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To whom this may concern, 

 

I am Natalie Gatbonton’s Professor at New York University, teaching New Media Research 

Studio Fall 2017. This course focuses on exploring research methods to examine new media 

forms. Natalie has demonstrated a great amount of intellectual engagement with the course 

material. She shows considerable understanding when performing research using new media 

methods. This includes, her development of a cyber ethnography and conducting interviews, 

survey research, and techniques for analyzing big data sets. I would recommend Natalie as a 

candidate for the MADE internship program for her strong critical thinking and intellectual 

curiosity.  

 

Within these contexts, Natalie has proven abilities in critical and analytical thinking. Her 

understanding of new media theories and technologies allows her to logically design and plan 

research methods. She organized an ethnographic investigation around her individually created 

research question. Her ethnography framed by her own personal interests of evaluating the 

underlying commercial aspect in the construction of new media technologies, focused on 

understanding the sociotechnical nature between Yelp community members and what cultural 

strategy achieves higher user engagement. Natalie clearly organized and constructed her 

interview questions to receive significant qualitative findings for her investigation. Through her 

ethnographic research process, she has shown clear capability in problem-solving to achieve 

relevant findings and form comprehensive argument. Her findings rationally infer how her 

evidence support her points and takes a clear line of reasoning.  

 

Natalie has also exhibited substantial critical thinking abilities when constructing her quantitative 

analysis research project. She was responsible for constructing her own research question and 

assessing the best fit quantitative method. Her project, in the form of a proposal, utilized survey 

design based on her evaluation of what dependent variables she needed to collect to investigate 

her question. Her quantitative proposal aimed to recognize what factors contributed to online 
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success, within the context of the Yelp community. She situated this investigation to strengthen 

broader conversations of hierarchical structures within new media technologies. Natalie 

demonstrated excellent critical thinking in her consideration of research design when 

determining sampling population and how to achieve a probabilistic sample, data collection 

instrument, key observables, survey distribution, coding variables, and evaluating research 

ethics.  

 

In both of her qualitative and quantitative research projects, Natalie shows her strong analytical 

skills. She applied existing media theories and expanded on them further based on her findings. 

Her theory integration showed thoughtful ways she used to guide her research design. Her 

qualitative research findings interestingly discerned driving factors of online user engagement. 

Natalie’s quantitative proposal and instrument were well constructed to facilitate coherent data 

collection. She was able to show growth when narrowing down her survey questions by 

eliminating extraneous data. Her project also included an analytical model with a composite 

variable and logically explained how the math would work from her observations. She has 

shown good faculty with quantitative data within her proposal. Her quantitative proposal did not 

only consider approval of her hypothesis, but systematically evaluated alternative hypotheses of 

acceptable alternatives. Natalie accomplished analyzation of new media trends through her 

qualitative and quantitative projects.   

 

Natalie’s communication style is well organized to effectively present her argument. Her 

projects’ writing style are clear and concise. There is a natural progression to her arguments and 

is easy to follow.  She gives supporting arguments and weighs alternative options appropriately. 

She keeps her reader’s engaged by acknowledging research relevancy of multiple parties. In 

class, Natalie is inquisitive and immensely engaged with the course material. She has proven 

growth potential for the marketing and advertising industry with her understanding of culture and 

sociotechnical nature of users within the context of new media technologies. Natalie is prepared 

by her proficiency in research design to evaluate and solve industry problems. She is able to 

identify influential factors based on qualitative and quantitative information. Natalie is motivated 

to learn the material and further her personal interests in the academic setting. I would therefore, 

highly recommend Natalie as a great candidate and would excel within this leadership 

development program.  

 

Best, 

 

Laura Norén 

 

 

 


