
Job Title: Marketing and Events Manager
Working For: Hanbury Strategy
Location: London/Brussels
To start: ASAP 2021
Salary: Competitive and dependent on experience

Marketing & Events Manager - Hanbury Strategy [REF: #0022]

About Hanbury Strategy

Hanbury, established in September 2016, is a fast-growing strategic advisory business that
manages all aspects of communications to help firms tell their story. We provide political
analysis and insight to help businesses navigate a time of global change, building winning
campaigns that shape public opinion.

The marketing and events manager will support Hanbury alongside two new sister brands:
Forefront Advisers, delivering industry-leading analysis for a range of corporates and
institutions; and Stack Data Strategy, analytics, polling and research to help model public
opinion. With offices in London, Brussels and Berlin, the three brands each have ambitious
growth plans for the remainder of 2021 and beyond. This marketing role will be instrumental in
growing profiles, shaping reputations and targeting key audiences, supporting the leadership
team to drive sales.

The Role

We are looking to bring on board an experienced, driven individual to lead our marketing
function, working closely with partners and directors across the three brands. You will work with
Forefront’s Senior Business Development Consultant and have a Business Administration &
Marketing Apprentice reporting into you. Someone with at least 5 years’ experience working in
marketing and events, a driven self-starter, a creative problem-solver with an eye for detail, you
will play a key role in realising our ambitions.



Responsibilities include:

● Managing our marketing (including social media) & events calendar and delivery of
monthly marketing report (website and social media)

● Marketing budget management, ensuring all events are successfully delivered on time
on budget

● Manage all websites, keeping them current and oversight of our social media presence
namely Linkedin and Twitter

● Ownership of brand guidelines, keeping them updated, ensuring the brand is properly
used, maintaining stock of marketing materials

● Develop and promote localised content to support our go-to-market strategy and
messaging, working effectively with design partners

● Maintaining excellent relationships with venues and suppliers
● Develop strong knowledge of client brands, keeping up to date with industry/market

trends and networking opportunities

Digital Events
● Creation and management of events on the digital events platform
● Overseeing event invitation email creation and automated emails
● Scheduling and leading pre-event speaker briefing including the briefing note and

oversight of the moderator digital platform training as necessary
● Creation of basic event slides (speaker introduction etc)
● Lead technical event producer on the day

In-Person Events
● Researching and liaising with potential venues and event suppliers
● Coordinating, creating and proofing all branded and event collateral
● Arranging pre-event briefings to ensure that the events run smoothly
● On-site event direction; suppliers liaison, venue set-up, briefing, attendee registration

Experience and Skills

● Over 5 years of experience in marketing & events across events, PR, digital, email,
content & print

● Solid successful experience in digital marketing (data, SEO, reports - Google Analytics)
and sound exposure to LinkedIn and Twitter specifically

● Experience in managing a Zoom platform, good knowledge of event software for
registration

● A team player, self-motivated and deadline-driven, capable of multi-tasking and working
on several projects at one time

● Versatile and proactive, a can-do attitude and the ability to work in a small team



● Excellent verbal and written communication. A commitment to delivering an excellent
client experience with a meticulous level of detail

● High proficiency in all MS Office packages, including Word, Powerpoint and Excel.
Previous experience in managing WordPress websites advantageous

● Previous experience in communications and public affairs agencies a bonus, specifically
knowledge of the Brussels scene. Similarly exposure to sectors such as financial
services and professional services, welcome.

Benefits

● 28 days’ paid leave plus bank holidays and time off over Christmas.
● Pension plan with a 4% company contribution.
● Annual discretionary bonus scheme.
● Normal working hours are 9am - 6pm.
● Offices in Spitalfields Second Home with an employee-led, flexible approach to

working from home and office as appropriate
● Complimentary Employee Assistance Programme and Dr Care Anywhere, private

virtual GP service
● Access to a full social and cultural calendar and employee wellness programme -

currently delivered part virtually, part in person
● A rich and diverse people development programme including fortnightly internal

training sessions and a full annual programme of external trainers and inspirational
speakers.

How to Apply

Please send your CV with the subject: Marketing & Events Manager [REF: #0022] to
careers@hanburystrategy.com Should you be considered for interview, we will contact you by
email within two weeks of receiving your application.

Hanbury Strategy is an equal opportunities employer and welcomes applications from all
suitably qualified persons regardless of age, disability, gender or gender reassignment, marital
or civil partner status, pregnancy or maternity, race, religion or belief, colour, nationality, ethnic
or national origin, sex or sexual orientation. As part of our commitment to equal opportunities,
we are open to discussions about alternative working patterns or hours.

Please let us know if you need any reasonable adjustments to be made during recruitment or in
employment for reasons associated with your physical or mental health. We are committed to
ensuring everyone is able to fully participate in whatever way is most appropriate for them.

mailto:careers@hanburystrategy.com

