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INTRODUCTIONINTRODUCTION

Dear Reader,  

In this booklet we introduce you from A-Z all presenting companies and practical info for  
The Big Score.  With 50 impactful scale-ups and 35 ‘super prospect’ corporate challenges; 
we o¦er the best ingredients to boost sales and funding combined with our signature 
accommodation. 

During our scale-up track on November 30 and December 1; we welcome 50 enterprise focused, 
European scale-ups on stage, handpicked by our partner experts and VCs. Traveling from all 
major tech hubs, they represent the variety of  European talent, shaping our future economy 
with crisp technology. We believe all these rocket ships are 'hot tickets' worth following as an 
investor or corporate pioneer, and moreover awesome people to meet. During our separate 
challenge track on December 2, we welcome 35 multinationals that present concise challenges 
in search of  hit or miss tech. No �u¦, but budgeted projects, ready to be convinced by market 
�t startup technology. These challenges will be streamed online as well.

We have included contact details and signi�cant intel for your follow-up. Our networking tool 
allows you to browse all delegates (per track) and pre-schedule brief  one-on-ones. Use all the 
meet-boxes freely, but please respect the event's timing. 

The Big Score and partners are proud to connect once again live, with all these talented 
entrepreneurs, experienced investors and open minded corporates in Ghent, Belgium’s scaling 
capital and still charming as ever. 

Enjoy & score deals!

Bruno Vandegehuchte - Head of  Investor Relations, Startups.be | Scale-Ups.eu 
Hans Maertens, Managing Director – Voka   

Charlotte Gréant - Managing Director, Startups.be | Scale-Ups.eu   
Jürgen Ingels - President, Startups.be | Scale-Ups.eu 
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ORGANIZING & PRESENTING PARTNERS

MAIN PARTNERS

EXPERT PARTNERS

VC PARTNERS



Let’s 
grow your 
business. 



YOUR SCHEDULE FOR THE BIG SCORE 2021

Tuesday, November 30
26 HIGH GROWTH EUROPEAN ROCKET SHIPS (PART 1)

09.00 - 09.45 AM  Registration, Breakfast and Welcome

10.00 - 11.00 AM  Pitching Round #1 – 6 companies

11.00 - 11.50 AM  Break: 2 one-on-one meeting slots

11.50 - 12.40 AM  Pitching Round #2 – 5 companies    

12.40 - 02.00 PM  Lunch Break: 2 one-on-one meeting slots

02.00 - 03.00 PM  Pitching Round #3 – 6 companies  

03.00 - 04.00 PM  Break: 3 one-on-one meeting slots

04.00 - 04.40 PM  Pitching Round #4 – 4 companies

04.40 - 05.10 PM  VC Panel + Q&A

05.10 - 06.00 PM  Pitching Round #5 – 5 companies

07.00 - 10.30 PM  Afterwork Voka Reception at ‘Havenhuis - Graslei’

7THEBIGSCORE.EU



08.30 - 09.30 AM  Registration, Breakfast and Welcome

09.30 - 10.30 AM  Pitching Round #1 – 5 companies

10.30 - 11.20 AM  Break: 2 one-on-one meeting slots

11.20 - 12.20 AM  Pitching Round #2 – 6 companies    

12.20 - 01.30 PM  Lunch Break: 2 one-on-one meeting slots

01.30 - 02.30 PM  Pitching Round #3 – 6 companies  

02.30 - 03.30 PM  Break: 3 one-on-one meeting slots

03.30 - 04.10 PM  Pitching Round #4 – 4 companies

04.10 - 04.40 PM  VC Panel + Q&A

04.40 - 05.20 PM  Pitching Round #5 – 4 companies

Wednesday, December 1
25 HIGH GROWTH EUROPEAN ROCKET SHIPS (PART 2)
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09.00 - 10.00 AM  Registration, Breakfast and Welcome

10.00 - 10.50 AM  Auditorium – 4 challenges

   Room B – 4 challenges

10.50 - 11.40 AM  Break: 2 one-on-one meeting slots

11.40 - 12.30 AM  Auditorium – 4 challenges

   Room B – 4 challenges

12.30 - 02.00 PM  Lunch Break: 2 one-on-one meeting slots

02.00 - 03.00 PM  Auditorium – 5 challenges

   Room B – 5 challenges   

03.00 - 04.00 PM  Break: 3 one-on-one meeting slots

04.00 - 05.00 PM  Auditorium – 3 challenges

   Room B – 3 challenges

05.00 - 05.40 PM  Partner Panel + Q&A

05.40 - 06.20 PM  Break & 2 One-on-One Meeting Slots

07.30 - 03.00 PM  Afterparty at Vooruit Ghent

Thursday, December 2
35 SUPER PROSPECT CORPORATE CHALLENGES

9THEBIGSCORE.EU
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HOW TO GET THE MOST OUT OF  THE BIG SCORE 2021

Conversation Starter is the only way to request and pre-schedule one-on-one 
meetings with  companies you’d  like to meet during The  Big  Score! Each day every 
attendee has 7 slots of  15  minutes to schedule meetings. During these breaks we 
don’t present pitches on stage.

Make the most out of  The Big Score with Conversation Starter.

How to use Conversation Starter? 

STEP 1 Register to Conversation Starter  
  
 Check your email or register via 
 https://events.conversationstarter.net /e/tbs2021

We  request  you  to  share  more  about  what  kind  of    companies  you  
would like to meet and why.

All meetings on day 1 (Nov 30) and day 2 (Dec 1) are live, in-person. 
Furthermore, when creating your pro�le you will be asked if  you will 
attend live or remote on day 3 (Dec 2) of  The Big Score. Make sure you 
choose the right options as this will be important for a smooth networking 
experience. All attendees (live or remote) will be able to connect: (1) on 
site if  both parties attend live or (2) via video call if  one or both parties 
attend remote. In addition you can also set your availabilities. 

#THEBIGSCORE
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STEP 2 Schedule your meetings

 We invite you to browse through the attendee list and connect with individuals 
that you are interested in meeting. A single tap sends an invitation to meet.

Please be selective! Your time is precious, don’t hesitate to ignore some of  
the requests and focus and what you are really looking for.

STEP 3 Show up to your meetings

 Conversation Starter automatically assigns the ideal 'meeting time' for both 
parties and provides an easy-to-�nd numbered meeting point (or built-in 
video call) for you. We kindly ask you to respect the limited meeting time 
of  15 minutes. When present at MeetDistrict Ghent you can use indicated 
meetboxes freely or �nd a corner on the +1.

STEP 4 Go get busy and score your next deal!



 
For day 3 (Dec 2) you can attend LIVE or REMOTE. All challenges will be live streamed 
via our website, for your meetings you can log-in to our networking tool Conversation 
Starter which automatically starts a video call if  you are attending remote. 

Live broadcast of challenges

During day 3 (Dec 2) of  The Big Score you will be able to tune in to two live stream 
channels via our website. One-on-one meeting slots are provided in between the 
streaming of  the challenges.

Rewatch all pitches & challenges

All scale-up pitches and corporate challenges are recorded and will be made accessible 
after the event. All ticketholders will receive a link to rewatch the presentations. 

Your The Big Score timetable 

You can �nd an overview of  your (pre)scheduled one-on-one meetings on the AGENDA 
page, via the MEETINGS tab. Here you will also be able to set your availability for 
future meetings.
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Squeeze time,
grow faster

Curious on how we can 
accelerate your growth?
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ABOUT OUR HOSTING CITY GHENT

Ghent, Technology Capital of Europe

Ghent is a heartland of  technology: over the past decades Ghent has become a 
Technology Capital in Europe. A goal we have achieved in close partnership with all 
public and private stakeholders connected to the local tech sector. Discover why an 
event like The Big Score is organized in Ghent:

 ¶ State of  European Tech ranked Ghent as one of  the fastest growing tech 
hubs. According to Venturebeat, Ghent is Belgium’s scale-up epicentre.  

 ¶ Start-ups in Ghent have raised € 602.6 million in the period 2015-2020. 
It occupies the number 1 position in Flanders (source: Omar Mohout, Sirris).  

 ¶ Ghent has taken a leading position in Europe in Life Sciences, MedTech  
and AI.

 ¶ Ghent University’s TechTransfer granted 428 patents (2018-2019), produced 
11 spin-o�s and brought about € 104 million of industrial revenue (2018- 
2019)

 ¶ Ghent has produced 311 start-ups over the last decades (no. 1 in Flanders, 
source: Omar Mohout, Sirris).

 ¶ The University of Ghent ranks top �ve in European ranking for creating 
digital spin-o¦s in the period 2016-2020.

 



These achievements are exempli�ed by companies such 
as Tele Atlas/TomTom, Combell, Ablynx & Argenx (4 
Belgian unicorns), Netlog (early Facebook challenger) 
and high-growth companies such as Showpad, 
Teamleader , Deliverect and hundreds more. In the near 
future we hope to surpass these facts & �gures. Starting 
by further developing several innovation hubs:

 ¶ The Wintercircus will be developed as a focal point of  our tech ecosystem. 
Around the central indoor courtyard The Wintercircus will act as a platform 
for start-ups and scale-ups. Planned opening Wintercircus: 2022-2023.

 ¶ Tech Lane Ghent Science Park is a vibrant ecosystem of  international corporate 
R&D centres, public research institutes and high-tech growth companies.

 ¶ North Sea Port (a top 10 european Port) has drawn up a new strategic plan 
‘Connect 2025’ with a commitment to economic development and employment, 
sustainability and climate and to build a solid �nancial foundation (see page 
136) 

 ¶ Fueled by a young (54% is under 40) and 
talented population, Ghent is a perfect breeding 
ground for entrepreneurship, maintained by our 
high standard university and many colleges with 
78.000 students on top of  our 266.000 local 
inhabitants.

Ready to start or scale your business in Ghent? 
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Invest in Ghent

Welcome to Ghent, the technology capital of Europe. Our city may be slightly small in size 
but it’s big on investment opportunities - a unique combination of eclectic community, 
intricate synergy, innovation and expertise. If you’re looking for international talent on offer, 
forward thinking policies that promote business growth and a far-reaching network intent on 
pioneering tomorrow’s transformative technologies, you’re in the right place. 

Connect with us on www.investinghent.be

The pocket-sized city with big 
investment opportunities





EXPLORE 50 
OF EUROPE’S 

HOTTEST 
SCALE-UPS

TUESDAY, NOV 30 – WEDNESDAY, DEC 1



KEY FACTS

Julio Faura
Founder & CEO

julio@adhara.io
+34 615907303

adhara.io

London, United Kingdom

CONTACT

DOMAIN

Software Development

LOOKING FOR

Series B
Strategic partners
Sales leads

Real-time liquidity management, FX & international payments 

Adhara’s mission is to provide clients (central banks, commercial banks and their corporate clients) 
with market-leading, interoperable solutions for real-time liquidity management, foreign exchange 
and international payments - driving �nancial stability, capital e�ciency, liquidity optimization and a 
readily extensible 24/7 service o¦ering. Adhara’s products are built leveraging standard, open-source, 
enterprise-grade blockchain technologies, a¦ording clients the �exibility to solve for immediate needs 
today while con�dently preparing for tomorrow.

Secured $7.5M Series A funding round 
in May 2021 & revenue positive within 
3 years

Ongoing expansion of  international 
footprint (Europe, UK, South Africa & 
Asia) & cross-disciplinary team of  35+

A partner to Fnality International for the 
design, con�guration & implementation 
of  their blockchain elements

World Economic Forum 100 most 
promising Technology Pioneers of  2021 
& CEO awarded Top 25 Blockchain 
Technology CEOs of  202

Client base includes leading Tier 1 
banks, international network operators 
& regulated international FMIs

Successful blockchain-based cross-
border remittance pilot with UnionBank 
(PH) & OCBC Bank (SG) using Adhara 
solutions

20



KEY FACTS

Martin Reichenbach
Founder & Managing Director

mri@apaleo.com
+49 1602311830

apaleo.com

Munich, Germany

CONTACT

DOMAIN

Travel

LOOKING FOR

Series B
Strategic partners
Sales leads

apaleo delivers cloud services to operate hospitality businesses including independent hotels, hotel 
groups, and serviced apartments. Customers unlock their digital which allows them to provide a 
modern mobile-driven guest experience and enhance their operational e�ciencies through automation. 
Tech savvy accommodation providers can build on top of  a headless property management platform 
built based on the MACH principles. Traditional hotels and groups can consume a SaaS o¦ering and 
pick the apps they need from a marketplace.

5x revenue growth during COVID in the 
hospitality industryv

From 20 to 45 FTEs between April & 
September 2021, revenue grew from 
30K to 150K monthly between March 
2020 & August 2021

Trusted by innovators like Limehome, 
Numa & WhyHotel the same way as it is 
by enterprises like GBI Holding AG, Zech 
Group SE, Novum Hotels & ViennaHouse

Europe Top 100 Scale-Ups (TNW), 
Startup Award (EyeforTravel Europe) & 
Best Technology 2020 (Travel Industry 
Club)

Strong founding team of  14 
entrepreneurial minds

Go-to-market within 11 months for an 
ERP product

21THEBIGSCORE.EU
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KEY FACTS

Pieter Claerhout
CEO

pieter.claerhout@araani.com
+32 497277547

araani.com

Kortrijk, Belgium

CONTACT

DOMAIN

Software Development

LOOKING FOR

Series A
Strategic partners

Video analytics for people, property & process protection

Araani is a Belgian Video Analytics company, specialised in Video Fire Detection. As a specialist in 
this niche technology, in 7 years they built a reputation as the global technology leader in Video Fire 
Detection, challenging competitors like Bosch and Fike and teaming up with partners like Siemens and 
Honeywell. In a very conservative and standard driven �re safety market, Araani were the �rst in the 
world to have this solution certi�ed as a �re detector in 2019 according to the latest ISO standard. To 
scale up their business to a global level, they are looking for smart money, with an industrial focus and 
experience in conservative markets, led by a handful of  big players. 

Electrabel, US Steel, Russian Railway, 
Bayer, BASF, Veolia, Umicore, Schiphol, 
ArcelorMittal

First CNPP Certi�ed video smoke 
detection system

First BOSEC certi�cation for a video 
smoke detector

#THEBIGSCORE
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KEY FACTS

0% churn for two years straight

2x FTEs & MRR in the past 12 months

Provan, Baltimore Aircoil, Ashland, 
Stumabo, Duco, Novy, etc.

Batist Leman
CEO

batist.leman@azumuta.com
+32 499346069

azumuta.com

Ghent, Belgium

CONTACT

DOMAIN

Manufacturing

LOOKING FOR

Series A
Internationalization
Sales leads

Azumuta is a SaaS platform that helps manufacturing companies to reduce production downtime, 
increase quality and gain real-time insight in their process. They do this by enabling blue-collar workers 
to capture, use, and share important information on the factory �oor with any device. Azumuta has 
become the leading platform to support manufacturing industries all over the world, from small 
companies with 20 people to large multinationals, including Provan, Baltimore Aircoil, Ashland, Duco, 
Novy and many more!

Onboarding new customer from all over 
the world remotely

ISO 27001 & SOC 2 compliant

Operational in production in less than 
a month



KEY FACTS

Brad Goodall
CEO

brad@banked.com
+44 7502253314

banked.com

London, United Kingdom

CONTACT

DOMAIN

Financial Services

LOOKING FOR

Internationalization
Strategic partners

A global payments network built on modern bank rails. Banked powers real-time payments for 
consumers, businesses and banks, improving the customer experience, payment security, business 
e�ciency and cost e¦ectiveness; a better way to take payments and make payments. Payments arrive 
to your bank account instantly and in full, helping with cash �ow and reconciliation. Transaction costs 
are signi�cantly lower than other payment methods, fraud costs are minimised and chargebacks are 
eliminated. From payment links and checkout buttons to value add services for rewards and refunds, 
Banked has an end to end experience to suit your business.

Partnership with Blue Motor Finance, 
Gr4vy, UnderPinned

Shortlisted for Open Banking for Good 
Award

90% bank coverage across UK & Europe

10 nationalities in 8 countries & 
counting
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KEY FACTS

Jaume Portell Guarch
CEO

jaime@beabloo.com
+34 935182207

beabloo.com

Barcelona, Spain

CONTACT

DOMAIN

Software Development

LOOKING FOR

Other funding
Strategic partners
Sales leads

Leading technology company that develops solutions 

The Active Customer Intelligence Suite (ACIS) by Beabloo is comprised of  a set of  cloud based integrated 
solutions designed to digitally transform spaces in sectors such as retail, banking, service stations, public 
sector, travel and education. Beabloo has over 10 years of  experience optimizing business strategies 
for retail stores with omnichannel solutions. Their customer-centricity and specialized knowledge 
around retail transformation have led over 400 global customers to trust Beabloo’s solutions to meet 
their unique needs.

60% customer growth

+17% growth revenue

Beabloo’s Active Customer Intelligence 
Suite (ACIS) is certi�ed by Microsoft as 
IP Co-Sell Ready

Goldman Sachs recognized Beabloo as 
a leading company for the Store of  the 
Future 

CB Insights cited Beabloo as one of  
the 65 companies leading the digital 
transformation at brick & mortar stores

25THEBIGSCORE.EU
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KEY FACTS

Chris Obdam
CEO

chris.obdam@bettyblocks.com

bettyblocks.com

Alkmaar, Netherlands

CONTACT

DOMAIN

Software Development

LOOKING FOR

Sales leads

Build faster & innovate smarter with no-code

The Citizen Development platform Betty Blocks is all about empowering a new generation of  developers 
and breaking the boundaries of  technology for business innovation. They support citizen developers, 
help organizations innovate, and challenge assumptions of  what a no-code platform can achieve. Build 
complex enterprise-grade applications: surprisingly easy, fast and fun. From mobile apps to (customer) 
portals to back o�ce management and everything in between. The Betty Blocks platform’s ease of  use 
supports every size or complexity of  your app. Go as far as you like, the easiest way possible. 100% in 
the cloud, 100% no-code and 100% innovation-driven.

+31 651829095

Double digit growth

Expand is 100% in �rst 12 months

Among clients is Cli¦ord Chance, 
Deloitte & Dutch National Police

Leader in Forresters Wave

Strong enterprise focus

Active in a fast growing market

#THEBIGSCORE
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KEY FACTS

100% of  increase in customers in 2021 
(YTD)

2021: seed round of  £2M, new vertical 
markets, subsidiary in the US, 80% 
increase in team size

Fintech: LiquidShare, TASE; Insurtech: 
The Demex Group; Healthtech: Epidaurus 
Health, TYDEi Health

LiquidShare selects BTP’s Sextant 
platform for blockchain-based post-trade 
o¦ering

Csilla Zsigri
VP Strategy

blockchaintp.com

Edinburgh, United Kingdom

CONTACT

DOMAIN

IT Services

LOOKING FOR

Series A

Enabling multiparty innovation

Founded in 2018 and backed by Force Over Mass and Signature Ventures, Blockchain Technology 
Partners (BTP) is an enterprise blockchain company, with a mission to bring the bene�ts of  distributed 
ledgers, smart contracts, and information security to business. BTP delivers the fundamental building 
blocks for multiparty innovation, ultimately enabling digital collaboration that is e�cient, transparent 
and trustworthy. BTP's �agship product is Sextant, a platform that radically simpli�es the deployment 
and management of  enterprise blockchain infrastructure, and enables organisations to build innovative, 
multiparty applications.

Launched an open-source market 
segmentation initiative, the DLT 
Landscape, for the enterprise blockchain 
community

csilla@blockchaintp.com
+34 661059654



KEY FACTS

Annual Recurring Revenue is £25M and 
ARR churn is £0

FTE growth rate is 200% - from 16 FTE 
in August 2020 to 48 FTE in September 
2021

Jaguar Land Rover, BHP & Southwire, 
Tra�gura, BritishVolt

Top 10 Supply Chain Management 
Solution providers in Europe, Sifted, 
Manufacturing Technology Insights, 
ProcureTech

Fearghal Kearney
Client Director

circulor.com

London, United Kingdom

CONTACT

DOMAIN

CleanTech

LOOKING FOR

Series B
Strategic partners
Sales leads

Leading supply chain traceability

Circulor is the leading provider of  materials traceability, which enables companies globally to gain 
visibility into their most critical supply chains as well as prove and improve their ESG performance. 
Circulor o¦ers a managed software solution that customers use to track the raw materials used within 
their manufacturing and recycling supply chains in order to demonstrate responsible sourcing and 
sustainability. Circulor is a pro�t for purpose company, with a vision to enable customers to halve 
the impact of  their global supply chains on Greenhouse Gas (GHG) emissions and eradicate human 
exploitation within the industrial supply chains.

fk@circulor.com
+35 387986777
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KEY FACTS

Benny Willen
CEO

cloudalize.com

Ghent, Belgium

CONTACT

DOMAIN

IT Services

LOOKING FOR

Series B
Strategic partners
Sales leads

Cloudalize's Vertical Private GPU Cloud platform enables enterprises/partners with managed Cloud 
Workstations for more e�cient and remote CAD/BIM collaboration. (1) Give the freedom to designers 
and engineers to work from home as from the o�ce. (2) Enable app streaming to distribute GPU 
powered apps with a one-click experience on any connected device. (3) Provide a managed K8 service 
to run compute workloads such as rendering or AI. (4) Optimize the hardware and software for the 
speci�c use case of  the partner/customer. (5) Deliver superior performance at signi�cantly lower cost 
versus public clouds. (6) Increase security by building in the DC of  choice of  the customer.

benny.willen@cloudalize.com
+32 474295670

FY21 signed revenues at €2M = 5x 
FY20 revenues (June 2021)

MRR June 2021 = 2x MRR January 
2021

>80 enterprise customers & private 
clouds sold to major players

Strategic partnership with Epic Games 
on Appstreaming (MegaGrant received)

Weighted pipe of  € >10M onetime & 
€650K MRR

€5M series A led by Hong Kong-based 
Horizons Ventures in 2018

Strategic partnership with major 5G 
player for direct to VR-headset streaming

29THEBIGSCORE.EU
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KEY FACTS

Customer growth x5 since covid 
breakout, 800K+ drivers on platform

Employees x2, doubled o�ce space, 
active in 24+ countries over 4 
continents

Among our clients: Volvo Group, 
Centrica, Gilbarco Veeder-Root, Evgo, 
ESB, Mer, eMP, ElaadNL, MOL Group, 
CEZ, Ennet Corporation & COPEC

Frost & Sullivan, Energy Tech 
Challengers, Free Electrons, LG Nova, 
ForbesDoron Frenkel

Founder & CEO

driivz.com

Tel Aviv, Israel

CONTACT

DOMAIN

Software Development

LOOKING FOR

Strategic partners
Sales leads

The operating system for global EV charging; 

Driivz powers the e-mobility revolution with a market-leading, end-to-end EV charging and energy 
management solution, for global charge point operators and electric mobility service providers. They 
enable customers to accelerate their market leadership by growing their charging infrastructure and 
delivering an exceptional charging experience, while optimizing operations, reducing TCO, speeding 
time-to-market and maximizing revenues. The solution consists of  a variety of  modules such as: 
operations management, smart energy management, billing management, driver self-service tools and 
EV �eet management.

One of  the 1st companies to be certi�ed 
for OCPP 1.6 & the golden node for the 
upcoming OCPP 2.0.1 certi�cation

Supports multiple use-cases e.g: public 
charging, EV �eets, MDUs, home & 
commercial, & industrial buildings

dfrenkel@driivz.com
+97 2523106622

Partnered with Hubject to accelerate the 
global implementation of  ISO15118-
based Plug & Charge solutions

#THEBIGSCORE
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KEY FACTS

Revenue doubled 3 years in a row

Flexible team of  3 FTEs + 6 freelancers 
(Agile cost-control)

Among clients are Foodbag (competitor 
of  Hello Fresh) & Boss Paints (Colora 
paint shops)

Finalist Supply Chain Award 2019 (VIB 
& PICS Belgium) & Finalist Tech Startup 
of  the Year 2019 (Computable)

Anthony Viaene
CEO

dropon.io

Ghent, Belgium

CONTACT

DOMAIN

Enterprise Solutions

LOOKING FOR

Series A
Internationalization
Strategic partners

Simple tools for great deliveries

Dropon supports companies dealing with frequent deliveries by helping them to organise their routes, 
monitor delivery operations and o¦er superior customer experience for the driver and recipient. They do 
this by increasing delivery e�ciency with optimised routes, visualise delivery and driver route progress, 
and automate noti�cations for a smooth customer journey. After 3 years of  bootstrapping Dropon is 
ready to scale up their activities.

Positive cash�ow after 1,5 years (Dropon 
exists 3 years)

anthony@dropon.io
+32 486345696



KEY FACTS

The number of  employees doubled over 
the past year

PSCU, VGM, Cincinnati Insurance 
Company, Petplan

Thorsten Grimm
Sales Director DACH

easysend.io

Tel Aviv, Israel

CONTACT

DOMAIN

Insurance

LOOKING FOR

Internationalization
Strategic partners
Sales leads

EasySend is leading the charge for a digital future by empowering insurance carriers, banks, and 
�nancial services to transform manual, paper-based processes into powerful digital experiences on 
any device. EasySend empowers enterprises to deliver new digital journeys faster and improve the 
customer experience at a fraction of  the cost with their innovative no-code development platform. By 
harnessing AI and machine learning, EasySend enables real-time insights into customer interactions, 
allowing processes to be optimized quickly and easily.

EasySend is approximately 25x faster to 
market compared to building the process 
with code

EasySend raised a total of  16M in 
funding

t.grimm@easysend.io
+49 17646034975
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KEY FACTS

200% growth of  Factry Historian ARR 
in 2021

Factry software supporting industrial 
production in >20 countries since 
foundingt

Among clients are Puratos, Ekopak, 
top-10 brewer, top-10 glass producer, 
top-10 steel company, top-10 specialty 
chemicals, etc.

Frederik Van Leeckwyck
Business Development Director

factry.io

Ghent, Belgium

CONTACT

DOMAIN

Manufacturing

LOOKING FOR

Internationalization
Strategic partners
Sales leads

Operational intelligence made easy

Factry believes that anyone, from operator to plant manager, should be able to get news insights from 
production systems to increase productivity. Therefore, their mission is to radically simplify access to 
industrial data, to unlock the full potential of  people and processes. Factry develops, markets and 
integrates 2 products: (1) Factry Historian is a system for collecting high-resolution data from complete 
production sites and making it available to end-users and IT systems. (2) FactryOS is used to create a 
paperless production facility. With FactryOS, companies can increase productivity, decrease costs, save 
energy/materials and increase employee engagement.

Sold large digitisation project to heavy 
industry client when Factry was just 3 
people

Bootstrapped business

frederik.vanleeckwyck@factry.io
+32 93959095
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KEY FACTS

Hervé Huisman
CEO

gradyent.ai 

Rotterdam, Netherlands

CONTACT

DOMAIN

Software Development

LOOKING FOR

Series A
Series B
Other funding

The heat network market is a multi-billion market, both in district heating and in industrial heating. 
Gradyent is a scale-up that provides a software platform for heat networks. The core of  the solution is a 
digital twin which includes state-of-the-art arti�cial intelligence models. The platform provides insights in 
optimization and forecasts future demands and optimal setpoints (e.g., temperature) for the whole network. 
Their mission is to use the digital twin platform, powered by data and AI, to run networks optimally, and 
to accelerate sustainability in heat networks. Current clients include energy and industrial companies, who 
use the solution to operate their networks or compute improvement/sustainability scenarios.

500% growth in second year

Many clients already, among others 
Eneco (NL), Helen (FI) & Wien Energie 
(AU)

Strong team with MT of  BCG/McKinsey 
& 30+ data scientists/software 
engineers

Winner of  Accenture Blue Tulip Awards 
in the Netherlands

herve@gradyent.ai
+31 622410769

#THEBIGSCORE
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KEY FACTS

David Jarvis
Founder & CEO

gri�n.sh

London, United Kingdom

CONTACT

DOMAIN

Financial Services

LOOKING FOR

Series A

Gri�n is making a bank that you can build on for the new generation of  �ntech companies and �nancial 
products. Gri�n is an API-�rst banking-as-a-service provider that lets companies focus on building 
products for their customers rather than managing back-end infrastructure and compliance processes. 
For too long, companies have had to trade-o¦ between technology and banking partners, balancing 
their desire for a superior product and customer experience with the reality of  risk management and 
compliance. Gri�n believes that it’s time to create a new bank to support product-led companies: an 
API-�rst banking provider, built with scalable technology by veteran founder-engineers.

Press mentions in TechNation Fintech 4.0

On the verge of  formally applying for a 
bank license in the UK

Created by experienced Silicon Valley 
founder-engineers & a team of  banking 
& technology experts, backed by EQT

david@gri�n.sh
+44 7398884166



KEY FACTS

300% revenue growth in 2020; 40+ of  
the largest CPG companies opened up

FTE growth: from 9 in January 2020 to 
25 in September 2021; since 2020 new 
o�ces in UK, US, KE, East- & West Africa

40+ CPG multinationals as client, of  
whom 15 out of  the global FMCG top 25

Global digital innovation pitches won at 
Diageo, Bacardi & General Mills; selected 
for Publicis NextTechNow program

Bart Baeyens
Co-Founder

hashting.com

Antwerp, Belgium

CONTACT

DOMAIN

Marketing & Sales

LOOKING FOR

Other funding
Internationalization
Internationalization

Hashting is a marketing technology company with a touch of  �n-tech. Their unique mobile marketing 
automation platform makes it possible for CPG companies to directly engage with individual consumers 
at scale across all marketing touchpoints and to measure and improve the direct conversion to sales. In 
other words: Hasting helps their clients to “cut through the marketing crap” and focus on what really 
matters: sales conversion and ROI. Hashting’s clients are amongst the largest CPG companies in the 
world. Currently rolling out activities throughout Europe, the Americas and Africa.

Global potential con�rmed: Hashting 
already ran pilot campaigns in 25 
countries, 6 new countries con�rmed for 
Q1 2022

Reseller partnerships signed with 
Publicis Group, IQVIA & Valassis at 
local levels with international roll-out 
potential

Platform is unique in the world 
(international patent pending), the �rst 
white label Software As A Service

bart@hashting.com
+32 485514749
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KEY FACTS

Michaël Bentolila
Michaël Bentolila

insideboard.com

Paris, France

CONTACT

DOMAIN

Enterprise Solutions

LOOKING FOR

Internationalization
Strategic partners
Sales leads

The 1st AI digital platform for change management 
that helps companies drive success in their transformation

InsideBoard’s approach is simple: start by de�ning success and translate it into goals and KPI driven 
actions. AI creates a unique and stimulating environment and tells each user what to do, how to do it 
but also why. Several success boosters like training, gami�cation or challenges constantly nudging them 
for actions for success. InsideBoard is proud to have household name customers like Stellantis, Hermès, 
Vodafone with over 150,000 users across the globe.

In 2020, during the global pandemic, 
managed to raise €25M from a second 
funding round

With InsideBoard's help The Adecco 
Group's CRM transformation was a 
success & so was PSA's aftersales 
digitalization

Received ScoreFact's "Certi�ed" label & 
was also named Cool Vendor by Gartner 
in 2020

Participated in the South Summit & 
proud to be recognized as a top start-up 
by the Spanish tech

Opening of  new o�ces in Madrid, 
furthering its internationalization

michael@insideboard.com
+33 661394607
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KEY FACTS

NRR @140%

ARR +65% (FY20), FTEs +35% (FY20), 
new o�ces at Seattle, NYC, Singapore, 
Hamburg, Rotterdam, London (FY20/21)

Transformations at Sano� (Ind. 4.0), at 
Western Digital (Agile@Scale), at Volvo 
Group (Lean Enterprise)

Cyril Bardoul
Head of  Sales Southern Europe

iobeya.com

Les Ulis, France

CONTACT

DOMAIN

Enterprise Solutions

LOOKING FOR

Series B
Strategic partners
Sales leads

Digital visual management for lean & agile companies

Designed with Stellantis in 2012, today iObeya’s leading Digital Visual Management platform for large 
enterprises includes Airbus, Volvo Group, Sano�, GE, Danaher, Kimberly-Clark, Total and Capgemini 
amongst its clients. Much more than a digital whiteboard, their unique team-based approach and 
collaboration features for lean and agile companies increases productivity, boosts creativity and facilitates 
decision-making. iObeya enables organizations to deploy an Enterprise Visual Management System for 
Lean Enterprise, Industry 4.0 and Agile@Scale, all on one ISO-27001 certi�ed platform, accelerating 
strategic transformation and cultural change while boosting business performance and agility.

Company culture & values e.g.s founders 
shared company equity 50/50 from day 
1, transparency of  all salaries, etc

Global large enterprise logos with 
massive deployments of  the solution 
captured exclusively with inbound 
website leads

Transformation from Software Services 
to Global SaaS Software Vendor in line 
with company strategy from day 1

cbardoul@iobeya.com
+33 658915517

#THEBIGSCORE
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KEY FACTS

10M 2021 revenue goal (4M in 2020)

>5.500% revenue growth rate over the 
last 4 years

Among clients are AGFA Gevaert, 
Orange, PwC, P&V, Bofrost & Odoo

Fabrice Guillermin
Co-Founder

kadonationservices.com

Ghent, Belgium

CONTACT

DOMAIN

eCommerce

LOOKING FOR

Series A
Strategic partners
Selling shares

Value your employees & customers 
in the right way at the right time, in all simplicity

Kadonation Select is a B2B reward management platform that allows to value employees and customers 
in the right way at the right time for the moments that matter, in all simplicity. From the personal 
appreciation of  your employees and customers, to taking care of  your accounting department. It o¦ers 
gift management, expenditure management and invoicing in one convenient application, to support and 
streamline your reward policy.

Care for the environment & planted more 
than 80.000 trees

One of  the fastest growing companies 
in Belgium

Talented team of  over 30 experienced 
professionals

fabrice@kadonation.com
+32 498835066



KEY FACTS

150+ clients, mostly A-logo's

€9M ARR, within 3 years

Clients: KPMG, Dell, L'Oreal,  
Takeaway.com, Mollie, Picnic

René Janssen
René Janssen

lepaya.com

Amsterdam, Netherlands

CONTACT

DOMAIN

Education

LOOKING FOR

Other funding
Strategic partners
Sales leads

Lepaya upskills the workforces of  organizations so they can keep the leading position they have. 
Their education system is no longer teaching the skills that professionals need to be e¦ective in the 
workplace. >80% of  CEOs view their sta¦'s skill as a top-3 concern. Traditional training providers 
are not delivering measurably impactful solutions at scale. Lepaya is strongly positioned to be the 
category leader in the upskilling space. With proven commercial and expand capabilities, clear routes 
for acceleration through partnerships and M&A, seamless integration and a 100FTE+ rockstar team 
with proven execution capabilities.

Measurably upskill >90% of  participants

Strong cohort- growth rates, NRR of  
>200%

rene@lepaya.com
+31 630642695
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KEY FACTS

Customer sites growth from 249 to 789 
(by 3.1) since 2020, both via new clients 
& via upsell

Based on client wins & market demand, 
we expanded to the NOAM market at 
the end of  2020, opening a 5 FTE o�ce 
in NY

Swiss Re (use case: portfolio 
consolidation) & Swiss Post (use case: 
occupation management within Covid-19 
guidelines)

Mentioned in Bloomberg, Washington 
Post, The Times & Die Welt in 2021 
aloneReal Estate

CEO

locatee.com

Zurich, Switzerland

CONTACT

DOMAIN

Real Estate

LOOKING FOR

Internationalization
Strategic partners
Sales leads

Locatee is the leading workplace analytics solution that transforms complex data into space utilization 
insight. Developed with a deep understanding of  the corporate real estate challenges facing the 
modern world of  work, Locatee empowers workplace leaders to make decisions about their business 
buildings with con�dence. Among current Locatee customers are several Global 2000 businesses, as 
well as forward-thinking companies such as SwissRe, Deloitte or Zurich Insurance Group.

Launched a podcast, "The Workplace 
Leader", receiving increasing 
engagement & rave reviews from the 
industry

Successfully expanded our go-to-market 
strategy (from Tier 1, 10K+ employees 
companies, to Tier 2/3 – 1K+ empl.)

thomas.kessler@locatee.ch
+41 435085123

Receiving strong interest from the 
market despite the pandemic often 
slowing down/halting processes
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KEY FACTS

20K MRR in January 2019 versus 120K 
MRR in August 2021, expected >200K 
MRR by end 2021

Clients: AstraZeneca, P�zer, J&J, MSD, 
Boehringer-Ingelheim, Takeda, OLV-
Aalst, UZA, UZBrussels, UZLeuven, 
UMCGroningen, ...

Georges De Feu
CEO

lynxcare.eu

Leuven, Belgium

CONTACT

DOMAIN

Health & Care

LOOKING FOR

Series B
Internationalization

Data driving clinical outcomes

LynxCare is a Healthtech company, which provides an AI- and NLP-powered clinical data-platform aimed 
at building clinical data-lakes for hospitals to increase their insights in clinical outcomes and quality 
of  care, and to enable them to participate in Real-World-Evidence (RWE) research projects. In parallel, 
LynxCare is also facilitating the access to Real World Clinical Insights for pharmaceutical and Life Sciences 
companies. Their focus is to deploy cutting edge technology for automated processing, structuring, 
and aggregation of  real world healthcare data, thereby providing healthcare and pharmaceutical 
organizations with high-quality data as well as clear and structured analytics.

Signed up 5 Big Pharma companies in 
9 months’ time, with ARR of  €1.5M in 
Belgium & great EU-upselling potential

Launch of  "RWE-Hub" in September 
2021, a ground-breaking model for 
sharing RWE-insights between Big 
Pharma & hospitals

georges@lynx.care
+32 483137297
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KEY FACTS

Jorim Rademaker
CEO

manual.to

Ghent, Belgium

CONTACT

DOMAIN

Manufacturing

LOOKING FOR

Series A
Strategic partners
Sales leads

Everyone needs to know how. Manual.to is a software platform that makes it easy for brands to 
instruct and train their workforce and customers. Manual.to provides the fastest way to create a digital 
knowledge base of  practical how to guides and product manuals, accessible in any language, on any 
device. What’s special about Manual.to is how it’s simplicity empowers every worker, with little to no 
training, in a wide variety of  industries and use cases, to make instructions in just minutes. Customers 
include enterprises like Volvo Cars, BekaertDeslee, Recticel, and Umicore, as well as governments. They 
start small, and gradually expand as more departments unlock the value of  Manual.to.

Over €1M ARR from top 35 customers, 
e¦ectively more than doubling year-over-
year

Creations on the platform have been 
growing by x2.7 year-on-year, & peaked 
at >60K views per month this year

References include Volvo Cars, 
BekaertDeslee, Recticel, & Umicore, 
as well as UK, Flanders & Belgian 
governments

Microsoft Accelerator Alumni (2017) & 
winner of  the Flanders Bizon Award for 
Corporate Venturing (2020)

Started selling immediately to enterprise 
customers, generating >80% of  revenue

Started out as a children’s book platform 
& completely pivoted to a B2B space, 
following the revenue

jorim+thebigscore@manual.to
+32 472292053



KEY FACTS

Niels Van Weereld
CEO

metamaze.eu

Antwerp, Belgium

CONTACT

DOMAIN

Enterprise Solutions

LOOKING FOR

Series A
Internationalization
Sales leads

Metamaze is an AI-driven Intelligent Document Processing SaaS platform that enables companies to 
automatically process, extract and structure information from any type of  document. The Metamaze 
Intelligent Document Processing (IDP) platform allows you to train, manage, integrate and use state-
of-the-art AI models for extracting information from and automatically processing documents in a  
user- friendly way, without the need of  coding skills. They make the typical Data Science work accessible 
to business users that are experiencing the daily pains of  reading and interpreting documents manually.

Customer base growth from 1 to 25+ 
in less than 10 months (Enterprise 
customers)

Committed ARR > 300K in less than 10 
months

Working for companies such as AXA, 
Atlas Copco, Borealis, Kone, ...

The Metamaze core team has 
contributed in building two previous 
ventures, before starting on the 
Metamaze journey

n.vanweereld@metamaze.eu
+32 474885117
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KEY FACTS

Guy Van Neck
Founder & CEO

mobietrain.com

Genk, Belgium

CONTACT

DOMAIN

Software Development

LOOKING FOR

Series B
Internationalization
Sales leads

The #1 mobile microlearning app for your frontline teams

MobieTrain is the #1 mobile microlearning app for your frontline teams designed for companies 
to easily create their own branded learning tracks with their own training content. They empower 
employees with the right content, at the right time, on the device they prefer. The MobieTrain Platform 
transfers knowledge 6x more e¦ectively while reducing the time of  content creation and administration 
by more than 50%. This helps companies to streamline their onboarding, employee engagement, sales 
and customer experience, compliance and change management activities.

guy@mobietrain.com
+32 497401401

+400% MRR growth in 2020 & YTD 
270% MRR growth

From 22 to 40 employees in 2021, 
opening o�ces in Spain & Italy Q4 
2021, started with sales in the 
Netherlands

They empower employees of  
organisations such as Decathlon, Vans, 
Proximus, Timberland, Hästens, Renewi, 
Hubo, Emirates Post, Deloitte, Atlas 
Copco, City of  Rotterdam, …

Tech5 award by TNW, Unleash startup 
award 2018, HR Tech Solution of  the 
Year 2019, Chicago Booth, De Tijd, 
Kanaal Z

10% month over month MRR growth

Growing from 22 FTEs to 40 end 2021

Churn less than 3%
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KEY FACTS

90%+ Gross Margin, with Net Revenue 
Retention of  110% & 50% ARR SMB 
Growth �rst 9 months of  2021

Paccar, Maersk, BlackRock, Altra Motion, 
GSA Capital, Merrick Bank, Citizens 
Medical Center, SimonMed, Covenant 
Health

2021 Finalist Black Unicorns by Cyber 
Defence Magazine (potential to be 
worth $1B valuation within the next 36 
months)

Moshe Sidon
Head of  Channel Sales EMEA

engage.morphisec.com

Beer-Sheva, Israel

CONTACT

DOMAIN

Cybersecurity

LOOKING FOR

Other funding
Strategic partners
Sales leads

Breach prevention made easy

Morphisec is the world leader in providing advanced security solutions for midsize to small enterprises 
around the globe. They simplify security and can automatically block modern attacks from the endpoint 
to the cloud. Unlike traditional security solutions relying on human intervention, their solutions deliver 
operationally simple, proactive prevention. Morphisec protects businesses around the globe with 
limited security resources and training from the most dangerous and sophisticated cyber-attacks.

5,000+ protected enterprises & 8.4 M 
endpoint & server workloads protected

15,000+ Ransomware, malware, & other 
advanced threats prevented per daymoshe.sidon@morphisec.com

+97 544575041

#THEBIGSCORE
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KEY FACTS

Tripling B2B business in past 12 months 
to €1.3M ARR; total business doubled in 
LTM to €2.5M ARR

Net revenue retention of  170% in B2B 
segment

Customer base of  400+ companies & 
steadily growing, e.g. Siemens, KAMPA, 
Groq, Migros

Juergen Thiel
CEO

ninox.com

Berlin, Germany

CONTACT

DOMAIN

Software Development

LOOKING FOR

Series A

Ninox Software GmbH is a B2B no-code SaaS startup based in Berlin, Germany. The company's product, 
the Ninox platform, is a collaborative no-code database. It enables users to create customized business 
applications easily (e.g. drag & drop) and in a �exible manner (e.g. running on any device, on-line / 
o¦-line availability). The product is used by 400+ companies due its enterprise-grade robustness, 
including APIs/integrations, scripting, roles & rights, audit logs, SSO, etc.; Ninox o¦ers three products: 
Ninox Cloud, Private Cloud and Private Cloud on-premise. Ninox replaces the use of  multiple 
Excel spreadsheets and integrates standalone software applications.

Largest customer contract (ACV) of  
€99K

A very experienced team, headcount of  
approx. 50 employees

juergen.thiel@ninox.com
+49 1734131722



Series A

KEY FACTS

Julian Berbec
Head of  Growth

ocean.io

Copenhagen, Denmark

CONTACT

DOMAIN

Big Data

LOOKING FOR

 
focus their time, money & efforts on the right accounts

Ocean.io is the B2B data provider designed from the ground up for ABM. Account Based Marketing (ABM) 
only works when you target the right companies. Traditional data providers rely on generic industry codes, 
resulting in loosely quali�ed leads and poor personalization. Unlike others, Ocean.io doesn’t just dump data 
into your CRM, their AI helps you �nd and prioritize the right accounts to maximize ROI on your campaigns. 
If  you have an Account-Based strategy, Ocean.io will help you: (1) identify your best performing customer 
segments and sales verticals via your actual CRM data, (2) transform those segments into highly targeted 
audiences via AI and (3) �nd and target the whole buying committee within your target.

Only 5% of  MRR comes from Danish 
accounts, the rest from Europe & North 
America; international from the start

Grown 20% MoM the last 12 months 
with strong retention way above 100%

Strong presence among enterprises: 
Sony, Shott, JLG, Tele2, Brandwatch

Scaled into an international Account 
Based AI & data provider for global 
enterprises

Grown average deal value 10x in 12 
months

jbe@ocean.io
+35 2621487501
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KEY FACTS

Mahdi Yahya
CEO

ori.co

London, United Kingdom

CONTACT

DOMAIN

Engineering

LOOKING FOR

Series A

Ori is building the future of  internet infrastructure. Their mission is to power the next generation of  
intelligent applications for enterprise and developers, where workloads can be seamlessly deployed 
and orchestrated in a multi-cloud, multi-edge environment, providing unparalleled performance and 
reducing operational overheads.

In revenue through our POC projects 
with leading telecom operators such as 
O2 & BT

Already established formal commercial 
partnerships with signi�cant channel 
partners such as VMware & KX

Launching their �rst commercial product 
in partnership with VMware at the global 
VMworld event in October

Only one of  two scaleups on the GSMA’s 
Operator Platform Group (representing 
over 1,200 mobile operators worldwide)

Senior leadership team with demonstrable 
& signi�cant domain experience of  
enterprise, telco and digital

Early investors already include Episode 
1, Force Over Mass Capital, Addition & 
Telefonica

mahdi@ori.co
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KEY FACTS

1M ARR, expected 2M in ARR by next 
year

Team growth of  500% in a year

BMW, Vinci, Societe Generale, Apax 
Partners, Albion VC

Generali's SME EnterPRIZE Award 2021, 
the prestigious The Europas Award 
2021, the Digital Top 50 Award 2020

Laurent Lasserre
Country Manager France

plana.earth

Berlin, Germany

CONTACT

DOMAIN

CleanTech

LOOKING FOR

Internationalization
Sales leads

Climate change is everyone's business

Plan A is a Greentech company that builds science-based digital tools for automated carbon accounting, 
decarbonisation, ESG management, and reporting. The Berlin-based start-up has developed an AI-
driven SaaS platform for businesses that collects, processes, and analyses carbon and ESG data, creates 
reduction and ESG improvement plans, and automates reporting in line with key regulatory frameworks. 
The Plan A software solutions comply with the internationally recognised Corporate Standard of  the 
Greenhouse Gas Protocol and are o�cially certi�ed by TÜV Rheinland (September 2021).

Software is certi�ed for his calculation 
methodology by TUV Rheinland

laurent.lasserre@plana.earth
+33 634900445

#THEBIGSCORE
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KEY FACTS

We have gone from £8K/month revenue 
in September 2020 to now £200K/
month revenue & growing towards 
£400K/month by 31/12/20

We have gone from £8K/month revenue 
in September 2020 to now £200K/
month revenue & growing towards 
£400K/month by 31/12/20

Volumes/transactions have grown in 
excess of  20% MoM since September 
2020

Vincent Choi
CEO

pomelopay.com

London, United Kingdom

CONTACT

DOMAIN

Financial Services

LOOKING FOR

Series B
Strategic Partners
Sales leads

Pomelo is a mobile payments company that helps businesses accept payments without the use of  
additional hardware. The aim is to digitise all types of  payment channels allowing businesses to take 
payments across any of  their customers' touchpoints. And to eradicate the concept of  point-of-sale and 
the costs associated with accepting payments, increasing the working capital of  businesses globally and 
improving the lives of  all business owners.

Recognised by the Maldivian Monetary 
Authority for enabling over $500M in 
commerce in the country

Built a digital bank with 2-e money 
licence, PCI Level 1 certi�cation & 5 
principal memberships with £2.75M only

Active in 8 countries growing to 14 in 
2022 working with banks & �ntech in 
South/South East Asia

vincent@pomelopay.com
+44 7732543779



KEY FACTS

The Recharge platform serves over 3M 
customers with sales of  over $500M 
growing at 50% year-on-year

Following winning market share across 
Europe with 19 markets, in 2021 
Recharge expanded to the GCC & the 
Americas

Holds key partnerships with Adyen & 
Riski�ed along with retail partners such 
as Apple, Paysafe & Google

FD Gazellen 2018, Deloitte Fast 50 
- 2018 & 2020, Euronext Techshare 
2020 participant

Günther Vogelpoel
CEO

company.recharge.com

Amsterdam, Netherlands

CONTACT

DOMAIN

Financial Services

LOOKING FOR

Internationalization
Strategic partners
Sales leads

Revolutionising branded pre-paid payment methods, putting consumers  
in charge of how, when & where they pay for their brands & services

Recharge.com is the European leader in online consumer-branded payments. Operating in +150 markets 
around the world processing millions of  online transactions annually connecting customers with pre-paid 
payment methods for leading global brands. With a broad selection of  digital vouchers and prepaid 
money, alongside cross-border remittances of  call, data credits, their digital platform puts the consumer 
fully in control and disrupts traditional players across the globe. Founded in 2010 and headquartered in 
Amsterdam they have raised over $70M in primary, secondary and debt transactions and are on track to 
continue their business growth through further �nancial services and global expansion.

The business was bootstrapped until 
2019 prior to Series A, B & debt 
funding, bringing total investment in 
them to $70M

With 130 FTE, covering 38 di¦erent 
nationalities, they will open a 2nd o�ce 
in Lisbon prior to the end of  2021

Recharge has built a global consumer 
platform in a $3B industry, providing 
prepaid solutions to pay now & buy later

gunther.vogelpoel@recharge.com
+31 640004004
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KEY FACTS

70 customers & 100 leads in 8 months

Working with Biocartis

Rising Star Nominee in Deloitte Fast 
50 & Data News Awards Nominee for 
Cybersecurity Innovation

Alex Van Cauwenbergh
CEO

responsum.eu

Zaventem, Belgium

CONTACT

DOMAIN

Privacy & Security

LOOKING FOR

Series B
Strategic partners
Sales leads

RESPONSUM is the Privacy and Security management platform designed by and for professionals. The 
goal is to create robust privacy and security programs for organizations, so they can build up trust with 
their customers, employees and stakeholders. Their SaaS solution ampli�es the productivity level of  
Privacy and Security teams through interlinking Privacy and Security components, o¦ering automated 
advice and integrating collaboration features, all in a clear and intuitive user interface.

Phase 2 for a European Innovation 
Counsel grant of  €1.5M

alex@responsum.eu
+32 498903780
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KEY FACTS

Pro�table within 6 months without 
consulting

3x growth QoQ in number of  images 
processed

Among clients: top US automotive OEM, 
Johnson & Johnson, Scythe Robotics, 
Spotr.ai, Bloom�eld Robotics, etc.

Otto Debals
Founder & CEO

segments.ai

Leuven, Belgium

CONTACT

DOMAIN

Software Development

LOOKING FOR

Internationalization
Strategic partners
Sales leads

The training data platform for computer vision

Segments.ai is the best way to build computer vision datasets. It's being used by a variety of  customers 
from automotive OEMs and Tier-1s to robotics scale-ups and ML consulting companies. The platform 
provides customers work�ows and technologies for camera and LiDAR data to (1) select which data to 
label, (2) automate labeling and (3) improve models. This is similar to Tesla's data engine. They are a team 
of  computer vision PhDs with backgrounds at Google DeepMind and McKinsey & Company and are the 
�rst Belgian startup ever to participate in YCombinator. Segments.ai’s sales are growing fast with a large 
list of  prospects, they have a cash runway for multiple years and are hiring across multiple roles.

First Belgian startup at YCombinator

Processing millions of  images

otto@segments.ai
+32 471902322

#THEBIGSCORE
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KEY FACTS

From 10 to 25 employees since the 
start of  2021

Clients: City of  Brussels, LIDL, Belgian 
Trains, Hopitaux Iris Sud

Solar Impulse Foundation, Member of  
Ellen McArthur foundation, Everis Award 
Belgium, Bel�us Smart City Award,

Gregoire de Hemptinne
COO

shayp.com

Brussels, Belgium

CONTACT

DOMAIN

CleanTech

LOOKING FOR

Series B
Strategic partners
Sales leads

AI & IoT enabling new maintenance & insurance services to mitigate water loss

Every day, 35% of  distributed water is lost in homes, buildings and infrastructures. With their technology 
installed in less than 5 minutes, Shayp instantly assesses water leaks in real-time and dispatches 
maintenance e�ciently to drive down costs. Shayp is a fully integrated service that helps building 
managers, homeowners and insurers eliminate leaks and related damages. They keep properties safe 
and water bills under control. Since water is for life, it’s Shayp’s responsibility to save it.

Over 1B litres of  water saved since the 
beginning of  Shayp

gregoire.dehemptinne@shayp.com

+32 473460790



KEY FACTS

x2 year on year growth

2018 €1.0M ARR x2.5 YoY growth, 
2019 €2.4M ARR x2.4 YoY growth, 
2020 €4.2M ARR x1.75 YoY growth 
2021 €8.4M ARR x2 YoY

Working with Net�ix, McAfee, Telefonica

Several awards & press mentions as a 
unique solution to �ght the piracy on 
the internet

Gonzalo Pastor Spratley
CFO

smartprotection.com

Madrid, Spain

CONTACT

DOMAIN

Cybersecurity

LOOKING FOR

Other funding

Smart Protection is a technology-based solution to �ght piracy on the internet. Their Anti-Piracy 
platform detects and removes piracy on the internet, searching continuously for infringements and 
requesting its removal in an automated and e¦ective way. Smart Protection integrates three di¦erent 
technologies in one single platform to �ght piracy. Big data, machine learning and legal tech.

Selling in 31 countries, a global 
company in the 5 continents

Engineering company to democratize 
Brand Protection

gonzalo.pastor@smartprotection.com

+34 607800453
Unique go to market strategy
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KEY FACTS

Doubled revenue for three consecutive 
years to €700K last year

Grown the team from 10 to 25 people 
in 18 months

Landed contracts with mayor real-estate 
companies like the Alliantie, Places for 
People, Clarion & Gemeente Rotterdam

Out of  400 international start-ups, 
Octo was crowned the winner of  the 
prestigious BUILTWORLD Innovation 
AwardDirk Huibers

CEO

spotr.ai

The Hague, Netherlands

CONTACT

DOMAIN

Real Estate

LOOKING FOR

Series A
Internationalization
Sales leads

Inspect millions of houses in seconds with AI on satellites, planes, 

Spotr.ai utilises image recognition and arti�cial intelligence to gather and maintain asset management 
data for insurers, governments, banks and real-estate owners. Their client can see compliance risks 
quickly, do predictive maintenance and inspect their estates without physically visiting. Spotr.ai already 
monitors and inspects over 250.000 buildings in the Netherlands and recently launched in the UK with 
10 prominent UK housing corporations.

At the end of  2021 in a position to 
start inspecting the real-estate whole 
countries proactivelydirk@sport.ai

+31 653312425
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KEY FACTS

~€50M worth of  payments & �nancing 
waiting to be onboarded on customer 
waitlist

Sprinque has grown from 5 to 11 
employees in 2 months, planning to 
quickly scale in 2022

Customer waitlist include: Blom Market, 
Order Champ, & Xometry EU;  multiple 
use cases covered in customer waitlist

Juan Espinosa
CEO

sprinque.com

Amsterdam, Netherlands

CONTACT

DOMAIN

Financial Services

LOOKING FOR

Other funding
Strategic partners
Sales leads

The future of B2B payments

Sprinque's B2B checkout platform enables B2B marketplaces to make business purchasing as 
frictionless as ordering something from a consumer webshop. Through a single integration, Sprinque’s 
customers can o¦er a multitude of  business-speci�c payment experiences to their business buyers in 
order to maximize conversion. These include pay with net 30/60/90-day terms, split payments, and pay 
on milestones. Sprinque also provides access to multiple payment methods, allowing buyers to settle 
invoices with the payment method that best suits them for a speci�c transaction. Sprinque's checkout 
infrastructure automates all payment work�ows and o¦ers merchants the option to get instantly paid.

Sprinque has laid the regulatory 
foundation to begin �nancing 
transactions in NL & ES; DE, FR, UK are 
next

Timeline: (03/2021) Incorporation, 
(08/2021) €1.8M in funding acquired, 
(11/2021) 11 FTEs

3 continents, 5 nationalities, 5 
languages represented across 11 FTEs

juan@sprinque.com
+31 614454182

#THEBIGSCORE
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KEY FACTS

End of  2022 at 1M MRR without 
funding

200% growth from 2018-2020 (from 
€2 to €6M), o�ces in Amsterdam, 
Stockholm & Paris

Impressive Client list: Google, Samsung, 
L’Oréal, Adidas, Philips, Unilever, LVMH, 
Proctor & Gamble, etc

Golden FD Gazelle award for fastest 
growing company in NL, Deloitte Fast 
50 2019 Nominee Place #19

Jeroen den Bok
CEO

starsandstories.com

Amsterdam, Netherlands

CONTACT

DOMAIN

Marketing & Sales

LOOKING FOR

Series B
Strategic partners
Sales leads

Delivering authentic product reviews based on big data insights

Stars and Stories believe that authenticity is one of  the most powerful tools you can use in today’s plugged-
in society. That’s why they’ve created a unique platform that allows companies to get honest product reviews 
and social buzz, delivered on-demand. Reviews will give brands an edge unlike any other, increasing sales, 
and gaining consumer insights, whilst their tactical social buzz will boost brand awareness, create genuine 
engagement and social reach: leaving the competition in the dust. Stars and Stories is not new to the game; 
closely collaborating with renowned clients, such as Google, Samsung, L’Oréal, Adidas, Philips, Unilever, 
LVMH, Proctor and Gamble, amongst others - guaranteed success every time.

Delivered more than a million authentic 
product reviews

Comprised of  over 700.000+ avid 
reviewers, our global community is 
active in over 15 countries & in 35 
languages

Pro�table from day 1, very clean cap 
table

jeroen.denbok@starsandstories.com

+31 628286078



KEY FACTS

Over the last 12 months, MRR up by a 
factor 10

Connected over 1.000 companies in 
over 20 di¦erent countries over the last 
12 months

MSC (2nd largest carrier worldwide) in 
production today in the Port of  Antwerp 
& Hapag Lloyd, CMA-CGM & ONE in 
pilot

2017: Finalist Singapore Smart Port 
Challenge & 2020: Port of  Rotterdam 
announcing Secure Container Release 
pilot

Nico Wauters
CEO

t-mining.be

Antwerp, Belgium

CONTACT

DOMAIN

Maritime Logistics

LOOKING FOR

Series B
Strategic partners
Sales leads

Based in Antwerp, T-Mining makes maritime logistics processes like Secure Container Release more 
secure and e�cient. Every day, more than 1.000 companies in over 20 di¦erent countries use our 
solution and infrastructure. By using decentralized technologies such as blockchain and implementing 
concepts like Self  Sovereign Identity (SSI) and Commercial Privacy, they provide the industry with easy-
to-use instruments to remain in control of  their data.

Three of  the Top 5 Carriers worldwide 
have already chosen the SCR solution; 
one is already in production todaynico.wauters@t-mining.be

+32 497480614
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KEY FACTS

100% growth HY1 2021

Bimbo Bakeries USA - United Nations 
(climate related forecasting)

Henk De Metsenaere
Co-Founder & CEO

tangent.works

Ghent, Belgium

CONTACT

DOMAIN

AI for Business

LOOKING FOR

Series A
Internationalization
Strategic partners

AI for business relevant data

Tangent Works developed “Instant Machine Learning”, in short InstantML, for time series data. A plug-
and-play solution that takes available data and automatically builds and deploys predictive models in 
real-time. As big data proliferates, the ability to use available data to make more accurate and timely 
forecasts becomes increasingly essential to competitiveness. Predictive models can help companies 
grow sales, save costs and optimize operations. Tangent Works automates the complex but repetitive 
and time-consuming process of  model building to generate better forecast or detect anomalies in data 
streams.

Onboarding SIEMENS as OEM partner, 
enbling them to introduce AI to the 
masses

Recognized by Gartner as Cool Vendor

Winner of  the global GEFCOM 
competition

henk.de.metsenaere@tangent.works

+32 475721707
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KEY FACTS

ARPA = > €100K ARR; up until today, 
every prospect that tests our software, 
buys the software

Growing from 20K ARR EoY 2020 to 
500K ARR in 10 months; FT's 3 > 25 
over te past 2 years

Working with Telenet (Telco); ING Group 
(Banking); GARRETT (Automotive)

Winner of  HR.Tech.awards 2021, 
mentioned & recognised by Forbes & 
Gartner

Andreas De Neve
Founder & CEO

techwolf.ai

Ghent, Belgium

CONTACT

DOMAIN

Software Development

LOOKING FOR

Series A
Internationalization
Strategic partners

Today's business priorities are clear: successfully navigate the waves of  change. To succeed, you need 
the right people, with the right skills, in the right position at the right time. It is crucial to know 
what capabilities are already present, which skills are lacking and who could be upskilled or reskilled. 
TechWolf  believes that, what numbers are for Finance, skills should be for HR. By giving HR-leaders 
insight in their workforce they can actively in�uence and execute on business strategy

State-of-the-art NLP (Ai) technology 
& continues research activities with 
Cambridge University & UGent

Hired Senior leadership with SAAS 
experience from Belgium's most 
successful scale-ups (Showpad, Silver�n 
& Teamleader)

Closed 6 �gure ARR deal in under 6 
months sales cycle, twice

andreas@techwolf.ai
+32 493105910

#THEBIGSCORE
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KEY FACTS

Over €1M raised

Doubled in revenue year over year 
2019-2020

Thomas Vanhove
Founder & CEO

tengu.io

Ghent, Belgium

CONTACT

DOMAIN

Big Data

LOOKING FOR

Strategic partners
Sales leads

The number of  data consumers in organizations is growing rapidly, increasing the workload of  data 
owners and delaying data projects for weeks or months. Instead of  waiting around, the TENGU platform 
enables all data consumers to independently get the data and tools they need through self-service 
and automation. Built on the principles of  DataOps and over a decade of  combined experience in the 
domain, TENGU helps companies eliminate the technical threshold that keeps them from moving data 
around freely.

Spin-o¦ company of  Ghent University 
& imec

thomas.vanhove@tengu.io
+32 477163012



KEY FACTS

200.000 households equipped

ARR: 88% CAGR (2017-2020)

7 incumbent operators including a tier 1 
(not yet public), Deutsche Telekom, KPN, 
Telia, Proximus, etc

A joint press release with Korea Telecom 
on a world premiere

Denis Periquet
CEO

tessares.net

Louvain-la-Neuve, Belgium

CONTACT

DOMAIN

Telecom & Messaging

LOOKING FOR

Series B
Strategic partners
Sales leads

Delivering an enhanced Internet experience, 

Tessares software solutions boost Internet connectivity by combining several existing Internet access 
networks to deliver more speed, more reach and more reliably. This is a cost-e�cient and sustainable 
approach. For example (1) by combining existing �xed and mobile access networks, they address today 
the digital divide with a marginal investment in comparison to �bre or 5G rollouts. Or (2) Tessares can 
make cellular (4G/5G) and Wi-Fi working as one, allowing seamless overlapping transitions from one 
to the other.

Among the 3% most innovative 
European startups that has been 
selected by the European EIC �nancing 
program

denis.periquet@tessares.net
+32 497076542
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KEY FACTS

Broke even in Y2 already

Quadrupled number of  platform 
members in 1Y

Customers include Clorox, Coca-
Cola, Converse, Cox Communications, 
Comcast, Friesland Campina, Henkel, 
Mondelez, Nestle

Peter Schelstraete
Co-Founder & CEO

ubuntoo.com

Atlanta, United States

CONTACT

DOMAIN

Software Development

LOOKING FOR

Series A
Strategic partners

The environmental solutions platform

Ubuntoo is an environmental solutions platform that is signi�cantly accelerating environmental impact 
by providing better, easier and faster access to environmental solutions, knowledge and a community 
of  experts and professionals. The community includes about 20,000 innovators, academics, funders, 
corporate professionals and members from governmental or non-governmental organizations. Besides 
the platform, Ubuntoo also provides customized services, including "platform as a service", and custom 
innovation searches.

2 years into the launch: 20,000+ 
members from 150+ countries

Both co-founders were executives with 
The Coca-Cola Company, before they 
decided to pursue a calling instead of  
a career

Customers includes many big FMCGs 
as well as well as environmental funds, 
coalitions & government organizations

peter.s@ubuntoo.com
+31 619652921
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KEY FACTS

Over 50% global market share: 6/12 
EU national UTM systems (including 
Germany) plus world's 2nd largest 
airspace: Canada

40% revenue growth year-on-year in 
2021 compared to 2020 - from 5 live 
deployments to 12

Aviation authorities: skeyes (BE), NAV 
CANADA (CA), DFS (DE), ENAIRE (SP), & 
local authorities: Port of  Antwerp (BE)

27 awards & nominations, including 
winning the 2020 ATCA Annual Industry 
Award recognized by global aviation 
communityLeon van de Pas

CEO

uni�y.aero

Antwerp, Belgium

CONTACT

DOMAIN

Aerospace & Defence

LOOKING FOR

Other funding
Strategic partners
Sales leads

Enabling autonomous aviation

Uni�y has created a platform that connects authorities with drone pilots so drones can integrate into 
the airspace safely. This is an enabling technology that is necessary to make drone tra�c a reality. With 
their platform, the authorities can see the drones, manage the airspace and approve the �ights. The 
drone pilots can see if  they are allowed to �y, plan their �ights and request approval. Uni�y also made 
BLIP, their electronic license plate for drones. Uni�y’s solution has proven its value. Their customers 
are using the product today, not testing it but for their national drone management. Uni�y drives 
technology to advance the safety and e�ciency of  autonomous aviation in everyday life.

First mover, �rst prover in unmanned 
tra�c management, all development 
done in Belgium

8 national clients, 4 local deployments, 
20 European R&D projects, contributing 
to standardisation & regulation

Keeping the US competition out of  
Europe: 6 deployments vs 1 with 20% 
of  the VC budget

leon.vandepas@uni�y.aero
+31 629490453
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KEY FACTS

Pipeline growth 30% month over month

Opened Mexican market & American 
market in 2021

Clients in Mexico ; Banco Azteca 
& Círculo de Crédito, & in Europe; 
Carrefour Consumer Finance & ID 
Finance

Julián Díaz Santos
Founder & Co-CEO

unnax.com

Barcelona, Spain

CONTACT

DOMAIN

Financial Services

LOOKING FOR

Series B
Internationalization
Sales leads

Unnax is a toolbox for building �nancial services. Their platform integrates bank data aggregation, 
data analysis and intelligence layers, account to account payments and virtual point of  sale, regulatory 
compliance, and issuance of  bank accounts and digital wallets. An end-to-end technology stack that 
covers the entire customer journey and that anyone, from startups to large corporates, can leverage to 
build the �nancial services of  the future.

Mexican aggregator with the most 
connection sources, including banks, 
telcos, government institutions, & retail 
chains

1st electronic money institution in Spain 
connected to Swift, Iberpay (clearing 
house) & able to issue bank accounts

1st Spanish company to provide PISP 
services, with double digit growth in 
transaction volume month over month

julian.diazsantos@unnax.com
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KEY FACTS

Over the last 2Y, Yields witnessed 
negative churn

Grown team in 3 years’ time, up to 
25 people of  more than 10 di¦erent 
nationalities

References Banco Mediolanum & 
Argenta

Won the ‘Risk.Net Model Validation 
Service of  the Year’ for the third year in 
a row

Jos Gheerardyn
CEO

yields.io

Brussels, Belgium

CONTACT

DOMAIN

Banks

LOOKING FOR

Series A
Internationalization
Strategic partners

We embed trust in an algorithm-driven world

The growing dependency of  organizations on models, the introduction of  advanced analytic techniques 
- such as Machine Learning - and the increasingly stringent regulatory guidelines have resulted in new 
challenges to manage model risk. Their clients leverage the award-winning data science platform, 
Chiron, to streamline their model lifecycle, automate model validation, reduce the risk of  loss resulting 
from inaccurate models and turn model risk management into a value driver.

Become alumni of  Creative Destruction 
Lab, a Toronto-based program for 
massively scalable technology companies

In 2021, Yields signed contracts with 
three GSIB’s (“Global systemically 
important banks”)

Signed an alliance agreement with a 
big 4 consulting �rm to accelerate the 
global adoption of  Yields’ technology

jos.gheerardyn@yields.io
+32 479527261

#THEBIGSCORE
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KEY FACTS

50 clients in 5 countries, 1M+ 
conversations handled each month by 
Zaion bots, 12M raised since the launch 
in 2017

In four years: from 4 to 90 FTEs, MRR 
x23, more than 100 bots deployed

Clients: French Ministry of  Solidarity & 
Health, Axa Partners Belgium, Europe 
Assistance Belgium & Germany, BNP 
Paribas Cardif

Jean-Louis Daligaux
International Business Development 
Manager

zaion.ai

Paris, France

CONTACT

DOMAIN

Marketing & Sales

LOOKING FOR

Series B
Internationalization

Customer relationship solution enhanced by AI

With unique and innovative Callbot, Chatbot and Messaging Bot technologies, Zaion helps companies 
improve their customer experience through AI and puts voice at the heart of  engaging, interactive, 
and successful relationships. Zaion’s bots are able to understand customer requests in natural language 
and provide a precise response based on the emotional context. The Zaion Assistant platform allows 
users to create their own bots independently and thus accelerate the digitalization of  customer journeys 
by automating the processing of  both repetitive and high volumes of  calls. This results in assigning 
advisors with higher value-added calls, enhancing human capital and reducing operational cost.

2021 Laureate of  the Innov'up Leader 
PIA organized by BPI France for 
Smart Talking© & Smart Routing© 
technologies

Silver Award at the Efma-Accenture 
Innovation in Insurance Awards in 2021 
for Axa’s Messaging Bot

jldaligaux@zaion.ai
+33 616393968



KEY FACTS

Great LTV; average initial contract 
duration of  3 years, with >92% renewal 
rate

Grown to support over 5000 
organizations as customers

Dutch Ministry of  Justice, Dutch Judicial 
System (all judges, courts, clerks), 50% 
of  Dutch hospitals and local gov

2nd in NL Deloitte Fast 50 in 2020, 
Top-10 scale ups by LinkedIn in 2020 
& 2021, won 2 Computable awards in 
2020Rick Goud

Co-Founder & CIO

zivver.com

Amsterdam, Netherlands

CONTACT

DOMAIN

Banks

LOOKING FOR

Series B
Internationalization
Strategic partners

Effortless, smart, secure communications

Zivver is a leader in secure communications with a mission to help organizations safeguard their 
sensitive data, while ensuring regulatory compliance and preventing human error data leaks. Zivver 
optimizes secure communication and productivity by o¦ering products for secure email, secure �le 
transfer, secure document signing, etc. Founded in 2015, Zivver has grown to over 160 employees 
and serves over 5000 organizations across multiple markets and verticals including Financial Services, 
Local Government, Healthcare and Central Government. Zivver was identi�ed as a representative vendor 
for Email Data Protection Specialists in Gartner’s 2021 email security market guide.

We reached >50% market share in all 
verticals we focus on in NL, now going 
for replication abroad!

Won >95% of  all tenders & RfPs we 
participated in

NPS score of  >40 for a security 
company

rick.goud@zivver.com
+31 643257997
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Today, sustainability is a top priority for corporations around the globe.

But while 84% have sustainability goals, less than 30% are on pace to 

achieve them. ENGIE Impact understands that sustainability transformation 

is complex, and every organisation is unique. We help our clients 

understand where they are now and what they can accomplish, driving 

significant economic and environmental benefits.

Accelerate your goals.
Connect with us at engieimpact.com  
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Anheuser Busch InBev NV (AB InBev) is a Belgium-based company engaged in the brewer's industry. 
The Company owns a portfolio of  over 500 beverage brands. The company has around 200 breweries 
with operations in more than 50 countries. AB InBev is brewing beer and building brands that will 
continue to bring people together for the next 100 years and beyond and is committed to working with 
partners towards a more sustainable future.

E�cient and e�ective 'from grain to glass' supply chain with solutions that reduce 
the consumption of energy generated from fossil fuels.

CHALLENGE CONTEXT

CHALLENGE DESCRIPTION

At AB-InBev we dare to dream big and we dream big. In line with the Paris agreement, we aim to take 
signi�cant steps to reduce our Carbon Footprint and beyond towards Net Zero with manufacturing 
solutions for breweries and our suppliers that can bring thermal energy, electrical e�ciency and 
reductions. We plan to have 100% of  our volume net Carbon Neutrally brewed by 2030. It means 
we are not only looking for scope 1 emissions but as well scope 2 and 3.

Amanda Fernandes
Open Innovation Lead

amanda.fernandes@ab-inbev.com

ab-inbev.com

CONTACT

Advanced Manufacturing
CleanTech
Supply Chain

TECHNOLOGY FIELDS

DOMAIN

MANUFACTURING & INDUSTRY

PRESENTED 
BY

+32 479924388
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Agidens is looking for innovative software and hardware solutions which help improve 
security and performance of industrial assets and networks through continuous 
condition monitoring.

CHALLENGE CONTEXT

CHALLENGE DESCRIPTION

Agidens operates in the world of  industrial process automation and OT/IT convergence. Our success 
is measured in improved asset utilization and reduced time to market for our customers. Our solutions 
help them increase security, reliability, e�ciency and sustainability. The challenge lies in developing 
modular solutions that can help generate recurring revenue. Such new, modular solutions are an 
integral part of  our conceptual road map, for which budget and resources are still to be allocated.

Tom Capiau
Innovation Manager

+32 38007384
tom.capiau@agidens.com

agidens.com

CONTACT

Advanced Manufacturing
Big Data
Cybersecurity

TECHNOLOGY FIELDS

DOMAIN

MANUFACTURING & INDUSTRY

PRESENTED 
BY

Progress brings us together

Agidens is a European Solutions Provider in the Process Automation & Validation market. Its 500 
employees have been serving international customers in the Oil & Gas, Food & Beverage, Fine Chemicals 
and Life Sciences industries for more than 70 years. By providing consulting & engineering services, 
turnkey automated solutions, as well as maintenance & support, Agidens helps industrial companies to 
improve their operations in the areas of  security, reliability, e�ciency and sustainability.
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Alken-Maes is the innovative game-changer on the Belgian beer and cider market and relies on three 
strong pillars: the breweries in Alken, Opwijk and Kobbegem; Cidrerie Stassen in Aubel and Albert 
Maltings in Puurs-Sint-Amands. With lager brands such as Cristal and Maes, specialty beers like 
Desperados, Hapkin, Mort Subite, the abbey beers Grimbergen and AÉigem and the cider brands 
Strongbow and Stassen, Alken-Maes o¦ers customers and consumers a strong brand portfolio.

Alken-Maes is looking for ways to gather data in a highly fragmented market, in 
order to be the best possible partner for our current and future customers.

CHALLENGE CONTEXT

CHALLENGE DESCRIPTION

The focus lies on the hospitality market. This market is dominated by 300+ third party wholesalers. 
We sell to them, and they in turn sell to our (current and future) end-customers (bar/pub/
restaurant/...). We are looking for ways to gather data in order to best serve both these wholesalers 
and end-customers, to thus become a truly customer-centric partner for them.

Yannis Eelen
Director Digital & Technology

yannis.eelen@alken-maes.com

alken-maes.be

CONTACT

Big Data
Dashboards & Monitoring
E-Commerce

TECHNOLOGY FIELDS

DOMAIN

SALES & MARKETING

PRESENTED 
BY

+32 474701818

#THEBIGSCORE
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World's leading steel company

The ArcelorMittal site in Gent belongs to the ArcelorMittal group. Together we make innovative and 
sustainable steel products suitable for a wide range of  applications. With the vast experience and 
extended knowledge of  our 5.800 employees, we not only make the di¦erence towards our customers 
but also contribute to a better society. That is our mission.

ArcelorMittal is in search of technology solutions to make steel production carbon 
to reach climate neutrality by 2050.

CHALLENGE CONTEXT

CHALLENGE DESCRIPTION

ArcelorMittal has a need for technology solutions and partners on a global level to reach its target 
on carbon neutrality by 2050. We need to transform or processes to reduce our greenhouse gas 
emissions for production of  carbon neutral steel to extend our market share (X-Carb). This transition 
is a priority for ArcelorMittal, therefore signi�cant capital investments and resources are allocated 
in the coming years.

Wim Van der Stricht
CTO Technology Strategy -  
CO2 and circular economy

belgium.arcelormittal.com

CONTACT

ClimateTech
CleanTech
Energy

TECHNOLOGY FIELDS

DOMAIN

MANUFACTURING & INDUSTRY

PRESENTED 
BY

wim.vanderstricht@arcelormittal.com

+32 471702414



Excel in creating sustainable solutions for a better world

Since �rst going into action in 1909, the BESIX Group has over the years grown into a multidisciplinary 
company with a leading position in its markets: construction, property development and concessions. 
Backed by our experience in our home markets, we have built up strong positions outside Europe. A 
typical example is the Middle East, where over a 50 year period we have built up an impressive portfolio.

The survival of humanity requires an urgent shift to sustainable and circularity-
based economic growth models.

CHALLENGE CONTEXT

CHALLENGE DESCRIPTION

To deliver on the European Green Deal and reach #NetZero by 2050, we will need to come up with 
the most extensive global collaboration this planet has ever seen. The building and construction 
sector needs to live up to its potential and become a major part of  the solution in the years to 
come. Embodied emissions need to take centre stage and the traditional linear take-make-use-waste 
lifecycle of  materials needs to be radically rede�ned. BESIX is looking for data-driven solutions that 
support circular business models and boost circular value chains, particularly in the �eld of  building 
materials and components, to rapidly decarbonize the built environment.

Thomas Vandenbergh
Head of  C&A New Ventures

thomas.vandenbergh@besix.com

besix.com
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Bil�nger is a leading international industrial services provider. The Group enhances the e�ciency of  
assets, ensures a high level of  availability and reduces maintenance costs. The portfolio covers the entire 
value chain from consulting, engineering, manufacturing, assembly, maintenance and plant expansion to 
turnarounds and also includes environmental technologies and digital applications.

To improve the data quality from di�erent data sources, to create better predictive 
models with high accuracy rate and to provide real-time support to drivers.

CHALLENGE CONTEXT

CHALLENGE DESCRIPTION

With enterprise data pouring in from di¦erent sources – CRM systems, web applications, databases, 
�les, etc. – streamlining data processes is a signi�cant challenge for us, as it requires integrating 
di¦erent data streams. In such a scenario, standardizing data becomes a prerequisite for e¦ective and 
accurate analysis. There is a need for an integration strategy that will solve the problems regarding 
application-speci�c and intradepartmental data silos, which hinders productivity and delays results

Albert Elzinga
Manager Digitalization & Innovation

is-bnl.bil�nger.com
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Delivering on your promises since 1862

We are an expert in Supply Chain Management for Fashion & Lifestyle brands. We are a world class 
logistics partner of  choice for many international fashion and lifestyle brands, with operations in 
Europe, UK, US, Australia and Asia.

The goal is to have a strong, local digital employee brand that brings applicant 
conversion to 50%, with tools to measure outreach and brand awareness.

CHALLENGE CONTEXT

CHALLENGE DESCRIPTION

We are looking for a solution in employee branding. We want to have a localised, digital presence 
that helps bring the right applicant in the door. We want to utilize the outreach of  our clients for 
who we deliver every day. There is a need for tools to match the applicant to our values and track 
the engagement with our employee brand. We want to stick out from the crowd. Our ambition is that 
applicants choose very consciously for us and our clients. The deliverables are not narrowly de�ned. 
We want to use the expertise of  a partner to work towards a business case. The budget and human 
capital will be allocated in function of  the business case.

Volkwin Van Herreweghe
Cluster Director

volkwin.vanherreweghe@bleckmann.com

bleckmann.com
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Ghent, so much city

Ghent, the capital of  East Flanders, o¦ers the rare combination of  the intimacy of  a compact city and 
the openness of  a metropolis. With more than 264,000 inhabitants and almost 80 000 students, Ghent 
is the second largest city in Flanders and the largest student city in Belgium.

Provide the city of Ghent with a monitoring approach on soil sealing to help us de�ne 
e�ective actions and programs to remediate soil sealing and improve resilience to 
climate change impacts such as the urban heat island e�ect and �ooding.

CHALLENGE CONTEXT

CHALLENGE DESCRIPTION

The city of  Gent is actively working on improving quality of  life for its inhabitants, taking future 
climate change impacts into account. The fraction and pattern of  build-up area (including streets, 
buildings etc.) poses a potential threat for a climate robust environment, e.g. by capturing heat and 
increasing rainwater run-o¦. The city of  Gent is in need of  a monitoring approach to monitor soil 
sealing, with regular updates and high precision (1m²) . This would help us to better understand the 
impact of  programs and actions to remediate soil sealing, to increase e�ciency and e¦ectiveness 
of  those actions and help us evaluate future plans concerning their potential impact on climate 
resilience.

Linde Vertriest
Policy O�cer Climate Adaptation

stad.gent

CONTACT
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Energy
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Unique transparent insurance propositions 
offered via a digital fully automated, no-nonsense experience

With more than 80 years of  experience, Corona Direct is a digital player within the Bel�us Group. Our 
Km insurance and Dog insurance were Belgian �rsts. As a direct insurer, we work from one central o�ce 
in Brussels. That way we have fewer costs and you are safely insured at the best price. Your personal 
account managers are on hand 24 hours a day to provide tailor-made assistance. Corona Direct brings 
up unique propositions, simple and transparent, at a very compelling price.

The goal is to o�er our clients, as a digital direct insurance player, a relevant and 
personal insurance with a human touch.

CHALLENGE CONTEXT

CHALLENGE DESCRIPTION

CD brings unique E2E digital propositions on the Belgian market for (non-) life insurance products 
in a simple and transparent way. We launched a new look and feel for our brand where we are 
"Digitally close" with our customers. Aside from the focus on digital, we don't want to lose the 
human touch. We are striving for a human, relevant and personal connection. In order to have a 
leading position on the local market for direct and digital insurance business by ‘25, we are open to 
solutions/models combining the human and digital connections with clients as input for our product 
development team. The product roadmap is reviewed on a regular basis so any tech solution or 
operating approach can be integrated within a short timeframe.

Ellen Thijs
Head of  Transformation

Ellen.thijs@coronadirect.be

coronadirect.be
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Deloitte provides audit, tax & legal, consulting, and �nancial advisory services to public and private 
clients spanning multiple industries. With a globally connected network of  member �rms in more than 
150 countries and territories, Deloitte brings world-class capabilities and high-quality service to clients, 
delivering the insights they need to address their most complex business challenges. Deloitte’s more 
than 330,000 professionals are committed to becoming the standard of  excellence.

We are looking for innovative solutions that can help strengthen our employer brand 
as well as our people’s candidate-, onboarding-, and employee experience.

CHALLENGE CONTEXT

CHALLENGE DESCRIPTION

Today, and for the foreseeable future, Deloitte in Belgium will be hiring well over 1500 people every 
year. To be successful, Deloitte, among many other initiatives, is looking to diversify its (recruitment) 
target audiences to less traditional backgrounds and to continue to extend its reach to minority 
groups. In doing so, we welcome innovative solutions that can help strengthen our employer brand 
as well our people’s candidate-, onboarding-, and employee experience.

Bart Hendrickx
Director Talent Strategy, PMO & HRIS

deloitte.be
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We move for all to grow

DFDS is an integrated logistics service provider active throughout Europe. DFDS operates one of  the 
largest networks of  ferry routes in and around Europe, including own terminals in key locations (like 
Ghent). Next to this, DFDS also provides European door-door transport solutions to manufacturers of  
consumer and industrial goods combined with warehousing solutions and just-in-time concepts. Main 
industries are Automotive, Forest & Metals and Cold Chain.

As a logistics service provider DFDS Belgium is directly linked with local industries 
by o�ering JIT deliveries to production lines. In order to avoid waiting times at 
both ends and ensure a smooth communication, DFDS is looking for solutions to 
exchange data between all partners in the chain.

CHALLENGE CONTEXT

CHALLENGE DESCRIPTION

The ultimate goal is to have a live connection when a truck (trailer or container) is leaving the DFDS 
terminal towards the client and vice versa, when the trailer/container is ready for pick-up. DFDS 
is already equipped with an automated gate on terminal that can serve as a backbone for new 
developments in this �eld.

Frédéric De Vreese
Business Development Manager

frederic.devreese@dfds.com

dfds.com
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We want to become the most innovative, customer-centric, 
inclusive & sustainable materials science company in the world

With 16 factories, Dow Terneuzen is Dow’s second largest manufacturing location in the world. 
Specialists in our R&D Center work on innovations within and outside of  Dow. Terneuzen is also the 
central point for supporting Dow services in EMEAI. Together with our partners, we create innovative 
products and sustainable solutions for the natural and human environments. Dow Terneuzen is a 
diverse organization with more than 3550 employees of  more than 50 nationalities.

Just-in-time optimized delivery for small maintenance and construction parts, fully 
integrated with automated part positioning, receiving and marshalling.

CHALLENGE CONTEXT

CHALLENGE DESCRIPTION

On industrial production sites there is a need for timely delivery of  small parts (planned and 
unplanned). By e�cient, autonomous and just-in-time services we can reduce waiting times and 
intermediate storage. Integration with warehouse inventory management systems, use of  tracking 
and delivery performance optimizations and connectivity for delivery tracking connects directly into 
ongoing site Industry 4.0 initiatives. This could also be an opportunity to optimize tra�c �ow on 
our site and move towards more environmentally friendly means of  transportation. Solutions should 
support on-site, industry park and maintenance value park situations. The available budget will 
depend on the value case for the solution.

Erik Jan van den Heuvel
Industry 4.0 Leader

dow.com
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Enabling smarter trade

We operate the Antwerp Gateway container terminal on the southern bank of  the Deurganckdok, as 
well as the Empty Depot Services facility located nearby. Besides our general capacity for over 2.8 
million TEU (twenty-foot equivalent unit) in containers each year, we also develop new products and 
services that help our customers and partners have more e�cient logistics processes.

Antwerp Gateway is open 24/5 for trucking companies to bring in or take out full 
containers. Most truckers tend to come between 7am and 7pm, leaving the night 
slots largely unused. We would like more companies to use the night slots. taking 
into consideration the practical problems they have while advocating the bene�ts.

CHALLENGE CONTEXT

CHALLENGE DESCRIPTION

We are looking for opportunities to get better operational e�ciency and make better use of  the 
capacity. And aim to become a �exible and practical partner to more customers and stakeholders. 
With the night slots (between 9pm and 5am) of  Antwerp Gateway largely unused we are looking 
for solutions to advocate and promote these ‘down’ hours, taking into consideration the practical 
problems they have while promoting the bene�ts. We foresee a budget between 10K and 35K, and 
depending how the project will be rolled out, we will make human capital resources available.

Arun Luykx
Innovation Manager

arun.luykx@dpworld.be

dpworld.com/antwerp
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Energy is our future, save it: together, we develop carbon neutral solutions

Together with our 170,000 employees, our customers, partners and stakeholders, ENGIE Group 
is committed to accelerate the transition towards a carbon-neutral world, through reduced energy 
consumption and more environmentally-friendly solutions. In Belgium, ENGIE is the market leader when 
it comes to sales of  electricity, natural gas and energy services.

ENGIE wants to help solar customers to optimize their self-consumption with digital 
services based on digital meters - internal and external data. The goal is to create 
added-value services without installing additional hardware.

CHALLENGE CONTEXT

CHALLENGE DESCRIPTION

In Flanders, the majority of  consumers will be equipped soon with a digital meter. Some of  these 
consumers are owners of  solar panels. As an energy supplier engaged in the energy transition, our 
mission is to help customers to optimize their energy management. The solution we are looking for 
should extend the energy management services that we provide via the ENGIE App, speci�cally for 
this target group. The purpose being to help those customers to maximize their self-consumption 
based on various data. The solution should be able to capture data from di¦erent sources (e.g. digital 
meter, solar panels/inverter, meteo, ... ), integrate those and analyze the best moment to consume.

Steven Geerinck
Product Developer

engie.be
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Leading the energy transition

Our group is a global reference in low-carbon energy and services. Together with our 170,000 
employees, our customers, partners and stakeholders, we are committed to accelerate the transition 
towards a carbon-neutral world, through reduced energy consumption and more environmentally-
friendly solutions. We reconcile economic performance with a positive impact on people and the planet, 
building on our key businesses (gas, renewable energy, services) to o¦er competitive solutions to our 
customers.

One of the crucial issues facing the �nancing of investment projects within the energy transition 
towards a carbon neutral society in 2050 is the lack of innovative �nancing options. To help 
combat this challenge, we aim to unlock funding from our B2C customer-base to help �nance 
carbon-neutral investments, such as electrolysers, batteries, etc.

CHALLENGE CONTEXT

CHALLENGE DESCRIPTION

We are looking to tap into our large B2C client-base of  electricity and natural gas contracts to 
open a new stream of  project �nance which will present a competitive advantage for �nancing. We 
don’t intend to fully cover the cost of  the carbon-neutral investment or the duration of  the asset 
depreciation. The purpose is to secure a su�cient sum in order that will bene�t us in the race to 
subsidies, such as the Innovation Fund: (1) What are the possible solutions? (2) How to lock-in 
the client? (3) How to approach the B2C customer with this idea (marketing)? (4) What is the 
willingness to pay? (5) How large could the funding pool be? As for budget, a large project would 
be approximately €10M over a 2-3 year period.

Bob Van Schoor
Industrial Energy Solutions Manager

engie.com
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As a global provider of  Financial Market Infrastructure (FMI) services, Euroclear helps our clients to be 
more successful by making it easier to settle domestic and cross-border securities transactions and 
safekeep their investments. The assets we hold on behalf  of  our clients are valued at €32.8 trillion. The 
total value of  securities transactions settled by the Euroclear group is over €897 trillion per annum.

Investors have di�culties comparing sustainable securities. How can Euroclear 
support investors in getting access to the information they need to build the right 
products?

CHALLENGE CONTEXT

CHALLENGE DESCRIPTION

Sustainable �nance is a subset of  the overall �nancial market, which o¦ers a structured way to 
channel capital to economic activities and projects that deliver sustainable outcomes. Investors 
in sustainable securities are buying di¦erent types of  assets from di¦erent parts of  the world. 
Due to di¦erent standards it is a challenge for investors to compare sustainable securities. We are 
looking for a solution that allows investors to compare sustainable securities. As a Financial Markets 
Infrastructure (FMI), Euroclear is committed to the stability and smooth running of  the �nancial 
markets. Given Euroclear’s systemically important role, we want to create a more stable and more 
sustainable world for the good of  all of  us.

Hugues Flament
Innovation Growth Hunter

euroclear.com
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Enriching lives through innovation

Huntsman Corporation is a publicly-traded global manufacturer and marketer of  di¦erentiated and 
specialty chemicals with 2020 revenues of  approximately $6 billion. Our chemical products number in 
the thousands and are sold worldwide to manufacturers serving a broad and diverse range of  consumer 
and industrial end markets; We operate more than 70 Manufacturing, R&D and operations facilities in 
+30 countries and employ approximately 9000 associates within our four distinct business divisions.

We are looking to enhance e�ective service delivery across di�erent divisions and 
across di�erent platforms.

CHALLENGE CONTEXT

CHALLENGE DESCRIPTION

Within Huntsman we are continuously seeking to improve the customer experience. Currently we 
are looking at how to enhance the e¦ective service delivery across 4 divisions, each with their 
own strategy and P&L. Speci�cally we have 3 di¦erent ERP platforms each with division-speci�c 
processes and di¦erent master data setups which poses a challenge towards master data governance, 
order capturing, automation and creating visibility to customers who order products from multiple 
divisions. There is a lot of  noise in the order to delivery chain related to demand/supply variations 
and production challenges requiring a lot of  manual interventions impacting currently our ability to 
further automate.

Bart Verlinden
Global S&OP Director

bart_verlinden@huntsman.com

huntsman.com
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Hydrogen fuel of the future

INEOS is a global chemical company. Our products touch every aspect of  modern day life. We comprise 
36 businesses with 194 sites in 29 countries throughout the world. INOVYN is an INEOS Company. 
Our products are used in some of  the most demanding applications and are fundamental raw materials 
for industry sectors as diverse as automotive; building and construction; paints and adhesives; food; 
healthcare and medical; personal care; pulp and paper; textiles; and water treatment.

Enable the green hydrogen economy in Europe to take o� with focus on technological 
and cost perspective.

CHALLENGE CONTEXT

CHALLENGE DESCRIPTION

What does it take to make the hydrogen economy work? One, it needs the engines/boilers. Two, 
it needs industry to make the hydrogen and three, it needs hydrogen infrastructure in the form 
of  �lling stations and pipeline networks. Finally, industry needs to invest in plants to produce 
hydrogen. INEOS is Europe’s largest operator of  the electrolysis process and we have committed 
€2 billion of  investment in the next ten years, building the much-needed green hydrogen capacity.

Dirk Dupon
Head of  Strategy

ineos.com
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We are an integrated bank-insurance group, catering mainly for retail, private banking, SME and mid-
cap clients. We aspire at being far more than a bank and an insurance: we want to enable and protect 
the dreams of  our clients. Even more: we want to inspire, boost and stimulate those who count on us, 
day after day. What we do, we do it so that others can grow and achieve their respective goals: we 
enable our retail clients to plan and realise their projects, and help them to then protect them.

In the future, existing Back-end ERP systems will have to connect to Blockchain. 
The challenge is to have, within 2 years, powerful tools that can make the bridge to 
blockchain in a fast, secure, performant and �exible way.

CHALLENGE CONTEXT

CHALLENGE DESCRIPTION

There is a need for the order/business process and payment modules of  back-end/ERP systems 
to connect to a private blockchain to use programmable money for payments. We want to link the 
KBC programmable money blockchain to enable this service for companies; so that companies can 
make their back-o�ce processes more e�cient, and can create new customer services. The usage of  
programmable money is a strategic choice, with which we want to be able to connect new partners 
in 3 months. In order to support this strategic shift, €500K per year for the next 2 years is budgeted 
to do a market validation

Dirk Hermans
Innovation Manager

dirk.hermans2@kbc.be

kbc.be
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Luminus produces electricity and provides energy as well as energy services. Luminus represents 
about 10% of  the total installed capacity in Belgium, and is number one in onshore wind energy and 
hydropower. Luminus sells electricity, natural gas and energy services to private and corporate clients. 
Luminus invests in future energy challenges by o¦ering innovative solutions to clients in the �eld of  
energy e�ciency and by keeping focusing on sustainable energy development.

The goal is to develop an optimization algorithm/tool which proposes a production 
planning of the assets and helps our operators to exploit the plant in the most 
optimal way.

CHALLENGE CONTEXT

CHALLENGE DESCRIPTION

The Ghent district heating is one of  the largest heating networks in Belgium, supplying hundreds of  
industrial, tertiary and residential clients. Luminus is both producer, transporter and supplier of  the 
heat. Up to now, the selection of  the production assets and their setpoints were done based on best 
practices and operator experience. We strive to obtain operational excellence and therefore want 
to optimize the production and storage of  our heat from an economical (based on market prices & 
forecasts) and ecological perspective.

Jean-Philippe Prodhomme
Open Innovation Manager

luminus.be
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Growth Garage Accelerator, an initiative by MCAM: 
To meet the challenges of tomorrow, we have to nurture the visionaries of today

Mitsubishi Chemical Advanced Materials (MCAM) is a global manufacturer of  high-performance 
thermoplastic materials, carbon �bre and thermoset composite solutions, including high quality recycled 
polymer and composite materials. MCAM helps move global engineering projects from prototype into 
production, by o¦ering proactive expertise and unique tools and technologies. MCAM is serving various 
industries, such as aerospace, automotive, semicon, sport & leisure, renewable energy, etc.

To create a digital �ngerprint of plastic/composite materials/parts and enable 
secure, transparent and reliable communication throughout a complex, closed-loop 
supply chain.

CHALLENGE CONTEXT

CHALLENGE DESCRIPTION

To minimize global heating, there is a drive to reduce CO2 emissions and an ambition to minimize 
waste. Recycling of  post-industrial and post-consumer plastic scrap minimizes waste and results in 
low carbon footprint solutions in a closed-the-loop system. There are reservations to use materials/
parts with recycled content, because of  various reasons; source/origin, compliance, security of  
supply, quality consistency, carbon footprint, etc. To realize a closed-loop system and boost the 
con�dence in recycle based solutions, there is a need for transparent and reliable communication 
(digital �ngerprint) throughout the supply chain. We are interested in running a pilot with a (digital) 
technology that facilitates the above.

Tim Vorage
Manager & Founder Growth Garage

tim.vorage@mcam.com

growthgarage.mcam.com
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today & for generations to come

Established in Belgium since 1925, Nestlé Belgilux o¦ers consumers more than 60 food and beverages 
brands including two local water brands bottled in the province of  Luxembourg. Its 750 employees 
believe in the power of  good nutrition to improve the quality of  life of  all today, as well as that of  future 
generations. Nestlé Belgilux is the subsidiary of  Nestlé S.A., the world's leading food and beverages 
group, present in 186 countries and with more than 270,000 employees.

Nestlé is looking for personalised nutrition solutions allowing consumers to enjoy 
tailored diets to improve their health.

CHALLENGE CONTEXT

CHALLENGE DESCRIPTION

With the rise of  personalisation, Nestlé is looking to explore personalised nutrition solutions: food, 
beverages, AI, apps or else allowing consumers to enjoy tailored diets to improve their health, based 
on their individual characteristics, eating habits, cholesterol levels or genetics. We want the company 
to grow in this strengthening trend and reinforce Nestlé categories with innovative personalised 
products or services. Resources and budget will be de�ned according to the opportunities 
encountered.

Julie Scau�aire
Digital Marketing Manager

nestle.be
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Orange brings you closer to what matters most to you

Orange Belgium is one of  the major telecommunication market actors in Belgium. The company o¦ers 
prepaid and subscription mobile services as well as various other innovative telecommunication. On 
the corporate market, Orange provides mobile and �xed telephony as well as broadband internet. 
Positioned as an integrated communications operator, Orange proposes a wide portfolio of  connectivity 
and mobility services, including o¦ers that are built on big data and the Internet of  Things (IoT).

Orange recognized the strategic importance of 5G for many businesses and is 
looking for innovators that have the technology, hard and software, to build new 
and disruptive use cases on 5G.

CHALLENGE CONTEXT

CHALLENGE DESCRIPTION

Orange has demonstrated over the past 2 years that 5G is a real game changer for the Industry. 
New technology features on 5G will enable a whole range of  innovative use cases to accelerate 
the digitalization of  enterprises. In the smart factories of  the future, collaborative working 
between humans and robots will be common practice. Augmented reality glasses, PLZ camera’s 
and autonomous vehicles will populate the work �oor. 5G is also the multiplicator of  di¦erent 
emerging technologies like Edge computing and AI. Orange is looking for E2E use cases in the 
manufacturing, logistics, healthcare and construction domain that speci�cally need 5G technology 
features: extended mobile broadband, low latency networks or ultra-reliable networks.

Michaël Peeters
Director Innovation and Business 
Development

michael.peeters@orange.com

orangefab.be
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Touching lives, improving life

P&G was founded over 180 years ago as a soap and candle company. Today, we’re the world’s largest 
consumer goods company and home to iconic, trusted brands, including Always®, Charmin®, Braun®, 
Fairy®, Febreze®, Gillette®, Head & Shoulders®, Oral B®, Pantene®, Pampers®, Tide®, and Vicks®.

Designing a test method to assess rinsing e�ciency of dishwashing cleaning 
products, to assess product improvement in the goal of saving water, one of the 
biggest contributors to a cleaning products environmental footprint.

CHALLENGE CONTEXT

CHALLENGE DESCRIPTION

P&G has a focus on reducing water used in the cleaning process as part of  our important sustainability 
goals. Water used during cleaning tasks is one of  the biggest contributors to the environmental 
footprint. We need a technical cleaning method capable of  measuring dishware surface properties 
at the end of  the wash, in a wet/dry state that could have tactile/feel impact on how people assess 
post cleaning/rinsing e�cacy. This method should be giving absolute values, be high throughput 
and not be relying on human tactile assessment. This is a critical capability for our R&D organisation 
in Brussels to better screen product inventions.

Guillaume Bonnet
Director of  Homecare R&D

50lhome.org
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Touching lives, improving life

P&G was founded over 180 years ago as a soap and candle company. Today, we’re the world’s largest 
consumer goods company and home to iconic, trusted brands, including Always®, Charmin®, Braun®, 
Fairy®, Febreze®, Gillette®, Head & Shoulders®, Oral B®, Pantene®, Pampers®, Tide®, and Vicks®.

We are looking for a technology enabled solution to nudge consumer behaviour to 
wash at lower temperatures more frequently.

CHALLENGE CONTEXT

CHALLENGE DESCRIPTION

P&G has a focus on reducing energy and water (hot water!) in the cleaning process as it is the biggest 
contributor to the environmental footprint of  cleaning. We are looking for ways to nudge behaviour 
of  consumers to wash at lower temperatures more of  the time. We are looking for a technology 
enabled solution to encourage consumers to wash clothes sustainably at low temperature on a day 
by day basis. This could include (but does not have to); (1) A device put into a washing machine (part 
of  the packaging/dosing system, promotional o¦er) or another approach (2) Provide signals that 
the consumer is ‘’doing the right thing’’ (3) Provide data (to the consumer (& P&G?)) to encourage 
washing at low temperatures, is good for the planet and good for clothes.

Stuart Askew
Senior Director Open Innovation

us.pg.com/blogs/net-zero-closer-look

CONTACT

Big Data
CleanTech
Supply Chain

TECHNOLOGY FIELDS

DOMAIN
INFRASTRUCTURE, CONSTRUCTION & 

SUSTAINABILITY

PRESENTED 
BY

askew.sc@pg.com
+32 474862984

98



PRESENTED 
BY

Touching lives, improving life

The Procter & Gamble Company is focused on providing branded consumer packaged goods to the 
consumers across the world. The Company operates through �ve segments: Beauty; Grooming; Health 
Care; Fabric & Home Care, and Baby, Feminine & Family Care.

A device which shows the true cost of the hand dish wash cleaning process and 
nudges consumer behaviour to use less water and energy and save money

CHALLENGE CONTEXT

CHALLENGE DESCRIPTION

Most people believe that the dishwashing product is the most expensive part of  the cleaning 
process. We are seeking a cheap system that through live monitoring of  water and energy use can 
display the actual costs of  the washing process on the kitchen (or other) faucet. The system once 
installed would be activated anytime the faucet is used and would nudge consumer behaviour to 
save (hot) water, drive more sustainable cleaning practises and save them money. We could foresee 
use beyond dish cleaning. The execution should be least invasive, small and cost a¦ordable for 
domestic use. At this stage working prototypes suitable for pilot tests would be acceptable.

Stuart Askew
Senior Director Open Innovation

join.workero.com/accelerate-at-workero-by-pg
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Touching lives, improving life

The Procter & Gamble Company is focused on providing branded consumer packaged goods to the 
consumers across the world. The Company operates through �ve segments: Beauty; Grooming; Health 
Care; Fabric & Home Care, and Baby, Feminine & Family Care.

An app which helps consumers capture automatic dishwashing failures to enable 
future product design for new detergents.

CHALLENGE CONTEXT

CHALLENGE DESCRIPTION

Failure of  auto dishwashing is still occuring at a frequent rate even with good dishwashers and 
products. This is likely to increase as consumers wash in short cycles. Being able to capture in a non 
intrusive way the reality of  what consumers experience daily can guide our R&D team to focus on 
the biggest technical challenges responsible for consumer issues. We need an app that leverages 
advanced photographic and image process capabilities o¦ered by the latest smartphones. This app 
will be used by consumers at their home to take insightful photos of  items that do not come out 
perfectly clean (food residues, �lming, spotting) from a dishwasher cycle to accurately identify failure 
patterns and track progress by improved detergents.

Guillaume Bonnet
Director of  Homecare R&D

50lhome.org
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Proximus Group (Euronext Brussels: PROX) is a provider of  digital services and communication solutions 
operating in the Belgian and international markets. Delivering communication and entertainment 
experiences for residential consumers and enabling digital transformation for enterprises, we open 
up a world of  digital opportunities so people live better and work smarter. Thanks to advanced 
interconnected �xed and mobile networks, Proximus provides access anywhere and anytime to digital 
services.

How could Proximus empower its clients to reduce their carbon footprint and adopt 
more circular habits (reuse, repair, recycle)? What new products or services could be 
developed to enable our clients in reducing their impact on the environment (less 
carbon emissions, less waste, etc.)?

CHALLENGE CONTEXT

CHALLENGE DESCRIPTION

Sustainability is one of  the strategic pillars of  Proximus managed by a dedicated team and with the 
necessary C-level focus to make it a success. The solution should support the priority to "act for a 
green and digital society" with the focus on "Green". We want to both lead by example and provide 
the means to our customers, both residential and business, to follow us in this goal. As one of  our 
strategic pillars, deliveries and ambitions are well de�ned in our 2022 strategy. In order to support 
these activities an overall innovation budget is allocated. Eligible projects receive a budget from this 
pool based on needs and impact when required.

Antoine Van Brussel
Head of  Communicate & Collaborate

proximus.com
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integration of aerospace structures, equipment & maintenance

The SABCA Group conducts operations from Brussels, Charleroi and Lummen, as well as from 
Casablanca, Morocco. SABCA bene�ts from a large palette of  expertise in designing, manufacturing, 
maintaining, and upgrading large and complex elements for aircraft and space launchers. SABCA o¦ers 
a full range of  services to the civil, space and military aviation markets and recently expanded into the 
Autonomous Drones market as an integrator of  aerospace-grade solutions for the industry.

De�ne and implement a company data architecture as basis for process digitalization 
and improve performance.

CHALLENGE CONTEXT

CHALLENGE DESCRIPTION

Operations and Engineering require data and digitization to increase their performance and output 
to unprecedented levels. SABCA already launched initiatives in di¦erent domains but requires 
and structured approach for managing company data and to exploit these. The structured data is 
expected to be the input for increasing operational excellence, better quality and better engineered 
products. The �rst objective is setting-up a company data architecture as a basis for digitalization of  
the processes. We foresee a budget of  €200K per year for a multi-year project besides the support 
of  ICT and key people of  all departments.

Peter Reynaert
Director Innovation and R&D

peter.reynaert@sabca.be

sabca.be
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so you & your people can thrive

In today’s new world of  work, people want to be inspired by what they do and have the freedom to 
focus on what matters. Organisations need a dynamic, motivated workforce empowered by smart 
technology. As a leading European provider of  people solutions, SD Worx turns HR into a source 
of  value for their customers’ business and the people that work for them. SD Worx delivers people 
solutions across the entire employee lifecycle, from paying employees to attracting, rewarding and 
developing the tale.

By 2025 our goal is to o�er 5million employees in Europe a wide range of HR 
services on the SD Worx platform. 

CHALLENGE CONTEXT

CHALLENGE DESCRIPTION

The functional domain is dubbed 'The World of  Work' and starts out with traditional domains of  HR, 
such as payroll, recruitment, talent management, time & attendance management, etc. but extends 
into new HR domains such as mobility, skills management, ad hoc learning, bene�ts etc. The ideal 
solution helps us improve the SD Worx 'World of  Work' platform in 2 dimensions: one is in terms of  
scale (allowing the platform to grow beyond 5M employees); the other in terms of  scope (allowing 
the platform to grow beyond its current scope of  HR, payroll and T&A). The long term competitive 
advantage is all about stickiness and customer intimacy: creating a platform that provides the widest 
range of  HR services possible to both employees and employers.

Michael Custers
CMO

sdworx.com
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Ready for tomorrow

Telenet is a provider of  entertainment and telecommunication services in Belgium. Under the brand 
name Telenet, the company focuses on o¦ering digital television, high-speed Internet and �xed and 
mobile telephony services to residential customers in Flanders and Brussels. Under the brand name 
BASE, it supplies mobile telephony in Belgium. The Telenet Business department serves the business 
market in Belgium and Luxembourg with connectivity, hosting and security solutions.

Unlock the full potential for small businesses (SOHO) in the most simple and 
frictionless way as regards social media management and digital advertising.

CHALLENGE CONTEXT

CHALLENGE DESCRIPTION

We at Telenet Business help business owners to turn their challenges into opportunities by making 
digital unconventionally simple, frictionless and human, so that they can focus on growing their 
business. Telenet already o¦ers several renewing solutions that help small businesses (SOHO) to 
enhance their digital steps (De Digitale Versnelling) and to be found online & sell online (Online 
Essentials). Regardless of  the success of  these initiatives, many small businesses are still not up to 
speed with social media management & digital advertising. The market might be full of  tools, tips 
& manuals to help out, small businesses are still lagging behind. Can you help us to unlock the full 
potential for these businesses in the digital landscape?

Arvid Fossen
Director New Business Development

arvid.fossen@telenetgroup.be

telenet.be/business
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Communication that matters

Where communication is critical, you'll �nd Televic at work. Televic develops, manufactures and installs 
top innovative communication systems for four global markets. Within the Rail, Conference, Healthcare 
and Education markets, our systems enable communication when it matters the most.

Creating a solution to be able to quickly go from R&D to proto-type and small batch 
production without all ERP information being available yet, to be able to go to 
market quickly.

CHALLENGE CONTEXT

CHALLENGE DESCRIPTION

Within Televic's R&D departments, new innovative products are being developed at a high pace. 
Today, the company wants to accelerate the process to go from initial developments towards mature 
products. Classical ERP processes are lacking �exibility and agility, and assume a sequential process 
(�rst a full product development, afterwards inserting correct master data, afterwards starting to 
order the materials...). The reality is a more concurrent process with many di¦erent variants. At a 
certain moment, we want to start ordering a (partial) product without everything being �nalized, 
either for proto-types or small batch production without all data being available. Objective is to truly 
increase time to market.

Bert Aelter
Key Account Manager

televic.com
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Move the world towards easy & sustainable

Toyota Material Handling Europe is part of  Toyota Industries Corporation, the global number one 
in material handling since 2001 and active in 5 regions worldwide under the brands Toyota, BT, 
Raymond and Cesab. Since the acquisition of  Vanderlande and Bastian Solutions, it’s TICO’s ambition 
of  becoming the �rst-choice partner in the material handling business as a total solution provider for 
projects of  all sizes.

TMHE AB is looking for disruptive software and AI solutions to support and transform 
the logistics industry to cut emissions by 50% by 2030.

CHALLENGE CONTEXT

CHALLENGE DESCRIPTION

There is an opportunity for AI and software to support every part of  our organisation to integrate 
sustainability into their core processes. Customers, employees and regulators all expect us to raise 
the transparency and e¦ectiveness of  our emission data handling for scope 1,2 and 3 emissions. 
We aim to improve the traceability across our value chain and play a leading role in our industry. In 
September 2021, TMHE joined the UN Race to Zero by committing to set science-based emissions 
reduction targets across all scopes , in line with 1.5°C emissions scenarios. The next two years, we 
will be dedicating a cross-functional team to map targets for 2030, 2040 and 2050 and identify 
the tools and resources to support our journey.

Tom Schalenbourg
Director Sustainable Development

tom.schalenbourg@toyota-industries.eu

toyota-forklifts.eu
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of Toyota & Lexus vehicles, parts & accessories in Europe

Based in Brussels, Belgium, and sta¦ed by 2,700 people of  63 nationalities, Toyota Motor Europe (TME) 
handles the wholesale marketing of  Toyota and Lexus vehicles, parts and accessories, and manages 
Toyota’s European manufacturing and engineering operations.

Toyota Motor Europe is looking for a tool that can help us design our Pan-European 
Logistics Network (vehicle & parts) from a CO2 perspective.

CHALLENGE CONTEXT

CHALLENGE DESCRIPTION

The TME supply chain holds 3 functions: component supply into our European vehicle manufacturing 
plants, delivery of  vehicles from our European plants/sea ports (imported cars) to retailers in the 
wider Europe, as well as the supply of  service parts & accessories to retailers/authorized repairers. 
Our scope also includes global import/export. The solution would allow us to simulate/design our 
logistics network to continuously drive down our CO2 emissions in support of  our ambition of  zero 
CO2 emission.

Bert Borgions
Senior Manager Strategic 
Development

toyota-europe.com
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Driving prosperity through transport & infrastructure solutions, 
shaping the world we want to live in

Volvo Group drives prosperity through transport and infrastructure solutions, o¦ering trucks, buses, 
construction equipment, power solutions for marine and industrial applications, �nancing and services 
that increase our customers’ uptime and productivity. We are committed to shaping the future landscape 
of  sustainable transport and infrastructure solutions. In Ghent the Volvo Group houses a.o. the largest 
Volvo Truck factory and the largest Volvo spare parts distribution center in the world!

To further improve the OEE, Volvo Trucks wants to implement IoT solutions in the 
Ghent assembly plant.

CHALLENGE CONTEXT

CHALLENGE DESCRIPTION

Volvo Trucks wants to increase customer satisfaction by uplifting the delivery precision. To raise 
the production performance in the Volvo Trucks assembly plant, we want to implement Internet of  
Things (IoT) solutions to improve the Overall Equipment E¦ectiveness (OEE). With instrumentation 
and analytics, we aim to get warnings in advance about the degradation of  our machines, to lower 
maintenance costs and eventually reduce Stop Time.

Jonathan De La Marche
End-to-End IT Specialist

jonathan.de.la.marche@volvo.com

volvogroup.com
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Columbia Lake Partners provides growth loans of  up to $20M to 
European technology companies. We have completed over $300M 

of  transactions and have funded >60 companies including Showpad (Belgium), EyeEm 
(Germany), Dixa (Denmark), Mews Systems & Catawiki (Netherlands), Factorial (Spain), 
and Zoovu & Qubit (UK). We take a "VC like” approach to our investments; with no 
board seats and �exible structures, our capital is intended to be used as if  it were 
equity.

clpgrowth.com

Force Over Mass focuses on B2B(2C) technology innovation 
(Fintech, Arti�cial Intelligence, SaaS and Industry 4.0) in Europe 

and the UK. We invest in companies that combine transformational technology with 
strong business models. Force Over Mass likes to support companies and founders 
over multiple funding rounds & typically invests in the Seed+ / Series A and Series B 
stages with our Growth Funds.

fomcap.com
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Fortino Capital Partners is a specialized European investment 
�rm partnering with exceptional B2B software entrepreneurs 
across Northwestern Europe. It manages a growth capital fund 

and two venture capital funds for earlier stage software solutions. The company has 
o�ces in Antwerp and Amsterdam. Fortino Capital’s investment portfolio includes 
MobileXpense, E�cy, Maxxton, Salonkee, SimplyDelivery, iObeya, Zaion, LetsBuild, 
among others. 

fortinocapital.com

Inven Capital is a venture capital fund investing in fast growing 
European and Israeli startups in the area of  cleantech and 

decarbonisation. We  are  backed  by  a  major European energy utility ČEZ and by 
the European Investment Bank, having €240M at our disposal and tickets ranging 
from €2M to €30M. We seek chemistry between the founders, management team and 
investors and our motto is “We help startups”. 

invencapital.cz

SmartFin is a venture capital / private equity investment �rm 
providing both early stage and growth capital to fast growing B2B technology 
companies that are headquartered in Europe and display the potential for signi�cant 
value creation. SmartFin partners with teams that demonstrate leadership, integrity, 
vision, entrepreneurial spirit, character and the risk pro�le to build a successful 
company. The funds’ investments range from €0,5M euro upto €50M.

smart�nvc.com
113THEBIGSCORE.EU
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Venture capital �rm Volta Ventures provides (pre)seed and early-
stage �nancing for software & internet companies in the Benelux. 

Now investing from its second fund it has €100M under management. Besides funding, 
the team provides guidance to assist companies in growing from startup to scaleup 
and helps in raising follow-on �nancing.

volta.ventures 

Target Global is an international Venture Capital ²rm headquartered 
in Berlin, with €3BN in assets under management. Connecting the 

key European startup ecosystems we leverage the unique DNA of  each of  our target 
geographies, across our global network. We invest in e-Commerce, ²ntech, travel, 
software, and transportation. Our partners have been investing for more than 15 
years in the digital technology space, backing some of  the greatest European success 
stories.

targetglobal.vc

#THEBIGSCORE
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In recent years, the distance between startups/scaleups and corporates seems to have 
become increasingly smaller. That is something to be excited about, because it holds 
compelling advantages for both parties that can result in real impact. 

Established corporates and multinationals are on the look-out for 
innovative startups and agile scaleups. Large companies can truly 
bene�t from the fresh perspective, innovative tech and expertise 
that startups and scaleups generally behold. A partnership or 
investment in such a startup/scaleup can allow a corporate to 
work faster and more e�ciently. 

On the other hand, startups and scaleups are often in need of  signi�cant funding or 
a challenging test case to further develop their products or services. These younger 
companies can in turn pro�t from the authority and professionalism of  corporates to 
accelerate their business.

Voka is involved closely in the Flemish startup & scaleup landscape and we connect to 
mature multinationals . We are very proud to be presenting partner of  The Big Score, 
because this event is a win-win for all participants. Moreover, it turns our baseline into 
reality: let’s grow your business – together! 

I wish all participants inspiring and fruitful encounters.

 
VOKA  

A WORD BY HANS MAERTENS, MANAGING DIRECTOR OF VOKA – 
FLANDERS’ CHAMBER OF COMMERCE AND INDUSTRY

118



Voka – Flanders’ Chamber of  Commerce and Industry o¦ers a range of  supportive 
programs for companies in all stages of  business growth. From starting, scaling and 
international expansion  to takeover – Voka is always near to assist with advice, 
courses, learning networks and personal coaching.  

Get to know some of  our top-rated programs for startups and scaleups and let’s grow 
your business!

DISCOVER VOKA’S SUPPORT FOR BUSINESS GROWTH

Voka Bryo is a program for high potentials that are ready to start or develop as an 
entrepreneur.  Participants receive individual coaching on the challenges of  starting 
a business and get to learn from experienced entrepreneurs, experts and potential 
investors. Meet like minded entrepreneurs and get ready to bring your idea, project or 
startup to the next level!

Soulmade (www.soulmade.eu), a full service VR & AR startup shares what they found 
within Voka Bryo: “We participated several times. The program supported us  in 
zooming out of  the daily tasks and working on our business plan instead. For startups 
focusing on growth, Voka Bryo is the right environment to �nd peers and support.”   
Sander De Roeck, Soulmade

START OR SCALE YOUR BUSINESS WITH VOKA BRYO

The growth trajectory of  InsurTech startup WeGroup 
(www.wegroup.be) is often quite challenging, as they are a digital pioneer in a 
classic sector. To build a proper business foundation, they joined Voka Bryo: 
“We realised that other startups encounter similar growing pains. Sharing our 
troubles and hearing the experiences of  other entrepreneurs is invaluable.” 
Arvid De Coster, WeGroup

Are you a starting entrepreneur looking to launch, improve or scale 
your business? Check out www.voka.be/bryo for information.
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Is your business ready for fast & sustainable growth? Then joining Voka Accelero is a 
good idea. The trajectory exists of  individual coaching and peer learning from other 
fast-growing companies. Together we prepare your business development by focusing 
on your growth readiness and strategy and identifying business opportunities.

Custom PHP-developer AppSaloon (www.appsaloon.be) fuels their growth with pure 
passion, yet �nding the right clients and projects that �t their strategy is a challenge. 
In order to measure the impact of  their decisions, they joined Voka Accelero: “The 
program was the perfect tool to break certain trends and gain valuable insights. 
People have to work smarter, not harder. Voka Accelero keeps you accountable for 
that.” - Toon Nelissen, AppSaloon

Is your company ready for fast growth and signi�cant business 
development? Check out www.voka.be/accelero for information.

SUPPORT YOUR FAST GROWTH WITH VOKA ACCELERO 

EXPAND AND EXPLORE INTERNATIONALLY WITH VOKA MERCURIO

Voka Mercurio o¦ers support for international business and export. Whether you want 
to take your �rst international steps, explore new export markets or learn from other 
international entrepreneurs, Voka Mercurio is the right program for you.

To support their international expansion, automative publisher inDeap (www.indeap.
com) joined Voka Mercurio: “The sessions with other entrepreneurs gave me eye 
opening information which I can use to prepare our business for the US market.” 
Karen Debruyne, inDeap

Are you looking for support with starting, expanding or improving 
your international business? Check out www.voka.be/mercurio for 
information.

#THEBIGSCORE



Ready for more top-notch startup pitches? 
Join The Big Score Sessions. 

Early stage B2B tech startups pitch their solution on 

more info: sessions.thebigscore.be
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Ghent positions itself  as a Technology Capital in Europe.  
Why does Ghent claim that title?

Our city may be small in size but it’s big on tech innovations and 
investment opportunities. Ghent has a unique combination of  
eclectic community, intricate synergy, innovation and expertise. 
Statistics clearly show that Ghent is frontrunner in Flanders and 
Belgium, for example in the number of  digital start-ups and raised 
capital. Did you know that on the Deloitte Technology FAST 50, 
the list with the 50 fastest growing tech companies in Belgium, 16 

are originated and based in Ghent? But Ghent is not only well known for its digital 
companies but also for its companies in CleanTech, BioTech and HealthTech. Our 
expertise in BioTech goes way back with successful companies in Ghent like Ablynx 
and ArgenX. This mix of  technologies and ecosystems, talent, growing companies and 
a supportive local government and organisations makes us a Technology Capital in 
Europe.

The international media tells the same story. Ghent was declared ‘scale-up 
epicentre’ in Belgium by Venturebeat a couple of  years ago. How will Ghent 
stay a Technology Capital?

The ecosystem in Ghent was formed a long time ago. The former social network Netlog 
was founded in 2006 in Ghent and that caused the beginning of  a growing ecosystem. 
Since then a lot of  innovative companies were formed and it only kept growing. These 
ecosystems, the industry and talent are intertwining which gives new opportunities.  

AN INTERVIEW WITH SOFIE BRACKE
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The City of  Ghent invests in the tech ecosystem by creating a focal point for the tech ecosystem 
in the city center: The Krook and The Wintercircus. Besides that we also want to continue 
to support the important economic clusters, so we have set up a fund of  5 million euros. 
 
Why should an investor invest in companies in Ghent?

Recent numbers have shown that start-ups and scale-ups from Ghent have raised the 
most capital in the last 5 years in Flanders. Almost twice the amount of  the number 
two on the list. For example: Deliverect raised 65 million euros in 2021 and is on 
its way to become the next unicorn. The quality of  the start-ups in Ghent is high 
and they focus on di¦erent technologies: HealthTech, MadTech, HrTech, AI, etc. We 
also actively support AI4Growth, a community of  AI stakeholders in Flanders that 
was founded in Ghent to incentivize AI projects in a meaningful way. We want to 
support the technology because of  the positive impact on society and not because 
of  the technology itself. Technology is the catalyst of  a movement towards a more 

sustainable economy across all sectors. The 
Krook is an urban renewal project that 
connects knowledge, culture and innovative 
entrepreneurship. It is the home of  a public 
library, labs and o�ces of  Ghent University 
and imec.

 
The Wintercircus regains its original function: bringing people together. Beneath 
the impressive ceiling, you will �nd demonstration and exhibition spaces, hubs for 
innovative economy and a concert hall. Planned opening: 2022-2023.

© Atelier Kempe Thill
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What role does Deloitte play in building the start- and scale-ups ecosystem?

At Deloitte, we aim to be an active contributor to the start- and scale-
ups ecosystem, delivering value in close collaboration with other actors 
that play an important role in this vibrant community. From corporates 
to investors and governments to academia, we all share the same goals.

Everyone in the ecosystem works individually and together to support (technology) 
start-ups and scale-ups in their development. We all aspire to foster economic growth 
and build the businesses and employers of  the future. We address a multitude of  
economic and societal challenges (e.g. Future of  Mobility, sustainability) and drive 
innovation across industries, allowing traditional players to keep up with technological 
advances.

How does Deloitte help start-ups and scale-ups on their growth path?

As a trusted advisor, Deloitte currently has four key means to deliver value to the start- 
and scale-up ecosystem. First, we connect scale-ups with our corporate clients seeking 
new sources of  growth or ways to transform their business. We also selectively embed 
emerging technologies in our Digital O¦erings and establish go-to-market alliances. 
Through programmes such as Fast 50 (focused on mature companies) and Rising Star 
and our collaboration with The Big Score, we ensure that start- and scale-ups get the 
visibility and recognition they need to access clients, talent and capital. Lastly, we 
provide high-value expertise, helping with growth strategy, �nancing, compliance, and 
more. One of  the examples of  how we share our know-how is through our Booster 
programme, allowing scale-ups to build a solid foundation to support growth whilst 
managing risks.
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Deloitte has conducted a series of  surveys since the start of  the COVID-19 
pandemic. What was the outcome?

The �rst survey amongst scale-ups revealed that while they continued to grow, their 
speed of  growth had been impacted, it had almost halved. Not surprisingly the impact 
of  the crisis on the growth trajectory depended on the sector they operate in.  Seven 
out of  ten scale-ups expressed con�dence that their business will successfully navigate 
the COVID-19 pandemic, and that they may come out stronger and continue or even 
accelerate their growth trajectory. 

However, the investors polled felt they were slightly too optimistic. The investors 
stressed that scale-ups should stay the course, remain focused on why they exist, and 
avoid jumping on the COVID-19 bandwagon. They also expected valuations would 
have to be adjusted and that there might be delays to exiting their investments.

Deloitte also conducted a corporate venturing study in 2021. Given the fairly limited 
impact of  COVID-19 on corporate venturing activities, corporate venturing companies 
are in an ideal position to become a driver for growth within the start- and scale-up 
ecosystem, while meeting their own strategic objectives. With ecosystem thinking, 
corporate venturing companies move from a “take-over” mode, where they are 
simply looking to acquire something, to a partnership mode which allows for more 
bidirectional bene�ts and opportunities across the entire ecosystem.

How do you see the evolution of  the scale-ups scene in the next �ve years?

Scale-ups will continue to be an important source of  growth for economies globally 
and in Belgium. They are the future of  work and will o¦er great job opportunities in 
the years to come. Globalisation and verticalisation are also becoming increasingly 
important to engage customers and drive growth.



As more companies set bold decarbonization goals, the topic of  carbon is moving 
from a pure reporting concern to a core strategic concern. Many leaders are therefore 
rightly questioning whether they have the right data to act. It's not a binary question: 
Act OR gather data. Companies don’t need to wait for perfect data to act. 

In reality, it will take some years to deploy the technology and systems to have granular 
and comprehensive data at scale. The good news is that you don't have to wait for 
real-time data, or even to have the full breath of  carbon data, to make strategic 
decarbonization decisions and implement them across regions. 

New technologies like Arti�cial Intelligence (AI) and Machine Learning (ML) are 
changing the way organizations think about decarbonization data. These technologies 
can model missing data, project future scenarios and mobilize organizations to move 
at the pace required to reach Net Zero. 

Do more with available emissions data to make faster progress toward your 
decarbonization goals in these three steps. 

1. Build A High-Quality Emissions Dataset From Available Information 

Most large organizations have processes in place that enable them to disclose their 
emissions on an annual basis. But this process can be highly time-intensive and 
ine�cient, taking anywhere from three to seven months. New technologies like AI 
and ML are enabling organizations to �ll these gaps. ML-based algorithms can model 
missing data and increase the number of  facilities companies can analyze to develop 
their decarbonization strategy. These tools use available data to model representative 
sites with similar characteristics (e.g., production environments, climate zones, etc.), 

ENGIE IMPACT 
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building an accurate model of  missing data. The same process can also reveal 
anomalies, catching calculation errors that previously may have gone unnoticed. Using 
trend data, these technologies can anticipate how emissions will change as the grid 
evolves or as equipment gets increasingly e�cient. With this foresight, organizations 
can use forward-looking models to inform their strategic decisions. 

2. Enable Decarbonization Actions With The Right Data 

Organizations need better data to enable the strategic actions necessary to meet 
bold decarbonization commitments. However not all decarbonization decisions 
require highly granular data. In addition to using advanced data techniques, tailoring 
your carbon data needs can help accelerate decision-making and reduce costs. For 
example, many high-quality clean energy supply contracts can be executed with 
monthly or even yearly energy procurement data. Similarly, sound asset-level decisions, 
such as lighting, heating and cooling upgrades, or onsite renewable generation 
investment, can be made using existing operational data. At a company level, meeting 
annual emissions reductions milestones involves trade o¦s concerning which plants to 
operate and when. Monthly plant-level data, often for the main assets only, is typically 
su�cient to support the right decisions. 
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3. Mobilize The Entire Organization With A 'Single-Source Of Truth' For 
Sustainability 

Even if  you integrate the right analytical techniques and tailor your data needs to match 
your decarbonization ambitions and actions, you may still face challenges mobilizing 
an entire organization to deploy decarbonization strategies at scale. Business units, 
facilities, �nance, operations, procurement, and sustainability functions all have critical 
roles to play. But they’re often using entirely di¦erent data to make decisions. Digital 
tools can be a vector of  change. By o¦ering a single source of  truth, these tools can 
foster more inclusive partnerships across the organization.

Varun Gowda, Chief  Digital O�cer, ENGIE Impact  
Adrien Couton, Director, Sustainability Solutions – Americas, ENGIE Impact  

Nicolas Lefevre-Marton, Managing Director, Sustainability Solutions – EMEAI, ENGIE Impact
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The InQbet Campus @ P&G Brussels is the ‘’�rst of  its kind’’ Open Innovation venture 
at P&G to develop closer partnerships and relationships with SME’s, Suppliers and 
other innovation partners as we look to innovate in key areas of  disruption like, 
sustainability, digital 4.0 & hygiene and where collaboration with external partners 
can augment our own innovation expertise and get to better solutions.

We have developed over the recent past the capability for ‘’Physical’’ and ‘’Virtual’’ 
collaboration with innovation partners via access to our;

1. Flexible o�ce and events space and our ‘’1 week to launch’’ state of  the art R&D 
facilities see attached link https://youreka-virtualtours.be/tours/inqbet/   

2. Access to mentoring, educational, pitching and publicity program 
https://join.workero.com/accelerate-at-workero-by-pg/    

If  you want to �nd out more please reach out to Stuart Askew (askew.sc@pg.com) or 
Thierry Vermerien (thierry@workero.com).

We are happy to partner again this year with The Big Score team, another key 
innovation partner in our ecosystem, as we look to ‘’reverse pitch’’ a number of  tech 
based challenges in the Sustainability domain to support our overall programmes 
linked to P&G ambition 2040 (https://us.pg.com/blogs/net-zero-closer-look/) and the 
50litre home (https://50lhome.org/).

INQBET CAMPUS @ P&G   



This year we are looking to help drive ‘’responsible consumption’’ by focussing on 
where cleaning products have the most environmental impact via Life Cycle Analysis 
principles, namely reducing energy and water consumption during the cleaning process 
itself. P&G develops market leading cleaning products based on superior performance 
even in low temp/less water conditions,  but we need to help/nudge consumers to 
wash in these conditions to also save on energy and water and greenhouse gas 
emissions,  so two challenges are linked to how can we best help consumer behaviour 
change

We also have 2 challenges linked to new test method development as we look to 
further optimise our cleaning products to reduce water and energy consumption.

All these challenges require tech based solutions which we hope The Big Score event in 
Ghent can help us with,  and at the same time foster new collaborations for the InQbet 
Campus @ P&G Brussels where today we have 55+ companies in the partnership 
program and multiple pilots being run in di¦erent areas. Look forward to seeing you 
at The Big Score!
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Cresco is a premier business law �rm focused on providing business law advice and 
counsel to entrepreneurs, startups, scaleups, corporates and investors. 

The �rm combines international legal know-how with business expertise acquired at 
leading companies active in a broad range of  sectors and industries. Cresco’s areas 
of  practices consist of:

• Mergers and acquisitions: covering private equity, IT, clean tech, life sciences, 
hospitality and real estate.

• Venture capital and private equity: covering private equity and venture 
capital transactions, including fund formation, capital raisings, compliance, and 
investments and divestments of  portfolio companies.

• Emerging and growth companies practice: covering the assistance of  
entrepreneurs in the life cycle of  their businesses, from strategic through 
operational matters.

• Corporate venturing and partnering: covering any type of  corporate partnering 
transaction, from joint development through joint ventures and ecosystem design.

• Intellectual property rights and innovation counselling: covering brand 
protection, corporate partnering and strategic alliance transactions, R&D deals 
and co-ownership agreements, group IP structuring and licensing agreements and 
outsourcing arrangements.

• Dispute resolution: covering all sorts of  corporate and commercial 
litigation and arbitration proceedings.

More info on www.crescolaw.com 

CRESCO  

131



Flanders is a cocreation powerhouse

Flanders has the ambition to become the most innovative region of  Europe. According 
to the European Innovation Scoreboard (EIS) and the Regional Innovation Scoreboard 
(RIS) of  2021, Belgium came in 4th out of  27 EU member states. This is the result of  
the combined e¦orts of  and collaboration between knowledge institutions, companies 
and governmental organizations. Exactly this is where Flanders is good at.

Flanders and technology

Of  course Flanders Investment & Trade (FIT) recognizes the increase in the importance 
of  technology in society, its pervasiveness in companies, and the increase in the 
number of  startup tech companies. This resulted in 2021 in an expansion of  the 
Science & Technology O�ces. These o�ces are located in 10 innovative hotspots in 
the world and are the base for Science & Technology Counselors. These Counselors 
are working in three broad tech domains: Digital, Health and Climate Tech and each 
have a geographic focus area and emphasizes one or more of  these 3 focus domains. 
The mission of  the Technology Counselor is threefold: assist technology-driven 
companies from Flanders with internationalization, attract technology-driven players 
from abroad to Flanders that complement and strengthen Flanders’ innovative and 
economic fabric, and put Flanders on the worldwide map as a tech region.

High tech companies and scale-ups with an international focus will �nd the ideal 
location in Flanders: a region where research organizations are easy to interact with. 
Industrial design companies decrease your ‘time to market’, and specialized logistic 
companies decrease your ‘time to client’. In the way, Flanders is an ideal investment 
spot for start-ups and scale-ups. Come and have a look at the comprehensive 
visualization of  the region’s life sciences & health business and research ecosystem 
on the Flanders360 platform (�andersinvestmentandtrade.com).

FIT   
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Imec.istart is awarded no.1 university-linked accelerator in Europe by UBI 
Global. What’s so unique about imec.istart?

We o¦er a combination of   technological and business knowhow. Being backed by 
imec, our startups have access to the expertise of   no less than 4,000 researchers. 
And they can plug into our strong network of   over 1,000 investors and over 40 
structural industry partners such as ING, BNP Paribas Fortis, Cronos, Telenet and 
P�zer. Secondly, our support lasts longer than that of   most programs: 12 to 18 
months instead of   the usual 3 to 6. Finally, we have an unparalleled experience: over 
250 supported tech start-ups, of   which no less than 25% are high-growth scale-ups 
with an above-average survival rate of   81%. That results in support practices with 
proven  e�ciency  and  a  wide  network  of    entrepreneurs  that  are  eager  to  share  
their  experiences.

How does imec.istart relate to the venture capital world?

All our ventures receive a pre-seed investment of   (at least) 50,000 euro. On top of   
that, we help them to de�ne their funding requirements. Their imec.istart membership 
– a true quality seal – opens doors towards Belgian and international investors. Finally, 
we facilitate high-quality deal �ow to our investor community (with over 1,000 di¦erent 
parties), for example through direct introductions or via the imec.istart Investors Days.

AN INTERVIEW WITH  SVEN DE CLEYN 
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Do you notice trends in the ways corporates reach out to collaborate with or 
invest in startups?

Some companies that enter the corporate venturing domain quickly realize that 
sourcing and  qualifying  startups  is  not  straightforward.  Partnerships  with  
ecosystems  like  imec.istart help them to structurally scout the most promising 
startups and collaborate with  them.  Given  our  experience,  corporates  increasingly  
ask  us  to  support  them  in  running programs to interact with startups.

More info on the program on imecistart.com
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NORTH SEA PORT  

Strong ambitions to develop further as a European port.

North Sea Port is the cross-border port area stretching from Vlissingen (Netherlands) 
to Ghent (Belgium). Its location, multimodality and diversi�cation in goods make North 
Sea Port the third most important European port in terms of  added value and ninth 
in terms of  freight tra�c.  

North Sea Port has strong ambitions to 
develop further as a European port in the 
years to come. Therefore it has drawn up a 
new strategic plan ‘Connect 2025’. Key to this 
development is North Sea Port’s commitment 
to economic development and employment, 
sustainability and climate and to build a solid 
�nancial foundation. The strategy is aimed at 
developing industrial sites and infrastructure, 
nautical services and the role of  connector 
bringing together di¦erent stakeholders.  

In order to strengthen its market position, North Sea Port will be concentrating 
its e¦orts on seven spearhead sectors: chemicals, steel, building materials, energy, 
automotive, food and feed and value added logistics. It is also strongly committed 
to growth in the circular economy and the energy sector. These sectors with growth 
potential are also woven into the seven spearhead sectors. 

#THEBIGSCORE
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The strategic plan comprises eight programmes to further develop the port area in 
order to become a top Western European port.

Daan Schalck, CEO: "As a top 10 European port, North Sea Port 
faces signi�cant challenges and opportunities in energy transition, 
circular economy, climate, logistics chain, port infrastructure and 
digitisation. The port authority will take on these challenges and 
our speci�c role is the role of  connector. The clear objectives 
of  the strategic plan will give shareholders and local residents 
con�dence in the course that North Sea Port has set and provide 
security for the large investments of  companies.

More info: northseaport.com
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PMW  

Flemish investment company PMV assists entrepreneurs with �nancial resources, 
guidance and expertise. “History shows that an important innovation does not always 
�nd the necessary resources. We want to facilitate that," says general manager Michel 
Casselman.

“We �nance projects that would otherwise have di�culty �nding 
money. In this way, we contribute to the economic and social 
development of  Flanders," says Michel Casselman, explaining 
the purpose of  PMV. “That social role is what makes us special. 
But we are �rst and foremost an investment company. That 
means that we provide funding and exit at a pro�t.”

PMV invests in companies, infrastructure and real estate with resources from its sole 
shareholder, the Flemish Region. Casselman: "What sets us apart is the range of  
�nancing possibilities we have at our disposal. We can participate in the capital, give 
guarantees or provide subordinated loans. We have possible solutions for all �nancing 
problems. The goal is to help companies grow into major international players.”

“There are a number of  risks for which it is di�cult to �nd money. Private parties are 
not always prepared to �nance projects, for example because the development costs 
are too high or because it takes longer to achieve a return. In those cases, we can 
o¦er solutions. Almost 15 percent of  our portfolio is biotech, for example. We have 
more to o¦er than just money. We can help companies build a network, �nd clients or 
forge partnerships. We also help with strategic issues since we have a great deal of  
knowledge of  certain sectors. We have been in business for over twenty years.”



SOFINA

So�na Group in a nutshell

So�na is a Belgian investment �rm managing c.€ 10Bn of  capital. It is majority owned 
by the Boël family and listed on the Belgian stock exchange. The company is based 
in Brussels with o�ces in Luxembourg and Singapore. The main purpose of  So�na is 
to act as a minority shareholder to support management teams and entrepreneurs in 
growing their businesses over the long term. 

Our three activities are Growth Equity (37% of  NAV), Fund investments in Venture 
Capital and Growth Equity (35%), and Late-Stage Venture capital (21%). Our four 
verticals of  interest are Consumer/Retail, Healthcare, Technology, and Education. 

so�nagroup.com

Purpose & Patience

SHOWPAD

Showpad is the complete sales enablement platform that aligns sales and marketing 
to drive revenue growth faster.

For sales, we make it easy to �nd and share the right content to engage buyers and 
deliver sales onboarding, training and coaching to maximize their teams' productivity.

For marketing, we deliver bottom-of-funnel insights so that marketing can invest more 
in the content and experiences that engage buyers and drive revenue.

All of  this supports Showpad's vision that the best buyer experience wins.

showpad.com
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ABOUT STARTUPS.BE | SCALE-UPS.EU

Startups.be & Scale-Ups.eu joined forces in 2018 to solidify our o¦ering for the Belgian 
tech ecosystem at large. Together, we are the one-stop shop for tech entrepreneurship. 
We pride ourselves in being the leading growth platform in Belgium that connects 
Europe's most promising startups and scale-ups with our global network of  deep 
pocket investors, corporate buyers, global partners and relevant stakeholders to fast 
track innovation and collaboration with high-tech companies.

 ¶ We enable startups/scale-ups to squeeze time in their lifecycle & grow faster.

 ¶ We  create high-quality b2b networking for inspiration & matchmaking.

 ¶ We facilitate open innovation between startups/scale-ups & large corporates.

 
The Big Score (Sessions), The Big Squeeze, HRTECH.be and our Go Global missions are 
only a glimpse of  what we are famous for!

Startups.be | Scale-Ups.eu is the top-of-mind-time squeezer for tech startups and 
scale-ups.

More info: Startups.be & Scale-Ups.eu
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