
POSITION DETAILS

Business Unit Position Title

WeAre8 Australia Head of Digital Marketing

Department Reports To

Marketing Chief Marketing Officer

About Us
WeAre8 is a social media platform on a mission to save the planet.

WeAre8 unites creators, the community, its citizens and brands to positively change the world.

Built on the belief that social media should serve you, value your time and empower you to make
an impact every day, we have developed a platform that brings people together and includes a
video advertising solution for brands that is transparent, efficient, effective and sustainable.

The WeAre8 platform enables brands to connect with people in an environment built with love
and free from hate.  Every time a brand advertises on our platform, we donate money to saving
our planet and pay people for their time, who can then “pay it forward” to other areas of social
impact such as disadvantage, equality, heath and education.

WeAre8 is a certified B Corp commi�ed to transforming the $450B global digital advertising
ecosystem to deliver social impact on the world and being a force for good.

WeAre8 is an equal opportunity employer. We believe passionately that employing a diverse
workforce is central to our success. We make recruiting decisions based on your experience
and skills.

We encourage applications from people with disabilities, LGBTIQA+ people, women, and
people with diverse linguistic and cultural backgrounds for all of our roles.

Our Values
● Inclusive - We are for everyone. We don’t care about the colour of your skin, who you

kiss or how many followers you have, we value you for being you.
● Magical - We make the impossible possible. Together we have the power to change

the world in just 8 minutes a day. Now that is magical!
● Elevated - We want people to feel elevated and valued when they use our technology

and inspire them to use their collective voice to imbue positive change. We elevate
and celebrate brands who are using their ad dollars as a force for good.

● Trusted - Transparency and trust is at the core of everything we do. Our technology
enables  brands and people to unite in a way that people feel valued, respected and
rewarded everyday.



Location
We offer a hybrid work model (in office and from home). The WeAre8 Sydney office is located
in a B Corp certified co-working space in the heart of Darlinghurst with an onsite cafe, end
of trip facilities, wellness and parenting facilities and is dog friendly.

About the Role
This role owns the digital user acquisition targets for WeAre8 at an explosive time in the
app’s growth.

Supported by a strong media plan across TV, audio and outdoor, you will be a data-driven
professional who is passionate about conducting and optimising multi-channel campaigns
that are designed to get people to download and use the WeAre8 app.

You will also work closely with the product and broader marketing team across to implement
a range of tactics that drive citizen engagement on the WeAre8 app.

About You
You identify as someone who actively wants to do things differently and work somewhere
your talents are valued and are being used on a digital product that stands for good and
actively gives back to people and the planet. You love being exposed to all facets of a
business and aren't afraid to take risks and roll up your sleeves to get the job done

Responsibilities
● Develop and execute effective app user acquisition, retention and engagement

strategies that deliver against targets including app downloads, daily active usage,
and cost per acquisition.

● Integrate data analysis into acquisition activities and establish insightful reports on
all aspects of the acquisition and retention journey that can inform future strategies
and reduce wasted marketing spend

● Work closely with the Head of Community & Content Strategy and Head of Marcomms
to develop acquisition strategies that utilise our relationships with creators,
ambassadors and offline communities

● Establish a deeper understanding of Citizen’s needs, habits and perceptions
developed through qualitative interviews and online feedback

● Analyse the full citizen experience on the App to identify pain points: From sign-up
experience, application use, response to marketing campaigns and optimise growth
programs

● Identify industry trends and test new partnership opportunities that grow our app
downloads

● Utilise Pay-Per-Click and SEO to optise growth
● Own the analysis output from platforms such as Braze, Google Analytics, AppsFlyer

and proprietary software to be�er understand customer engagement and
conversion rates



● Work with the CMO to set  key performance indicators for reporting progress

Qualifications & skills required for this role
● Minimum of 5 years experience working across customer acquisition, preferably for

app based brands
● A growth hacking mindset: testing hypotheses, taking action based on data, working

within a cross-functional team, strong product management knowledge, project
management experience, and experience building structured procedures

● Experience leading the full spectrum of acquisition channels including:
- Owned media - email and social channels
- Paid media - ads - mobile, web, video, TV, radio, paid search, affiliate
- Earned media - SEO

● Experience using, or ability to pick up tools and databases such as SQL, PL/SQL,
Google Analytics and AppsFlyer

● Expert at data analytics and visualisation tools
● Up-to-date on the latest trends and best practices in online marketing and

measurement
● Wants to work in a fast-paced and vibrant environment, and can adapt to changing

deadlines and priorities when presented
● Excited by the idea of being an early employee of a fast-growing startup business

that has global growth ambitions

A note on reasonable adjustments - WeAre8 recognises that everyone is unique, and you might require some
adjustments to ensure you have the best opportunity to apply and put your skills forward for consideration. If we can
make some adjustments to our recruitment/interview process to support this please let us know in your covering le�er.

What we offer
● Competitive salary
● Stock options
● Private health insurance
● Mobile phone reimbursement
● The opportunity to work on a global tech-for-good platform
● A dedicated focus on great company culture underpinned by our B Corp certification

and our commitment to our people and our planet. Our team is our most valuable
asset.

● Work-life balance - we work hard because we enjoy our work and we are on a mission
to make an impact, we are also a B Corp who promotes wellbeing and sustainability
for our people and the planet and we offer a range of wellbeing support, culture
building events and other perks

To apply please email your CV along with a covering le�er telling us a li�le bit about yourself, your salary
expectations and if you need any adjustments to our process to: luke@weare8.com.
No recruitment companies please.


