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CORPORATE SOCIAL
RESPONSIBILITY

As a Certified B Corporation, Meow Wolf is committed to using our
business as a force for good through targeted measures that support
people and our planet.
In 2018, we made 20 commitments to the Denver community in our
first Corporate Social Responsibility (CSR) plan. This plan was informed
by extensive meetings with community stakeholders, examining best
practices, and determining where our investments would have the biggest
impact.
OUR FOUR AREAS OF IMPACT ARE:
•

Respect for Creative Communities

•

Respect for Collaborating Artists

•

Respect for our Environment

•

Respect for our Employees

Though the COVID-19 pandemic has brought many challenges to our
company, we have fulfilled more than half of our commitments ahead of
schedule with the remainder on-track for completion after the Denver
exhibition opens in late 2021.
This is a full report of our progress toward these goals.
Meow Wolf Office of the OCEO
Ali Rubinstein Chief Creative Officer
Carl Christensen Chief Financial Officer
James Ward Chief Content Officer
meowwolf.com

Respect for
Collaborating Artists
At Meow Wolf, artists are at the
core of who we are and the focus
of our social impact.
We are committed to creating opportunities for a
wide and diverse group of Denver-area artists to
participate in our upcoming Denver exhibition, in
ongoing community projects, and to build longterm relationships with our company. We made 7
commitments to artists in our 2018 Denver CSR.

PHOTO

Courtesy of
Frankie Toan

PHOTO

Enjoying visual
delights at
Dark Palace.
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7 Commitments to Collaborating Artists
ARTIST COMMITMENT
Dedicate 40% of the Denver Exhibition to
Colorado artists.

Carry out an Open Call Request for
Qualifications only for Colorado-based artists.
Develop and produce two ‘Ask Meow Wolf’
workshops, to help local artists learn more
about Meow Wolf’s aesthetic and working with
us.

Establish local partnerships and special
projects to directly pay Denver and Colorado
artists $100,000 by the end of 2020.
Commit to featuring 100 Colorado artists in the
Denver Gift Shop by 2021.
Develop partnerships with businesses the
city, and the state to hire 100 local artists for
community art projects by the end of 2020.
Establish an Emerging Artist Gallery in the
Denver exhibition that rotates regularly to
showcase a diverse range of artists.

STATUS

DESCRIPTION OF OUR
PROGRESS TOWARD THIS GOAL

COMPLETE

We are thrilled to be working with 110 Colorado Artists in our Denver
exhibition. This accounts for more than 50% of the exhibition’s artists.
When selecting collaborators we prioritized working with artists from
diverse backgrounds.

COMPLETE

In 2018 we held our first ever Open Call, which was only open to
Colorado artists. We received over 1,000 submissions and will be
working with 110 local Colorado residents.

COMPLETE

After announcing our Open Call, we held two in-person workshops for
local artists on how to submit a proposal for our Denver project. We held
online discussions, several Q&A sessions, and were available for phone
calls. We also made our Artist’s Guide to the Multiverse accessible online
which included all of the details an artist would need for proposing a
project for Meow Wolf.

COMPLETE

In less than two years, we’ve paid 57 Denver artists and performers
over $148,300 for special projects. These are community projects with
partnerships that include CU Denver, Sun Valley Kitchen, Namaste Solar,
Elitch Gardens, Oriental Theater, and many more.

FOR 2021
OPENING

We are currently working on our Gift Shop consignment model for local
artists and will be announcing submissions for the Denver Gift Shop in
2021.

FOR 2021
OPENING

Due to COVID-19 we have extended this goal to the end of 2021. To
date, we have hired 57 Denver artists for community art projects, and
have contracted 110 local artists for our Denver exhibition.

FOR 2021
OPENING

Upon opening in 2021, Meow Wolf Denver will include our Emerging
Artist Gallery! This space will rotate to feature emerging artists from
across Colorado and the U.S.
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Respect for Collaborating Artists
Here are a few projects highlighting Meow Wolf’s recent collaborations with Denver artists:
KALEIDOSCAPE AT
ELITCH GARDENS

In 2019, Meow Wolf
partnered with Elitch
Gardens to create a dark
ride that takes passengers
on an interactive, artistdriven voyage. We hired
7 Denver artists to work
with us to deliver this
unique ride.
DARK PALACE
COLLABORATORS

In 2019, we held our first
rave in light— Dark Palace.
We hired 29 visual artists
and performers; paying
more than $60,000
directly to these artists,
including Denver
Digerati and the Girls of
Denver Kiki Sessions.

110

Colorado
collaborators
currently working
with us on our
Denver Exhibition.
More than half
identify as BIPOC.

ART+SOL CELEBRATION
IN SUN VALLEY

We partnered with fellow
B Corporation Namaste
Solar to produce Art+Sol,
a celebration of Sun
Valley. Local artist Faatma
Be Oné created a beautiful
mural with help from the
Sun Valley Youth Center.

ARTIST FRANKIE TOAN

Denver Based artist
Frankie Toan collaborated
with Meow Wolf on
several projects, from
a pop-up installation at
our CSR announcement
with their LGBTQ+ group
Secret Love Collective,
to collaborating on
Kaleidoscape, Meow
Wolf’s ride at Elitch
Gardens. Toan is also
working on a permanent
installation for the Denver
exhibit, featuring work in
their playful, colorful, and
warm style.

ORIENTAL
THEATER MURAL

The theater, built in
1927 in the Berkeley
neighborhood, asked for
our help to replace an old
crumbling mural on their
ceiling. We hired local
artist RUMTUM to take on
this massive mural and
create a lush landscape for
the community to enjoy.

PHOTO Artist

Faatma Be Oné
installs the Art+Sol
mural. Photo by
Armando Geneyro.
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Respect for Creative
Communities
Meow Wolf is a social-impact
art project that fuels a business,
and a business that fuels a socialimpact art project.
We provide strategic and targeted support to our
creative communities, focused on delivering creative
inspiration to historically marginalized partners. We
have 8 Community commitments.

PHOTO

Creating at
the Colorado
Black Arts
Festival.
Photo by Ken
Hamblin III.
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8 Commitments to Denver’s Creative Community
STATUS

DESCRIPTION OF OUR
PROGRESS TOWARD THIS GOAL

COMPLETE

Our general contractor for the building is in charge of selecting the construction subcontractors. Ultimately, Meow Wolf was not able to select sub-contractors, but worked
with our contractor to support this effort. In total, the Denver project is projected to have
26% women and minority-owned businesses as sub-contractors in the construction. This is
supporting 8 different businesses with over $4 million going towards their bottom lines.

COMPLETE

The design of our Denver building meets 100% of the standards defined by ADA code
requirements, and is over 90% wheelchair accessible. We have revised our goal to
be more clear about our intentions, and have created inclusive experiences for all to
enjoy regardless of ability. Meow Wolf is actively working with local and national access
consultants to incorporate accessible design into all of our locations and experiences.

Establish a 15-member Community
Advisory Committee, and convene monthly
meetings.

COMPLETE

Our Community Advisory Committee (CAC) met for nearly two years to provide monthly
feedback and ongoing recommendations. The group was majority BIPOC and women.
Due to financial challenges brought on by COVID-19, our CAC is on pause and we do have
plans to re-engage them closer to opening Denver in 2021.

Create and hire a diverse team of 100
Denver-based professionals to work on and
advise on the Denver Project by 2021.

COMPLETE

As of July 2020, we have worked with more than 140 Denver and Colorado professionals.
We expect these numbers to increase dramatically as we hire for our Denver exhibition in
2021.

Contribute $500,000 directly to Denver
organizations, non-profits, and collectives
by the end of 2020.

COMPLETE

We have invested over $615,000 from donations and sponsorships directly to Denver nonprofit organizations and businesses. Over half went to projects and events that pay artists
directly.

Plan and execute 12 Community
Informational Events through 2019.

COMPLETE

Listening is a critical first step in joining a new community. We held 14 Community
Conversations in 2018 and 2019 focused on listening to diverse stakeholders. We plan to
hold more informational sessions as we get closer to opening our Denver exhibition.

Join 5 Denver based membership
organizations to support local partners by
the end of 2020.

IN PROGRESS

Due to COVID-19, we have extended this goal to the end of 2021. We are members of
Good Business Colorado and look forward to working with and joining more membership
organizations as we open our facility.

COMMUNITY COMMITMENT
Commit to 30% minority and womenowned businesses as construction subcontractors in the Denver Project.
Create the Denver Exhibition to be 90%
wheelchair accessible.

Commit to investing a percentage of
Meow Wolf Denver profits directly into the
community and employees through social
and economic well-being initiatives.

IN PROGRESS

Due to the uncertainty that COVID-19 brings to our business, we plan to reassess this goal
after opening the Denver exhibition in late 2021. Our investments will include supporting
our Denver employees with an individual living wage. To date, Meow Wolf has also
invested over $615,000 in Denver artists and organizations.
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Respect for Creative Communities
These are some of our favorite stories from supporting the Denver community for the past two years.

$615,000+

Invested in the Denver arts
community through non-profits,
events, and hiring artists directly.

4

Maker Days provides free
artmaking to more than
3,000 youth.
PHOTO Listening to local

students at a Community
Conversation. Photo by
Kate Russell.

BIRDSEED COLLECTIVE
Birdseed Collective
transforms the lives of
artists, youth, individuals,
and communities through
visionary art and civic
projects. We are proud
to have sponsored this
organization through
our annual DIY Fund.
Additionally, we provided
them with more than
$15,000 in funding
through tickets sold from
Dark Palace.

ACCESSIBILITY
FOR ALL
We’ve learned a lot since
we built House of Eternal
Return. Our new projects,
including Denver, are built
to provide an accessible
experience for all to enjoy,
regardless of ability. We
are actively working with
Denver consultant, Artful
Access, to incorporate
training for staff and
accessible play into our
experiences for all visitors
to enjoy.

SUN VALLEY KITCHEN
Meow Wolf’s Denver site
borders the community
of Sun Valley. This diverse
neighborhood is home to
the Sun Valley Community
Kitchen which hosts free
meals, a food pantry, free
youth programs, and more.
We partnered with the
Kitchen to host dozens of
community meetings and
events, putting more than
$19,000 back into this
important institution.

COLORADO BLACK ARTS FESTIVAL

LISTENING FIRST

We love supporting free community
events that celebrate the diversity of
artistic expression. In 2018 and 2019,
we sponsored the Colorado Black Arts
Festival to provide support to Black
artists. We brought free arts projects for
youth in the Art Garden and paid Black
visual artists to create new works onsite.

We know that Meow Wolf does not have
all the answers, and to best support
Denver creatives we need to listen
first and elevate other voices. In 2018
we launched a series of Community
Conversations seeking out diverse
stakeholders across the Denver metro
area. In total, we held 14 listening
sessions with over 250 participants.
meowwolf.com

Respect for
Our Environment
Meow Wolf is actively working
to incorporate sustainability
measures and environmental
stewardship into our operations
at all of our exhibitions and
production facilities.
The next page outlines the environmental
commitments we made in our 2018 Denver
CSR, though we anticipate some changes
due to ensuring guest and participant
safety with COVID-19.
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5 Commitment to Our Environment

ENVIRONMENTAL COMMITMENT

Repurpose and donate as many
demolition materials as possible.

Select local vendors for 75% of our
printing needs.
Reduce our environmental impact
by utilizing 100% biodegradable
and compostable materials at all
produced events.

GOAL

DESCRIPTION OF OUR
PROGRESS TOWARD THIS GOAL

COMPLETE

We have re-used and donated more than 75% of the
materials that were on our construction site. This was not
a large amount as we purposely utilized an urban infill
site with minimal building demolition and materials.

COMPLETE

We have utilized several local printers for 100% of our
projects printing needs. As we open our facility, we plan
to continue to select local printers and screenprinters.

FOR 2021
OPENING

COVID-19 has changed this goal, and we will prioritize
the safety of our participants and staff. We do not plan to
have in-person events for the time being.

Commitment to 100% biodegradable
serving materials, and 100%
FOR 2021
OPENING
recycling at our Denver facility.

COVID-19 has changed this goal, and we will prioritize
the safety of our participants and staff. We do plan to
continue to use biodegradable and recyclable materials
as much as possible.

Advocate and find partners for
investing in the landscaping along
the Platte River surrounding our
facility.

We are working with our developer, who is in charge
of the exterior of our building, to provide welcoming
landscaping with drought-resistant plants and improved
lighting along the Platte River.

FOR 2021
OPENING
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Respect for Our Environment
Below are some of our current actions that focus on sustainability measures for our facilities.
WATER-WISE MEASURES

121

metric
tons

Being in the southwest,
we know how important
water conservation is to our
community. Our Denver
exhibition will feature low-flow
faucets and toilets along with
native and drought-tolerant
plants in our landscaping.
We’ve also installed stormwater
filtering Gutter Bins to capture
trash and sediment before it
enters the Platte River.

LED Lighting installed
for Meow Wolf Denver.

LED LIGHTING

SOLAR IN SANTA FE

In all of Meow Wolf’s
exhibitions, we utilize energy
efficient LED lighting for
everything from the lobby to
our spectacular show. This
standard helps save 75% more
energy than regular bulbs and
diverts hazardous waste from
the landfill.

In 2016, we partnered with
local B Corporation Positive
Energy Solar to install a solar
array on House of Eternal
Return in Santa Fe. We
currently generate 100% of our
operating energy from solar,
18,560 kwh per month, which
stops up to 13 tons of carbon
emissions from entering our
atmosphere each month.

of CO2 emissions
avoided annually from
solar panels in Santa
Fe generating clean
renewable energy.

100%

LOCAL PRINTING
Supporting local businesses is
a priority for Meow Wolf. Not
only does this support the local
economy, but it also greatly
reduces the travel impact of
our products. We have worked
with the Denver Print Company
for 100% of our Denver
printing needs, including our
Denver CSR and Artists Guide
to the Multiverse.

B CORP CLIMATE
COLLECTIVE

ASSESSING OUR CARBON
FOOTPRINT
To be a more green company,
we are currently undergoing
a footprint assessment on
Scope 1 emissions. These
emissions are direct emissions
from company owned and
controlled sources. This
includes monthly tracking of
our energy usage in Santa Fe,
measuring energy from our
shipments, and more. Our goal
is to use this data to create
reduction targets.

Established by the B Corp
community in 2018, Meow
Wolf is an active member of
the B Corp Climate Collective.
We work together to share best
practices and commit to actions
that stop emissions and draw
down carbon.
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About Meow Wolf Denver
ACKNOWLEDGEMENTS
We would like to thank the community
of Denver, our former Community
Advisory Committee members, and
countless partners who advised,
collaborated on, and supported our
commitments to the community.

FORMER DENVER COMMUNITY
ADVISORY COMMITTEE
Sheree Brown, Angel Florencio, Javier
Flores, Sara Gebre, Kalyn Heffernan,
Yessica Holguin, Mary Lovejoy, Carrie
Makarewicz, Michelle Martinez, Hamida
Mayange, Bianca Mikahn, Brenda Mosby,
Selena Ramirez, Kia Ruiz, Kelly Shinn,
Molina Speaks, Ryan Wilson, and
Luisa Zamora.

What is the Meow Wolf Denver project?
The Denver project will be Meow Wolf’s third permanent exhibition, following Santa
Fe in 2016 and Las Vegas in early 2021. Denver will be the largest project to date. The
exhibition will be a 90,000 square foot building built from the ground up and will include
60,000 square feet of immersive exhibition experiences over five floors. The building,
near I-25 and Colfax, will include a restaurant, bar, gift shop, and outdoor space by the
Platte River.

Why Denver?
Meow Wolf has longstanding ties to the community, and the more we
visited, met the artists, participated in events, and understood the strengths
of the community, the more we felt certain Denver was the right home for
us. As we explored the possibility, the responses and enthusiasm were
incredible, confirming that Denver should be the place for this very special,
next-generation Meow Wolf immersive story exhibition.
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We anticipate opening Meow Wolf Denver in late 2021.
WHAT’S NEXT?

As we draw closer to opening Meow Wolf Denver in late 2021, there will be much more
activity, including the hiring of our Denver team in 2021. We can’t predict how COVID-19 will
continue to impact our company, but we are focused on completing our Denver exhibition and
upholding our commitments.
Send general inquiries to denver@meowwolf.com
Interested in a career, visit meowwolf.com/careers
meowwolf.com

