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A 
state agency is advancing plans 
to promote agriculture in Cen-
tral Oahu via a “food hub” that 
would support diversified crop 
production.

The Agribusiness Development 
Corp. recently published a draft envi-
ronmental assessment laying out its 
concept for a crop-processing facility, 
research greenhouse, storage ware-
house, office space, worker housing, 
farmers market and visitors center on 
34 acres that formerly served as Dole 
Food Co.’s operating base in Whit-
more Village near Wahiawa.

The project is intended to support 
farmers who lease portions of the 
1,207 acres of nearby farmland ADC 
acquired in 2012 following the closure 
of Del Monte pineapple operations.

However, challenges facing the 
“Whitmore Food Hub” project include 
not having cost estimates, a business 
plan or a financing and development 
timetable. Some community leaders 
have also raised concerns about traf-
fic and poor community engagement.

Jimmy Nakatani, ADC’s director, 
said a development timetable will 

After entering the nondescript 
Kunia warehouse, Brian Goldstein 
put on a lab coat, a hairnet, a sur-
gical mask and a pair of Crocs that 
had never touched the pavement 
outside.

Personal pro-
tective gear that 
includes dispos-
able shoe cov-
ers, gloves and 
surgical gowns 
is mandatory 
for anyone visit-
ing the 15,000-
square-foot pa-
kalolo growing 
facility — even 
the CEO of Noa 
Botanicals, one of eight licensees 
to open Hawaii’s first medical mar-
ijuana dispensaries.

But it’s not to protect people.
“A single hair will fail a batch. 

That would be a contaminant,” 
said Goldstein, who even steril-
ized his gloves with alcohol and 
sanitized the bottom of his shoes 
in tubs of bleach placed through-

out the facility. “Bio-security is in-
credibly important. We have a lot 
invested in the plants. Cannabis is 
the most valuable crop to have 
grown in Hawaii, so we need to 
take every precaution possible to 
ensure the safety of the product.”

Noa Botanicals gave the Hono-
lulu Star-Advertiser a look inside 

its facility, one of the first canna-
bis factories to open in Hawaii 
since retail dispensaries debuted 
in the state in 2017. The Kunia fa-
cility has roughly 1,000 plants and 
can produce several thousand 
pounds of marijuana a year. Under 
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Brian Goldstein, CEO of Noa Botanicals, pauses to inspect a leaf 
on a plant as he walks among rows of cannabis plants at Noa 
Botanicals’ production facilities in Kunia.

Ho Farms 
leased 65 acres 
of former Del 
Monte land to 
grow cherry to-
matoes, cucum-
bers, eggplant, 
beans and okra. 
Farm co-owner 
Shin Ho gives a 
tour of cherry 
tomato and 
string bean 
fi elds.

———
ONLINE
To view or com-
ment on the Whit-
more Village food 
hub plan, visit 
health.hawaii.
gov/oeqc.



state law, production cen-
ters can grow up to 5,000 
plants.

It has more than 50 em-
ployees, including 20 at the 
warehouse who wear the 
same pocketless uniforms to 
“minimize potential diver-
sion.” They go through at 
least two uniform changes 
while on duty “to ensure 
continued cleanliness” 
throughout the day.

The high-tech facility has 
separate rooms for each 
part of the process, begin-
ning with the “clone” room, 
where plantlets are nurtured 
in containers under dim 
lights. The mother plants 
are kept in a separate “veg 
room,” where bright lights 
shine for 22 hours a day, 
which keeps the vegetation 
from flowering. The weak 

plants are discarded, while 
the strong ones continue in 
cultivation, each labeled 
with a numbered bar code 
tracked by the state.

“We want to pick the best 
of the best, and that’s what’s 
going to make it through,” 
said cultivation manager 
Ralph Roibal.

The plants are pruned like 
bonsai trees in a larger 
“flower room” and arranged 
on rolling tables according 
to the various stages of 
growth, beginning with the 
nonflowering and ending 
with the fully mature. They 
are fed a water-fertilizer 
solution and extra carbon 
dioxide to spur growth. 
Lights are on for 12 hours in 
this room, which is com-
pletely dark for the rest of 
the day, while sensors feed 
information “hundreds of 
times a minute” to comput-
ers that automatically adjust 
the temperature, humidity, 
airflow and lighting through-
out the space.

“We use a lot of power,” 
said Goldstein, who spends 
more than $50,000 a month 
on electricity for the $5 mil-
lion facility. “The flowers 
closest to the light are the 
most potent.”

Two weeks before har-

vest, the all-female plants are 
starved, only receiving water 
to flush out any fertilizer.

“It’s like doing a detox. It’s 
like going on a juice diet for 
a person,” Goldstein said. 
“When you stop feeding it, 
the plant thinks, ‘Oh, I’m go-
ing to die.’ So it will do a last 

burst of energy to make 
flowers.”

Every plant in the facility 
is female because a single 
male could pollinate the en-
tire room and create seeds, 
and “no one wants to buy 
cannabis with seeds,” he 
said.

Sometimes a female plant 
will spontaneously turn into 
a male.

“Stress can do it. We scout 
this room every day, and if 
we see that happening, we 
kill the plant right away,” he 
added.

There’s one room in the 
facility that almost no one is 
allowed into: the “dry 
room.”

“That is the most bio-sen-
sitive room in the facility,” 
he said. “It’s got this plastic 
siding … so the entire room 
can get washed down and 
decontaminated because 
that’s the room that the live 
plants get put in and that’s 
where they dry out, and that 
is when they are the most 
vulnerable, because they’ve 
lost their whole immune sys-
tem.”

Once harvested, dried 
and cured “like aging wine,” 
the hand-trimmed flowers 
are tested and either pack-
aged in pill containers or 
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WEED RETAILERS
Hawaii legalized medi-
cal marijuana in 2000, 
but patients had no le-
gal way to obtain the 
drug until retail dispen-
saries opened in 2017. 
The pot retailers:

OAHU

>>  Noa Botanicals
>>  Aloha Green  

Apothecary
>>  Cure Oahu

MAUI

>>  Maui Grown  
Therapies

>>  Pono Life Maui

KAUAI

>>  Green Aloha Ltd.,  
or Have a Heart

BIG ISLAND

>>  Hawaiian Ethos
>>  Big Island Grown 

Dispensaries (for-
merly Lau Ola)

PHOTOS BY JAMM AQUINO / JAQUINO@STARADVERTISER.COM

Noa Botanicals employees Eddie Pono, left, and Linda Angelucci trim cannabis at 
the growing and production facility in Kunia.

CUTTER VOLVO CARS 
WAIPAHU

94-177 Farrington Hwy.   |   564-9900
cuttervolvocarshawaii.com $295 

DOC FEE

2019 VOLVO S60
(V19127) MSRP $40,290

$299/MONTH

$4,999 DUE AT SIGNING 

36 MONTH LEASE

On approved credit. Prices/pymts shown are after all applicable 
incentives applied. Incentives &/or finance rates may have specific 
eligibility requirements &/or may be avail. only to certain customers 
&/or apply only to specific vehicles &/or may not be combinable 
on specific vehicles. Not all buyers will qualify. Vehicle may not be 
exactly as shown & is subject to prior sale. Buyer must qualify for a 
plan pricing. †Closed end lease, sec dep waived, $995 acquisition 
fee, 7,500 miles/year at $0.25/mile: 2019 Volvo S60 (V19127) 
MSRP $40,290: $5,000 down, $23,771.10 residual. All prices/
pymts plus 4.712% tax, lic., registration, doc fee 
of $295, dlr. installed access. Images are for 
illustration purposes only. Offer ends April 14, 2019.

Text HHRS to 71441 for more information.
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Show

REGISTER TO ATTEND

Hawaii Convention Center
OPEN TO RESTAURANT & HOSPITALITY PROFESSIONALS ONLY

www.HawaiiHotelandRestaurantShow.com

PRESENTED BY:
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STAR EVENTSPOWERED BY



Now Through May 3rd
MIRACLE-EAR HEARING AID CENTERS

Spaces Are Limited Call Today For Your FREE* Hearing Evaluation!

Visit us online at www.miracle-ear.com

One More Thing
Some parts of the evaluation include the use of a familiar voice, so please bring 

a spouse or family member with you. Call us today to confi rm your appointment time!

Receive 2 AudioToneTM

Pro Hearing aids at $995 for 
a limited time only.

*limit one coupon per patient at the 

promotional price during event dates only. 

Not valid with any other discount or offer. 

Does not apply to prior purchases. Fits up 

to a 35 db loss. Offer expires 5/3/19.

Most Insurance Plans Accepted

Visit us online at: www.miracle-ear.com

Honolulu - (808) 600-3582
1130 N. Nimitz Hwy. Suite A-124, Honolulu, HI 96817

MIRACLE-EAR HEARING AID CENTERS
Mention Code: 19AprMicro

Village Park - (808) 379-3588
94-673 Kupuohi St. Suite A104, Waipahu, HI 96797

Diamond Head - (808) 465-2582
3555 Harding Ave. Suite 201, Honolulu, HI 96816
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processed into 20 to 25 dif-
ferent cannabis products, in-
cluding tinctures, oils and 
lotions. The clumpy buds 
full of tiny orange hairs are 
sold, while the leaves cov-
ered in “frosty goodness” — 
the white, sugary crystals 
known as THC, or tetrahy-
drocannabinol, the psycho-
active component — go to 
manufacturing.

The entire elaborate pro-
cess takes roughly four 
months and is a stark con-
trast to the way pakalolo is 
grown on the black market 
— often outdoors where it is 

potentially exposed to pesti-
cides and other harmful en-
vironmental contaminants.

Only certified marijuana 
patients registered with the 
state can enter a retail dis-
pensary. State law also pro-
hibits the public from 
entering the highly secured 
production centers, but af-
ter lengthy negotiations and 
criminal background 
checks, the Health Depart-
ment made an exception to 
allow media access to edu-
cate the public.

Hawaii legalized medical 
marijuana in 2000, but pa-

tients had no legal way to 
obtain the drug until Maui 
Grown Therapies opened in 
August 2017, followed by 
Aloha Green Apothecary in 
Honolulu. Pono Life Maui, 
Noa Botanicals and Cure 
Oahu started sales shortly 
after, followed by Green 
Aloha Ltd., or Have a Heart, 
on Kauai and Big Island 
Grown Dispensaries, for-
merly Lau Ola. Hawaiian 
Ethos on Hawaii island re-
ceived approval to start 
growing but has not yet be-
gun sales.

The legal cannabis market 
has more than doubled in re-
cent years, with 24,521 pa-
tients registered as of Feb. 
28, compared with 11,727 
patients on Aug. 31, 2015. 
Hawaii dispensaries sold 
1,569 pounds totaling  
$12.6 million in 2018, accord-
ing to state statistics. In Jan-
uary 2018 the dispensaries 
sold $681,389, but by De-
cember cannabis sales had 
climbed to $1.5 million.

Goldstein, who used to be 
in software development, 
said he has done just about 
every job in the dispensary 
while learning about the in-
dustry. He wouldn’t disclose 
how the company acquires 
the seeds for the 16 different 
strains it sells or where it 
puts its money — issues 
that have been challenging 
for the fledgling industry, 
which is grappling with how 
to balance the legal market 
while the pot is still consid-
ered illegal under federal 
law.

“We probably have more 
strains than the other dis-
pensaries combined, and 
we’re introducing a new 
strain every week this 
month,” to celebrate April 
20, or 420, the unofficial holi-
day for pot smokers. “What 
Valentine’s Day is for florists, 
420 is for dispensaries. I’m 
incredibly excited to be part 
of creating this new industry 
in Hawaii. While it’s still a 
fledgling industry that’s go-
ing through some growing 
pains, I’m very hopeful.”

From top, employee Chandler Johnson extracts raw 
CBD oil. Medical cannabis is seen on display for pa-
tients inside the dispensary showroom. Brian Gold-
stein, CEO of Noa Botanicals, looks at some of the 
products on display.
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on qualifying purchases

FLORENCE, ITALY

ITINERARY
Rome, Florence, Venice, Italy

INCLUDES
Hand-picked highlights and local delicacies;
expert Travel Director; deluxe accommodations; 
luxury air-conditioned coach or alternative 
transport; many meals; sightseeing and fl exible 
excursions.

TRAVEL
Select dates through April 3, 2020

AAA VACATIONS® AMENITIES

• $80 Optional Experience Voucher per person2

• AAA Vacations® Best Price Guarantee*
• 24/7 Member Care**

Explore Italy 
  & Get Rewarded
GREAT ITALIAN CITIES
10 DAYS/9 NIGHTS  FROM LAND 

ONLY$2,995 1

AAA TRAVELS WITH YOU

CALL: 808.593.2221         VISIT:  1130 N. Nimitz Hwy. Suite A170
Honolulu, HI. 96817

Ask about 
Special

Savings*

*Save $200 per couple book by April 13, 2019 or save $100 per couple book by April 30, 2019


