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WHAT’S IN THIS GUIDE?



In this guide we walk you through the design elements and 

best practices for crafting visually appealing campaign pages. 

We also provide successful examples to get you inspired.

The most important thing to keep in mind throughout the 

creation process is to tell a story. When people see your 

campaign page, they should be reminded of your organization’s 

mission and impact.

Our free, powerful and practical platform provides you with the 

tools you need for building outstanding campaign pages that 

carry the right message and compel your visitors to donate.

We recommend completing all the elements of your page in the 

Nonprofit Admin Portal for best results.

Let’s get started!
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INTRODUCTION
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   Logo
The first thing visitors see on your page is your logo. 
Upload a high-quality version of your logo, one that is 
easy to read and looks good on multiple devices.

Your logo image should be:
• minimum of 640x640 pixels
• no larger than 1MB
• in JPG format

   Brand Color
Most nonprofits identify one color to represent their brand in 
external communications. Feature that color on your page. To 
do this, insert your hexadecimal (also called hex) color code, 
which consists of a six-digit alphanumeric code (for example: 
#2363AF). 

If you don’t have access to this code, ask your nonprofit’s 
designer or brand manager. Alternatively, try this free online 
tool to identify the hex code yourself by uploading an image 
that features your brand color prominently: 

www.colorcodepicker.com.
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To engender trust in visitors to your donation page, make sure the page’s look is aligned with that of your brand so that supporters 
know right away that your page is legitimate.

ENGENDER TRUST WITH BRANDING
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Default Template
The default template is a minimalist, one-page, easy-to- 
use design showcasing your logo and mission 
statement. It’s a great solution for organizations that 
want to keep it simple or haven't yet developed much 
content.

    Background Image

Your background image is a very prominent part of 
your page. Upload a high-quality image that genuinely 
shows what your nonprofit does.

Your background image should be:
• minimum of 1200x628 pixels
• recommended sizes: 2160x1131 
• no larger than 1MB
• in JPG format

Story Template
The story template is a different layout well suited to 

organizations wishing to feature a logo and mission statement, 

as well as video and impact stories. (Learn more about impact 

stories on page 5.)

    Video
An added video should tell more of your story and include a 

clear call to action driving people to donate. Remember to 

select a visually appealing video thumbnail that aligns with 

your page’s look.

Resources
Here’s a trio of free or affordable online resources that provide 
access to high-quality images and graphics that will make your 
campaign pages stand out from the crowd. 

• Create graphics online for free: www.canva.com.
• Free, professional, royalty-free images: www.unsplash.com.
• Affordable digital assets: www.elements.envato.com.

INCLUDE COMPELLING IMAGERY
Include interesting visuals to showcase your nonprofit’s impact, mission, and story, and motivate your visitors at a glance. 
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WRITE A CLEAR MISSION STATEMENT
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   Mission Statement
People get excited to donate to your nonprofit organization based on the impact. Tell them why your organization 
exists, who benefits from your efforts and how. 

Keep it short and to the point for maximum effect. You can add images, links to other pages, and format the text as you 
like, but we recommend keeping it simple so that the focus remains on getting donations. 

Resources
How to Write a Mission Statement for a Nonprofit Organization 
www.wikihow.com/Write-a-Mission-Statement-for-a-Nonprofit-Organization
 
Nonprofit Mission Statements – Good and Bad Examples
www.nonprofithub.org/starting-a-nonprofit/nonprofit-mission-statements-good-and-bad-examples/

5 Favorite Nonprofit Mission Statements — and what you can learn from them
https://www.wholewhale.com/tips/5-favorite-nonprofit-mission-statements/
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When supporters are passionate about a cause and are clear about the impact of each donated dollar, they feel more compelled to 
give. The Impact Stories section of your campaign page is a great way to creatively showcase the strength of your work. 

     Donation Amounts

Select donation amounts closely associated with 
your nonprofit stories (see examples) or that 
otherwise make sense for your organization.

     Impact Stories

Inspire donors with compelling impact stories. Use 
active, powerful verbs, and keep it concise. Include 
practical and verifiable examples of where the 
donated money goes, or get creative and use 
numbers that relate to your impact (see example on 
the left).

     Impact Stories Images
Select images for your impact stories that illustrate 
your mission and add personality to your page. 
Make sure your images are relevant visual supports 
for the impact stories. For example, pick images 
that spotlight the communities your organization 
supports or materials your nonprofit provides (such 
as books, school supplies etc.). Get inspired by the 
examples found here to craft your own impact 
stories.

ADD POWERFUL IMPACT STORIES

A

B

C

4



ULTIMATE DESIGN GUIDE TO SUCCESSFUL CAMPAIGN PAGES

CONSIDER THESE RESOURCES

Give Lively Resources
Live Give Lively Example Pages for Inspiration
www.givelively.org/examples

Fundraising Pages Overview
www.givelively.org/articles/customizing-your-fundraising-pages

How to Build a Campaign Page
www.givelively.org/articles/demo-video-how-to-build-a-campaign-page-series

External Resources
106 Free or Low-Cost Online Tools and Resources for Nonprofits
www.nptechforgood.com/2019/02/20/106-free-or-low-cost-online-tools-and-resources-for-nonprofits/

Free Online Tool to Identify Your HEX Color
www.colorcodepicker.com

Create Graphics Online for Free
www.canva.com

Free, Professional, Royalty-free Images 
www.unsplash.com

Affordable Digital Assets (photos, videos, graphics, audio, and templates)
www.elements.envato.com

How to Write a Mission Statement for a Nonprofit Organization
www.wikihow.com/Write-a-Mission-Statement-for-a-Nonprofit-Organization
 
Nonprofit Mission Statements – Good and Bad Examples
www.nonprofithub.org/starting-a-nonprofit/nonprofit-mission-statements-good-and-bad-examples/

5 Favorite Nonprofit Mission Statements — and what you can learn from them
www.wholewhale.com/tips/5-favorite-nonprofit-mission-statements/
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