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Facebook Unveils #HearForYou Campaign to Partner with Hong Kong’s 
Mental Health Non-Profit Organizations  

Providing one-stop mental health online Resources Hub to support people in need 
 
Hong Kong – July 9, 2020 – Facebook Hong Kong today announced “#HearForYou Campaign” to               
support local non-profit organizations (NPOs) dedicated to mental health advocacy by educating            
them on how to use Facebook and its family apps to connect with people in need and provide                  
support. 
 
Hong Kong has undergone a challenging year, especially with the current pandemic, which has              
considerably impacted its citizens’ mental health well-being. Social media platforms such as            
Facebook are often the first point of outreach for people facing mental health challenges, where               
they would connect with communities comprised of people experiencing similar issues, or seek             
resources for professional help.  
 
The “#HearForYou Campaign” unveiled by Facebook today will support NPOs that are            
advocating society to address mental health issues, including Agent of Change, Caritas Youth             
and Community Service, St. James' Settlement, The Hong Kong Federation of Youth Groups and              
The Samaritans Hong Kong. Through the campaign, Facebook will provide technical support, free             
training and technical consultation to the NPOs, in order to empower them to reach and support                
more people in need. Facebook will also partner with NPOs to provide online resources for               
people in need through the #HearForYou campaign site. 
 
The #HearForYou campaign site (hearforyou.hk) is a one-stop online Resources Hub for people             
to understand their personal mental health status and help those in need to connect with NPO                
partners by providing easy access to health and wellness resources, online assessment designed             
by Department of Psychiatry, Li Ka Shing Faculty of Medicine, The University of Hong Kong, and                
immediate support on Messenger Bot offered by Caritas Youth and Community Service, and The              
Hong Kong Federation of Youth Groups. 
 
As part of the campaign, Facebook partnered with Caritas Youth and Community Service, and              
The Hong Kong Federation of Youth Groups to develop a Messenger Bot to provide online               
assessment, and access to instant support. Over 140 people have used the Messenger Bot              
within the first month of the soft launch, with over 43% of them having had experienced mental                 
health problems; 38% of them were willing to chat with the NPOs for instant support.  
 
Facebook will organize a series of #HearForYou Live Broadcast sessions for people to gain a               
deeper understanding of mental health well-being through discussions and share tips of mental             
health issues. Today, representatives of Caritas Youth and Community Service, The Hong Kong             
Federation of Youth Groups, and Carl Ao Leong, a popular influencer amongst youths and host               
of online platform “Manner”, shared their insights into connecting with people who are in need               
through social media as well as best practices and success stories of using Facebook to help                
people who are experiencing mental health issues.  
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“Hongkongers have experienced a series of unprecedented challenges over the past year, and             
we’ve seen how important it is for people to stay connected especially during tough times”, said                
Jayne Leung, Vice President, Head of Greater China at Facebook. “Mental health challenge is top               
of mind for many, and we feel that we have the social responsibility to help people to find                  
support they need on our platforms. By partnering with NPOs that are advocating for mental               
health, we believe that we can bring resources to those in need in Hong Kong, and that they can                   
find help and support from the Facebook communities.” 
 
In addition, Instagram has recently launched a new feature – Guides in Hong Kong, which               
is exclusively available for its five NPO partners of the campaign. To provide support to the              
community amid the COVID-19 pandemic, NPO partners will be invited to curate their own            
collections of helpful resources and tips on mental wellness for community through Guides. The              
new Instagram feature can empower NPOs to offer the much-needed wellness guidance in one              
place, covering a wide range of wellness topics including isolation, loneliness, anxiety, stress and              
more. 
 
In the coming months, Facebook will continue to support the NPOs through different programs.              
Facebook will match the NPOs with teams of Facebook Buddies to provide trainings on how to                
use Facebook effectively to promote their campaigns, further their advocacy and connect more             
closely with their communities.  
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