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WHAT ARE BACKLINKS AND WHY ARE 
THEY IMPORTANT FOR SEO? 
If you’re planning on making a big money 
purchase, where do you turn to for advice? 
The answer is probably a range of trusted 
and credible sources–whether that is people, 
websites or printed publications, or a 
combination of the three.

Off-page SEO works in a similar way. It’s about 
getting other websites–trusted and credible 
ones–to share your careers website and in 
doing so, taking on the role of a trusted advisor. 
When they share a link like this it is known as 
a backlink–i.e. they are linking back to your 
website.

Driving traffic back to your website from 
external sources in this way is known as off-
page SEO (as opposed to on-page SEO which 
involves building popular keyword phrases 
into the content on your site to draw in people 
searching on search engines such as Google).

Building up a collection of backlinks is 
important for several reasons which we will 
explore but broadly speaking, if reputable sites 
link to your careers website, that’s a signal to 
the search engines that your content is credible 
and valuable. Earning these backlinks can have 
a positive effect on how high your site appears 
on search engine results pages (SERPs) and this 
is critical because 75% of all clicks on Google 
SERPs are to the top three results of any search.

So how do you encourage sites to share 
links to your website and what part does this 
play in your off-page SEO strategy? Let’s find 
out more…

The terms you 
need to know…
SEO–Search Engine 

Optimisation–making your 
site more visible to people 

using search engines.

Backlink–A link from 
an external website to 

your website.

Anchor text–The visible text 
you click which takes you 

from one webpage to another 
via the masked hyperlink.

SERPs–Search Engine 
Results Pages–the results 

you get when you search for 
something through a search 

engine like Google.
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SEO IN NUMBERS

The result that comes 
first in Google gets 
approximately 32% 

of all clicks

On average, 
long content receives 
77% more backlinks 

than short articles

A study by Backlinko 
found that the number 
of domains linking to a 

webpage was the factor 
that had the highest 

correlation to rankings 
in Google

Over 3.5 billion 
searches are performed 

daily on Google
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WHAT TYPES OF BACKLINKS ARE 
IMPORTANT IN SEO?

Other than the self-created links, there are two 
main types of backlink:

•  A natural link is where your site is linked 
to through editorial copy–say a university 
has written a blog about companies with 
great graduate schemes and mentions 
your site with a link.

•  A manually built link is something you 
have played a deliberate part in–for 
example asking existing employees or 
relevant influencers to link to your website 
or share your content.

How do you earn valuable 
natural backlinks?

The answer to this question–unlike the 
execution–is simple. It’s content. The best way 
to build up a load of earned links is by creating 
consistently high quality content on your website 
that people genuinely want to refer to and 
believe will bring value to their readers. Research 
has shown that long content is 77% more likely to 
be shared than short content so aim high when 
you’re thinking about the word count.

All you need to do is make it the best and most 
interesting content out there so that people will 
naturally link to it. Then your job is done. Simple 
as that.

Remember: all backlinks are not equal.

To determine where websites 
will be placed in the SERPs, Google 
uses a complex algorithm which has 

evolved over time.

In the early days of SEO, when 
people realised that backlinks 

were part of Google’s algorithm, 
online directories sprung up 

where companies could add links 
to their own sites to work the 

system. Google got wise to this 
and backlinks in these directories 

and other less credible sources like 
forums, reciprocal linking and blog 

comments signatures can now have a 
negative effect on your ranking.

There are no quick fixes or cheats any 
more, backlinks have to be earned. 
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WHAT TYPES OF BACKLINKS ARE 
IMPORTANT IN SEO? CONTINUED

How well backlinks will perform for your 
website depends on a number of factors.

These include:

•  How popular the site is that has linked 
to you

•  How relevant the topic of the linking site is 
to your own site

• The recency and popularity of the link

•  The anchor text that the linking site has used

•  How trustworthy the linking site is that has 
linked to your site

•  The authority of both the domain and page 
that has linked to your site.

If the search engine finds that the sites that are 
linking to your site are high quality and related 
to your sector–or at least the subject matter 

of the page they’re linking to–they see this as 
a ‘vote of confidence’ in your site. If there are 
several of these links to your page or site all from 
different, authoritative sites, they can assume 
this is interesting and expert content and place 
the page higher on the SERPs.

It’s always worth remembering that what the 
search engines are trying to do is give the 
people searching what they want, as quickly 
as possible. So if they think your content is 
valuable, it is more likely to do well.

Your employer marketing agency should be 
able to offer you a robust approach to building 
your backlinks profile and report on how this 
is developing each month. They will help you 
understand how many backlinks have been 
earned, how much traffic they have driven to 
your website and what your competitors are 
doing to see if there are more keywords you 
could explore.



THE IMPORTANCE OF GENERATING BACKLINKS  |  JUNE 2022 6

THE IMPORTANCE OF BACKLINKS: 
A VIRTUOUS CIRCLE
The reason backlinks are such an important tool 
goes beyond off-page SEO.

To go back to our original metaphor of making a 
big money purchase, if you have seen a product 
recommended in several different places that 
you trust, you are more likely to think it’s a good 
product. If three different people tell you one 
car is better than another, it’s likely to have an 
effect on your opinion of that car.

Again, off-page SEO works in a similar way. 
Put simply, the more places potential candidates 
have seen your careers website, the more it 
grows your reputation and employer brand 
recognition.

To make sure you are targeting sites where your 
target audience spend their time, work with 
your employer marketing agency to set up a 
focus group of current employees that most 
closely match your ideal candidates. Doing 

this will enable you to develop a candidate 
persona—a kind of idealised candidate based 
on desirable employee traits uncovered in the 
focus group—and gain a better understanding 
of what your best candidates are looking for in 
employer content and where they’re looking 
for it. It’s also useful for identifying knowledge 
gaps and for discovering where your strengths 
and weaknesses as an employer lie according to 
your employees.

If candidates find links to your careers websites 
on several of their go-to, trusted online sources, 
it will not only raise awareness of your website 
but start to build trust. Even better, they can start 
to build up an understanding of your employer 
brand–what your organisation is like to work for.

And the benefits don’t stop there: if people are 
clicking through to your website from different 
sites, that in itself signposts to the search 
engines that your site is of value which has the 

knock-on effect of ranking your site even higher. 
Win win.

Don’t forget, backlinks are only one part of 
a company’s off-page SEO strategy. Your 
employer marketing agency can develop a 
comprehensive strategy to complement the 
backlink activity. 
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THE IMPORTANCE OF BACKLINKS: 
A VIRTUOUS CIRCLE CONTINUED

Other off-page SEO activity could include:

Content 
appearing on other 

websites—
“guest” blog posts, 
social media posts, 

podcasts, videos, etc.–to 
encourage candidates to 

visit your website. Any 
great content you publish 
elsewhere, any guest post 

you write or infographic 
that gets used elsewhere 
and linked back to you, 

builds your off-page SEO.

PR—
if you have a great story, 
digital PR is an effective 
way to earn links from 

authoritative websites on 
a large scale and has the 

potential to position your 
organisation as a thought 

leader.

Social media—
although social shares 

are not taken into account 
by Google, being visible 
on social media puts you 
in front of more potential 

candidates—who may 
share your content— 
and helps get across 

what it’s like to work at 
your organisation.

Influencer 
marketing—

getting influencers in your 
sector to post about your 
company and its careers 

offering is a great way 
to build your employer 

brand, get your content 
shared more widely and 

reach new audiences.
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