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A New Ice Age? 
 
I’ll spend $3 at the 7-11 for a bag of ice, and drop it in a cooler.  I really like ice. 
 
I know the ice will eventually melt, but it will keep my drinks cold for a few hours, and that’s worth 
something to me. 
 
In other words, melting ice cubes are worth something to me. 
 
These companies that make the ice – and they’ve mostly been around for awhile – have access to 
water, and have hired people and purchased machines to turn that water into ice. They’re pretty 
good at it.   
 
They then sell ice to me at the price I will pay for it.  This price is more than it costs them to produce 
and deliver it, and they make money.  
 
Some newer companies have access to really cheap 
water, and they want to make ice too. 
 
They want to make purer ice, ice that doesn’t melt as 
quickly; but they want it to cool my drinks as well as the 
traditional ice does. 
 
They want to displace the current ice makers.  
 
Today, it costs these new-age producers a lot more to 
make ice than it costs the traditional vendors, and they 
sell it for $12 a bag.  I won’t buy any ice from them. 
 
And, at least today, they don’t even make money selling 
it at $12 a bag.  They actually lose money.  But many 
folks see a bright future for them, and keep providing 
the cheap water while these new-age vendors figure things out.   
 
Meanwhile the traditional ice vendors are using their own profits from their traditional ice sales to 
also make the purer ice, the ice that doesn’t melt as quickly.  Technologically, at least in one aspect 
of ice production, they are further behind the new-age vendors.  But, even after paying all their 
employees and producing profits for their owners, they have a great deal leftover.  Over the next 
few years, they will spend more than the new-age vendors in R&D and CAPEX to build out their new-
age ice producing capabilities.  Much more. 
 
And in other aspects, potentially more important ones, the traditional ice vendors are already years 
ahead.  Not only have they become expert at mass production of ice, they make some pretty good 
drinks too.  And they’ve built a worldwide distribution network that sells literally millions of their 
ice-cold drinks.   
 
  

A Yeti 110 Iced Down with Silver Bullets 
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And people like to drop their ice in different types of drinks.  Drinks that suit all tastes, like these: 

 
   
 

 
In 2019, people bought about 75 million cars and light trucks around the world, with nearly 17 
million of them in the USA.  Of those, about 0.3 million were electric cars (including plug-in hybrids).    
 
The rest, a vast, vast majority, were 100% ICEs. 
 
In other words, battery-powered cars today are a rounding error.  
 
Sure, the internal combustion engine’s days are numbered.  Whether it is 2035, or sometime sooner 
or later, the ice is probably going to melt, but we’re still going to have drinks1.  And someone is 
going to have to keep them cool.   
 
So instead of it being a new ice age for the traditional vendors, is it possible they might actually end 
up being the ones selling most of the new-age ice?   
 
Is it that far-fetched to consider?  Is it as far-fetched as this table suggests? 

 
The views and opinions expressed in this post are those of the post’s author and do not necessarily reflect the views of 
Albert Bridge Capital, or its affiliates. This post has been provided solely for informational purposes and does not constitute 
an offer or solicitation of an offer or any advice or recommendation to purchase any securities or other financial 
instruments and may not be construed as such. The author makes no representations as to the accuracy or completeness of 
any information in this post or found by following any link in this post. 

 
1 Some folks believe we won’t even have drinks, a notion we think is preposterous.  
  https://www.albertbridgecapital.com/post/peak-peak-car 
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