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I am very pleased to share Movado Group’s Corporate 
Responsibility Report for the iscal year ending January 31, 
2022. We have always felt an obligation to our constituencies to 
perform responsibly both as a company and as a global citizen. 
More recently we have taken the opportunity to share our 
journey publicly. What we do re lects legal expectations, but it 
is driven by our commitment to do what we believe is right. 
As a family controlled, well capitalized public company, Movado 
Group takes a longer term view. This direction has enabled 
us to deliver outstanding, sustainable, and pro itable growth 
even while navigating the challenges of a global pandemic. It 
has allowed us to build an innovative, inclusive, and balanced 
culture we are proud of; our teams work hard and deliver 
results, but they also value team members’ personal pursuits. 
And it has permitted us to support our communities.
Throughout the pandemic we prioritized employee health. In 
our warehouses, we tested daily to ensure safety during high 
risk periods. In our stores, we implemented procedures to help 
protect both our employees and our customers. We encouraged 
of ice employees to work from home. As locations reopened, 
we incorporated employee feedback and developed hybrid 
schedules enabling in-person engagement, development, 
and mentoring opportunities while preserving lexibility and 
minimizing commutes. 

Having been founded by a Cuban immigrant, 
Movado Group embraces diversity. Today, 
62% of our global workforce and 50% of our 
management teams are women, and 54% of our 
U.S. workforce are underrepresented minorities. 
The most recent additions to our Board of 
Directors are women, and more than 1/3 of 
our current Board members are minorities. 
Continuing – and improving – the diversity of 
our workforce is not important to us as statistics 
stated in a report, but because they make Movado 
Group a better, more creative, and enduring 
company. 

Movado Group invests in the future. For the past 10 years 
Movado Group has sponsored an industrial design class at 
Montclair State University to give students a “real world” 
perspective. As an added bene it, today we have several 
MSU alumni among our accomplished design team. We are 
embarking on a similar relationship with The Savannah College 
of Art and Design.
We also have renewed and ampli ied our commitment to local 
communities. Through the Movado Group funded Movado 
Group Foundation, we continue to support the arts, helping to 
make music, dance, visual art, and performances available to 
people of all backgrounds. We have invested in programs for 
our employees with organizations like GLSEN and the National 
Museum of African American History and Culture. And we 
introduced a collection of watches designed by the great Cuban 
American artist Carmen Herrera, whose success was dampened 
until her mid 90’s as she and other women struggled to gain 
recognition in the art world. We also were grateful to be able to 
support other charitable and humanitarian organizations, like 
NJ SEEDS and the IRC and United National Refugee initiatives 
that are helping Ukrainian refugees.
Finally, we are listening to our employees, our customers, and 
society as a whole, as they look to preserve the world’s natural 
resources. We are considering Movado Group’s own impact on 
the environment, including our carbon emissions. We began 
this assessment in the absence of regulatory obligation because 
we believe it is important and right, and we are approaching it 
with the understanding that we must operate with a balanced 
perspective.
Movado Group is on a sustainability journey. I hope that this 
report shares with you where we are on this journey at a 
moment in time and will serve as an evolving perspective in the 
years ahead. I would like to thank our Movado Group team for 
their hard work and passion in putting it together and taking us 
on this journey.

CHAIRMAN AND CEO LETTER

My family came to this country 
for opportunity and freedom. The 
freedom to be ourselves, to express 
our own opinions, and to create 
opportunities for others to succeed. 
I believe we are doing that today 
at Movado Group.

-Efraim Grinberg

“

Efraim Grinberg
Chairman and CEO

“
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ABOUT MOVADO GROUP

Movado Group is in the business of making and enhancing time. Through 
a portfolio of 10 luxury and fashion brands (5 owned and 5 under license), 
Movado Group designs, makes, markets, sells, and services timepieces, 
jewelry, eyewear, and accessories that re lect the diversity of the brand’s 
consumers and inspire them to spend time as it suits them. 

Movado Group owns the following brands: Movado, Ebel, Concord, Olivia 
Burton, and MVMT.

Movado Group holds exclusive licenses from the following brands:1

Calvin Klein, Coach, Hugo Boss, Lacoste, and Tommy Hil iger.

Movado Group’s common stock is traded on the New York Stock Exchange 
under the symbol MOV.  Through Movado Group, Inc., various wholly-owned 
subsidiaries and certain joint ventures, in the iscal year ended January 
31, 2022, Movado Group operated in 12 countries, distributed products 
throughout all regions of the globe, employed approximately 1300 employees, 
and generated $732.4 million in net sales.

1Movado Group also has a license with Scuderia Ferrari, which expires in 2022.
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ABOUT THIS REPORT

In our inaugural Corporate Responsibility 
Report published in 2021, Movado Group 
looked at where we have been and the social 
and environmental actions taken throughout 
the company’s history. This year, Movado Group 
is proud to share, through the announcement 
of our 2025 Make Time strategic plan, where 
we aim to be at the conclusion of our iscal year 
ending 31 January 2026.

The Make Time plan is the culmination of 
Movado Group’s multi-stakeholder assessment 
and examination of the environmental, social, 
and governance (ESG) priorities that drive us 
to do better. However, consistent with Movado 
Group’s history of striving to strengthen our 
purpose, people, and partners, and to be Always 
in Motion, this year was not just a holding 
pattern. Rather, Movado Group continued to 
evolve and grow even as we worked to develop 
longer-term strategies and goals.  

This Corporate Responsibility Report thus 
presents a transition period – a year in which 
Movado Group crystallized and formalized 
its ESG strategy while maintaining forward 
momentum. 

The irst section of this Report looks at how 
Movado Group’s Corporate Responsibility 
program has evolved during the past year, with 
a particular emphasis on governance. 

The second section introduces the three 
elements of Movado Group’s Make Time
strategic plan:

Movado Group Makes Time 

to

EMPOWER | EVOLVE | ENRICH

our people, our products, our planet, and our 
communities.

The third section of this Report puts the pieces 
together, highlighting information about 
Movado Group’s 2022 iscal year (February 1, 
2021 through January 31, 2022) and showing 
how our past actions relate to our forward-
looking plan. 

Finally, the fourth section of this Report aligns 
Movado Group’s strategies and actions to 
reporting frameworks.

1.7122
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ABOUT OUR GOVERNANCE PROCESS

Our Corporate Responsibility strategy was informed by a multi-
stakeholder assessment following ongoing engagement via various 
methods and means. Priorities were established to align with stakeholder 
expectations, with particular emphasis placed on the demands of our 
employees, licensors, customers, and consumers.

From this assessment, Movado Group identi ied the following relevant 
topics: 

Environment (E): 360° circularity of design; responsible 
materials and ethical sourcing; reduced consumption and waste 
(with emphasis on virgin and single-use plastic); climate change.

Social (S): Employee engagement and satisfaction; diversity, 
equity & inclusion; community involvement; ethical value chain.

Governance (G): Board direction and oversight; 
executive-driven, but embedded throughout the 
organization; performance-related compensation.

However, our work is not done. In particular, Movado Group looks to 
deepen and strengthen employee feedback, including through employee 
engagement surveys, and to incorporate these insights into the Make 
Time plan and objectives.

Movado Group’s Make Time plan rests upon a governance structure that 
aligns with the foregoing principles.

To formalize the direction and oversight of Movado Group’s Board 
of Directors, during iscal year 2022 the Board assigned Corporate 
Responsibility matters to the re-named Nominating, Governance and 
Corporate Responsibility (NGCR) Committee and amended its Charter to 
re lect these responsibilities. The NGCR Committee Charter is available 
at www.movadogroup.com/investors/corporate-governance. The full 
Board receives updates at least annually and approves longer-term ESG 
strategy, goals, and key initiatives. The NGCR Committee receives more 
frequent updates on these matters.

At the executive level, Movado Group has established a Corporate 
Responsibility Steering Committee comprised of its Chief Executive 
Of icer, Chief Financial Of icer/Chief Operating Of icer, Senior Vice 
President General Counsel, and Senior Vice President Human Resources. 
The Steering Committee meets approximately four times per year to 
discuss ESG matters and to assess the program’s overall progress.

To implement its ESG strategy and achieve its ESG goals, Movado 
Group’s Corporate Responsibility program brings together teams across 
the business and the globe to meet our uni ied goals of Making Time to 
EMPOWER, to EVOLVE, and to ENRICH. More than 30 brand, regional, 
and functional leaders are responsible for particular objectives within 
the Make Time plan. These leaders are expected not only to have their 
individual ESG objectives from the Make Time plan included within 
their overall annual objectives that are used to assess and award 
performance-based compensation but also to use these objectives to 
develop their respective teams’ talent and future leadership potential.

The program is centrally managed under the direction of Movado Group’s 
Associate General Counsel and Director of Corporate Responsibility, 
who communicates with the Board of Directors and the Corporate 
Responsibility Steering Committee through regular meetings and other 
communications as needed.

To aid with transparency and traceability, Movado Group has invested 
in ESG governance software. This software provides tools for data 
collection and validation, tracking progress against goals, and consistent 
reporting across multiple standards and frameworks.
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Movado Group’s Board of Directors has approved a Corporate Responsibility strategy to guide the Company through the end of calendar year 2025 
or Movado Group’s iscal year 2026 (i.e., January 31, 2026). This strategy calls upon Movado Group to Make Time to: 

EMPOWER      |      EVOLVE      |      ENRICH
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Movado Group Makes Time to 
Empower

Movado Group empowers people.              

The irst pillar of the Movado Group Make 
Time plan encompasses social priorities 
identi ied through our multi-stakeholder 
assessment. Within this pillar, Movado Group 
aims to celebrate diversity, nurture an inclusive 
workforce, and promote ethical recruitment 
and positive working conditions in our supply 
chain. 

To further these aims, Movado Group seeks to:

 Recruit and develop high potential diverse 
leaders. 

 Amplify diversity through Movado Group’s 
product design process.

 Embrace diversity throughout our 
marketing, both in front of and behind the 
camera.

 Recognize and provide training on 
unconscious bias.

 Explore intersectionality to learn how to 
better welcome different perspectives, 
cultivate trust, and improve engagement.

 Combat human traf icking and promote 
positive working conditions in our supply 
chain through regular compliance audits of 
our key suppliers in high risk geographic 
regions.

Movado Group Makes Time to Evolve

Movado Group innovates for a
more sustainable future.

The second pillar of the Movado Group Make 
Time plan embraces environmental priorities 
identi ied through our multi-stakeholder 
assessment. Within this pillar, Movado Group 
plans to design and develop more sustainable 
products, source more responsible materials, 
reduce our use of certain materials like virgin 
and single use plastic, calculate our Scope 1, 2 
and 3 carbon emissions, and seek to mitigate 
negative impacts on the environment.

Over the next four years, Movado Group aims 
to:

 Introduce through all of its brands products 
that use materials or processes believed to 
be Better for the Planet. 

 Partner with our supply chain to more 
responsibly and sustainably source key 
materials. By the end of 2025, we plan to 
be sourcing diamonds and leather only 
from suppliers who have been certi ied 
by the Responsible Jewellery Council and 
the Leather Working Group, respectively. 
In the interim, we have been working 
with our supply chain to source leather 
that is a by-product of the food industry. 
Movado Group also will continue to use 
post-consumer recycled materials in its 
packaging and to explore bioplastics, ocean 
plastics, and other plastic alternatives.

 Understand our Scope 1, 2 and 3 carbon 
emissions and formulate a plan for 
reducing and/or remediating emissions.

Movado Group Makes Time to Enrich

Movado Group invests in its communities.

The third pillar of the Movado Group Make 
Time plan continues our heritage of embracing 
and supporting the communities in which we 
operate. 

As part of our plan to Make Time, we aim to:

 Establish programs that enable our 
employees and consumers to pay it 
forward.

 Continue collaborating with and inancially 
supporting (either directly or through 
the Company-funded Movado Group 
Foundation) charitable and nonpro it 
programs aligned with our values.

 Pursue university collaborations and 
scholarship and training programs.

 Amplify our impact through involvement 
in industry groups and other associations.
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Aim: Recruit and develop high potential diverse leaders.

Movado Group seeks to attract and retain a high potential, high 
performing diverse workforce. As of January 31, 2022, women 
represented approximately 63% of our global workforce (no change 
from iscal year 2021), and underrepresented minorities represented 
approximately 54% of our U.S. workforce (an increase of 5% from iscal 
year 2021).  Further breakdowns as of iscal year end are provided in 
the accompanying charts.

Tone at the top is crucial to ensure that Movado Group’s values 
permeate throughout the entire organization. The Board of Directors is 
therefore committed to ensuring diversity of viewpoints, experiences, 
and backgrounds among its own ranks. Half of the current Directors 
are members of underrepresented minority groups or women, and 
Directors’ ages range from 42 to 87. The Board members’ professional 
experience runs the gamut from executive leadership to sales and 
marketing to academia to inance and beyond.

Movado Group recognizes there is still room for improvement in its 
workforce diversity, especially at the executive leadership levels. To 
help steer our progress in this regard, Movado Group actively seeks and 
aims to interview at least one woman and one diverse candidate for 
each open position, Vice President and above. 

0% 20% 40% 60% 80% 100%

Board

Executive

Management

All

U.S. Diversity Snapshot

Asian Black or African American
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Aim: Amplify diversity through product design.

Movado Group had the exceptional privilege of continuing its 
collaboration with Cuban-American artist Carmen Herrera through the 
release of this year’s Artist Series Collection. A master of modernism, 
Herrera’s style is de ined by bold colors, strong lines, and dynamic 
geometric forms, making it the perfect complement to the clean, modern 
design of Movado’s iconic Museum Dial. Herrera’s groundbreaking 
creations are a unique cross-cultural dialogue within the international 
history of modernist abstraction. Her work, she said in 2005, has been 
a “lifelong process of puri ication, a process of taking away what isn’t 
essential.”

Herrera’s aesthetic was in luenced by American color ield painting, pop 
art, and Latin American neo-concretism. Many of her paintings balance 
two contrasting colors. She carefully planned her paintings through scale 
drawings on tracing paper, painstakingly annotating measurements, 

then replicated the drawings on canvas. Herrera also made human-scale 
wood sculptures marked by geometric arrangements. 

Recognition came late for Carmen Herrera, believed to be due in 
part to the historical under-representation of women in art. As she 
gained acclaim, she transitioned into public works titled Estructuras 
Monumentales, including those exhibited in New York City’s City Hall 
Park in 2019, for which Movado Group was the presenting sponsor.

Carmen Herrera passed away at the age of 106 only six months after 
the debut of the Movado x Carmen Herrera Artist Series collection. Her 
life continues to survive through her work held in the collections of the 
Smithsonian and the Hirshhorn museums in Washington, D.C.; the Pérez 
Art Museum in Miami, Florida; Tate Modern in London, England; the 
Museum of Modern Art, the Whitney, and the Walker in New York City; 
and the Museo Nacional de Bellas Artes, in Havana, Cuba.

Night Forest, 2015

In this timepiece, Herrera’s 
painting is reinterpreted, 
converting the rectangular 
canvas into a round dial, then 
extending it outward onto the 
leather strap and mirroring the 
hues in the double keepers.

Untitled, 1952

Bold and dynamic, this watch 
pairs a sharp square dial 
with a leather strap printed 
with Herrera’s 1952 Untitled, 
inverting black and white 
stripes across an asymmetrical 
axis. 

Orange and Red, 1989

This watch plays with inversion 
of color – one of Herrera’s 
favorite themes. The leather 
strap extends the canvas, 
perfectly proportioned to match 
the orange stripe.

The Movado x Carmen Herrera Artist Series Collection showcases ive of Herrera’s iconic paintings spanning seven decades.

Amarillo Uno, 1971

Cast in bold yellow and inky 
black, the attention to detail in 
this timepiece is exquisite – the 
two-tone hands are custom cut to 
perfectly match the cutouts in the 
sculpted dial. 

Blanco y Verde, 1966

A truly captivating piece de ined 
by bright white accentuated by 
vibrant green and custom-cut 
hands that match the cutouts of 
the sculpted dial. 
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Aim: Recognize and provide training on unconscious bias.

Movado Group remains committed to the CEO Action for Diversity & 
Inclusion and its pledge to act on supporting more inclusive workplaces. 
According to that pledge:

We will implement and expand unconscious bias education.

Prior to the pandemic Movado Group provided in person unconscious 
bias training for Movado Group Board members, executives and certain 
other employees. During 2021, Movado Group presented a virtual 
program on uncovering unconscious bias in recruiting and interviewing. 
 This was one of our most highly attended programs during the year and 
sparked many questions and dialogues afterward. Movado Group plans 
to continue similar unconscious bias education in future years to help 
our global workforce become more aware, and reduce the potentially 
negative impact, of those biases on their interactions with others. 

Aim: Explore intersectionality to learn how to better welcome different perspectives, cultivate trust, and improve engagement.

Our goal to explore intersectionality also aligns with the tenets of the 
CEO Action for Diversity & Inclusion pledge, namely: 

We will continue to make our workplaces trusting 
places to have complex, and sometimes dif icult, 
conversations about diversity and inclusion.

Movado Group held its irst Day of Understanding in 2020. Employees 
across Movado Group’s workforce (including executives) shared 
personal experiences about a wide range of topics, including 
acculturation, discrimination, gender orientation, drug abuse, and 
mental health. Movado Group’s CEO shared his own story about 
immigrating from Cuba to America, repeating it in Spanish for our 
native Spanish-speaking employees. Movado Group held its second Day 
of Understanding in 2021. This Day of Understanding was conducted 
virtually to accommodate worker safety during the COVID pandemic.

Throughout the year, Movado Group presented various programs 
(some multi-part) and offered additional materials and tools to help 
employees learn more about the topics illuminated through these Days 
of Understanding and others, educating our workforce on ways to be 
more accepting of differences and sensitive to both visible and invisible 
needs. Movado Group also invited guest and internal speakers to share 
stories and to educate our workforce about Chinese New Year, the holy 
Islamic month of Ramadan, Diwali and the Hindu Festival of Lights, 
Hannukah, the Dragon Boat Festival, Latinx and Hispanic heritage and 
culture, and military life (veterans). 

We have highlighted some of these programs below.
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In February, Movado Group sponsored a book club and a media club 
to explore race relations. The book club centered around Emmanuel 
Acho’s book Uncomfortable Conversations with a Black Man, and the 
media club watched the movies Selma, John Lewis: Good Trouble, and 
13th. Both clubs enjoyed thought-provoking conversations around facts 
and the themes presented and how we can be effective allies and change 
agents. We extended these discussions to other races, ethnicities, 
backgrounds, and cultures.

Movado Group celebrated Women’s History Month with Wednesday 
trivia and Friday Female Empowerment. Employees shared songs 
and stories from some of their favorite women throughout history, 
including Victoria Cla lin Woodhull, the irst woman to run for President 
of the United States in 1872; Marie Curie, the irst woman to win the 
Nobel Prize (and who won it twice); Constance Georgine Markievica, an 
Irish politician, revolutionary, activist, suffragist, and socialist, the irst 
woman elected to Westminster Parliament, and the irst female cabinet 
member in Europe; Jennifer King, the National Football League’s irst 
black female assistant coach; Vera Mulyani, the founder of Mars City 
Design, which creates architectural blueprints for sustainable cities 
on Mars; and Sasha Allen, Amber Iman, and Keala Settle, musical 
performers of “Sisters Are Doin’ It For Themselves”.

During Mental Health Awareness Month, Movado Group presented 
weekly programs on mental health and provided additional 
resources for identifying and managing anxiety, depression, and 
stress. This culminated in a program presented in partnership with Cigna 
by a licensed mental health counselor who spoke about “Mental Health: 
You Can Make a Difference.” Separately, our Working Parents Resource 
Group discussed the bene its and obstacles of working remotely and 
shared tools for managing through COVID. These programs were also 
very highly regarded and especially well received by our employees.

To celebrate PRIDE, Movado Group’s Inclusion Committee prepared 
weekly “Know the Facts,” including key de initions, the history of 
PRIDE and the gay rights movement, Ted Talks exploring the topic of 
intersectionality, and 11 Simple Ways Anyone Can Be LGBTQ-Inclusive 
at Work. Movado Group concluded the month with a guest speaker 
from GLSEN who shared terminology, history, and practical advice on 
supporting the LGBTQ+ community and our LGBTQ+ colleagues.
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Aim: Promote positive working conditions in our supply chain.

Movado Group strives to conduct its business in accordance with 
the highest ethical standards and in an environmentally and 
socially conscious manner. We actively seek to engage like-minded 
manufacturers, vendors, subcontractors, and suppliers committed 
to compliance with the Movado Group Supplier Monitoring Program.  
Under this program, we rely on our Suppliers to take the steps necessary 
to meet our expectations and, if they fall short, to proactively work with 
us to execute and achieve a corrective action plan in a reasonable time 
frame.

Potential suppliers are validated prior to the commencement of any 
relationship. For the majority of our Suppliers, including all watch, 
jewelry, and key product category inished goods Suppliers, this validation 
process generally includes: (i) an initial factory visit by Movado Group’s 
purchasing team, (ii) a second, cross-functional factory visit by Movado 
Group’s purchasing, product development, and compliance teams, and 
(iii) a cross-functional factory audit of the Supplier’s manufacturing and 
quality control processes conducted by Movado Group’s engineering 
and quality control teams. Due to Covid-19 travel and site restrictions, 
certain factory visits have been temporarily suspended or adjusted. 
Only Suppliers who have been validated successfully may proceed to 
Supplier onboarding.

Movado Group maintains long-term relationship with its Suppliers. 
Movado Group screened two new jewelry suppliers during the iscal 
year ended January 31, 2022; those suppliers have been successfully 
onboarded and will begin shipments during the iscal year ending 
January 31, 2023. 

Suppliers who have been successfully validated are presented with 
Movado Group’s manufacturing agreement, which contains Movado 

Group’s standards and expectations for both direct suppliers and any 
sub-suppliers they may engage. These contracts obligate our suppliers 
to comply with both applicable law and Movado Group’s policies and 
procedures, to bind their sub-suppliers to these requirements and 
commitments, and to submit to Movado Group’s audits and inspections.

All Suppliers are subject to audit. Audits may be conducted by Movado 
Group employees, by independent third-party auditors, and, in some 
circumstances, by Movado Group’s licensors. Audits may be announced 
and scheduled with the Supplier or un-announced. 

Audits are required to be conducted at least annually of all key inished 
goods manufacturers in geographies identi ied as potentially high risk 
(“PHR FGM”), which include Bahrain, China, Cambodia, Egypt, Italy, 
Japan, Jordan, Malaysia, Mauritius, South Korea, Thailand, Taiwan, and 
Vietnam. PHR FGM audits are conducted by Social Compliance Services 
Asia, an independent third-party auditor. Audits of non- PHR FGM key 
inished goods manufacturers are conducted less frequently by Movado 

Group team members, unless circumstances dictate independent or 
more frequent review. 

Audits are carried out to assess, on a sampling basis, the Supplier’s 
operation against Movado Group requirements (including our vendor 
code of conduct), licensor requirements (including our licensors’ codes 
of conduct), and applicable law. 

Issues identi ied during an audit are subject to a remediation plan, 
which Movado Group monitors. Suppliers who do not pass an audit or 
who do not adequately achieve the objectives of a remediation plan are 
subject to adverse action up to and including termination.
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For PHR FGM, the audit process consists of an opening meeting, 
management interview, factory tour, document review, con idential 
worker interview, and closing meeting with factory management. 
These audits are aligned to the SA8000, a standard developed by Social 
Accountability International in 1997 as a multi-stakeholder initiative 
that has become the leading certi ication standard for factories and 
organizations across the globe. Among other things, the SA8000 re lects 
labor provisions contained within the Universal Declaration of Human 
Rights and International Labour Organization (ILO) conventions and 
complements labor laws around the world. In addition to a review of 
general items like production capacity, operating hours, and employee 
data, our PHR FGM audit program checks for any areas of concern within 
the following topics:

Working hours

Wages & bene its

Juvenile/child workers

Forced & prison labor 

Discrimination

Health & safety

Environmental protection

Physical/verbal abuse & harassment

Slavery & human traf icking

Freedom of association & collective bargaining

Subcontractors

Records retention

During iscal year 2022, Movado Group audited 17 of its complete 
watch, jewelry, and eyewear suppliers located in potentially high risk 
geographies. Movado Group completed an 18th supplier audit in March 
2022.  Accordingly, by March 2022 all key inished goods suppliers in 
potentially high risk geographies had been audited. All of these suppliers 
passed the audit, although some minor issues were detected that have 
been communicated to factory management for remediation.

100%
Supplier social 

audit compliance
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Aim: Introduce products that use materials or processes that aspire to be Better for the Planet.

There is no universal de inition of what is “better for the planet” – 
improvements in one area may cause problems in another. For example, 
a process may emit fewer carbon emissions but use greater amounts of 
water.

Nevertheless, Movado Group believes it is important to innovate 
for and encourage the use of materials and processes believed to 
promote environmentally-conscious thinking. Accordingly, we have 
developed our own Better for the Planet criteria that are based upon 
current assessments of key environmental impacts. These criteria are 
purposely lexible to accommodate new and changing information 
about the materials and processes reasonably available to us. Movado 
Group intends to use these criteria to inform its product development 
going forward, and products that meet the criteria may be marked with 
our Better for the Planet logo.

Movado Group’s Better for the Planet criteria are based on four 
principles:

1. The product should be designed responsibly.
2. The product should be free of restricted substances and 

materials.
3. The product should be made using at least 1 more 

sustainable material and/or at least 1 more responsible 
technique.

4. The product should come in more sustainable packaging. 

Movado Group extends product life through its warranty program and 
network of authorized repair centers. In addition, we are exploring ways 
to repurpose or reuse watch and jewelry products and components or 
other materials at the end of their original life.
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What does it mean to be designed responsibly?

Responsible design eliminates unnecessary steps in the design process and 
reduces the amount of materials used as compared to more traditional design 
methods. 

What substances and materials does Movado Group restrict?

Movado Group’s Materials and Animal Welfare Policy is available at https://
www.movadogroup.com/corporate-policies. 

Con lict diamonds are prohibited. In addition, to satisfy our Better for the 
Planet criteria, any diamonds must be sourced from a supplier certi ied by the 
Responsible Jewellery Council or comparable standard.

Gold, cassiterite, columbite-tantalite (coltan), wolframite, tin, tantalum, and 
tungsten sourced from the Democratic Republic of Congo (DRC), Angola, 
Burundi, Central African Republic, the Republic of the Congo, Rwanda, South 
Sudan, Tanzania, Uganda, and Zambia and used to inance armed con lict may 
not be used in any product.  Movado Group issues an annual Con lict Minerals 
report on Form SD, which is available at www.movadogroup.com/reports. 

In 2019 Movado Group banned the use of exotic skins and leathers in all new 
product designs.* Skins from any endangered or threatened species as de ined 
by the International Union for Conservation of Nature and Natural Resources 
(IUCN) in its red list are also prohibited. In addition, to satisfy the Better for 
the Planet criteria, all leather must be a byproduct of the food industry and/or 
sourced from a supplier certi ied by the Leather Working Group or comparable 
standard.

Cotton sourced from Uzbekistan, Turkmenistan, and any other restricted 
jurisdiction may not be used.

The use of mercury, per- and poly luoroalkyl substances (PFASs) and 
per luorocarbons (PFCs) is prohibited.

The product’s General Acceptance Requirements (GAR) will specify any other 
restricted substances.

Movado Group does not directly source raw materials and substances. 
Accordingly, Movado Group relies upon the cooperation of its suppliers in the 
implementation and enforcement of these requirements and their assurances 
of compliance.  

*In 2022, in addition to exotic leather required to service watches made before Movado Group adopted 
this ban, 60 alligator straps were purchased for a production run of watches designed in 2019. 
Movado Group has tagged all SKUs in its systems to lag attempts to place similar orders in the future.

How does Movado Group de ine more sustainable materials and 
techniques?

Movado Group’s product development teams continuously search for materials 
and techniques that may cause fewer negative impacts on the planet. Presently, 
our Better for the Planet criteria recognize the following materials and 
techniques:

Organic plant-based ibers (cotton, linen, wool, etc.)
Recycled plant-based ibers
Recycled synthetic ibers
Other ibers recognized for their sustainable properties (hemp, pineapple 
leaf, etc.)

Recycled leather

Recycled metals

Bioplastics and reclaimed/recycled plastics
Innovative materials (leather alternatives, castor oil and other bio-based 
materials, etc.)

Steel sourced from ResponsibleSteelTM certi ied suppliers
Certain leather dyeing techniques, such as natural dye and a high 
percentage of chemicals (by weight) matching ZDHC conformance level 2 
or higher

Use of tanneries certi ied by the Leather Working Group
Selection of watch mechanicals that eliminate or extend battery life (solar, 
automatic, etc.)
Upcycled, downcycled, refurbished, reduced, remade, repurposed, or 
reused materials

What does Movado Group consider to be more sustainable packaging?

To meet Movado Group’s criteria for Better for the Planet packaging, the 
primary components should be reusable, recyclable, or compostable according 
to generally recognized standards. (For example, an insert may need to 
be removed for the remainder of the box to be recycled.) A majority of the 
packaging materials by weight should be more sustainable (see description 
of more sustainable materials, above), at least 50% of the pulp/wood ibers 
should be sourced from post-consumer recycled material, and at least 25% of 
what otherwise would be plastic content should be developed using a more 
sustainable alternative material, such as bioplastics, recycled plastics, ocean 
plastics, algae foam, and the like.
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BOSS Admiral

Before Movado Group established its Better for the Planet criteria, several of our owned 
and licensed brands had already launched or were preparing to launch products that 
aspire to be better for the planet. Although these products incorporate materials or 
methods that we hope will have fewer negative impacts on the environment, none of 
them currently meet all of the criteria needed to qualify for our Better for the Planet logo.

ELIMINATING BATTERY WASTE - AUTOMATIC AND SOLAR MOVEMENTS

 Watch batteries generally last between two and ive years depending upon the type of 
watch, its dimensions, and its functions. 

To help reduce this environmental cost, Movado Group’s product portfolio includes 
numerous watches featuring automatic and solar movements. Not only does this potentially 
lessen the environmental impacts associated with battery manufacturing and disposal, 
but it also may help to extend the product’s useful life, as there is never a need to replace 
a battery.

Movado Automatics

Other Automatics

Solar Power

Tommy Hil iger Oliver Automatic Collection Coach Harrison Automatics

Lacoste 12.12

MVMT Ocean Plastic

1881Museum Classic

Heritage 
Calendoplan

Red Label

Vizio SE

Concord Mariner SL Automatics Ebel Discovery Automatics Calvin Klein Automatics
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REDUCING OUR USE OF SYNTHETIC AND VIRGIN PLASTIC 

Generally, plastic is categorized as either “synthetic” or “biobased.” 
Synthetic plastics are derived from crude oil, natural gas, or coal. To 
make synthetic plastic, the raw material (principally petroleum) is 
extracted, re ined, and polymerized, and compounded.

According to the Natural Resources Defense Council2 (NRDC), among 
other things: (i) unearthing, processing, and moving underground 
oil, gas, and coal deposits takes a toll on landscapes and ecosystems, 
potentially fragmenting and destroying critical wildlife habitats, 
(ii) such development threatens waterways and ground water and 
generates high volumes of wastewater, which can be laced with heavy 
metals, radioactive materials, and other pollutants, and (iii) fossil fuels 
emit harmful air pollutants during extraction, transport, processing, and 
burning, producing large quantities of carbon dioxide and contributing 
to global warming. 

The Paris Agreement aims to substantially reduce global greenhouse 
gas emissions in an effort to limit the global temperature increase in the 
21st century to 2 degrees Celsius above preindustrial levels. Proposals 
to reach this target include phasing out fossil fuel investments and 
pursuing nature-based solutions.   2 https://www.nrdc.org

Biobased plastics are manufactured from renewable materials like 
cellulose, vegetable fats and oils, and recycled food waste. Biobased 
plastics offer an alternative to plastic made from petroleum and other 
fossil fuels. Nevertheless, biobased plastics still require resources in 
their production, they do not always break down, and they may have 
other environmental consequences.

Movado Group has explored biobased plastics and has offered several 
products using various petroleum alternatives, including:

The Lacoste Peanuts 
collaboration also featured 
cases made using castor 
oil and straps made with 
organic cotton backed with 
apple peel. The #ENSURE watch by HUGO 

featured a castor oil case with a 
phanton leather (recycled cow 
hide) strap.

The Olivia Burton Pop Art collection blue and red straps are made with apple peel.

The Tommy Hil iger Geometric 
Shape watch has a strap made 
with apple peel.
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A third category of plastic is Ocean Bound Plastic or reclaimed ocean plastic, which is abandoned plastic 
waste at risk of or that has ended in the ocean. This plastic can be captured and upcycled into raw 
material to be used much in the same way that synthetic and biobased plastics are. Upcycling ocean 
plastic still requires resources and has an environmental impact. However, it helps to save materials 
that otherwise may have polluted our oceans and endangered marine life. 

Movado Group has teamed with #tide ocean material to make watches using Ocean Bound Plastic. 

In collaboration with scientists from the Swiss University of Applied Sciences, #tide developed a 
method to collect and upcycle Ocean Bound Plastic, and #tide has built a global network to close the 
circle of plastic production. #tide works together with the Swiss non-pro it Jan & Oscar Foundation and 
the International Union for Conservation of Nature (IUCN) to train local isherman in Southeast Asia 
to gather and sort plastic waste, which is then registered, washed, shredded, and pelletized for reuse. 
#tide pays fair wages for the plastic collected, creating positive social impact.

© #tideoceanmaterial © #tideoceanmaterial
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In addition to using Ocean Bound Plastic, Movado Group has incorporated reclaimed ish nets into some of its watch cases and jewelry.

The MVMT Ocean Plastic Edition features solar-powered movement and a case, strap, and buckle made using reclaimed ocean bound plastic. It 
is packaged in an all-paper box using water soluble inks and glue and a Bloom foam insert made using fast growing algae. For more information 
about the Bloom foam insert, visit www.bloommaterials.com/rise.

The BOSS Ocean-Bound collection features ocean bound plastic 
and steel closures and ocean bound plastic straps. BOSS ocean 
jewelry is made using abandoned ish net collected from the 
China sea.

The Houston LE from Tommy Hil iger Jeans is made with ocean bound plastic, and the Houston 3.0 is made using ocean bound 
plastic and reclaimed ish net. The Ryan watch from Tommy Hil iger uses both ocean bound plastic and apple peel, and the Logan 
and Brooke watches use ocean bound plastic.



26M O V A D O  G R O U P |  2 0 2 2  |  C O R P O R A T E  R E S P O N S I B I L I T Y  R E P O R T

OVERVIEW
2025 PLAN TO

MAKE T IME
MAKING TIME TO

EMPOWER
MAKING TIME TO

EVOLVE
MAKING TIME TO

ENRICH
FRAMEWORK
ALIGNMENT

OFFERING LEATHER ALTERNATIVES AND FOLLOWING RESPONSIBLE LEATHER DYEING TECHNIQUES

Many of Movado Group’s watches feature a genuine leather strap. 
Genuine leather is sourced from animal skin and then processed. 
Traditional leather tanning processes can use signi icant amounts of 
energy and chemicals to break down the protein in the skin and tan 
the hide. If these chemicals containing heavy metals ind their way into 
water streams, the amount of oxygen in the water may be reduced, 
potentially leading to the growth of harmful algae and endangering 
marine life. Tanning also may present other environmental concerns as 
well as health and safety risks.

Some leather processing is less harmful than others. The Leather Working 
Group rates tanneries on their energy and water use, emissions and 
chemical input, and supply chain transparency. For more information 
about Movado Group’s leather sourcing, including suppliers certi ied by 
the Leather Working Group, please read Aim: Partner with our supply 
chain to more responsibly and sustainably source key materials, beginning 
on page 28 of this Report. 

As an alternative to traditional chemical processing, leather products 
may be treated with natural vegetable tannins that are biodegradable 
and can be discarded at the end of their natural life.  

Much of the leather used in Movado Group products is cow hide and 
a by-product of the food industry. Using food industry by-product can 
contribute to a zero waste society. However, livestock uses signi icant 
amounts of agricultural land to support grazing and to grow feed crops. 
This impacts the environment and can contribute to climate change, 
deforestation, biodiversity loss, and water management concerns.  

Vegan or biobased options have been developed as alternatives to 
genuine leather. Vegan friendly watch straps look and feel much like 
leather, but they are created from arti icial or plant products instead of 
animal skins. The degree to which vegan friendly watch straps may be 
better for the environment than genuine leather varies.

Movado Group has begun sourcing straps for some of its watch 
collections that are made using vegetable tanning techniques. And, for 
consumers who prefer leather alternatives, Movado Group has begun 
offering watch collections with vegan friendly straps. 

The Tommy Hil iger Trent collection 
features vegetable tanned straps.

Olivia Burton is using vegan straps in some of its collections.
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USING REPURPOSED AND RECYCLED MATERIALS

Repurposing means taking an item and changing its use. Recycling takes discarded material and uses it to 
make something new.  Both can help the environment by reducing the amount of waste put into land ills and 
the amount of virgin materials needed to make new items. 

Movado Group’s Olivia Burton brand has introduced watches made from repurposed cosmetics cases, and our 
MVMT brand offers a rope bracelet made from upcycled ocean plastic material.

In addition, our Olivia Burton and MVMT brands both offer jewelry made using recycled silver.
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Aim: Partner with our supply chain to more responsibly and sustainably source key materials.

Movado Group has been working with its supply chain to more responsibly and sustainably source key materials used to make and package our 
products. Currently, we estimate that:

*Diamond and leather percentages are based upon information from our supply chain partners. Wood/pulp and plastic percentages are estimated based upon information from our 
packaging procurement vendor in connection with orders placed from July 2021 through June 2022 and our own assessment of speci ications for packaging purchased through other 
suppliers.

The Responsible Jewellery Council (RJC) is a standards and certi ication organization pursuing supply chain integrity and sustainability in the global jewelry and watch industry. 
The RJC Code of Practices sets a global standard for the jewelry and watch industry, focusing on business ethics and responsible supply chain. For more information about the 
Responsible Jewellery Council and its certi ication requirements, visit https://www.responsiblejewellery.com/.  

The Leather Working Group (LWG) is an international, not-for-pro it organization working to improve the environmental impact of the leather supply chain through audit 
certi ication. LWG-approved auditors test suppliers in numerous areas, including environmental objectives, restricted substances, chromium VI management, energy consumption, 
water usage, air and noise emissions, waste management ef luent treatment, and chemical management. (The foregoing is based on LWG Audit Protocol 7.1, which became 
mandatory on 22 August 2021. Audits conducted before that time were subject to different requirements.) For more information about the Leather Working Group and its audit 
protocols, visit https://www.leatherworkinggroup.com/how-we-work/audit-protocols. 

47%85% 91%100% 55%

of diamonds are 
sourced from RJC-
certi ied suppliers

of leather is sourced 
from food industry 

by-product

of leather is sourced 
from LWG-certi ied 

suppliers

of the wood/pulp 
ibers used in watch 
boxes comes from 

post-consumer 
recycled material

of the plastic used to 
make watch boxes is 

recycled material
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Aim: Understand our Scope 1, 2 and 3 carbon emissions.

Movado Group has retained the services of an outside environmental consultant to help us assess our Scope 1, 2 and 3 carbon emissions by 
conducting a corporate carbon footprint. The consultant is also conducting several product lifecycle assessments for us. 
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 Aim: Establish programs that enable our employees and consumers to pay it forward.

Movado Group continues its proud tradition of paying it forward through product collaborations and employee volunteering and giving. 

This year, the Movado and Coach brands continued to support the Breast Cancer Research Foundation through “think pink” 
product collaborations launched in connection with Breast Cancer Awareness Month.

Our MVMT brand deepened its relationship with 1% for the Planet. That relationship irst began 
in 2020 when MVMT pledged to donate 1% of revenue from its Minimal Sport dive watch to the 
Surfrider Foundation, a non-pro it that works to protect and preserve our oceans, waves and 
beaches. This year, MVMT added to that amount, pledging 1% of revenue from its Ocean Plastic 
Edition to support the same cause.

MVMT also committed to donating 1% of revenue from its Getaway collection to the 
Women’s Earth Alliance (WEA), an organization committed to empowering female 
client leaders around the globe. WEA trains, resources, and catalyzes grass roots 
women’s networks to protect our environment and build healthy, safe, and just 
communities. Since 2006, WEA programs have implemented life-saving environmental 
solutions to more than 6 million people within Sub-Saharan Africa, South Asia, the 
Americas, and Indonesia.

MVMT also collaborated this year with Global Citizen, a movement of engaged citizens 
using their collective voice to end extreme poverty by 2030. Through Global Citizen’s 

platform, people learn about the systemic causes of extreme poverty, take action on these issues, and earn rewards 
for those actions. Global Citizen also organizes massive global campaigns to amplify the actions of Global Citizens 
from around the world.  Since 2011, millions of people around the world have taken over 24 million advocacy 
actions, resulting in commitments and policy announcements from global leaders valued at over $48 billion and 
impacting more than 880 million people.

MVMT donated units of its Ritual Everscroll blue-light blocking glasses to be used in the Global Citizen rewards 
program.

Our employees also continue to volunteer their time and resources to give back to local communities through 
Movado Group sponsored events. This year, through our relationship with Jersey Cares, we continued to supply and 
ill backpacks for underprivileged school children, and we made the holidays a bit brighter through our participation 

in the Frosty’s Friends toy drive. In the Far East, our employees generously donated clothing for people in need. We 
also continued our support of Table to Table, an organization that helps to reduce food scarcity.
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For 10 years Movado Group 
has been collaborating with 
Montclair State University’s 
product design program to offer 
a course that concentrates on 
both the aesthetic and technical 
aspects of watch design. The 

course simulates a “real world” experience, setting professional 
expectations, providing consequences for missed deadlines, emphasizing 
collaboration and respect, and encouraging problem solving and 
critical thinking.  Students learn design practices including research, 
sketching, 2D and 3D rendering, and animation. By the end of the course 
students have taken a design from concept through presentation quality 
prototypes.

The semester-long course begins with an overview presented by 
members of Movado Group’s design and human resources teams. During 
this overview, students learn about Movado Group and its expectations 
for employees (which are extended to students during this course), and 
they receive both a brand brief and a project brief that set the objectives 
for the product they will be designing. At subsequent touch points 
throughout the semester, students present inspiration boards and 
sketch concepts, from which they select two ideas to progress, produce 

renderings in 3D and illustrator, after which a inal design is selected 
to progress, perfect their illustrations and solid work skills on the inal 
design and rendering, create an exploded view demonstrating how 
key components work together, and select colorways. Movado Group 
provides samples, components, and parts to help students understand 
both form and function and offers mentorship and critiques at key 
stages of the product development and design.

All students in the course make a inal presentation, and their designs 
are “graded” according to a point scale. Students who achieve the top 
scores are invited to Movado Group’s corporate headquarters, where 
they present their concepts, designs, renderings, and prototypes to 
a Movado Group executive panel who selects the winning design. 
Top students also receive scholarship funds from the Movado Group 
Foundation.

Aim: Pursue university collaborations and scholarship and training programs.

1 th
Anniversary

In 2018, the Movado Group Foundation issued a Talent Award 
to a diverse high school student accepted into Montclair 
State University’s product design program who showed great 
aptitude and promise. Through this Talent Award, the student 
received a 4-year tuition scholarship to MSU. The student 
excelled in the program, including the Movado Group watch 
design course, successfully interned at Movado Group during 
the Spring 2022 semester, and has accepted a full-time position 
within Movado Group’s product design group upon graduation.

Talent Award | Full-Ride Scholarship Recipient

 More than a Decade of Montclair State University Design Interns

12
Number of years 

Movado Group has 
been working with 
design interns from 

MSU

37
Number of MSU 
design interns 

during those 12 
years

8
Current employees who
completed MSU design 

internship
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In addition to our established internship program in Movado Group’s 
design and development department, Movado Group continues to 
welcome interns across business functions, helping to prepare them for 
future careers in many disciplines. During the iscal year ended January 
31, 2022, 29 interns worked at Movado Group, supporting a wide range 
of business functions. 

Movado Group looks forward to resuming its collaboration with 
NJ SEEDS, an organization committed to coaching motivated, high-
achieving, low-income students for admission to private schools and 
colleges by, among other things, placing them in corporate internships, 
conducting mock interviews, and providing mentoring.

Commerical products designed by current Movado Group
employees who participated in the design intern program
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Aim: Continue collaborating with and inancially supporting charitable and nonpro it programs aligned with our values.

This year, the Movado Group Foundation was proud to continue its 
support of organizations aligned with our values. The Foundation’s 
relationships with some of these organizations, like Lincoln Center for 
the Performing Arts and Derek Jeter’s Turn2 Foundation, extend back 
many years, while its relationships with other organizations, such as 
Stop AAPI Hate and GLSEN, are newer.

On February 23, 2021, the Movado Group Foundation hosted Jeter’s 
Leaders for an interactive career discovery presentation.  The panel 
included Movado Group employees from various departments 
including design, public relations and social media, digital marketing, 
and e-commerce. 

Jeter’s Leaders is a leadership development program created by 
professional baseball Hall of Fame inductee Derek Jeter’s Turn2 
Foundation to empower, recognize, and enhance the skills of high school 
students. This highly selective program is offered to students in the New 
York City and Kalamazoo, Michigan areas who are role models in their 
communities. The program focuses on the “10 Pillars of Leadership”: 
Morality; Taking Initiative; Being Respectful; Being Organized; Having 
a Positive Attitude; Communication; Being Trustworthy; Being 
Responsible; Leading by Example; and Living a Healthy Lifestyle. 
Students apply during 8th grade and, if selected, remain in the program 
throughout all four years of high school.
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In order to spread impact beyond our own direct sphere of in luence, 
and in alignment with another tenet of the CEO Action for Diversity & 
Inclusion, Movado Group has pledged to join forces with industry groups 
or other associations to share best – and unsuccessful – practices.  This 
year, Movado Group:

• Collborated with fashion industry leaders on Ensuring Inclusion 
from Concept to Shop Floor;

• Moderated a panel for the Make Climate Action Everyone’s Business 
Forum hosted by the International Chamber of Commerce Climate 
on the fringes of COP 26, entitled “ESG Programs for Small and Mid-
Sized Companies”;

• Participated in a panel discussion on “Corporate Social Responsibility 
(CSR) / Environmental Social and Governance (ESG) Programs: The 
Growing Role and Impact on the Workplace”; and

• Participated in a panel discussion hosted by the National Association 
of Women Lawyers (NAWL) on “How to Design and Implement a 
Diversity, Equity and Inclusion Program that Actually Works in the 
Fashion Industry”.

Through these collaborations and discussions, we shared our 
own experiences and learned from the experiences of others.

“One piece of log creates a small ire, adequate to warm you up, add just a few more 
pieces to blast an immense bon ire, large enough to warm up your entire circle of 
friends; needless to say that individuality counts but teamwork dynamites.” 

“In the process of trial and error, our failed attempts are meant to destroy arrogance 
and provoke humility.”

– Master Jin Kwon, South Korean Martial Arts master 

Aim: Make greater impact through  involvement in industry groups and other associations.
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Statement of use Movado Group, Inc. has reported the information cited in this GRI content 
index for the period February 1, 2021 through January 31, 2022 with 
reference to the GRI Standards.

GRI Used GRI 1: Foundation 2021
Applicable GRI Sector Standard(s) None
GRI 2-1 through 2-5 (the organization and its reporting practices) Page 38
GRI 2-6 through 2-8 (activities and workers) Pages 38-41
GRI 2-9 through 2-21 (governance) Pages 42-43
GRI 2-22 through 2-28 (strategies, policies, and practices) Pages 43-44
GRI 2-29 through 2-30 (stakeholder engagement) Page 45
GRI 3-1 (process to determine material topics) Page 46
GRI 3-2 (list of material topics) Page 46
GRI 301 (materials) Pages 47-48
GRI 302 and 305 (energy and emissions) Page 49
GRI 401 (employment) Pages 50-53
GRI 404 (training and education) Pages 53-54
GRI 405 (diversity and equal opportunity) Pages 55-56
GRI 406 (non-discrimination) Pages 56-57
GRI 407 (freedom of association and collective bargaining) Pages 58-59
GRI 408 (child labor) Pages 59-60
GRI 409 (forced or compulsory labor) Page 60
GRI 413 (local communities) Page 61
GRI 414 (supplier social assessment) Page 62
GRI 417 (marketing and labeling) Page 63
GRI 418 (customer privacy) Page 64

GRI CONTENT INDEX
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GRI General Disclosures - 1. The organization and its reporting practices

Disclosure Number and Title Movado Group FY 2022 Response

GRI 2: 
General 
Disclosures

2-1 Organizational details Movado Group, Inc. is a New York corporation publicly traded on the New York Stock Exchange 
(NYSE:MOV). Its global headquarters are located at:

650 From Road, Suite 375
Paramus, New Jersey 07652

Movado Group, Inc. and/or its wholly-owned subsidiaries (collectively, “Movado Group”) have 
operations in the United States, Switzerland, Canada, Dubai, France, Germany, Hong Kong, Mainland 
China, Mexico, the Netherlands, and the United Kingdom. Movado Group has entered into joint ventures, 
in which it is the majority partner, in Australia/New Zealand, India, and Spain.

2-2 Entities included in this 
organization’s sustainability 
reporting

In general, this Report includes information about all entities within Movado Group. Exceptions are 
noted when applicable.

2-3 Reporting period, frequency 
and contact point

Fiscal year 2022 (February 1, 2021 – January 31, 2022). Movado Group aims to report annually. 
Inquiries may be addressed to global headquarters, attn: Kristi Davidson, Director Corporate 
Responsibility, or to corporate.responsibility@movadogroup.com. 

2-4 Restatements of information Clari ication of 301-1

2-5 External assurance Movado Group does not seek external assurance of its corporate responsibility reporting.

GRI General Disclosures - 2. Activities and workers

Disclosure Number and Title Movado Group FY 2022 Response

GRI 2: 
General 
Disclosures

2-6 Activities, value chain and 
other business relationships

Movado Group is one of the world’s premier watchmakers and distributor of ten of the most recognized 
and respected names in time.  Movado’s portfolio includes the Movado, Ebel, Concord, Olivia Burton and 
MVMT owned watch brands, along with the Coach, HUGO BOSS, Lacoste, Tommy Hil iger and Scuderia 
Ferrari licensed watch brands. In calendar year 2022, Movado Group is ending its license with Scuderia 
Ferrari and has added a license with Calvin Klein.
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GRI General Disclosures - 2. Activities and workers (cont’d)

Disclosure Number and Title Movado Group FY 2022 Response

GRI 2: 
General 
Disclosures

2-6 Activities, value chain and 
other business relationships 
(cont’d)

From our Swiss luxury timepieces to our accessible fashion watches, each of our brands is recognized 
for its inherent quality and distinctive image within its price category. Collectively, our timepieces are 
sold throughout North and South America, Europe, Asia, parts of Africa, and the Far East.

Movado Group reported net sales of $732.4 million during iscal 2022. For more details, see Annual 
Report and Form 10-K for Fiscal Year 2022 (“2022 Annual Report”), available at www.movadogroup.
com/investors/annual-report-and-proxy. 

Movado Group relies on hundreds of vendors from across the globe to make our products, market our 
brands, and provide after sales service.  

Movado Group watches feature either Swiss or Japanese watch movements.

The majority of our key inished goods suppliers are located in China.

Movado Group has selected HH Global as our procurement partner for packaging, display, and other 
marketing and promotional materials. The vast majority of our packaging materials were sourced from 
suppliers in China.

Movado Group uses a network of over 100 distributors and service centers throughout the world to 
provide after sales service.

2-7 Employees For purposes of GRI alignment, Movado Group is using the following classi ications. These 
classi ications and de initions may differ from applicable law or other reporting standards.

Permanent employees: Employees without a pre-determined employment end date or who are under 
a long-term contract (e.g., are not temporary). They may be employed on an “at will” basis, meaning 
that their employment may be terminated at any time, they may be full-time or part-time workers, and 
they may not be guaranteed a certain number of work hours. Interns are not considered permanent 
employees even if they are under contract or the duration of their internship is not pre-determined. 

Temporary employees: Employees hired for a limited duration on a full-time, non-intern, non-seasonal 
basis. These persons also may be employed on an “at will” basis and are not guaranteed a certain 
number of work hours.
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Disclosure Number and Title Movado Group FY 2022 Response

GRI 2: 
General 
Disclosures

2-7 Employees (cont’d) Full-time employees: Permanent employees who are expected to work a minimum number of hours per 
work period, as locally determined.

Part-time employees: Permanent employees who are restricted to a maximum number of hours per 
work period, as locally determined.

Non-guaranteed hours employees: Interns, part-time temporary workers, and seasonal part-time 
workers, regardless of duration or hours worked.

Total: Aggregate of all classi ications.

All numbers are reported in headcount as of January 31, 2022. Gender is reported based on information 
provided by employees. 

GLOBAL:

FEMALE MALE OTHER NOT 
DISCLOSED

TOTAL

Total number of employees
847 486 - - 1333
Number of permanent employees
789 458 - - 1247
Number of temporary employees
34 18 - - 52
Number of non-guaranteed hours employees
24 10 - - 34
Number of full-time employees
592 349 - - 941
Number of part-time employees
197 109 - - 306

GRI General Disclosures - 2. Activities and workers (cont’d)
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Disclosure Number and Title Movado Group FY 2022 Response

GRI 2: 
General 
Disclosures

2-7 Employees (cont’d) BY REGION:

AMERICAS APAC EMEA
Total number of employees
920 142 271
Number of permanent employees
852 133 261
Number of temporary employees
42 2 7
Number of non-guaranteed hours employees
28 6 0
Number of full-time employees
573 133 234
Number of part-time employees
279 0 27

2-8 Workers who are not 
employees

Movado Group works with a limited number of consultants who perform sales and marketing services, 
generally in locations where Movado Group does not have of ices.

GRI General Disclosures - 2. Activities and workers (cont’d)
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Disclosure Number and Title Movado Group FY 2022 Response

GRI 2: 
General 
Disclosures

2-9 Governance structure and 
composition

See Our Investor Center, Corporate Governance, available at www.movadogroup.com/investors/
corporate-governance

2-10 Nomination and selection of 
the highest governance body

See Our Investor Center, Corporate Governance, available at www.movadogroup.com/investors/
corporate-governance

2-11 Chair of the highest 
governance body

See Our Investor Center, Corporate Governance, available at www.movadogroup.com/investors/
corporate-governance

2-12 Role of the highest 
governance body in 
overseeing the management 
of impacts

See Our Investor Center, Corporate Governance, available at www.movadogroup.com/investors/
corporate-governance

2-13 Delegation of responsibility 
for managing impacts

Movado Group’s Board of Directors has delegated responsibility for managing the organization’s 
impacts on the economy, environment, and people to our Chief Executive Of icer and a Steering 
Committee comprised of Movado Group’s Chief Financial Of icer and Chief Operating Of icer, Senior 
Vice President Human Resources, and Senior Vice President General Counsel. The Steering Committee 
has appointed Movado Group’s Associate General Counsel to lead the Corporate Responsibility 
program in collaboration and coordination with senior leaders throughout the organization including 
brand leadership, product design and development, value chain, and operations. Movado Group’s 
Associate General Counsel meets with the Steering Committee approximately once per quarter or 
on an ad hoc basis as needed and generally reports to the Nominating, Governance and Corporate 
Responsibility Committee of the Board of Directors and/or the full Board of Directors twice per year.

2-14 Role of the highest 
governance body in 
sustainability reporting

Movado Group’s Board of Directors reviews and comments on the annual Corporate Responsibility 
Report prior to publication.

2-15 Con licts of interest See Our Investor Center, Corporate Governance, available at www.movadogroup.com/investors/
corporate-governance

2-16 Communication of critical 
concerns

Movado Group’s VP Business Control tracks any critical concerns raised through grievance mechanisms 
or other processes and reports these to Movado Group’s Board of Directors. Movado Group did not 
have any critical concerns reported during the iscal year ended January 31, 2022.

GRI General Disclosures - 3. Governance
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Disclosure Number and Title Movado Group FY 2022 Response

GRI 2: 
General 
Disclosures

2-17 Collective knowledge of the 
highest governance body

Movado Group makes internal and external educational opportunities available to its Board of 
Directors.

2-18 Evaluation of the performance 
of the highest governance 
body

The Board of Directors’ performance in overseeing the management of the organization’s impacts 
on the economy, environment, and people will be evaluated in the same manner that the Board’s 
performance in other areas is evaluated. See Our Investor Center, Corporate Governance, available at 
www.movadogroup.com/investors/corporate-governance.

2-19 Remuneration policies See 2022 Annual Report

2-20 Process to determine 
remuneration

See 2022 Annual Report

2-21 Annual total compensation 
ratio

See 2022 Annual Report

GRI General Disclosures - 3. Governance (cont’d)

GRI General Disclosures - 4. Strategy, policies and practices

Disclosure Number and Title Movado Group FY 2022 Response

GRI 2: 
General 
Disclosures

2-22 Statement on sustainable 
development strategy

See Corporate Responsibility Report for Fiscal Year 2022, Chairman and CEO Letter.

2-23 Policy commitments See Movado Group’s Code of Business Conduct and Ethics, available in Our Investor Center, Corporate 
Governance, at www.movadogroup.com/investors/corporate-governance.

See Movado Group’s other policy statements (enterprise and for vendors), available in our Corporate 
Responsibility Center, at www.movadogroup.com/corporate-responsibility.
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Disclosure Number and Title Movado Group FY 2022 Response

GRI 2: 
General 
Disclosures

2-24 Embedding policy 
commitments

Movado Group embeds its policy commitments throughout its activities and business relationships in 
multiple ways, including through its Corporate Responsibility program, by allocating responsibility to 
functional and regional leaders, by establishing processes and procedures, by training employees of 
various levels, through contractual commitments, and by conducting compliance checks and audits.

2-25 Processes to remediate 
negative impacts

Employees and non-employee stakeholders may report grievances, suspected policy violations, 
inappropriate behavior, and unethical practices via the Movado Group global reporting hotline. This 
hotline is con idential to the extent permitted by applicable law. Non-con idential reports may be made 
to corporate.responsibility@movadogroup.com.

In addition to the hotline, Movado Group has established a dedicated e-mail address for employees to 
anonymously report activities directly to Business Controls.

Employees and non-employee stakeholders also may take advantage of state-based judicial or non-
judicial processes, including labor tribunals, regulatory bodies, arbitration, and courts.

2-26 Mechanisms for seeking 
advice and raising concerns

During social compliance audits, Movado Group may conduct con idential interviews. In addition, 
employees and non-employee stakeholders may raise concerns about business conduct through the 
Movado Group global reporting hotline.

Employees seeking advice on implementing Movado Group’s policies and practices for responsible 
business conduct may ask their manager, the Human Resources Department, or the Legal Department.

2-27 Compliance with laws and 
regulations

See 2022 Annual Report

2-28 Membership associations American Watch Association (Mitchell Sussis, SVP and General Counsel, Board Member)
Fédération de l’industrie horlogère suisse (FH)
Jewelers Vigilance Committee (JVC)
Jewelers of America
Lincoln Center Corporate Council (Efraim Grinberg, CEO, Board Member)
Partnership for New York City

GRI General Disclosures - 4. Strategy, policies and practices (cont’d)
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Disclosure Number and Title Movado Group FY 2022 Response

GRI 2: 
General 
Disclosures

2-29 Approach to stakeholder 
engagement

Movado Group engages with stakeholders through a variety of methods, including direct conversations, 
external research, and industry collaboration. Stakeholders include employees, customers and 
consumers, shareholders, licensors, vendors, industry participants, and local communities. Movado 
Group engages with stakeholders to better understand issues important to them. Frequency of 
engagement varies.

2-30 Collective bargaining 
agreements

Approximately 12% of Movado Group’s total employees are covered by collective bargaining 
agreements. For employees not covered by collective bargaining agreements, Movado Group determines 
working conditions by reference to local laws, standards, and practices.

GRI General Disclosures - 5. Stakeholder engagement
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Disclosure Number and Title Movado Group FY 2022 Response

GRI 3: 
Material 
Topics

3-1 Process to determine material 
topics

To identify material ESG topics, Movado Group considers its position within the industry and the global 
community, including areas in which Movado Group may have greater or lesser ability to effect change. 
Movado Group also engages with stakeholders and relevant experts to better understand which topics 
may be of greatest signi icance and the actual and potential impacts of Movado Group’s products and 
operations. Movado Group also consulted relevant standards and frameworks, including any applicable 
sector standards, as a check to make sure appropriate impacts had been considered. 

Movado Group placed particular emphasis on stakeholder feedback and, in particular, feedback from its 
employees, customers, consumers, and licensors. 

From this process, Movado Group identi ied 11 environmental, social, and governance priorities, which 
were discussed with and approved by the Board of Directors. These 11 priorities are the foundation of 
Movado Group’s 2025 Make Time Plan.

The Make Time Plan re lects stakeholder priorities as determined through the process described. 
Movado Group does not posit that these priorities are “material” under applicable public company 
reporting requirements, and by providing this Corporate Responsibility Report Movado Group does 
not purport to state, imply, or suggest that these topics are material to a reasonable investor or that 
performance or lack of performance in these areas will translate to inancial gains or losses.

3-2 List of material topics Environmental Priorities:
• Responsible product design and development
• Responsible materials selection and ethical 

materials sourcing
• Consumption and waste
• Climate change

Governance Priorities:
• Board direction and oversight
• Executive driven, but embedded throughout 

organization
• Performance connected compensation

Social Priorities:
• Employee engagement and satisfaction
• Diversity, Equity & Inclusion
• Ethical and responsible value chain
• Community Involvement

Information concerning Movado Group’s economic 
performance is set forth in Movado Group’s 2022 
Annual Report.

GRI Material Topics
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Disclosure Number and Title Movado Group FY 2022 Response

3-3 Management Approach Movado Group does not directly source the materials used to make its products and relies upon its inished 
goods, components, packaging, and displays suppliers to source the materials speci ied in the design documents 
and related General Acceptance Requirements. The majority of these suppliers are located in Asia where people 
and human rights may be at higher risk of being violated. Movado Group follows several practices to address 
these concerns, chief among them our supplier contracts, which obligate our suppliers to comply with Movado 
Group’s Vendor Code of Conduct, regular social compliance audits, and our reporting hotline.

The extraction and processing of raw materials and the manufacturing of those raw materials into components 
and inished goods have both actual and potential impacts on the environment. Movado Group seeks to 
minimize negative environmental impacts by adopting responsible sourcing policies and practices and by doing 
business with suppliers who share those commitments. Movado Group’s environmental, minerals and animal 
welfare, con lict minerals, and gold policies are available at www.movadogroup.com/corporate-responsibility
(Additional Information).

Additional commitments concerning choice of materials and product design and development are discussed 
in throughout the main section of this Corporate Responsibility Report, including Aim: Introduce products that 
use materials or processes that aspire to be Better for the Planet and Aim: Partner with our supply chain to more 
responsibly and sustainably source key materials. 

A description of the governance processes Movado Group has established to track its actions, goals, targets, and 
indicators is provided in the About Our Governance Process section of this Corporate Responsibility Report.

Movado Group’s goals and actions with regard to sustainable materials have been informed by engagement with 
our stakeholders and, in particular, our employee, licensor, and consumer stakeholders.

301-1 Materials used by weight or 
volume

Top 5 product materials by weight:  stainless steel, crystal (sapphire and mineral glass), rubber, leather, and 
plastic.  Based on data provided by its key inished goods and components suppliers, Movado Group estimates 
the weight (in kg) of each of these materials to be:

Stainless steel:  490,000 
Crystal (sapphire and mineral glass): 30,000 
Rubber: 16,800
Leather: 15,500
Plastic:  11,000 

Materials
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Disclosure Number and Title Movado Group FY 2022 Response

301-1 Materials used by weight or 
volume (cont’d)

Top sustainable product materials:  None.

Top packaging materials by weight: paper, plastic, metal, fabric. Movado Group roughly estimates the weight (in 
kg) of each of these materials to be: 590,000, 425,000, 4,000, and 100, respectively. These weight estimates are 
based in part on information provided by our packaging procurement vendor for orders from July 2021 through 
June 2022 and in part on internal estimates of packaging purchased through other suppliers.

Top sustainable packaging materials: paper, plastics.

Top 5 displays materials by weight is estimated to be: Omitted. Movado Group does not have information of 
suf icient quality to report.

Movado Group’s 2020 and 2021 responses stated top 5 materials for products only and did not include 
packaging or displays information. The 2020 and 2021 responses were based on internal estimates of top 
materials and their weight.

301-2 Recycled input materials used The percentage of recycled input materials used to manufacture products for Movado Group was negligible.

The percentage of recycled input materials used to manufacture packaging for Movado Group is: paper - 91%; 
plastic – 55%.

301-3 Reclaimed products and their 
packaging materials

Movado Group’s Olivia Burton Brand used reclaimed cosmetics cases to make certain watches in its Pop Art Midi 
Dial collection, and our MVMT brand is making jewelry items from upcycled ocean plastic.

Materials (cont’d)
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Disclosure Number and Title Movado Group FY 2022 Response

3-3 Management Approach Movado Group has retained an external consultant to help the company understand its energy consumption and 
its Scope 1, 2 and 3 emissions. Current information is unavailable/incomplete.

302-1 Energy consumption within the 
organization

Information is unavailable/incomplete.

302-2 Energy consumption outside of 
the organization

Information is unavailable/incomplete.

302-3 Energy intensity Information is unavailable/incomplete.

302-4 Reduction of energy 
consumption

Information is unavailable/incomplete.

302-5 Reductions in energy 
requirements of products and 
services

Information is unavailable/incomplete.

303-1 Direct (Scope 1) GHG emissions Information is unavailable/incomplete.

303-2 Energy indirect (Scope 2) GHG 
emissions

Information is unavailable/incomplete.

303-3 Other indirect (Scope 3) GHG 
emissions

Information is unavailable/incomplete.

303-4 GHG emissions intensity Information is unavailable/incomplete.

303-5 Reduction of GHG emissions Information is unavailable/incomplete.

303-6 Emissions of ozone-depleting 
substances (ODS)

Information is unavailable/incomplete.

303-7 Nitrogen oxides (NOx), sulfur 
oxides (SOx), and other 
signi icant air emissions

Information is unavailable/incomplete.

Energy and Emissions
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3-3 Management Approach Movado Group strives to be an employer of choice, positively impacting our people by delivering an inclusive, 
entrepreneurial, people-oriented, fast-paced work environment ripe with opportunity. We foster a promote-
from-within approach, including a job-bidding system with internal posting on most assignments. We are 
proud to offer many employee bene its, from healthcare to investment savings, to unique watch discounts for 
employees.

The size of the company makes it big enough for promotion potential, yet small enough to make an individual 
difference. Top management is both accessible and intensely involved, cultivating innovation, collaboration, and 
leadership from every chair.

We nurture a creative environment where ideas and teamwork allow us to achieve our common goals. Jobs are 
challenging yet rewarding. We offer opportunities in distribution, marketing, customer and technical service 
(including watchmakers), supply-chain management, inance, information technology and sales (wholesale and 
retail).

An equal opportunity employer, Movado Group prohibits discrimination based on age, color, disability, marital or 
parental status, national origin, race, religious beliefs, sexual orientation, gender identity, veteran status or any 
other legally protected status in accordance with applicable federal, state and local laws.

Our people goals are more fully summarized in the main section of this Corporate Responsibility Report, 
particularly in the sections about Movado Group Makes Time to Empower.

A description of the governance processes Movado Group has established to track its actions, goals, targets, and 
indicators is provided in the About Our Governance Process section of this Corporate Responsibility Report.

Movado Group’s goals and actions with regard to employment will be further informed through engagement 
with our employee stakeholders.

401-1 New employee hires and 
employee turnover

Total number and rate of new employee hires during FY22 (globally, including retail but excluding Temporary 
and Non-Guaranteed Hours employees): 

By age group: By gender: By region:
Under 30: 209, 44% of new hires Male: 192, 40% of new hires Americas: 424, 87% of new hires

30-50: 192, 40% of new hires Female: 293, 60% of new hires APAC: 21, 4% of new hires
Over 50: 80, 16% of new hires EMEA: 41, 8% of new hires

Employment
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401-1 New employee hires and 
employee turnover (cont’d)

Total number and rate of employee separations during FY22 (globally, including retail but excluding Temporary 
and Non-Guaranteed Hours employees): 402 separations, 34% turnover rate
Total number and rate of employee separations during FY22 (globally, excluding retail, Temporary and Non-
Guaranteed Hours employees): 135 separations, 16% turnover rate
Voluntary separations (globally, including retail employees but excluding Temporary and Non-Guaranteed Hours 
employees): 
Total: 348

By age group: By gender:
Under 30: 146, 42% of voluntary separations Male: 136, 39% of voluntary separations
30-50: 145, 42% of voluntary separations Female: 212, 61% of voluntary separations
Over 50: 57, 16% of voluntary separations

By region:
Americas: 295, 85% of voluntary separations
APAC: 23, 7% of voluntary separations
EMEA: 30, 9% of voluntary separations

Voluntary separations (globally, excluding retail, Temporary and Non-Guaranteed Hours employees): 
Total: 106

By age group: By gender:
Under 30: 18, 17% of voluntary separations Male: 30, 28% of voluntary separations
30-50: 71, 67% of voluntary separations Female: 76, 72% of voluntary separations
Over 50: 17, 16% of voluntary separations

By region:
Americas: 53, 50% of voluntary separations
APAC: 23, 22% of voluntary separations
EMEA: 30, 28% of voluntary separations

Employment (cont’d)
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401-2 Bene its provided to full-
time employees that are not 
provided to temporary or part-
time employees

Movado Group provides a full complement of bene its to our employees around the world.  Speci ic bene its vary 
by region and division.  Bene its available to full-time employees in the United States include:

• Health, dental and vision insurance;
• Life and Accidental, Death & Dismemberment insurance;
• Supplemental life insurance;
• Short-Term disability insurance;
• Stock Purchase Plan;
• Retirement plan bene its;
• Domestic partner bene its;
• Paid time off and company holidays;
• Tuition reimbursement.

In addition, Movado Group provides both part-time and full-time employees in the United States the following 
bene its:

• Supplemental medical and disability insurance;
• Auto and home insurance discounts;
• Credit Union banking services;
• Employee Assistance Program;
• Health Advocate services;
• Long-term disability insurance;
• 401(k) & Roth savings plans;
• Access to Hyatt Legal Plans legal assistance;
• Emergency travel assistance;
• Financial wellness planning and pre-retirement workshops;
• Employee product discounts;
• Friends & family sales. 

Non-management employees may receive referral bonuses.

401-3 Parental leave Total number of employees entitled to parental leave:
All Men Women Nonbinary
13 3 10 -

Total number of employeers who took parental leave:
All Men Women Nonbinary
9 3 6 -

Employment (cont’d)



53M O V A D O  G R O U P |  2 0 2 2  |  C O R P O R A T E  R E S P O N S I B I L I T Y  R E P O R T

OVERVIEW
2025 PLAN TO

MAKE T IME
MAKING TIME TO

EMPOWER
MAKING TIME TO

EVOLVE
MAKING TIME TO

ENRICH
FRAMEWORK
ALIGNMENT

Disclosure Number and Title Movado Group FY 2022 Response

401-3 Parental leave (cont’d) Total number of employees who returned to work during FY22 after parental leave ended:
All Men Women Nonbinary
9 3 6 -

Total number of employees who returned to work after parental leave ended that were still employed 12 months 
after their return to work: Omitted. Not tracked/reported for prior look-back period.

Return to work and retention rates of employees who took parental leave: Omitted. This information was not 
reported in the prior iscal year for comparison.

This response does not include data about employees who may have been entitled to parental leave but did not 
make this known to Movado Group.

Employment (cont’d)

Disclosure Number and Title Movado Group FY 2022 Response

3-3 Management Approach At Movado Group, our philosophy is that each employee is responsible for managing their own career goals and 
development steps to get there. As such, we provide the following resources:

- Annual Development Reviews
- Ongoing courses and resources
- Corporate Development Programs
- Departmental (Professional) Development Programs

A description of the governance processes Movado Group has established to track its actions, goals, targets, and 
indicators is provided in the About Our Governance Process section of this Corporate Responsibility Report.

Movado Group’s goals and actions with regard to training and education will be further informed through 
engagement with our employees.

Training & Education
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404-1 Average hours of training per 
year per employee

Omission reason:  Information unavailable

Movado Group does not collect data of suf icient quality to enable reporting.
404-2 Programs for upgrading 

employee skills and transition 
assistance programs

Movado Group offers continuous learning for employees.  In addition, we partner with local colleges to promote 
deeper learning in speci ic topics.  Per our tuition reimbursement policy, upon successful completion of higher 
education course(s) of their choosing, Movado Group will reimburse eligible employees’ costs of tuition.

In addition, we offer career services counseling in the event an employee is affected by a reduction in force (RIF). 

*Data reported for U.S. employees only; opportunities outside the U.S. vary by location.

404-3 Percentage of employees 
receiving regular performance 
and career development 
reviews

Performance reviews are generally conducted at the beginning of the following iscal year. As of May 5, 2022, 
over 95% of U.S. employees who were eligible had received their performance review. 

* Eligibility is determined based on the employee’s date of hire. In addition, retail employees who did not work at least 300 hours prior to the 
eligibility date generally do not receive performance reviews. 

Training & Education (cont’d)
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3-3 Management Approach Movado Group actively promotes and recognizes principles of fairness, equity, and social justice in relation to, 
and across, intersections of race, religious creed, color, national origin, ancestry, physical or mental disability, 
medical condition, genetic information, marital status (including registered domestic partnership status), sex 
and gender (including pregnancy, childbirth, lactation and related medical conditions), gender identity and 
gender expression (including transgender individuals who are transitioning, have transitioned, or are perceived 
to be transitioning to the gender with which they identify), sexual and other reproductive health decisions, age 
(40 and over), sexual orientation, Civil Air Patrol status, military and veteran status and any other consideration 
protected by federal, state or local law, social class, economic class, ethnicity, and all other identities represented 
among our diverse membership.  

Movado Group appreciates the importance of diversity, inclusion, and equal opportunity, acknowledging that 
collective and individual talents, skills, and perspectives foster a culture of belonging, collaborative practice, 
innovation, and mutual respect. Conversely, the absence of diversity, inclusion, and equal opportunity can have 
negative impacts on our people and our business.

Our diversity and equal opportunity actions and goals are more fully summarized in the main section of this 
Corporate Responsibility Report, including the sections Aim: Recruit and develop high potential diverse leaders, 
Aim: Recognize and provide training on unconscious bias, and Aim: Explore intersectionality to learn how to better 
welcome different perspectives, cultivate trust, and improve engagement. 

A description of the governance processes Movado Group has established to track its actions, goals, targets, and 
indicators is provided in the About Our Governance Process section of this Corporate Responsibility Report.

Movado Group’s goals and actions with regard to diversity and equal opportunity have been informed by 
engagement with our stakeholders and, in particular, our employee, licensor, and consumer stakeholders.

405-1 Diversity of governance bodies 
and employees

Percentage of individuals within Movado Group’s Board of Directors as of 31 January 2022 in each of the 
following diversity categories:

Gender Age Group Minority or Vulnerable Groups:
Women: 14% Under 30: 0% 29%
Men: 86% 30-50: 0%

Over 50: 100%

Diversity & Equal Opportunity
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405-1 Diversity of governance bodies 
and employees (cont’d)

Percentage of employees as of 31 January 2022 per employee category in each of the following diversity 
categories:

All Management Executive

Women: 63% 61% 47%
Men: 37% 39% 53%

Under 30: 23% 7% 0%
30-50: 50% 66% 45%

Over 50: 28% 27% 55%
Minority or 

vulnerable groups:*
53% 30% 19%

*Data reported for U.S. employees only.

301-2 Ratio of basic salary and 
remuneration of women to men

Omitted. Movado Group has not completed a gender pay parity assessment.

Diversity & Equal Opportunity (cont’d)

Disclosure Number and Title Movado Group FY 2022 Response

3-3 Management Approach Movado Group’s success depends heavily on the full and effective utilization of quali ied people, and it is the 
policy of Movado Group to recruit, hire, train and promote individuals as well as administer all personnel actions 
without regard to race, religious creed, color, national origin, ancestry, physical or mental disability, medical 
condition, genetic information, marital status (including registered domestic partnership status), sex and 
gender (including pregnancy, childbirth, lactation and related medical conditions), gender identity and gender 
expression (including transgender individuals who are transitioning, have transitioned, or are perceived to be 
transitioning to the gender with which they identify), sexual and other reproductive health decisions, age (40 
and over), sexual orientation, Civil Air Patrol status, military and veteran status and any other consideration 
protected by federal, state or local law unrelated in nature and extent to an individual’s ability to perform the 
job in accordance with applicable law.  Any incident or situation that may involve discrimination or harassment 
should be brought to the immediate attention of management or the Human Resources Department.

Non-Discrimination
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3-3 Management Approach (cont’d) Movado Group will continue to direct employment and personnel practices toward ensuring equal opportunity 
for everyone.  Movado Group’s goal is for matters related to recruiting, hiring, training, compensation, bene its, 
promotion, transfer, company-sponsored educational, social and recreational programs, and all treatment on 
the job to be free of discriminatory practices.  As opportunities for transfer, advancement, or promotion occur, 
including promotions into and within management, periodic reviews and analyses of personnel records will be 
made to ensure that all minority, female, handicapped, and Vietnam Era Veteran employees continue to receive 
equal consideration and that only valid requirements are imposed for these opportunities.

Movado Group also seeks to ensure that workers in its supply chain do not suffer the effects of discrimination, 
and its Vendor Code of Conduct directly addresses this. Movado Group assesses supplier compliance through 
regular social compliance audits, which are more fully described in 407-1. 

Further discussion of Movado Group’s goals for eliminating discrimination in its supply chain is provided in the 
section of this Corporate Responsibility Report entitled Aim: Promote positive working conditions in our supply 
chain. 

A description of the governance processes Movado Group has established to track its actions, goals, targets, and 
indicators is provided in the About Our Governance Process section of this Corporate Responsibility Report.

Movado Group’s goals and actions with regard to non-discrimination have been informed by engagement with 
our stakeholders and, in particular, our employee, licensor, and supplier stakeholders.

406-1 Incidents of discrimination and 
corrective actions taken

Two incidents of discrimination were reported by employees during iscal year 2022, both of which were fully 
investigated, no corrective action was deemed necessary, and are no longer subject to action. One incident 
of discrimination reported by an employee during iscal year 2021 was fully investigated and no corrective 
action was deemed necessary but remains open. One incident of discrimination was reported by a Movado 
Company Store customer during iscal year 2022, which was fully investigated and resolved with the customer 
without further action. Although the investigation did not conclude that any discrimination had occurred, retail 
employees were reminded of Movado Group’s commitment to be Open to All.

Information for U.S. only.

Non-Discrimination (cont’d)
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3-3 Management Approach Movado Group recognizes the freedom of association and is committed to complying with all legal requirements.  
Freedom of association is speci ically addressed in our Vendor Code of Conduct, and compliance is periodically 
assessed through our vendor social compliance audits.  Discovered violations are addressed through our vendor 
remediation program.  Repeated and more serious violations may lead to the termination of our relationship 
with the vendor. 

Further discussion of Movado Group’s goals for ensuring freedom of association and collective bargaining in its 
supply chain is provided in the section of this Corporate Responsibility Report entitled Aim: Promote positive 
working conditions in our supply chain.

A description of the governance processes Movado Group has established to track its actions, goals, targets, and 
indicators is provided in the About Our Governance Process section of this Corporate Responsibility Report.

Movado Group’s goals and actions with regard to freedom of association and collective bargaining have 
been informed by engagement with our stakeholders and, in particular, our employee, licensor, and supplier 
stakeholders.

407-1 Operations and suppliers in 
which the right to freedom 
of association and collective 
bargaining may be at risk

The rights of workers in Movado Group’s supply chain and, in particular, workers in certain countries, to exercise 
freedom of association or collective bargaining may be at higher risk of being violated. In general, Movado Group 
considers the following countries to be at higher risk: Bahrain, China, Cambodia, Egypt, Italy, Japan, Jordan, 
Malaysia, Mauritius, South Korea, Thailand, Taiwan, and Vietnam. Movado Group has taken steps to ameliorate 
these risks. Among other things:
• Pre-Assessment: Potential suppliers are validated prior to the commencement of any relationship. For the 

majority of our suppliers, including all watch, jewelry, and key product category inished goods suppliers 
in high risk countries, the typical validation process includes an initial factory visit by Movado Group’s 
purchasing team, a second, cross-functional visit by Movado Group’s purchasing, product development, and 
compliance teams, and a cross-functional factory audit of the supplier’s manufacturing and quality control 
processes conducted by Movado Group’s engineering and quality control teams. Only suppliers who have 
been validated successfully may proceed to supplier onboarding.

• Onboarding: Suppliers who have been validated successfully are presented with Movado Group’s 
manufacturing agreement, which contains Movado Group’s standards and expectations for both direct 
suppliers and any sub-suppliers they may engage. The manufacturing agreement obligates suppliers to 
comply both with applicable law and with Movado Group’s policies and procedures (including Movado 
Group’s Vendor Code of Conduct and the other vendor policies available at www.movadogroup.com/
corporate-responsibility), to bind their sub-suppliers to these requirements and commitments, and to 
submit to Movado Group’s audits and inspections.

Freedom of Association & Collective Bargaining
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407-1 Operations and suppliers in 
which the right to freedom 
of association and collective 
bargaining may be at risk 
(cont’d)

• Factory Audits: All Suppliers are subject to audit. Audits may be conducted by Movado Group employees, 
by independent third-party auditors and, in some circumstances, by Movado Group’s licensors. Audits may 
be announced and scheduled with the supplier or unannounced. Except in unusual circumstances (such as 
when Covid restrictions prevented travel), audits of key inished goods manufacturers in countries deemed 
to be at higher risk are audited at least annually by an independent third-party auditor. The audit process 
consists of an opening meeting, management interview, factory tour, document review, con idential worker 
interview(s), and closing meeting with factory management. The audits are aligned to the SA8000 and cover 
these and other topics: working hours, wages and bene its, juvenile/child workers, forced and prison labor, 
discrimination, health and safety (including dormitory conditions if applicable), subcontractors, records 
retention, physical/verbal abuse and harassment, environmental protection, slavery and human traf icking, 
and freedom of association and collective bargaining. Issues identi ied during an audit are subject to 
a remediation plan, which Movado Group monitors. Suppliers who do not pass an audit or who do not 
adequately achieve the objectives of a remediation plan are subject to adverse action up to and including 
termination.

Freedom of Association & Collective Bargaining (cont’d)

Disclosure Number and Title Movado Group FY 2022 Response

3-3 Management Approach Child labor is prohibited under Movado Group’s corporate policies and our Vendor Code of Conduct.  Compliance 
is periodically assessed through vendor social compliance audits.  Discovered violations are addressed through 
our remediation program. Repeated and more serious violations may lead to the termination of our relationship 
with the vendor. For more information about Movado Group’s supplier social compliance processes, see 407-1.

Further discussion of Movado Group’s goals for ensuring child labor is not used in its supply chain is provided 
in the section of this Corporate Responsibility Report entitled Aim: Promote positive working conditions in our 
supply chain.

A description of the governance processes Movado Group has established to track its actions, goals, targets, and 
indicators is provided in the About Our Governance Process section of this Corporate Responsibility Report.

Movado Group’s goals and actions with regard to child labor have been informed by engagement with our 
stakeholders and, in particular, our employee, licensor, and supplier stakeholders.

Child Labor
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408-1 Signi icant risk of child labor in 
operations and suppliers

Movado Group considers suppliers with operations in higher risk countries to have a signi icant risk for 
incidents of child labor or young workers exposed to hazardous work.

Please refer to 407-1 for a list of the countries Movado Group considers to be at higher risk and a description 
of the measures Movado Group has taken to ensure its suppliers are not using child labor or exposing young 
workers to hazardous work.

Child Labor (cont’d)

Disclosure Number and Title Movado Group FY 2022 Response

3-3 Management Approach Forced labor is prohibited under Movado Group’s corporate policies and our Vendor Code of Conduct.  
Compliance is periodically assessed through vendor social compliance audits.  Discovered violations are 
addressed through our remediation program. Repeated and more serious violations may lead to the termination 
of our relationship with the vendor. For more information about Movado Group’s supplier social compliance 
processes, see 407-1.

Further discussion of Movado Group’s goals for ensuring forced labor is not used in its supply chain is provided 
in the section of this Corporate Responsibility Report entitled Aim: Promote positive working conditions in our 
supply chain.

A description of the governance processes Movado Group has established to track its actions, goals, targets, and 
indicators is provided in the About Our Governance Process section of this Corporate Responsibility Report.

Movado Group’s goals and actions with regard to forced labor have been informed by engagement with our 
stakeholders and, in particular, our employee, licensor, and supplier stakeholders.

409-1 Operations and suppliers at 
signi icant risk for incidents of 
forced or compulsory labor

Movado Group considers suppliers with operations in higher risk countries to have a signi icant risk for 
incidents of forced or compulsory labor.

Please refer to 407-1 for a list of the countries Movado Group considers to be at higher risk and a description of 
the measures Movado Group has taken to ensure its suppliers are not using forced or compulsory labor.

Forced or Compulsory Labor
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3-3 Management Approach Movado Group is committed to supporting and giving back to the communities in which we work and live.  The 
Movado Group Foundation is a nonpro it that supports our philanthropic campaigns in the United States, with 
particular emphasis on programs for the arts and education.  Our brands and of ices also sponsor local events 
and programs, and Movado Group encourages our employees to serve and give back to organizations of their 
choosing.

Further discussion of Movado Group’s goals and actions to support communities is provided in the main section 
of this Corporate Responsibility Report, including the section entitled Make Time to Enrich.

A description of the governance processes Movado Group has established to track its actions, goals, targets, and 
indicators is provided in the About Our Governance Process section of this Corporate Responsibility Report.

Movado Group’s goals and actions with regard to local communities have been informed by engagement with 
our stakeholders and, in particular, our employee stakeholders.

413-1 Operations with local 
community engagement, 
impact assessments, and 
development programs

Local community engagement activities exist in all major of ice locations, subject to Covid considerations.  We 
do not report on the percentage of our operations implementing community engagement activities, but rather 
highlight some of the projects that take place throughout the year.  Movado Group has not undertaken any social 
impact assessments, environmental impact assessments, or broad based local community consultation.

413-2 Operations with signi icant 
actual and potential negative 
impacts on local communities

Movado Group is not aware of any signi icant negative impacts on the local communities where it has of ices but 
does not have suf icient information or data to report.

Local Communities
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3-3 Management Approach Human rights assessments are part of our vendor selection process, and we have refused to work with vendors 
who fail our screening criteria.  During onboarding, vendors are required to align with and follow Movado 
Group’s Vendor Code of Conduct as well as the code of conduct of any of our licensors, as applicable.  Ongoing 
compliance is assessed through third-party audits that follow the SA 8000 criteria developed by Social 
Accountability International (SAI).  Issues are addressed through remediation plans.  Repeated and serious 
violations may lead to a termination of our relationship with the vendor.

Further discussion of Movado Group’s goals supplier social assessment is provided in the section of this 
Corporate Responsibility Report entitled Aim: Promote positive working conditions in our supply chain and in 
407-1.

A description of the governance processes Movado Group has established to track its actions, goals, targets, and 
indicators is provided in the About Our Governance Process section of this Corporate Responsibility Report.

Movado Group’s goals and actions with regard to supplier social assessment have been informed by engagement 
with our stakeholders and, in particular, our licensor and supplier stakeholders.

414-1 New suppliers that were 
screened using social criteria

Movado Group added one new inished goods supplier during its iscal year ended January 31, 2022.

During the iscal year ended January 31, 2022, Movado Group screened two new key inished goods suppliers for 
shipments to begin in calendar year 2022

The screening and onboarding process for these suppliers was adjusted for Covid-19 related travel and site 
restrictions. 

414-2 Negative social impacts in the 
supply chain and actions taken

During the iscal year ended January 31, 2022, Movado Group assessed 17 supplier factories for social impacts, 
and completed its 18th and inal factory assessment in March 2022. These 18 factories cover Movado Group’s 
entire Tier 1 key inished goods suppliers located in potentially high risk geographic regions as of 31 January 
2022. (One supplier ceased operations during 2022 and, consequently, was not audited.) None of these suppliers 
were identi ied as having signi icant actual or potential negative social impacts.

Supplier Social Assessment
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3-3 Management Approach Marketing and labeling helps our consumers understand the key qualities and characteristics of our products, 
how to use those products, and how to service those products. Movado Group strives to provide complete and 
accurate information in this regard.

Each of our brands has a dedicated marketing team who, in collaboration with our value chain, ensures that 
products are properly marketed and labeled. Generally, each product is accompanied with a brief summary that 
directs the consumer to detailed warranty and product information online. By converting to digital manuals 
Movado Group aims to reduce negative environmental impacts.

A description of the governance processes Movado Group has established to track its actions, goals, targets, and 
indicators is provided in the About Our Governance Process section of this Corporate Responsibility Report.

Movado Group’s goals and actions with regard to marketing and labeling have been informed by engagement 
with our stakeholders and, in particular, our licensor and consumer stakeholders.

417-1 Requirements for product 
and service information and 
labeling

All of Movado Group’s products are to be labeled in accordance with applicable legal requirements, including 
those relating to place of manufacture, materials used, safe use, and disposal.  Certain product lines may include 
additional information believed to be of importance to consumers, such as sustainability.

417-2 Incidents of non-compliance 
concerning product and service 
information and labeling

Movado Group has not identi ied any material non-compliance with regulations and/or voluntary codes.

417-3 Incidents of non-compliance 
concerning marketing 
communications

Movado Group has not identi ied any material non-compliance with regulations and/or voluntary codes.

Marketing and Labeling
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3-3 Management Approach A security breach or other loss of personal data could have signi icant consequences for our consumers as well 
as inancial and reputational repercussions for Movado Group. 

As a company that operates globally, Movado Group is subject to various data privacy and security laws.  
Although we try to harmonize our practices globally, we monitor for compliance based on local requirements.  
More information about our data privacy practices can be found in our Global Privacy Policy, available at www.
movadogroup.com/privacy. 

There are multiple layers to our data security practices, beginning at the application layer and extending to 
systems, perimeter, and external partner relationships.  These practices include, but are not limited to, the 
following:  We have established a master data management (MDM) group to ensure correctness of the master 
data information entered into our Enterprise (ERP) system.  We have user level security setup in our ERP system 
with business ownership and audited review.  We have implemented governance software to protect against 
unauthorized access to system data and processes.  We do not store credit card information on any of our 
systems, instead receiving tokens from our payment processors to represent transactions.  Data is backed up 
nightly, and disaster recovery plans are in place and tested annually.  Remote access is tightly controlled; irewall 
protection is in place for all entry points; and vulnerability testing is performed daily. Our SOC solution has the 
ability to detect and responds to threats with hands-on 24x7x365 monitoring, threat hunting, incident response, 
and remediation services as well as customized security guidance to stop malicious activity and strengthen 
security posture.  Employees are educated about areas of vulnerability, and vulnerability mock scenarios are 
created and discussed.

In addition, Movado Group has implemented controls based on a combination of Committee of Sponsoring 
Organizations (COSO), Control Objectives for Information Technology (COBIT), and The National Institute of 
Standards Technology (NIST) frameworks to ensure comprehensive reviews of our practices are in place. 

418-1 Operations with local 
community engagement, 
impact assessments, and 
development programs

During the iscal year ended January 31, 2022, Movado Group tracked six incidents that required investigation: 
one potential account compromise; one potential phishing attack; the log4J vulnerability; a Microsoft Exchange 
vulnerability; the SolarWinds hack; and a Ransomware event at an external vendor (SRCI). Upon investigation, 
Movado Group determined that none of these events resulted in a breach of customer privacy, data integrity, or 
availability or loss of customer data.

Customer Privacy
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Management 
of Chemicals 
in Products

Discussion of processes 
to maintain compliance 
with restricted 
substances regulations

CG-AA-
250a.1

Management begins with selection and onboarding of suppliers. Potential suppliers are validated prior to 
the commencement of any relationship. For a majority of our suppliers, this validation process generally 
includes initial and more detailed factory visits, including by Movado Group’s compliance teams, and 
a factory audit of the supplier’s manufacturing and quality control processes conducted by Movado 
Group’s engineering and quality control teams. Only suppliers who have been validated successfully may 
proceed to onboarding.

During onboarding, suppliers are presented with Movado Group’s manufacturing agreement, which 
contains our standards and expectations for both our direct Tier 1 supplier and their sub-suppliers. 
These contracts obligate our suppliers to comply with applicable law, including restricted substances 
regulations, and Movado Group’s own policies and procedures, to bind their sub-suppliers to these 
requirements and commitments, and to submit to Movado Group’s audits and inspections.

After successful onboarding, Movado Group’s suppliers are subject to our quality control mechanisms 
and processes (collectively, “Quality Control”). Broadly framed, Quality Control involves: (1) the pre-
onboarding audit and assessment discussed above; (2) creation and execution of General Acceptance 
Requirements (GAR); and (3) inspection for compliance. In addition to product speci ications, the 
GAR set forth requirements to comply with international safety, health, and environmental protection 
requirements, including those that identify restricted substances, as well as any norms or standards to 
be applied. 

Movado Group reviews and approves technical samples. Thereafter, inspections are conducted on a 
sampling basis according to lot or batch size and are performed per the Statistical Military Standard 
105. Where applicable, laboratory testing is performed by third-party laboratories validated by Movado 
Group. 

Suppliers who have demonstrated the development of their own consistent quality assurance processes 
may be eligible for Movado Group’s Supplier Quality Assurance Program (SQAP). Movado Group monitors 
the quality of SKUs that are part of SQAP through market feedback, audits, and/or spot inspections. 

Discussion of processes 
to assess and manage 
risks and/or hazards 
associated with chemicals 
in products

Movado Group follows the processes described in the above response to assess and manage risks and/or 
hazards associated with chemicals in products.

SUSTAINABILITY ACCOUNTING STANDARDS BOARD (SASB)



66M O V A D O  G R O U P |  2 0 2 2  |  C O R P O R A T E  R E S P O N S I B I L I T Y  R E P O R T

OVERVIEW
2025 PLAN TO

MAKE T IME
MAKING TIME TO

EMPOWER
MAKING TIME TO

EVOLVE
MAKING TIME TO

ENRICH
FRAMEWORK
ALIGNMENT

Topic, Accounting Metric and Code Movado Group FY 2022 Response

Environmental 
Impacts in the 
Supply Chain

Percentage of (1) Tier 1 
supplier facilities and (2) 
supplier facilities beyond 
Tier 1 in compliance with 
wastewater discharge permits 
and/or contractual agreement

CG-AA-
430a.1

Movado Group’s Tier 1 suppliers are contractually obligated to adhere to local laws and 
regulations, including maintaining wastewater discharge permits when applicable, and to bind 
their sub-suppliers to these same obligations. 

During supplier compliance audits Movado Group investigates whether the factory has obtained 
all necessary permits in respect of environmental protection.

Movado Group is not aware of any Tier 1 supplier or their sub-suppliers that is not in 
compliance with its wastewater discharge obligations

Percentage of (1) Tier 1 supplier 
facilities and (2) supplier 
facilities beyond Tier 1 that 
have completed the Sustainable 
Apparel Coalition’s Higg 
Facility Environmental Module 
(Higg FEM) assessment or an 
equivalent environmental data 
assessment

CG-AA-
430a.2

Movado Group has not requested a Higg FEM assessment from any of its suppliers.

All of Movado Group’s diamonds suppliers are certi ied by the Responsible Jewellery Council.

Approximately 47% of the leather used in Movado Group’s products is sourced from suppliers 
certi ied by the Leather Working Group.

Labor 
Conditions 
in the Supply 
Chain

Percentage of (1) Tier 1 
supplier facilities and (2) 
supplier facilities beyond 
Tier 1 that have been audited 
to a labor code of conduct; 
(percentage of total audits 
conducted by a third-party 
auditor

CG-AA-
430b.1

100% of Movado Group’s Tier 1 key inished goods suppliers as of 31 January 2022 located 
in potentially high risk geographies, or approximately 33% of Movado Group’s total Tier 1 
supplier base, were audited by an independent third-party auditor according to the SA8000. 
Movado Group has not instituted social compliance audits for inished goods suppliers that are 
not located in potentially high risk geographies or for components suppliers.

Movado Group’s manufacturing agreements obligate Tier 1 suppliers to bind their sub-
suppliers to all of Movado Group’s labor and other requirements. However, Movado Group has 
not established a social compliance audit program for supplier facilities beyond Tier 1. 

Priority non-conformance 
rate and associated corrective 
action rate for suppliers’ labor 
code of conduct audits

CG-AA-
430b.2

Movado Group did not identify any priority non-conformances during its social compliance 
audits. The top categories of health and safety non-conformance during Movado Group’s iscal 
year ended January 31, 2022 were failure to provide regular occupational health checks to 
all employees in contact with hazardous chemicals (6); blocked ire alarm/evacuation route/
edit door (5), and missing emergency light or sign (4). All issues, including minor issues, 
are communicated to factory management for remediation. Movado Group re-audits for 
remediation achievement.

SUSTAINABILITY ACCOUNTING STANDARDS BOARD (SASB)
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Labor 
Conditions 
in the Supply 
Chain (cont’d)

Description of the greatest (1) 
labor and (2) environmental, 
health, and safety risks in the 
supply chain

CG-AA-
430b.3

Recurring issues surround overtime hours and social insurance. Movado Group mitigates the 
irst by ensuring that the supplier has a process in place to volunteer for and to record actual 

overtime and that employees are correctly compensated for these hours. Movado Group also 
assesses whether overtime decreases year over year. For factories that do not have 100% 
social insurance coverage (e.g., where employees have opted out), Movado Group ensures that 
the factory has a policy, that it has made the policy available to employees, and that rates for 
coverage increase over time.

Other issues are noted in the response above.
Raw Materials 
Sourcing

Description of environmental 
and social risks associated 
with sourcing priority raw 
materials

CG-AA-
440a.1

In general, see Movado Group Makes Time to Evolve and Aim: Introduce products that use 
materials or processes that aspire to be Better for the Planet.

Stainless steel is Movado Group’s largest material by weight. Efforts by the steel industry to 
decarbonize, proposed taxes/regulations, particularly in Europe, on the manufacturing or 
import of steel, and similar actions could affect the costs or availability of stainless steel needed 
to make Movado Group products.

For potential environmental risks relating to plastics, see Reducing our use of synthetic and 
virgin plastic. In addition, worldwide legislation and regulations relating to greenhouse gases 
are affecting the price of petroleum, which may affect the price of petroleum-derived raw 
materials, including plastic.

For potential environmental risks relating to leather, see Offering leather alternatives and 
following responsible leather dyeing techniques.

The potential social risks associated with sourcing priority raw materials are similar to the 
social risks discussed above.

Percentage of raw materials 
third-party certi ied to an 
environmental and/or social 
sustainability standard, by 
standard

CG-AA-
440a.2

100% of our diamonds were sourced from RJC-certi ied suppliers.

Approximately 47% of our leather was sourced from LWG-certi ied suppliers.

100% of the ocean plastic sourced through #tide was independently certi ied to the Recycled 
Claim Standard (RCS) and the Global Recycle Standard (GRS).

Other certi ied raw materials were negligible according to their overall weight.

SUSTAINABILITY ACCOUNTING STANDARDS BOARD (SASB)



This report refers to Movado Group as a whole, and we have endeavored to provide data across our af iliated entities. However, certain information is brand, segment, location, or time speci ic. 
We have attempted to include reasonable context for each of our disclosures.

In this Corporate Responsibility Report and our other reports, communications, and statements regarding corporate responsibility and ESG, we use the terms “material,” “materiality,” and other 
similar terms to refer to ESG topics that are areas of focus for Movado Group. We are not using these terms as they have been de ined or construed in accordance with the securities laws or any 
other laws, regulations, or interpretations of the United States or any other jurisdiction or as these terms are used in the context of inancial statements and inancial reporting. Readers of this 
report should not confuse these usages or construe the meanings of this report other than as indicated herein.

This report may contain forward-looking statements based on management’s current expectations. Forward-looking statements include, but are not limited to, discussion of Movado Group’s 
Make Time plan and the goals we seek to achieve by the end of our 2026 iscal year. Other forward-looking statements can be identi ied by the use of forward looking terminology like “may,” 
“will,” “should,” “expect,” “aim,” “aspire,” “seek,” “intend,” “estimate,” “desire,” “target,” “plan,” “strive” and similar terms. Future results may differ materially from management’s current 
expectations based upon a number of important factors, such as inancial and political stability, in lation and discretionary spending, ability to control costs, consumer preferences, and evolving 
government policy. Movado Group assumes no obligation to revise or update forward-looking statement for any reason, except as required by law.

This report is not externally assured. We prepared this report with reference to the 2021 GRI Standards of the Global Reporting Initiative (GRI) and were informed by the Standard for the 
Apparel, Accessories & Footwear industry provided by the Sustainability Accounting Standards Board (SASB), part of the Value Reporting Foundation (VRF).

Questions, comments, or feedback concerning this report or any of Movado Group’s corporate responsibility programs should be directed to corporate.responsibility@movadogroup.com. 
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