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ALGORITHM
The set of rules a social network uses to
automatically decide which posts come first
in your feed.

AVERAGE RESPONSE TIME 
The average time it takes an organisation to
reply to customer queries on social media. 

BIO 
A short description in your social media
profile that informs people about your
organisation. 

CLICKBAIT  

Content that uses manipulative copy to
engage users. Content may rely on
exaggeration and withholding information
which is often considered as spam by
some social media networks, therefore
reach may be lowered by the algorithm.

C L I C K T H R O U G H  R A T E  
The rate at which the percentage of users
click on a post when they see it. 

CONVERSION RATE
The percentage of users who take a specified
action (i.e. purchasing) when they see the
post.

DIRECT MESSAGE (DM)
A privately sent message directly to the
users inbox. 

ENGAGEMENT 
Any action taken by a social media user on
your page, such as likes, reactions,
comments and shares.

EPHEMERAL CONTENT
Content that disappears after a set period of
time, such as Instagram stories with a
lifespan of 24 hours. 

ENGAGEMENT RATE
The social media metric that informs the
user how much a post is motivating people
to interact with it.

FILTER
A method of editing photos for a
desired effect, such as a black and
white filter. 

FEED
The stream of content a user sees from other
uses often functioning as a homepage. 

FOLLOWER
A user on social  media who has
subscr ibed to see your posts in their
feed.



GEOTARGETING 
Adjusting your ad content based on the
location of a user, allowing advertisers to create
and target ad sets in a certain geographic
location.

GIF  
Graphics Interchange Format: Small-scale
animations and film clips.

HANDLE 
User’s account name, connected to other social
media platforms. Symbolised by the @, it can
be used to find or mention other users.  

ENGAGEMENT
Any action taken by a social media user on your
page, such as likes, reactions, comments and
shares.

HASHTAG (#)
The method of connecting your posts on
social media to other posts on the same
subject or trending topic. 

GEOTAG
The directional coordinates that can be
attached to a piece of content online, highlight
the location of where the content was created.
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IGTV
An Instagram feature where verified
businesses and accounts can host long-form
videos or place longer live streams after
they've aired.

IMPRESSION
The number of times your posts have been
seen by users on social media. 

INSIGHTS  
Valuable analytics about a page and how
they're performing compared to similar
pages. 

INSTAGRAM LIVE 
An Instagram feature where a user can share
a live feed of what's going on in their lives. 

KPI
Key Performance Indicator - The metric you
use to measure your progress toward
business goals. 

LENS 
An animated overlay effect ,  used
whi le the user  is  tak ing a photo .  



REACH
The metric that tells you how many people have
seen your post.

SEO
Search - Engine - Optimisation: The process of
improving the volume or quality of unpaid traffic
to a website from search engines.

SHARE
A clickable button that allows users to repost
other users content to their own platform. 

SHAREABLE CONTENT 
Content that’s likely to get users to share it with
their networks. Content that evokes strong
emotions and reactions is considered shareable
content. 
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STORY
Content that can be shared with others users on
the platform, that is only visible for 24 hours,
used on Instagram, Facebook and Snapchat. 

TAG
A function that users can link back to the
profile of the person shown in the picture or
targeted by the update.  

TARGETING 
The term that refers to how you select the
potential audience for your ads.

TRAFFIC
The number of users who visit a given
website or page. 

USER GENERATED CONTENT 
Fan-created content promoting a brand, that
brands utilise to build trust and loyalty with
their followers. 

VIRAL
Content that spreads exponentially on social
media, attracting incredible engagement.  

TRENDING TOPIC 
A subject or event that has a sudden surge in
popularity on social media.

VLOGGING
A piece of content that employs video to
tell a story or report on information.

WEBINAR

A webinar is an online seminar or
presentation that is hosted by an individual
or a company, held to educate audiences
about a particular topic while opening up
the floor for a discussion to occur on social
media using the webinar's unique hashtag. 


