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DECLARATION OF JULIE N. GREEN
I, Julie N. Green, declare and state as follows:
1.

I am the Senior Vice President of Operations, Class Action Services of CPT Group,

4

Inc., (“Settlement Administrator” or “CPT”). The following statements are based on my personal

5

knowledge and information provided to me by Counsel and other CPT employees working on this

6

matter and, if called on to do so, I could and would testify competently thereto.

7
8

2.

For this matter, CPT will provide Notice and Claims Administration services as

provided in the Settlement Agreement.

9

3.

CPT Group, Inc. is located at 50 Corporate Park, Irvine, CA 92606.

10

4.

I have been employed by CPT for 14 years, managing the operations department

11

and supervising multiple Notice and Claims Administration programs. As Senior Vice President

12

of Operations, I am responsible for the oversight, supervision and evaluation of all departments

13

and positions related to the administration of class action matters to ensure superior quality and

14

successful execution of each component required to complete the settlement process. In my career

15

at CPT, I have been responsible for the design and implementation of hundreds of class action

16

administration plans. I submit this declaration at the request of Counsel in support of their Motion

17

for Preliminary Approval of the proposed settlement.

18
19

EXPERIENCE RELEVANT TO THIS CASE
5.

CPT is a leader in the settlement administration industry. As a company, CPT has

20

extensive experience in providing court approved notice of class actions and administering various

21

types of notice programs and settlements. In the past 30-plus years, we have provided notification

22

and/or claims administration services in thousands of class action cases. Throughout our history,

23

CPT has disbursed billions of dollars in settlement funds, and serviced over 65,000,000 class

24

members. CPT offers a wide range of class action administrative services for developing,

25

managing and executing all stages of integrated settlement plans. A true and correct copy of CPT’s

26

company resume (“CPT CV”) is attached as Exhibit A, which provides detailed information

27

concerning our class action claims administration qualifications and experience.

28
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1

6.

As a class action settlement claims administrator, CPT is accustomed to being

2

selected by the parties and approved by both Federal and State Courts throughout the United States

3

to provide notice of settlement and claim processing services. In this capacity, CPT provides all

4

services related to the implementation of class action settlements including (a) all types of legal

5

notice, such as direct mailing, email notification, and publication programs, including digital and

6

social media platforms; (b) establishing dedicated URL and case websites with on-line claim filing

7

capabilities; (c) call center support with dedicated toll-free interactive voice response (IVR)

8

telephone number; (d) electronic and hard copy claims processing; (e) receiving/processing other

9

communications about the settlement; (f) secure data management and reporting; (f) paper and

10

electronic payment distribution through check, gift card, merchandise credits and other means; (g)

11

Qualified Settlement Fund reporting and banking services; (h) filing applicable tax returns; (i)

12

filing any required reports with the court; (j) all other tasks related to the ad`ministration of class

13

action settlements that may be requested by the parties or court.

14

7.

CPT is entrusted by counsel and appointed by the court to handle nationwide

15

complex settlements. Some of our current representative matters include: Bokelman v. FCH

16

Enterprises, Inc., (D. Haw), Case No. 18‐cv‐00209‐RJB‐RLP; Krinsk, et al. v Monster Beverage

17

Corporation, et al., San Diego Superior Court, Case No. 37-2014-00020192-CU-BT-CTL; Lim,

18

et al. v. Vendini, Inc., California Superior Court Case No. 1-14-CV-259897; Mount v Wells Fargo

19

Bank, Superior Court of California Case No. BC395959; Manouchehri v Styles For Less, Inc.,

20

United States District Court Case No. 14cv2521 NLS; Kerr, et al. v. Zacks Investment Research,

21

Inc., et al., United States District Court Case No. 16-CV-01352 GPC BLM; Hinshaw v. Vizio, Inc.,

22

United States District Court Case No. SA CV14-00876-DOC (ANx); Kerr v. The New York Times

23

Company, et al., California Superior Court Case No. 37-2016-000010125-CU-MC-CTL;

24

Hightower, et al. v. JPMorgan Chase Bank, N.A., United States District Court Case No. 11-CV-

25

01802-PSG-PLAx; Romero, et al. v. Loacker USA, Inc., California Superior Court Case No. 1-14-

26

CV-274434; Hoover v. Hi-Tech Pharmacal Co., Inc., United States District Court Case No. EDCV

27

13-00097 JGB (OPx); Michigan Finance Authority, et al. v. Kiebler, et al., Michigan Court of

28

Claims Case No. 13-000166-MZ.
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1

CASE BACKGROUND

2

8.

CPT understands this is a class action lawsuit alleging that Kona Beers were

3

deceptively advertised as being brewed in Hawaii when they are actually brewed in the continental

4

United States. Craft Brew Alliance, Inc., (herein referred to as “Defendant” or “CBA”) denies the

5

allegations. A Settlement Class Member is anyone who purchased any 4-pack, 6-pack, 12-pack,

6

or 24-pack variety of Kona Beer from February 28, 2013 through the date of preliminary approval.

7

Eligible varieties of Kona Beers include the following:

8

Longboard Island Lager, Hanalei IPA, Castaway IPA, Big Wave Golden Ale, Lemongrass

9

Luau, Wailua Wheat, Fire Rock Pale Ale, Pipeline Porter, Lavaman Red Ale, Koko Brown

10

Ale, Kua Bay IPA, Gold Cliff IPA, Kanaha Blonde Ale, Liquid Aloha Variety Pack, Island

11

Hopper Variety Pack, Happy Mahalo Variety Pack, and Wave Rider Tandem Pack. Kona

12

Beers that are sold without packaging (i.e., loose bottles, loose cans, and draft beer) are not

13

included.

14

9.

CPT also understands that Settlement Class Members who submit a timely and

15

valid Claim Form will have the right to receive a Settlement Benefit. Claimants who submit valid

16

Claim Forms without proof of purchase can recover up to $10 per household, depending on the

17

number of eligible Kona Beers purchased, and Class Members who submit timely and valid Claim

18

Forms, with proof of purchase, can recover up to $20 per household, depending on the number of

19

eligible Kona Beers purchased.

20

10.

At the time of filing their Claim Form, Settlement Class members may select their

21

preferred method of payment from the following options: Payment via (paper) Settlement Check,

22

Electronic Payment via eCheck, or Direct Deposit via ACH.

23

11.

Based on CPT’s experience administering other class action settlements and its

24

review of GfK MRI1 2018 Spring Data, CPT estimates that there are approximately 7,800,000

25

Class members in this case.

26
27
28

GfK MRI’s Survey of the American Consumer® is the largest and most authoritative study of
adult consumers in the United States. All information collected in the Survey comes from a single
1
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2
3

NOTICE PLAN OVERVIEW
12.

The objective of the Notice Plan is to provide adequate notice of the Action to

Settlement Class Members within the Class defined as follows:

4
All persons who purchased any 4-pack, 6-pack, 12-pack, or 24-pack
variety of Kona Beer in the United States, its territories, or at any United
States military facility from February 28, 2013, through the date of
Preliminary Approval.

5
6
7
8
9
10
11
12

Excluded from the Settlement Class are: (a) Defendant and any of its parents’, affiliates’,
or subsidiaries’ employees, officers and directors, (b) distributors, retailers or re-sellers of
Kona Beers, (c) governmental entities, (d) Persons who timely and properly exclude
themselves from the Settlement Class, (e) the Court, the Court’s immediate family, and
Court staff, and (f) counsel of record for the Parties, and their respective law firms.

13
14
15

13.

The Notice Program described below, and proposed for this Settlement, is intended

to reach Settlement Class Members primarily through publication notice, because very little direct

16
17
18
19
20
21
22
23
24
25
26
27
28

set of respondents, ensuring data integrity and reliability. GfK MRI interviews approximately
25,000 consumers every year in towns, cities and counties across the contiguous 48 states. Crucial
to the Survey’s success is the relationship GfK MRI develops with respondents. Interviews are
conducted in consumers’ homes, face-to-face, and followed up with a comprehensive selfadministered survey. In a national probability study such as the Survey of the American Consumer,
the higher the response rate the more reliable the data. GfK MRI’s highly trained interviewers
consistently generate the highest response rates in the industry. The Survey of the American
Consumer is fully projectable to the entire adult population of the U.S. It can quantify and qualify
nearly every dimension of the consumer and media experience. Demographics - a full range of
personal, family and household data. Lifestyles - personal and business travel, leisure activities,
business responsibility, public and civic involvement. Consumption - detailed purchase and
volumetric data for 6,500 consumer products and services in 550 categories. Psychographics opinions and attitudes across a wide range of interests and categories, covering thousands of data
points. The Survey provides the marketing currency for national print advertising in the U.S. and
delivers detailed usage and exposure data for all other media: Consumer magazines and national
newspapers - extensive readership data for over 200 titles with print and digital information.
Selected local newspapers - average issue and frequency of reading in print. Television - programs
watched, services used, time and place of viewing. Radio - AM, FM, satellite and internet. Internet
- type of connection, place of usage and time spent, devices used, sites visited. Out-of-home place-based media, including in-store video ads, infomercials and mobile.
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1

contact information is available. Specifically, the proposed notification plan includes the following

2

components:

3

a.

4
5

CPT will launch an internet banner and social media network advertisement
campaign (estimated reach 75% of the Class);

b.

6

CPT will cause a one-time publication notice in National Geographic (estimated
reach 16.42% of the Class);

7

c.

CPT will cause a publication notice for 4 consecutive weeks in The Mercury News.

8

d.

CPT will place a National Press Release on PR Newswire;

9

e.

CPT will mail a postcard-type Summary Class Notice to approximately 795

10
11

Settlement Class Members for whom Defendant has direct contact information;
f.

CPT will establish and maintain a dedicated Settlement Website listing case

12

information and the Court documents, including the information necessary to file a

13

claim either electronically or by mail;

14

g.

15
16

related to the settlement;
h.

17
18

CPT will establish and maintain a toll-free IVR telephone line for receiving calls

CPT will create a dedicated email address to receive and respond to potential
Settlement Class Member questions.

14.

The Notice Plan is designed to reach approximately 75% of the class nationwide

19

through internet banner and social media advertisements, and approximately 16% of the class

20

through print publication notice for a combined reach of approximately 90%. Based on the

21

information provided by the parties and terms of the Settlement Agreement, CPT believes this

22

Notice Plan will provide the best notice possible given the circumstances. It allows for Settlement

23

Class Members to receive notice and information about the Settlement through a variety of

24

different methods, and where a potential Settlement Class Member’s contact information is

25

available, the plan provides for direct notice. It is CPT’s opinion that the notification plan as

26

outlined within this declaration is consistent with other class action notice plans that have been

27

approved by both state and federal courts nationwide.

28
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1
2

DIRECT NOTICE TO SETTLEMENT CLASS MEMBERS
15.

CBA has provided CPT with a list of the potential Class Members for whom it has

3

contact information. Upon CPT’s initial review of the list, we currently estimate that names and

4

mailing addresses have been provided for approximately 795 potential Class Members. In

5

preparation for notification, CPT will scrub the data to reduce duplicate records and update the

6

addresses prior to mailing through National Change of Address (NCOA) to increase the success

7

rate of deliverability of the Class Notice.

8

16.

CPT will directly mail a postcard Summary Class Notice to approximately 795

9

Settlement Class Members for whom CBA has direct contact information. The Summary Notice

10

will provide information about the settlement, as well as the settlement website address to

11

encourage Settlement Class Members to access the full-length notice, as well as the other

12

settlement documents to learn more about the proposed settlement.

13
14

17.

the post office and remail anything returned with a forwarding address.

15
16

CPT will track any Summary Class Notices that are returned as undeliverable from

PUBLICATION NOTICE
18.

Internet Notification: To adequately reach potential Settlement Class Members,

17

CPT will place banner display notices - ranging in sizes from 300x250, 160x600, 728x90 - on the

18

Google Display Network (accessible via desktop and mobile devices) and banner notices on

19

applicable demographic websites. In addition, CPT will commence a social media campaign on

20

the following Networks: Twitter, Facebook, Instagram, and possibly LinkedIn. We estimate

21

reaching 75% of our target audience (+/- 2%), approximately 2.24 times each for total gross of

22

40,234,600 ad impressions over the course of the 10-week campaign. To aid in the legitimacy of

23

our notice campaign, CPT will run a Nationwide press release on PR Newswire.

24

19.

Print Publication: CPT will place a one-time, ½ page publication of the Summary

25

Notice in National Geographic Magazine (Nationwide Edition). National Geographic Magazine

26

is a well-known nationwide publication, issued monthly, with a circulation of 2,648,853.

27

Publication in National Geographic Magazine is expected to reach 16.42% of the Target Audience.

28
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1

Based on the market research and class definition, National Geographic had the highest circulation

2

and best reach for the target audience for the lowest cost.

3

20.

To satisfy the requirements of the California Consumers Legal Remedies Act, CPT

4

will publish the Summary Notice one (1) time for four (4) consecutive weeks at 1/4th of a page

5

inside the main news section of The San Jose Mercury Newspaper. The Mercury News has the

6

second largest circulation of all California newspapers with a Sunday circulation of 197,198. The

7

Mercury News is an adjudicated newspaper of general circulation for the Santa Clara County.

8

21.

Website: CPT will maintain and administer a dedicated settlement website with a

9

case specific Domain/URL that will be informative and easy for Settlement Class Members to

10

navigate. The website will be in English, optimized for mobile users and maximize search engine

11

optimization through key words and metadata to increase search engine rankings. The Settlement

12

Website will include links to the Settlement Agreement, the Long Form Notice, the Summary

13

Notice, the Claim Form, “Frequently Asked Questions”, and other relevant filings and orders as

14

instructed by the Parties or the Court. In addition, the website will provide the information

15

necessary to file a claim either electronically or by mail. The website address will be displayed on

16

all print notifications.

17

22.

Toll-Free Number: CPT will set up a 24-hour, toll-free IVR telephone support line

18

to provide Settlement Class Members with (a) general information about the Action and

19

Settlement; (b) frequently asked questions and answers; and (c) information relating to filing a

20

claim, objecting to the Settlement, opting out of the Settlement, and other deadlines relating to the

21

Settlement. Settlement Class Members with additional questions may send an email to CPT

22

through a dedicated email address.

23
24

NOTIFICATION TIMELINE
23.

Pursuant to the terms of the parties’ Settlement Agreement and based on an

25

anticipated Preliminary Approval date of June 13, 2019, CPT will implement the various aspects

26

of the Notice Proposal, as set forth in the chart below. Of course, if Preliminary Approval is granted

27

on a date later than June 13, 2019, the following dates will be pushed backed accordingly.

28
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1

Item Description

Date

2

Settlement Website and Toll-Free

July 3, 2019 (or no later than 5 calendar days

3

Telephone Number Live

before Internet Banner/Social Media Ad
campaign begins)

4
5

Internet Banner/Social Media

July 8, 2019 (or no later than 25 calendar days

6

Ad campaign begins

from preliminary approval)

7

Direct mail notification

July 8, 2019 (or no later than 25 calendar days
from preliminary approval)

8
1st of four consecutive Sunday publications

July 7, 2019 (or the first feasible run date after

10

in The San Jose Mercury Newspaper.

notice commencement begins)

11

One-time publication in September 2019

August 24, 2019 in home delivery begins.

12

Nationwide Edition of

August 27, 2019 on sale US Newsstands

National Geographic Magazine. *

*6/24/2019 deadline to submit final ad

9

13
14
15
16

24.

Attached hereto as Exhibit B is CPT’s Notice Proposal Recommendations, which

further details CPT’s suggested notice campaign.

17
CLAIMS PROCESS

18
19
20
21
22
23
24
25
26
27
28

25.

Pursuant to the Settlement Agreement, Settlement Class Members will be entitled

to compensation ranging from $1.25 to $2.75 per-product, with a maximum claim of $10 per
household for claims without proof of purchase, and a maximum of $20 per household for claims
with proof of purchase. To be eligible to receive the Settlement Benefit, Settlement Class Members
must submit a claim form to CPT by either (1) completing, certifying, and mailing a completed
Claim Form to CPT by the stated deadline, or (2) by completing, certifying and submitting all
information contained in the Claim Form electronically on the Settlement Website.
26.

Claim Validation: To be valid, the Claim Form must: (a) be signed in hard copy

or electronically by the Settlement Class Member under penalty of perjury; and (b) bear an
attestation by the Settlement Class Member that he/she purchased the Kona Beers during the Class
DECLARATION OF JULIE N. GREEN
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1

Period, and that he/she was over 21 years old at the time of purchase(s) of the claimed Kona Beers.

2

CPT will review all submitted Claim Forms within a reasonable time to determine the validity and

3

timeliness of the Claim, each Settlement Class Member’s eligibility for the Settlement Benefit,

4

and the amount of such relief, if any. Should any Claim Forms contain incomplete or inaccurate

5

information, CPT will send a Notice of Missing or Inaccurate Information to the Settlement Class

6

Member to cure the deficiency(s). Claimants will have until the end of the Claims Period, or thirty

7

(30) calendar days from the date the Notice of Missing or Inaccurate Information was mailed,

8

whichever is later, to reply to the Notice of Missing or Inaccurate Information and provide the

9

required information.

10

27.

Should CPT identify any claims as fraudulent, CPT will invalidate (reject) the claim

11

and notify the Claimant via mail or email of the rejection. If the Claimant desires to contest such

12

rejection, the Claimant must, within ten (10) calendar days from receipt of the rejection, mail or

13

email to CPT a notice and statement of reasons indicating the grounds for contesting the rejection

14

along with any supporting documentation, requesting further review by the Settlement

15

Administrator, otherwise the rejection will be deemed final. CPT in consultation with CBA’s

16

Counsel and Class Counsel, shall notify the Claimant of its decision within ten (10) business days

17

from receipt of the Claimant’s reply contesting the rejection.

18

28.

Claiming Settlement Benefits: Settlement Class Members who submit timely and

19

valid claims will be entitled to a cash award payment via paper check, electronic payment via

20

eCheck, or direct deposit via ACH. Settlement Class Members will be able to select their

21

preferred method of payment on the Claim Form.

22
23

29.

Estimated Claims Filing Rate: It is in CPT’s experience and knowledge of similar

consumer-related cases, that typical claims filing rates fall within the range of 1%-7%.

24
25
26

OBJECTIONS AND REQUESTS FOR EXCLUSION
30.

Objections: It is CTP’s understanding that Objections must be submitted to the

27

Court either by mailing them to the Class Action Clerk, United States District Court for the

28

Northern District of California, or (2) filing them in person at any location of the United States
DECLARATION OF JULIE N. GREEN
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1

District Court for the Northern District of California or via the ECF electronic filing system.

2

However, to the extent any Settlement Class Members submit Objections to CPT, CPT will receive

3

these Objections and provide them to Counsel for the Parties.

4
5

31.

Requests for Exclusion.

6
7

Requests for Exclusion: CPT will be responsible for receiving and processing

ADMINISTRATION FEES
32.

CPT’s costs for the notice and administration of this Settlement are currently

8

estimated at $395,000. CPT understands that Defendant shall pay the Settlement Notice and

9

Administration Costs as set forth in the parties’ Settlement Agreement.

10
11
12

CONCLUSION
33.

The Notice Program as described herein is consistent with similar effective, court-

13

approved notice programs, will provide the best notice practicable given the circumstances, and

14

meets due process requirements. This Notice Program is designed to provide the Settlement Class

15

Members with clear, concise, and plain language notice of their legal rights and options and meets

16

requirements under Rule 23 and this District’s Procedural Guidance for Class Action Settlements.

17

With combined efforts, including internet banner and social media campaign, print publication,

18

and direct notification, CPT expects to reach at least 90% of the Class.

19
20
21

I declare under penalty of perjury under the laws of the United States and state of
California that the foregoing is true and correct.

22
23

Executed on May 23, 2019 at Irvine, California.

24
25
26
27
28
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50 Corporate Park, Irvine CA 92606 • (800) 542-0900 • www.cptgroup.com

CURRICULUM VITAE
COMPANY PROFILE
CPT Group, Inc., founded in 1984, is a leading provider of notice and settlement class action administration services and
has been appointed as the third-party administrator by all major courts in the State of California and numerous United
States District Courts. Located in Irvine, CA, CPT’s client base includes over 10,500 attorneys, both local and nationwide,
that have entrusted CPT to bring their experience, expertise and proven excellence to their settlements for administration.
Throughout our history, CPT has disbursed billions of dollars in Settlement funds, and serviced over 65,000,000 class
members and administrated approximately 4,000 cases. CPT offers a wide range of class action administrative services for
developing, managing and executing all stages of integrated settlement plans. This includes pre-certification and discovery
mailings, class-certification mailings, claims processing and administration, data management, data reporting, settlement
fund administration, legal noticing campaigns, website design and web hosting. Experienced CPT staff currently handles
the following types of class action cases: Wage and Hour, FLSA, Employment/ADA, Consumer/Product, Insurance,
Securities, Finance, Antitrust, and ERISA.
Once designated by the parties and approved by the court as the third-party administrator, CPT assumes full responsibility
in overseeing management of the class database, notification to the class members, claims processing, and disbursement
of settlement payments. The operations, IT and production facilities are all located at the corporate headquarters in Irvine.
The integrity of CPT’s work is strengthened by the staff’s ability to work in close proximity and keep the work handled
in-house. The IT data center is accessible 24/7/365 to authorized CPT personnel. CPT uses internal IT expertise and follows
internal business as well as IT policies and procedures to support its daily administration and service operations.
CPT prides itself on being the industry’s premier class action administrator, offering comprehensive and cost-effective
class action administration services, utilizing leverages that decades of personal insight and firsthand knowledge from
multiple disciplines and legal arenas have provided. CPT is NIST SP 800-171 compliant, administrates hundreds of cases
per year, and has disbursed over a billion dollars in settlement funds. With a structured service platform and practice-area
expertise, CPT can effectuate the services it provides accurately and expeditiously.
CPT is entrusted by counsel and appointed by the court to handle nationwide, complex, large project settlements. Some of
our current representative matters include:
•
•
•
•
•
•
•
•
•
•

Lim, et al. v. Vendini, Inc., California Superior Court Case No. 1-14-CV-259897;
Mount v Wells Fargo Bank, Superior Court of California Case No. BC395959;
Manouchehri v Styles For Less, Inc., United States District Court Case No. 14cv2521 NLS;
Kerr, et al. v. Zacks Investment Research, Inc., et al., United States District Court Case No. 16-CV-01352 GPC BLM;
Hinshaw v. Vizio, Inc., United States District Court Case No. SA CV14-00876-DOC (ANx);
Kerr v. The New York Times Company, et al., California Superior Court Case No. 37-2016-000010125-CU-MCCTL;
Hightower, et al. v. JPMorgan Chase Bank, N.A., United States District Court Case No. 11-CV-01802-PSG-PLAx;
Singer v. WWF Operating Company, United States District Court Case No. 1:13-CV-21232-UNGARO;
Romero, et al. v. Loacker USA, Inc., California Superior Court Case No. 1-14-CV-274434;
Hoover v. Hi-Tech Pharmacal Co., Inc., United States District Court Case No. EDCV 13-00097 JGB (OPx);
Michigan Finance Authority, et al. v. Kiebler, et al., Michigan Court of Claims Case No. 13-000166-MZ.
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AREAS OF EXPERTISE
•

Project Management – To ensure a smooth claims administration process, CPT Group acts as a neutral third party
and provides comprehensive case administration from start to finish. Following the timeline set forth in the Settlement
Agreement and Court Order, our team of Case Managers ensures that all actions required by the Claims Administrator
are met.

•

Claims Administration – CPT Group executes an extensive Quality Assurance process throughout the duration of
the claims period. Any and all responses received from Class Members are processed according to our strict internal
procedures and in accordance with Settlement Agreement. Once claims processing is completed, Counsel is provided
with all required reporting, including, where applicable, a list of approved claimants and the settlement calculations
for each.

•

Call Center – CPT Group maintains a Call Center to provide support for Class Members between the hours of 9:00
AM and 5:30 PM, Monday through Friday, except for major holidays. The Call Center is specially trained to field
questions pertaining to the important features of each case. Our Call Center representatives are all bilingual in English
and Spanish, and upon special request, CPT can provide support in other languages.

•

Data Management/Reporting – CPT Group will standardize and analyze the class data provided by Counsel to
compile the master mailing list. CPT Group prepares weekly status reports for each case that summarize the status of
returns and responses such as mail pieces and claim form submissions. These live reports can also be accessed by
verified Counsel for each case 24-hours a day on our secured website. CPT Group, Inc. is NIST SP 800-171 compliant,
which ensures that necessary measures are taken to guarantee that all class member data is handled and stored in a
safe and secure manner.

•

Noticing Expertise – CPT Group will format the court-approved Notices, Claim Forms, and Exclusion Forms
whether the method of notification be standard mail or electronic distribution. CPT Group maintains an on-site
printing and mail house, which ensures the utmost quality control. Regardless of class size, CPT strives to execute
the class notification process using cost-effective and accurate methods.

•

Settlement Fund Administration – CPT Group’s staff of accounting professionals oversees the disbursement
process for each case in strict detail and in accordance with the terms of the Settlement Agreement. Utilizing a
Qualified Settlement Fund (QSF) for each case, CPT maintains its settlement account through a federally insured
bank where access to each Settlement Account is restricted to authorized personnel. Bank accounts for each case are
reconciled monthly and are available to each client upon request. On behalf of the QSF, CPT Group pays and reports

all applicable State and Federal tax withholdings and liability, and issues and reports W-2 wages and 1099
income, as required, for each case.
SERVICES
• Settlement Notification
• Pre-Certification Notification
• Data Analysis
• Bilingual Call Center
• Publication & Media Campaigns

• Claims Processing
• Class Certification Notification
• Secure Data Management
• In-House Print & Mail House
• Website Hosting

• Settlement Fund Administration
• Electronic Notification
• Secure Data Reporting
• NCOA & Skip Tracing
• Website Design
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REFERENCES
For reference, the following Exhibits are attached:
1.
2.
3.
4.

CPT’s Information Security Statement.
CPT’s Data and Settlement Fund Transmission Methods
CPT’s Company Brochure.
CPT’s Client Testimonials.
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EXHIBIT 1
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Information Security Statement
Confidential

CPT Group, Inc. (“Company” or “CPT”) maintains a comprehensive, written Information Security Program that complies with all
applicable laws and regulations and is designed to (a) ensure the security, privacy and confidentiality of Class Member
Information, (b) protect against any reasonably anticipated threats or hazards to the security or integrity of the Class Member
Information, and (c) deny unauthorized access to, use, deletion, or modification of Class Member Information. As part of an
ongoing effort, throughout its business CPT has implemented the following security controls and procedures:
1) Company uses Class Member Information only for the purposes for which Client provided it, as described in any
Agreements and/or Court Order’s governing the provisions of the Company’s services on any particular engagement.
2) Company has designated one of more specifically named employees to be responsible for the administration of its
Information Security Program.
3) Company has and maintains processes for identifying, assessing, and mitigating the risks to Class Member Information
in each relevant area of the Company’s operations and evaluating the effectiveness of the safeguards for controlling
these risks.
4) Company runs and analyzes daily Risk Assessment and Threat Intelligence scans on all company computer stations,
servers and protected network subnets. These scans search for any software vulnerabilities along with data containing
sensitive information (“SI”).
5) All computers are provisioned with an advanced security stack. Company’s Endpoint Protection centrally reports activity,
handles patch management and security policies. Company’s security stack is based on DNS and content filtering, deep
packet inspection at the firewall level, antivirus/antimalware, email filtering and user behavior analysis. Each endpoint is
monitored with modern Data Loss Prevention (“DLP”) software. Company’s DLP system prevents connection to
unauthorized external storage, cloud systems or email accounts. It actively blocks screen prints and will not allow
confidential user information to be sent out of our trusted network.
6) Login access to Company email or systems requires two factor authentication, which requires not only a password and
username but also something physical, like user location, secure ID token or biometrics.
7) Company regularly monitors, tests and updates its Information’s Security Program.
8) Company restricts access to Class Member Information only to those employees, agents, or subcontractors who need to
know the information to perform their jobs.
9) Company performs an annual audit of its Information Security Program. This includes a review of the controls:
vulnerability scans, secure software development life cycle, patch management, intrusion detection and prevention,
encryption of storage media and devices. Company makes reasonable changes to its Information Security Program to
ensure it can maintain safeguards that are appropriate for the Class Member Information at issue.
10) At Client’s request, but only when and in a manner consistent with applicable Agreements and/or Court Orders, Company
will securely destroy or return all Class Member Information in its possession and certify to Client in writing that Company
has done so. If Company destroys Class Member Information rather than return it, Company will use destruction methods
that are in compliance with all applicable state and federal laws and regulation including NIST Special Publication 80088, Revision 1 (2014). This obligation to return or destroy information shall not apply to Class Member Information that
is stored in backup or other disaster recovery systems, archives or other storage systems that make it impractical to
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destroy the information, but if Company retains Class Member Information for these reasons, its obligation under the
Settlement Agreement will continue to apply for so long as it retains the information. Additionally, the Company will
retain all hard copy documents (i.e. Claim Forms, etc.) for a period of 6 months, at which time they are scanned and
shredded on Company premises in compliance with NIST Cybersecurity Framework.
11) Company performs extensive background checks (County Criminal, County Civil and National Criminal Database Search)
of all its employees, including a review of their references, employment edibility, and education verification to ensure
they do not pose a risk to the security of Class Member Information or Clients employees. Company will provide, upon
request, a copy of its background check requirements for Clients review and approval. Nothing in this document shall
compel Company to disclose the results of such background information of its employees.
12) Company conducts a monthly third-party credentialed vulnerability assessment with Trustwave. Vulnerabilities rated as
high are patched/resolved with 48 hours. Medium is 1 week and Low is within 2 weeks. If a vulnerability cannot be
resolved within our standard time, a compensating control will be introduced to protect the vulnerable systems. To
ensure Company receives timely information regarding new threats and vulnerabilities, Company subscribes to US-CERT
notices as well as notices are received from Sonicwall our firewall manufacturer. New threats are communicated to our
executive and leadership team to disseminate to all employees within the company.
13) Company has implement the following safeguards for systems that process, store or transmit Class Member Information:
• Identify and Access Management;
• Windows password complexity with a specific length, history, upper and lower characters, numbers, expiration
every 45 days, and separate password for email and computer;
• Two-Factor authentication for remote access;
• Removable media devices, personal web-based email, instant message, or online storage (i.e. Dropbox, Google
Drive, iCloud, etc.) are blocked and restricted by the firewall;
• Company uses the Microsoft Azure cloud to host corporate email. Remote access to the email system is
disabled;
• Company uses the HTTPS or FTP standard for all data transmissions, and shall ensure that all Client Data is
encrypted while in transmission between Company’s data center and the Company’s computer system or other
device (as applicable) and at rest, consistent with the NIST standard, but no less than a 128-bit key for symmetric
encryption and a 1024-bit key for asymmetric encryption.
• Company requires its clients and self to transfer files with personal Class Member Information via a secure
transmission protocol through Citrix Sharefile FTP which secures file during transfer with SSL/TFL encryption
protocols and in storage using AES 256-bit encryption. Links to file expire after 7 days. Company requires all files
transferred in this method to be password protected during transmission and password to be provided
telephonically only. Files are retrieved by Company, and then deleted manually upon successful download (or
auto-deleted after 7 days from upload by system)’
• Upon hire and annually thereafter, security training of all employees using the online security training platform
Knowbe4. Users are required to do one hour of security training per year in additional to 20
minutes of training per quarter. Users are required to take tests online to ensure they’ve retained the
knowledge. Topics covered are spear phishing emails, compromised website, social engineering, strong
passwords, ransomware, handling sensitive information, mobile device security;
• Company actively tests security defenses. Staff participate in simulated phishing exercises to reinforce previous
training. Company also conducts monthly external penetration tests and daily internal vulnerability scans to
ensure the integrity of our security measures;
• Preventing terminated employees from accessing Class Member Information;
• Appropriately configured and updated firewall, antivirus, and spyware software;
• Separation of Duties;
• Business Continuity Planning;

•
•

Case 5:17-cv-01027-BLF Document 115-4 Filed 05/23/19 Page 19 of 44
Disaster Recovery Planning;
Pandemic Recovery Planning

14) Company’s physical security requires that employees use an encoded card-key to gain access to the facility as all doors
are mechanically locked at all times. Employees can only enter or exit through a front door or back door, both of which
are protected by security cameras. Inside the facility, secure areas in the office that contain checks or sensitive material
are also protected by the electronic card-key badge access and limited to select employees. Security cameras monitor
the areas that contain the sensitive material and audits are conducted periodically on the area. Access to the server room
is strictly limited to only five individuals and protected by the encoded card-key badge access. Security cameras monitor
the inside and outside of the secured area with audits being conducted periodically.
15) Company staff are required to maintain in compliance with the Information Security Policies, Compliance Manual, and
Non-Disclosure Agreement. The matters covered in the Code of Business Conduct and Ethics are of the utmost
importance to the Company and are essential to the Company’s ability to conduct its business in accordance with its
stated values. We expect all of our officers, directors, employees, agents, contractors and consultants to adhere to these
rules in carrying out their duties for the Company. The Company will take appropriate action against any officer, director,
employee, agents, contractor or consultant whose actions are found to violate these policies or any other policies of the
Company. Disciplinary actions may include immediate termination of employment or business relationship at the
Company’s sole discretion. If the Company has suffered a loss, then it may pursue its remedies against the individuals or
entities responsible. If laws have been violated, then the Company will fully cooperate with the appropriate authorities.
Definitions

1) “Class Member Information” means Class Member name, address, or other contact information and class member claim
filing information necessary for Company to perform services required by applicable Agreements or Court Orders in
context to the Administration of a Settlement or other Class Action litigation.

2) “Client” means collectively Plaintiff Counsel and Defense Counsel.
3) “Client Data” means proprietary or personal data regarding Client or any of its Class Members under the Settlement
Agreement, as provided by Client.

4) “Company” means CPT Group, Inc. a reputable third-party Claims Administrator selected by all the Parties (Plaintiff and
Defense Counsel) to administer the Settlement or Notification Mailing.

5) “Sensitive Personal Information” means any non-public information of CPT or Client disclosed by either party to the
other party, either directly or indirectly, in writing, orally or by inspection of tangible objects, or to which the other party
may have access, which a reasonable person would consider confidential and/or which is marked “confidential” or
“proprietary” or some similar designation by the disclosing party. Confidential Information shall not include any
information which the recipient can establish: (i) was or has become generally known or available or is part of the public
domain without direct or indirect fault, action, or omission of the recipient; (ii) was known by the recipient prior to the
time of disclosure, according to the recipient’s prior written documentation; (iii) was received by the recipient from a
source other than the discloser, rightfully having possession of and the right to disclose such information; or (iv) was
independently developed by the recipient, where such independent development has been documented by the
recipient.
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EXHIBIT 2
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TRANSMISSION METHODS FOR SENSITIVE INFORMATION
CPT Group, Inc. (“CPT”) maintains strict guidelines for the submission, transfer, and protection of Client Data and Wire Information.
CLIENT DATA TRANSMISSION METHODS

A.

Counsel shall submit all Client Data to CPT as follows:
1.
2.
3.
4.

Link provided by CPT to secure FTP (sharefile) for transfer of data files.
All files uploaded should be password protected.
Password provided to CPT personnel telephonically.
Once files are uploaded to and retrieved, files are deleted (files set on autodelete after 7 days of upload).

Counsel agrees and acknowledges that the above method is the only method authorized by CPT to receive Client Data. Attempts to
transmit Client Data by other means are customarily not accepted. In the event Counsel utilizes other means to transmit or attempt
to transmit Client Data, CPT disclaims all responsibility for such transmissions or attempted transmissions.
BANK WIRE INFORMATION

B.

Incoming from Defense Counsel to QSF.
CPT provides Qualified Settlement Fund bank account wire instructions to Defense Counsel as follows:
1.
2.
3.

Wire instructions are printed in PDF format, are uploaded with password protection, and are made available to Defense
Counsel via secure Sharefile.
CPT will call Defense Counsel directly and provide the password telephonically.
Defense Counsel is requested to then call CPT prior to wiring funds to confirm receipt of all applicable information.

Defense Counsel agrees and acknowledges that the above method is the only method authorized by CPT to communicate QSF wire
instructions. CPT will decline attempts by Defense Counsel to receive such instructions by other means. In the event Defense
Counsel utilizes other means to transmit or attempt to transmit wire instructions, CPT disclaims all responsibility and liability for
such transmissions or attempted transmissions including without limitation for any unauthorized access, acquisition, destruction or
loss of such wire instructions.
Outgoing from QSF to Plaintiff Counsel.
1.
2.
3.

CPT does not send passwords via email either internally or externally.
For wire instructions for Plaintiff Counsel, such instructions should be communicated to CPT either by phone or by secure
Sharefile.
CPT will confirm wire information on file with the bank name and last four digits of the account number only.

Plaintiff Counsel agrees and acknowledges that the above method is the only method authorized by CPT to communicate wire
instructions. CPT will decline attempts by Plaintiff Counsel to receive such instructions by other means. In the event Plaintiff
Counsel utilizes other means to transmit or attempt to transmit wire instructions, CPT disclaims all responsibility and liability for
such transmissions or attempted transmissions including without limitation for any unauthorized access, acquisition, destruction or
loss of such wire instructions.
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EXHIBIT 3
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The Industry's Premier
Class Action Administrator
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CPT Group is the Nation's
premier Class Action Claims
Administrator handling a
broad spectrum of cases with
value-added, single-source
expertise, and premier service.

Putting CPT Group in place as your Administrator
influences every element of the process thereafter.
Rely on us to analyze, plan, and administrate
with integrity, drawing from a broad base of
administration experience with class action
settlement and beyond.
Value Added Philosophy
CPT Group’s cadre of experts understands how
each piece of the administrative puzzle fits
seamlessly into the big picture. Dynamic, capable,
and service-centric our elite staff delivers peak
productivity and value. The longevity of our
Administrators, stringently tested Case Managers,
and trusted Consultants merge to assure neutrality,
attention to detail and quality for “true-number”
proposals and no costly surprises.
Best In Class Service
From informed Case Managers who are your single
point of contact, to secure in-house resources, we
work as one to bring you superior service you can
rely on. Count on us to be fully up to date, aware
of all contingencies, and espond with speed and
accuracy.

Capabilities
Selecting CPT Group is the first step in determining
the outcome of your settlement. Multifaceted
capabilities, the distinct advantage of experience,
particularly in cross category settlements, require that
all pieces are organized, positioned correctly and put
into place.

One team. One purpose. We put you first.
Proprietary Technology and Superior Workflow
Without doubt, the security of settlement information
is of the utmost importance.

www.cptgroup.com
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AdminLink: Internal Case
Information Access Management
Exclusive proprietary technology offers access to
real time reports, response rates and more, 24/7.
With AdminLink, our operations staff can access
current case information in one single location,
ensuring every CPT staff member involved in your
case is up to date and has all the information they
need at their fingertips.
Comprehensive Marketing
Our onsite print/mail house and web development
team not only affords you greater value and tighter
security, we assure full legal compliance in all
materials and up to date information for all class
members, thereby reducing demands on client
time and resources.

Comprehensive Service
Pre-Settlement Consulting
Entrusting class action administration to CPT Group
is the first step in the confident achievement of the
goals of the goals of the lawsuit. Our full spectrum
consultation services address every critical area
of need, providing clear and actionable planning
combined with cost-effective administration.
• Preliminary Approval Declarations
• Settlement Agreement Consultation
• Timelines
• Scheduling
• Statistical Reporting
• Notice Campaign Planning
• Neutral Third Party Administrator
Legal Notification
CPT Group is adept at third-party data hosting
and communication services using proprietary
technology across multiple platforms, including
print, media and online. Clear-language

www.cptgroup.com

documents, translated according to class member
needs, support and guide members through a
seamless case rollout, regardless of scope or
complexity.
• Pre-Certification/Belaire West/Privacy Mailing
• Class Certification Noticing
• Settlement Notification
• Formatting Legal Notices
• Electronic Notification email/website
• Translation Services
• In-House Production
• Expert Legal Noticing Campaigns
• In-House Translation Services
Data Management
Quality, accuracy, speed and security are the
cornerstones of CPT’s proprietary technology and
data management systems. We developed our
specialized data management, analysis and
reporting tools to move the skillset up, innovate new
and better solutions and create a superior workflow
with complete and timely accountability and
efficiency.
• Data Analysis
• Data Entry
• Data Management
• Secure Data Transfer
• Data Reporting
Class Member Assistance
Customer response and targeted outreach receive
multilevel attention. We have a massive capacity
to handle this all-important aspect of settlement
administration. Our multilingual call center offers
class members 1:1 responsiveness. Interactive
Voice Response assures that class members receive
the assistance and support they require. Our
proprietary, case-specific call tracking system uses
dedicated toll-free numbers, and highly trained

02
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representatives to document and maintain an
accurate class member history of interaction.
• Live Call Center Support (multilingual)
• Interactive Voice Response (IVR) capabilities
• Proprietary Call Tracking System
Claims Administration
At the heart of CPT’s administrative capabilities is our
ability to process claims accurately, efficiently and
in full compliance. Our skilled approach to using
technology and controlling management costs
is the bedrock of our effectiveness. Regardless of
class size or case intricacy, we address all aspects
of administration to provide comprehensive and
complete solutions.
• In-House Secure Data Processing
• Track & Process Undeliverable Mail
• Claims Processing (mail/online)
• Host & Maintain Case Websites
• Secure Claims Validation
Settlement Fund Administration
CPT’s centralized fund distribution process manages
fully audited and securely supervised accounts,
handling all aspects of Federal and State tax filings
and forms printing and distribution to all recipients.

• Qualified Settlement Fund (QSF) Management
(establish/maintain)
• Federal and Multi-State Tax Reporting (W2/1099)
• Physical Checks, ACH, eCheck, Merchant eGift
Cards, Merchant Physical Gift Cards, and
Prepaid Debit Cards Options
• Escheatment of Unclaimed Settlement Funds
Cy Pres Distribution

Widespread Experience
• FLSA
• Wage & Hour
• Labor & Employment
• PAGA
• Consumer
• Product Liability
• Data Breach Notification

• Government Services
• Insurance
• Securities
• Finance
• Antitrust
• ERISA

Contact Us 800.542.0900
CPT Group, Inc. is not just part of the solution. It is the
solution. Please allow us to answer your questions and
discuss your immediate and future needs.

• Secure Disbursement Processing

www.cptgroup.com
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EXHIBIT 4
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What our clients have to say about CPT Group, Inc.
“I have worked with CPT for 10+ years. CPT is detail-oriented, excellent at meeting deadlines, anticipates potential issues
while proposing resolutions, mindful of sensitive private information and safeguards it accordingly, reliable and
communicates proactively. CPT is priced competitively for service that surpasses its competition. I have worked with
numerous service providers; CPT is by far the best.”
Anthony Orshansky, Esq., CounselOne, P.C.

“CPT has extraordinary customer service. They always go above and beyond to resolve any questions we may have. Their
responses to our emails are always prompt and are incredibly helpful with last minute needs. Their weekly reports are
incredibly useful!”
Craig Ackermann, Esq., Ackermann & Tilajef, P.C.

“I have successfully worked with CPT in administering several multi-million settlements and several Bel-Air privacy notices.
CPT was cost-conscious in each instance, often capping their costs to ensure Court approval. Moreover, they quickly
respond to inquiries, and expeditiously address problems that surface — maintaining a professional demeanor at all times.”
Raul Perez, Esq., Capstone Law, APC.

“I have utilized the services of CPT over the past five or six years to handle all aspects of wage and hour class actions of
various sizes. They consistently deliver on time with extremely competitive pricing. The case managers are reliable, efficient
and accessible to handle any issue that comes up. I am so pleased with CPT’s handling of wage and hour matters that I am
now turning to them to administer our consumer class actions as well.”
Marcus J. Bradley, Esq., Bradley & Grombacher, LLP.

“CPT’s employees pay great attention to detail, are extremely hard-working, are particularly conscious of deadlines,
foresee potential issues that may arise and address them proactively, are smart, high-IQ individuals and are easy to work
with. I’ve worked with many of the “best” Class Action Administration firms, and CPT is the best!”
Zach Dostart, Esq., Dostart Hannink & Coveney, LLP.

“CPT Group is by far my preferred Settlement Administrator!”
Tim Johnson, Esq., Ogletree Deakins Nash Smoak & Stewart
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“CPT is always quick to respond ot any calls or emails and work on the tasks needed. They follow up and always keep their
word on pricing. We have used CPT many times and never once have had an unpleasant experience. That is hard to find
with any vendor.”
Doug Johnson, Esq., Johnson & Johnson

“CPT understands Class Actions and the requirements for properly noticing the Class. They have experience project
manager overseeing the Administration.”
Diana Khoury, Esq., Cohelan Khoury & Singer

“I am extremely happy with all that you have done with the administration of this matter. Excellent service, from start to
finish, as to all matters and you stayed within budget! You don’t know how happy that makes me. CPT is our #1 admin
company. Please feel free to use me as a reference.”
Denise M. Caprioli, Esq., McMillion & Hirtensteiner

“I routinely go back to CPT for class action services because they have proven over and over that they provide excellent
service for a great value. When I hire CPT, I know that I can get instant, personal attention on any issue that comes up, and
that my matter will be handled with the attention to detail that I expect. I Ike being able to call and reach people I trust.”
Jeff Ames, Esq., Paul Plevin Sullivan & Connaughton

“I have used CPT successfully over the last four or five years on a variety of wage hour class action cases. I find them to be
very professional class action administrators in their on-time delivery of work product, their great process of keeping
counsel updated and their reasonable pricing. I will use them again.”
Robert Yonowitz, Esq., Fisher & Phillips LLP

“Fast, friendly responses to all my questions. High quality work.”
Patrick Stark, Esq., Ford, Walker, Haggerty, & Behar

“CPT can handle all aspects of our wage and hour class actions, from privacy opt out notices to administering claims. CPT
handles these matters quickly and efficiently and always on budget.”
Derek S. Sachs, Esq., Lewis Brisbois Bisgaard & Smith LLP
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“It’s one thing to retain a third-party administrator. It’s another to retain professionals who communicate well and will go
the extra mile to ensure that all parties are completely satisfied.”
Joel P. Kelly, Esq., Jackson Lewis

“CPT is great, they have tremendous service, knowledgeable staff and make the experience seamless and efficient. I would
recommend them for jobs big or small.”
Eric B. Kingsley, Esq., Kingsley & Kingsley

“CPT is as professional as they come. Their team really goes the extra mile to work with you and your team. Do yourself a
favor and get to know the CPT Group.”
Brian S. Kabateck, Esq., Kabateck Brown Kellner, LLP

“On behalf of the defendants, we were extremely pleased with the service that CPT Group provided and would not hesitate
using your services again.”
Philip L. Ross, Esq., Littler Mendelson, P.C.

“I truly appreciate your patience and assistance on this. I will certainly recommend you and your company in the future
when “class action administration” services are needed…it seems the administration part of the case has been handled
with minimal headaches for me personally.”
Rhonda Wolf, Esq. General Counsel, United Oil Company

“I have used CPT Group as a wage and hour class action administrator in several cases. On each occasion, CPT has been
thorough, responsive, and efficient. I have enjoyed working with CPT and look forward to working with CPT in the future.”
Howard Z. Rosen, Esq., Posner & Rosen LLP

“The administration of a class action settlement–even an uncomplicated one—involves a lot of moving parts, and there
are a lot of companies that proclaim expertise in this filed. But my “go to” claims/settlement administrator is CPT Group
because they manage things seamlessly—which is something my Firm counts on. CPT anticipates and solves problems
before they become big “issues.” And they are all good people too.”
Dylan Pollard, Esq., Pollard & Bailey
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EXHIBIT B
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SETTLEMENT ADMINISTRATION
LEGAL NOTICING
RECOMMENDATIONS
Prepared: May 21, 2019

SUBMITTED BY:
CPT Group, Inc.
50 Corporate Park
Irvine, CA 92606
T: (800) 542-0900

We sincerely appreciate the opportunity to present you with our proposal. Thank you for considering CPT Group, Inc. as your administrator.
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PRODUCT AND
CLASS ASSUMPTIONS
• Kona Brewing Co. is owned by Craft Brew Alliance. Kona’s year-round beers include Longboard Island Lager, Big
Wave Golden Ale, and Fire Rock Pale Ale. Kona is brewed in Hawaii and on the mainland in Oregon, New Hampshire
and Colorado.
• The Complaint alleges that Kona Brewing Co. customers claiming the company dupes consumers into thinking
mainland-made beer is brewed in Hawaii and that the product’s packaging confusingly lists Kona among its brewing
locations, when only Hawaii-sold suds are made there.
• Kona Brewing Co. does not have direct contact information for the class.

• The class is comprised all Nationwide consumers of the product. However, 50% of all sales transactions take place in
Hawaii and California.
• The exact total class size is unknown, and CPT is tasked to identify those unknown class members and attempt to
reach them through alternative noticing efforts.
CPT Group, Inc. - Confidential
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IDENTIFIED TARGET AUDIENCE
In order to develop the media plan for this notice program, the Class was profiled using GfK MRI 2018 Spring Data¹. Gfk MRI data is used by advertising
agencies and other professional communications to understand the socio-economic characteristics, interest and practices of a target group and aids in the
proper selection of media to reach that target.
To best reach the unidentified class members through a supplemental notice program, CPT Group utilized the GfK MediaMark Research & Intelligence, LLC
(MRI)¹ data. The data CPT gathered was based off the a study released in Spring 2018 among adults over 21 within the United States who identify with the MRI
Cross Tab statement “Regular Domestic Beer/Ale Total Users: Drank in the Last 6 Months 1x: Defined Beer Brand as: “Other Small/Regional.” Gfk MediaMark

v is 7,796,000.
Research & Intelligence study concluded that our potential nationwide target audience

¹GfK MRI’s Survey of the American Consumer® is the largest and most authoritative study of adult consumers in the United States. All information collected in the Survey comes from a single set of respondents, ensuring data integrity and reliability. GfK MRI interviews approximately 25,000
consumers every year in towns, cities and counties across the contiguous 48 states. Crucial to the Survey’s success is the relationship GfK MRI develops with respondents. Interviews are conducted in consumers’ homes, face-to-face, and followed up with a comprehensive self-administered
survey. In a national probability study such as the Survey of the American Consumer, the higher the response rate the more reliable the data. GfK MRI’s highly trained interviewers consistently generate the highest response rates in the industry. The Survey of the American Consumer is fully
projectable to the entire adult population of the U.S. It can quantify and qualify nearly every dimension of the consumer and media experience. Demographics - a full range of personal, family and household data. Lifestyles - personal and business travel, leisure activities, business
responsibility, public and civic involvement. Consumption - detailed purchase and volumetric data for 6,500 consumer products and services in 550 categories. Psychographics - opinions and attitudes across a wide range of interests and categories, covering thousands of data points. The
Survey provides the marketing currency for national print advertising in the U.S. and delivers detailed usage and exposure data for all other media: Consumer magazines and national newspapers - extensive readership data for over 200 titles with print and digital information. Selected
local newspapers - average issue and frequency of reading in print. Television - programs watched, services used, time and place of viewing. Radio - AM, FM, satellite and internet. Internet - type of connection, place of usage and time spent, devices used, sites visited. Out-of-home place-based media, including in-store video ads, infomercials and mobile.
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SUGGESTED NOTICING CAMPAIGN TO
REACH SETTLEMENT CLASS MEMBERS

To satisfy due process, CPT recommends to send direct Notice via email or U.S. Postal Mail where direct contact information is available, and to further
supplement, CPT will implement a print and internet derived advertising campaign.
Due to the nature of the Settlement, the Class is unknown and cannot be reached through traditional direct notice. To reach the unknown Class Members, CPT
recommends conducting an outreach campaign through a nationwide magazine, California local newspaper, nationwide press release, internet banner display
advertisement and a social media campaign. These media outlets have been identified as the best resources to reach the prospective targeted audience and the
most cost effective solution. According to the Judge’s Class Action Notice and Claims
v Process Checklist and Plain Language Guide, “a reasonable reach is
between 70-95% with a median reach on approved notice plans at 87%.” CPT’s goal is to reach approximately 90% of the Target Audience through a combined
effort of all media platforms stated above. Based upon the statistics gathered by GfK MediaMark, CPT expects to reach approximately 16.42% of audience
through National Geographic Magazine, The San Jose Mercury News Newspaper (tbd), and the remaining 75% reach of our target audience will be conducted
through internet banner advertisement and a social media, totaling approximately 91.42% exposure to our identified target audience. In order to satisfy
California’s Consumer Legal Remedies Act (CLRA) requirements, CPT will publish the legal notice in the Sunday San Jose Mercury News one (1) day a week for
four (4) consecutive weeks. The San Jose Mercury News is an adjudicated newspaper of general circulation for Santa Clara County.

CPT Group, Inc. - Confidential

4

Case 5:17-cv-01027-BLF
115-4
Filed in
05/23/19
Page
36 ofand
44 agrees with the following statement: “Regular
CPT has identified the potential Class Member/Target
Audience as any Document
adult 21+ that
resides
the United
States
Domestic Beer/Ale Total Users: Drank in the Last 6 Months 1x and Defined Beer Brand as Other Small/Regional Brand.”

In the analysis of the target audience, the
demographics of the consumer, above average, fit
within these psychographic statements/categories:
•
•
•
•
•
•
•
•
•

Ages: 21-49
Principal Shopper: Now Married
Principal Shopper: Employed Full-Time
Race: White
Census Region: West Coast
Marketing Region: Pacific / California
Highest Degree: Bachelor’s Degree
Principal Shopper: Male
Sexual Orientation: Straight

Demographics of the
Target Audience
•
•
•
•
•
•
•
•
•
•
•
•
•

95% Respondent – Occupation: Management
67% Respondent – Bachelor’s Degree
60% Principal Shopper: 25-34 Years Old
31% Respondent – Employment Full-Time
30% Marketing Region: Pacific
22% Race: White
17% Principal Shopper – Now Married
16% No. of Years at Present Address: 2-4 Years
14% State Code: California
14% Marketing Region: Middle Atlantic
8% Languages Spoken in Home Most Often:
English
7% Own a Home
-8% Less Likely Principal Shopper: Female
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To identify the best media outlets to deliver messages to the target
audience, CPT reviewed the media quintiles which measured the
degree to which an audience uses media relative to the general
population:
•

23.29% Media Quintile: Internet (Heavy)

•

22.09% Media Quintile: Audio (Heavy)

•

18.53% Media Quintile: Magazines (Heavy)

•

17.61% Media Quintile: Newspaper (Heavy
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CLASS ACTION ADMINISTRATION
SETTLEMENT PROCESS
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NOTICE OF SETTLEMENT PROCESS
STEP 1
24-Hour Toll-Free
Phone Number with
Detailed Information
about the Litigation.
No Live Call Center
Representatives or
Voicemail Service
Capabilities.

STEP 2
Establish a Dedicated
Settlement Website
where Class Members
will Obtain all Case
Related Settlement
Documents with
Electronic Claims Filing
Capabilities.

STEP 3

STEP 4

STEP 5

Online Publication
through the use of
Banner Ads on
Targeted
Demographic
Websites, Social
Media Networks and
Nationwide Press
Release

One (1) Magazine
Publication with a
Nationwide Circulation.

Legal Notice
Advertisement One (1)
Day a Week for Four
(4) Consecutive Weeks
in a California
Newspaper with a
General Circulation.
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NOTICE OF SETTLEMENT PROCESS
1. Case Website: CPT will design a dedicated interactive website with a case specific Domain/URL that will be informative and easy for members to navigate in the English
language. The website will be optimized for mobile users and maximize search engine optimization through key words and metadata to increase search engine rankings.
The dynamic and mobile-friendly website will be maintained and updated for the entire length of the case and up to 6-months after the disbursement (unless specified
otherwise). The website will allow the class members to obtain the full-length class notice, claim form with electronic filing capabilities, settlement agreement, final order, and
other settlement documents. The website URL will be displayed on all notification with a hyperlink on all electronic and internet publications and documents.
2. Toll-Free Class Member Support Phone Number: CPT will develop and maintain a 24-hour, toll-free phone number (TFN) where Class Members may obtain in-depth
information about to the Settlement. The TFN will contain typical pre-recorded FAQ’s specific to the Settlement with IVR capabilities. Class members will not have the option
to speak with a live representative or the ability to leave a voicemail. However, if a class member wishes to request a mailed copy of the notice packet, they may send an
email to the dedicated case email address.
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3. Digital Advertisement:

TARGET AUDIENCE &
ESTIMATED REACH
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Our task, as outlined by our proposal, is to create and manage a digital outreach campaign for the Class Action matter involving Kona Brewing Co.

CPT Group and our strategic partner will implement both programmatic digital banner advertising campaigns on the Google Display Network (GDN), Facebook Audience Ad
Exchange Network, general programmatic ad exchanges as well as, ad placements on all the following social media platforms: Facebook, Instagram, Twitter and possibly
LinkedIn. All ads will be geo-targeted nationwide.
The campaign will run on both desktop computers, tablets, mobile phones and will reach 75% (+/- 2%) of the target audience. To reach these potential class members, numerous targeting layers will be
implemented, including Facebook targeting, Instagram targeting, Twitter targeting, (we will research LinkedIn targeting as well to determine if this is a proper means of notification base upon the class
demographics), search targeting, category contextual targeting, keyword contextual targeting, and website re-targeting, all powered by our highly-predictive modeling work.
Search terms will be relevant to the class member defined in the Settlement Agreement and based upon the demographics of the target audience as identified by GfK MRI consumer research. In addition,
targeting users who are currently browsing or have recently browsed content in relevant categories. This helps qualify the impressions to ensure messaging is served to the most relevant audience.
We estimate reaching 75% of our target audience (+/- 2%), approximately 2.24 times each for total gross of 40,234,600 ad impressions over the course of the 10-week campaign. Ad unit size will be placed
using the standard IAB sizes: Leaderboard (728x90) and Medium Rectangle (300x250). All metrics and ad placements will be submitted in a declaration by CPT Group.
We can ensure that we are reaching of our audience by geotargeting individuals, as well as building a predictive model to identify claimants. We can determine which characteristics carry the greatest
predictive value through decision tree, clustering (k-means & O-cluster), and regression analysis. We are then able to model which individuals are the likeliest claimants by “scoring” the characteristics of the
population and stratifying the population by claimant likelihood.
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APPROACH

Case 5:17-cv-01027-BLF Document 115-4 Filed 05/23/19 Page 41 of 44
By using our Big Data platform; we employ sophisticated probabilistic modeling to prove that the campaign is reaching the intended audience. Our efforts are
completely accountable and the metrics we report by age, race and location (and many others) are just not available from any other type of digital advertising
medium.

CPT modernizes digital outreach campaigns and vastly outperforms simple programmatic banner advertisement. Our ability to resolve identities one-to-one on social media, using offline data, as
well as developing highly-predictive models for unknown claimants, sets us apart from typical banner ad campaigns. We reach the previously unreachable and connects effective by messaging the
specific audiences.
In the case of Facebook and Instagram in-feed ads, we will utilize a call-to-action button to drive traffic to the Settlement website landing page. All click-thru metrics are available to the individual
level and the bonus of using Facebook and Instagram in-feed ads is that we can report what we call “social leads,” or the comments, likes and shares made in these platforms to other people. All
banner ads will point to the same landing page website using tracking technologies to prove which ads delivered which audience metrics from the programmatic buy.
Person-based. We deliver direct digital messages to individuals on various social media platforms. Whether engaging in already identified lists or using interest-based, social targeting, our social
media communication will always be to an individual. We possess the best identity resolution technology in the world today.
High-tech & High-touch. We utilize probabilistic, algorithmic matching to ensure us that their identifying resolution is industry-leading. These sophisticated tools mean that we can execute simple,
direct, and effective communication on social platforms... exactly where people are spending most of their media time today.
Metrics-driven. Our work will be successful. We build our campaigns to measure success on the key performance indicators (KPI’s) that we identify together and report back to you during and after
each campaign.

EXAMPLE CONTENT

Example of a Digital Outreach Campaign Slogan: “Did you purchase a six-pack or 12-pack of
Kona Brewing Co. Beer any time from Feb. 28, 2013, to the present? If so, you may qualify
for reimbursement from a class action lawsuit.” [Learn More]
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METRICS &
APPROVALS

INTEREST/MODELED BUY
US Population, Adults 21+

196,899,193

Estimated Target Audience/Class Size
% of Claimants from the Population
Coverage % Required from the Class Size
Number of Class Members Required to Reach
REACH

7,796,000
3.95%
75%
5,847,000
17,922,425

FREQUENCY

2.24x

TOTAL AD IMPRESSIONS DELIVERED

40,234,600

Terms and Conditions:
CPT Group’s strategic partnerships allow for an all-inclusive and self-contained administrative process. CPT Group and it’s partner will act as the media-buying and planning vendor. Advertising rates
are set by the media properties, are subject to space availability, and may be subject to change without notice. CPT Group will negotiate final advertising rates upon receipt of finally approved ad.
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NOTICE OF SETTLEMENT PROCESS
3.

Cont. PR Newswire Press Release: CPT will write a press release based upon court approve verbiage and information which shall deliver a clear and concise message
to the intended target audience. CPT Group’s pricing is based on a 400-word count document. CPT cannot guarantee the number of media outlets that will pick up the
news story or the expected reach percentage, but by placing a press release CPT will increase exposure to new audiences that may not have been served notice through
internet banner advertisement or the social media campaign. In addition, by issuing a press release, it helps add a layer of legitimacy to the campaign and increases the
credibility in the eyes of our potential target audience when served notice through other internet advertisement outlets.

4.

Print Publication: Magazine - Based upon the media quintiles that measures the percentage to which an audience uses media relative to the general population, CPT
found that 18.53% of the target audience would be heavy magazine readers. Therefore, CPT recommends that the legal notice be published one time in National
Geographic Magazine (Nationwide edition) at 1/2-page. National Geographic Magazine is a well-known nationwide publication, issued month, with a circulation of
2,648,853. Publication in National Geographic Magazine is expected to reach 16.42% of the Target Audience. Newspaper – In order to satisfy the requirements of
Consumers Legal Remedies Act (CLRA), CPT will publish the legal notice one (1) time for four (4) consecutive weeks at 1/4th of a page inside the main news section of
The San Jose Mercury Newspaper (specific location cannot be guaranteed). The San Jose Mercury News has the second largest circulation amongst all California
newspapers with a Sunday circulation of 197,198. The San Jose Mercury News is an adjudicated newspaper of general circulation for the Santa Clara County.
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SETTLEMENT ADMINISTRATION BUDGET SUMMARY
Noticing Process

Estimated Costs

Administration Services
Postage

$159,108.30
$54,941.70

Internet Advertisement
Print Publication Advertisement
Client Discount Total:

$120,000.00
$60,950.00
$395,000.00

Conclusion:
Based on the information provided by the parties and terms of the Settlement Agreement, CPT believes this Notice Plan will provide the best notice possible given the
circumstances. It allows for Settlement Class Members to receive notice and information about the Settlement through variety of different methods, and where a potential
Settlement Class Member’s contact information is available, the plan provides for direct notice. Due to the estimated size of the Class, and Kona Brewing Co. lack of
mailing address information the supplemental notice program as described herein will provide notice to those potential Settlement Class Members through print and internet
publication. It is CPT’s opinion that the notification plan as outlined herein is consistent with other class action notice plans that have been approved by both state and
federal courts nationwide and meets due process requirements. Publication costs are due 10 business days prior to the deadline of ad placement. The above pricing,
specifications, and conditions proposed are satisfactory and hereby accepted.
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