
know your angles.

understand what matters.

Pronto’s recommended Amazon content recipe:

6 studio-quality still images + 1 video = *chef’s kiss*

Pronto’s field guide to product imagery.
When it comes to product photography, we like to push boundaries while 
playing by the rules. that’s why we’ve crafted this handy-dandy cheat sheet 

so you can optimize your Amazon content to the fullest.

Your product doesn’t have a bad side,
 so make sure to capture every (and we mean EVERY) angle.

focus on your hero image or main product image. 
this is the single most important piece on the page.

when it comes to trusty sidekicks, your supporting images (panel images) 
are the key to giving your viewer a comprehensive view of the product’s 

features, size, and usage.

the cherry on top of it all? supplemental content (AKA: A+ or enhanced 
content). this is what will tell the story of your brand, answer questions, and 

give the viewer a deeper narrative about your product.



Let’s talk details.

hero image

find Amazon’s full list of requirements 

other views

pure white background, no shadows
product fills 85% of the frame
no props or accessories
does not contain text or graphics

pure white background, no shadows
product fills 85% of the frame
no props or accessories
does not contain text or graphics

Pronto can help make your product pop on Amazon with these recommendations:

JPEG format
2000 x 2000px
RGB colour mode
File names must consist of the product identifier (Amazon ASIN, 13-digit ISBN, EAN,
JAN or UPC) followed by a period and the appropriate file extension.

note: spaces, dashes, or characters in the filename aren’t allowed.

here

https://www.amazon.com/gp/help/customer/display.html?nodeId=202073580


Pronto’s quick and dirty tips:

make sure your product is dressed to the nines and looking its best. your Pronto 
crew is here to capture every angle, so a polished product is the key to making it 
shine!

while white backdrop is the standard, that doesn’t mean you have to stick with it. to 
create eye-catching content outside of your hero image, don’t be afraid to go BIG, 
bold, and colourful!

it’s all about the angles.it’s all about the angles. that’s why we’ll keep our eyes peeled for those detail shots, 
textures, key features, and compelling ways to push your content.

want to talk about ways to drive traffic to your Amazon content? let’s take this 
journey together. after all, bringing your brand to life is why we’re here.


