
GOOD VIDEO BRINGS 
YOU MORE LEADS



Best 
Practices for 

Creating 
Sales Videos

OVERVIEW

Marketers have to really wow prospects and give them a reason to 
engage, and that starts with your thumbnail image. Using an 
animated GIF with motion can increase your chances of catching their 
eye. Consider recording in front of an interesting locale or weave a 
story into the video. Let’s take your advertisement to the next level by 
preparing spaces for its sales team to record.
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BE INTERESTING
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An easy way to capture attention is with motion, you can 
use a GIF as your video thumbnail. It’s eye-catching and 
tells a story. For example, a cutie baby shows in front of 
the camera and smile, making viewers want to smile 
back and, perhaps, click.

Above all, keep sustaining the viewer’s interest which 
you have to get to the point fast, telling them what they 
cab get from the video, or asking relevant and probing 
questions. Using creative way to deliver an effective 
message while still entertaining.
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TAILOR YOUR VIDEOS 

TO THE BUYER 
PERSONA
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Tailor Your 
Videos to 

The Buyer 
Persona

If you talk about your product, do so in the context of your 
customers' challenges and what it means to them personally, 
like making them so successful they get promoted. The sales 
videos should keep them focused on the buyer’s needs:
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Why them?
In the first five seconds, 
appeal to the prospect’s ego. 
Let them know that this isn’t a 
batch-and-blast message and 
why it’s in their interest to 
keep watching.

Tailor Your 
Videos to 

The Buyer 
Persona

Why you?
Explain how you’re going to 
add value to their business. 
Don’t pitch features here, pitch 
benefits. The goal is to 
convince them to schedule a 
call, so leave them with at 
least a few lingering questions.
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Why now?
Explain the compelling event.

Call to action
In as specific terms as 
possible, suggest a date 
and time to talk or meet.
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BASIC ELEMENTS IN 

SEE, HEAR AND TAKE 
SERIOUSLY
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Basic 
Elements 
on See, 
Hear and 
Take 
Seriously

Lighting
Natural lighting is best and, often, free. Record 
videos in front of a window in the morning and 
afternoon to avoid harsh light. If you dedicate 
a conference room as a recording studio, 
make sure it has soft lighting.
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Basic 
Elements 
on See, 
Hear and 
Take 
Seriously

Location
Part of the appeal of personalized one-way videos is that they 
contain authentic imperfections. 

Try to tailor the background to the situation, and always dress 
the part. If you’re selling enterprise legal software, don’t 
record from your kitchen in your pajamas while your cat 
knocks things off the counter behind you.

Sound
Record in a relatively quiet space or use headphones 
with a microphone to dampen background noise.
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BIG CONCEPT
It doesn’t too late to get started, so jump in, give it a try, and 
keep this guide around for when you’re ready for more pointers!

Source: Best practices for creating sales videos by Ryan O'Hara, VP of Growth, LeadIQ
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Need help for Your Video Ads? 
Speak to our experts. Get in touch today.  
https://bit.ly/2Gmh6nB 

CONTACT US

🎥
+852-23720707

sales@onemedia.hk

www.onemedia.hk

23/F, Linkchart Center, 2 Tai Yip Street, 
Kwun Tong, Kowloon, Hong Kong

https://bit.ly/2Gmh6nB
mailto:sales@onemedia.hk
http://www.onemedia.hk


THANK
YOU
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