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WE WRITE CODE  
THAT SAVES LIVES

When disaster strikes, minutes matter. We write code 
that saves lives when every second counts. 

Together, we will build solutions that inspire change,  
build resolve, and drive positive change in the world.

Shared success will define us.
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LOGO USAGE

Wordmark:  
This is the only logo that we use. Make sure you 
use the correct color logo depending on the 
background color it is placed on.

How to identify 
nakamura

Nakamura is a math and science based company, 
however we take design very seriously. It is how people 
view us, and often times our logo is our first impression 
on people. This being said, making sure our logo is used 
correctly is especially important to us.
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LOGO PLACEMENT

We do not place our logo in the center of any page, 
document, website, or anything where our logo in 
shown/displayed. Try to keep it placed in the corner 
rather than anywhere else.

We have this rule because it helps our branding stay 
more uniform within the company and other projects 
that we are involved in. 

The only rare case that our logo should be placed in 
the center, is when a member of the Nakamura design 
team decides to. Even when this happens, we generally 
would use the logomark for this situation. 

This being said, if you are not a member of the  
Nakamura design team, please do not place any of our 
logos in the center. Keep the logo placed in the corner 
with the correct amount of spacing (see page 13).

Always stick to  
the corners

Card

A5

Envelope

A4

Envelope

We do not like our logo to be in the center of any 
document or page. Try to keep our logo placed in the 
corners to comply with our guidelines.
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COLOR PALETTE

Our main color that we use is Nakamura Blue. 
While we can use many colors, the main 
colors represent different branches of our 
company. Nakamura Blue represents “Research 
& Development,” Dragon represents “Digital,” 
Velocity represents “Engineering,” and Tokyo 
Purple represents “Services.”

The blacks, whites, and grays that we use are 
mainly for backgrounds or the color of the text. 
They are not meant to be used as the focal 
point of any advertisement or publication.

Any other color is used for special scenarios 
where our main colors would not fit. You 
may use those colors sparingly as long as it 
is not connected to one of the branches of 
the company. If it is connected to one of the 
branches directly, use the corresponding color  
as described in the first paragraph.

You must also use the correct Nakamura assets 
with these colors. If the color is darker like 
Tokyo Purple, then use the white Nakamura 
logo. If the color is lighter like Icy White, then 
use the black Nakamura logo. 

Our core colors 
display who we are 

Nakamura Blue

#00AEEF 

R 0
G 174
B 239

C 100 
M 27
Y  0
K  6

Darkmode

#000000 

R 0 
G 0
B 0

C 0 
M 0
Y  0
K  100

Charcoal

#282829 

R 40 
G 40
B 41

C 71 
M 65
Y  63
K  67

Icy White

#F1F0F8 

R 65 
G 181
B 231

C 64 
M 10
Y  0
K  0

Tokyo Purple

#684EA3 

R 41 
G 31
B 64

C 36 
M 52
Y  0
K  36

White Smoke

#D1D3D5 

R 65 
G 181
B 231

C 64 
M 10
Y  0
K  0

Pantone 2995 C Pantone Black 6C

Pantone 2587 C Pantone 649 C

Pantone 427 C Pantone 426 C 
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OTHER COLORS WE USE

We use these 
sparingly compared 
to the main palette

These are some of our other colors we use. Velocity and 
Dragon are still part of the main color palette. 

Midnight Blue

#172B49 

R 26
G 63
B 113

C 96 
M 83
Y  44
K  43

Code Red

#FA3124 

R 250 
G 49
B 36

C 0 
M 93
Y  93
K  7

Velocity

#EF6B22 

R 93 
G 42
B 14

C 0 
M 55
Y  85
K  7

Dragon

#AD1D41 

R 68 
G 11
B 25

C 0 
M 83
Y  62
K  32

Pantone 7426 C 

Coral 

#FC6675 

R 252 
G 102
B 117

C 0 
M 75
Y  40
K  0

Aquatic Green

#007D79 

R 0 
G 125
B 121

C 100 
M 0
Y  3
K  51

Pantone 158 C 

Pantone 7717 C 

Pantone 709 C 

Pantone 2767 C Pantone Bright Red C 
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TYPOGRAPHY

These typefaces are 
a huge part of our 
corporate identity

Aa
Graphik ABCDEFGHIJKLMNOPQRSTUVWQYZ

abcdefghijklmnopqrstuvwqyz

1234567890

~!@#$%^&*()-=_+[]{}\ | ; ’ :” , ./<>?

Extra Light

Light

Regular

Medium

Semi Bold

Bold

Black

Graphik is a sans-serif typeface designed by Christian 

Schwartz. It was designed originally for Schartz’s own 

corporate identity. Graphik was designed based on other 

sans-serif and grotesque typefaces of its time during the 

twentieth century. 

Glyph Character

Styles
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Aa
Inconsolata ABCDEFGHIJKLMNOPQRSTUVWQYZ

abcdefghijklmnopqrstuvwqyz

1234567890

~!@#$%^&*()-=_+[]{}\|;’:”,./<>?

Regular

Bold

Inconsolata is a monospaced typeface designed by Swiss 

designer Laurenz Brunner. It is a very technical font 

that is reliable and neutral. These traits relate the 

typeface to its Swiss origins.

Glyph Character

Styles

Graphik is our main typeface. We use it mainly because 

it gives a clean, modern feel to our brand. This matters 

to us because our goal as a company is to strive for 

perfection and clarity in both the design and function 

of every product we develop.

 

 

Inconsolata is our secondary typeface. We sometimes 

use it when writing copy related to computer science, 

mathematics, or other technically advanced topics. 

This typeface provides a refreshing balance be tween 

old and new, capturing both tra di tion and mod erni sa-

tion.
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PLEASE DON’T 

Some examples 
of how you should 
never use our logo 

Below, we are giving you an idea of what you should never do 

when using our assets in a design project. If you do not have 

advanced design experience, then you will use our brand assets 

strictly as we ask. If you are not sure if you have advanced design 

experience, the answer is that you don’t.

Don’t stretch or compress our logo.

Don’t use colors with our logo that aren’t in our color palette.

Don’t add your logos or symbols 
directly next to our logo.

Don’t type out nakamura in other 
typefaces or weights. 

Don’t make a break in our logo or change.

nakamura.
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PLEASE DO

Use the given assets with the correct spacing

We prefer that you use Darkmode or Icy White instead of our other colors.

Only use colors that are given in our color palette if you choose to use color.

1.  Keep it simple
2. Follow good design principles
3. Follow our branding guidelines
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PHOTOGRAPHY USAGE

Always place logo on a clean and simple backgrounds

Always place logo on background 
with lots of contrast
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Keep it clean  
and simple

Don’t place our logo over a 
background that is too busy 

Do not apply effects of any kind onto, around, 
or near our logo. This includes drop shadows 
or glowing effects. 

Never place the logo over an image 
that does not provide enough contrast 

Don’t place our logo over a photo if it is 
oversized or undersized.

When using out logo over photographs, always make sure it is 

placed over a clear and simple background. Use the appropriate 

color logo to ensure there is enough contrast between the 

logo and the background. Avoid placing the logo over a busy 

background to keep the logo visible.
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