
StrategyCorps Partners with Digital Onboarding, Inc.
to Help Banks and Credit Unions Grow Profitable
Checking Account Relationships

NASHVILLE, TN (FEBRUARY 18, 2020) – StrategyCorps, a company that provides

nearly 350 banks and credit unions with profitability analysis, white-labeled reward

products, and mobile banking solutions, has partnered with Digital Onboarding, Inc., a

SaaS business that offers a fully automated customer engagement platform, to help

financial institutions maximize the profitability of checking account relationships. 

It can cost a financial institution hundreds of dollars to acquire a new checking customer

and The Digital Banking Report from the Financial Brand showed that first-year attrition

rates for new checking account holders are as high as 40% due to suboptimal

onboarding processes. When customers actively use account-related services like debit

cards, automatic bill payments, and direct deposit, they are less likely to leave and far

more profitable than customers that do not engage. “

The banking industry is rapidly evolving to meet the needs of digitally savvy consumers

who aren’t interested in receiving phone calls and a pile of direct mail after opening a

new account,” said Bryan Clagett, StrategyCorps Director of Strategic Initiatives. “Our

partnership with Digital Onboarding, Inc. will help our bank and credit union clients grow

profitability by ensuring that new account holders engage quickly and stay with their

financial institution for years to come.” 

The Digital Onboarding platform enables banks and credit unions to send automated

email and SMS reminders that link to personalized, step-by-step, digital guides. The

platform helps people adopt additional products and account-related services like online

and mobile banking, direct deposit, and automatic payments. From an execution

https://strategycorps.com/


standpoint, deployment is simple, speedy, and cost effective. Customers can go live on

the platform within weeks and core integration is not required.  

“The Digital Onboarding platform offers a more modern and effective way for banks and

credit unions to build long-lasting relationships with customers and members,” said Ted

Brown, CEO of Digital Onboarding, Inc. “StrategyCorps helps financial institutions offer

checking accounts with compelling and unique features and, through our partnership,

we are excited to help new account holders take full advantage of all of their account

benefits.” 

About StrategyCorps

StrategyCorps was founded in 2001 with the goal of helping financial institutions grow

core deposits and fee income while giving them exciting ways to differentiate their

checking products and enhancing household profitability. Today almost 350 banks and

credit unions leverage StrategyCorps unique profitability analysis, white-labeled reward

products and mobile solutions. The Nashville-based company is privately held with field

offices throughout the United States. For StrategyCorps media inquiries, contact Megan

Jones at megan.jones@strategycorps.com or (615) 557-8342.

 About Digital Onboarding Inc.

Digital Onboarding Inc. is a SaaS technology company focused on helping banking and

credit union customers activate their financial services products. Digital Onboarding

provides a fully automated new account activation platform that is more efficient and

effective than traditional phone calls, emails, direct mail and print brochures, driving

profit by increasing new customer activation rates. For Digital Onboarding media

inquiries, contact Laurie McLachlan at laurie@digitalonboarding.com or (617) 921-2916.


