in t im id a t in g , a c c e s s ib le ,  c o n ve n ie n t "

• Prim a ry: yo u n g e r fe m a le  a n d  m a le  c o n s u m e rs

• S e c o n d a ry : o ld e r a fflue n t  c u s t o m e r

• Dra w n  to  a n d  a p p re c ia t e s  g re a t  d e s ig n

• Tim e  c o n s t ra in e d

• S e e k s  b ra n d s  w it h  s o u l a n d  m e a n in g fu l 
e n g a g e m e n t

• Re a d s  in g re d ie n t  s t a t e m e n t s

• Dig it a lly a d e p t  a n d  c o n s t a n t ly  s h a r in g

• Fo rm in g  life s t yle / life t im e  h a b it s

1. Ba s e d  on d is c u s s io n s  with He yda y c lie nts  s in c e  J u n e  1 opening

The  Existing  Spa  
Customer

The  Heyday  
Client 1

Franchis e  With He yday The  Pe ople

THE CONSUMER



We’ve  b u ilt  t h e  la rg e s t ,  m o s t  
d ive rs e  t e a m  o f e xp e rt  Lic e n s e d  
Es t h e t ic ia n s . In  o ur s h o p s ,  w e  
c u lt iva t e  a  c u lt u re  o f e d u c a t io n  
a n d  e xc e lle n c e .

230+
Numbe r of S t a t e -  

Lic e n s e d  Es t h e t ic ia n s

17%
Ac c e p t a n c e  Ra te  

of Ap p lic a n t s

15%  VS  35% –
50%

Em p lo ye e  Turnove r v s .  In d u s t ry S t a n d a rd

The  Heyday  Way Common  Industry  Practice

Income Hourly ra te  c o m m is s io n s Mo s t  e s t h e t ic ia n s  a r e  p a id  o n

a s  a n  e m p lo y e e a  s e r v ic e s - b a s e d  c o m m is s io n .

Focus We  only p r o v id e  f a c ia ls —m a k in g Mo s t  e s t h e t ic ia n s  w o r k  in  a  la rge r s a lo n

t h e m  t h e  s t a r  of t h e  s h o w w it h  many s e r v ic e  o f fe r in g s .

Education Te n  d a y  f o u n d a t io n s  t ra in in g S in c e  the  e s t h e t ic ia n s  work in a  large r

fo llo w e d  u p  w it h  monthly s a lo n  a t m o s p h e r e  the y a re  not s u p p o r t e d

c o n t in u in g  e d u c a t io n with e d u c a t io n  or a  p e e r  to  p e e r  s u p p o r t

s y s t e m  to h e lp  the m b e  be tte r e s t h e t ic ia n s .

Data O w n in g  ove r 7  million d a t a  p o in t s , Ve ry little  c u m u la t iv e  d a t a  is  c o m p ile d

w e  k n o w  more  a b o u t  a  c lie n t ’s  s k in , o n  c u s t o m e r s  to  a s s is t  w it h  s e a s o n a l

w h ic h  p r o v id e s  our t h e  b e s t  a s s e t  to o r month ly i s s u e s  tha t  a p p e a r  w it h

c r e a t e  a  p e r s o n a liz e d  e x p e r ie n c e . e v e r y  c lie n t .

16
Franchis e  With He yday The  Pe ople

TEAM MEMBERS



The  Expe rie nce
17
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Our  fa c ia ls  a re  c u s t o m iz e d  b y  our 
e xp e rt  e s t h e t ic ia n s . Th is  
c u s t o m iz a t io n  d ire c t ly  re la t e s  to  
p ro p rie ta ry d a t a  tha t  g ro w s  w ith  
e ve ry  c lie n t  v is it .

The  Heyday  Facial

• It  s t a rt s  w it h  a  s k in  a n a lys is  to  
u n d e rs t a n d  w h a t  yo ur s k in  n e e d s

• Th e  t re a t m e n t  b le n d s  c u s t o m  
p ro t o c o ls  to t a rg e t  yo ur c u rre n t  s k in  
c o n d it io n s

• We  s e t  yo u  u p  w it h  a  s k in c a re  
ro u t in e  s o  yo u  c a n  w o rk o n  yo ur 
g o a ls  from h o m e

Franchis e  With He yday The  Expe rie nce

SERVICES



Our  s h e lv e s  a n d  t re a tm e n t  
ro o m s  a re  s t o c ke d  w ith  
e xp e rt ly- c u ra t e d  p ro d u c t s  t h a t  
b le n d  t h e  p o w e r o f n a t u re  w ith  
t h e  s m a rt s  o f s c ie n c e  — a n d  
g e t  re s u lt s .

In  fa c t ,  7 0 % o f o ur p ro d u c t  
lin e  will n o t  b e  fo u n d  in  a n  Ulta  
o r S e p h o ra .

M o s t  t r a d i t i o n a l  
s p a s  c a r r y  o n e  o r  
t w o  p r o d u c t  l i n e s .
T o  b e  s e e n  a s  e x p e r t s  
i n  s k i n c a r e ,  o u r  
e s t h e t i c i a n s  n e e d   
m o r e  o p t i o n s  t o  t a i l o r  
t o  c u s t o m e r s  –  a n d
o u r  c u s t o m e r s  w a n t  t o  
d i s c o v e r  m o r e ,  t o o .

PRODUCTS
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Goodbye  h u s h -
h u s h  a n d  w h a le  
s o u n d s ,  h e l l o  
c o n v e r s a t i o n  a n d  
p l a y l i s t s  p e o p l e  
a s k  f o r .

Our s h o p s  a re  a  n e w  kin d  o f 
s p a c e  for s k in c a re  — 
w e lc o m in g ,  in c lu s ive ,  a n d  
e d u c a t io n a l.

Franchis e  With He yday The  Expe rie nce

SHOPS



Our  d ig it a l p la t fo rm  — our  
world -  class  client  database,  
industry leading  website,  and  
proprietary technology  + 
algorithms — deliver 
personalized  skincare  and  
product recommendations  to  
our clients 365  days  a year.

Franchise With Heyday The Experience

DIGITAL



The  Opportunity
Franchis e  With He yday



We  a re  s e e k in g  e n t re p re n e u rs  w ith  
p a s s io n  a n d  d rive  to  e m p o w e r 
in c re d ib le  e s t h e t ic ia n s  to  d e live r 
w o r ld - c la s s  s k in c a re .

Can  you  execute  our  mission?

We ’re  o n  a  m is s io n  to  c re a t e  a  p e rs o n a liz e d  e xp e rie n c e  for our 
c lie n t s ,  a n d  e d u c a t io n  will b e  t h e  fo u nd a t io n  for our s u c c e s s .  
You will e q u ip  your e s t h e t ic ia n s  w it h  the  rig h t  t o o ls  a n d  
t ra in ing  to  b e  t h e ir b e s t .  Your t e a m  will t e a c h  your c lie n t s  t h e  
b e s t  p e rs o n a liz e d  a p p ro a c h .

Where  are  we  going  and  growing?

Th e  s h o rt  a n s w e r is  ... a n yw h e re  t h a t  p e o p le  h a ve  s kin c a re  
n e e d s .  We  h a ve  id e n t ifie d  6 0  c it ie s  tha t  s h o u ld  h a ve  a t le a s t  
o n e  He yd a y s h o p . We  a re  t a kin g  a  ve ry c o n s e rva t ive  
a p p ro a c h  to  g ro w t h  s o  t h a t  w e  c a n  s u p p o rt  your in it ia l 
o p e ra t io ns .

Franchis e  With He yday The  Opportunity
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BASED  ON C ALENDAR YEAR 2 0 2 2 .

Th is  in fo rma t ion  a p p e a rs  in  It e m  7 in  our Fra nc h is e  Dis c lo s ure  Do c um e nt . Th e  a m o unts  
p ro vid e d  in  the  inve s tme n t  ra ng e  a re  b a s e d  on  e s t ima te d  c o s t s  fo r the  d e ve lop me nt  o f a n  
e ig h t  a nd  twe lve  b e d  s h o p s . Your re s ults  ma y d iffe r b a s e d  up on  q ua lity o f s p a c e ,  s iz e  o f 
s p a c e ,  loc a l c o s t s  o f la bor, a nd  la nd lo rd  tenant a llowa nc e  contributions .

Th is  fina nc ia l p e rfo rma nc e  re p re s e n ta t ion  d is c lo s e s  (a )  h is to ric a l in fo rma t ion  re g a rd ing  the  
a ve ra g e  revenue  (b e fo re  d is c o un t s ) a nd  EBITDA of 10  s h o p s  tha t  we re  op e ne d  p rio r to  Aug us t  
o f 20 23 . Your ind ividua l re s ults  ma y d iffe r. The re  is  no a s s u ra n c e  tha t you will e a rn a s  much. 
P le a s e  s e e  Ite m 19  o f the  He yd a y FDD is s u e d  Aug us t 4 , 20 23  fo r e xp la na to ry no te s  a nd  de ta ils .

Start  Up Costs

Estimated  Total  Investment

      Low  Estimate   High  Estimate

F r a n c h is e  F e e $ 6 0 , 0 0 0 $ 6 0 , 0 0 0

Shop Ope ning Se rvice s  Fe e $ 53 ,000 $ 53 ,000

Le g a l/ P r o f e s s io n a l Fe e s $ 5 , 0 0 0 $ 1 2 , 0 0 0

B a n k in g  Ac c o u n t  F e e s $ 1 , 5 0 0 $ 1 , 8 0 0

Bu s in e s s  Lic e n s e s  & P e r m it s $ 5 0 0 $ 1 , 5 0 0

Ar c h i t e c t / E n g in e e r / P e r m i t s  & Lic e n s e s $ 4 6 , 5 0 0 $ 5 6 , 5 0 0

Le a s e h o ld  Im p r o v e m e n t s  & F F &E $ 5 4 5 , 0 0 0 $ 6 6 5 , 0 0 0

S ig n a g e $ 1 2 , 0 0 0 $ 2 2 , 5 0 0

C o n s t r u c t io n  P r o j e c t  M a n a g e r  T r a v e l $ 1 0 , 0 0 0 $ 1 0 , 0 0 0

Te c h n o lo g y  Ha rd w a re $ 1 2 , 5 0 0 $ 1 5 , 0 0 0

O p e n in g  S e r v ic e  S u p p lie s  & Eq u ip m e n t $ 3 7 , 7 6 0 $ 8 5 , 0 4 0

O p e n in g  In v e n t o r y  P r o d u c t $ 4 6 , 2 5 0 $ 5 2 , 7 5 0

M a r k e t  In t r o d u c t io n  P r o g r a m $ 6 0 , 0 0 0 $ 7 5 , 0 0 0

Lo c a l Ma r k e t in g $ 8 , 5 0 0 $ 1 4 , 5 0 0

P r e - O p e n in g  Es t h e t ic ia n  & FO H T r a in in g $ 1 0 , 0 0 0 $ 1 0 , 0 0 0

Pre pa id  Re nt and  Se curity and  Othe r De pos its $ 6 ,500 $ 14 ,500

Ins urance  Pre mium (3  months ) $ 1,000 $ 3 ,000

Working Capita l $ 50 ,000 $ 78 ,500

Total $966,010 $1,230,590

Ave ra g e  Firs t  Ye ar 
Re ve n u e

$ 2 ,18 8 ,74 9

Ave ra g e  Firs t  Ye ar 
P ro d u c t  S a le s

$ 5 5 7,4 0 1

Ave ra g e  Firs t  Ye ar 
EBITDA

$ 2 8 7,76 4
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01
Opening 
Your  Shop

We ’ve  c re a t e d  a  roa d  m a p  
to s u p p o rt  your s it e  
s e le c t io n  a nd  c o n s t ru c t io n  
p ro c e s s .  We  will u s e  our 
h is t o ric a l s u c c e s s  with  
s it e  id e n t ific a t io n , our 
na t io na l b roke r s ys t e m , a n d  
uniform d e s ig n  
s p e c if ic a t io n s  to  b e  
u t iliz e d  to  o p e n  your 
He yd a y s h o p . Your s h o p  
will lo o k a n d  fe e l like  e ve ry 
s h o p  tha t  w e ’ve  o p e n e d .

0 2
Highly  Curated 
Skincare  Brands

We ’ve  a t t ra c t e d  world  c la s s  
b ra n d s  a c ro s s  ke y s kin c a re  
c a t e g o rie s .
Our e s t h e t ic ia n s  c re a t e  
o u t s iz e d  va lu e  in  t h e  
c o n s u lt a t io n  a nd  
re c o m m e n d a t io n  of p ro d u c t s . 
We  a re  q u ic kly  b e c o m in g  t h e  
p re m ie r re ta ile r fo r u p - a n d -
c o m in g  b ra n d s .

0 3
Our  Skincare 
Database

Ha vin g  c o lle c t e d  m o re  t h a n  
s e ve n  million d a t a  p o in t s , w e  
kn o w  m o re  a b o u t  a  c lie n t ’s  s kin ,  
s kin c a re  is s u e s ,  a n d  g o a ls  
t h a n  a n yo n e  e ls e . Th e  m o re  
in fo rma t ion t h a t  w e  g a t h e r o n  a  
m o n th ly b a s is  will in c re a s e  our 
g o a ls  to  p e rs o n a liz a t io n  for 
e a c h  c lie n t  t h a t  v is it s  yo u .

0 4
Heyday 
University

No t h in g  is  m o re  vita l t h a t  
e d u c a t in g  a n d  e m p o w e rin g  t h e  
He yd a y t e a m . We 've  
e s t a b lis h e d  a  t e n  d a y 
fo u n d a t io n s  t ra in ing  for a ll of 
your e s t h e t ic ia n s . Our o n - g o in g  
e d u c a t io n  will b e  fo c u s e d  o n  
in n o va t ive  p ro d u c t s  a n d  
s e rv ic e s  t h a t  a re  b e s t - in - c la s s  
s o  t h a t  you c a n  re c ru it  a n d  
re ta in t h e  b e s t  e s t h e t ic ia n s .

0 5
Our  Digital  Service 
Supports  Your  
Clients Daily  
Routine

He yd a y h a s  la u n c h e d  a  u n iq u e  
s e rv ic e  t h a t  d e live rs  a  
p e rs o n a liz e d  s kin c a re  ro u t ine  
a n d  h e lp s  our c lie n t s  s t a y  o n  
t ra c k. C lie n t s  tha t  c o m m it  to  a  
ro u t ine  a re  more  like ly to  
b e c o m e  m e m b e rs  a n d  fre q ue n t  
v is it o rs  to  our s h o p s .
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Service  Revenue

Attractive,  reoccurring  revenue  
dollars per  client  through  service  
that  builds trust  and  loyalty.

Product  Sales

Trust  built  with  service  provides  
platform to  drive  significant  product 
sales.

Women  & Men

An  inclusive  category  with  a huge 
opportunity  to  grow  and  expand  
female market  and  unlock  male  
market.

Wellness  Positioning

Instant  gratification  paired  with 
long -  term  skin  health  benefits.  
Spending  on self - care,  not 
indulgence.

There  are  multiple  opportunities  for 
growth  when  you  franchise  with  
Heyday.

Franchise With Heyday The Opportunity
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01
Fill Out  Th e  
Fo rm  To Ge t  In  
To uc h

0 2
S e t  Up  A
15 - Minut e  Ca ll

0 3
Le a rn  Ab o ut  
Th e  Op p o rt un it y

0 4
Ta lk To t he  
Exe c u t iv e  
Te a m

0 5
S p e n d  Th e  
Da y In  Our 
S h o p s

0 6
S t a rt  Op e n in g  
Your Firs t  
He yd a y!
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