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more educated buying decisions.

MICHAEL JACOBSEN

What'’s the Big Idea?

—_— _

Welcome various rule-making authorities who
to keep changing their own regulations, it
s agood idea for dealers to get ahead
of the curve to become the go-to guys
for their customers confused about
what's legal and not this season and
next. It's always a good idea to be
that go-to guy.

Then comes an inside look at how
four of the best team dealers in the
country are utilizing technology to,
in some cases, increase their sales
by double digits by simply making it
easier for their customers to buy from
them. These !Orwar(lrﬂ\lnkmg dealers
knew a good idea when they saw it 5
few years ago and their online sales
have thrived ever since.

With all that as a backdrop, our
final set of good ideas goes beyond
product, sports and selling into the
world of business advice and tips on
how to run a better team dealer. Ina
tWo-part series that begins this month
and will conclude in the November
Issue of Team Insight, we provide 12
solid pieces of business advice for
dealers,

This advice ranges from the obyi.
0us = how to compete with Amazon,
how to make sure your business car.
ries on to the next generation, how
to manage your roadmen - to the
esoteric, with ideas on becoming an
international seller, managing your
Millennials and writing a business
plan. We even delve into the ques-

Michael Jacobsen, Editor/Associate Publisher
Leading the Team Insight editorial staff, Mike has been
covering the sporting goods industry since 1991 .and
has more than 30 years of trade magazine editorial ano!
publishing experience. He has assembled a team of writers
and researchers that has been involved in the sporting
goods and team sports business for most of.the pa§t th.ree
decades. They have seen and written abgut .|t aII.. It is this
unparalleled experience that provides the insight into the

world of team sports in every issue.

thought of
until now.

oare surrounded by new ideas everywhere | tion of whether you should sell your business, merge with
e 0. From the way we consume news - | a competitor (ADA/NBS saw the benefit of this avenue this
including this magazine - to the way we Doy mer) or even buy someone else’s business. Yes, you can
interact with the rest of the world, new buy someone else.
ideas dictate our very existence. All of this change and the cornucopia of new ideas can
The world of team sports is certainly | pe overwhelming, but it can also be exciting, As the saying
not exempt from all of this newness swirling about, but 8oes, you can either lead, follow or get the heck out of the
sometimes we are so traditional that we fail to recognize it way. We are here to recommend the first option.

— or take advantage of it. We seeit as our job here at Team It is, indeed, a brave new world out there. But don't be
Insight to bring some of you kicking and sereaminginto the | afraid, we will be here to provide the new. ideas and to help
21st century, guide you every step of the way. That's our best idea so far. w

So this month You are invited to come along for the ride
in this High Tech, High Touch issue.

e journey begins with a look at the ideas in selling
Specialty Sports or, in our view in the editorial offices, any-
thing but football, baseball, softball, soccer and basketball,

not to provide ideas on how to become a specialty player.
Pickleball anyone?
Then, thanks to the good folks (7) at NFHS, NOCSAE and the
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2020 Editorial Calendar

Issue

Jan/Feb
Ad Close: Jan 10
Material: Jan 17

Mar/Apr
Ad Close: Mar 12
Material: Mar19

May/Jun
Ad Close: May 5
Material: May 19

Jul/Aug
Ad Close: July 10
Material: July 17

Sep/Oct
Ad Close: Sep 10
Material: Sep 17

Nov/Dec
Ad Close: Oct 24
Material: Nov 11

Team Issues

Special Report:
The Decorating
Business

The Annual Girls*

Team Sports Issue

Tech and the
Team Dealer

The Hot Product
Issue

The Tech Issue

Sublimation 7.0

teaminsightmag.com

Category Insight

Basketball 2020
+
Baseball 2020

State of the
Girls’ Business

Football 2020

Baseball/Softball 2021

+
Basketball 2021

Specialty Sports 2021

Team Tech

Soccer 2021
+
Football 2021

Softgoods Report

Performance Apparel

/ Headwear

Girls” Uniform Trends

Girls” Performance
Product

Football Uniforms
Team Jackets

Baseball Uniforms

Uniform Trends

Soccer Uniforms
Football Uniforms
Hosiery

Hardgoods Report

Backboards

Top 30

New Girls’ Products

Goals, Cages
& Nets

Bats, Gloves
& Accessories

Training Aids for
Specialty Sports

Soccer
Equipment

Eye on Products

Wrestling
SM: Mouthguards

Cheer, Fast Pitch
Softball, Volleyball
Soccer, Lacrosse

Gloves
SM: Braces
Hosiery

Sport Bags
SM: Protective Gear

Officials
SM: Protective Apparel

Football Training

Selling Opportunities

The Ball Business

Fashion/Decorating
Forecast

Training Aids

Headwear
Decorating

Volleyball
Wrestling
Cheer
Hockey
Track & Field

Portable Goals

Bonus Distribution

NSGA Management Conference &
Team Dealer Summit

Sports Inc. Summer
Team Dealers Show

NBS Summer Athletic Market

Sports Inc. Fall

Team Dealers Show

NBS Fall Athletic Market

BSN Sports Annual Sales Meeting
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Circulation and Advertising Rates

Independent Specialty Team Dealers
Team Dealers (i.e. Lacrosse, Spirit, Soccer, etc...)

Team Dealer
Road Sales
People

MAILED
CIRCULATION

Institutional
Team Sales L
Organizations Advertising Rates
& Catalogs Ad Size 1x 3x 6x 12x
Full Page $5,000 $4,750 $4,525 $4,350
Team Buyers at Full-Line Team Buying Groups 1/2 Page $3,250 $3,085 $2,950 $2,825
Sporting Goods Stores and NSGA Members 1/3 Page $2,750 $2,615 $2,485 $2,375
1/4 Page $2,000 $1,900 $1,865 $1,725
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News, analysis, opinion.

Published on the first and third
Thursdays of every month.

t’nmmmsmm'sxm ADVERTISE  ARCHIVES  CONTACT  SUBSCRIBE

USSSA Making Lif
Team Daing Life Even More Complicated for

[
v ot e s
‘behind you, here comes Tiews that the | S s

ot o (USSSA) has amnonced basob b stamqurg Y
‘Read the full story, Lo fard changes, SEPTEMBER 19, 2019
News, analysis and opinion. Edited by Michael Jacobsen.

From the most i itorial staff in the team d &:nunr DREAMS

~,

Delivered to your email on the frst and third Thursdays of each month.

Four More Businesses Hall of Famer Nancy
Named to NSGA Verified Lieberman Teams With BSN
Independent Dealer Program  Sports

PUBLISHED

Looking to recognize the most qualified BSN Sports is partnering with Basketball
and experienced independently owned Hall of Famer Nancy Lieberman to help
team dealers and retailers, the National levate girls’ sports by providing curated
‘Sporting Goods Association (NSGA) has coaching resources, content and support.
granted four
Verified Independent Dealer status. Read
the full story.

4,500+

DIGITAL
DISTRIBUTION

24.7%

OPEN RATE

4,110+

24X

EACH YEAR

PAGE VIEWS

Advertising Rates

Ad Size Top Banner Side Box
Month 2 2 Three Named to Sporting NJCAA Creates Esports
8 Moriths $2,500 $2,000 Goods Hall of Fame Association for Junior
Colleges

‘The Sporting Goods Industry Hall of Fame

6 Months $4 ,000 $3: 200 will induct (iree sporting gruyods industry We are not happy about it, but we do feel
pioneers into its Class of 2020 next May. compelled to report that the National

12 Months $7,000 $5,6OO Peter Capolino, Robert d Junior Coll

Klaus Obermeyer, will join more than 170 (NJCAR), the national governing body of
retailers... Read the full story. two-year college athletics, has created
NJCAA Esports. Read the full story.

Sponsored Content Block

Package 1x Rate

Email Blast $1,000

Email Blast + Advertorial + Web Ad $2,500

Team Insight Extra launch June 2019. Statistics Source: Google Analytics June, 2019 - October, 2019
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teaminsightmag.com
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9,000+

PAGE VIEWS

Advertising Rates

Ad Size Top Banner Side Box
3 Months $1,500 $1,000
6 Months $2,750 $2,000
12 Months $5,000 $4,000

Issue Delivery Email Blast Rates (6x per year)

Ad Size Per Issue
Side Box $350
Banner $500

Sponsored Content Block

Package 1x Rate

Email Blast $1,000

Email Blast + Advertorial + Web Ad $2,500

Statistics Source: Google Analytics October, 2018 - October, 2019

teaminsightmag.com
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ADVERTISE SUBSCRIBE GETPRINT ARCHIVES CONTACT

Hard on the Hardwood

While it may not command a ton of hard goods, basketball remains one of the top team
sports for dealers. Why? Because all of those uniforms, warmups, bags, balls and fanwear
are being purchased and used year-round by an increasing number of both boys and girls.

Read the full story

BASEBALL / SOFTBALL

Covering All Bases

v
Participation in both baseball and fast-
pitch softball is continuing to trend
upward, especially at the high school level.
Although schools, leagues, organizations

[ sesovere |
Hot On Top

At The Table: Kelly Richardson (President,
Richardson Cap), Chad Kennedy (National
Sales Manager, The Game) and Mike Hiskey
(Creative Director, Pukka).

and the sports’
pleased with the growth... Read the full story

Trend Right

Be Aware of the Tax

TEAMINSIGHT [iRsa

RUSSELL

ATHLETIC

AMERICA

PRIVATE LABEL SUBLIMATED
UNIFORMS AND APPAREL

COMBOS

SEE ALL THE COLORS AT TEAM.OUTDOORCAP.COM »

Stay. Stay. Stay. Stay.
Stayin'

Competiti

in Retail!

GET THE EBOOK
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Contact Information
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Michael Jacobsen
201-396-7005
mjacobsen@formuladmedia.com
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Jeff Nott

516-305-4711
jnott@formula4media.com

teaminsightmag.com

Sales

Katie O’Donohue
828-244-3043
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