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PLAN TO SHOP IN 

STORES

More product 
research & time 
online

The longer paths to 
purchase and additional 
online research before 
buying means a spike in 
opportunities to show 
value added, contextually 
relevant ads to your target 
audience. Ads, in addition 
to other content, help 
consumers discover 
brands and products

Shoppers are
online and in 
stores

Both stores and 
ecommerce have a role in 
how consumers shop. 
Brands will need to create 
strategies to drive both 
physical as well as online 
visits through 
omnichannel media

More
competition for 
attention

Retail sales are high but 
overall spend is in decline 
due to the uncertain 
climate. Brands will need 
to compete for consumer 
attention to take 
advantage of spending 
surges during the Black 
Friday season.

What does this mean for your brand?

BLACK FRIDAY
Programmatic omnichannel solutions from Taptap Digital

Holiday retail season will be less concentrated, with longer paths to purchase 
online and in stores with spend growing but at a slower rate

See how programmatic omnichannel solutions based in location 
intelligence support Black Friday retail goals

EXPECTED 
ECOMMERCE HOLIDAY 

RETAIL SALES

SITE VISITS 
HAPPEN ON 

MOBILE

RESEARCH TO 
FIND DEALS

-The numbers- 



Content Targeting for Retail

show ads with 
ecommerce deals

catch buyers in 
market for electronics

Consideration & Store visits

Proximity to stores

■ Reach consumers when they are nearby your 
store locations to drive store traffic

■ Leverage uptick in visits to retail points of 
interests in real time

show DOOH ads 
nearby stores

tap to map directions 
with store discount

Store visits & ecommerce

Frequent In-Store Buyers

■ Leverage uptick in visits to retail points of interest 
with physical retargeting

■ Build audiences based on their historical visits to 
your stores or your competitors and reach them 
anytime

ecommerce 
messaging during 
off peak or closing 
hours

Promotions, 
coupons or 
availability in 
stores

Retailers for physical 
retargeting

● ELECTRONICS
● TECHNOLOGY
● DEALERSHIPS
● APPAREL
● COSMETICS

Retailers for proximity targeting

● ELECTRONICS

● TECHNOLOGY

● DEALERSHIPS

● APPAREL

● COSMETICS

NEW

Programmatic omnichannel 
solutions from Taptap Digital

Consideration & ecommerce

■ Consumer research into products and brands starts 
earlier and happens more often

■ Select key content categories for cookieless granular 
targeting in real time without reach limitations of 
segments

Black Friday Content Categories
● TECHNOLOGY

● AUDIO & MUSIC

● BLACK FRIDAY

● ELECTRONICS

● APPAREL

● COSMETICS


