WELCOME TO MALIBU
Malibu is a retreat into the timeless qualities of the California coast. This quaint
community takes the time to appreciate the beauty of the region and enjoys a
slower pace of life. Malibu is one of the most affluent and singular communities
anywhere: intentional and effortless all at once. Coastal cool and a sophisticated,
thoughtful lifestyle meet in Malibu.
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VIBE OF MALIBU

COASTAL CALIFORNIA
The ocean breeze and warm sunshine greet you upon arriving in
Malibu. The iconic Pacific Coast Highwa y is just steps from the beach.
Nearby is First Point, one of the world’s most famous right h and
point breaks with Malibu’s most consistent waves. In the summer,
ea ger locals line up to catch the best south swells before grabbing a
casual breakfast or lunch at a nearby healthy eatery. Residents here
seek space and serenity; a respite from the pace and congestion
of the city. The region is home to those who value a high quality of
life and is rich with surf culture and Coastal California’s welcoming
ch arm. Over 15 million tourists visit each year to experience the
Malibu lifestyl e.
MALIBU BEACH
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OCEANFRONT HOMES

Alongside Malibu’s most iconic surf point and world-class waves is
The Park at Cross Creek: a collection of brands, lifestyle shops, and
charming eateries in stylish Malibu Beach Houses. These brands are
the favorites of Malibu residents and will draw like minded visitors
from around the region and the globe. The project, five intimate
buildings, is thoughtfully integrated into the surroundings rather
than dominating them. Living green walls on the side of structures
add understated, organic styling. A sensory garden welcomes you
to relax and soak it all in.
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EXPERIENCE

THE LIFESTYLE
The Park at Cross Creek allows you to focus on what matters most. Enjoy each
lifestyle concept in a lush setting while appreciating the modern, thoughtful
experiences that provide something new with each visit.

The shops, restaurants, and other amenities offer convenient access to everything that both
locals and visitors desire. There’s even room for transportation options as unique as Malibu,
with hitching posts for horseback riders, and charging stations for electric vehicles. The small
number of stores and intimate setting make this a perfect showcase for brands, alongside other
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innovative concepts in Malibu.

A CENTER OF

HEALTHY LIVING
The Park at Cross Creek is curated to become the go-to place for foodies,
wellness-focused individuals, and lifestyle enthusiasts. Invigorate your
senses with a premium coffee from a world-class roaster and enjoy
organic ice cream or other sweet treats with your kids. Treat yourself
to a natural salon experience after a mindful yoga session. Our organic
grocer, Whole Foods Market, offers a convenient place for fresh cuts of
meat, and seasonal fruits and vegetables.
Food service options will range from casual on-the-go eateries, to
approachable sit down, to full-service dining, featuring the best in local
favorites and unique first-to-market concepts that will offer familiarity
and excitement.
FRESH FINDS
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enter one of the quaint, recreated Malibu Beach Houses. The room is full of light and
space, with high ceilings, an open floor plan, and handsome, exposed woods. Diners
come together around a hardwood counter and share wine recommendations under
immaculate planter boxes, brimming with greenery. Distinctl y modern and gorgeousl y
designed metal fixtures blend seamlessl y with textured walls and surfaces. This is
modern boho beach house aesthetics at their finest: a sophisticated match of industrial
and earthy materials that pairs form and function.
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THE AESTHETIC

Walking down the stone-washed concrete paths in this naturall y landscaped setting,

MERCHANDISING VISION
The Park at Cross Creek provides local residents
a ch arming experience in their backyard and a
destination for peopl e from all over the world seeking
to live the Malibu dream. Locals enjo y browsing the latest
limited edition retail concepts whil e picking up their groceries,
and visitor ’s appreciate the residential feel of the recreated Malibu
Beach Houses th at transport them back to the he yda y of California
surf culture.
Retail ers will offer an el evated beach lifestyl e, including premium
sun and optical e ye wear, approach abl e designer fashion, premium
athl etic apparel, casual organic clothing, and stylish accessories.
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C U R AT E D R E T A I L
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C O M M U N I T Y F E AT U R E S

A PLACE TO GATHER
The Park at Cross Creek seeks to create beautiful spaces for the public to meet and
enjoy. Abundant green space will offer an oasis from busy lifestyles and provide a
much needed gathering place in the heart of Malibu.
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T H E G A R D E N & T H E PA R K

COMMUNITY FEATURES
The Garden provides a place to take in the landscape of native Malibu
and Santa Monica Mountain coastal plants, compl emented by 80
California Sycamore trees for sh ade. Outdoor deck areas and open
spaces throughout the property provide seating, recreation, and
informal meeting places. Green walls will be scattered throughout for
an infusion of life. A pla yground and a famil y-oriented restaurant with
outdoor seating provides something for everyone.
I N S TA G R A M M O M E N T S
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EXPERIENCE

MALIBU
The Malibu Pier was built in 1905 and has lived many lives since then.
It’s been destroyed and rebuilt, but always been a central image in
Malibu. Today it houses Malibu Farm cafe and Malibu Farm restaurant,
the child of Malibu rancher Helene Henderson and her “Fresh. Organic.
Local.” philosophy. Malibu Farm brings together the best of the Malibu
Lifestyle: locally sourced, but seeking inspiration from all around.
Built in 1953, The Surfrider Malibu is an icon of California surf culture.
Across the street from Malibu Point and the legendary surf break, each
room features outdoor storage space for your board or rentals for the
uninitiated. Every guest also has a balcony with beach view for you to
experience Malibu in style.
Nobu opened in 1999 and helped establish Malibu as a food destination.
Their new space, opened in 2012, is one of the most beautiful restaurants
in the world. The space juts right up against the Pacific Ocean, with
delicate lighting and trees planted throughout the dining area. It is a
prime example of the fusion style of Coastal California.

24

1 01

405

WEST HOLLYWOOD
27

The shops will augment the existing mix of prestigious merch ants and
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out for its intimate scal e and chic yet welcoming design aesthetic.
These brands are current tenants in Malibu:
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designers the region already enjo ys. The Park at Cross Creek will stand

BEVERLY HILLS

MALIBU FARM CAFE

DEMOGRAPHICS AND KEY STATISTICS
The community sustains local business as well as drawing shoppers from the
region and the globe. With over 15 million tourists visiting Malibu every year,
retail ers generate $234 million annuall y including about $87 million from Malibu

DEMOGRAPHIC COMPARISON

households and $147 million from tourists, overnight visitors, and surrounding

Median a ge
within 3 mil es

Avera ge HH Income
within 3 mil es

Avera ge Housing
Listing Price

33.6 years

$205,000

$3,495,000

LIDO MARINA VILLAGE

39 years

$70,870

$3,200,000

HAMPTONS

39 years

$97,174

$1,900,000

42.9 years

$149,453

$3,200,000

LOCATION

communities.

The scenic Pacific Coast Highwa y is extremel y well trafficked: over 45,000 cars
MALIBU

pass the intersection of PCH and Cross Creek Road each da y.

This sophisticated community is well educated, with 63% of the population over
25 years old holding a bachelor ’s degree or higher.

FASHION ISLAND

Over 15 million tourists visit Malibu every year.
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This is an affluent community where over 60% of households in a 5 mil e radius
earn more th an $100,000 per year.

OUR CONSUMER
In Malibu, it’s about how you live. The peopl e who reside here value authenticity
and simplicity over gl itz and gl amour. The y are famil y orie nte d, e ffortl e ssl y
s tylis h and live a balanced and healthful lifestyl e.

Primary Trade Area
Malibu, Pacific Palisades, Santa Monica, Brentwood
Secondary Trade Area
Beverl y Hills, Brentwood, Bel Air, Culver City, Marina Del Re y, Venice
The Park at Cross Creek will provide for diverse consumer needs: groceries, beauty,
gifts for mom, and a picturesque place for dinner or wine with girlfriends. A range
of consumers will be excited by the options and amenities: kids ta gging along to
the center, dads checking out new accessories, mill ennials seeking Insta grammabl e
moments, groups of friends enjo ying the open spaces, and tourists seeking out
“where all the locals go”.
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C O A S TA L C A L I F O R N I A
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LEASING NOW
NEWMARK KNIGHT FRANK
J a y Luchs | ja y.luchs@ngkf.com | 310.407.6585
Genny Ch ang | genny.ch ang@ngkf.com | 310.407.6588
Gavin Ketchum | gavin.ketchum@ngkf.com | 310.407.6593

MALIBUPARKATCROSSCREEK.COM
23401 CIVIC CENTER WAY MALIBU, CA 90265
A SOBOROFF DEVELOPMENT
Steve Soboroff | Mich ael Heslov | Cindy McAfee

The information contained herein has been obtained from sources we deem reliable. However, we cannot guarantee its accuracy.

