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Grade 7 
 Television and Media Unit 

Language Arts Lesson Day 1 

Rationale 
The intent of this lesson is to introduce students to the four types of arguments one can 
use to support their position when attempting to persuade an audience. Students will learn 
about public service announcements and how a variety of arguments can help to persuade 
viewers to change their attitudes or behaviors about a particular social issue. 

Goals 
To recognize and understand the four types of arguments that can be used for 
argumentative essays. 
To understand how to select the best argument to persuade an audience to change their 
attitude or behavior about a certain topic or issue for a public service announcement 
To review the list of different ways one could use to further support their argument 

Standards 
W.7.1 Write arguments to support claims with clear reasons and relevant evidence.

o W.7.1.A Introduce claim(s), acknowledge alternate or opposing claims, and
organize the reasons and evidence logically.

o W.7.1.B Support claim(s) with logical reasoning and relevant evidence, using
accurate, credible sources and demonstrating an understanding of the topic or text.

o W.7.1.C Use words, phrases, and clauses to create cohesion and clarify the
relationships among claim(s), reasons, and evidence.

o W.7.1.D Establish and maintain a formal style.
o W.7.1.E Provide a concluding statement or section that follows from and supports

the argument presented.

Objectives 
Students will be able to learn about the four arguments they can use to support their 
positions. 
Students will learn about what a public service announcement is and how the four 
arguments can be used in different ways to persuade an audience. 
Students will be able to identify the appropriate argument that is illustrated by a variety 
of public service announcements that are currently running on television today.  In 
subsequent lessons, the students will create their own public service announcements in 
order to educate the public about a particular issue and be able to select the appropriate 
argument.  

Materials 
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Computer cart with projector 
Internet Access 
Memory stick with downloaded PSAs (see PSA links page) 
“Arguments” –document 
“Supporting Your Arguments” -document 
PSA graphic organizer - document 
Note cards for “Name the Argument” activity 
Pencils, Colored Pencils, or Markers 
Manila folders (about 5 or 6) to hold all papers for the various groups. 

Procedure 
Tell students that today they will begin a new unit focusing on television and the power 
of public service announcements to educate and inform an audience.  Explain to the 
students that in order to persuade someone to agree with your opinion, you must start by 
selecting an appropriate argument and support for that argument. 
Explain the difference and similarities between commercials and public service 
announcements. A commercial is created by an advertising agency for a client in order to 
advertise a product or service.  Advertisers purchase time from television networks in 
order to have their ad run during a certain time on a certain day.  A public service 
announcement is created by a group (often the money for the spot and the air time is 
donated) that has a desire to make the world better.  Some examples of PSAs have been: 
“Friends don’t let friends drive drunk”, “This is your brain, (egg gets cracked into a hot 
frying pan and starts to sizzle) this is your brain on drugs”. Share with students that over 
the next few days they will design, create, and perform their own public service 
announcements.   
Pass out “Arguments” document.  Explain to students that commercials and public 
service announcements are designed to persuade you.  In a persuasive/argumentative 
essay you have to persuade your reader to agree with your position. You must take a 
position (your thesis) and then choose 3 supporting arguments. The essay will consist of 
an introduction, three supporting paragraphs and a concluding paragraph. 
Go around the room and ask various students to read each type of argument. Explain that 
for a PSA, you would only select one argument because the spots are usually 30 seconds 
to a minute long.  Tell the students that they will watch actual PSAs that are currently 
running on television today.  The first spot is two minutes long and features Michelle 
Obama.  This spot is the kick off for a campaign to encourage children and teens to move 
for at least 60 minutes a day.  The next four spots will use one of each of type of 
argument (Logical, Emotional, Ethical, and Legal). 
Pass out 4 note cards per student and pencils or colored pencils or markers etc. Ask 
students to watch each PSA.  After each PSA, pause and ask the students to write on the 
note card which type of argument they think was used in that PSA. 
Once all the spots have played, ask students to select which argument they think the first 
spot displayed. Invite students to hold up their note cards for each PSA. 
Discuss which argument they chose and why.  Ask the students, “What did you see or 
hear that made you choose that particular argument?”  Tell the students after discussing 
each spot which argument was actually used.  See how many were able to accurately 
select the appropriate argument.  Explain to students that any argument requires specific 
support to validate that argument. 
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Pass out the “Supporting Your Arguments Sheet.”  Go over the types of support and 
describe each one briefly.  Explain that the students will use these to further support their 
1st, 2nd and 3rd argument in their essays. 
Ask the students what types of PSAs would be relevant to them.  Brainstorm a list 
together on the board about what they feel is important in the world or in their 
community. For example: (should there be a dress code in school?, should people adopt 
dogs and cats from shelters vs. from pet stores, encouraging their school to start a 
recycling program, reduce the amount of homework etc. ) 
Group students together into groups of four (if possible). 
Number the groups for ease of organization and take down the names of the group 
members so that there won’t be confusion tomorrow. Number the groups from 1 -4 or 5 
depending on how many groups of four you make. Make a folder for each group. 
Pass out four PSA Graphic Organizers per group.  Ask each group to pick a topic for their 
PSA.  Tell the groups to take their topic and fill in the graphic organizers for four PSAs 
(one for each type of argument) that could persuade a person to agree with their position. 
Spend the rest of the class period in groups filling out the PSA Graphic Organizer for 
each argument.  Remind students that they will use these tomorrow to create storyboards 
for their sixty second PSAs. 
Collect all papers and put in folders for tomorrow. 

Teacher & Teachers’ Aide Observations During the Group Activity 
Do students understand the four types of arguments? 
Do students understand that for essays they will chose three out of the four arguments? 
Do students understand that PSAs usually choose one of the four arguments to persuade 
an audience? 
Did the students match the correct argument with each spot? 
Are the students offering suggestions during brainstorming? 
Are the students equally contributing ideas when in small groups? 
Are there any students who may need support when developing their brainstorming sheet 
for their PSAs? 

Assessment 
Students will show the instructor immediately (by holding up the appropriate note card) 
that they understand or do not understand what each argument represents in each of the 
PSAs. 
Students will complete the four PSA graphic organizers that specifically name an 
argument that will support their thesis, and be able to select the appropriate supporting 
arguments for each. 

Follow Up 
Students will apply strategies learned in this lesson when they create their PSA scripts for 
Day 2. 
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PUBLIC SERVICE ANNOUNCEMENT LINKS: 
These are links to the public service announcements that should be used with this lesson.  
Consultants can download these PSAs onto a flash drive and would need internet access at the 
school to play in the classroom on a computer cart.  If possible, prior to the start of the lesson, 
the consultant or teacher should click on each link to let them play out first and that will keep 
them loaded in time for the lesson. 

http://www.youtube.com/watch?v=UQiC_bdiXw0     Kick-off for Let’s Move – Michelle Obama 

http://www.youtube.com/watch?v=-ab4GZ9cR1A      Let’s Move in Indian Country  (Emotional) 

http://www.youtube.com/watch?v=f3LMT7GNOv4   Let’s Move!- Dominique Dawes (Ethical) 

http://www.youtube.com/watch?v=1BN5GaqtmRc     Let’s Move! Park Day  (Logical) 

http://www.youtube.com/watch?v=ybYqMpq2_NU    US War Resisters (Legal) 
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Arguments for Persuasive Essays

A strong persuasive essay uses a variety of arguments to support the chosen position.  
Advertisers use these arguments to persuade you to choose their product or service.  Public 
service announcements also use these appeals in order to get an audience to change their 
behaviors or attitudes about a significant social issue. 

1. Logical Argument: This type appeals to the mind and is based in fact.  Logical arguments
make sense because this argument is reasonable and intelligent.

2. Emotional Argument: This type appeals to the heart; family, loyalty, patriotism and school
pride are all examples of this type of argument.

3. Ethical Argument: This type offers moral or religious grounds as justification for a chosen
position.

4. Legal Argument: This type is based on the law or civics; the constitution, laws or Supreme
Court decisions form the basis of this argument.
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Supporting Your Arguments 

Any argument requires specific support to validate it.  Below is a list of different ways of 
supporting your chosen arguments. 

1. Anecdotes – Tell a personal story that makes your point.

2. Scenarios – What would happen if…

3. Definitions - Define the problem.

4. Explanations – Explain the problem.

5. Expert Opinions – Quote an expert.

6. Personal Observations – I noticed…

7.      Facts – 9 out of 10 scientists believe that…. 

8. Statistics – Cite supporting statistics including surveys, etc.

9. Personal Experiences –This happened to me/my family.

10. Historical Precedents – 20 years ago, children were not obese.

11. Proposed Benefits – The air would be 70 % cleaner if…. 

12. Comparisons & Contrasts – This is different than…..because… 

13. Cause & Effect – Explain the cause of the problem /or the
effect of the problem or your solution.
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Public Service Announcement Graphic Organizer 

by:______________________________________ 

Logical 
Emotional 
Ethical 
Legal 

Anecdote 
Scenarios 
Definitions 
Explanations 
Expert Opinions 
Personal Observations 
Facts 
Statistics 
Personal Experiences 
Historical Precedents 
Proposed Benefits 
Comparison & Contrasts 
Cause & Effect 

Topic 

Argument 

Supporting Argument 
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Grade 7 
 Television and Media Unit 

Language Arts Lesson Day 2 

Rationale 
Using a particular argument to support their thesis, students will use storyboards to create 
four public service announcements. Students will gain an understanding of each type of 
argument and ways to support their argument. Students will learn how to “hook” their 
audience by using imagery to establish their thesis.  

Goals 
To recognize and understand the four types of arguments one can use to create a strong 
persuasive essay.   
To practice an advance proficient-element of using imagery to establish a thesis. 

Standards 
W.7.1 Write arguments to support claims with clear reasons and relevant evidence.

o W.7.1.A Introduce claim(s), acknowledge alternate or opposing claims, and
organize the reasons and evidence logically.

o W.7.1.B Support claim(s) with logical reasoning and relevant evidence, using
accurate, credible sources and demonstrating an understanding of the topic or text.

o W.7.1.C Use words, phrases, and clauses to create cohesion and clarify the
relationships among claim(s), reasons, and evidence.

o W.7.1.D Establish and maintain a formal style.
o W.7.1.E Provide a concluding statement or section that follows from and supports

the argument presented.

Objectives 
Students will be able to recognize the four types of arguments one could use to support 
their thesis. 
Students will be able to establish a thesis and use imagery to “hook” their audience. 
Students will be able to design storyboards and scripts to develop four, sixty- second 
public service announcements based on the four types of arguments.   

Materials 
Pencils, Colored Pencils, Markers 
“Arguments” document from day #1 
“Supporting Your Arguments” sheet from day #1 
Public Service Announcement Graphic Organizers (four sheets per group) from day #1 
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Chart paper folded and divided into six large squares to act as a storyboard.(four sheets 
per group)  
 PSA script planning sheet – (four sheets per group) - document 

Procedure 
Recap the four types of arguments with the students and review the supporting 
arguments- ask for volunteers to explain some of the more challenging types (i.e. 
anecdote or historical precedents etc.) Students should have sheets in front of them for 
support. 
Ask students to get into their groups and make sure that they have a graphic organizer 
with a thesis (the same thesis for all four sheets) and then one of the four arguments for 
each paper. 
Walk around the groups to check to see that students have supports for the various 
arguments that make sense and have those who are not finished complete their organizers 
and explain that facts can be made up if reasonable.  
Tell students that today they will create scripts for their PSAs.  They will also create 
storyboards that will show visually what will happen in each frame of their public service 
announcement.  In order to film a PSA, creators will display what will be shown in each 
frame so that they can visualize how their spot will look before filming it. 
Explain to students that their scripts will be short because they will only have sixty 
seconds to get their message out to their audience.  Due to the quick nature of this type of 
media, students need to grab their audience quickly and introduce their argument using an 
effective “hook”. 
Remind students of the PSAs that they reviewed yesterday and explain that in the PSA 
where Michelle Obama described why she decided to begin the Let’s Move campaign, 
she used imagery to persuade her audience. In the first few seconds of her PSA, she 
describes a distasteful situation that affected her family.  She explained that “Being a 
working Mom, she often relied on ordering fast food and pizza for her family because she 
was too busy to cook.”  The result was that her children began to put on weight because 
they weren’t eating as healthy.  Her doctor recommended that she change that habit.  That 
realization made her want to help other Americans. 
In the PSA where NFL quarterback Sam Bradford was the spokesperson, he used a 
statistic to hook his audience.  Sam said, “Today, childhood obesity affects American  
Indian & Alaskan native youth more than any other race.” The copy was on the screen 
while Sam Bradford delivered the information facing the camera. 
Pass out PSA script planning sheets (four per group).  
Explain that students should try to use imagery to establish their position at the beginning 
of their scripts:   

*Dialogue between two people discussing each person’s position
*Rhetorical question
*Description of a distasteful setting or situation
*Statistics
*Quoting a famous person

Have the students fill out the PSA Script Planning Sheet for all four arguments and create 
the pictures that will go along with the words or dialogue used in groups for the 
remainder of the period.   
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PSAs should run for sixty seconds.  So make sure that students time themselves reading 
the script to assess length and content.  They will present these in Day 3. 

Teacher & Teachers’ Aide Observations During the Group Activity 
Are the students equally contributing ideas with developing the storyboards and scripts? 
Is there a student who is not contributing? 
Is there a student who does not understand what the arguments are or what the supporting 
arguments are in regard to their thesis? 
Are students able to complete the task in the time allotted. 

Assessment 
Groups should have four completed graphic organizers with a thesis and supporting 
arguments. 
Groups should have four completed scripts for sixty second PSAs. 
Groups should have four completed storyboards that visually display the action in their 
PSAs. 
Groups should have attempted to use imagery to establish their position in all four of 
their public service announcements.  

Follow Up 
Student groups will utilize their storyboards and scripts to present four PSAs that are 
based on one thesis. 
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PSA SCRIPT PLANNING SHEET 

Use this form to plan your scripts for your PSA.  Public service advertising is defined as 
“advertising that serves the public interest.”  The objective of these ads is education and 
awareness of a significant social issue in an effort to change the public’s attitudes and behavior 
and stimulate positive social change.  Fill in this sheet then use the back to create your script for 
your PSA.   

1. State your thesis or topic:________________________________________________

2. What type of argument are you planning to use to persuade your audience to change their
behavior or attitude?__________________________________

3. Which of the supporting arguments do you think would work best to support your
argument?_________________________________________________________

4. Now it’s time to plan your PSA. Decide if you are going to have actors act out the problem.
How many actors do you need – list them here:

*
* 
*
Remember to punctuate the dialogue between the actors correctly.

5. What words or statistics would you have flash across the screen?

6. You could also show an image and have a voiceover that explains the problem while the image
shows the problem.  If you choose to do this, what is the image and what information would be
on the voiceover?

7. You could also have a voiceover that discusses the facts while the image on the screen shows the
facts (much like the Let’s Move in Indian Country PSA).  What words would you want on the
screen while the voiceover or actor delivers them?

8. End your PSA by showing the organizations phone number or website (you can make this up)



© 2018 Inspired Instruction LLC. All Rights Reserved. Page	  12	  

Grade 7 
 Television and Media Unit 

Language Arts Lesson Day 3 

Rationale 
The intent of this lesson is to the review the types of arguments used to support a thesis 
when writing a persuasive essay. Students will also learn how to “hook” their audience 
by using imagery to establish their thesis (an advanced-proficient element) as well as how 
to include figurative language to add extra punch to their PSA copy. 

Goals 
To recognize and understand the four types of arguments one can use to create a strong 
persuasive essay.  Students will connect to the idea that these arguments are also used to 
sell goods or services in advertising and to persuade the public to change their attitude or 
behavior and stimulate positive social change in public service announcements 
To practice the advance proficient-elements of using imagery to establish a thesis and to 
add figurative language to their scripts 

Standards 
W.7.1 Write arguments to support claims with clear reasons and relevant evidence.

o W.7.1.A Introduce claim(s), acknowledge alternate or opposing claims, and
organize the reasons and evidence logically.

o W.7.1.B Support claim(s) with logical reasoning and relevant evidence, using
accurate, credible sources and demonstrating an understanding of the topic or text.

o W.7.1.C Use words, phrases, and clauses to create cohesion and clarify the
relationships among claim(s), reasons, and evidence.

o W.7.1.D Establish and maintain a formal style.
o W.7.1.E Provide a concluding statement or section that follows from and supports

the argument presented.

Objectives 
Students will be able to recognize the four types of arguments one could use to support 
their thesis. 
Students will be able to establish a thesis and use imagery to “hook” their audience. 
Students will be able to design storyboards and scripts to create four, sixty- second, 
public service announcements based on the four types of arguments.  
Students will learn about figurative language and will revise their scripts to include this 
advanced proficient element into their script copy. 

Materials 
Pencils, Colored Pencils, Markers 
Note cards for HOT SEAT GAME 
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Memory Stick with downloaded YOUTUBE Figurative Language Rap 
Computer or computer cart with projector 
Public Service Announcement Graphic Organizers (four sheets per group) from day #1 
Chart paper folded and divided into six large squares to act as a storyboard.(four sheets 
per group)  
 PSA script planning sheet – (four sheets per group) - document 
PSA scripts 
Figurative Language Sheet - document 

Procedure 
Assess if students have their scripts and storyboards complete for tomorrow’s activity. If 
the students need more time, then give them a few minutes to finish. 
Pass out the Figurative Language Sheet to each student and go over the different types of 
figurative language one could use to add spice to their writing. 
Explain to students that they will learn about the different types of figurative language 
and then will incorporate some of this language into their scripts for their PSAs. 
If you have internet access and a computer cart – play the youtube video about figurative 
language.  
After viewing the video, tell the class that they will be playing a game called HOT SEAT. 
See the paper attached to this lesson for the rules and how to play. 
After the game, do a quick whip around to see if everyone fully grasps the definition of 
each type of figurative language. 
Ask the class to break into their PSA groups and have them revisit their storyboards and 
scripts to see where they could include figurative language to spice up their copy. 
Walk around the room to observe if the students can easily add this element to their copy. 
Spend the rest of the class period working on revising the scripts.   
Practice presenting the PSAs in small groups for tomorrow. 

Teacher & Teachers’ Aide Observations During the Group Activity 
Are the students equally contributing ideas with revising the storyboards and scripts? 
Is there a student who is not contributing? 
Is there a student who does not understand what the arguments are or what the supporting 
arguments are in regard to their thesis? 
Is there a student who does not understand any of the different types of figurative 
language and how to include it in their script copy? 
Are students able to complete the task in the time allotted. 

Assessment 
Groups should have four completed scripts and storyboards for sixty second PSAs. 
Students should have revised their scripts from Day 2 to include figurative language in 
their copy.  

Follow Up 
Students will present their finished PSAs on Day 4. 
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TYPES OF FIGURATIVE LANGUAGE

Alliteration: Repeated consonant sound at the beginning of words. 
“Peter Piper picked a peck of pickled peppers.” 

Assonance: Repeated vowel sounds. 
“The cat sat on the mat.” 

Onomatopoeia: Words whose sound suggests its meaning. 
“The bees buzzed.” 

Metaphor: A figure of speech stating two things are similar. 
“The book was a passport to adventure.” 

Simile: A comparison using ‘like’ or ‘as’. 
“She floated in like a cloud.” 

Hyperbole: An extravagant exaggeration. 
“My backpack weighs a ton!” 

Personification: Giving human qualities to ideas and things. 
“Her stomach growled.” 

Allusion: A reference to a specific person, place or thing. 
“She is as pretty as the Mona Lisa.” 

Symbol:  Representation of something complex, general or abstract. 
“The Statue of Liberty symbolizes the democratic ideal.” 
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YOUTUBE Link for Figurative Language: 

Figurative Language Link: 
http://www.youtube.com/watch?v=qPiVfdwAsUg 

Play the video – download first on a memory stick if possible. 

HOT SEAT GAME: 
*Divide class into two large groups – sit them on opposite sides of the room (team A and team
B).
*Give the students enough note cards to have one note card per person.
*Give the students 5-10 minutes to write a question that they will pose to the other team from the
nine types of figurative language from the reference sheet you provided.
*The team can work together as a group to create the questions or as individuals – just make sure
that there are no repeats.
*Once all the questions have been created – one student from each team will go up to the front of
the class and face the blackboard.
*Have the A team ask the person from the B team( at the board) a question from the stack of A
questions.
*That student will write his answer and cover it.  Then have a B team member ask the A team
member (who is at the board also) a question from the B stack.  Once the answer is written have
the students reveal the answers and give a point for each correct answer.
The team with the most points wins.
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Grade 7 
 Television and Media Unit 

Language Arts Lesson Day 4 

Rationale 
The intent of this lesson is to review the types of arguments used to support a thesis when 
writing a persuasive essay. Students will gain an understanding of each type of argument 
and ways to support their argument. Students will conduct group presentations that 
reflect their knowledge of selecting an argument and using it to persuade the audience to 
change their opinions or behaviors. 

Goals 
To recognize and understand the four types of arguments one can use to create a strong 
persuasive essay.  Students will connect to the idea that these arguments are also used to 
sell goods or services in advertising and to persuade the public to change their attitude or 
behavior and stimulate positive social change in public service announcements 
To visually experience how effective an argument can be to change an audience’s 
opinion or behavior 

Standards 
W.7.1 Write arguments to support claims with clear reasons and relevant evidence.

o W.7.1.A Introduce claim(s), acknowledge alternate or opposing claims, and
organize the reasons and evidence logically.

o W.7.1.B Support claim(s) with logical reasoning and relevant evidence, using
accurate, credible sources and demonstrating an understanding of the topic or text.

o W.7.1.C Use words, phrases, and clauses to create cohesion and clarify the
relationships among claim(s), reasons, and evidence.

o W.7.1.D Establish and maintain a formal style.
o W.7.1.E Provide a concluding statement or section that follows from and supports

the argument presented.

Objectives 
Students will be able to recognize the four types of arguments one could use to support 
their thesis. 
Students will be able to establish a thesis and use imagery to “hook” their audience. 
Students will be able to design storyboards and scripts to develop four, sixty- second 
public service announcements based on the four types of arguments.  
Students will present their completed PSAs to an audience of their peers. 

Materials 
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All groups must have their four finished storyboards and scripts for their public service 
announcements. 
PSA Evaluation form 
Pencils to fill in evaluation form 

Procedure 
Tell students that today they will present their finished public service announcements. 
Explain that the audience will evaluate the PSAs and determine how well they were 
persuaded by the arguments and supports used. 
Give all the groups ten minutes to practice their PSAs or to put any finishing touches on 
their storyboards or scripts. 
When it is time for the presentations, pass out the PSA evaluation forms to the students.  
Explain to the students that their peers will be viewing and listening to the PSAs to see 
how well they are persuaded to change their opinion or behavior about the topics 
presented. 
Groups should have their PSA scripts, and storyboards with them so that the students can 
see how they visualized the announcement to look. 
Ask students to come up and give the class their group number so that the forms reflect 
the correct feedback for the correct group. 
Remind students to compliment each group at the end of the presentation and be able to 
give positive or constructive feedback once the presentations have been made. 
After each group presents have a Q&A period for a few moments where positive 
feedback, questions or comments can be shared.   

Teacher & Teachers’ Aide Observations During the Group Activity 
Are students paying attention to their peers’ presentations and attending appropriately? 
Are students completing the PSA evaluation forms for each group presentation? 
Are the audience comments appropriate during the Q & A period? 

Assessment 
The audience will complete the PSA evaluation form and give feedback to each group 
regarding how well they were able to persuade them to agree with their argument. 
Students will need to pay attention as audience members in order to be able to evaluate 
their peers appropriately.  They must display good listening and observational skills for 
each presentation. 

Follow Up 
Students will gather back in groups to review the PSA evaluation forms and see how 
successful their arguments and supports were received by their audience.  
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PSA Evaluation Form: group # ___ 

Name:____________________________ 

Date:_____________________ 

Instructions: Please fill in this form completely as each member will use this form as 
constructive feedback for all the work they did to create their public service announcements.  
Please reflect on the effectiveness of each argument as you fill in this form and circle the number 
from 1 -5 that best represents how effective each PSA was with 1 being the worst to 5 being the 
best. 

1. Was the overall topic or thesis clear? 1  2  3  4  5 

2. Did the group present four effective PSA’s that reflected the four different arguments that were
discussed in class?   1  2  3  4  5

3. Did the group use persuasive words and images on their storyboards and in their scripts to get
their message across?    1  2  3  4  5

4. Did the group use effective supporting arguments (for example anecdotes, expert opinions, facts,
etc?      1  2  3  4  5

5. Did the group start off with an effective “hook” (dialogue, rhetorical question, statistic, quote,
distasteful description)?   1  2  3  4  5

6. Did you feel like the public service announcements will change your opinion, attitude or
behavior in some way?    1  2  3  4  5

Please write any additional comments here for the group (from constructive criticism to positive

Feedback):_____________________________________________________________________




