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In this report we'll investigate how the most financially active 
generation - Millennials - is dealing with this moment in Brazil by 
analyzing where they spend most of their time:  online videos.

The cultural understanding on this report was based on data from 
Winnin Insights - our proprietary video intelligence software.

Great insights await you. Enjoy!

PS: All videos in this presentation are clickable. ;)

THE RELATIONSHIP WITH MONEY WAS 
ALREADY CHANGING BEFORE COVID-19. 
THE MASSIVE IMPACT OF THE PANDEMIC IN 
THE GLOBAL ECONOMY IS ACCELERATING 
EVEN FURTHER SOME NEW BEHAVIOURS. 
 

MILLENNIALS 
ARE THE ONES 
LEADING THIS 

CHANGE.
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This recession is pushing people to reinvent themselves and their businesses. On the 
next pages you'll see growing cultural movements taking place. We hope this report 
will help and inspire brands to overcome this moment with relevance, generating 
positive impacts not only for their customers, but also for society in general. 

THE MOMENT THAT THE WORLD IS EXPERIENCING 
HAS FORCED US TO ADAPT TO A NEW SOCIETY 
CONFIGURATION THAT HAS BEEN IMPACTING 
SEVERAL AREAS, BUT MAINLY THE ECONOMY. 

 

1_INTRODUCTION: 

Photo by Erik Mclean
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WE'VE ANALYZED 1.2 BILLION VIEWS AND 
43.5 MILLION ENGAGEMENTS FROM 
VIDEOS ADDRESSING ECONOMICS AND 
FINANCE AROUND THE WORLD 
(WITHIN THE LAST 12 MONTHS, IN PORTUGUESE AND ENGLISH) 

We've deep dived into brazilian Millennials' financial behaviours in 
order to understand how they’re engaging with money. There's an 
important change in people's interest and behaviours going on and 
this report will help you to understand it.
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2_WHY 
MILLENNIALS?
Economics & Finance are not a taboo anymore for younger generations in Brazil, 
thanks to Millennials. Our data shows that they’re the generation who creates and 
engages the most when it comes to educational videos that teach and discuss finance 
in a very democratic and accessible way (educational videos is the winning format).

MILLENNIALS HAVE BEEN CREATING A NEW RELATIONSHIP 
WITH MONEY, BOTH IN TERMS OF EARNING AND SPENDING, 
AND THEY’RE OPENLY TALKING ABOUT IT AND SPREADING 
THE WORD THROUGH ONLINE VIDEOS. 

Photo by Austin Distel

Photo by MARK S.
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We can see through data that Millennials are educating themselves more than other generations and more women are stepping into 
the game. Reaching financial independence and accomplishing their dreams is what drives this cultural generational movement.

Didactic content with real life examples that aim to empower both men and women on how to thrive financially are the most relevant ones.  

Also, these contents embrace various types of ways on how to do so. We will analyse them from following perspectives: 
How They Plan to Make Money, How They Plan to Manage Money and Who is Leading This Generation.

"Economia & Finanças" (Language: PT)

Data source: Winnin Insights, 2020.

Global Audience Demographics
 "Economics & Finances" (Language: EN)
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Millennials are leading 
a financial educational 
revolution.
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In Brazil it used to be unusual for schools to teach kids about money. Most 
people learn how economics and finance work when they have to start 
paying their own bills or when they go to college, but this is changing 
with the help of Millennials.  The way they found to transform this was 
with the help of online financial education videos.

The lyrics from Canadian rapper Drake “Started from the bottom now 
we’re here...” can perfectly illustrate what they’re aiming for.

 

3_HOW THEY PLAN 
TO MAKE MONEY?

THE ANSWER: ENTREPRENEURSHIP 
(THE MOST ENGAGING TOPIC WITHIN ECONOMICS & FINANCE VIDEOS RIGHT NOW)

"Entrepreneurship"  Total Engagement

Data source: Videos from Facebook, Youtube, Instagram and Twitter over the last year.
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MILLENNIALS ARE ENGAGING HEAVILY WITH ENTREPRENEURSHIP CONTENT. MOST 
RELEVANT VIDEOS GIVE TIPS ON HOW TO EMBRACE INVENTION, REINVENTION, 
ADAPTATION AND READAPTATION:

Making money starting 
with very little

Lessons to succeed as 
an entrepreneur 

Becoming an entrepreneur 
from scratch 

Learning to sell anything

https://www.youtube.com/watch?v=lTpkiaH-cTk&feature=emb_title
https://www.youtube.com/watch?v=lTpkiaH-cTk&feature=emb_title
https://www.youtube.com/watch?time_continue=650&v=ojigXhpEgNM&feature=emb_title
https://www.youtube.com/watch?time_continue=650&v=ojigXhpEgNM&feature=emb_title
https://www.youtube.com/watch?v=y4w0NBCVD0M&feature=emb_title
https://www.youtube.com/watch?v=y4w0NBCVD0M&feature=emb_title
https://www.youtube.com/watch?v=qWSzguf5mZ4&feature=emb_title


april'202011

               

Extra Income is another tag that engages a lot. Millennials and younger generations 
know how to get the most out of the internet and the possibilities are endless when it 
comes to making money online. 

OPTIONS VARY FROM:

Affiliate marketing and 
online services

Doing surveysWorking as a social 
media influencer

Becoming a content 
creator

https://www.youtube.com/watch?v=uytB5UD4PAI&feature=emb_title
https://www.youtube.com/watch?v=uytB5UD4PAI&feature=emb_title
https://www.youtube.com/watch?v=m3nxiiViuwE&feature=emb_title
https://www.youtube.com/watch?v=7b-3XIIQVfc&feature=emb_title
https://www.youtube.com/watch?v=7b-3XIIQVfc&feature=emb_title
https://www.youtube.com/watch?v=opXTv-SxJLw&feature=emb_title
https://www.youtube.com/watch?v=opXTv-SxJLw&feature=emb_title


april'202012

 

 
 

"O PRIMO RICO" HACKED THIS NEED FOR CONTENT 
WITH REAL PEOPLE AND REAL LIFE CHALLENGES 
AND WENT LIVE ON YOUTUBE ON APRIL 11TH WITH 
MANY SUCCESSFUL ENTREPRENEURS.

When we watched and analyzed a large sample of these videos, we 
were able to find a pattern: they’re more relevant when they present 
real life examples and make it very visual for people to easily 
understand and comprehend how entrepreneurship works. 

We all know that entrepreneurship is very challenging, but when you 
see real stories of success - or even failure - in business, the tips on 
how to become an entrepreneur become more tangible. 

REAL ENTREPRENEURS & 
REAL LIFE CHALLENGES

https://www.youtube.com/watch?v=qV-SUf1PzKQ
https://www.youtube.com/watch?v=qV-SUf1PzKQ
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YOUNGER BRAZILIAN WOMEN - 
THE GEN Z - HAVE A GROWING 
INTEREST TOWARDS THE TOPIC OF 
ENTREPRENEURSHIP, GOING 
AGAINST TRADITIONAL SOCIAL 
CONVENTIONS.

Data source: Winnin Insights, Global,  2020.

"Entrepreneurship"  Audience Segmentation
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This is well illustrated both from the audience gender breakdown by age within 
Entrepreneurship, and also from the audience of the most relevant creator in the world related 
to the Economics and Finance theme: Nathalia Arcuri from the “Me Poupe'' channel on Youtube. 

Being a Millennial herself and clearly aware of this growing interest, she started a Youtube 
Series called “Women who change the world”, showing real life stories about women 
entrepreneurs who have been innovating and changing not only their realities, but also 
impacting the world positively. 

THE PREMIERE EPISODE OF "WOMEN WHO CHANGE THE 
WORLD" IS THE SECOND MOST ENGAGED VIDEO INSIDE 
ECONOMICS AND FINANCE THEME WITHIN THE LAST 30 
DAYS. IT IS ALSO THE MOST ENGAGED VIDEO ON HER 
CHANNEL WITHIN THE LAST 3 MONTHS.
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Entrepreneurship is 
going mainstream.
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4_HOW THEY MANAGE 
MONEY?
When it comes to managing money, Millennials seem to be more careful and 
educated than the previous generations. Buying a car or a property, which once 
were considered as good "life investments" now are being reconsidered. There 
are an increasing amount of people choosing other alternatives and embracing 
the "sharing economy".

In order to become an entrepreneur, to invest or to do anything that will generate 
more income, the first step is to save money; and in this period of economic 
uncertainty, videos on how to save money are growing and gaining relevance.

THE MOST RELEVANT TYPE OF CONTENT ABOUT SAVING 
MONEY AND MAKING BETTER FINANCIAL CHOICES IS 
ABOUT SUCCESSFUL HABITS AND INVESTMENTS. 

Photo by Charles Deluvio
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This type of video is all about hacking 
successful people’s habits to lead viewers 
on their financial success journey.  

THERE'S A GROWING INTEREST ON 
LEARNING HOW TO EMBRACE NEW HABITS 
TO ACHIEVE FINANCIAL SUCCESS

Financial habits 
to save money

Successful 
investors' tips 

and habits

Life-changing 
habits

Millionaire
 routines

https://www.youtube.com/watch?v=v9sToE__Vcc&feature=emb_title
https://www.youtube.com/watch?v=v9sToE__Vcc&feature=emb_title
https://www.youtube.com/watch?v=IrUk-etAswE&feature=emb_title
https://www.youtube.com/watch?v=IrUk-etAswE&feature=emb_title
https://www.youtube.com/watch?v=IrUk-etAswE&feature=emb_title
https://www.youtube.com/watch?v=XgRfM3X_o58&feature=emb_title
https://www.youtube.com/watch?v=XgRfM3X_o58&feature=emb_title
https://www.youtube.com/watch?time_continue=3&v=XfG1KI2ka6M&feature=emb_title
https://www.youtube.com/watch?time_continue=3&v=XfG1KI2ka6M&feature=emb_title
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It’s all about hacking their lifestyles to achieve the same - or even more - success. 
CNBC television network has a Youtube channel called “CNBC Make It”, where 
they created a content series named “Millennial Money”, from how average 
Millennials manage their money, living on a budget in their hometown to 
millionaire Millennials and their habits.

It’s noticeable that even when Millennials get rich, they still find ways to save 
money as much as possible in order to be financially stable instead of just 
spending recklessly.

Another way of saving money is changing the way people perceive happiness 
and fulfillment in their lives. The minimalist lifestyle aims to help people change 
their goals from owning things to experiencing them. This has now become not 
only a hack for those who want to be less consumerist, but also to people whose 
goals, like travelling all around the world or starting a family, are not tangible. 

NOBODY NEEDS 20 PAIRS OF SHOES IF WE ONLY HAVE 2 
FEET, RIGHT? THE MINIMALIST LIFESTYLE IS ALSO AN 
ALLY TO A MORE SUSTAINABLE WAY OF LIVING AND 
CONSEQUENTLY A MORE SUSTAINABLE WORLD, WHICH 
ALIGNS WITH MILLENNIALS' WAY OF LIFE.

Photo by Sarah Dorweiler

https://www.youtube.com/watch?v=iQ6u4tCi4cY&feature=emb_title
https://www.youtube.com/watch?v=Lb3Z5cGOksY&feature=emb_title
https://www.youtube.com/watch?v=mzL1fF6LC8Q&feature=emb_title
https://www.youtube.com/watch?v=mzL1fF6LC8Q&feature=emb_title
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In order to reach financial independence, people need to make their money work for them or they’ll have to work for it forever, and this is 
only possible through investing. Investments used to be an uncharted territory, where people believed that only those who studied 
Business or related topics knew about it. But this is changing fast. 

               

OUR DATA SHOWED US WHICH CONTENTS 
ARE ENGAGING THE MOST WITH MILLENNIALS: 

Stock market 
operations

Investments options Passive income How to invest with 
little money

Personal experiences 
while investing 

How to make money 
during the Recession

https://www.youtube.com/watch?v=ciTykfdcz6c&feature=emb_title
https://www.youtube.com/watch?v=ciTykfdcz6c&feature=emb_title
https://www.youtube.com/watch?v=-HJn3vgOx_M&feature=emb_title
https://www.youtube.com/watch?v=bVlxk5SJDmY&feature=emb_title
https://www.youtube.com/watch?v=REgEsYmR3wM&feature=emb_title
https://www.youtube.com/watch?v=REgEsYmR3wM&feature=emb_title
https://www.youtube.com/watch?v=8Gxdi66IXi0&feature=youtu.be
https://www.youtube.com/watch?v=8Gxdi66IXi0&feature=youtu.be
https://www.youtube.com/watch?v=KDBOn1zuUkA&feature=emb_title
https://www.youtube.com/watch?v=KDBOn1zuUkA&feature=emb_title
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VIDEOS ABOUT INVESTING IN BITCOIN AND GOLD 
ARE ALSO AMONGST THE MOST RELEVANT ONES 
WITHIN THE LAST 3 MONTHS. 

People are worried about bitcoin and how they’ll be impacted by the economy; 
and also gold, because of the “safe haven” fame it has when stocks are declining.

https://www.youtube.com/watch?v=gWVtLuD5LTc&feature=emb_title
https://www.youtube.com/watch?v=y6o6B0QkHbI&feature=emb_title
https://www.youtube.com/watch?v=y6o6B0QkHbI&t=1s
https://www.youtube.com/watch?v=gWVtLuD5LTc&t=1s
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People are rethinking their 
consumption habits to 
better manage money.
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5_WHO IS LEADING 
THIS GENERATION?

The ones that realized the need for didactic and democratic finance content with a 
simpler language, covering all genders and social classes, are now top influencers 
and opinion leaders.

The best example of a creator that understood this cultural movement for financial 
education is, once again, Nathalia Arcuri from the “Me Poupe” channel. 

CONTENT CREATORS

NATHALIA ARCURI IS NOT ONLY THE BIGGEST INFLUENCER IN 
ECONOMICS & FINANCE TOPIC IN BRAZIL, BUT ALSO IN THE 
WORLD. AND SHE IS A MILLENNIAL. 

Subscribers         Engagement          Views               Videos

Source: Marcelo Spatafora

Source: Winnin Insights
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Data source: Winnin Insights, Global,  2020.

When we compare Nathalia's channel Me Poupe! with O Primo Rico, the two biggest brazilian influencers in the 
category, we see a run for the throne of influence going on. But it’s curious to see that their biggest audiences are related 
to their genders. Both channels share the same Millennial audience (25-34 years old), but her audience is composed 
mostly by women and his mostly by men. 

AUDIENCE STRONG CONNECTION WITH 
INFLUENCERS RELY ON IDENTIFICATION

Monthly Views Performance
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A LOT OF PEOPLE ARE ALSO SEEKING FOR MOTIVATIONAL 
COACHES AND GRANT CARDONE IS A GREAT EXAMPLE. 
HE IS A TOP CREATOR FROM THE USA. HIS CONTENT IS ABOUT 
SUCCESSFUL FINANCIAL MINDSETS AND LOTS OF INTERVIEWS, 
ESPECIALLY WITH CELEBRITIES TALKING ABOUT MONEY.

Another North American top creator is Graham Stephan, who produces lots of videos 
with tips on how to invest (even if you don’t have a lot of income) and save money.

The interesting thing here is that he is a self-made Millennial millionaire that started as a 
real estate agent and investor and uses his life as an example on most of his videos. 

Thus, the videos are very personal, didactic and inspiring for this generation that wants to 
succeed by learning with real life experiences.

https://www.instagram.com/p/B77GxCzjGw3/
https://www.instagram.com/p/B-LHDrtjCU4/
https://www.youtube.com/watch?v=Kz9ZFEUlcbM&feature=emb_title
https://www.youtube.com/watch?v=qvnmOAVGS58&feature=emb_title
https://www.youtube.com/watch?v=Zq1IO-gmjf4
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Creators are building a 
democratic path to access 
financial education.
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6_HOW BRANDS 
CAN PLAY A 
RELEVANT ROLE?

Because of the pandemic, Global economy has been greatly impacted, making the scenario 
worse for people that are not only facing a life threat, but also unemployment and other 
financial problems. Monthly income reduction and other personal financial factors are the main 
consequences of the crisis and many people are not being able to make their ends meet. Debt 
rates are rising and people are trying to get help mainly from their financial institutions.

IN BRAZIL, MORE THAN TWO MILLION PEOPLE ALREADY FILED FOR 
DEBT RENEGOTIATION REQUESTS. BRAZILIAN TRADITIONAL BANKS 
AND FINTECHS ARE SHOWING THAT THEY’RE COMMITTED TO 
HELPING THROUGH DONATIONS, BETTER CREDIT OPTIONS AND 
DIFFERENTIATED CUSTOMER SERVICE.
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The biggest banks in Brazil - Itaú, Bradesco, BB, Caixa e Santander - are promoting better 
credit options for both private individuals and legal entities, especially for the smaller and 
medium business owners, helping entrepreneurs to overcome this period reducing the 
unemployment rate consequently.

Donations are all time high. Itaú, Banco do Brasil and Bradesco donated large amounts of 
money - being Itaú's donation the most notorious one - to both private and public sectors to 
fight Covid-19. Other investment banks are also making donations in support of the cause. 
BTG Pactual announced the donation of R$50 million for the purchase of equipment and in 
support of health professionals. The bank also created a checking account dedicated to 
receiving donations to “Hospital das Clínicas” de São Paulo. BV Bank was another institution 
that donated R$30 million and started a fundraising campaign to help fight the pandemic.

Itaú is also allowing customers to suspend services such as personal and mortgage loans for 
up to 60 days, creating informational content on their mobile app, encouraging people to stay 
home. Besides that, the bank created "Leia em Casa", an online reading-festival for children.

TRADITIONAL FINANCIAL INSTITUTIONS ARE TAKING GREAT 
ACTION TO HELP PEOPLE IN THE SHORT TERM: MONEY DONATIONS, 
BETTER CREDIT/DEBT OPTIONS AND MANY OTHER INITIATIVES. BUT 
THE MAJOR OPPORTUNITY TO BE RELEVANT 
IN THE FUTURE IS TO EDUCATE PEOPLE ON HOW TO EVOLVE THEIR 
RELATIONSHIP WITH MONEY.

https://www.youtube.com/watch?v=AxeYmAv4oxw
https://www.youtube.com/watch?v=AxeYmAv4oxw
https://www.youtube.com/watch?v=IEC7eGToTGk
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The biggest brazilian fintechs, such as XP Inc. and Nubank, are also working to help their 
clients during this difficult period, but they have been doing this through a more disruptive 
and Millennial friendly approach: financial education.

Both these businesses are focused on empowering people to be more financially 
responsible and make better financial decisions, from saving more money to investing it 
better. And people who have been financially educating themselves are most likely to know 
how to better manage their money during this economy moment.

XP Inc.'s amazing success case in Brazil can also be explained by the company's ability to 
hack Millennials' financial needs and attend their need for investment education. Not only 
they understood that in order to change this investment scenario they needed to promote 
education, but they also managed to do so while building meaningful relationships with 
their audience through their opinion leaders - from their CEO to their army of investment 
advisors and Youtubers like "O Primo Rico".

They created multiple personas to interact with their audience through social media as if 
they’re talking to each one of them separately and in a customized way. 

Since the beginning of this pandemic, XP Inc. has been creating lots of content - in different 
formats and platforms - to meet their client's need for information, especially right now; 
from written reports to live interviews and educational videos.

XP WAS ABLE TO BE RELEVANT FOR A HUGE AUDIENCE 
THROUGH FINANCIAL EDUCATION WITHOUT LOSING ONE OF 
THE MOST IMPORTANT CHARACTERISTICS TO MILLENNIALS: 
INDIVIDUAL PERSONAL EXPERIENCES.

https://www.youtube.com/watch?v=0j7jAjQlbP8
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As we know Nubank is also promoting change inside financial services by putting their 
clients on the center.  As the brand defends, going physically to banks is time, effort and 
patience consuming. Millennials and younger generations are just not willing to waste 
time, whether in a bank or anywhere else, solving bureaucracies and getting stressed. 

NUBANK STRONG RELEVANCE AMONG MILLENNIALS IS 
STRONGLY CONNECTED TO THE BRAND COMMITMENT TO HELP 
AND EDUCATE PEOPLE ON HOW TO SAVE TIME AND MONEY. 

Their digital banking model works perfectly in the context of social distancing. Also, the 
brand culture of always solving the client's problem has proven itself once more. Nubank 
has been helping clients that are going through financial problems with the option to pay 
their credit card bills in more installments with lower interest.

With all this being said, brands, not only from financial services, have multiple 
opportunities to promote change and innovation in this moment, especially through 
education. Building a strong economy relies on building an empowered society.

Source: Nubank Website
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Brands that help people 
evolve their relationship 
with money will be more 
relevant in the future.
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6 PRO TIPS TO KEEP IN MIND

2_ The starting point of every 
successful financial education 
is the focus on saving money. 

Millenials are well aware of it, searching for 
tips on how to save money on a daily basis 
and how to invest this money wisely.  

They trust in customer centric institutions 
that understand their goals and guide them 
with honesty and confidence.

4_ Didactic and democratic 
language is a must-have to 
build relevant content. 

The easier to understand the message, the 
more relevant for Millennials. Speaking the 
same language creates identification.

Brands with a more "human approach" 
tend to be more relevant. Always explain 
financial and economic terms.

5_ Embrace Real People and Real 
Stories that people can connect 
with.

Nothing is as relevant to this generation as 
seeing examples of real-life success from 
people who started with low or no resources.

Millennials base their actions on the trust and 
credibility that creators and brands are able to 
build from their content. The more honest, 
objective and authentic a content is, the more 
this generation will trust it.

1_ Help people to embrace the 
Entrepreneurial Mindset to 
find new opportunities

More than owning a business the idea here 
is to empower people to  embrace the 
entrepreneurial mindset. 

It’s about teaching financial independence 
and better money management so people 
can invest on their dreams without 
financial concerns.

3_ Educate People on How 
To Better Invest their Money.

Investing in Treasury Bonds and other 
conservative products is no longer a 
Millennial goal, and the Stock Market 
comes as a good option. 

And the more educated they get on 
investment options and how the stock 
market works, the more confident they feel 
and better invest their money.

6_ Evolve Customer 
Experiences and go beyond 
digital transformation

Having good products or services, and 
implementing digital transformation to your 
business is the price of entry for Millennials. 

Building high-quality customer experience - 
from evolving UX on online platforms to 
highly trained CS teams - is a must.
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7_A WINNIN 
CONCLUSION
There’s an educational financial revolution going on. The relationship between financial institutions and it’s 
customers, that was a very distant once, is transforming into a more meaningful and trustful one.

A more educated world is a more empowered and stronger world. This is why Millennials are taking 
entrepreneurship to a whole new level. This movement was embraced by creators, who were willing to 
promote change and disruptive brands, setting new standards. 

Consumption habits will be no longer the same. Education and clear communication are the greatest allies 
for brands to reinvent themselves. Data and technology help to quickly understand how people around the 
world are dealing with this in future scenarios to create innovative and creative solutions.

At the end, it’s all about building relevance. This is the mindset brands need in today's world. 

Keep it in mind ;)



april'202033 april'202033

Our technology can help you understand:

What is relevant.
Find out what subjects your audience is truly 
interested in engage with.

How to be relevant.
Understand which formats and language work for 
each audience on each subject.

Who to be relevant with.
Find the rising star creators, influencers and brands 
that are winning.

WHO IS 
WINNIN?

GET IN TOUCH

contato@winnin.com
https://www.winnin.com/
Av. das Américas, 500  Barra da Tijuca
Rio de Janeiro/RJ - Brazil

Winnin Insights is a proprietary software that uses online video 
consumption data to understand what's going on in culture. 

Global leaders as AB Inbev, Danone, Nestlé, Coca-Cola
among others trust in Winnin to make better decisions. 

mailto:contact@winnin.com
https://www.winnin.com/
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THANK YOU

© All rights reserved


