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Holiday 
Campaign 
Challenges

50% off when you spend $150, free 
gift with purchase, Buy one get one 
free … it’s no secret, consumers are 
overwhelmed by brands seeking their 
dollar during the holiday time period. 

So as brands, how can we stand out 
amongst the holiday marketing mix? 

1. Build a relationship 
2. Proactivity 
3. Real-time Optimization
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The Solution: 
Mobile Wallet 
Cards

Ever used a mobile boarding pass for flight? 
Well, that tech doesn’t just stop there. Just 
like consumers can download a mobile 
boarding pass for a flight, they can also 
download branded cards that function a lot 
like a loyalty reward card. 

The opt-in feature inherent to Mobile Wallet 
Cards (MWC) ensures you’re only speaking to 
hand-raisers with high intent. As a result, 
genuinely interested customers can receive 
geolocated or time-based, personalised 
notifications regarding brand updates, special 
offer, etc. You can even update the offers 
instantly to increase relevance and encourage 
loyalty/repeat purchases.
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Reasons 
to Believe 

1. Avoid high barriers to entry. MWC leverages the 
Apple Wallet or Google Pay app inherent to all smart 
phones so customers can download your offer without 
downloading yet another app. 

2. Build long-lasting relationships. You can directly 
engage with your customers by offering them 
dynamically updated, personalized and highly localized 
offers and brand updates to suit the moment in 
question. 

3. Measure full sales funnel ROI. Unlike many other 
marketing tools out there, MWC have the ability to 
assess the full consumer journey. When a consumer 
uses the QR code from the card in-store or online,  you 
can measure sales results and which marketing 
distribution channel yielded the sale.  

4. Circumvent Cookie Ban issues. The opt-in nature of 
MWC ensures that you can speak to consumers 
without violating Cookie Ban or digital privacy 
legislation. 
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Usage in 
Numbers

80%82% 24%
By 2022, mobile will account for 

80% of coupons redemption

Of shoppers redeem a digital 

coupon within a week or less

Coupon users spend 24% more 

than regular shoppers

35%
Of consumers use a 
smartphone to find a 
coupon while shopping 
in-store.

77%
Of consumers spend $10-
$50 more than anticipated 
when redeeming mobile 
coupons.
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4x Increase in 
incremental spend 
and store visits 
when using Mobile 
Wallet Cards.

Results in 
Numbers 22% Of consumers redeem 

their mobile wallet 
cards in-store.
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Still not sure how it could 
come to life for your brand? 
Check out these 5 Holiday 
MWC Strategic Approaches.
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Visit thecirqle.com/sell for an interactive demo

Promote Offers

PROMOTE OFFERS WHEN THEY MATTER

During the holiday season, key categories of purchase 

include food and beverages. But this year, 64% will 

spend less on holiday drinks and food. 

Offer consumers discounts and offers on these to 

lessen their financial impact and make their holiday 

enjoyable. 

From our experience, offering tangible offers work 

better. For example, offering $15 off works better at 

converting than offering 10% off.

PROMOTE OFFERS THAT MATTER

While 85% and 79% plan to celebrate Christmas and 

Thanksgiving, respectively, only shy of half plan to 

celebrate New Year’s Eve or Day (51% and 45%, 

respectively.) So focus on promoting offers on key 

holidays to ensure a good ROI.User clicks on content with 

a CTA to save the offer. 

User can add the offer 

to their mobile wallet.

Direct-to-consumer 

communication & conversion 

tracking is enabled.

User gets notifications 

in real-time.

Push NotificationsOffer on deviceLanding page offerOffer distribution

https://thecirqle.com/sell
https://morningconsult.com/form/2020-holiday-shopping/
https://morningconsult.com/form/2020-holiday-shopping/


Provide Virtual Gifting 
Options 

As mentioned earlier, 48% of adults plan to buy or give 
gift cards this holiday season in order to avoid stores. 
3x as many shoppers said they will spend most on gift 
cards than apparel, the next most popular option.  

Mobile Wallet Cards can be made to be gift cards that 
consumers can use in-store or online.  

Once the user has the gift card in their mobile wallet, 
you can leverage push notifications to deliver valuable 
messaging at exactly the right time. For instance, 
sending a reminder before the offer expires. 

You can also encourage repeat purchase by 
dynamically updating the gift card to a new offer.

User clicks on content with 

a CTA to save the offer. 

Direct-to-consumer 

communication & conversion 

tracking is enabled.

Offer on deviceOffer distribution

Amsterdamoliviapalermo

9!41

View all 3485 comments

I'm teaming up with the lovely folks over at Coca Cola to 
spread some Happiness. Click my link in bio to get a Coke for 
free! #ad

8930 likes

Wendy Smith

$25.00

Katy has sent you an e-gift card!

Offer is dynamically updated to 

increase repeat purchase behaviour.

Offer Updated

https://morningconsult.com/form/2020-holiday-shopping/


Personalize your push notification content and 

segment your mobile wallet campaigns on iOS 

and Android.

#1 PERSONALIZED OFFERS #2 GEO-LOCATION BASED #3 TIME-BASED REMINDERS #4 BRAND UPDATES

Drive your customers and prospects in your 

stores. Boost in-store traffic and conversion rate 

with Apple Wallet and Google Pay.

Send push notification, engage and connect 

with your customers and increase their 

purchase frequency and average order value.

Let your customers know whenever you have a 

new product launch or offer. This way they will 

never miss out.
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Reward The 
Customer

Creating promotions to encourage gift card sales can be a 
win-win strategy for your business.  

Give consumers a reason to buy gift cards from you and 

not your competitors using coupons or free products as 

incentives. For example, a coupon for 15% off your next 

visit with the purchase of a gift card will promote holiday 

gift sales as well as future business, marketing your 

services to both the recipient and the purchaser.
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For any given holiday, a lesser-known crowd develops 
online at the very last minute, right up to the hour of gift-
giving. Capitalise on these spur-of-the-moment sales by 
making your gift cards or offers available through a single 
click of the mouse or swipe of a finger.  

Be sure to promote via different digital avenues, such as 
newsletters, website or social media, and consider 
sending push notifications as time begins to run out.

Focus On Last 
Minute Shoppers
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Reaching 
your goals

Let us help you.
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But don’t take our word for it, try it 
yourself! Interested in learning more 
about MWC? Scan the QR code to 
experience it for yourself.

http://thecirqle.com/book-a-demo
http://thecirqle.com/


Trusted  
by the  
Best.
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