


HOW DO  
CANDIDATES  

FIND YOU?

You have a gorgeous careers 
website with loads of great job 
opportunities but it’s just not 
getting the traffic you expected. 
Have you stopped to wonder why? 

The ‘great resignation’ has proven 
that, after being stuck in roles they 
didn’t feel able to leave during the 
pandemic, employees are now 
happy to quit secure jobs for 
something new. So why aren’t they 
applying for your jobs? 

The truth is they might not know 
they exist… 

In the past it has been enough to 
build a great careers site, explaining 
the benefits of working for your 
organisation, post the jobs on to it 
and leave it to do its thing. 

That is not enough any more. 

The talent pool is continually 
refreshing itself and there are now 
more millennials in the workplace 
than any other generation. Job 
hunters are increasingly using 
Google to find a job and research 
shows us that they rarely search for 
specific companies - the search 
terms they’re using are very broad. 
This might well mean your careers 
website is slipping under the radar. 

Common search terms include 
phrases like ‘driver jobs’, ‘warehouse 
jobs’ and even ‘jobs near me’.  
These won’t bring up your careers 
site - unless you know how. 

It’s time to move on from a static 
careers website that is refreshed 
every few years then left to look 
after itself. This won’t cut it any 
more. It’s time for a living, breathing 
candidate-focused site with 
continually changing content to 
help you attract the people you 
need, when you need them. 

Anything else will get lost in the 
noise.

9.8 Million
Brits are actively job hunting each day

More than 73%
of the UK workforce will be millennials by 2025

92.47% of the world
uses Google as a search engine

YOUR CAREERS WEBSITE ISN’T WORKING.

75%
of job searches  

start with Google



The job market has changed.  
Your careers website needs to change with it.

DYNAMIC CONTENT 
TO MEET YOUR 
RECRUITMENT NEEDS

Since the double header of Covid 
and Brexit, we’ve experienced 
massive areas of job shortages that 
are having a knock-on effect on the 
way we live our lives, whether it’s 
queues at the airport or supply 
chain issues caused by a lack of 
drivers. 

Whether you’re looking for drivers or 
pharmacists, chefs or developers, 
there are not enough candidates to 
go around. If you’re going to win this 
talent war, you’re going to do it by 
being visible. 

And how does your website get that 
visibility? The answer is dynamic 
content. 

At the heart of a dynamic content 
strategy is your careers website.      
It’s time for it to evolve. Rather than 
it being a static ‘poster’ site, it 
needs to work harder for you, to 
reach out to candidates through 
search engine results pages and 
bring them to your site and your 
jobs postings. 

It might be a blog on your careers 
website or it could be up front and 
centre on your homepage, but 
ever-changing content written to 
address immediate recruitment 
needs will make the difference 
between your jobs being visible or 
fading into the background.

YOUR CAREERS WEBSITE ISN’T WORKING.

Jobs near me

Great jobs near

Part time jobs

Jobs uk

Local jobs

Related searches

The more 
quality content 
your site has…

…the more likely it is that 
search engines will put it on 
top of their lists when users 
start searching.

To make this work, you’ll need to 
come at this from a candidate-
focused perspective and work out 
what Google search terms they will 
use. Let’s say a chain of 
supermarkets called ‘Sainsbrose’ 
needs to hire people to work on the 
till in Watford. A mistake you might 
make is thinking that candidates will 
search for ‘Customer Assistant at 
Sainsbrose’. This is not the case. In 
fact, we know they’re more likely to 
use a general term like ‘retail jobs in 
Watford’.  

The key is having flexible and quality 
content on your site which 
incorporates the terms people are 
actually looking for. Then, if the 
most urgent recruitment need in 
the business changes to HGV 
drivers in Peterborough the 
following week, new content will 
replace it using a new set of 
keywords. It’s a dynamic, interactive 
process - and it’s critical to getting 
the traffic you need. 

For the ultimate in visibility and 
engagement, this can be supported 
by a dedicated content marketing 
strategy. Content will be 
repurposed for other platforms to 
signpost candidates back to your 
careers site. From SoMe to videos to 
podcasts, not only does creating 
regular, original and quality content 
help candidates find your site, it 
helps them start to build up an idea 
of your employer brand, the culture 
of your workplace and what you 
stand for. 

You’re offering amazing opportunities. 
It’s time to make sure everyone 
sees them. 

30%
The average increased success  
using content strategy.

6-9 months
The average time for substantial  
results to be seen

55%
Improving the quality of content

41%
More video and visual content

46%
SEO

38%
Updating content

TACTICS THAT 
IMPROVE CONTENT 
SUCCESS



SOCIAL MEDIA 
SoMe including Linkedin articles and carousels

EMPLOYEE PROFILES 
Bring your team to life

INFOGRAPHIC 
Communicate important information quickly

NEWSLETTERS 
Keep in touch with your talent pipeline 

WEBINARS 
Position your people as thought leaders

VIDEOS 
Audiences spend 19hrs a week watching videos online

PAID CONTENT 
Expose more people to your brand

ALL POINTING 
TOWARDS A 
CAREERS 
WEBSITE WITH 
DYNAMIC HUB

89%
of job seekers say a careers 
website is important for 
finding information

12%
is the amount website traffic 
can be increased by use of 
infographics

91%
of people who watch 
webinars go on to visit the 
website for more information

LOOK THROUGH THE 
EYES OF YOUR 
CANDIDATES

We know that a candidate-focused 
content-led careers website is not 
only easier to find, it is an 
exceptional engagement tool once 
candidates arrive there. 

Your website will contain all the 
information your candidate needs 
to make an informed and confident 
decision about choosing to work 
with you, rather than your 
competitors. It gives them an 
insight into what it’s like to work 
there, what rewards they can 
expect and what sets you apart. 

How do you know what your ideal 
candidates are looking for? It should 
be more scientific than simply 
guess work. For the best insight, 
work with an employer marketing 
agency to set up focus groups with 
existing employees who are the 
closest match to the type of people 
you’re trying to recruit. Find out 
how they would search, what they 
would search and the information 
they would want to find when they 
get to your careers site - then you 
know you’re giving them what they 
want. 

Smart recruiters create content 
around these employees to inform 
and educate candidates when they 
arrive at your site. Share stories of 
inspirational career paths, how your 
employees bring your values to life 
and what they love about their 
working life. Video or photographic 
content brings the site to life with 
real stories, engaging content and a 
way people can identify with you 
and your organisation. These can be 
updated regularly, enhanced and 
complement searchable content. 
Don’t assume you know what 
candidates want. It’s only by really 
understanding them that you’ll be 
able to create the content that 
draws them in. 

In an ever-more competitive talent 
market, it will be careers sites that 
put the candidate first that cut 
through. It will be careers sites 
where it’s easy to access the 
relevant information, easy to apply 
and easy to onboard that win the 
battle for talent.

YOUR CAREERS WEBSITE ISN’T WORKING.

It’s time for a rethink. A new, fully evolved and fit-for-purpose careers site starts 
- and indeed ends - with the candidate experience.

WHERE CANDIDATES 
ARE SEARCHING

92%
Careers website

81%
Professional social networks

69%
Employee referrals

64%
Jobs boards

53%
Social Media



YOUR CAREERS WEBSITE ISN’T WORKING.

WEBSITES THAT 
INSPIRE AND ENGAGE

When candidates have found your 
website, it’s critical that they stay 
there until they have achieved what 
they need - whether that is finding 
the information they’re looking for 
or applying for a job. Otherwise the 
site has failed. 

To avoid failure, you need to create a 
beautiful, easy-to-navigate and 
content-driven website. 

When the candidate arrives at your 
site, they need to know they have 
arrived somewhere special. 
Somewhere where their needs have 
been anticipated, somewhere they 
will be welcomed.  

It needs to be stunning and simple. 
Beautiful images and design that 
attract their attention and create an 
incredible impression of your 
organisation. Intuitive navigation 
that effortlessly leads the candidate 
around the site, delivering the 
information they need, exactly 
when they need it. Exceptional 
functionality that never lets them 
down. 

Compelling storytelling that takes 
them on a journey, sells them the 
dream and shows them how to 
make it a reality. 

This is where our design, 
copywriting and account 
management team will help. Our 
teams work with clients to create 
sites that reflect who your 
candidates are - in terms of tone of 
voice and imagery. We create sites 
that speak to them, engage them 
and inspire them to action. 

Images must reflect the diversity of 
your existing workforce - and the 
candidates themselves so they see 
themselves reflected and know they 
are welcome. They must be 
authentic, showing real employees 
in a way that helps the candidate 
understand what it’s like to work in 
your organisation. 

It is much more than a platform for 
jobs, it exists to persuade, inform 
and educate - positioning you as an 
employer of choice.

By weaving a compelling 
narrative into the many 
different elements that 
go into a webpage, you 
create a coherent 
experience for visitors 
to identify with.

Start with the story 
you want to share with 
the world, and watch 
engagement soar.



YOUR CAREERS WEBSITE ISN’T WORKING.

AN INTUITIVE 
CANDIDATE 
APPLICATION 
JOURNEY

The next task is to make the 
experience of applying slick and 
seamless from their perspective as 
well as your own. 

You can achieve this every time, for 
every applicant, with an intuitive 
and comprehensive Applicant 
Tracking System. 

Our ATS helps some of the world’s 
biggest companies manage 
applications, select, assess and 
appoint candidates in an efficient 
and effective way. For the ultimate 
in candidate engagement, you can 
include video interviewing, built-in 
free psychometric evaluation, drag 
and drop processing, full workflow 
and KPI management. 

Not only is this the most 
comprehensive and powerful 
recruitment software in the world, 
it’s loved by candidates as much as 
recruitment teams because of its 
usability and how it engages with 
them. 

GeniusATS makes applying for a job 
quick, intuitive and rewarding. 
We’ve reduced the average amount 
of time it takes to apply for a job on 
a mobile phone from 17 minutes to 
just seconds.  

An incredible candidate journey 
means people don’t feel like they’re 
applying for a job, but that they’re 
partnering with a great employer. 
With every person who applies, you 
have the opportunity to create a 
brand ambassador - if you get it 
right. Even rejected candidates will 
look favourably on your brand if the 
application process has been a 
positive experience and they are 
communicated with in a way that 
shows clarity and empathy. 

And from the recruiter’s 
perspective, you’ll have access to 
the most comprehensive talent 
pool of active job seekers anywhere 
so you can search for and contact 
ideal candidates. Access powerful 
reports which can give you key 
insights, emailed directly to your 
inbox at the time you choose each 
week. The built-in interview toolkit 
means you can schedule, design 
and complete interviews 
professionally and fairly.  

Putting the candidate first 
throughout the application process 
creates a pipeline of engaged talent 
- and future employees who are 
already huge advocates for your 
organisation.

When a candidate makes the decision to apply for a job, 
you’ve achieved your first objective. 
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We are an experienced group of 
talented digital resourcing 
specialists. We are qualified 
developers, account managers,  
UX specialists, designers, project 
managers, writers and integrations 
experts all collaborating together 
under the same roof to create 
cutting-edge solutions to  
recruiting problems. 

Please get in touch to find out how 
we can revolutionise your 
resourcing and put your careers 
website up front and centre where 
candidates can find it. 

01756 701222  
hello@genius.online  
www.genius.online 
The Watermill  
Broughton Hall  
Skipton  
BD23 3AG

WE ARE ALL GENIUS


