
Ross’ fascination with human behaviour began at a young age. Having 
spent three years living in Kenya, a country full of passion, community, 
and entrepreneurial spirit, he returned to UK at age 9. At this point, it 
was common for his Dad to take him to a favourite local italian 
restaurant, where they would sit in their upstairs window seat and 
guess about the lives of the people walking past. But one thing stood 
out to Ross, “why do all these people seem so stressed and miserable, 
despite being better off than the average person in Kenya?”



This fascination continued, and having studied a BSc in Psychology, 
Ross decided to shun the graduate recruitment race and travel to 
Canada to be a ski instructor. Whiat was intended as a year long break 
turned into the melting pot for accelerating interest in appliyng 
psychology to the worlplace. While in charge of the ski school, it 
became obvious, again, that people and teams can achieve incredible 
levels of fulfilment and performance people when they’re doing work 
that gives them meaning. When applying this in the work setting, it also 
became clear that there was an inextricable link between employee 
experience and customer experience began - not only would more 
motivated employees provide a better customer experience, but 
connecting that CX back to the actions of employees gave them even 
further meaning. A virtous cycle!



Today, Ross lives in Melbourne, Australia, and has completed a MSc 
Positive Psychology and Coaching Psychology, published research on 
the psychology of coaching executive teams, is a research supervisor...
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Laser focused; how top companies 
become the place people want to buy from 
and work for



The secret to purpose-driven business



Why experiences matter; the 4 
psychological steps from experiences to 
results



What people want; the 3 key drivers of 
motivation



Why your purpose isn’t working; the 5  
mistakes companies make when creating 
purpose




The noise principle; why giving people a 
voice is messy, but necessary
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