
The Billboard Creative Announces 30 Artists Featured In 
We The People Billboard Exhibition Opening February 3, 2023 

Inaugural Artist Grant Program Awards $1,000 Grants to Three Artists  

  
Images: (left) Bryan Ida "Kio"; (right clockwise) Qhamanande Maswana "Her Inner Winner"; Anthony Kurtz "The Loft of the Medusa"; Andy Hann "Welcome To 

Hollywood"; Diane Meyer " Group I"; Michael Joseph "Pristine Christine"; Emily Manwaring "Can't let the summer past” 

LOS ANGELES (January 9, 2023) – The Billboard Creative (TBC) is pleased to present We The People, a 
new exhibition curated by Mona Kuhn that turns billboard advertising spaces into an open-air art 
exhibition for all Angelenos.  

Opening on February 3, 2023, the exhibition will feature the work of 30 emerging and established artists 
working in a broad range of media - photography, painting, drawing, mixed media, and collage.  
The exhibited works are selected through a curated, blind-submission process open to all and shown 
alongside a selected guest artist. This year's guest artist is Los Angeles-based Bryan Ida, who 
participated in TBC's 2016 exhibition through the blind submission process. His work presented in We the 
People is from his portrait series that began in 2016 to address the political zeitgeist. Through his 
fragmented portraits of artists and curators, he tries to interpret and communicate each person's 
awareness and reaction to the current reality and show a deeper understanding of the political and social 
atmosphere in which we live.  

“For We The People, my intent was not only to narrate TBC’s vision, but also the world in which TBC 
belongs: the streets. And in this case, not just the actual streets, but also the people in the streets, coming 
from all walks of life, all of us together. I wanted to focus on inclusion and respect within our dynamic 
communities. The urban setting has been part of the TBC story, with billboards spread through various 
neighborhoods all over Los Angeles,” said exhibition curator Mona Kuhn. “And as a curator, it is important 
for me to pursue a discourse of positive action, that not only comes across in the individual artistic works 
but has the ability to amplify itself into a group choir. The works selected for this exhibition encompass 
stories of emotions, conceived, and narrated thru the vision and the works of artists.  Each work presents 
a fine balance between joy and vulnerability, embracing all the nuances of the human soul. In diversity we 
find strength. It is in the streets that we find this dynamic coexistence, and the billboards become the 
perfect platform to reflect this vibrant reality.” 

In conjunction with this year’s exhibit, TBC is launching two new initiatives: artists grants of $1,000 for 
three artists and a major new undertaking to catalogue public art in Los Angeles, the L.A. Public Art 
Mapping Project (LA:PAMP). LA:PAMP is an online, interactive map that, at its launch, will highlight 
approximately 600 works of public art. It launches in February with the goal of archiving and promoting 
public art throughout Los Angeles.  The murals and sculptures on the map document under-the-radar 
sites as well as L.A. County's Civic Art Collection and will feature the We The People exhibition. 

https://www.thebillboardcreative.com/


We The People runs February 3–28, 2023, please note that artworks will start being placed on billboards 
on February 1 and all will be on display by February 3. To learn more about the show visit: https://
www.thebillboardcreative.com. 

2023 The Billboard Creative Artists 

Guest Artist  

Bryan Ida (Los Angeles) 

Submitted Artists 

Amanda Lopez (Los Angeles) 
Andy Hann (New York) 
Anthony Kurtz (Berlin) 
Bad Talents (Los Angeles) 
Barbara Felix (San Antonio) 
Chuck Corson (Denver) 
Daniel Kaven (Portland) 
Diane Meyer (Los Angeles) 
Emily Manwaring (Brooklyn) 
Fred Cray (Brooklyn) 
Georgi Ann Coquereau (Lopez Island, WA) 
Glen R. Lyman (Cedar City, UT) 
Jessica Alazraki (New York) 
joan ryan (East Boston) 

Karen Nielsen-Fried (Montclair, NJ) 
Kate Hooray Osmond (Charleston, SC) 
Kay Jax (Aurora, CO) 
Linda Heath Clark (Shingle Springs, CA) 
Maria Nikolaeva (San Gabriel, CA) 
Matt Henry (Hove, UK) 
Meghan Mirasolo (Boston) 
Mezu Ofoegbu (Los Angeles) 
Michael Joseph (Boston) 
michael rababy (Los Angeles) 
Qhamanande Maswana (Johannesburg) 
Rena McInerney-Olk (Los Angeles) 
Tanzila "Taz" Ahmed (Los Angeles) 
Xrstine Franco (Pasadena) 

TBC Artist Grant Awardees 
The exhibition also marks the inaugural Billboard Creative artist grants. Three artists will receive 
$1,000 each for nonspecific art grants. Everyone who submitted artwork is eligible, whether or not 
their work was selected for the show. The 2023 TBC Artist Grant awardees are Lola del Fresno 
(Santa Monica, CA), Werllayne Nunes (Washington D.C.), and Gail Postal (New York). 

About The Billboard Creative (TBC):  
Founded in 2014, The Billboard Creative is a Los Angeles-based nonprofit that stages public art 
shows on billboards throughout Los Angeles with a mission to help emerging and undiscovered 
artists and bring art into the everyday paths of Angelenos. To date, TBC has hung more than 200 
billboards featuring the work of artists from around the globe and has generated over 60 million 
outdoor impressions. The organization accepts submissions from all disciplines and enlists 
professional artists and curators to lead its blind submission selection process. Submitted artists are 
shown alongside guest artists. Previously presented guest artists include Ramiro Gomez, Phung 
Huynh, Narsiso Martinez, Paul McCarthy, Marilyn Minter, Alex Prager, Calida Rawles, and Ed 
Ruscha. 
  
About the curator: 
Mona Kuhn is a photographer and lens-based media artist. Throughout a career spanning more than 
20 years, Kuhn's work is in private and public collections worldwide, as well as LA museums such 
as the The J. Paul Getty Museum, Los Angeles County Museum of Art, The Hammer Museum. Since 
2015, she has curated major billboard exhibitions for TBC featuring a selection of 100 artists' works 
displayed on large-scale billboards located in major intersections across Los Angeles. Kuhn has 
helped TBC recruit emerging artists, NFT artists and brought the guest artist program to life with 
international artists such as Ed Ruscha, Paul McCarthy, and Alex Prager to help bring further 



recognition to the overall billboard exhibition. Her passion for supporting emerging artists to achieve 
their goals has inspired the rest of the team at TBC. Kuhn lives and works in Los Angeles. 

Media contact: 
Jessica McCormack 
jessica@seehearspeak.agency 
323-497-9308
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