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The ol’ saying of ‘a picture is worth a thousand words’ has 
never been more true than in today‘s eCommerce world. It’s 
precisely why 7 to 8 figure brands are heavily investing in 
stellar product photography. After all, nothing gets sold online 
without an image.

From what was once confined within the domain of a studio, From what was once confined within the domain of a studio, 
new content styles have transformed how images are 
perceived. This has been used exceptionally well by the big 
brands, who are now using ‘the art’ to display their products 
and speak to their audience.

Today, aesthetically photographed products are helping Today, aesthetically photographed products are helping 
businesses grow. So, if your product needs better content, here 
are a few trends that are sure to leave your audience drooling 
and your sales mooning.
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Tip Number 1 - Make a Mark With Colors

Once upon a time, people loved white (ahem.. boring) 
backgrounds. This has since changed. A white backdrop 
blends your products in with your competitors. Yes, there is a 
time and place it can be used - but it’s time to take it down a 
notch or two.

This is why the top brands are now using This is why the top brands are now using bold colors and 
aesthetic backgrounds and styled scene. The idea is not to 
create a serious theme with solid colors that make the frame 
look intense. 

Instead, focus on simple designs which shine light on the 
product, at the same time, exude your brand's vibe. There are 
3 ways to do this: 

Monochromatic setsMonochromatic sets

Set the tone of your brand with monochromatic photos that 
really display your brand’s personality. 

Our suggestion: 

Figure out what the most prominent color on your product’s 
packaging is and choose a backdrop color that most
closely matches. 
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Monochromatic Examples
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Colorful Contrast 

Add some striking personality to your shoot with contrasting 
colours! Place the product on a colour or texture that has high 
contrast to really make your product distinguishable.

Our suggestion: 

Get creative! Take a look at our handy-dandy colour wheel Get creative! Take a look at our handy-dandy colour wheel 
and find the hue that best matches your product’s packaging. 

Find the colour directly opposite to your product on the wheel.

This combination will have the maximum amount of contrast, 
yielding a bold and vibrant photo!
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Neutral Tones

Don’t think a vibrant color is your brand’s vibe? Are you looking 
for more of a subtle softness instead? We totally get it. 

In fact, our most popular backdrop color is Beige – we think it In fact, our most popular backdrop color is Beige – we think it 
can make just about any product looks fabulous. But, if Beige is 
still a no-go, we have many other neutral colors and shades to 
choose from.  

Our suggestion: 

Take a look at the colors of available backdrops in our styling Take a look at the colors of available backdrops in our styling 
module, and choose earth-tone colors that feel harmonious to 
your brand. There are tons of subtle colors to choose from. 
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Tip Number 2 - 360-Degree for Complex Products

With more businesses shifting towards selling online, the focus With more businesses shifting towards selling online, the focus 
of product photography is now moving to 360-degrees. Why? 
The influx of consumers signaled they want a more thorough 
understanding of the products they are purchasing. This signal 
turned trend must now be integrated into website product 
pages. 

As brands take advantage of this strategy to ensure their As brands take advantage of this strategy to ensure their 
product is visible from all angles, it’s important not to be left 
behind. 360-degree product images and videos further 
educates the consumer and lowers the rates of returns. 

This is particularly prominent in Amazon A+ content, where a This is particularly prominent in Amazon A+ content, where a 
360-degree image (or video) of a product will sell more than 
its counterparts. It’s so important that Amazon has made it a 
key suggestion to building a A+ store. 

8



360 Samples
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Tip Number 3 - Bring Back The Natural

A bit of nature brings some products to life because some 
products in isolation can look dull. Adding in organic with 
natural tones such as beige, green, light blue, and browns can 
feel like a breath of fresh air. 

To get the most out of shoots with natural elements, we To get the most out of shoots with natural elements, we 
recommend considering:

Including greenery, foliage, and plants in your product 
photographs. 

Using a natural setting or similar elements as a backdrop to 
products that are eco-friendly or made using natural 
ingredients.

Get creative with textures if you use a nature theme in all of Get creative with textures if you use a nature theme in all of 
your shoots.
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Tip Number 4 - Levitating Objects & Movement

Say goodbye to gravity as you dive into the depths of 
seamlessly levitating products. Levitation and movement have 
been a hot trend since we can remember. 

What’s different now is the overall feel the photographs What’s different now is the overall feel the photographs 
portray. Magical, mystical, and just odd enough to keep your 
focus on the photo and the products in it.

You’ll have an easier time shooting small products in your 
movement-focused photos. Any type of accessory, beauty 
product, wall art, jewelry, food, beverage or gadget will be easy 
to manipulate for it to look like floating in the air.

Clothing will work too and end up looking bewitching in the Clothing will work too and end up looking bewitching in the 
final product shots. Just know that it may be more difficult to 
set up your clothing so it looks like levitating.
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Tip Number 5 - Model As You Are

So what does natural really mean when it comes to a person’s 
appearance? Less Photoshop, more God-given beauty 
embracing. Oh, and just to be clear, we don’t really mean the 
no-makeup look. 

This is the age of acceptance—makeup, tattoos, piercings, This is the age of acceptance—makeup, tattoos, piercings, 
whatever — come as you are and people will relate to you and 
the product that’s advertised.

Models are traditionally kept to only showcase clothing and Models are traditionally kept to only showcase clothing and 
accessories but this has changed to include pretty much any 
industry. Brands are looking for regular people interacting with 
their product which is why micro & nano influencers is now a 
growing industry.

Avoid models in photoshoots where you feature products that Avoid models in photoshoots where you feature products that 
won’t be frequently touched by a person. The key is to find 
models that look the closest to your target audience. 

Customers can now imagine themselves in your product and 
see how the products fits on people like themselves
or as a part of their life, further optimizing your
conversion rates.
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Model As You Are
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Ready to Take Your Product
Photography to the Next Level? 

Try Us Out Today.
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