
HEARTH STYLE GUIDE | 2021

Hearth 
Style Guide



Page 3HEARTH STYLE GUIDE | 2021

Overview

Our brand is our first impression. And, first impressions 
mean everything in home improvement. Through powerful 
language and imagery, Hearth manifests its message of 
powering the American craftsman through advertisements, 
education, and business support. Every element of Hearth’s 
communications from the colors we choose to the tone of 
our language affects our message’s resonance. This style 
guide is a system for Hearth and its partners to effectively 
and purposefully communicate to our key audiences that 
Hearth is transforming the home improvement industry 
and investing in our members’ success. 

This is how Hearth expresses its brand. 
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Hearth Mission

Hearth is a financial technology company working with tens of thousands 
of home improvement professionals. We provide them simple customer 
financing solutions, digital payment collection, and more. We’re bringing an 
industry generating $5B+ in annual revenue into the digital economy, and 
we’re just getting started.

Backed by 8VC, Founders Fund, Human Capital, and other prominent leaders 
in Silicon Valley, Hearth is one of the fastest-growing companies in the home 
improvement space. Join us in building a game-changing SMB financial 
platform and help more home improvement professionals thrive.
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Voice and Tone

Hearth is transforming the financial and home improvement industries 
every day through industry-leading technology and first-class 
customer service. This transformation requires a bold company that 
communicates its message in an authentic and useful voice. Our 
members appreciate candid and open communication. Our goal is to 
power the American craftsman and be a trusted partner invested in 
their growth. 

Everything we write or say should be:

• Bold

• Authentic

• Useful

• Truthful
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Authentic
Our members 
are our peers. 
They are our partners 
in transforming 
home improvement.

Useful 
We fundamentally 
change our members’ 
businesses by 
being an invaluable 
resource and creating 
incredible products. 

Truthful
The financial sector is 
rife with untrustworthy 
companies. We 
must stand out 
through our integrity 
and transparency.

Bold
Hearth is treading in 
uncharted territory. 
We are a bold company 
making change for an 
industry that needs 
help. We are driven 
by innovation and 
big ideas. 
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Logo Story

We chose “Hearth” because it’s the center 
of a home, where people gather to spend 
quality time together. The bricks in our 
logo symbolize the core structure of a 
home, creating both the letter “H”, which 
stands for “Hearth”, and a positive-sloping 
bar graph to show growth. One of Hearth’s 
values is just that – slope.

Our logo is where it all begins, it’s the seed 
of our visual identity. Don’t change its 
style, let it have the space it needs 
and deserves.
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Primary logo - light background



Page 12HEARTH STYLE GUIDE | 2021

Primary logo - dark background



HEARTH STYLE GUIDE | 2021 Page 13

Color Palette
Color is an essential part of a brand 
identity. Consistent use of the color 
palette allows for brand cohesiveness. 
Color also serves a psychological 
purpose by communicating emotions 
and values to an audience. Blue is often 
used to communicate the importance of 
meaningful relationships and builds trust 
and loyalty. Yellow is associated with 
warmth, sunshine, and positivity.

Yellow

#916C29
RGB(145, 108, 41)
Pantone 126 C

#E5A724
RGB(229, 167, 36)

Pantone 130 C

#FDB913
RGB(253, 185, 19)
Pantone 1235 C

#FFF2D8
RGB(255, 242, 216)
Pantone 7506 C

#FFF7EB
RGB(255, 247, 235)

Pantone 7499 C

Gray

#323232
RGB(50, 50, 50)

Pantone Black C

#F4F7F9
RGB(244, 247, 249)

Pantone Cool Gray 1 C

#E7E9EA
RGB(231, 233, 234)

Pantone 427 C

#B6BCC2
RGB(182, 188 ,194)
Pantone 428 C

#86909A
RGB(134, 144, 154)
Pantone 877 C

Blue

#0E2135
RGB (14, 33, 53)
Pantone 532 C

#1C4875
RGB(28, 72, 117)
Pantone 654 C

#0756A3
RGB(7, 86,1 63)

Pantone 7686 C

#CCDDED
RGB(204, 221, 237)

Pantone 277 C

#E7EDF5
RGB(231,237,245)
Pantone 656 C

White

#FFFFFF
RGB(255, 255, 255)
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Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj 
Kk Ll Mm Nn Oo Pp Qq Rr Ss
Tt Uu Vv Ww Xx Yy Zz

Typography
Poppins
Designed by Indian Type Foundry, 
Jonny Pinhorn
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Images
We want the imagery we use to invoke the daily lives of 
our customers. Work looks different for everyone, but the 
one constant is the variety of expertises someone needs to 
successfully operate a home improvement business.
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Iconography

Home improvement contractors don’t 
have a lot of time to read between the 
lines. Simple, clean line icons can help 
communicate complicated concepts 
quickly. Use these to enhance the 
communication of complex concepts 
or add visual interest.

Hearth Icons
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These brand guidelines are built to be flexible and give you enough 
creative freedom to use Hearth’s visuals and make sure the brand 
looks its best across all applications. If you feel uncertain, refer back to 
this guide or reach out to us at hello@gethearth.com.

Final Comments




