Benefits of Case Studies

How do you create brand awareness, capture the attention of
new prospects, and market your organization to
increase your revenue?
How can you do it quickly, efficiently, and cost effectively?

SPEED

LOW RISK

COST SAVINGS

Accelerated Tangible Growth (ATG) specializes in Sales Enablement solutions that
lead to profitable revenue growth and meets your strategic goals. ATG can quickly
access your capabilities and services to help define your Unique Value Proposition
(UPV) and develop the tools and collateral needed to launch a truly successful sales
and marketing program. We assist your organization with the sales and marketing
services that generate the results you desire without the costs you dread.

Our Promise

Transparency and Accountability

ATG will engage with you and your organization to understand and professionally
define the necessary tools to leverage your unique value proposition and
competitive advantage.
❍ We will work with your organization to fully comprehend the technical aspects of your
products and services

❍ We will engage with you to develop solutions that will attract, engage and delight

existing customers and prospects that align with your strategic goals and objectives

Competitive Service
Ala carte solutions

As an independent contractor ATG requires minimal upfront investment.
❍ Subject matter expertise that is either project based or provided as an on-going service.
❍ Knowledge and expertise with Case Studies, White Papers, Social Media, Marketing
Strategy, Sales positioning, and Lead Nurturing.

❍ Trained consultants that focus on small to medium-sized organizations.

Case Studies
What are the Key Elements?
❍ Telling a story that draws in the reader (dangling the carrot)
❍ It should convince the customer that you can solve their business issues.

❍
❍
❍
❍

– How did you jointly define the issues to be addressed?
– What methodology did you use?
– Was the end result predictable?
– Was it done in a transparent way?
What was the problem and how did you successfully address it?
How was your Unique Value Proposition (UVP) leveraged?
How is the process repeatable?
How can they take advantage of these same tools and resources?

The Basic Rules
❍ Your company UPV should be apparent in the Case Study
❍

❍
❍
❍

– It should support your brand messaging
– It provides concrete and relevant examples that build trust
Give it the face of a story
– Resources used and their subject matter expertise (defining the characters)
– Make it lively and interesting to draw the reader in
– Provide the subplot; e.g. timing, impact if not successful, challenges that were faced
and how they were addressed
Tailor it to the target audience
– Be specific and not generic; e.g. Engineering, Project Management, Quality
– Write in a way that appeals to or informs that target audience
Present how you are a critical partner to the project success
– How was your involvement critical and how did you respond?
Connect the dots on how your UPV aided in the process
– How it leverages or built off of your history and subject
matter expertise
– Define the Customer problem and how you solved it
– Did you solve their specific problem, but also
take it beyond that?

“Tell the truth, but make the truth fascinating.”
~ David Ogilvy

Benefits of a Good Case Study
❍ Turn your expertise into a story

– Everyone enjoys a good story where a “conflict” is identified, and the “hero” finds the
resolution.
– Make it engaging and relatable to draw them in.
– We all love to see a happy ending.
❍ Peer-to-Peer Influence
– It shares the views of your customers and clients, rather than being a self-serving
sales and marketing pitch.
– It is like having a 3rd party endorsement from someone in the trenches.
– Customer testimonials speak louder than your sales pitch
❍ Create Sales Collateral to Fill the Pipeline
– It helps your Business Development team to identify ways to engage the customer to
differentiate your organization from the rest of the pack.
– It creates a library of resources to address a specific customer pain point, and how
you solved it.
– It can be leveraged in your Marketing Automation or Drip Campaigns
❍ Turn your Customers into Brand Evangelists
– Customer involvement in the development of content, and their willingness to vouch
for the goods and services you provide speaks volumes.
– Testimonials make prospects feel safer about engaging with your business.
If you’d like to explore developing a customized Case Study for your business, or
learn more about sales, marketing, and supply chain excellence strategies to attract,
engage and delight your customers, give me a call at (864)350-9864 or
drop an email to mitch@acceleratedtangiblegrowth.com

Mitch Nichols is the founder and principal of Accelerated Tangible Growth. Mitch has thirty years
of business development, sales management and marketing experience in the manufacturing and
technical space. ATG specializes in helping primarily small to mid-sized contract manufacturers,
plastic injection molders and sheet metal fabricators engage and retain the right new customers.
The fact that our team actually drives the sales, marketing and supply chain excellence programs for
clients provides us with the invaluable front-line knowledge and insights for what works and doesn’t
work when it comes to new business development
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acceleratedtangiblegrowth.com
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