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AND TO UNDERSTAND YOUR EDITORIAL OPTIONS
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PR opportunities across broadsheets and glossies
can seem like a minefield for both the junior and
senior PR. Endless pages of editorial options

for you to target on behalf of your client can be
as overwhelming as going shopping in TX Maxx
during the sales. Fear not my PR brothers and
sisters, this is where Roxhill steps in.

In this e-book we aim to help PRs navigate the
opportunities and reveal how they will actually
help you curate every campaign like a pro.

Your clients will love you and you will come across
as the expert that you are - or the one that you'll
swiftly become.

Emma Cripwell
Publicist
Roxhill Media START >>

ROXHILL'S GUIDE TO PR OPPORTUNITIES



What are PR  Sector-specific Travel PR Food and Beauty and Fashion PR Summary Roxhill end
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DIFFERENT TYPES OF EDITORIAL
Long reads are more than 1,000 words
in length and go into considerable
detail about the subject matter. There
are shorter reads which would be up
to about 700 words and give more of
an overview on a certain topic.

An increasing number of round ups
(ten of the best, 50 of the best, 31
of the best!) are appearing across all
media. Then there are your super-
snappy nibs (acronym for news in
brief) which are used throughout all
media. Nibs are increasingly popular
with our collective concentration
spans decreasing; we like bite-sized
more and more. And they often
generate bigger responses than long
features. >>
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WHAT ARE PR
OPPORTUNITIES?

PR opportunities are the pages within a broadsheet, glossy or
website that are written by journalists. These opportunities are
known as editorial and can take various forms.
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tum the scene lasi
year. | stood looking In
five mitmor; tuming this
}> winy and that, feeling
excited, and lof's ba
honest = | was totaily
checking mysalf oul
It's all sbout the salf-love, peaple,
I'd Booked the holiday of a lifetime ang
wanted the perfect wardrobe to malch
I'd aleady tested my friends” pationce ta
breaking point dragging them araund the
high streat while moaning thal
nowhere stocked my s@e. In
the end, | ordered a tropical
Ibikini online from the tiny
selaction | could find. It was
emblaronad with parrots
and pineapples, A Righ-
waisied style with a bardot
off-the-shoulder neckiine (that
| wasn't 1 00%: sure wouk] stay
up withoul propaer straps), but
i felt good

Feofing brave, | snapped
& mirfor seffie and sentil
to my then-boytriend. His
rEsponsa was scathing: It's
0K | guess — ['ve got some
rasistance bands you can
have, than you can tone
up befare we go” Fesling
crushed and embamssed,
| sant the wo-plece back-in
Favour of an ynderwhalming,
ali-in-one black swimsuil
thit affered more support
than both the bikini and my
bloke (we split up once | got
back froim holiday — the only baggage
| mizeed 18 a0 oxtra case o bring home duty
froe and hallday lrinkets)

Until reconiily. plus-size swimwaor was
anly r ialked aboul using wonds such
85 Nattering” and Torgiving’ with the worlds
fashion gurus picking aper our festures
and criticising anyone who didn'l follow
these mysterious nules. Calebs ware
regularly popped on the beach with glaring
red fings highlighting lumps and bumps,
ready for & weighi-loss VD Lo come oul
later in tho paar

| had sheiays avoiding Bikins, cominced
thot | was the 'wrong' shape after years
of TV ahows nnd MAEGRZInGS COMparing our
bodies io food items. [Pears and opples
betong in the frult bowl, not while clothes
shopping, thanks) s 2018 going fo be the
year of the curve rebadlion, whan we shun
swimwenr convantions and wear wharteve)
the hell we wanl?

Surmmedtime can strike fear In the most
confident end body-positive people, and Its
unsurprising when you sea some of the
hateful comments people leave on
photes of plus-sized individuals
lwing i anything other than
o Kaftan or cover-up, Baing
& fan of the over-sized
T-shirt thrown ovir
a sad old cossie look,

| couldn't but think

shouldn't swirmyear Be an empoweed
fashion choice rather than o salf-conscious
one? The average Bt took 1.7 holidays
abroad last year, and 41% of thoss Involved
sea and sand (and hopafully a cocktail)
Nobody shauld feel uncomfortable on the
beach, swaltering in mullipie layers to by
#nd please olhes people

Of course, not all swimwenr |= created
equsl, and every single body has differani
reguiremsnts, In an industry expecied to
be warth some E21m by 2024, W shouldnl
comd as teo much of 4 surprise that we're

now demanding more cholce (or olr money
There's no ream for one-size-Nts=all I'm
particularty blessed In the chest rea, with
a smsllir wikst ind large hips and bum,
bt all women are ditferent and very much
mard than s set of moasurements.

And while mest of the Love Island cest
agem conlent to walk around with & bikini
woedgie all summar [rero judgirment guys,
wou do youl, | profer feeling secure that
I've covered my derriere in &' ull brief style.

Parmanant straps on' top slso mmove the
Fear of my bikind top falling down whien
|urmiping waves = | need my chosan outfil
o withstsnd actusl swimming too. rather
tham just looking hot by the pool
My requirernents seem like a lafl order
(F'm St 8in; so high-waisted Hemz ofien
aren that high on me), and mast high strest
shops dont stock my 38FF bra sire, so
1 end up with what looks |ike four boobe
squashed into one bikini top, My real fear
thiat “the girls” will make a sudden bid for
freedom and fall out of anything vagualy
fashionable dictates my deciston-making,
80 | hive always picked
something outdated and
sturdy that isnl going lo sel
Insimgram alight any tima
soan with my ¥grandmastyle.
It seams to be @ common
complaint Meny women I'va
asked have sgid swimwear
support doasnt match up
to thair lingerie; Lankinis ride
up, Biking strams comeo off,
boltoms fall down, and don't
even get me startod on those
swimsulls thal instantly go
so-through in water if they'me
stretohed, Senously, one job
Thankiully, online curve
retailer Simply Be has made
oy ife ersiar with the kind
of swimwear | want to waar
In stzas 12 1o 32 swimmamar
is segmentad by it catering for
#very kind of cunve. Plus, with
plenty of mix and match options
to-ehoose from, amything goos
Small up top, but blessed with
W bigger boltom? Why not try on o black
coloureid-tirlel with & patterned bandei
top to give the (Husion of a bigger bust
Graced with gorgeous hips? Buy & high-leg
cul to make the most ol your legs.
Stand-out pleces added to my shopping
tiat incide o red polie-dol retro swimsult,
and a pink tropica-print two-pieco. Subtiety
has never been my forte when It comes 1o
prints, and thia ranga may just change my
ind wboul bikinis. With cup sizes and
underwiring across bikind tops, | can have
the suppart 'm usad to - and | won't glve
mysall a black aye if | jump on a diving
board Being plus-sire doesn't mean you
should compromisa when il comes Lo styla
or fit. You definitaly don't hawe to cover up,
The anly difficult part should be declding
what basch to visit this year. which saifle
o post, and whalher | want a flamingo or
wvocado pool flost. This year, I'l be leaving
the oversized T-shirt at home Make mine
# pina colada

Fawing reballious? To find pour pirfect swimwns
and shop tha anlire Simply Be Summsr ravige,
huad 1o slmplytecoul

Thereisa
growing grey
area of content
that is a hybrid
of advertising
and editorial

ADVERTISING

Although these various editorial
options are not to be confused with
advertising or advertorial - paid-for
pages within every title or website
which are designed and controlled

by the company featured - thereis a
growing grey area of content that is a
hybrid of advertising and editorial.

What has been acceptable in the
fashion industry for years - asking for
editorial of a certain nature because a
client spends a considerable amount
in advertising - is slowly spreading

to other sectors. The borders are
blurring. >>



STRAIGHT EDITORIAL

Straight editorial, or what is perceived as straight
editorial, gets a much better response rate from
readers, who trust its independence.

This is where we as PRs must use our splendid skills
of identifying news stories and crafting pitches to
then target the right publications and journalists.

The beautiful advantage of editorial is that brilliant
wordsmiths and spokespeople in their fields
(specialist journalists) write about our clients as an
outsider. With luck they will praise and applaud our
client’s offering and draw out the appealing detail in
any hotel/handbag/bath bomb or chutney.

This is commonly wrapped up as third-party
endorsement which is unfailingly powerful as a
means of communication and persuasion.

It's really the corporate version of word of mouth.
We often embrace and remember great films/

recipes/books our friends have told us about and |
this is just a more public version of a solid, likeable g );
recommendation.

But where are these opportunities? And how can
we as PRs distil them into something that we

can organise in our frazzled minds? How do we
metaphorically leave TK Maxx during the sales and
find ourselves in an ordered safe space? m

HERE'S HOW >>
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SECTOR-SPECIFIC
OPPORTUNITIES

Over the following pages we'll broadly highlight the
different types of PR opportunities available across the
most dominant lifestyle sectors: travel, food and drink,
beauty and wellness, and fashion. There are obviously
more sectors in the lifestyle sphere, such as interiors,
books, cars, gardening and so on, but we know you're
busy people and want to keep things succinct rather
than create tomes that go on ad infinitum.

But how do you know which titles you want to target
without buying dozens of magazines and newspapers?
You don’t have the budget to go spending £5 x 25 on
glossies. And your recycling bin is already bulging.

Plus it’s a fag and you're working from home so still in
your jimjams and might have forgotten to brush your
teeth. Far easier is to head to Roxhill’s fabulous site and
look at the PR opportunities featured alongside every
title, which you can do from the comfort of your desk/
sofa/bed.

We've even created a super-slick user guide,
so be our guest, we’re here to help.

ROXHILL'S GUIDE TO PR OPPORTUNITIES




There are plenty of travel pages to
target across papers, magazines and
websites. The first thing you need
todois to

Harper’'s Bazaar
isn’t going to embrace Butlin’s;
The Guardian is not going to love you
for pitching a private jet story, and
even refuses to cover Le Manoir aux
Quat’ Saisons. Match your brand with
their brand.

There are dedicated travel magazines
which are slim pickings these days,
but a handful are hanging on in there.
In every magazine there’s a masthead
which is updated carefully every single
month.

All contact
details are found at Roxhill. See, | told
you we were there to help. >>
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NATIONAL THE UK'S #1 TRAVEL MAGAZINE
GEOGRAPHIC

TRAVELLER
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Then there are the stand-alone travel
sections within broadsheets which are
page heavy and therefore give you

a greater chance of getting a story
commissioned. Telegraph Travel can
reach the mighty heights of 20 whole
pages and they need filling, so don't
be shy. These features will vary vastly
in length and if you don’t have budget
to send a journalist away for one of
the long reads don’t suggest it.

Head for page 2 or 3 which are nib
heaven and are often the most read.

The embedded travel sections
which are somewhere in the middle
of weekend newspapers or colour
supplements have fewer pages

but they are still much absorbed.
For instance, Times travel is part

of Times Weekend, whose general
features are the best-read in the
Saturday paper.

And don'’t forget the lifestyle glossies
which are filled with all the finest and
most fun elements of living such as
fashion, beauty, interiors and - of
course - travel.

Even if these contain just two or three
travel pages don'’t despair - these
high-end glossy readers love it when
their subscription lands and often live
and die by their chosen magazine’s
every word.

They may not have a huge print run,
but when the glossies feature hotels
and holidays, it often translates into a
huge uptick in sales, resulting in a big
gold star from your client.

Linked to these but often under
separate editorships are all the online
counterparts to the above titles.
These platforms are able to include

far more travel stories, without the
obvious pagination limits. Not only can
they be updated at the drop of a hat,
but new travel stories can also appear
overnight.

Those painful five-month lead time
restrictions with glossies can be
knocked into the long grass when it
comes to online. m



FOOD AND
DRINK PR

OPPORTUNITIES

As with travel, there are dedicated food and drink
magazines which have held their own during the
various lockdowns. As food and drink became such an
important mode of survival in our darkest hours, these
pages have grown rather than shrunk so there isn’t such
a PR battle for those mouth-watering column inches.

ROXHILL'S GUIDE TO PR OPPORTUNITIES * 10




There Is a growing grey area
of content that is a hybrid of BEE T ——
advertising and editorial d

The broadsheets don't tend to have
standalone sections for food (except

0z 1860190

A

L

Sausage & bean casserole

for The Observer Food Monthly and with cheese-on-toast crumbs
Guardian Feast) but the pagination Coq au vin pie

given to restaurants, recipes, food ﬁgﬁﬁﬂgﬁg&c‘gi‘;ﬁaﬂth
products, cocktails, bars and so on is

vast, with plenty of pages to target on Sp()()k}r

behalf of your clients. Halloween

treats for kids

Do take extra care when considering

targeting the food critics about a TOM

restaurant. It’s a dark art and you don't KERRIDGE'S
want to get on the wrong side of the SUNDAY PUB
likes of Giles Coren and Jay Rayner. CLASSICS
They take no prisoners.
Perfect
The lifestyle glossies always dedicate Jamaican
a healthy amount of pages to food, ])lzl!'!talil'l
drink, recipes, cookbooks, wine, puﬂs
and increasingly gin - and so on.
These should be an easy win for a PR BRITAIN’'S BEST
provided that you are pitching the DRINKS REVEALED
right product to the right outlet.
Deep-fried Mars bars won't ever be
featured on the pages of Women's Cook Malaysian tamarind lamb » Make a sticky ginger loaf cake "
Fitness, you and | both know that. >> Bake 10-minute Bonfire Night cookies
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The Suntiry Tefegraph Sunday 17 Ociobor me

I ?.'..ﬂd!’ | I
ez | he Sunday Cook

ki lthcn greener

! wha knows me knows 1 am about

resino e .
ﬂllnnorl@lmm;mupm p ofcoed-
m:m;m umm:pnmum-&

stnck om mpm 0wk [
I't Dot Sl find Seer bedtios, # find oo hoarts

Autumn soups
for the soul

Good for the put and immune system as well as for
warming the heart, a nutritious bowlful can soothe
everything from tired limbs to sniffly colds. Cue Rachel
Allen’s favourite fixes from her brand new book

Soup i so sienped Into the fabric et |
mlp Ifnq‘l !J
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An added honus for food and
drinks PRs comes in the form
of supermarkets’ own titles

Again, all of the above have their
respective websites where food and
drinks copy is updated regularly.

The queen bee of them all is BBC
Good Food which | will take the liberty
of assuming was a lifeline for us all

in 2020.

An added bonus for food and

drinks PRs comes in the form of
supermarkets’ own titles. These are
much-loved mediums which many
people grab when doing their weekly
shop. These titles compete with the
best of them but do be mindful of the
fact that products being pitched must
be stocked at the relevant store.m
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The standalone beauty glossies are a good place
to grab a plethora of PR opportunities. You know
that those who have picked a copy off the shelf
(or are subscribers) are focussing on looking and
feeling good so your clients would expect you to
have a good shot at this audience.

13 ROXHILL'S GUIDE TO PR OPPORTUNITIES




If we apply a little thought
to what might be featured
when, we stand a chance
of a good strike rate

In the broadsheets, beauty and
wellness, as with travel, food,
drink and fashion, have moments
of dominance at certain times

of the year.
If we apply a little thought to what VOGUE’S GUIDE TO
might be featured when, we stand a GLOSSY HAIR &

GLOWING SKIN

WINNING LOOKS
FOR EVENING

chance of a good strike rate.

For instance, having salon-fresh hair at
a Christmas party is a must. Cleansing
and eating well in January is a social

norm. And beach bodies need some )
pre-planning so May / June pages ( [/ |

tend to be littered with tips about

! ON NEIW LOFE, A"NEH DU
how to ace that semi-naked moment AND A NEIF SOUND

in the sun. >>
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Do think about
sustainability
and packaging
when pitching,
as the heauty
sector Is
hecoming much
more interested
In green issues

The lifestyle glossies dedicate more
pages to beauty (and fashion) than
any other lifestyle sector so count
yourselves lucky, you've got heaps of
pages to fill.

Do think about sustainability and
packaging when pitching, as the
beauty sector is becoming much more
interested in green issues. It is no
longer acceptable to send a lipstick
to a beauty editor that's wrapped in
plastic packaging and encased in a
gigantic box.

And don’t forget the online options.
Unlike a trip to the Maldives or a pair
of Gucci loafers, beauty products

and fixes are much more affordable,
making them an easy buy for
consumers, and thus an easier sell for
PRs. If you've missed the boat with a
glossy lead time, target their online
beauty and wellness editor and you
might have some overnight joy. m
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L'S GUI

FASHION

PR OPPORTUNITIES

Fashion and labels have a very well-defined
target market. You're not going to sell an ASOS
synthetic neon mini-skirt to a billionairess
with a bulging bank account. So make sure that
whatever dresses, shoes, hats, belts you're
peddling that you pitch them to the right glossy.

16



There are some great magazines that
focus largely on fashion, but they
are for different consumers - with
very different budgets. Remember
that

so there are more
PR opportunities to choose from.

Gyllenhaal

FHOTOGRAPHEDBY RENELLMEDRAND

Each broadsheet is very good at
showcasing fashion pages for its
audience. They don’t necessarily
put an 18-year-old, 6ft gazelle in
the clothes but more relevantly put
someone the reader’s age so that
they can imagine themselves in the
featured clothes - The Times and
Saturday Telegraph are particularly
good at this.

And

This
sector brings in the big advertisers
which enables the titles to turn a
profit, so fashion editorial must be
plentiful to keep the pennies rolling in.
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Remember that
February and
September are
the bumper

Issues, with
London I e
Fashion Week

dominating,

OTYLIST z

DISCOVER FITNESS MAGAZINE

FASHION

Explore the latest fashion news, the best pieces from the high street,
designer, independent and sustainable brands, as well as hot off the
catwalk fashion trends

- FASHION

This is how to

FASHION FASHION FASHION

Best gifts under £25 Ugg’s Tazz slipper is Best gifts to
from independent the statement shoe all personalise or
brands the celebs are monogram from
wearing independent brands

LATEST STORIES

FASHION

EgH . Lk . : 11 colour block knits that
) will cheer up any winter
] outfit
h f \! J The feel-good knit you didn't know you

needed.

Did you know that Sheerluxe has 43
full time employees? That’s a good
dozen more than Vogue UK, meaning
that online fashion is a big'un. And it’s
only going to get more so.

Ignore online PR opportunities at
your peril. Not only will you get a swift
turnaround if you do clinch coverage,
but you can push that actual season’s
trends rather than pushing autumn/
winter in spring/summer.

Too confusing. m
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The regular pages in the UK’s top publications are
prime opportunities for PRs to win coverage, but too
often writers receive pitches that are irrelevant for
them, and the senders of those emails will have a
black mark against them.

That's why pitching the right stories into publications
with an interest is so important.

Find the right PR opportunities with Roxhill’s in-built
tool, search by outlet type, sector, print or online,

and land your next feature with ease.

If there’s one piece of advice journalists constantly tell
PR’S, it’s to “read the magazine/newspaper/website”.

To really stand out from the crowd, get Roxhill’s
summary on individual publications.

Sign up for a free trial today.

ROXHILL'S GUIDE TO PR OPPORTUNITIES

Pitching the
right stories into
publications with
an interest Is

S0 iImportant
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FREE TRIAL

Sign-up for a FREE TRIAL with Roxhill,
the fastest-growing media database, and
see why so many of your peers are switching.

Get access to the best real-time media
intelligence tool. Roxhill is the only content-
led media database with article analysis, in-app
social feeds, weekly webinars with journalists,
and more. We can help you deliver winning PR
campaigns every time.

Roxhill’s functionality goes above and beyond the
traditional telephone directory. We strive to help
educate PRs in the changing world across both
PR and journalism, and help you answer the four
key questions:

° Who to contact?

How to contact?

When to contact?
o What to pitch?

And we come recommended - more than 40%
of our clients are from word of mouth.

Roxhill platform creates so many
opportunities and feeds back critical
iInsights for our clients. Having made
the switch we'll never look back!

The Brand Whisperer

D +44 (0) 203 981 0010

- www.roxhillmedia.com/freetrial
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Skincare

Hair

Face

Perfume & Aftershaves
=]

Eyes
23

Author & Literature News

The most popular British towns and cities to relocate to
post-lockdown have been revealed - and the Scottish
favourite is just an hour from this magical castle. Find out
where at LINK IN BIO [Photo: @monalogue]

Fri Sep 4th Red Travel Desk - Newsdesk - Red

Find the right journalist efficiently from
thousands of profiles.

Keyword search reveals the tweets and
Instagram posts for journalists who have
a shared interest in the topics you are
interested in.

Build new media relationships and land
pitching opportunities. Filter out the noise
and only see relevant results from journalists
and outlets.

WEBINARS

LEARN FROM THE PEOPLE YOU'RE TRYING TO CONTACT
EVERY DAY. WE HOST WEBINARS WITH KEY JOURNALISTS
IN YOUR INDUSTRY TO PROVIDE YOU WITH THE INSIGHT
YOU NEED TO LAND YOUR PITCHES AND HIT YOUR GOALS.

Roxhill Webinar

Everythihg

FTHOWTO Spelid It

2
S

bl roughtit\c;?ﬁﬂl’by\\

RoxStkrs

BROWSE WEBINARS
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ROXSUATS

THE DAILY: LIFESTYLE PR NEWSLETTER

N

-

WRITTEN BY

RICHARD MELLOR

Freelance Travel Journalist

LISA MARKWELL
Acting Food Editor at The Telegraph

BRIDGET MARCH

Digital Beauty Director at
Harpers Bazaar online

LAURA CRAIK

Freelance Fashion Journalist

P s

I SUBSCRIBE

Receive a daily rundown of their top tips; insight
into what makes a great pitch; what catches their
eye amongst hundreds of press releases; weekly
summaries with insight into everyday journalist
life, and special bulletins relating to news events
affecting the PR community.

<

&

UPGRADE YOUR PR STRATEGY

WITH OUR FREE EBOOKS

Roxhill 7021

UK GLOSSY MAGAZINES SPECIAL EDITIONS CALENDAR

How to pitch
to the natonal

How to pitch
to the UK
broadsheets

Insider tips from journalists
to getyour ideas noticed

newspaper glossy
supplements

Insider tips from journalists
to getyour ideas noticed

DOWNLOAD §g

Our FREE EBOOKS give you exclusive insight
into the PR and journalism world. Everyone is
different, so we speak to industry leaders and
key journalists every day to feed you the right
information on who to contact, how to contact
them, and their preferences on what to include.
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