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As businesses continue to reimagine work life after COVID-19, we have published this white paper, based on a 
customer survey, that probes many of the challenges they face. Our findings suggest that employees are 
increasingly requesting flexible workspace solutions to satisfy their health and safety concerns, and that 
employers are discovering that innovations to support flexible work environments may actually be key to 
enhancing worker productivity.

• 80% of respondents working at companies with 
more than 100 people say that COVID-19 has 
positively changed their perception of remote 
work. 

• 70% of respondents working at companies with 
more than 100 people say that COVID-19 has 
caused them to strongly re-evaluate if they need 
to live in the same city as their company’s HQ.

• 60% of employees surveyed indicated their 
current work policy provides long-term flexibility 
to work from home indefinitely.

• Recent survey statistics revealing what workers 
have learned from the pandemic and how it has 
affected their view of the future of work.

• Key takeaways from in-depth interviews with 
CEOs, thought leaders, journalists and 
employees, including Andre Haddad, CEO, Turo; 
Julie Whelan, Global Head of Occupier Thought 
Leadership, CBRE; Chantal Wirekoh, Former 
Design Research Lead, WeWork; Eric Shoup, 
CEO, Peerspace.

• Prospective solutions to the workspace challenges 
facing today’s businesses.

Key survey findings include: White paper highlights include:

Executive Summary

Propelled in part by a pandemic that few saw coming, the 
way we think about the office is suddenly changing 
before our eyes. In a recent employee survey conducted 
by Peerspace, a majority of respondents made it clear 
that COVID-19 is causing them to re-evaluate their work 
lives. Across organizations, across industries, across the 
country, more people are shifting to remote work -- and 
they’re enjoying it. They’re getting more done, they’re 
acquiring new skill sets, they have more time to spend

with their families. Employers, meanwhile, are trying to 
assess what to make of it all, how these surprising 
productivity gains, coupled with the prospective cost 
savings of a reduced HQ footprint, can be parlayed into a 
healthier bottom line. And when they’re not puzzling over 
that, they’re wondering how they can promote their office 
cultures if no one ever comes to the office.

Findings and Implications from The Great Work-from-Home 
Experiment
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Eighty percent of respondents working at companies with 
more than 100 people say that COVID-19 has positively 
changed their perception of remote work.*

80%

It’s a heady time and it goes beyond a new mode of 
work. It suggests the need for a dramatic rethink about 
the way we work, one that reflects certain new realities. 
With end-of-year fast approaching, with companies 
continuing to push back their employees’ return dates, it’s 
suddenly reasonable to wonder not just when normalcy 
will resume, but what it will look like. Employee 
confidence is paramount. Feeling good about when, 
where and how people do their jobs is central to a 
healthy work environment. But human connection also 
matters. (Some might say it’s never mattered more.) 
Creating strategy, supporting culture -- these things don’t 
happen in isolation. Lightning strikes when people 
collaborate. 



How these two competing needs -- working apart, being 
together -- play out in the post-pandemic world remains 
to be seen, but companies are feverishly looking for 
answers.

Caught in the continuum between what was and what 
happens next, some companies are canceling their 
leases, keeping their employees at home for the 
foreseeable future, and embracing the virtues of remote 
work, while others are expanding office space, pressing 
for speedier returns, and insisting that there’s no place 
like the home office when it comes to collaboration, 
communication and productivity. Finally, more employers 
are looking to flex workspace solutions to solve their 
nascent distributed work challenges. 



Not sure what flex workspace solution means? You’re 
hardly alone, but many work experts believe the right flex 
solution, one that supports employee safety and fosters 
human connection, can do more than solve a company’s 
workspace challenge, it can help it to achieve greater 
levels of productivity. 

Why Flexibility Works in the Post-COVID World
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Even before SARS-CoV-2 (a.k.a. COVID-19) turned 
worklife in America upside down, perceptions about the 
workspace were evolving. Remote work isn’t a new idea, 
after all, even if advances in technology have made it 
increasingly popular. It took the outbreak of the worst 
health crisis in more than a century to catapult the 
concept into the limelight, by making remote work 
mandatory for anyone that could do it. Think about it: In 
the history of workplace innovation, has there ever been 
a greater push behind a single idea? In mid-March, as if 
at the drop of a hat, tens of millions of employees were 
uprooted from their daily routines and forced to work 
from home. The Great Work-from-Home Experiment had 
begun. 



A second, related trend in our evolving workplace culture 
relates to the outsourcing of real estate. Some have 
suggested this so-called space-as-a-service sector 
emerged from the 2008 financial crisis, when companies 
like WeWork pioneered (and made cool) the rise of 
co-working spaces. Most experts now agree that, 
motivated by continued uncertainty on the public health 
front, the push toward these types of distributed work 
environments stands to be the single biggest lasting 
change in commercial real estate strategy post-COVID. 

These two concepts -- remote work and 
space-as-a-service -- often complement each other. This 
affinity may mark the end of traditional office life as we 
know it. More remote workers on the payroll will 
necessarily change the way companies view their office 
footprint, which in turn will change the way real estate 
owners view their portfolios.

Landlords were worried about under-utilized properties 
before the pandemic. Now, they’re more amenable than 
ever to businesses seeking safer, flexible office fit-outs 
that will appeal to their employees when they return. 
They’re thinking about the service of real estate, not just 
the square footage. 


Two New Trends, One New Normal 

The Changing Face of the 
Workplace
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This isn’t America’s first new workplace normal. Major 
historic events have impacted office culture before. The 
post-World-War 2 era gave rise to the high-rise, the 
cubicle, even the eight-hour workday. We already noted 
that the co-working trend emerged from the rubble of the 
2008 financial crisis, as companies looked for 
cost-efficient ways to get back on their feet and reduce 
their office footprint. In both cases, efficiency was the 
primary driver. CFO’s typically track the success of their 
real estate based on utilization metrics. Cubicles were the 
most efficient way to pack the greatest number of

workers into the least amount of space; then open offices 
were; then came COVID-19.



This time around feels different. The pivot to distributed 
workforces and safe, flexible workspaces is driven by 
health concerns. Protocols like rotational staffing and 
one-way foot traffic are being introduced. Safety features 
like thermal scanners and plexiglass shields are being 
installed. Forget the suits in finance. It’s what suits 
employee well-being that suddenly matters most of all.

Over 60% of employees 
surveyed in the Peerspace 
study indicated their current 
work policy provides 
long-term flexibility to work 
from home indefinitely.

60%

The Changing Face of the Workplace
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“(Agile environments) allow employees to have better interactions with 
their space and each other. That space becomes a destination of choice, 
promoting extra incentive to come together and collaborate.”

— Julie Whelan, CBRE

If the role of the office is being transformed, what will 
these new workplaces look like? Time will tell, but as they 
think about their own post-pandemic workplaces, many 
companies are giving serious thought to the 
phenomenon known as flex. 



One way to think about “flex” is as a response to the 
changing role of the office, from a place where work 
happens to a place where connections happen. When 
you have more employees working from home, you have 
a distributed workforce. But a distributed workforce still 
needs to come together, even if it’s not as often. It might 
be weekly, monthly, or even quarterly, but whenever 
those gatherings do occur, they need to take place in 
spaces that make employees feel welcome, that reflect 
the company’s culture. They should be unique, they 
should have energy. They should make employees feel 
like they’re part of a team, not part of a mandatory 
meeting in some random conference room. 



Activity-Based Workplace (ABW) is the term Julie Whelan 
uses to describe physical office design that promotes a 
more agile way for employees to engage with space. 
CBRE’s Global Head of Occupier Thought Leadership is 
seeing more organizations considering agile 
environments, like ABWs, as they walk the line between 
supporting the desire for employee choice and the 
organizational need to maintain employee cohesiveness.

“An ABW environment allows occupants to flow through 
the office as flexibly as they would use their own house,” 
Julie says. “In a home all the residents can use different 
rooms for different purposes all at once. An activity-based 
workplace environment is very similar, where, regardless 
of level of seniority, regardless of function, regardless of 
tenure, employees are able to synchronously use different 
spaces to support their needs throughout any given day.”



Examples of the “different spaces” included in a more 
agile workplace might include a huddle room to take a 
private phone call or a technology-enabled conference 
room to demo a client presentation; it might be an 
open-space cube to answer emails in, or even a podcast 
studio (In their most agile workplaces CBRE has up to 
fourteen spaces its employees can use fluidly). Julie 
characterizes ABWs as best implemented under “free 
address,” that is, employees aren’t required to sit at a 
single desk, they’re encouraged to be fluid and to use 
any number of different environments -- they can choose 
what works best for them. “(Agile environments) allow 
employees to have better interactions with their space 
and each other.  That space becomes a destination of 
choice, promoting extra incentive to come together and 
collaborate.”

The Flexible Office Shift
The Flexible Office Shift
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Chantal Wirekoh knows a thing or two about flexible 
workspace. The former Design Research Lead at WeWork 
defines flex as “an agile delivery mechanism for space.” 
Like Julie Whelan, Chantal believes that versatile spaces 
informed by both data and a better understanding of 
workflows and processes will play a big role in shaping 
the office culture of tomorrow. “It’s about lightweight 
spaces, easily configured,” Chantal says. “It’s no longer 
about designing a space for ten years, it’s about 
designing it for right now, and right now is always 
changing.”



It may not even be about a single space. Chantal posits 
that while the role of the HQ will always be about 
bringing people together and reinforcing corporate 
culture, in the future these vital functions may not be tied 
to a single, anchor space. Office interactions may take 
place across a network of spaces such as micro-offices 
close to where the company’s employees or clients are.

More companies may look increasingly to real estate 
firms with large portfolios of scattered spaces to create 
these safe office networks, so they don’t have to build 
one themselves.



For business leaders worried about the prospect of an 
empty headquarters, Chantal’s vision of the future has its 
appeal. But it also raises concerns.  Many of these same 
leaders wonder how well their businesses can perform 
without a conventional HQ. They point out that a 
corporate headquarters is more than a single, centralized 
gathering place; it’s the heartbeat of the company, it’s 
where the buzz is. For her part, Chantal insists that a flex 
approach to workspace -- the layout of the space, the 
number of spaces -- doesn’t sacrifice these benefits; it 
modifies them, it augments them; it helps them to 
evolve. 

Out of Many Offices One 

The Flexible Office Shift
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Which brings us to supply and demand. If more 
companies are willing to rethink their workspaces and 
think outside the office, or to consider a network of 
offices to meet their needs, this doesn’t necessarily mean 
there are enough versatile, widely distributed spaces to 
go around. Flex space inventory as described by Julie 
and Chantal currently constitutes a small percentage of 
U.S. office stock. The sector is clearly growing, but it 
remains an outlier in the commercial real estate sector. 
Reluctant (or unable) to wait for the real estate industry to 
catch up, companies are turning elsewhere for safe, 
flexible spaces they can rely on for their short-term 
workspace needs.



One place they’re turning to are short-term space rentals. 
For example, Peerspace helps businesses to book unique 
spaces just-in-time, that are tailor-made for the company’s 
needs at the time. A spacious auditorium for a 
company-wide all-hands. An airy, stylish artist’s loft for a 
creative brainstorm. Whatever the activity, they have the 
space. Inspired by the “third space” work concept made 
popular by Starbucks, the company offers a network of 
some 20,000 short-term rental spaces that were chosen 
for their ability to foster creativity and collaboration. “We 
built Peerspace as a means to bring people together in 
spaces that inspire them to do their best work,” says 
Peerspace CEO Eric Shoup. “We’ve found that having 
access to unique spaces, coupled with the ability to book 
by the hour, has helped companies offer flexibility to their 
employees without breaking the budget.”



As businesses continue to map out their post-COVID-19 
workplace strategies, Eric sees another benefit of 
peer-to-peer rentals. “Short-term rentals are a great way 
to come together safely at a time when employees are so 
dispersed,” he says. “It offers a network of flexible space 
businesses can use to augment their existing real estate, 
whether it’s by day, week, or month. It provides a wide 
variety of safe, creative, versatile options, and they only 
pay for what they need.” 


Third spaces are often associated with 
Starbucks, but the phenomenon existed long 
before the coffee chain latched onto it. A 
sociologist named Ray Oldenburg coined the 
term in 1989, back when Starbucks only had 55 
stores in operation. Oldenburg’s book The 
Great Good Place* talks about why community 
hangouts like cafes, bars, and hair salons are 
essential breeding grounds for connection. He 
was thinking about American democracy when 
he wrote it, but connectivity plays an important 
role in the business community too. 

Short-Term Rentals, Right in the Nick of Time

The Flexible Office Shift
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“There’s a lot of fear and speculation out there,” Chantal 
Wirekoh says, referring to the seismic changes set in 
motion by COVID-19. “I’ve also met a lot of business 
owners that are excited about the possibilities.”



Translation: It’s not all gloom and doom. It could even be 
argued COVID-19 is creating an opportunity for 
Corporate America to make needed improvements that 
will positively impact office culture. How we work, where 
we work, when we work -- it’s all in play. It’s about choice. 
It’s about the employee experience. When you get right 
down to it, it’s about people and investing in the types of 
spaces that make them feel safe and help them be their 
most productive.



Let’s talk about productivity.


Never Waste a Crisis 


The Flexible Office Shift
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Strongly agree Agree Disagree Strongly Disagree

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Eighty percent of survey respondents that work at companies with more 
than 100 people strongly agree/agree that COVID-19 has positively 
changed their perception of remote work*

The relationship between remote work and employee 
productivity is another key factor influencing changing 
perceptions of the office. Eighty percent of survey 
respondents from companies with more than 100 people 
strongly agree that COVID-19 has positively changed 
their perception of remote work. More than a few 
indicated they were ‘pleasantly surprised’ by how 
productive they’ve been able to be. Logan Crabtree is 
one of them. A Senior Assistant at DocuSign, the 
managed electronic agreements provider, Logan found 
herself wondering not if productivity would fall off after 
she was sent home, but how precipitously. “Honestly, I 
was worried I wouldn’t have enough to do,” Logan 
recalls, “but the exact opposite turned out to be true.”  



Employee productivity isn’t always easy to track. This is 
especially true for knowledge workers, whose productivity 
can’t be measured in a strictly ‘output per hour’ 
framework. Meetings and desk work are only as 
constructive as the worker makes them. Logan’s 
observation, shared by a number of survey respondents, 
suggests that employees have been quick to adapt to 
their new workday routines. They’ve developed new ways 
of working. Day-to-day schedules have been tailored to 
meet individual needs. Productivity “sweet spots” have 
been identified. If an employee feels they aren’t

particularly productive between the hours of noon and 2 
o’clock, it’s okay for them to do something else during 
that time and make up the hours later.



It amounts to a form of worker empowerment. 
Out-of-sight, out-of-mind has long been a source of 
worry for many employers. Now, six months into the 
pandemic, with their employees churning out work at an 
impressive rate, these one-time skeptics have abruptly 
changed their tunes. They’ve realized that not everyone 
needs to be in a particular place, at a particular time, in 
order to do their best work. Buying into that premise has 
made it easier to embrace hybrid workplace solutions 
that allow their employees to work from home, to choose 
their own space, to choose their own energy, to be 
productive at their jobs their way.



Many of these same employers have realized something 
else. A decentralized, more widely dispersed workforce 
translates to a significantly reduced office footprint; it 
means less money spent on rent, utilities and other 
infrastructure costs. It may mean more money to invest in 
talent, innovation, and other business improvements. 



It may even mean a healthier bottom line in the long run.

The Rise of Socially Distant 
Productivity

The Rise of Socially Distant Productivity 
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“Informal socializing and connections have been hard to reproduce 
online. Spontaneity has been lost. There’s less time for 
relationship-building, less time even for making friends.”

— Andre Haddad, CEO, Turo

As Aldous Huxley famously said, “facts do not cease to 
exist because they are ignored.” It takes more than 
technology to keep workers connected. The fact that 
people often do their best work together won’t cease to 
exist simply because it’s harder for them to come 
together in the post-COVID world. It’s not that Turo’s 
CEO is anti-remote work, he’s pro-coming together. It’s 
easier to communicate in person; in-person meetings are 
more engaging, they foster greater creativity. And there’s 
still no substitute for face-to-face when it comes to 
promoting bonding, building culture, and reinforcing 
values.



Our customer study echoed the Turo CEO’s view that 
chemistry and culture are, more often than not, an 
in-person affair. A majority of respondents felt that their 
teams were more productive when meeting in person 
versus over a video conference call. As one respondent 
put it, “It’s hard to have an organic conversation when 
there’s thirty people on a Zoom.” There is every reason to 
believe that, in a post-COVID world, employees will still 
have the desire to come together in a physical space with 
their colleagues; they’ll still yearn for community, for 
face-time with their supervisors and with their friends, 
even if they generally prefer working from home. Ignoring 
this fact could have repercussions on company morale 
and even turnover.

Remote work policies. Flexible, even disaggregated, 
workspaces. Slack, Zoom, rinse, repeat. End of story, 
right? Not so fast. Not everyone believes remote work or 
even flex work are the future of work.



Turo CEO Andre Haddad cheerfully describes himself as a 
contrarian when it comes to the virtues of remote work. 
Like many companies, Turo has been 100% remote since 
March 13. He describes the transition to remote work as 
relatively smooth. “We were already collaborating 
online,” Andre recalls. “We were already on Zoom, we 
were using the Google Suite for document sharing and 
calendaring; the specific applications our teams use for 
software engineering, design, customer service, claims, 
and paid marketing acquisition were all SAAS-based. No 
software was running off hardware that was owned by the 
company, so the transition was smooth from a purely 
technical standpoint.”



“At the same time” Andre continues, “we’ve noticed that 
informal socializing and connections have been hard to 
reproduce online. You have to be more organized, 
structured, send out invitations; spontaneity has been 
lost, there’s been less time for relationship-building, less 
time for making friends.” 



And that’s where Turo’s CEO draws the line. 

The Connectivity Piece: What 
Happened to Stronger Together?

The Connectivity Piece: What Happened to Stronger Together?
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Over 70% of respondents stated they need to meet with their team in 
person at least once per month to be effective*

Every day

5%

2-3 times per week

16%

Once a week

26%

Once every 2 weeks

9%

Once a month

15%

Once a quarter

11%

Once a year

2%

I don’t believe meet..

16%

Twenty-five percent of 
respondents indicated that 
COVID-19 has negatively 
impacted their relationship with 
colleagues.*

25%

A majority of survey respondents 
(62%) felt that their teams were 
more productive when meeting in 
person versus over a video 
conference call.*

62%
Haddad allows that he’s observed an uptick in 
productivity at Turo during the lockdown. He also 
predicts that while there are certainly benefits to remote 
work, post-COVID life for many organizations will look a 
lot like pre-COVID life. It all depends on the business. 
“While (remote work) sounds progressive,” he explains, 
“for a high-growth business like Turo it’s actually 
regressive, because it removes the ability for certain 
members of our teams to have the dynamic they need for 
the company to thrive. It’s because our employees are 
(physically) together that we’re connected.”

The Connectivity Piece: What Happened to Stronger Together?
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“Body language plays a big role in the 
research world. When you’re in person 
you’re able to pick up on social cues.”
— Leah Lowe, Hypothesis 

Andre Haddad’s view that many workers are missing that 
sense of connection is shared by Alyssa Previti, Human 
Resources Director at AngelList. Alyssa has spent the past 
several months exploring various improvements to her 
company’s remote-friendly policy. While she can envision 
a work model that involves a distributed workforce and a 
smaller office footprint, she’s also realized she can’t wait 
until after the pandemic to address the connectivity issue. 
Her team wants to come together now. 



“We’re actually doing a small offsite in a few weeks,” 
Alyssa says. “We’re calling it a Workcation. It’s basically a 
house that we’re renting where people can come 
together, work together, be together; it’s going to be 
socially distanced, it’s going to be a little strange, 
honestly, but the need has become so urgent. People 
really miss each other.”

Then there are the businesses that have to be connected 
to do their jobs. For Hypothesis, an L.A.-based 
consumer-centric insights, design and strategy agency, 
the right space is everything; it fosters livelier, more 
energetic discussions and is essential to helping the 
agency’s focus group moderators do their jobs. “Body 
language plays a big role in the research world,” says 
Leah Lowe, Hypothesis’s Qualitative Operations Manager. 
“When you’re in person and can see more people, you’re 
able to pick up on social cues. It’s easier to prevent 
people from talking over each other than it is online, 
too.”

Did Somebody Say Workcation?

The Connectivity Piece: What Happened to Stronger Together?
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“We continue to be data-driven and realistic in our 
approach to rebuilding our network,” said Ankit Gupta, 
United’s vice-president of Domestic Network Planning. 
Ankit notes that while overall demand remains down, 
United has already seen an uptick in travel to smaller, 
regional destinations, even airports situated near national 
parks. “We’re adjusting our schedules to reflect seasonal 
changes in customer demand while resuming service or 
adding capacity on routes where we’re seeing increased 
customer demand for travel.”



It almost goes without saying that airlines have 
acknowledged that business travelers in this new era 
require greater flexibility in the booking process. Many 
are following United’s lead by adopting no-change-fee 
policies that make booking, changing or canceling travel 
plans as simple as can be.

Offices aren’t the only places where work happens. Far 
from it. For many people, air travel functions more or less 
as an extension of their office lives. But COVID-19 has 
largely grounded that way of life and airlines are working 
hard to find ways to assure business travelers -- all 
travelers, in fact -- that health and safety are their highest 
priority. 



What will it take to get business travelers to take to the 
skies? Washing hands, wearing masks, and keeping a 
physical distance are all ways to mitigate risk of 
transmission. For their part, airlines are sparing no effort 
to ensure passenger safety. Nearly every major carrier has 
introduced cleaning and passenger protocols designed 
to prioritize the well-being of travelers across all facets of 
their journey. Commercial flight may not be “normal” for 
some time, but whether it’s requiring travelers to wear a 
face covering in flight, or using electrostatic spraying to 
disinfect the cabin before every departure, the industry is 
clearly serious about its commitment to connect the 
world safely.



But this “new normal” goes beyond making fliers feel 
safer. Airlines are having to reassess how they think about 
their route structures too. With the impulse to “get away 
from it all” soaring to new heights amid the pandemic, 
more people are deciding to live and work off the grid. 
They’re taking the idea of “remote work” literally. From a 
business travel standpoint, as this desire to live apart 
converges with the need to connect periodically with 
clients and colleagues, airlines are having to rethink their 
routes in order to meet that demand.

Up in the Air:  The Future of 
Business Travel

Up in the Air:  The Future of Business Travel
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Over 70% of respondents working at companies with more 
than 100 people say that COVID-19 has caused them to 
strongly re-evaluate if they need to live in the same city as 
their company’s HQ*


70%

Here’s what we know: There are three ways to think about 
flex. Flex as an office design approach, flex as a network 
of smaller offices, and flex as a short-term rental (i.e. the 
space you need, when you need it). Here’s what else we 
know: flex works. Flexible workspaces solve for safety 
without sacrificing the need for connection. They give 
employees greater control over where and when work 
gets done, without losing sight of the magic that can 
happen when teams work together. Flex spaces are 
inspiring, they’re catalysts for productivity, they’re the 
spaces people want to be in. 



The picture continues to evolve. It’s an exceedingly 
uncertain time, and uncertainty can breed fear. But who 
has time for that? More companies are choosing flex, 
instead. Flexible workspaces are tailor-made for the 
phenomenon of remote and distributed work. They fit the 
way we live now, the way we work now, and the way we’ll 
probably still be working tomorrow. Flex is fluid. Flex is 
dynamic. It works in the present and it might just be the 
future of work. 

Few would argue that our view of the workplace has 
changed profoundly since the outbreak of COVID-19. As 
businesses continue to think about “life after lockdown,” 
aligning employee concerns with the exigencies of 
running a successful business has become a central focus, 
possibly even Job One.



In some ways, office and travel planners have been dealt 
an almost comically cruel hand. Let’s review: The office of 
the future needs to acknowledge both the productivity 
learnings of The Great Work-from-Home Experiment and 
the health and safety realities of the post-COVID world. It 
needs to foster togetherness and interpersonal relations. 
It needs to support all manner of work, collaborative, 
innovative, focus, creative. It needs to be close to home, 
close to clients, and nowhere near ordinary. It needs to 
have energy. It needs to feel unique. Finally, employees 
need the ability to travel to the office safely. 



Could such an idyllic, utopian workplace truly exist?


Choosing Flex over Fear
Choosing Flex over Fear
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Peerspace launched customer feedback surveys to better 
understand the trends emerging for meetings, events, 
and air travel during the first several months of the 
COVID-19 pandemic. Nearly 400 respondents 
participated in the survey, comprised of professionals 
who had previously used Peerspace to book and plan 
meetings. Our study focused on four major categories: 
working from home, work life culture during COVID-19, 
the future of meetings, and the future of travel. 
Peerspace conducted follow-up phone interviews with 
several respondents to understand their answers on a 
qualitative level. In addition, Peerspace interviewed field 
experts studying commercial real estate, office and space 
design. The research team also spoke with senior 
executives and heads of HR representing companies 
currently working remotely.

About the Flexible Work Study:

Peerspace provides access to cities' best places to meet, 
create and celebrate, removing the hassle of securing a 
flexible space for work while making it easy for anyone to 
rent out their space. The Peerspace marketplace opens 
the door to thousands of spaces available at all price 
points – from lofts and mansions to creative workspace 
and studios – so people have a choice of places that best 
suit their planned activity. By showcasing their space to 
an audience of millions, Peerspace makes it easy for both 
individuals and businesses to safely share and earn extra 
income from their space.



Founded in April of 2014, Peerspace is headquartered in 
San Francisco. The company's investors include Google 
Ventures, Foundation Capital, Structure Capital, Carthona 
Capital, and 31VENTURES.

About Peerspace:

https://teamtogether.peerspace.comLearn more about Peerspace and United’s Team Together initiative at: 

https://teamtogether.peerspace.com
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