
The Corporate Champions Program



Goals



G o a l s

Due to an ever-changing landscape in nonprofit funding, it is key for Community Link to leverage 
funding from corporate and private sources, especially for matching funds opportunities.

Our organization relies heavily on the generosity and participation of our corporate champions, 
and we are looking to grow these partnerships, by rewarding our sponsors with even more 
exposure for their help in our work and creating a more direct connection to Community Link’s 
continuum of services and the impact their funding has.  

This increased publicity will both accentuate the value and demonstrable good our partners bring 
about, but will also increase the visibility of their goodwill and celebrate their role in trying to 
correct the affordable housing crisis we currently find our community in.
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More Recognit ion,  More Value



M o r e  R e c o g n i t i o n ,  M o r e  V a l u e  

By becoming a Community Link Corporate Champion, our partners will be recognized multiple 
times throughout the course of the year in various outlets described in the following slides, 
versus the shorter window of recognition that our individual event sponsorship provided. 

Our messaging will highlight our partners’ support of Community Link as we work to enable 
individuals to obtain and sustain safe, decent, and affordable housing. 

We will celebrate our sponsor partners as organizations that are actually helping to do 
something about this important issue in the Carolinas.
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Corporate Sponsorship Tiers



C o r p o r a t e  S p o n s o r s h i p  T i e r s

§ Website by level

§ Pride Magazine Ad – ½ page 2 times 

per year

§ Social Media weekly

§ Newsletter

§ Annual Report Recognition

P L A T I N U M  T I E R :  $ 1 5 , 0 0 0 +

§ Website by level

§ Pride Magazine Ad – ¼ page 2 times 

per year

§ Social Media weekly

§ Newsletter

§ Annual Report Recognition

D I A M O N D  T I E R :  $ 1 0 , 0 0 0
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C o r p o r a t e  S p o n s o r s h i p  T i e r s ,  c o n t ’ d

G O L D  T I E R :
$ 7 , 5 0 0

§ Website by level

§ Social Media two 

times per month

§ Newsletter

§ Annual Report 

Recognition

S I L V E R  T I E R :
$ 5 , 0 0 0

§ Website by level

§ Social Media one 

time per month

§ Annual Report 

Recognition

B R O N Z E  T I E R :
$ 2 , 5 0 0

1 9 2 9  
S O C I E T Y  
C O R P O R A T E  

M E M B E R :

$ 1 , 0 0 0
§ Website by level

§ Social Media six 

times per year

§ Annual Report 

Recognition

§ Annual Report 

Recognition
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New Quarterly Newsletter  Sponsorship



N e w  Q u a r t e r l y  N e w s l e t t e r  S p o n s o r s h i p
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Pride Magazine Sponsorship



P r i d e  M a g a z i n e  S p o n s o r s h i p

This ad brought to 
you by Wells Fargo, 
proud sponsor of 
Community Link
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Social  Posts



S o c i a l  P o s t s

• Series of social posts (3-4) 
throughout a month dedicated 
to the sponsor 

• Dedicated feature on LinkedIn 
page about the sponsor 
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Website



W e b s i t e

Corporate Champions will also be featured on the CommunityLinkNC.org, on the homepage
and separate Corporate Champions page. 

The website will also include links to all media coverage of the Corporate Champions program. 
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Summary



S u m m a r y

More recognition throughout the year provides more opportunities to show how the 
Corporate Champions are supporting affordable housing, with dedicated features including: 

Sponsoring 
Quarterly 

Newsletter 

PRIDE 
Magazine 

Advertisements

Series of 
Social Posts 

Website 
Recognition

Annual 
Report 

Recognition

1 2 3 4 5
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CommunityLinkNC.org

Thank you!


