Owen Design Co.

ODCo is a boutique visual design and branding agency
specializing in high quality, uniquely thought-filled and
Impactful work for our valued clients.
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ABOUT ODCo

Owen Design Co. is a SWaM and

WBENC-certified boutique visual

designh and branding agency

founded in 2007 by Jennifer Owen

in Richmond, Virginia.

CERTIFIED

Small,
Women and
A Minority-Owned

Supplier Diversity Strengthens

by the Virginia Department of Minority Business Enterprise

Certification No: 667409

OD¢g

certified RICHMOND
WOMEN'S BUSINESS ENTERPRI.SE I chH A MtB ERq
Certification No: Member
WBE2000959

We are a small but mighty nimble team of creative
professionals who tailor our services to meet our clients’
Nneeds, exceed expectations, and provide exceptional client
service for nonprofits, institutions, and large and small

businesses.

We are trained and well-versed on 508 and WCAG
compliance requirements and successfully incorporate

these standards into numerous design projects.



ABOUT ODCO0 | pifferentiators

Our work is always
thought-filled,
imaginative, and
explorative. We possess
technical mastery of
design, and create
impact with skill

and talent.

OD¢g

SERVICE

We pride ourselves on
providing “white glove”
service. We are dependable
and responsive. Organization
and attention to detail are
baked into our culture as
evident by our on-point,

on-time deliverables.

ALLIANCE

We position our work
process and service to blur
the line between client and
vendor to create a true
extension of our client’s
team. So much so, some of
our clients have been with
us for 20+ years — longer

than ODCO’s history alone.

oy’

ADVOCATE

We look out for our clients
beyond the deliverable at
hand. We position ourselves
as advocates in order to
always create an experience
that allows us to do right by

our clients for their success.



ABOUT ODCo ' Service Areas

e Branding

TIONAL PICTURE

e Creative Strategy

|III e Content Development

' il
-nl
|||||||” e Long-form Publication

II-I’l,lj-,.'.i DeSign

e : e Print, Digital, and
" ||| Environmental Design

e Email

e Infographic Design

e Accessibility

OD¢g

Digital Publications

Interactive PDF Design
and Development

Print Sourcing and Management
Social Media Graphics

Long and Short-form Video
Animation and Motion Graphics

Website, Microsite, and
Landing Page Design



ABOUT ODCO | industry Experience

Our greatest experience comes from learning from

our clients and the privilege of supporting the
wholeheartedly good work they do. From building
iIrrigation systems in under-developed countries to
protecting the natural lands of America, many of our
clients invest their every day into making the world a
better place ... into cultivating good. We are proud to
play a role in communicating game-changing

information to people around the world.

OD¢g

INDUSTRIES WE'VE WORKED WITH

Healthcare

Financial

Environmental & climate
Non-profit

Associations

Education

Local and federal government
Development banks
Start ups

Science

Sports

National and international



ABOUT ODCo0O | bemographics

®

|

16% 50% 67% 17%
~16% of ~50% of ~67% of ~17% of
clients are clients are clients are clients are
start-ups B2B B2C B2B and

B2C

OD¢g



ABOUT ODCO0O | bemographics

~33% of ~41% of ~26% of
clients are clients are clients are
local national international

OD¢g



ABOUT ODCO | partial Client List

The
@WORLD BANK GROUP ) Wilderness FEE
—_ Society M®R

VIRGINIA
' ISFOR
LEARNERS

ODB _a&

e e EDUCATION

Ipm tB nk

. CONRAD N. HILTON
FOUNDATION

s\We  @ysap  [@)rewen  databeem

CANCER CENTER
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ABOUT ODCo . Our Team

JENNIFER
OWEN

(she/her)
RYAN

CLENNAN

(he/him)

DJ WARREN

(he/him)

OD¢g

Founder,
President,
and Creative
Director

Creative
Director

Art Director,
Drone Pilot

Jennifer has a reputation for creating thoughtful, impeccable designs. She
serves as our creative director overseeing projects, ensuring consistent execution
with keen eye for detail, and providing innovative solutions that meet and
exceed our clients’ expectations.

Ryan is a seasoned creative director with a talent for delighting clients with
beautiful designs and translating data into easy-to-digest visual communications.
He has designed and managed complex annual reports, brand guidelines, logos,
print and digital publications and collateral.

DJ is eager to share creative solutions and jumps right in when support is needed.
His design experience includes logo development, print and digital advertising,
email newsletters, publications such as annual reports, corporate magazines and
product catalogs, as well as video and television spot production. On top of all that
DJ has a drone pilot license for capturing both video and still photography from a
bird’s eye view.

10



ABOUT ODCo . Our Team

HARRY
BLACKWOOD

(he/him)

KAT
MATTOON

(she/her)

MEREDITH
GRANT

(she/her)

OD¢g

Senior
Production
Designer

Senior Project
Manager

Marketing and
Project Manager

Harry brings systematic design production and management expertise from his
background working with associations, analysts, consultants, hotels and
communications organizations. His talent and skill set support ODCo in
everything from long-form publications to digital advertising.

Kat has more than 24 years of experience in creative services and extensive
knowledge in production management, operations management and design.
With her design background and experience in management, she knows how to
assemble, coordinate and shepherd our team of creative talent to achieve the
client's goals and ensure we meet timely expectations.

Meredith brings 10 years experience in marketing, with a keen grasp of brand
identity and an appreciation for each small piece of a project. Her varied skill set,
including design, copywriting, and project planning, is critical in ensuring our
clients’ satisfaction.

11
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WORLD BANK GROUP

WAVES Annual Report and Microsite

Delivered: Report Design, Layout, Press-ready PDF,

Web-ready PDF, Microsite, ADA Accessible

Annual Report 2019

EXECUTIVE
SUMMARY

ts Reveal d
Poatiands Are Threatened by ——— W5
Agricuftural Expansion

The World Bank's Global Program on
Sustainability (GPS) promotes the use of
high-quality data and analysis on natural capital,
ecosystem services, and sustainability to better
inform decisions made by governments, the
private sector, and financial institutions. We
designed this 80-page report in full and
partnered it with an interactive micro-website of
the executive summary. The site serves as an
excellent launch point for readers to dive into the
more comprehensive report PDF, while still
offering useful information in a visually

appealing package.

View the Report
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https://www.owendesignco.com/samples/waves

USAID

SURE Annual Report (partnhered with Tetra Tech)

Delivered: Report Design, Layout, Press-ready PDF, Web-ready PDF, 508-compliance

SCALING UP
RENEWABLE ENERGY

40 tools

'
B

)

"«

T

$ Two-thirds of projected global energy growth over the next 20 years
will secur in developing ceurttees within the Indo-Pacific region

2020 ANNUAL REPORT

OD¢g

The SURE (Scaling Up Renewable Energy)
program focuses on renewable energy to
increase social development in emerging
countries. Through our partnership with an
international engineering services firm, we
created an engaging report using case
studies, hyperlinks, icons that highlight data
points, and maps highlighting member
countries all while designing within USAID

brand standards.

View the Report

14


http://www.owendesignco.com/samples/usaid

CONRAD N. HILTON FOUNDATION

Safe Water Report (partnered with DataBoom)

Delivered: Report Design, Layout, Press-ready PDF, Web-ready PDF

ASUTIFI
NORTH DISTRICT

>> The Path to Safe, Reliable,
Affordable Water at Scale:

Asutifi North District, Ghana

>> Safe Water Initiative Logic Model

The Hilton Foundation’s Safe Water report
focuses on data from a region in Africa.
Knowing that more reports would follow, we
designed this as a template for future
publications. Heavy on content, we designed
figures, graphs, and charts that inform the
audience in a professional manner and with

a pleasing aesthetic.

View the Report
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http://www.owendesignco.com/samples/databoom-hilton

VA DEPT OF EDUCATION

Social Emotional Learning Curriculum Framework Guide

Delivered: Report Design, Layout, Press-ready PDF, Web-ready PDF, ADA Accessible

A SHARED COMMITMENT:

BUILDING FOUNDATIONAL SUPPORT
FOR SYSTEMIC SOCIAL EMOTIONAL
LEARNING IN VIRGINIA

OD¢g

THE ROLE OF TEACHERS IN SCHOOLWIDE SEL

with thei

such as friendships, stess levels, or
f they don't have o well-establshed

Is, or goos

Frall, the mast effective lessons

opportunkies for practicing skils beyond

205). 8

scademic s her

THE ROLE OF FAMILIES IN SEL AND THE IMPORTANCE

OF FAMILY ENGAGEMENT
In

Chikran spard appresimaey five imes

Virginia SEL

‘esch yaar than they do st schoal (Caspe,
Lopez, and Weiss, 2018, p.0. Asthe vast my‘-mﬂyde«vsmt:‘f:’u i
y &

mejor

them,

tobuikd capacity wih famiies mdto.
the effarts of schoals n teaching SEL. isgiohy sl s

Effective SEL instruction has fol

WANTTO
LEARN MORE?

by the acronym SAFE:

+ SEQUENCED—connected and coordinated activities
to foster skilks development;

- ACTIVE—sctive forms of leaming to help students

master new skills;
. FOCUSED. Jalng sctided thie dearly amop
size developing personal and social skills; and

+ EXPLICIT—targeting specific social and emotional
skills (Durlok et al,, 2010, 2011).

We worked with the Virginia Department
of Education to create a guide for
counselors. Marrying existing VDOE
branding with photos of diverse students
to create an inclusive feeling which
mirrors the content and client narrative
regarding social and emotional learning.
Consistent styling helps emphasize
hyperlinks to additional sources and to

more information throughout the toolKkit.

View the Guide
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http://www.owendesignco.com/samples/vdoe

THE WILDERNESS SOCIETY

Gratitude Annual Report

Delivered: Report Design, Layout, Press-ready PDF, Web-ready PDF, ADA Accessible

The profound power of
public lands can help us
address the urgent crises
before us and create
aresilient, just and
sustainable future.

Today, we know that wild, public ands cffer scee of the Confronting Climate Cha
o

“best solutions to sceme of the biggest challenges of cur
caed foe

e, thai—wher, thes are theughtfully cansd for ae
‘equratly shared._ chey give us a powerful oppernanrTy o
‘confront the crises we face.

Restoring Monuments
and Connecting Landscapes

Public Lands Champions:
Ned Whitney and Martha Howell

Hampabre.
Schood gradunte Janged fox » few good.

Martha Hormell,

Hodson Highlands, The discoveryous T anly deepemed, particularly sx
extesontinary revalls Nod. “Just 45 the damage t people and natare from
Maina

How do we increase access to public land, and
battle climate change and extinction of species?
Together! The design of this year’s Gratitude
Report visually supported the messaging and
the overarching goals of The Wilderness Society.
We kept the reader engaged with big headlines,
shorter stories, pull quotes, and infographics.
We used photography of people engaging in
the wilderness, with vast, stunning landscapes
to inspire the readers and celebrate

wilderness victories.

View the Report
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http://www.owendesignco.com/samples/wilderness

GAAP DYNAMICS

Learn from PCAOB Inspection Reports eBook

Delivered: Interactive PDF with full navigational functionality GAAP Dynamics is a training firm that provides

tailored learning solutions to companies and
accounting firms worldwide. GAAP Dynamics

prides themselves on delivering training that is

Confidence in public company financial reporting is essential to the

interesting, engaging, and won't put their

knows the importance of high-quality, independent audits, referting

to them as the “linchpin” of the financial markets. He refers to auditors
as “gatekeepers’ who protect investors, stating, “If there are material - P e -

N el Chapter 4 | Not Enough Meat on the Bone: Risk Assessment Standards
misstatements or omissions in a company's financial statements, the - .

auditor must qualify the opinion. The gate should close.”

|

trainees to sleep. The creative strategy entailed

He should know. He is the Chairman
L E A R N F Ro M i of the Public Company Accounfing
| Oversight Board "PCAOB” or “the
b Board"), the “watchdog” of the
PCAOB INSPECTION e e
Congress created the PCAOB to

protect investors and to further the
REPORT . ol g

SISdONAS

OBSERVATION AND DIAGNOSIS

T N using a medical theme to help deliver the

SONIANIA \

. i i ;
weughty st companies and brokerdealers; and (AS 13, paragraph .13; AU 342, paragraph 11)"
Investigate and discipline auditors that
violate certain provisions of the securities
laws or applicable standards or rules.

‘o) functional navigation system throughout the

PCAOB OBSERVATION: . . . .
ok efocouning s o v The PCAOR began aperationsin April “Th s iz carn ot s pon campltnof i o bosad content In an interesting way. his eBook can be
Y. P ot f Better A d'f PUSEIF fréicecicompaies. 2003 and has four main responsibilities: on the shipping terms for the product. For this revenue, the Firm identified a fraud
our Frescription for befier Audits tisk related fo cut-off and another fraud risk related to the valuation of the reserve for
Register public accounting firms that audit loss contracts. The Firm's substantive procedures to fest the reserve for loss contracts . . .
Trush uS; public companes or broker-dedlers; were insufficient, as its procedures were limited o agreeing amounts in the supporfing ~ VI ewe d O n a n d eVI C e W I t h O u t S Oftvva r e O r a
with 4kis kind of power schedules o the general ledger and/or to issuer-prepared calculafions, festing the
4 suthortdy, (ou do Inspect registered public accounting firms; schedules for mathematical accuracy and completeness, and inquiring of the issuer z
R B L W 4heir dords for the audits of publ as to whether the ending gross margins for certain contracts were indicative of future m
wot went do be o Shdamleeh leliparis gl gross margins, without testing the reasonableness of this assumption 3
o
4

installation. The eBook contains a fully

contracts. The audit firm's testing of this assertion was insufficient because it did not
evaluate the of a key fion: whether
ending gross margins for cerlain contracts were indicafive of future gross margins.
i e ot e o ke e document to allow readers access to the
@ than relying on inquiries of management. Assertions associated with a fraud risk require
[ 20f48 # HOME additional audit evidence as support compared fo assertions with lower levels of risk.

A learning experience from

=t
2

information most relevant to them.

&

18 of 48 HOME

.

View the eBook
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https://www.dropbox.com/s/kzn017vn69flx3n/GAAP-2612-PCAOB%20eBook_v5e_optimized.pdf?dl=0

Additional Samples
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ANNUAL REVIEW

THE FACILITY FOR INVESTMENT CLIMATE ADVISORY SERVIC

Executive Summary

Intmrrational

Fnance Corporation
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World Bank Group FIAS Annual Review
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Har-Tru Credit One Charleston Open Sponsorship
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View the Commercial

Har-Tru Credit 30-Second Brand Commercial 22


https://www.owendesignco.com/hartru-30-spot

You fgot this.
'Ih:e struggle is real.

It'_S. okay to ask for help. Ti eres ef maestro(a) mas importante de tu nifio(a).
We can help you manage. We are there for you.
ANy ey Halp is at the door H

Podemos proveerte las herramientas gue necesitas.
TP PPUT RPN Heip fs at the door
Laum micre about coping

........................ La ayuda te espara
= Aprande mas sobea
withthe stresz of baing iding happ comoal wnculo Afect o
H N parcek withe contu bebe ayuda aque
wrabo o

'Nervous? = itk 7
You a:re your baby's most important teacher.

Bab[es don't come with Instructions.
We can help. We can provide the tools you need.

Sessnsiisininanns «« Help Is at the door oo «ass Help Is at the door

Learn moraabout how
bonding with woor baby
heips thole bradn grow ot

OD¢g

Early Impact Virginia Home Visiting Brand Awareness Campaign

Early impact Virginia son
Yostorday = 9:00 AM - Q

The struggle is real. We can help you manage.

Learn more about coping with the stress of being a new parent
with Early Impact Virginia.

e
9ot 4 _

:

Y Like (D Comment £ Share

Earty impact Virginia
Yostorday ot 00 AM - Q

Babias don't come with instructions Wa can halp.

Learn more about your baby's growth
and development with Eady Impact Virginia.

o Like O Comment £ Share

Earty Impact Virginia oor

Yesturcay 3t 00 AM - O

‘You are your balyy's first and mostimportant teacher.
Wa can provide the tools you nead.

Learn more about how bonding with your baby helps
thair brain grow at Early Impact Virginia.

o gl
You canﬁD!it.
R S - Holp fs at the door

Uka 3 comment 7> Share
L&) @ f
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SRB

communications

SRB

communications

Horizontal layouts for use when Stacked logo

would need to be less than 1" tall
- - mmmmmm Ications

communications

communications

PMS: 513 C Primary Typeface: Email Typefaces:
RGB: 147 / 50 3 i
v Avenir Arial
Calibri
Web/Hex: 93378¢ Secondary Typeface:
PMS: Times New Roman
RGB: 0/ 138 / 17
CMYK: 100/ 23/ 30/ 2
Web/Hex: 0097AB
communications

ODCO SRB Communications Brand Development and Identity Brief



@ Orchard House School

Orchard House School lnSightS In.to TOday,S % Orchard House School
Up & Coming Teens .,

Evening Webinar Series

Cultivating Conscious -
Feb8-11 at7:30 pm

Children - Discussing
Racial Equity
Tuesday, 2/9/21 at 7:30pm

Revising Ophelia:
Adolescent Girls’
> Experiences Today vs 1994

Monday, 2/8/21 at 7:30pm

Chéleah Googe Sk

and Abigail L Gilliam
Register at OrchardHouse.org r AL Register at OrchardHouse.org
P OrchardHouse.org pE

@ Orchard House School

Revising Ophelia:

Adolescent Girls’

Experiences

Today vs 1994 Eva

Managing Uncertainty

and Virtual School During e b the Apology DeVirgilis

at 7:30pm Thursday, 2/11/21 at 7:30pm

Register at OrchardHouse.org ~

the Covid-19 Pandemic

Wednesday, 2/10/21 at 7:30pm Louise O’Connor
and Meghan

Smith Lawson,
Register at OrchardHouss.org PhD

Gilliam

Register at OrchardHouse.org

ODCO Orchard House School Today's Tweens Webinar Series Social Media 25



WOURTIME. = .
- OUR CHALLENGE
. OURCHANCE

Nild Places,

ODCO The Wilderness Society Philanthropy Outreach Pocket Folder and Brochure

Armuriors Arctic
Sdgvka

a1
This is our

monurmnsntal
moment

OUR OPPORTUNITIES

o azpmanl, v b chore RS CARCANE

cxewasen
Ty i s
e vorace s
v e el
R

eoxm
e
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Unique challenges

lor exan
families me
rigghts and
*That issue alone
many aspects ¢ i financial strateqy

your future {se

While both people are living When one person dies

Teot implica o O Acathly

Crimgioers Sestorncke Do Cr A legacy for loved ones

fic and even more n
impaortant to the LGBT ¢ ¥ ecently tound a key provision of
"How do | mak o my wishes are e Yelense of Marriage Act{DOMA)
and carrie
my plans are
That's beca
aligible
SR VE-S =X 1O marns
TNERSHIF :
e s i etsto sach other income tax-hee, e sndd charitable
2N MOTE iIMportan
onchips is not recognired as
I the Lol recognitio same-sax marriages in the valid under state law.
N e foHowIr

¢ach areaing

United States and abroad. Rut ;}'I'F‘ In

o
ODCO Genworth Interactive Brochure PDF o8



BEFORE

Custom Research Consulting

Smarner que Ns. Better answers. Results to
your decisions.

Experience
Wbl Rasnsres Comnallants
01 el of & gobad vt hendier, o well o 4 2
0T g St W P U oAV Y A (.
Over 40 years providing research solutions for business and ettt rm——crTea e socane - Pisenn.
govemment O
What guldance
can we provide?
Your challenges m\mmﬁu-lw e by e

mk?hmuk‘:wdw =

QUL ITATIVE

Our professionals bring decades of

experience and dedication to every project.

We take pride in being a small business

== e Clients -

MoME CLIENTS SERVICES EXPERIENCE TEAM FOLUS GROUP CENTER packed with talented researchers and

consulting providing creative and sman

solutions for our clients.

© e

Services COLLEGIAL COMPETENT
hm— ‘ e : EXPERIENCED

The ANR t:
researchers

Custom Research Consulting

Smarter questions. Better answers. Results to
guide your decisions.

of practical experience to each project.

&>

EXPLORE ANALYZE

AFTER

View the Website

OD(‘:‘;) ANR Website 29



https://anr.com/

Long Term Care Insurance

Living Long Term

Protect your quality of life

Yol're the anthar of your life seory.
What happens next?

Ul
Genworth Life Insurance Company of New York,
Adrr tive Office; Fichrond V& xfl,v

161ME9NY 02/11115 =

Genworth 3,

7t

GCenworth Living Long Term Brochure

What does

have in store for you?

irzertavdy, roar quslity of ifeordredetonziips o

e st at

4 1ie sdsrning nov can seivas s seane of secyrits

EOR TN (RUEEN
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FEEPRUSPES
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“Cara s o o, 213
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a0 The
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o Mo g o
maerun thess by ench
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Care at home. Not in a home.
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Tor a o Haukh Adle 2

$45,188
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$87,600
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L
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GROUNDSWELL

PREPARING FOR INTERNAL CLIMATE MIGRATION

World Bank Group Groundswell Report

BANGLADESH

23-yoar-old Monoara Khatun fled
the flooding In her home village.
She moved to the capital Dhaka

to join a program that teaches
young rural women [ifo skilis. Sho's
learned how to navigate the city,
how to handlie money and to take
care of herself.

‘ The Soods come every yoor bet this

yuar the stuadon is worse Every houso
inmy Village was offectsd Now ol myy family
s bving i 0oa of my relatives hovsa ™

Figure 423: Projected number of iftornal climato migrants in Maxico and Contral America under threo
sconarsos
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Figure 4. 24: Projected number of clirsate and othet intornad migrants is Maxico and Contral America under
thwee scenarios, 2020-50
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Thank You!

Please reach out to Jennifer Owen with any questions.
We look forward to hearing from you!

Owen Design Co.

DUNS #010744988 OD .-
Richmond, VA
804-562-5023 CO

owendesignco.com OWEN DESIGN COMPANY
iennifer@owendesignco.com
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