


About Sawyer
Sawyer builds technology products to connect 
parents with providers of the best children’s classes, 
camps, and activities. Sawyer for Business, our online 
registration and class management software, 
streamlines operations and provides the flexibility 
our partners need to succeed. The Sawyer 
Marketplace empowers millions of parents to 
discover enriching out-of-school education for 
their children.

Learn more at hisawyer.com/for-business
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Introduction
Every year, the Sawyer team reviews key 
metrics to analyze trends within the children’s 
activity industry. We report our findings to 
help educators understand the industry’s ever 
changing landscape and how to best harness 
these trends to fuel business growth.

In 2022, Sawyer providers set a new record 
with over 7.2 million bookings in every state 
across the U.S.! This increase in bookings 
occurred side-by-side with an increase in 
prices for activities, showing that thoughtfully 
raising prices does not negatively impact 
sales for children’s activity providers. 

Keep reading to discover more 2022 trends 
that will help enhance your offerings and 
boost enrollment in 2023 and beyond. hLearn more at hisawyer.com/for-businesshLearn more at hisawyer.com/for-businessttLearn more at hisawyer.com/for-businessttLearn more at hisawyer.com/for-businessp s : / / w w w . h i s a w y e r . c o m / f o r - b u s i n e s s ?Learn more at hisawyer.com/for-businessp s : / / w w w . h i s a w y e r . c o m / f o r - b u s i n e s s ?Learn more at hisawyer.com/for-businessp s : / / w w w . h i s a w y e r . c o m / f o r - b u s i n e s s ?

u t m _ s o u r c e = t r e n d -

https://www.hisawyer.com/for-business?utm_source=trend-report&utm_medium=content&utm_campaign=2023-trend-report&utm_term=learnmore&utm_content=default_url
https://www.hisawyer.com/for-business?utm_source=trend-report&utm_medium=content&utm_campaign=2023-trend-report&utm_term=learnmore&utm_content=default_url
https://www.hisawyer.com/for-business?utm_source=trend-report&utm_medium=content&utm_campaign=2023-trend-report&utm_term=learnmore&utm_content=default_url
https://www.hisawyer.com/for-business?utm_source=trend-report&utm_medium=content&utm_campaign=2023-trend-report&utm_term=learnmore&utm_content=default_url
https://www.hisawyer.com/for-business?utm_source=trend-report&utm_medium=content&utm_campaign=2023-trend-report&utm_term=learnmore&utm_content=default_url
https://www.hisawyer.com/for-business?utm_source=trend-report&utm_medium=content&utm_campaign=2023-trend-report&utm_term=learnmore&utm_content=default_url


How families 
booked in 2022
Demand for children’s activities continues to climb. 
In 2022, Sawyer processed over 7.2 million bookings, 
a 44% increase from 2021. That’s about 15 million hours of 
activities, classes, camps, and parties! Think about all 
of the future artists, musicians, scientists, and dancers 
who began their journey last year.

Dive into the report and review the trend data around 
activity category, booking type, and class start time so that 
you can make informed decisions when planning your 
2023 offerings. This knowledge can set you up for success 
so you can make the most out of the next year.
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7.2+ million
bookings

15 million 
hours
of activities, classes, 
camps, and parties

Demand for in-person activities specifically was on the 
rise. Compared with 2021, there was 75% increase in 
demand for in-person activities in 2022. Of the 7.2 million 
bookings processed in 2022, 93% were in-person activities. 
Families are making it clear: in-person activities are back 
and better than ever. With this return to in-person, 
providers can feel comfortable increasing prices and 
offering more options to meet this increased demand.

In-person vs online activities 75% 
increase
in demand for 
in-person activities
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While children have a wide variety 
of interests, some activities tend 
to be more popular in specific 
locations. We took a look at the 
most booked activities in each 
region to determine these trends.

Top activities 
by region

Most popular class start times
When you know the right time to schedule your classes, 
you can increase your bookings. As the data shows, 
parents are looking for classes before and after the 
school day so their children can keep busy and 
continue to have fun.

The return to in-person activities means more regularly scheduled activities 
and less online drop-ins. For young children, activities before school and 
daycare reign supreme, while older children generally participate in after 
school activities.

Most popular start times by age

9am is the most popular class 
start time overall. This includes 
activities on school days as well 
as weekends.

Key takeaway

Overall
(by bookings)

Toddlers & Pre-K/ 
Kindergarten

(ages 1–5)
Elementary
(ages 6–11)

Middle & High School
(ages 12–18)



Payment trends
When you understand the factors that drive families to make booking decisions, then you 
can effectively plan your offerings, expand enrollment numbers, and increase revenue. 
We analyzed pricing changes across thousands of providers, flexible payment options, and 
the impact of free trials to provide valuable insights you can use to help recession-proof your 
business in 2023.
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In 2022, inflation caused price increases across the world, 
and the children’s activity industry felt its impact. 
The return to in-person classes as well as increased costs 
of materials, wages, rent, and utilities led to a trend in 
providers raising prices. Even so, intent to purchase 
remained strong and checkout conversion numbers 
stayed steady year-over-year, proving that families 
value high quality out-of-school education. 

Not sure how to calculate the price you should charge? 
You can do research yourself by looking up similar 
businesses on Sawyer to see their prices. You can also 
join our webinars or a local networking group to speak 
with similar organizations to learn about their cost 
structure and if they are considering increasing prices. 

Raising prices

Pro-tip
Make sure to show value 
and help increase checkout 
conversion with high quality 
images, class descriptions, 
instructor bios, and reviews.

Thoughtfully raising prices 
can help you increase revenue 
and maintain checkout 
conversion rates.

Key takeaway

+17%
Semesters

+33%
Drop-in classes

+35%
Camps

Increase in prices

hbusinesses on hbusinesses on ttbusinesses on ttbusinesses on ps://www.hisawyer.com/businesses on ps://www.hisawyer.com/businesses on Sawyerps://www.hisawyer.com/Sawyer to see their prices. You can also ps://www.hisawyer.com/ to see their prices. You can also explore?utm_source=trend-businesses on explore?utm_source=trend-businesses on explore?utm_source=trend-explore?utm_source=trend-Sawyerexplore?utm_source=trend-SawyerSawyerexplore?utm_source=trend-SawyerSawyerexplore?utm_source=trend-Sawyer to see their prices. You can also explore?utm_source=trend- to see their prices. You can also 

https://www.hisawyer.com/explore?utm_source=trend-report&utm_medium=content&utm_campaign=2023-trend-report&utm_term=sawyer&utm_content=default_url
https://www.hisawyer.com/explore?utm_source=trend-report&utm_medium=content&utm_campaign=2023-trend-report&utm_term=sawyer&utm_content=default_url
https://www.hisawyer.com/explore?utm_source=trend-report&utm_medium=content&utm_campaign=2023-trend-report&utm_term=sawyer&utm_content=default_url
https://www.hisawyer.com/explore?utm_source=trend-report&utm_medium=content&utm_campaign=2023-trend-report&utm_term=sawyer&utm_content=default_url
https://www.hisawyer.com/explore?utm_source=trend-report&utm_medium=content&utm_campaign=2023-trend-report&utm_term=sawyer&utm_content=default_url
https://www.hisawyer.com/explore?utm_source=trend-report&utm_medium=content&utm_campaign=2023-trend-report&utm_term=sawyer&utm_content=default_url
https://www.hisawyer.com/explore?utm_source=trend-report&utm_medium=content&utm_campaign=2023-trend-report&utm_term=sawyer&utm_content=default_url
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Did you know that offering free trials and free classes can actually 
increase your revenue? In 2022, 35% of customers who enrolled in a 
free class converted to a paid class with that provider in 2-3 weeks on 
average. This is 16% more conversions in 50% less time than in 2021! 
Higher prices mean that families want to try before they buy and free 
trials let you give them an easy way to do so. 

Free trials

Many providers on Sawyer took advantage of flexible 
payment options like payment plans, gift cards, and 
monthly billing to make their activities more accessible to 
a larger number of families. With the increase in prices, 
allowing families to choose how they pay, and even 
spread their payments over time, is one of the reasons 
why checkout conversion numbers remained steady.

Flexible payment options

Pro-tip
Diversifying your revenue 
by offering gift cards, class 
packs, parties, and 
memberships can increase 
your bottom line. Sawyer 
has all of these options and 
more for providers!

Learn more 

Provider and parent adoption
In 2022, 18% of parents utilized a buy now, pay later (BNPL) option 
when making a purchase on Sawyer. 

Most popular payment options
Of all Sawyer providers, 40% offer gift cards and 20% offer class 
packs. These flexible payment options are specifically popular with 
open play, gymnastics, and sewing providers because those activities 
work well for drop-in classes.

40%
of providers
offer gift cards

40%
of providers
offer parties

20%
of providers
offer class packs

35% of customers who enrolled in a free class 
converted to a paid class in 2-3 weeks!

https://www.hisawyer.com/for-business/features/payments?Many providers on Sawyer took advantage of ps://www.hisawyer.com/for-business/features/payments?Many providers on Sawyer took advantage of flexible ps://www.hisawyer.com/for-business/features/payments?flexible 
u t m _ s o u r c e = t r e n d -

Many providers on Sawyer took advantage of 
u t m _ s o u r c e = t r e n d -

Many providers on Sawyer took advantage of 
u t m _ s o u r c e = t r e n d -

 like payment plans, gi
u t m _ s o u r c e = t r e n d -

 like payment plans, gift
u t m _ s o u r c e = t r e n d -

ft cards, and 
u t m _ s o u r c e = t r e n d -

 cards, and report&utm_medium=content&utm_campaign=2023-trend-payment optionsreport&utm_medium=content&utm_campaign=2023-trend-payment optionspayment optionsreport&utm_medium=content&utm_campaign=2023-trend-payment optionspayment optionsreport&utm_medium=content&utm_campaign=2023-trend-payment optionspayment optionsreport&utm_medium=content&utm_campaign=2023-trend-payment options like payment plans, gireport&utm_medium=content&utm_campaign=2023-trend- like payment plans, giftreport&utm_medium=content&utm_campaign=2023-trend-ft cards, and report&utm_medium=content&utm_campaign=2023-trend- cards, and 
report&utm_term=payments&utm_content=default_urlmonthly billing to make their activities more accessible to report&utm_term=payments&utm_content=default_urlmonthly billing to make their activities more accessible to 

hDid you know that ohDid you know that offhffttffttffering ttering ps://www.hisawyer.com/ering ps://www.hisawyer.com/ering free trialsps://www.hisawyer.com/free trials and free classes can actually ps://www.hisawyer.com/ and free classes can actually 
for-business/features/trial-

Did you know that o
for-business/features/trial-

Did you know that o ering 
for-business/features/trial-

ering 
for-business/features/trial-

 and free classes can actually 
for-business/features/trial-

 and free classes can actually 
increase your revenue? In 2022, 35% of customers who enrolled in a 

for-business/features/trial-
increase your revenue? In 2022, 35% of customers who enrolled in a 

hhttps://www.hisawyer.com/for-business/has all of these options and ps://www.hisawyer.com/for-business/has all of these options and 
features/gimore for providers!features/gimore for providers!features/giftmore for providers!ftmore for providers!-cards?utm_source=trend-more for providers!-cards?utm_source=trend-more for providers!
report&utm_medium=content&utm_campaign

more for providers!
report&utm_medium=content&utm_campaign

more for providers!
report&utm_medium=content&utm_campaign
=2023-trend-report&utm_term=learnmore-=2023-trend-report&utm_term=learnmore-Learn more =2023-trend-report&utm_term=learnmore-Learn more =2023-trend-report&utm_term=learnmore-
gigift-cards&utm_content=default_urlLearn more -cards&utm_content=default_urlLearn more -cards&utm_content=default_url

https://www.hisawyer.com/for-business/features/payments?utm_source=trend-report&utm_medium=content&utm_campaign=2023-trend-report&utm_term=payments&utm_content=default_url
https://www.hisawyer.com/for-business/features/payments?utm_source=trend-report&utm_medium=content&utm_campaign=2023-trend-report&utm_term=payments&utm_content=default_url
https://www.hisawyer.com/for-business/features/payments?utm_source=trend-report&utm_medium=content&utm_campaign=2023-trend-report&utm_term=payments&utm_content=default_url
https://www.hisawyer.com/for-business/features/payments?utm_source=trend-report&utm_medium=content&utm_campaign=2023-trend-report&utm_term=payments&utm_content=default_url
https://www.hisawyer.com/for-business/features/trial-classes?utm_source=trend-report&utm_medium=content&utm_campaign=2023-trend-report&utm_term=free-trials&utm_content=default_url
https://www.hisawyer.com/for-business/features/trial-classes?utm_source=trend-report&utm_medium=content&utm_campaign=2023-trend-report&utm_term=free-trials&utm_content=default_url
https://www.hisawyer.com/for-business/features/trial-classes?utm_source=trend-report&utm_medium=content&utm_campaign=2023-trend-report&utm_term=free-trials&utm_content=default_url
https://www.hisawyer.com/for-business/features/trial-classes?utm_source=trend-report&utm_medium=content&utm_campaign=2023-trend-report&utm_term=free-trials&utm_content=default_url
https://www.hisawyer.com/for-business/features/trial-classes?utm_source=trend-report&utm_medium=content&utm_campaign=2023-trend-report&utm_term=free-trials&utm_content=default_url
https://www.hisawyer.com/for-business/features/trial-classes?utm_source=trend-report&utm_medium=content&utm_campaign=2023-trend-report&utm_term=free-trials&utm_content=default_url
https://www.hisawyer.com/for-business/features/trial-classes?utm_source=trend-report&utm_medium=content&utm_campaign=2023-trend-report&utm_term=free-trials&utm_content=default_url
https://www.hisawyer.com/for-business/features/trial-classes?utm_source=trend-report&utm_medium=content&utm_campaign=2023-trend-report&utm_term=free-trials&utm_content=default_url
https://www.hisawyer.com/for-business/features/trial-classes?utm_source=trend-report&utm_medium=content&utm_campaign=2023-trend-report&utm_term=free-trials&utm_content=default_url
https://www.hisawyer.com/for-business/features/gift-cards?utm_source=trend-report&utm_medium=content&utm_campaign=2023-trend-report&utm_term=learnmore-gift-cards&utm_content=default_url
https://www.hisawyer.com/for-business/features/gift-cards?utm_source=trend-report&utm_medium=content&utm_campaign=2023-trend-report&utm_term=learnmore-gift-cards&utm_content=default_url
https://www.hisawyer.com/for-business/features/gift-cards?utm_source=trend-report&utm_medium=content&utm_campaign=2023-trend-report&utm_term=learnmore-gift-cards&utm_content=default_url
https://www.hisawyer.com/for-business/features/gift-cards?utm_source=trend-report&utm_medium=content&utm_campaign=2023-trend-report&utm_term=learnmore-gift-cards&utm_content=default_url
https://www.hisawyer.com/for-business/features/gift-cards?utm_source=trend-report&utm_medium=content&utm_campaign=2023-trend-report&utm_term=learnmore-gift-cards&utm_content=default_url
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Booking trends
Millennial parents are becoming the majority in the world of parenthood. In fact, in 2018 
Pew Research reported that 55% of millennials capable of giving birth had done so. 
That’s approximately 19 million millennial parents! Because millennials are digital natives, 
they want to be able to book activities for their children as easily as they order food or clothes 
online. Knowing when and how parents book can provide you with valuable insights so you 
can optimize your offerings accordingly.

https://www.pewresearch.org/social-trends/2020/05/27/as-millennials-near-40-theyre-approaching-family-life-differently-than-previous-generations/
https://www.pewresearch.org/social-trends/2020/05/27/as-millennials-near-40-theyre-approaching-family-life-differently-than-previous-generations/
https://www.pewresearch.org/social-trends/2020/05/27/as-millennials-near-40-theyre-approaching-family-life-differently-than-previous-generations/
https://www.pewresearch.org/social-trends/2020/05/27/as-millennials-near-40-theyre-approaching-family-life-differently-than-previous-generations/
https://www.pewresearch.org/social-trends/2020/05/27/as-millennials-near-40-theyre-approaching-family-life-differently-than-previous-generations/
https://www.pewresearch.org/social-trends/2020/05/27/as-millennials-near-40-theyre-approaching-family-life-differently-than-previous-generations/
https://www.pewresearch.org/social-trends/2020/05/27/as-millennials-near-40-theyre-approaching-family-life-differently-than-previous-generations/
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Book anytime, anywhere

How far in advance do 
families book?
Without the constant worries of 
COVID-19 canceling large events like 
camps and in-person semester 
activities, families are ready to plan 
their schedules in advance again. 
The data makes this apparent: 
In 2022, families booked further in 
advance than in 2021 and 2020.

What time do families book?

How do families book?

Parents have incredibly busy schedules and competing demands on 
their time. They need to be able to make a booking at the exact 
moment they have time to do it. We found that 42% of bookings were 
made outside of traditional business hours (9am to 5pm). Businesses 
who rely on email or phone calls for bookings might miss out on 
these sales.

In 2022, 61% of bookings were done on a mobile device. Businesses 
need to be optimized to accept bookings on mobile devices as the 
data shows that is the preferred method for parents.

2-4Drop-ins

8+Camps

4-8Semesters

Average number 
of weeks booked 
in advance

Pro-tip
Make sure you publish 
your semesters and camps 
more than 2 months in 
advance so families have 
enough time to research 
before booking!

Learn more 

Did you know?
Sawyer’s suite of tools is 
optimized for mobile 
booking and registration, 
so providers can easily 
accept bookings anytime. 

Learn more 
book after business 
hours (5pm – 9am)42%

Where are 
families booking?
In 2022, families booked in-
person activities on Sawyer 
in every state in the U.S.!

What type of device is most popular for bookings?

Mobile

61%
Desktop

39%

hhttps://www.hisawyer.com/for-business/advance so families have ps://www.hisawyer.com/for-business/advance so families have 
r e s o u r c e s / u l t i m a t e - c a m p - g u i d e ?enough time to research r e s o u r c e s / u l t i m a t e - c a m p - g u i d e ?enough time to research r e s o u r c e s / u l t i m a t e - c a m p - g u i d e ?
u t m _ s o u r c e = t r e n d -before booking!u t m _ s o u r c e = t r e n d -before booking!u t m _ s o u r c e = t r e n d -
report&utm_medium=content&utm_campaigbefore booking!report&utm_medium=content&utm_campaigbefore booking!report&utm_medium=content&utm_campaig
n=2023-trend-report&utm_term=learnmore-n=2023-trend-report&utm_term=learnmore-

Learn more 
n=2023-trend-report&utm_term=learnmore-

Learn more 
n=2023-trend-report&utm_term=learnmore-
early-booking&utm_content=default_urlearly-booking&utm_content=default_urlLearn more early-booking&utm_content=default_urlLearn more early-booking&utm_content=default_url

hhttps://www.hisawyer.com/for-business/so providers can easily ps://www.hisawyer.com/for-business/so providers can easily 
features/scheduling?utm_source=trend-accept bookings anytime. features/scheduling?utm_source=trend-accept bookings anytime. features/scheduling?utm_source=trend-
report&utm_medium=content&utm_campaigreport&utm_medium=content&utm_campaig
n=2023-trend-report&utm_term=learnmore-n=2023-trend-report&utm_term=learnmore-Learn more n=2023-trend-report&utm_term=learnmore-Learn more n=2023-trend-report&utm_term=learnmore-
scheduling&utm_content=default_url

https://www.hisawyer.com/for-business/resources/ultimate-camp-guide?utm_source=trend-report&utm_medium=content&utm_campaign=2023-trend-report&utm_term=learnmore-early-booking&utm_content=default_url
https://www.hisawyer.com/for-business/resources/ultimate-camp-guide?utm_source=trend-report&utm_medium=content&utm_campaign=2023-trend-report&utm_term=learnmore-early-booking&utm_content=default_url
https://www.hisawyer.com/for-business/resources/ultimate-camp-guide?utm_source=trend-report&utm_medium=content&utm_campaign=2023-trend-report&utm_term=learnmore-early-booking&utm_content=default_url
https://www.hisawyer.com/for-business/resources/ultimate-camp-guide?utm_source=trend-report&utm_medium=content&utm_campaign=2023-trend-report&utm_term=learnmore-early-booking&utm_content=default_url
https://www.hisawyer.com/for-business/resources/ultimate-camp-guide?utm_source=trend-report&utm_medium=content&utm_campaign=2023-trend-report&utm_term=learnmore-early-booking&utm_content=default_url
https://www.hisawyer.com/for-business/resources/ultimate-camp-guide?utm_source=trend-report&utm_medium=content&utm_campaign=2023-trend-report&utm_term=learnmore-early-booking&utm_content=default_url
https://www.hisawyer.com/for-business/features/scheduling?utm_source=trend-report&utm_medium=content&utm_campaign=2023-trend-report&utm_term=learnmore-scheduling&utm_content=default_url
https://www.hisawyer.com/for-business/features/scheduling?utm_source=trend-report&utm_medium=content&utm_campaign=2023-trend-report&utm_term=learnmore-scheduling&utm_content=default_url
https://www.hisawyer.com/for-business/features/scheduling?utm_source=trend-report&utm_medium=content&utm_campaign=2023-trend-report&utm_term=learnmore-scheduling&utm_content=default_url
https://www.hisawyer.com/for-business/features/scheduling?utm_source=trend-report&utm_medium=content&utm_campaign=2023-trend-report&utm_term=learnmore-scheduling&utm_content=default_url
https://www.hisawyer.com/for-business/features/scheduling?utm_source=trend-report&utm_medium=content&utm_campaign=2023-trend-report&utm_term=learnmore-scheduling&utm_content=default_url
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What activities and classes were 
popular in 2022? Understanding 
the search trends can help you 
stay on top of what parents want 
their children to learn. Keep an 
eye on pop culture as well to see 
where the trends will go this year!

Search Trends

In 2022, we saw a rise in parents looking for in-person, team, and 
community-based activities for their children. Therefore, sports, open play, 
cooking, and tennis were popular along with the classics like art and music.

What were parents searching in 2022?

Search trends by season

Summer

Summer camp Music Baseball

Fall

Halloween Cooking Roblox

Spring

Tennis Music Cheerleading

Winter

Soccer Open play Art
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Thank you
We’d like to extend a special thank you to our 
passionate community of business owners, 
educators, staff, and parents. Inspiring a spirit 
of lifelong learning in children would not be 
possible without you. 

To join the Sawyer community, 
please visit hisawyer.com/for-business.

In 2022, the data clearly showed that 
demand for in-person activities is back and 
stronger than ever. With this return to 
in-person, we also saw that providers can 
thoughtfully increase prices for camps, 
semesters, and drop-ins without negatively 
impacting their checkout conversion rates, 
especially with the addition of flexible 
payment options for parents.

As providers continue to offer more 
and more in-person activities, the need 
for flexibility, organization, and a seamless 
registration process stays strong. Sawyer 
is here to help. Through the Sawyer 
Marketplace, our constantly growing suite 
of Sawyer for Business tools, and hands-on 
support provided by our team, we’re on a 
mission to help educators thrive in 2023 
and beyond!

Conclusion

hpossible without you. hpossible without you. possible without you. ttpossible without you. ps://www.hisawyer.com/for-business/form/possible without you. ps://www.hisawyer.com/for-business/form/possible without you. 
v i d e o - d e m o - f o r m ? u t m _ s o u r c e = t r e n d -
report&utm_medium=content&utm_campaign=
To join the Sawyer community, 
report&utm_medium=content&utm_campaign=
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Semester
A series of activities that happens 
at the same time, same day, each week, 
for multiple weeks.

Class Pack
A number of classes that can be purchased 
together and used at the customer’s choosing.

Drop-in
A one-off activity.

Camp
A series of activities that happens 
within a given time frame.

Buy Now, Pay Later
The option for customers to make a 
purchase and pay over time, usually 
through installments.

Activity Category
The nature of the programming analyzed, 
e.g. art, music, theatre, or cooking.

Booking
An order for a single activity—
whether a drop-in, full semester, 
or full camp—for a single individual.

Glossary of Terms
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