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“When Artfinder’s first Impact Report was 
released in early 2020, we were grappling with 
the beginnings of an unprecedented pandemic. 

Covid had left art galleries closed, fairs 
cancelled and thousands of artists facing the 
unknown. The only thing we did know was that 
it was ever the more vital to continue to 
support our community. And I’m proud to say 
we’ve worked hard to do just that.  

The past year has provided us with the rare 
opportunity to adapt our business and 
discover new ways of working. Internally, the 
Artfinder team is now working 100% remotely, 
which has allowed us to hire new talent outside 
of London. In fact, we’ve grown from 
employing just eight full-time staff to 23 (and 
counting)

We’re also looking ahead to our B Corp 
recertification next year, with an ambitious 
target of increasing our Impact Score. To do 
this, we will continue to focus on the positive 
changes we can make both socially and 
environmentally, including understanding 
Artfinder’s emissions impact and hitting our 
goal of planting 100,000+ trees in 2021. 

We made it through 2020 as a stronger, better 
business. I’m truly excited to see what we’ll 
achieve in 2021.”
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Hello from our CEO,
Michal



Hello from our people 
manager, Kirsty  

“Being a people person, I'm attracted to
companies that have a strong purpose, set of 
values and an important mission. 

Artfinder is united behind the purpose of art 
being accessible to all, while also making it a 
viable career for artists. 

Our commitment to being a Certified B Corp 
means that while working here, I am able to 
make a positive difference to the world and the 
people within it.

This year is set to be a great one for 
Artfinder, and I am so excited to be involved 
with all the incentives we have planned. 

From new people-centric benefits to our 
tree-planting pledge, I am so proud to work at 
a company that allows me to make a 
difference, while always pushing me to ‘be 
better’.”
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Amongst our talent we welcomed our new 
People Manager, Kirsty, to further improve the 
way we operate internally, and to become an 
even more people-centric business.



Our story
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Back in 2013, we launched Artfinder with 
just 14 artists, a small team and a big dream.
We knew that the art world wasn’t fair, or 
sustainable, especially for the millions of 
independent artists around the world who 
couldn’t make a living from their art. We also 
knew that the world is full of people who 
value original, handmade items — but 
probably didn’t know they could afford 
original art.

Fast forward eight years, eight offices and a 
global pandemic, and we are now a fully 
functioning and flourishing remote team, 
with no need or plans to go back to an 
office. We are proud to oversee a 
community of 6,700+ artists, 75,000+ 
customers in over 100 countries as well as

2020 was a year of staggering growth for 
us. The Artfinder team has grown from just 
eight to 23 members (at the time of 
publication) and our sales have grown over 
110% year-on-year.  

As we grow the business, we have to be 
even more mindful about sustainability and 
how we can make sure that Artfinder’s 
growth allows us to do more good for 
people and the planet.

A belief in a real community of artists and 
art lovers is what drove us to become a 
Certified B Corp. In 2021 and beyond, our 
job is to focus on our community, 
continuously improving our social and 
environmental impact, and delivering on 
our mission to make art accessible,
affordable and a viable career for artists.

a grand total of 500,000+ original artworks 
for sale, all from as little as £20.



Our mission 
In 2020, a full team workshop with creative 
leadership coaches, Truth and Spectacle, 
encouraged us to interrogate and learn about 
the importance of living by our values. In 2021, 
we will be developing further principles which 
will help the Artfinder team enact our values in 
our day-to-day life.

To make art affordable, 
accessible and a viable 
career for artists.
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‘Project Kindness’  
was our response to 
help artists and the 
community through 
the Covid crisis, 
which included free 
promotion for artists 
affected by Covid 
and art donations to 
NHS hospitals

originality
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Our values
openness

courage decency
We champion a fair, equitable and open 
marketplace that rewards both artists and 
customers. We know that to be successful 
we need to follow a moral compass. This 
means putting things right when they go 
wrong. It also means recognising that a 
modern business needs to be a force for 
good.

We’re unafraid to make bold choices - 
whether it’s through showcasing 
challenging artwork, taking on competitors 
with deeper pockets or speaking out 
against inequality in the art world - if it 
means delivering a better experience for 
customers and artists.

Creativity and authenticity underpin 
everything we do - it’s hard-coded into 
our DNA. We’re all different and we 
celebrate those who express themselves 
through their own personality, indentity 
and uniqueness.

We strive to ensure art is accessible for 
everyone, whether you’re an artist or 
customer. We’ve created a global art 
marketplace that connects buyers directly 
with artists to help them find the right 
work for them.
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“When Artfinder’s first Impact Report was 
released in early 2020, we were grappling with 
the beginnings of an unprecedented pandemic. 

Covid had left art galleries closed, fairs 
cancelled and thousands of artists facing the 
unknown. The only thing we did know was that 
it was ever the more vital to continue to 
support our community. And I’m proud to say 
we’ve worked hard to do just that.  

The past year has provided us with the rare 
opportunity to adapt our business and 
discover new ways of working. Internally, the 
Artfinder team is now working 100% remotely, 
which has allowed us to hire new talent outside 
of London. In fact, we’ve grown from 
employing just eight full-time staff to 23 (and 
counting)

Our 2020 highlights
In our first impact report we laid out our impact goals for the year ahead. But 2020 had other 
plans. Once it was clear that Covid was going to permanently affect the art world, we saw a greater 
role than ever before in using our business and community as a force for good. With a boom in 
online sales, we were able to support artists whose offline sales channels had closed down either 
temporarily or for good. 

Some things we’re most proud of:
We helped more 
artists than ever 
before make a living. 
18% of our artists now 
make the majority of 
their art income from 
Artfinder, up 55% 
since 2019. A massive 
88.3% said we con-
tributed to their 
income (29% increase 
on 2019).

We became a Living 
Wage Employer and 
also introduced a 
range of employee 
wellbeing initiatives 
for a remote world, 
including free online 
therapy sessions 
through Spill, Calm 
subscriptions and a 
new online learning 
platform.
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In November 2020, 
we started funding 
the planting  of a 
tree for every art-
work sold — that’s 
over 50,000 trees 
so far.

‘Project Kindness’
was our response to
help artists and the
community through
the Covid crisis,
which included free
promotion for artists
affected by Covid
and art donations to
NHS hospitals.



“Being a people person, I'm attracted to
companies that have a strong purpose, set of 
values and an important mission. 

Artfinder is united behind the purpose of art 
being accessible to all, while also making it a 
viable career for artists. 

Our commitment to being a Certified B Corp 
means that while working here, I am able to 
make a positive difference to the world and the 
people within it.

This year is set to be a great one for 
Artfinder, and I am so excited to be involved 
with all the incentives we have planned. 

From new people-centric benefits to our 
tree-planting pledge, I am so proud to work at 
a company that allows me to make a 
difference, while always pushing me to ‘be 
better’.”
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What artists said in 2021
“It's been nothing less than a miracle to 
have sold so much art at this difficult 
time.  I've sold more than ever before 
and this has meant I can keep my studio 
afloat and not only that, it has 
reinforced my belief that art is essential 
to our well-being.  Many of the pieces 
I've sold have been expressivist works, 
depicting joy and hope.  I currently 
exhibit through several major online 
galleries but the vast majority of my 
total sales come through Artfinder and 
during the pandemic this has been a 
God-send.  I have been so impressed 
with Artfinder and I love working with 
them.” 

- Julia Swaby

"Artfinder has been the primary enabler 
for me to become a professional artist. It 
has allowed me to pursue the career I'm 
passionate about and one, which before 
joining in 2013, I never believed could 
become financially viable. The greatest 
personal impact for me has come 
through having a profession that has 
been flexible enough to allow me to take 
a prominent role in raising my son. This 
flexibility has been of even greater
 importance over the last year when 
faced with school closures and investing 
time in home education."  

- Anonymous



We’re also delighted to say 78% of artists say they felt supported by Artfinder during 
Covid, a testament to our community outreach and support team, with 59.4% saying 
that Artfinder has become more important due to Covid. 

More important now

Just as important now

Less important now

59.4%
37%

3.5%

Not supportive

Somewhat supportive

Supportive

48%

30%

22%

Has Artfinder helped support you during 
the Covid pandemic?

How important is Artfinder to you now 
compared to before the pandemic?
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Our B Impact Score:
We believe passionately that businesses can be a force for good. That’s 
why we applied to become a B Corp in 2019 and were so excited to 
pass the rigorous assessment first time.

B Corps must recertify every three years and the expectation is that 
your score will improve. We are aiming high, with an ambitious target of 
increasing our Impact Score and in this report we outline some of the 
ways we’re hoping to get there.

https://bcorporation.net/directory/artfinder
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11.7
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Governance:

Environment:

Community:

Workers:

Customers:

Impact Area Scores:

81.4



People

‘Project Kindness’  
was our response to 
help artists and the 
community through 
the Covid crisis, 
which included free 
promotion for artists 
affected by Covid 
and art donations to 
NHS hospitals
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Artists
Age

18-2425-3435-4445-5455-6465+

0.9%

8.5%

19%

28%27%

15%

Ages 25 to 34 is the fastest growing 
range, from 6.1% in 2018 to 8.5% in 2020.
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96 countries           6,600+ artists

Artist NPS Score: +60 points, up from -11 in 2019

It’s our pledge to help artists make a living by 
doing what they love and for three years we have 
run an annual artist impact survey to make sure 
we’re benchmarking our performance. We’re really 
proud of the changes we saw in our community in 
2020, including turning around a negative artist 
NPS score by 71 points.



Employment
In 2020 our community included more full-time 
artists than ever before! For the first time ever, 
over 50% of our artists are now working full-time 
on their art, representing 10% growth in 2020.

Artists making their main income from art is also 
at an all-time high of 64.7%.

20192020
Full-time artist

Freelance / self employed 
(main income from art)

Freelance / self employed 
(main income not from art)

Full-time employed 
(not as an artist)

Part-time employed 
(not as an artist)

50%

14%

10%

10%

5%

46%

18%

18%

12%

7%
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This year we saw a record-high of 41% of 
artists with art degrees (up from 38% in 
2019) and 85% who have exhibited with a 
gallery or museum, which is consistent year 
on year. We’re proud to represent artists 
from all backgrounds and don’t discriminate 
based on formal training. 

Artists’ formal training

Artists who have exhibited 
with a gallery/museum

Represented by a gallery?

No
Yes

46.7% 50.1%
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41.4% Art degree

35% Other

12.3% Short course

11.2% Creative degree

Education and representation

85.2% Have exhibited

13.4% Have not



Working habits

Our artists spent more time on their art, an 
average of 28 hours per week, up from 14% in 
2019. And with our help, artists have been able 
to spend more time both creating and 
promoting their art, with nearly 80% promoting 
their work independently of Artfinder.

5%6%

11%

17%

26%
25%

11%

Hours spent per week creating art

45%

16%
17%

11%

5%

2%

Money spent 
per month on 
art business 
promotion

61+51-6041-5031-4021-3011-201-10

$500+ $200 
to 

$500

$101 
to 

$200

$51 
to 

$100

$1 
to 
$5

$0
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Financial impact
88.3% of artists said we contributed to their 
income in 2020, that’s a 29% increase on 2019 
(up from 73%).

Over 18% of our artists now make the majority 
of their art income from Artfinder, up 55% 
since 2019. 

Over a third say we contributed quite a lot or 
very much for the first time, a sign of both our 
growth and the faith in the artists on our 
platform. 

Overall, in 2020 we paid an astonishing $8.3m 
to artists, more than doubling what we did in 
2019. We’ve now paid over $34.3m to artists 
since our launch in 2013. 

88%
2020

73%
2019
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61.5% - More important

32% - Equally important

6% - Less important

In 2020, we very clearly saw the increased importance of online platforms to artists. We 
asked our community:

68% - Artfinder and other online marketplaces

21% - Social media

6% - Real life exhibitions and art fairs

3% - Word of mouth

Changing attitudes
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What has been most effective in gaining 
attention for your work?

Do you see digital platforms like Artfinder 
as more or less important for sharing and 
selling your work, compared to galleries?



Gender equality
Here at Artfinder, we celebrate our amazing female 
artists 365 days of the year, and as a Certified B 
Corp we are dedicated to addressing gender 
equality issues in the art world.
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The Artfinder community today 

In 2020 Artfinder helped more female 
artists sell than ever before, with women 
creating 58% of all art sold through the 
platform.



Our art community in 2020

We’ve been on a long journey with our 
community of artists since our launch 
in 2013. In our early years of 
existence, we grew very quickly and 
accepted over 80% of all artists who 
applied to sell with us. Although this 
led to a huge growth in the number of 
artists on the platform, it also led to a 
high level of dissatisfaction amongst 
the community and concerns around 
quality. Since 2018, we have been on a 
journey towards a better and fairer 
Artfinder for all artists.
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“It was a year that threw everything on its head and it was a 
year that made me so aware of our commitment to our 
community.” - Michal 



 

Hours spent per week creating art

Set up KPIs measuring progress towards 
our mission to make art a viable career for 
more artists

Completed the first stage 
of our curatorial review
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We set up quarterly goals to increase the 
overall number of artists selling each 
quarter and artists promoted through the 
site.

In Q4 2020 we helped thousands of artists 
sell on Artfinder, a 5% improvement from 
Q3 and 47% improvement year on year.

Our team of curators reviewed thousands of 
artist shops in 18 months, making the difficult 
decision to stop representing almost 2,000 
artists in June 2020. This was a very difficult 
process to go through, but one which we 
believe was needed to deliver the change our 
community needed. 

What we achieved

Who you’ll meet on the 
next page!

Appointed our first ever Community 
Leader, David 

Alice - Lead Curator

19Curatorial Board



Say hello to David!
In 2021, we’re breathing some new life into our 
community through the appointment of our 
first ever Community Leader, David. David will 
be working on community purpose and 
strategy, being the champion and voice of our 
artists. David is an artist himself and joined 
Artfinder in our Support Team so has a great 
understanding of the issues our artists face.

“Artfinder’s mission to create a world where 
creative pursuits are a viable means to make a 
living is that much more important. We are 
already so humbled knowing that many of our 
artists have sustained a regular income thanks 
to Artfinder and we hope that the years to 
come will continue on the same trajectory.”

20

David



“But it is not just about buying and selling. It’s 
also about making meaningful connections. 
With other like-minded artists, with 
customers, and with our team. It’s about 
sharing our mutual love of art and all things 
creative, because they are so needed right 
now. It’s about how we can go beyond what 
we do as a business and impact the world at 
large, for the better. Whether we are planting 
trees for every order, or discussing important 
areas that still need improvement in the art 
world, such as gender pay gap or lack of 
representation.

“It’s about supporting new and existing artists 
in being their true creative selves, knowing 
they are part of a platform that values them 
and wants to make a difference.”

Faster artist payments
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Artist community goals
What we'll do in 2021 to deliver on our mission of making art a viable career for artists:

We’ll look at ways we can support low 
income artists 

Our impact survey identified that almost 30% 
of all Artfinder artists are classified as low 
income. In 2021, we’ll look into ways we can 
identify and support those artists, whether 
that’s career development grants, subsidised 
materials or increased visibility on Artfinder. 

Diversity and data

We have expanded our curation team and 
implemented new data-driven curation 
initiatives to surface a more diverse pool of 
artists. We have a target to increase the 
overall number of artists selling by 5% each

Faster artist payments

In 2020 we began the process of 
reducing the average time it takes us to 
pay artists. By the end of the year we 
were able to reduce this by eight days to 
an average of 11 days after the expiry of 
the returns period. Our goal is to get 
artist payment time down to an absolute 
minimum by introducing full automation 
and new payment processing systems. 
We currently estimate this project to take 
until 2022 to complete, with the goal of 
payments being made automatically as 
soon as the returns period expires.

quarter, plus a focus on recruiting artist 
from diverse backgrounds.



Customers
It’s been really heartening to see our customers noticing our hard work for people and planet this year 
— our Trustpilot rating has improved from 4.8 to 4.9.
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“I’ve purchased over 30 pieces of art-
work over the past several years from 
Artfinder. The quality and packaging, 
including special touches provided by 

the artists, has been consistently excep-
tional. I’m particularly fond of Artfinder’s 
buy an artwork - plant a tree mentality. 

Great site; great art; great artists!”

“I love being able to own original art-
work and Artfinder made it easy for 

me. The quality of the images and the 
way they are presented online is very 

helpful. It’s satisfying to support artists 
all over the world. The process is 

simple and secure. Anyone can do it.”

We also ran a hugely successful crowdfunding campaign in June 2020, in which we offered our artists 
and customers a chance to own shares in Artfinder. We hit our minimum target in just six hours, 
raising a total of £1m from over 1,000 investors. This money is being used to help us deliver on key 
areas such as faster artist payments, an improved seller and buyer experience on the platform, 
improved customer service and scaled-up customer recruitment to bring art to a wider audience of 
collectors and help more artists sell.



In 2020, we:

In 2021, we will:
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Who you’ll meet on the 
next page!

Introduced annual personal development 
plans, formalising a commitment to 
employee career development.

Became a living wage accredited 
employer.

Improved our benefits around 
employee wellbeing.

Focus on learning and development, including 
the launch of a new online learning platform.

Arrange more socials to build on employee 
connections and relationships.

Develop an employee engagement strategy.

In 2020 our team grew from eight people in an office, to 23 (and 
counting!) fully remote. That’s still relatively small, but our culture is 
everything to us and it’s so exciting to see our people grow and thrive, 
especially in what has been a tough year in many of our personal lives. 
We are proud to have generous holiday, parental leave, return to work 
and flexible working policies, as well as an employee assistance pro-
gramme and a genuine care for employee health and mental health.

EmployeesEmployees

Became an Ecologi ‘Climate Positive 
Workforce’ offsetting carbon and planting 
trees for each employee every month.



Steps we took in 2020:

Access to free, online therapy sessions 
for all employees through Spill.

A ‘Work from Anywhere’ policy, allowing 
all employees to work from anywhere in 
the world for a period of time.

Childcare support furlough at 100% 
pay for Artfinder parents struggling 
with childcare during the pandemic.

Calm subscriptions and online yoga 
and meditation classes for all.

A new communications guide to 
avoid ‘burnout’ and lower the risk of 
overworking in our new environment.
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Covid disrupted some of the things we had 
planned, including a Cycle to Work scheme, 
but the huge change to our working 
environment also spurred us forward to bring 
in a range of new benefits linked to employee 
flexibility and mental health, driven by our 
new People Manager, Kirsty, who is also 
Mental Health Certified.

Employee wellbeing



Team growth and diversity
2020 has been an incredible year for team growth at Artfinder.

Demographics:

Our team is now 22 people, 68% female 
and 32% male. That’s a whopping 175% 
growth since we were just eight people this 
time last year.

Our ethnic diversity grew by 14% in the last 
year. Our team is currently 86% white, 14% 
BAME.

Collectively our team speaks nine different 
languages! English, French, Spanish, Polish, 
Estonian, Russian, Italian, Ukrainian and 
Basque and 32% of the team are not native 
English speakers. 

77% of team members identify as heterosexual, 
18% as homosexual and 5% as bi-sexual.
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Sentiments
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100% of our team members 
state that Artfinder invests in 
the development of all of its 
employees.

Every member (100%) of 
the team feels treated with 
respect by their peers.

Artfinder also matched all 
employee donations in 2020, 
donating a total of £1,443.88 
to 14 different charities, 
including the Trussell Trust 
and Action for Children. 

90% of our employees feel 
they are valued for who they 
are as people, not just for 
the jobs that they fill.



Planet
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The challenge

As a marketplace, the thousands of artists 
who sell through our platform are 
responsible for creating and shipping their 
art, meaning that we are not directly in 
control of the materials or shipping methods 
used. This lack of ownership will be our 
primary challenge in first measuring and then 
reducing Artfinder’s environmental impact as 
a whole. 

However, this isn’t necessarily bad news. We 
know that our artist community cares as 
deeply about protecting our planet as we do 
and that there is an appetite to make a real 
change. With proper guidance, good 
measurement, and encouragement and 
incentives, we’re excited to tackle our 
generation’s biggest challenge together.
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Develop an employee engagement strategy.



In a year that turned so many things on its head, we’re really proud 
to have made one big step toward our goal to be carbon neutral 
by 2030.

On 25th November, 2020, we started funding the planting of 
one tree for every artwork sold through the platform.

Tree planting
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Our 2020 report identified ‘allowing customers to make a donation to offset’ as one of our planet 
goals, but we went one better than that and now fund the planting of a tree for every artwork sold 
through the site, working in partnership with climate action social enterprise, Ecologi. 

This moment represents a key milestone in Artfinder's pledge to making a positive long-term impact 
on the environment, with a projected 100,000+ trees to be planted in 2021. 

We have joined The Million Tree Pledge as a founder member, committing to 
Artfinder planting one million trees by 2030. We’re also a ‘climate positive workforce’ 
meaning that carbon is offset for every Artfinder employee, including one tree planted per 
employee, per month.  
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Our commitment 

7 months 
climate positive

136.79T
carbon reduction

51,368 trees 
in the forest



Planet goals
In 2020, we set ourselves the ambitious 
challenge of setting up a framework to measure 
the impact of all shipments on the platform. We 
have made some progress towards this, by 
implementing a tracking service called Aftership, 
which allows us to automatically track parcels from 
700+ couriers worldwide. Although this is a major 
step forward, we are still a long way off being able 
to accurately calculate the emissions from all 
Artfinder orders.

However, we realised that just because we are not 
yet able to measure our carbon emissions, that 
shouldn’t stop us from taking positive action.

We also refreshed and benchmarked our
environmental policy to reflect home working 
and the changes to our business and the world 
in 2020.

In 2021, we will:
Continue working towards a
framework to measure the 
impact of all shipments on the 
platform.

Fund the planting of 100,000+ 
trees through Ecologi. 
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Artfinder also matched all 
employee donations in 2020, 
donating a total of £1,443.88 
to 14 different charities, 
including the Trussell Trust 
and Action for Children. 



In 2020, we chose three of the UN’s Sustainable Development Goals that we could 
contribute to as a business. 

Goal #5: Gender equality
Artfinder’s artists have always been proudly more than 50% female, which feels 
like a great achievement compared to the high-end art world where women 
are still hugely underrepresented. However, we still have a long way to go to 
campaign for gender equality in the art world and this is something we will 
continue to do.

Goal #12: Responsible consumption and production
This goal is closely linked to climate action and through linking tree planting to 
art purchases, we are also promoting more responsible production and con-
sumption. Our artists produce their works and by incentivising customers to 
buy them over mass-produced art, we help promote more responsible 
consumption. This year we will also be focusing on educating Artfinder artists 
on more sustainable art supplies, packaging materials and shipping options.

Goal #13: Climate action
Climate change is the single most important issue facing the future of the 
world and one that we believe it’s our job to do something about. We’ve 
started by planting a tree for every artwork sold and pledging to plant one 
million trees, but we’ll go further and faster to also ensure we’re more than 
carbon neutral by 2030. 33

Art�nder and the SDGs 



Thank you for reading!
We’ll be continuing to be impactful all year long, so please visit artfinder.com/impact 
for the latest.

Want to help us do good? We’re all ears. Please email jane@artfinder.com with your 
ideas, thoughts, collaborations or partnerships.
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