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Mission Statement: “To build strong local 

preservation programs through education, 
advocacy, and training.” 

 
 
 
 
 
 
 

The National Alliance of Preservation Commissions was founded in 1983 to provide a forum for 
local historic preservation commission members and municipal staff to discuss mutual problems 
and to serve as a national voice representing the needs of commissions. 

 
 

NAPC provides technical support and manages an information network to help local 
commissions accomplish their preservation objectives. Its established education and training 
programs, including a biennial FORUM conference and Commission Assistance and 
Mentoring Program (CAMP), have provided essential 
training to thousands of commission members 
and municipal staff. FORUM is held in various 
locations across the country, bringing 
together more than 600 commission 
members, municipal staff, preservation 
professionals, and preservation advocates for 
a week of education, networking, and fun. 
NAPC also serves as an advocate at federal, 
state and local levels of government to 
promote policies and programs that support 
preservation commission efforts, thanks in 
part to collaboration with partner 
organizations in Washington, D.C. 

CAMP Training in Florida 
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The Alliance Review 

The Alliance Review is NAPC’s quarterly 
journal that provides engaging articles on a 
variety of topics related to historic 
preservation commissions. Each edition of 
The Alliance Review is developed in response 
to issues raised by NAPC members and its 
national partners, as well as current hot 
topics that NAPC monitors on a member 
Listserv. Articles are written by NAPC 
members and other preservation 
professionals and experts in the field across 
the country. 
 
 
 
 

 
 
Why Advertise in the Alliance Review? 

Increased exposure to your brand and company. 
The Alliance Review reaches more than 2,000 recipients four times a year, and 85% of those 
recipients are involved with their local historic preservation commission and local government 
officials. 

Copies of The Alliance Review are also distributed at all CAMPs, which are held multiple times a 
year in various locations throughout the country. It is also displayed at several national and state 
preservation conferences where NAPC has a presence, including the annual National Preservation 
Conference, Preservation Advocacy Week in Washington, D.C., and the National Main Street 
conference.  

 

As part of your advertising agreement, your company profile will be automatically added to 
NAPC’s Professional Network Directory on our website, a valuable source that connects local 
preservationists with consulting firms and preservation professionals that provide a variety of services 
and products and who support NAPC’s mission. 
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How will your Ad look in The Alliance Review? 
Choose from four types of advertisements: Full page, half page, quarter 
page, or one-eighth size. See next page for size specifications and pricing. 
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Advertising Rates 
 

Ad Size 1 Issue 2 Issues 
(10% discount) 

3 Issues 
(20% discount) 

Full page: No bleeds, 6.5w x 9.5h 
With bleeds: Image can extend to 8 x 9.5 but keep 
text to 6.5 x 9.5 

$500 $900 $1,200 

Half page (horizontal only) (6.5w x 4.5h) $300 $540 $720 

Quarter page (3w x 4.5h) $200 $360 $480 

1/8 page (3w x 2h) $100 $180 $240 

Specifications 
 

All ads are to be provided as high resolution PDF files with fonts and art embedded or turned to outlines, 
or as high resolution (300 dpi or more) jpeg images. All ads must be submitted in gray scale, but an 
additional color version is encouraged for digital reproduction. 

Advertising Responsibility 
 

The advertiser agrees to indemnify and hold harmless from and against any loss or expenses resulting 
from any disputes or legal claims based upon the contents or subject matter of such advertisement, 
including claims or suits for defamation, libel, violation of privacy, plagiarism, and copyright infringement. 

Advertisements are published upon the representation that the advertiser is authorized to publish the 
submitted matter. Publishers of TAR reserve the right to print the word “advertisement” on any copy, 
which, in the publisher’s opinion, resembles editorial copy. The publishers also reserve the right to reject 
any advertising submitted. 

Advertising Deadline 
 

Ad space reservations and properly formatted materials are due to the publisher by the first working day 
of the month of publication. For example, the deadline for the Winter issue is the first working day on or 
after December 1. 

Cancellations 
 

One time insertions must be cancelled prior to noon on the last working day of the publication 
month. For example, cancellation of an ad submitted for the Winter issue must be received by the 
last working day on or before December 31. Contracted cancellation must be submitted in writing 
and acknowledged as received by the publisher. 

Submittal Requirements 
 

Ads may be submitted through e-mail to director@napcommissions.org.  
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