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About the Hospitality 
Awards

The Hospitality Awards are a competition that celebrates 
excellence within the international hospitality industry. Each team 
can showcase their most successful innovations, both in terms of 
exceptional creativity and outstanding results.

Marketing, F&B, entertainment, sustainable development, social 
responsibility…you name it. For over 20 years, ideas, methods and 
concepts are being revealed and acclaimed.  

Participating means a unique opportunity for your group to 
highlight their achievements and demonstrate commitment to 
innovation. 

Now, more than ever, it is the time to show that the industry is 
constantly evolving and renewing itself. Over the years, we’ve 
seen a number of talented professionals come together to create 
places where travellers can see themselves reflected in the details. 

So, start your journey today and be featured as a reference point 
and a source of inspiration for the hospitality world. 

As a candidate, YOU will be recognized by peers as a real driving 
force in the industry. We look forward to challenging your thinking 
and celebrating leaders for their efforts and success.  

The categories listed below are only available for hospitality 
groups, brands and/or networks. You can enter the competition if 
you are part of the following industries: hotels, tourist residences, 
resorts and clubs, holiday villages, hostels, cruise lines, camping 
and all concepts that integrate accommodation (more details on 
p3). 

You cannot enter as an independent hospitality player or an 
individual property. For local initiatives, categories are listed here.

With the www.hospitality-on.com website, Hospitality ON 
magazine and major events*, Hospitality ON has created a unique 
and international ecosystem that unites all professionals in the 
hospitality sector

*Hospitality Awards, Young Talent Awards, Hospitality Operator 
Forum and Hospitality Asset Forum

KEY DATES

Call for submissions opens: July 30, 2022.
Final submission deadline: September 30, 2022.
Entries judged: Mid-October 2022.
Finalists announced: End of October 2022.
Ceremony: November 21, 2022.
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Submission requirements
Hospitality Awards

To enter:
All submissions must be completed online via https://hospitality.awardsplatform.com. There is no entry 
fee.

You will be required to submit common information that applies to all the awards and some specific 
information unique to the category you are entering. 

Common Information:
• Tittle: Project title, Brand, Product and/or Service.
• Companies: Details of the partners that were involved in the project (suppliers, advertising agencies, PR 

agencies, production companies, etc.).
• Contacts: Contact details of someone in your company that we can talk to about your entry.

Specific Information:
• Written explanation: Written information in line with the guideline.
• Team information: Details of the people who were involved in the project.
• Media uploads: Digital materials in line with guideline. For material requirements see p19.

First time entering the competition? Drop us an email at events@hospitality-on.com and we’ll arrange for 
one of our experts to talk you through the process.

Don’t have all the project details right away? You can complete the form in any order and save your 
progress at any time. You may also add, remove, or edit the categories selected at a later stage.

Eligibility:
Any international hospitality group, brand and/or network is eligible to enter. The following industries: hotels, 
tourist residences, resorts and clubs, holiday villages, hostels, cruise lines, camping and all concepts that 
integrate accommodation may submit applications. 

If they are granted permission, partners may submit on behalf of their clients. Contact information for the 
nominated company is required at submission. Should the company be named a finalist, it is required to 
have a representative participating in the ceremony. In the event there is a question on any part of the award 
submission, Hospitality ON reserves the right to request clarification from the company.

Three finalists will be named for each category. If the company is not able to attend the event or accept the 
nomination before set deadline, an alternate finalist might be named.

Confidentiality:
Hospitality ON will publish portions of the content you submit in your applications. By submitting your 
application, you are giving Hospitality ON permission to publish it. Please note that candidates must 
ensure that photos, sounds, and videos transmitted are free of rights.

Entries should mark any sensitive or confidential information as “not for publication” on the presentation.
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Submission requirements
Hospitality Awards 

Eligibility Period:
Entries must be for work conducted during 2021 or 2022, unless noted otherwise. Unless otherwise 
stated, most of the work must have occurred during the measurement period, but it does not necessarily 
need to have been started or completed during this eligible period.

Submission Content and Completeness:
You are not required to complete all the questions on the entry form but are encouraged to respond 
to as many as possible, as incomplete entries may lack enough information for accurate and objective 
assessments by judges.

When submitting responses, be sure to give as much detail as possible when describing the program, 
strategy or initiative, opportunities, challenges and how success was defined and demonstrated.

To streamline efforts, we ask that participants submit the following with their awards entry. 

These items will only be used if the company is named a finalist (see details p19):
• High-resolution company / brand logo
• Sample images (screenshots, marketing collateral, video clips, etc.). 

Failure to submit additional information, as requested and within the requested timeframe, may result in 
disqualification. Hospitality ON will be in touch regarding any additional materials needed.

11 trophies are available:
• Criteria considered during judging will predominantly be the execution and the results of the project.
• There is no overall limit to how many times the same project can be entered into different categories if  

 the chosen categories are relevant.
• However, the same project cannot be entered into the “Marketing Operation” and “Media Campaign”  

 categories.
• If considered relevant, experts may make recommendations on additional or alternatives categories  

 that may be a better fit after an initial review. Hospitality ON will notify the brand if experts have a   
 recommendation for an additional or alternate category.

Best Loyalty Program

Best Media Campaign

Best Marketing Operation

Best Sustainable Action

Best Initiative in Social Responsibility

Best Talent Acquisition Program

Best Talent Care & Employee Engagement Policy

Best Hospitality Concept

Best  Well-being Experience

Best F&B&E Experience

Best  Team Achievement
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Best Loyalty Program
Hospitality Awards

This trophy rewards a loyalty and/or guests relation program that improves client’s retention and trust. 
This program should reward your guests with personalized incentives and experiences that best reflect 
their interactions with your brands. 

Note that brands may submit themselves or partners may submit on behalf of their clients.

Criteria for the evaluation of applications:
01. Relevancy of the program.
02. Innovative aspects of the program.
03. Effectiveness in terms of awareness and business impact.

01.  Presentation
Description of the program and its features.
Year of launch and scope.
Driving forces and motivations.
Objectives.

02.  Conception
Data gathering and insights (research, workshops, data, consumer challenges and how they were 
overcome, etc.).
Target audience (consumer demographics, individuals, organizations).
Relevance to the global strategy.
Strategic approach: What are the key ideas behind this program?
Involvement of external partners.
Main innovative aspects (equipment, technology, customer relations, settings, etc.).

03.  Execution
Implementation.
Scale.
Touch points.
Timeline.
Allocated budget (overall budget as well as breakdown of costs).

04.  Business Results & Impact

Target Audience Outcomes: Measurable changes in awareness, comprehension, perceptions / 
attitudes / opinions, and target behaviors / actions / responses achieved.
Sales & Business Impact: What are the initial economic results after implementation in terms of 
revenue, cost control, occupancy rates, average price, etc.?
Achievement of business targets: Are the set objectives met or on track? Are improvements/
upgrades already planned?

Why do you think your loyalty program deserves to win?
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Best Media Campaign
Hospitality Awards

This trophy rewards a media campaign with a national and/or international dimension by a group or one 
of their brands, regardless of the media used: television, radio, newspapers, magazines, display, social 
media or other.

Note that brands may submit themselves or partners may submit on behalf of their clients.

Criteria for the evaluation of applications:
01. Originality and relevancy of the message.
02. Innovative aspects of the campaign.
03. Effectiveness in terms of awareness and business impact.

01.  Presentation
Name of the campaign.
Year of launch, period, length, and reach.
Brief (specify if the brief was to come up with the creative or to amplify an existing creative idea).
Objectives.

02.  Conception
Data gathering and insights (research, workshops, data, consumer challenges and how they were 
overcome, etc.).
Target audience (consumer demographics, individuals, organizations). Demonstrate how the idea 
was designed to earn attention from the target audience.
Relevance to the global strategy.
Key messages behind this campaign.
Media planning.
Involvement of external partners (web agencies, PR agencies, marketing agencies, etc.).

Please explain any cultural terms, references or viewing context which would be known by the local 
audience but may not be known by our international jury.

03.  Execution
Implementation.
Media channels and integration.
Timeline.
Scale.
Allocated budget (overall budget as well as breakdown of costs).

04.  Business Results & Impact

Media Outputs: Coverage depth, tone and message delivery, purchase intent.
Target Audience Outcomes: Measurable changes in awareness, comprehension, perceptions / 
attitudes / opinions, and target behaviors / actions / responses achieved.
Business Outcomes: Campaign’s measurable effect on sales, revenues, profits, reputation scores 
and other traditional marketing and business metrics.
Achievement of business targets: Are the set objectives met or on track? Are improvements/
upgrades already planned?

Why do you think your loyalty program deserves to win?
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Best Marketing Operation
Hospitality Awards

This trophy rewards a marketing operation designed to enhance, promote, or relaunch a brand, product 
or concept through innovative initiatives, tools, and partnerships.

Note that brands may submit themselves or partners may submit on behalf of their clients.

Criteria for the evaluation of applications:
01. Scope of the marketing operation undertaken.
02. Innovative aspects of the operation.
03. Effectiveness in terms of awareness and business impact.

01.  Presentation
Name of the operation.
Year of launch, period, length, and reach.
Brief (specify if the brief was to come up with the creative or to amplify an existing creative idea).
Objectives.

02.  Conception
Data gathering and insights (research, workshops, data, consumer challenges and how they were 
overcome, etc.).
Target audience (consumer demographics, individuals, organizations). Demonstrate how the idea 
was designed to earn attention from the target audience.
Relevance to the global strategy.
Key messages behind this operation.
Creation and distribution of assets.
Involvement of external partners.

Please explain any cultural terms, references or viewing context which would be known by the local 
audience but may not be known by our international jury.

03.  Execution
Implementation.
Timeline.
Scale.
Allocated budget (overall budget as well as breakdown of costs).

04.  Business Results & Impact

Campaign Outputs: Coverage depth, tone and message delivery, purchase intent.
Target Audience Outcomes: Measurable changes in awareness, comprehension, perceptions / 
attitudes / opinions, and target behaviors / actions / responses achieved.
Business Outcomes: Campaign’s measurable effect on sales, revenues, profits, reputation scores 
and other traditional marketing and business metrics.
Achievement of business targets: Are the set objectives met or on track? Are improvements/
upgrades already planned?

Why do you think your loyalty program deserves to win?
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Best Initiative in Social Responsibility
Hospitality Awards

This award recognizes a social responsibility strategy (excluding the environmental aspect) towards all 
stakeholders (leadership, investors, employees, suppliers, customers, communities, etc.). 

The program should implement the following “United Nation Sustainable Development Goals”: no 
poverty; good health and well-being; quality education; gender equality; decent work and economic 
growth; industry, innovation and infrastructure; reduced inequalities; justice and strong institutions, etc.

It should also provide important benefits in terms of risk management, cost savings, access to capital, 
customer relationships, HR management, sustainability of operations, ability to innovate and eventually 
profit. 

Criteria for the evaluation of applications:
01. Exemplarity and scope of the program.
02. Originality and involvement of stakeholders in the actions carried out through this program.
03. Effectiveness in terms of attitude shift and business impact.

01.  Presentation
Name given to the program.
Description of the program.
Year of launch, period, length, and reach.
Objectives.
Driving forces and motivations.

02.  Conception
Data gathering.
Target audience (stakeholders demographics, individuals, organizations).
Describe the cultural and social climate and the significance of the action within this context (excl. 
the environmental climate, see “Best Sustainable Action”).
Relevance to the global strategy.
Strategic approach: what are the key ideas behind this program?
Involvement of external partners.

03.  Execution
Implementation.
Timeline.
Scale.

04.  Business Results & Impact

Scalability.
Awareness / Attitude shift: Measurable changes in awareness, comprehension, perceptions / 
attitudes / opinions, and target behaviors / actions / responses achieved.
Achievement of business targets: Are the set objectives met or on track? Are improvements/
upgrades already planned? To what extent is this program will stay part of your strategy?

Why do you think your loyalty program deserves to win?
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Best Sustainable Action
Hospitality Awards

This award rewards a sustainable strategy or program (excluding social and cultural aspects) towards all 
stakeholders (employees, suppliers, customers, communities, local populations, tourist sites, natural 
resources, etc.). 

The program should implement the following “United Nation Sustainable Development Goals”: 
no hunger; clean water and sanitation; affordable and clean energy; responsible consumption and 
production; climate action; life below water and life on land, etc.

It should also provide important benefits in terms of reducing pollution, water consumption and general 
waste; increasing reliance on renewable energy, sustainable resources and recycled materials and 
offsetting negative environmental impact.

Criteria for the evaluation of applications:
01. Exemplarity and scope of the program.
02. Originality and involvement of stakeholders in the actions carried out through this program.
03. Effectiveness in terms of awareness and business impact.

01.  Presentation
Name given to the program.
Description of the program.
Year of launch, period, length, and reach.
Objectives.
Driving forces and motivations.

02.  Conception
Data gathering.
Target audience (stakeholders demographics, individuals, organizations).
Describe the environmental climate and the significance of the action within this context (excl. the 
social and cultural aspects, see “Best Social Responsibility”).
Relevance to the global strategy.
Strategic approach: What are the key ideas behind this program?
Involvement of external partners.

03.  Execution
Implementation.
Timeline.
Scale.

04.  Evaluation
Scalability
Awareness / Attitude shift: Measurable changes in awareness, comprehension, perceptions / 
attitudes / opinions, and target behaviors / actions / responses achieved.
Achievement of business targets: Are the set objectives met or on track? Are improvements/
upgrades already planned? To what extent is this program will stay part of your strategy?

Why do you think your loyalty program deserves to win?



10  Hospitality Awards 

Best Talent Acquisition Program
Hospitality Awards

This trophy rewards the exemplary nature of a talent acquisition program in terms of recruitment 
effectiveness, integration of new talents, diversity and career development of new employees.

Note that brands may submit themselves or partners may submit on behalf of their clients.

Criteria for the evaluation of applications:
01. Exemplary nature of the program.
02. Innovative aspects of the program.
03. Effectiveness in terms of awareness and business impact.

01.  Presentation
Name given to the program.
Description of the program.
Year of launch, period, length, and reach.
Objectives.
Driving forces and motivations.

02.  Conception
Data gathering and insights (research, workshops, data, candidates’ challenges and how they were 
overcome, etc.).
Target audience (future hire demographics, individuals, organizations). Demonstrate how the 
program was designed to earn attention from the target audience.
Relevance to the global strategy.
Strategic approach: What are the key ideas behind this program?
Involvement of external partners.

03.  Execution
Implementation.
Communication: Key messages, creation and distribution of assets, to what extent is this program 
part of your communication strategy.
Resources used (channels, platforms, tools).
Timeline.
Scale.

04.  Evaluation
Target Audience Outcomes: Measurable changes in awareness, comprehension, perceptions / 
attitudes / opinions, and target behaviors / actions / responses achieved.
Business Outcomes: Program’s measurable effect on recruitment, profits, reputation scores and 
other traditional HR metrics.
Achievement of business targets: Are the set objectives met or on track? Are improvements/
upgrades already planned? To what extent is this program will stay part of your strategy?

Why do you think your loyalty program deserves to win?
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Best Talent Care & Employee Engagement Policy
Hospitality Awards

This trophy rewards the exemplary nature of an HR program in terms of retaining key employees, talent 
management, wellbeing and mental health, empowerment, motivation and social climate, performance 
improvement, as well as reducing turnover and its related costs to boost organization’s productivity and 
overall performance. It excludes recruitment aspect (see “Best Talent Acquisition Program”).

Criteria for the evaluation of applications:
01. Exemplary nature of the program.
02. Innovative aspects of the program.
03. Effectiveness in terms of awareness and business impact.

01.  Presentation
Name given to the program.
Description of the program.
Year of launch, period, length, and reach.
Objectives.
Driving forces and motivations.

02.  Conception
Data gathering and insights (research, workshops, data, employees’ challenges and how they were 
overcome, etc.)
Target audience (employee demographics, individuals, organizations). Demonstrate how the 
program was designed to earn attention from the target audience.
Relevance to the global strategy.
Strategic approach: What are the key ideas behind this program?
Involvement of external partners.

03.  Execution
Implementation.
Communication: Key messages, creation and distribution of assets, to what extent is this program 
part of your communication strategy.
Resources used (channels, platforms, tools).
Timeline.
Scale.

04.  Evaluation
Target Audience Outcomes: Measurable changes in awareness, comprehension, perceptions / 
attitudes / opinions, and target behaviors / actions / responses achieved.
Business Outcomes: Program’s measurable effect on turnover, profits, reputation scores and other 
traditional HR metrics.
Achievement of business targets: Are the set objectives met or on track? Are improvements/
upgrades already planned? To what extent is this program will stay part of your strategy?

Why do you think your loyalty program deserves to win?
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Best Hospitality Concept
Hospitality Awards

This trophy rewards an innovative concept within a group or a brand (re-branding) that demonstrates the 
hospitality sector’s ability to renew its offer. The concept should provide a new customer experience and/
or a better quality of service. Emphasize on the story you want to tell your guests through this product/
service.

Note that brands may submit themselves or partners may submit on behalf of their clients.

Criteria for the evaluation of applications:
01. Originality and innovative aspects.
02. Scalability.
03. Effectiveness in terms of awareness and business impact.

01.  Presentation
Name of the concept.
Description of the concept.
Year of launch and scope.
Brief (specify if the brief was to come up with the creative or to amplify an existing creative idea).
Driving forces and motivations.
Objectives.

02.  Conception
Data gathering and Insights: What needs does this concept meet?
Target audience (customers demographics, individuals, organizations).
Relevance to the global strategy.
Strategic approach: What are the key ideas behind this concept?
Involvement of external partners (designers, interior designers, suppliers, etc.).
Incubation period.
Main innovative aspects (decoration, furniture, equipment, security, marketing, human resources, etc.).

03.  Execution
Communication: key messages, creation and distribution of assets, to what extent is this concept 
part of your development and/or branding strategy.
Development strategy and objectives.
Timeline.
Cost of development.

04.  Evaluation
Target Audience Outcomes: Measurable changes in awareness, comprehension, perceptions / 
attitudes / opinions, and target behaviors / actions / responses achieved.
Business Outcomes: Concept’s measurable effect on revenues, cost control, occupancy rate, 
average price, and other traditional business metrics.
Achievement of business targets: Are the set objectives met or on track? Will the concept be 
deployed? To what extent is this concept will stay part of your strategy?

Why do you think your loyalty program deserves to win?
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Best Well-being Experience
Hospitality Awards

This trophy rewards a program, service or initiative that demonstrates the sector’s ability to meet 
rising demand for experience that addresses guests’ overall well-being. The service should bring a new, 
alternative, or different vision of relaxation, fitness and mindfulness. This can include connection to 
nature, well-being as the center of the design, stress management programs and health, nutrition and 
beauty related services.

Note that brands may submit themselves or partners may submit on behalf of their clients.

Criteria for the evaluation of applications:
01. Originality and innovative aspects.
02. Scalability.
03. Effectiveness in terms of awareness and business impact.

01.  Presentation
Name of the service / program.
Description of the service / program.
Year of launch and scope.
Brief (specify if the brief was to come up with the creative or to amplify an existing creative idea).
Driving forces and motivations.
Objectives.

02.  Conception
Data gathering and Insights: What needs does this service / program meet?
Target audience (customers demographics, individuals, organizations).
Relevance to the global strategy.
Strategic approach: What are the key ideas behind this service / program?
Involvement of external partners (designers, interior designers, suppliers, etc.).
Main innovative aspects in terms of customer service, customer relations, decoration, furniture, 
equipment, human resources, marketing, etc.

03.  Execution
Communication: Key messages, creation and distribution of assets, to what extent is this concept 
part of the brand offer and/or the group strategy.
Scale.
Timeline.
Cost of implementation.

04.  Evaluation
Target Audience Outcomes: Measurable changes in awareness, comprehension, perceptions / 
attitudes / opinions, and target behaviors / actions / responses achieved.
Business Outcomes: Service / program’s measurable effect on revenues, cost control, occupancy 
rate, average price, and other traditional business metrics.
Achievement of business targets: Are the set objectives met or on track? Will the program be 
deployed? To what extent is this program will stay part of your strategy?

Why do you think your loyalty program deserves to win?
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Best F&B&E Experience
Hospitality Awards

This trophy rewards a program, service or initiative that demonstrates the sector’s capacity to meet 
rising demand for experience that addresses guest entertainment. This service should bring a new, 
alternative, or different vision of food and beverage. This can include catering, room service, bars and 
restaurant facilities, banqueting offer and other concepts that includes food and/or beverage.

Note that brands may submit themselves or partners may submit on behalf of their clients.

Criteria for the evaluation of applications:
01. Originality and innovative aspects. Sustainability will also be considered.
02. Scalability.
03. Effectiveness in terms of business impact.

01.  Presentation
Name of the service / program.
Description of the service / program.
Year of launch and scope.
Brief (specify if the brief was to come up with the creative or to amplify an existing creative idea).
Driving forces and motivations.
Objectives.

02.  Conception
Data gathering and Insights: What needs does this service / program meet?
Target audience (customers demographics, individuals, organizations).
Relevance to the global strategy.
Strategic approach: what are the key ideas behind this service / program?
Involvement of external partners (consulting firms, suppliers, service providers, etc.).
Main innovative aspects in terms of customer service, customer relations, human resources, 
marketing, etc.

03.  Execution
Communication: Key messages, creation and distribution of assets, to what extent is this 
experience part of the brand offer and/or the group strategy.
Scale.
Timeline.
Cost of implementation.

04.  Evaluation
Target Audience Outcomes: Measurable changes in awareness, comprehension, perceptions / 
attitudes / opinions, and target behaviors / actions / responses achieved.
Business Outcomes: Service / program’s measurable effect on revenues, cost control, occupancy 
rate, average price, and other traditional business metrics.
Achievement of business targets: Are the set objectives met or on track? Will the program be 
deployed? To what extent is this project will stay part of your strategy?

Why do you think your loyalty program deserves to win?
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Best Team Performance Achievement
Hospitality Awards

This award recognizes a company’s team or department performance, which has contributed to 
a significant improvement in business performance, guest recognition and service quality. Cross-
functional teams are accepted. All teams will be considered in the same way, regardless of their technical 
skills or specificities of their jobs. 

Criteria for the evaluation of applications:
01. Exemplarity and scope of the project.
02. Involvement of the team in the actions carried out through this project.
03. Effectiveness in terms of business impact.

01.  Presentation
Name of the project.
Description of the project.
Year of launch, period and duration.
Scope.
Driving forces and motivations.
Objectives.

02.  Conception
Data gathering and Insights: What needs does this project meet?
Target audience (customers demographics, individuals, organizations).
Relevance to the global strategy.
Strategic approach: What are the key ideas behind this project?
Involvement of external partners.

03.  Execution
Implementation: How were the team members involved?
Communication: Key messages, creation and distribution of assets, to what extent is this project 
part of the brand offer and/or the group strategy.
Scale.
Timeline.
Resources used (channels, platforms, tools).

04.  Evaluation
Target Audience Outcomes: Measurable changes in awareness, comprehension, perceptions / 
attitudes / opinions, and target behaviors / actions / responses achieved.
Business Outcomes: Project’s measurable effect on revenues, cost control, occupancy rate, 
average price, and other traditional business metrics.
Achievement of business targets: Are the set objectives met or on track? Are improvements/
upgrades already planned? To what extent is this project will stay part of your strategy?

Why do you think your loyalty program deserves to win?
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Submission Requirements 
Hospitality Awards

1. Confidentiality
Hospitality ON will publish portions of the content you submit in your applications. Entrants should mark any 
sensitive information “not for publication” on entry forms. 

2. Eligibility Period 
Entries must be for work conducted during 2021 or 2022, unless noted otherwise. Unless otherwise stated, 
most of the work must have occurred during the measurement period, but it does not necessarily need to 
have been started or completed during this eligible period.

3.  Submission Content and Completeness
You are not required to complete all the questions on the entry form but highly encouraged to respond to as 
many questions as possible, as incomplete entries may lack enough information for accurate and objective 
assessments by judges.

To streamline efforts, we ask that participants submit the following with their awards entry. 

These items will only be used if the company is named a finalist (see details p19):
• High-resolution company / brand logo
• Sample images (screenshots, marketing collateral, video clips, etc.).

Failure to submit additional information, as requested and within the requested timeframe, may result in 
disqualification from the Hospitality Awards. If selected as a finalist, Hospitality ON will be in touch regarding 
any additional materials needed.

When submitting responses, be sure to give as much detail as possible when describing the program, 
strategy or initiative, opportunities, challenges and how success was defined and demonstrated.
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To join the competition
Hospitality Awards

1. Appoint a contact
Choose someone within your 
organization to coordinate your entry 
activities and act as the first point of 
communication with us.

2. Check the Rules
Make sure you check your entry’s 
eligibility. Take a look at our key dates, 
deadlines and other key criteria.

 
3. Download our Guidelines

Ensure you have a copy of our 
guidelines which you can refer to 
throughout the entry process.

4. Know the Awards
This year we’ve updated our guidelines 
with additional or revised categories. 
Take some time to get to know your 
options. If you need advice at any point 
in the process, just get in touch.

5. Log in or create an account

6. Create your entries
The application must be presented as 
a PDF file in English. The sooner you 
start, the more time we’ll be able to 
offer you extra help if you need it. 

7. Review and revise
We thoroughly check all aspects of 
entries so may be in touch to request 
clarification or changes.

8. Judging
Juries carefully review all the entries 
and determine finalists during judging. 

9. Shortlist
The finalists will be announced by 
email. Make sure you’re available 
throughout this period, as your team 
may have queries regarding your 
applications.

10. Ceremony

A project entry An entry to the ceremony 
on November 21, 2022.

An entry to the 
cocktail dinner

All submissions must be completed online via https://hospitality.awardsplatform.com. 
There is no entry fee. 

1. Process

Come and give support to your peers, team members or colleagues. 

An application includes:
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To join the competition
Hospitality Awards

2. Tips
CATEGORY SELECTION: Carefully consider the best category 
for your entry and ensure that it demonstrates both relevance 
and specificity.

BE UP-FRONT: Explain the idea quickly so the jury can 
understand the dimensions of the entries and its results from 
the very beginning. 

BE SPECIFIC: Please do not exceed 20 slides to facilitate the 
work of the judging panel. 

MAKE IT EASY FOR THEM: The idea should speak for itself. The 
structure of your presentation is free, but it is recommended 
to tick as many boxes as listed above (see “Guidelines” of each 
category). Avoid creating barriers with unnecessary industry 
jargon and marketing speech.

TELL A STORY: Structure your explanation around a simple and 
powerful narrative. Storytelling is key.

SIMPLICITY: Less is always more. Communicate a clear idea 
and compelling strategy. The design of your presentation and if 
it clutters or not, matters. 

CULTURE & CONTEXT: The judging panel is made of an 
international jury where English is not always their first 
language. Entries that hinge on a cultural nuance or unfamiliar 
cultural context should come with additional information.

RESULTS: Make sure you provide them, and they are 
meaningful and measurable. 

First you must register on the platform.

1. Go to “My Entries”
2. Then “Start Entry”
3. Fill out the “Online form” following the information
4. Fill out the “Required information”
5. Upload the “Required attachments”
6. Once all the elements have been uploaded, click on   

 “Submit entry”
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3. Material Guidelines
Materials are the most important elements of your entry. They are not mandatory, but it’s highly 
recommended. This is what the judges will watch and read during their decision-making. 

Entry media (movies, pictures and other JPG/PNG resources) cannot be updated after the submission 
applications. However, if your entry is shortlisted and showcased at the ceremony, you will be asked to create 
a 1-min film respecting specific guidelines (see “Case Film” specifications below).  

To avoid your entry being withdrawn, please adhere to the following guidelines. 
• All movies and presentation images must be in English or subtitled in English. If translating original  

 video work, please note that dubbing is not allowed.
• Work which was not originally published in English (print ads, digital  assets, social media posts, etc.) can be  

 translated or subtitled exactly  as it  was published or aired, so that they can be understood by the jury.
• Small physical materials are accepted and can be sent by mail (Hospitality ON, 5 rue de Dantzig 75015  

 Paris, France) before the 30th of September. You must cover all courier and mailing costs in   
 advance, to secure the delivery of your materials.

Mandatory Elements:

LOGO(S)
Logos of your group or brand(s).
Specifications: PNG or EPS, RGB, max. 1MB

SMALL & BIG SUMMARY
Small summary should be max. 300 characters in English.
Big summary should be max. 5000 characters in English.

To join the competition
Hospitality Awards

Exemple:
The #HOMPPY marketing operation has three 
objectives: to develop the brand’s turnover, to 
gain awareness and to keep our hotels open. The 
success of the operation lies in the continuous 
improvement of the offer thanks to the 
involvement of all the business lines: marketing, 
sales, e-commerce & operations. The campaign 
was designed in an omnic way so that our current 
and potential customers would be in contact with 
our message several times and via several channels. 
The messages: photos, texts, testimonials, videos 
were placed to address the unique audience 
of each channel: digital, social media, print and 
customer reviews.
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PRESENTATION
Project presentation should be in PDF format (20 slides maximum) in English. 
File should not exceed 15MB.

See the exemple

REPRESENTATIVES INFORMATION
Name, first name, job function, email address, phone number, picture of the person who would go on stage 
during the ceremony. Picture should exceed 1Mb and be a portrait. 

Exemple:

IMAGE ENTRY
A visual representation of your application.

Specifications: 
• JPG
• RGB
• 3840 x 2160 pixels
• 5 - 15MB

Exemple:

https://uploads-ssl.webflow.com/61766e429db06a01a95bca6e/62fe409cccf1723430da0762_hospitality_awards_x_happyculture_-_presentation.pdf
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ADDITIONAL IMAGE ENTRIES
Additional digital assets of your application (pictures, ads, movies, editorials, mockups, etc.). Maximum 5. 
Only to be included if necessary and relevant.

Specifications: 
• JPG
• RGB
• 1920 x 1080px
• 5 - 15MB

Exemple:

Preferred

Aspect Ratio Resolution Format / Codec Audio

Full HD 1080p 1920x1080
.MOV / H.264 AAC, Stereo 48kHz

HD 720p 1280x720

See the exemple

VIDEO ENTRY
Please supply a high-quality video as .MOV or .MP4. The maximum file size is 350MB. Entries that are not in 
English should be subtitled, so that they can be understood in English, exactly as it was published or aired. 
Please note that dubbing is not allowed.

https://www.youtube.com/watch?v=y_4Gu9mU-bc&t=3s
https://www.youtube.com/watch?v=y_4Gu9mU-bc&t=3s
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URL
Direct link to your digital execution (website, 
microsite, app download page or social media page).

If your direct link is not in English, you may provide a 
URL which leads to a page which explains your work in 
English. URLs must start with ‘http:// ’ or ‘https://’ and 
preferably be accessible without a login or password.

To avoid your work being withdrawn from the judging 
panel, your URL must be accessible online until 21st 
November 2022.

CASE FILM (120 SECONDS MAXIMUM) 
Please supply a high-quality video as .MOV or .MP4. 

A short film explaining your project. Content includes the brief, execution, and results. It can be a shortened, 
edited version of your original film, advertisement or content.

Entries that are not in English should be subtitled, so that they can be understood in English, exactly as it was 
published or aired. Please note that dubbing is not allowed.

Be advised that this case film will be displayed publicly during the ceremony on an 8m LED screen. If the 
guidelines aren’t followed, the quality of your work might be impacted. 

Specifications:
• MOV
• MP4

Preferred

Aspect Ratio Resolution Format / Codec Audio

4K 4K = 4096 x 2160p 
.MOV / H.264 AAC, Stereo 48kHz

UHD 2160p UHD = 3840 x 2160p

See the exemple

RADIO FILE
MP3 audio file of original radio advertisement, as it was aired.
Entry which is not in English should be given a transcript, so that it can be understood in English. Please note 
that dubbing is not allowed. 

Specifications:
• 258 kbps preferred
• 128 kbps = minimum accepted.

Supporting Content or Appendix

Any supporting documents which are relevant to your entry. This could include graphs, diagrams, press 
clippings, screen grabs or original source data submitted as a single PDF File.

https://youtu.be/NtdAFEmNEDM


23  Hospitality Awards 

Hospitality Awards

InterContinental Paris - Le Grand
November 21, 2022


