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The 2022 edition of the Bingham Cup, the world’s 
largest amateur union rugby tournament is coming to 
Ottawa.  It will be the first time the competition is held 
on Canadian ground.  The tournament’s events will 
take place from August 13 to 22, 2022. 

The Ottawa Wolves RFC is the first Canadian inclusive 
rugby club to host the Bingham Cup and follows other 
inclusive rugby clubs that have successfully held the 
biennial tournament, located in such international 
locations as London, England; New York, U.S.A; 
Dublin, Ireland; Sydney, Australia; and Amsterdam, 
the Netherlands. 

The Ottawa Wolves RFC was founded in 2008. 
The Club competes in the regular Division 1 
Eastern Ontario Rugby Union and has competed in 
tournaments locally, nationally and internationally, 
including every Bingham Cup since 2010.  Other gay-
inclusive rugby clubs in Canada include the Montreal 
Armada RFC, the Toronto Muddy York RFC, the 
Vancouver Rogues RFC, and the Rainbow Griffins 
from Toronto.  Of note, the Ottawa Wolves RFC 
remains the only Canadian inclusive rugby club with 
both a men’s and a women’s side, regularly competing 
in their local rugby league.  The Ottawa Wolves 
RFC is also part of International Gay Rugby (IGR).  
IGR is a member of the Federation of Gay Games 
and is recognized by World Rugby as its lead LGBT 
organization.

The values of inclusivity and respect are at the centre of 
our great game and will continue throughout the 2022 
edition of the Bingham Cup.  A number of initiatives 
will ensure that the 10th edition of the tournament 
lives up to these values.  

We will celebrate Indigenous culture and aim to 
host a carbon-neutral tournament.  Furthermore, 
the Bingham Cup Ottawa 2022 will also bring a 
focus on trans-athletes’ unique challenges in sports.  
Moreover, women’s rugby will be an integral part of the 
tournament.

The Bingham Cup is an international gay rugby union 
tournament that promotes inclusivity, equality and 
competition regardless of sexual orientation, gender, 
race, religion, nationality, ethnic origin, political 
beliefs, athletic ability, physical challenge, age or health 
status. 

As participation in the game of rugby, in all its 
forms, continues to rapidly grow in Canada, we must 
acknowledged that the hosting of the Bingham Cup in 
Ottawa will be a major boost for the sport in Canada.

Rugby is truly an international game with the values 
of inclusiveness and respect at its core. It’s a sport 
that transcends issues of sexuality and gender and 
celebrates diversity. Inclusivity is key!

In short, the numerous initiatives unique to the 10th 
edition of the tournament will leave a lasting legacy to 
the sporting communities at the municipal, provincial, 
national and international levels. It also presents a 
once in a generation opportunity for organizations 
to support the inclusive sport movement and makes 
history.

BINGHAM CUP 
OTTAWA 2022

MISSION
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LEGACY

“MORE 
THAN 
JUST A 
SPORT.”

The Bingham Cup is a true celebration of diversity and 
inclusivity. 

In 2022, our goal is to place the spotlight on trans-
athletes by hosting a conference concurrently with the 
tournament. Trans-athletes face unique challenges.  
This conference will build on the legacy of the 
Bingham Cup by educating, advancing and advocating 
issues faced by our member athletes.  

Additionally, the first time in its history, the Bingham 
Cup Ottawa 2022 will host a Wheelchair Rugby 
(Murderball) exhibition game during the tournament. 
We are strong believers in the RugbyForAll, an 
initiative which supports differently abled individuals 
to participate in our great game.

In the spirit of inclusiveness, the Amanda Cup will 
give women’s rugby a higher profile among IGR 
membership and the international rugby community 
in general. The Bingham Cup Ottawa 2022 is 
committed to give women rugby players true equal 
standing for the first time in the tournament’s history.

© Amanda Tom
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HISTORY
The Mark Kendall Bingham Memorial Tournament, 
or Bingham Cup as it is more widely known, is the 
biennial world championship of gay and inclusive 
rugby.

The tournament was first held in 2002 in memory 
of 9/11 gay rugby hero Mark Bingham, one of the 
passengers who fought back against hijackers onboard 
United Airlines flight 93. While Mark and all other 
passengers on the flight tragically lost their lives when 
the plane crashed near Shanksville, Pennsylvania, it 
is widely recognised that through the actions of those 
brave individuals onboard, the plane did not make it to 
its intended target.

Bingham Cup Growth

As a gay man and regular rugby player, Mark played 
for the San Francisco Fog and helped set up the 
Gotham Knights in New York City. The Bingham Cup 
is held in honour of Mark’s memory and challenges 
stereotypes and perceptions of the LGBT+ community.  
Mark’s legacy sees rugby players, supporters and 
staff from around the world coming together every 
two years in a celebration of equality, inclusivity and 
sportsmanship.

From its modest debut in 2002, the 2018 edition of the 
Bingham Cup in Amsterdam gathered 74 teams from 
20 countries with over 2300 registered participants. 
The Bingham Cup has become the largest amateur 
rugby union tournament in the world!

Currently, there are already 1,500+ registered 
participants for the 2022 edition and registration has 
yet to close.

2014
25 Teams

2016
49 Teams

2018
74 Teams

2022
90+ Teams



The Largest and First International Study of Nearly 9500 Gay & 
Sraight People Reviewed by 7 International Academics

Canada Homophobia in Sport Summary of Statistics by Outonthefields.com

57% 26%

84% 23%

41%

45% 13%

88% 13%

16%

of Gay Men of Gay Men

of Gay Men of Gay Men

of Gay Men

of Lesbians of Lesbians

of Lesbians of Lesbians

of Lesbians

HAVE BEEN PERSONALLY 
TARGETED

HAVE RECEIVED VERBAL 
THREATS

HAVE HEARD VERBAL SLURS 
SUCH AS “FAGGOT” OR “DYKE”

HAVE BEEN ASSAULTED 
PHYSICALLY

HAVE BEEN BULLIED

Things we can all do

of participants have 
witnessed or experienced 
Homophobia in Sports81%

• The #1 way to help gay 
teammates is by offering to 
be an ally

• Coaches need to make it 
clear that LGBTQ athletes are 
welcome

• Homophobic humour and 
slurs need to end

HOMOPHOBIA IN 
CANADIAN SPORTS
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• Once in a lifetime opportunity to become a 
key partner of the largest amateur rugby union 
tournament in the world;

• Greater visibility of your organization within the 
Ottawa and Canadian Markets;

• Raise your public profile within the LGBTQ2 
community locally, nationally and internationally;

• Publicly confirm your organization’s core and 
shared values of respect and diversity through 
concrete action.  (In other words: walk the talk!);

• Exposure to thousands of new potential customers 
- from local purchasers to a new international 
market - to promote your goods and services;

• Positive impact through affiliation with a highly 
regarded international sporting event;

• International brand awareness among target 
groups with disposable income; and,

• Creative opportunities to market your products 
and services at the event and as marketing 
materials post event (social media videos, blog 
entries, etc.) .

BENEFITS OF 
BECOMING A 
PARTNER

Organization
Website direct hits 
per year

Facebook 
Reach

Instagram 
Reach

Twitter 
Reach

Ottawa Wolves 10,000 2,200 1,300 1,050

IGR membership 
worldwide

500,000 150,000 100,000 50,000

Bingham Cup 25,000 5,550 1,000 700

INCLUSIVE 
RUGBY 
DEMOGRAPHICS

Representation

Age Distribution

Education

20 COUNTRIES
75 NATIONALITIES
95% MALE
5% FEMALE

20%

50%

30%

18-24

25-35

> 35

27%HIGH 
SCHOOL

COLLEGE / 
UNIVERSITY 73%
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There are four major characteristic that set apart the 
LGBTQ market:

• Over-indexing in consumption
• Internet usage
• Extreme brand loyalty
• Geographic clustering

LGBTQ adults are intelligent consumers: they strongly 
prefer brands that support causes important to them 
and will spend their pink dollars accordingly.  LGBTQ 
Adults are often upwardly mobile employees with a 
greater ability to follow employment opportunities 
that satisfy their professional and personal needs.  
They look to an organization’s values and whether that 
workplace offers equal workplace benefits.  Even in 
a struggling economy, LGBT consumers express an 
unmistakable and stronger sense of brand loyalty to 
companies that support their community. 

Seven out of ten LGBTQ adults have said they are 
likely to remain loyal to a brand they believe to be very 
friendly and supportive of the gay, lesbian, bisexual 
and transgender community.1

Estimates put the buying power of the LGBTQ 
community at over $800 billion annually - in the 
United States alone. 2 

LGBTQ MARKET
A 2015 analysis from Witeck Communications studied 
the combined buying power and purchasing patterns 
of the LGBTQ adult population. The report found 
that LGBTQ workers, businesses and consumers are 
directly shaping the North American economy. 

Additionally, contemporary market behaviors are 
favorably shaped by millennials who are the most 
LGBTQ- inclusive generation yet. For example, in 
August 2014, according to a Google Consumer Survey, 
over 45% of all consumers under the age of 34 say they 
are more likely to do repeat business with an LGBT-
friendly company. A majority of these consumers 
– more than 54% — also say they would choose an 
equality-focused brand over a competitor. 

Similarly, event and conference sponsorships can 
provide businesses with targeted audiences that can 
assist their bottom line. For example, businesses 
that support LGBTQ pride celebrations in particular 
cities can establish local connections with LGBTQ 
consumers. 3

1 https://www.prnewswire.com/news-releases/lgbt-adults-strongly-prefer-brands-
that-support-causes-important-to-them-and-that-also-offer-equal-workplace-bene-

fits-125742178.html

2 https://www.businessinsider.com/lgbt-community-untapped-market-consum-

er-brands-2013-6

3 https://www.hrc.org/resources/lgbt-marketing-and-advertising

© Amanda Tom

https://www.prnewswire.com/news-releases/lgbt-adults-strongly-prefer-brands-that-support-causes-important-to-them-and-that-also-offer-equal-workplace-benefits-125742178.html
https://www.businessinsider.com/lgbt-community-untapped-market-consumer-brands-2013-6
https://www.hrc.org/resources/lgbt-marketing-and-advertising
https://www.prnewswire.com/news-releases/lgbt-adults-strongly-prefer-brands-that-support-causes-important-to-them-and-that-also-offer-equal-workplace-benefits-125742178.html
https://www.prnewswire.com/news-releases/lgbt-adults-strongly-prefer-brands-that-support-causes-important-to-them-and-that-also-offer-equal-workplace-benefits-125742178.html
https://www.prnewswire.com/news-releases/lgbt-adults-strongly-prefer-brands-that-support-causes-important-to-them-and-that-also-offer-equal-workplace-benefits-125742178.html
https://www.businessinsider.com/lgbt-community-untapped-market-consumer-brands-2013-6
https://www.businessinsider.com/lgbt-community-untapped-market-consumer-brands-2013-6
https://www.hrc.org/resources/lgbt-marketing-and-advertising
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• Opportunity to address the audience at Opening 
and/or Closing ceremony;

• 8 VIP passes to all Bingham Cup Ottawa 2022 
events;

• Full page advertising in tournament program;
• Logo on pitch flag posts (4 per pitch);
• Prominent signage at various locations at the 

tournament sites including athletes’ village;
• Primary logo placement on volunteers’ t-shirt;
• Logo listing on Bingham Cup Ottawa 2022 website 

including company profile and link to website;
• Name promoted on Bingham Cup Ottawa 2022 

Social Media outlets;
• Inclusion of promotional material in the 

registration swag bag;
• Dedicated press release announcing sponsorship;
• Blog entry on website; and,
• Single sponsor exclusivity.

GENERAL SPONSORSHIP 
OPPORTUNITIES 

Diamond

Diamond 

$45,000
Platinum

$25,000
Gold

$15,000
Silver 

$7,000
Rainbow

$1,500

Quantity Available 1 2 3 4 Unlimited

• Acknowledgement during opening and closing 
ceremony;

• 4 VIP passes to all Bingham Cup Ottawa 2022 
events;

• ¾ page advertising in tournament program;
• Signage at various locations at the tournament sites 

around the pitches;
• Logo placement on volunteers’ t-shirt;
• Logo listing on Bingham Cup Ottawa 2022 website 

and link to website;
• Name promoted on Bingham Cup Ottawa 2022 

Social Media outlets;
• Inclusion of promotional material in the 

registration swag bag; and,
• Blog entry on website.

Platinum

© Amanda Tom

Obtained by 
TD Bank Group
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• Acknowledgement during opening and closing 
ceremony;

• 4 Access-passes to Bingham Cup Ottawa 2022 
tournament weekend;

• Banner advertising in tournament program;
• Signage at various locations at the tournament 

sites;
• Logo placement on volunteers’ t-shirt;
• Logo listing on Bingham Cup Ottawa 2022 website 

and link to website;
• Name promoted on Bingham Cup Ottawa 2022 

Social Media outlets; and,
• Inclusion of promotional material in the 

registration swag bag.

• Acknowledgement during opening and closing 
ceremony; 

• 2 VIP passes to all Bingham Cup Ottawa 2022 
events; 

• Half page advertising in tournament program;
• Signage at various locations at the tournament 

sites;
• Logo placement on volunteers’ t-shirt;
• Logo listing on Bingham Cup Ottawa 2022 website 

and link to website;
• Name promoted on Bingham Cup Ottawa 2022 

Social Media outlets; and,
• Inclusion of promotional material in the 

registration swag bag.

• Listing company name on Bingham Cup Ottawa 
2022 website; and,

• 1 Access-pass to Bingham Cup Ottawa 2022 
tournament weekend.

SilverGold

Rainbow

© Amanda Tom
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DIRECT SPONSORSHIP 
OPPORTUNITIES 

Feed the Bingham 
Cup
Single sponsor exclusivity – A unique way to associate 
your business and reach out directly not only to 
international tournament participants but also to 
the hundreds of local volunteers that will be present 
during the event.  This direct sponsorship includes:

• Inclusion of promotional material with every 
lunch-bag delivered to the players and volunteers 
during the 4 days of competition;

• Dedicated press release announcing the 
sponsorship;

• Blog entry on Bingham Cup Ottawa 2022 website;
• Logo listing on Bingham Cup Ottawa 2022website 

including company profile and link to website; and,
• 4 VIP passes to all Bingham Cup Ottawa 2022 

events.

Feed the Bingham 
Cup

$15,000

Registration Swag 
Bag

$10,000

Water / Shower 
Station

$6,000

Fan Zone

$2,000

Quantity Available 1 1 4 Unlimited

Registration Swag 
Bag
Single sponsor exclusivity – It’s tradition to obtain 
a “swag bag” when attending rugby competitions.  
Throughout the tournament, players will carry these 
bags around the city to tournament activities.  Most 
players cherish and collect these bags and are routinely 
seen in gyms, high schools and university campuses 
around the world.  This direct sponsorship opportunity 
is a unique way to associate your business with the 
tournament. This direct sponsorship includes:

• Exclusive printed logo on the hand out bag to all 
participants (“Type TBC” - carry on shoe bag, 
backpack or messenger bag or gym bag);

• Inclusion of promotional material in the 
registration swag bag;

• Logo listing on Bingham Cup Ottawa 2022 website; 
and,

• 2 VIP passes to all Bingham Cup Ottawa 2022 
events.

© Amanda Tom



12

Water/Shower 
Stations

Fan Zone

We all need water!  A unique way to associate your 
business and be visible to all people attending the 
tournament in a thoughtful and ecological way!  This 
direct sponsorship includes:

• Exclusive signage at one of the two stations;
• Inclusion of promotional material in the 

registration swag bag;
• Logo listing on Bingham Cup Ottawa 2022 website; 

and,
• 2 Access-passes to Bingham Cup Ottawa 2022 

tournament weekend.

The Bingham Cup attracts a following of fans from 
around the globe – and we want to make sure they 
have a great experience!  The Fan Zone located on the 
Bingham Cup tournament grounds will have services 
for fans like food stations and drinks, merchandise 
booths and tents for shade.  Sponsoring this area 
includes: 

• Signage at the dedicated fan zone during the 
tournament;

• Activation opportunity at fan zone area;
• Logo listing on Bingham Cup Ottawa 2022 website; 

and,
• 1 Access-pass to Bingham Cup Ottawa 2022 

tournament weekend.
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LEGACY SPONSORSHIP 
OPPORTUNITIES 

Human Rights

$5,000
Friends

$2,000
Ally

$500

Quantity Available 1 2 (of 3) Unlimited

Social Development Initiative 

Trans-athletes face unique challenges and are often overlooked. The issue of the rights of trans-athletes and their 
ability to participate in sports, at all levels, is a growing and pressing concern.  In partnership with the Common 
Law faculty at the University of Ottawa, Monash University, You Can Play, Rugby Canada, Rugby Ontario, BC 
Rugby, UBC,  the Bingham Cup Ottawa 2022 will deliver a concurrent conference that will address these issues 
and foster positive change.  This is a unique opportunity for your organization to standout from all of your 
competitors and be associated with the legacy of the Bingham Cup, beyond the rugby pitch. 

Human Rights
Single Sponsor Exclusivity - This unique marketing 
opportunity includes:

• Opportunity to deliver an address to the audience 
at the opening of the conference;

• 2 VIP passes to all Bingham Cup Ottawa 2022 
events;

• Half page advertising in tournament program;
• Full page advertising in conference program;
• Prominent signage at conference;
• Logo on Bingham Cup Ottawa 2022 website 

including link to website;
• Name promoted on Bingham Cup Ottawa 2022 

Social Media outlets;
• Inclusion of promotional material in the 

registration swag bag;
• Dedicated press release announcing sponsorship;
• Blog entry on website; and,
• Single sponsor exclusivity
• *Title rights for an additional $3000 (“Company 

Name” presents the Bingham Cup Ottawa 2022 
Trans-athlete Conference”)

Friends
This unique marketing opportunity includes:

• Acknowledgement during the conference; 
• 1 Access-pass to Bingham Cup Ottawa 2022 

tournament weekend;
• Banner advertising in conference final program;
• Logo listing on Bingham Cup Ottawa 2022 

website; Inclusion of promotional material in the 
registration swag bag.
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Inclusivity

$5,000
Friends

$1,000

Quantity Available 2 4 (of 5)

Rugby For All
Through our Social Development initiative, we have paired with the Canadian Wheelchair Sport Association 
to deliver, for the first time ever at Bingham Cup, a Murderball (wheelchair rugby) exhibition game during the 
tournament.  We expect this event to have significant attendance by the participants as it is scheduled in the 
evening after the first day of tournament-play.  As a marquee social activity, it will be highlighted and promoted 
to various media outlets.  We anticipate higher media coverage due to the unique nature of the event.   In order 
to stage it however, we require financial support.  This financial support will cover the costs of tenting facilities 
and supporting Murderball participants in travelling to and from the event.

Inclusivity
This unique sponsorship includes:

• Opportunity to address the audience at the match;
• Dedicated press release announcing sponsorship;
• 1 VIP pass to all Bingham Cup Ottawa 2022 events;
• Banner advertising in tournament final program;
• Prominent signage at match;
• Logo on Bingham Cup Ottawa 2022 website.

Friends
This unique sponsorship includes:

• Acknowledgement during the match;
• 1 Access-pass to Bingham Cup Ottawa 2022 

tournament weekend; and,
• Logo listing on Bingham Cup Ottawa 2022 website.
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Bottles

$10,000
Tree Planing

$6,000

Quantity Available 1 2

Green Initiative 
With our Green Initiative, we will endeavour to make Bingham Cup Ottawa 2022 carbon neutral. All 
participants will receive an aluminum water bottle they can refill at nearby stations and keep as a souvenir for 
years to come!  In order to offset the carbon footprint of each participant and help reduce greenhouse gases for 
generations to come, we will purchase and plant a tree for each registered participant.  A unique way to associate 
your business and be visible to all of the people attending the tournament in a thoughtful and ecological way!  

Bottles
This direct sponsorship includes:

• Exclusive printed logo on the aluminum bottle 
handed out to all participants;

• Dedicated press release announcing sponsorship;
• Inclusion of promotional material in the 

registration swag bag;
• Half a page advertising in tournament final 

program;
• Logo listing on Bingham Cup Ottawa 2022 website; 

and,
• 4 VIP passes to all Bingham Cup Ottawa 2022 

events.

Tree Planting
This direct sponsorship includes:

• Dedicated press release announcing sponsorship;
• Banner advertising in tournament final program;
• Logo on Bingham Cup Ottawa 2022 website; and,
• 2 VIP passes to all Bingham Cup Ottawa 2022 

events.

© Amanda Tom
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