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101: 

all you need 
to know 
about the 
fast-growing 
industry
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You’ve got this brilliant 

idea of a m-commerce app

Here’s where Uptech 


comes in

and you have no 
ideas on how to 
get it done



HOW WE’RE ABLE TO HELP

Since our inception, we’ve held true to our vision:

To create an inspiring work environment so that 
together we build great products that improve the 
world.



The Uptech team is one that’s abuzz with talent and united 
around common values. We’re always striving to deliver the 
best of our customers and that means building products that 
excel in quality. 



Our success in delighting our customers lies in our ability to 
understand users’ needs and turn them into features that 
solve their problems. We do not create products just for the 
sake of doing so. 



Uptech is set up as a trusted Product Studio, where you can 
turn ideas into reality. 



Here, we provide the same level of care and effort to our 
customers, just as those accorded to our homegrown Plai 
and VPN solutions. 



Now, let’s move on to see the overview of the M-commerce 
market, and why it has a lot to offer.
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https://uptech.team/
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Our thoughts and approach 
on building M-commerce apps


Goodbye E-commerce and hello, M-commerce. If you’re in 
retail and you don’t know why E-commerce is sinking, read 
on. 



By the end of 2021, about 3.8 billion of the population are 
going to have a smartphone. The connectivity and mobility 
of smartphones change consumers behavior. It signifies the 
emergence of M-commerce, where retail transactions take 
place on mobile devices.



The shifting trend will be the demise of many E-commerce 
stores that are rigidly focused on shopping from computers. 
Meanwhile, businesses that embrace M-commerce strategies 
are going to thrive as consumers browse, compare and shop 
from their smartphones. 



Embracing m-commerce requires a different marketing 
approach, and a retail mobile app. 





A successful M-commerce app relies on sound development 
strategies. One of the most critical steps involved is to align 
the apps to customers' needs. 



We’ve come across stories of how apps failed because they 
were built based without considering the customer’s 
feedback. Just because an app seems exciting to the startup 
founder, it doesn’t mean it’s poised for wild successes. 



Mobile apps just don't work that way. 



At Uptech, we’re interested in building apps that solve real 
user problems. While we appreciate creative ideas from 
brainstorming, we acknowledge that customer validation is 
crucial to commit resources to the development further.



Therefore, our team ensures that we have a sufficient 
understanding of the target audience in any apps that we’ve 
built. We utilized proto-personas, customer journey maps 
(CJM), and interviews to understand their pain points and 
needs.



Rather than a one-off approach, customer engagement is an 
on-going process in our work. Through hypothesis validation 
and iterations from feedback, our team has created apps 
that are genuinely useful for the intended users.
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The current state of 
m-commerce

M-commerce growth has been astounding over the years. In 
the US, M-Commerce is predicted to hit $338.03 billion by 
the end of 2020. It is a remarkable 25.76% from 2019, which 
charted $267.78 billion.

The growth in M-Commerce revenue isn’t surprising as it’s 
fuelled by an increasing population accessing the internet via 
mobile phones. The figure hits 4.68 billion in 2019.

Source: Statista

https://uptech.team/blog/m-commerce-overview
https://www.statista.com/statistics/249855/mobile-retail-commerce-revenue-in-the-united-states/
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What’s Mobile Commerce 
and How It’s Different 
From E-commerce

M-commerce isn’t the next big thing. It is a phenomenon 
that’s already happening. 



Startups and business owners should understand what 
M-commerce is and the implications of not hopping on the 
bus.



More importantly, M-commerce should be distinguished 
from e-commerce. Although both happen on the internet, 
the strategies involved in marketing and app development 
differ. 



What is E-commerce

 

E-commerce or electronic commerce refers to the process of 
buying and selling on the internet. The birth of e-commerce 
is believed to occur in 1994, with the first purchase made 
over the internet in Philadelphia. Generally, e-commerce 
points to online buying activities that happen over a 
computer or laptop. 
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While names like Amazon pops up when e-commerce is 
mentioned, the commodities sold online are not limited to 
physical products. 



E-commerce also applies to digital products, memberships, 
or services that are transacted over the internet. In recent 
years, online shopping on computers has been declining as 
users are switching over to mobile phones. 



What is M-commerce  



M-commerce refers to online payment transactions that 
happen over a mobile device. The advancement of mobile 
connectivity, security, and apps development has spurred 
retailers to offer services, products, and payment gateways 
over the smartphone. 



The M-commerce trend is also spurred by the increasing 
population that owns smartphones.



Online spending driven by M-commerce in the US has been 
increasing steadily for the past few years.
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In 2022, the total revenue driven by transactions 
over the mobile is expected to hit $423.24 
million. The positive trend will see more 
retailers jostling for a space in the consumer’s 
mobile phones.
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What’s The Major Difference 
between M-commerce and 
E-commerce

If you’re running an online business, you ought to know how 
M-commerce differs from E-commerce. 



Understanding the differences help you stay in the game and 
have better access to your target demographics. You don’t 
want to stay status quo in a market that is declining as 
technology shifts. 

1. Mobility



E-commerce is performed over computers and laptops with 
internet connections. Such technologies were once marveled 
at, but with users turning to mobile phones, computers 
become severely lacking in mobility.



It is tedious to flip open your laptop just to order a pair of 
sneakers online. However, shoppers can easily whip up their 
mobile phone and start browsing for the right products on 
an m-commerce app. 


https://uptech.team/blog/ecommerce-and-mcommerce
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The difference between the ability to make purchases easily 
on the spot and logging into an e-commerce website later 
favors retailers with e-commerce apps. Impulsive shoppers 
are also better targeted by means of instant access to the 
shopping cart. 



With the introduction of mobile payment wallets like Apple 
Pay and Android Pay, mobile users are given more choices to 
make instantaneous transactions on the spot.

2. Push Notification



Another obvious advantage M-commerce has over 
e-commerce is the use of push notification on mobile 
phones. Compared to blasting promotional letters to the 
email list, push notifications are perceived to be less 
intrusive. 



From a retailer point of view, push notifications are deemed 
to be more effective. Promotion emails risk being delivered 
to the spam folder or ignored by users. Push notification, on 
the other hand, is delivered instantly to the user’s mobile.



Today, push notifications can also include 
beautifully-rendered images of the products, which leads the 
users to the M-commerce app with a single touch. With an 
average opt-in rate of 67.5%, the chances of getting the 
attention of users with push notification are high.  



10

3. Location tracking



The only metric used to track e-commerce shoppers on 
computers is the IP address. The IP of computers gives a 
loose indication of the whereabouts of shoppers and is 
limited in terms of locational advertising strategies. 



On the other hand, M-commerce leverages the various 
positional tracking technologies on the mobile phones of 
users, such as GPS, WiFi, and cellular connections. The 
accuracy of the location can be used by retailers to alert 
users of promotions within their vicinity. 



For example, a retail outlet that is having on-going sales can 
send notifications to users within a 5-miles radius. A fitness 
gym could target consumers in the vicinity with yearly 
membership signups by piggy-backing on a navigational app.  


4. Security 



According to Shift Processing, credit card frauds increased by 
18.5% in 2018 and resulted in a loss of a whopping $24.26 
billion. The e-commerce platform, which is mostly transacted 
over credit cards, puts the financial safety of users at stake.



Even without massive breaches of credit card data, the 
accounts of e-commerce shoppers aren’t exactly safe. The 
security provided by a username and password isn’t the best 
protection against modern-day hackers.
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M-commerce, where transactions are conducted over a 
mobile phone, has the potential to incorporate better 
security. The use of phone identification as a second layer of 
security removes the possibility of a fraud committed 
remotely. 



For additional security measures, existing biometrics 
technologies such as facial recognition or iris-scanning can 
be introduced as an option in the M-commerce app.

5. Omnichannel 



There is a shift in multi-channel to omnichannel in the online 
retailing industry. Brands are expected to provide a seamless 
shopping experience instead of targeting different 
demographics with different messages.



E-commerce, which is highly dependent on computers, is 
limited in the sense that it has lesser mobility. Meanwhile, 
mobile commerce has found itself in the right position, to 
close the gaps between brands and consumers.



Mobile apps technologies have allowed better engagement 
with retailers and consumers. It will enable personalization 
and a customized shopping experience that is unique to 
users. Retailers are also able to immediately respond to the 
needs of a shopper and suggest recommendations, which 
results in higher conversion. 
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Generally, mobile commerce is classified into these 
categories:



1. Mobile Shopping



Mobile shopping is about enabling shopping experiences on 
mobile devices. Whether it’s shopping from one of the many 
Shopify stores or subscribing to Netflix on mobile, that’s 
M-commerce in action. 



2. Mobile Banking



Gone are the days where the public needed to queue up at 
banks or ATMs to make financial transactions. Top banks 
offer mobile phone banking worldwide, where users can 
make pay bills, transfer money, and other transactions with a 
few touches. 



3. Mobile Payments And Digital Wallets



QR code, NFC, and evolving mobile security have made it 
possible for users to replace physical cash with mobile 
payments. Google Pay and Apple Pay lead the charge of 
digital wallets in Western countries, while apps like AliPay 
and WeChat dominate mobile payments in China. 
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It’s important to note that mobile commerce isn’t a fad. Past 
statistics and predictive projections paint a good picture of 
how mobile commerce will continue to grow.

M-Commerce Growth : 

Key Stats and Trends

According to Business Insiders, mobile 
commerce’s growth shows no signs of stopping 
in the US, with mobile transactions hitting an 
estimated $284 billion or 45% of e-commerce 
at the end of 2020.
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The likelihood of individuals making purchases on their 
smartphones is also huge. According to OuterBox, 79% of 
smartphone users purchased something on mobile in the 
past 6 months.



There isn’t a fixed rate for building a mobile commerce app 
or website. Each startup has different requirements, which 
may affect the features and complexities of the app. 

With all eyes on smartphones, it isn’t surprising 
that global mobile digital ads spending is poised 
to hit $240 billion by 2022. 

According to Allied Market Research, growth in 
the mobile wallet market is also projected to hit 
$7,580.1 billion by 2027. The market was valued 
at $1,043.1 billion in 2019. 

At Uptech, we’ve worked with various startups and can offer 
a generic breakdown and comparisons of M-commerce app 
development.

https://www.alliedmarketresearch.com/mobile-wallet-market
https://uptech.team/
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Here’s a cost breakdown for building a typical M-commerce 
online shop with common features:
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M-commerce apps may differ in complexity, and here’s a 
general comparison:
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It’s evident that embracing M-commerce is the way forward 
for startups and seasoned entrepreneurs alike. 



While M-commerce involves different consumer behaviors, 
the basic principles of creating customer-focused apps apply.



We’ve highlighted the key features of mobile commerce that 
you ought to take advantage of. 



M-commerce makes shopping experiences more personal, 
and that’s how you want to shape your brand. 



Building an M-commerce that solves your audience’s needs is 
pivotal to success. 



That’s where you’ll find Uptech’s experience valuable. We’ve 
equipped with the skills and know-how to build M-commerce 
apps.



More importantly, our team takes a customer-centric 
approach to ensure that your app is well-received by the 
customers.


Summary



Uptech — the Product Studio helping achieve your 
business goals and create apps that users love.

Wrapping up

Now that you know what’s needed to launch your 
M-commerce app, it’s time to turn ideas into action. 



If you need a hand in any stage of developing the app, our 
team is ready to help. We’ll take care of the tech stuff, while 
you focus on the business. 



Let's turn you bold idea into successful 
product together.



Drop us a line  hello@uptech.team

mailto: hello@uptech.team

