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Executive Summary 

Fix-It Fairs are community repair events (CREs) with the potential to extend product life three ways:  
● Inspire the public to repair household goods; 
● Teach the public repair techniques; and 
● Encourage the public to hire repair professionals.  

 
In 2017, the City of Eugene hosted three Fix-It Fairs and took steps to measure if attendance at the 
events correlated with potential product life extension through repair. To measure the effectiveness 
of the events, the City surveyed both Fair participants and the repair professionals that repaired items 
at the Fairs. Fair participants were surveyed about their attitudes and behaviors regarding repair at 
four points in time: 

● As they entered a Fix-It Fair, before having their item worked on (“pre-Fair”) 
● As they exited a Fair (“post-Fair”);  
● Six months after attending a Fair; and 
● Twelve months after attending a Fair.  

 
Primary findings from the participant surveys include: 

● Nearly 75% of participants reported that the item they brought to the Fair was successfully 
repaired.  

● Ninety-six percent reported satisfaction with the Fairs and 98% said they would recommend 
Fix-It Fairs to others. 

● Pre- and post-Fair surveys indicate that the Fairs did not increase participants’ willingness to 
purchase more durable items or repair broken items. Drawing conclusions from these results is 
difficult, however, given a number of challenges with obtaining valid data. 

● Without  additional data collection steps, surveys alone may not be the best way to measure 
effectiveness: 

○ The comparison of Fair participants with a control group yielded no meaningful insights 
as the two groups ended up differing dramatically in age, gender, race, and household 
size. For example, Fair participants that completed all the surveys were 80% female 
while the control group was 55% male. 

○ Despite collecting survey data from Fair participants four times over the course of one 
year, the findings proved inconclusive as steep attrition in participation undermined the 
validity of the surveys. The pre-Fair survey was completed by 290 participants but only 
77 completed the 12-month survey. 

 
Repair professionals provided data on their business activities one year before and one year after the 
Fairs. The primary findings of the repair professional surveys were: 

● The small sample size of eight participants prevents any conclusions from being made;  
● Participating in the Fix-It Fairs did not appear to impact sales. Half of the participating 

businesses experienced increases in sales and half experienced decreases in sales; and   
● No conclusions can be reached about how these CREs may or may not have impacted the 

region’s repair economy. 
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Introduction 

Community Repair Events (CREs), also known as “Repair Cafes”" “Fixit Clinics” and “Fix-It Fairs,” 
emerged in the late 2000’s as a local option to build awareness, provide access to repair services and 
stimulate growth in repair activities. These events are typically organized as free events for the public 
to bring household items needing repair. They utilize local hobbyists and/or repair professionals to 
provide repair service for smaller household products such as clothing, electronics, furniture, small 
appliances and bicycles. 
 
Community Repair Events (CREs) may be attractive to local governments as a tangible and 
easy-to-support intervention to boost product lifespan while reducing both material consumption and 
waste. Many communities are already conducting these types of events. However, as they gain 
popularity it is not clear if CREs produce more than a one-time change in behavior for a limited 
segment of the community. Rigorous testing is needed to assess their capacity to bring about 
transformative change in consumer behavior as well as product design and repairability. In addition to 
measuring direct impact through the number of items repaired, there’s an opportunity to look at more 
intangible shifts in consumer attitude and awareness. When focused and amplified, these shifts hold 
the potential to foster a renewed ethic of resourcefulness and thriftiness. Successful CREs may also 
highlight a growing demand for repair services, demonstrating to producers, retailers, the repair 
industry, government and educational institutions that consumer interest in durable, repairable items 
is a worthy investment. In this way, CREs may help support a long-term reorientation in the 
marketplace around product longevity as the default, not the exception. 
 
To address the existing lack of data on the impact of CREs, the Eugene Fix-It Fair Project was 
designed to 1) measure the effectiveness of CREs in shifting the public’s attitudes and/or behavior 
toward repair and 2) assess the corresponding impacts to the repair industry. The pilot project tested 
specific approaches and formats and conducted a robust evaluation to determine whether this type 
of event is effective and of value to local government programs aimed at extending product lifespan 
and reducing material consumption. This report is the third in a series that highlights not only what 
leads to success, but also where barriers or constraints exist that must be addressed. 
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Methods/Research Methods 

To measure the effectiveness of Fix-It Fairs at instilling a community repair ethic and making tangible 
impacts on Eugene’s repair economy, the research team measured the popularity of the Fix-It Fairs, 
the Fairs’ impact on the willingness of participants to repair items, and changes in volume of sales for 
the businesses that participated in the events.  
 
Fix-It Fair popularity was measured to determine whether the events were a draw for the public.. Key 
metrics for event popularity and success included:  

● Participation rates 
● How participants learned of the events 
● Resonance of key messaging 
● What about the event made them want to attend 
● Like/dislike of format and event parameters 
● Number of items repaired 
● Value of resources and partner services 
● Interest in attending future events 

   
Two methods were used to measure changes in consumer attitudes and behavior. The first was data 
collected from participants before and after the events. This data was used to assess whether the 
CREs have supported any shift in attitudes and/or behaviors around repairing household items. To 
establish a baseline, project team members, including interns and Master Recycler volunteers, 
collected survey data from participants arriving at the events. The survey was designed to assess 
underlying interests and motivations for pursuing product repair services, do-it-yourself repair options 
and participation in the events as well as potential for follow-up repair activities.  
 
Post-event data was collected from Fix-It Fair participants immediately after the Fair, as well as 6 and 
12 months after attending the events to assess whether and how much attitude or behavior had 
shifted following the events. The 6-month follow-up and 12-month follow-up surveys were 
administered to event participants and included questions about attitudes and motivations with 
additional questions on purchasing and maintenance activities conducted by respondents since the 
events. The survey questions were designed to assess changes in attitudes and behavior, duration of 
the change and the degree to which participants’ behavior toward repair and/or product life 
extension shifted since the events. Survey questions also solicited information on respondents' 
success in overcoming relevant barriers and participant demographics.  
 
Additionally, comparable surveys were concurrently administered to a control group so attitudes and 
behaviors on repair could be compared with those of the Fix-It Fair participants. However, because of 
differences in the recruitment strategies for Fair participants and the control group as well as the 
effects of attrition in the response rate of Fair participants, the two populations differed significantly in 
age, gender composition proportion, number of household members, and sample size. These 
differences prevented the research team from being able to analyze any meaningful comparisons. 
Consequently, the comparative control group data has not been included in the analysis, results, and 
discussion for this study but is provided in  Appendix C: Control Group Analysis and Discussion.  
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A variety of metrics were developed to inform the assessment participant attitudes and behaviors 
including:  

● number of items repaired;  
● willingness to seek repair options;  
● value of repair options;  
● key barriers or limitations to utilizing repair services; and 
● interest in DIY repairs and other product lifespan extension activities, etc.  

 
The results of the participant assessment are compiled in the Results and Discussions and 
Conclusions sections below. Appendix A: Participant and Control Group Surveys list the questions used 
to evaluate changes to participants and control group members’ willingness to repair items. 
 
To assess the impact on the local repair industry the project team monitored changes in sales for the 
repair businesses that attended Fix-It Fair events. Project team members collected sales data from 
eight of the local repair businesses that participated in the Fix-It Fairs. Data collected was for the first 
and second quarters of 2016, 2017, and 2018. The rationale being that if the Fairs meaningfully impact 
Eugene’s repair industry then there will be a marked difference in the sales data from 2018 after the 
events were held. To simplify reporting, the repair professionals were allowed to select one or more 
of the follow data points to share with the team: 
 

● Amount of dollars earned; 
● Number of customers served; 
● Number of items repaired; 
● Percentage change in dollars earned; 
● Percentage change in customers served; 
● Percentage change in number of items repaired. 

 
Additionally, the team asked how many Fairs the repair professionals attended and whether they 
enjoyed participating in the events. See Appendix B: Vendor Surveys for a full list of questions vendors 
were asked to report on. 
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Results 

Participant Surveys 

Demographics 

A total of 290 people attended the Fix-It Fairs and completed at least one survey (228 pre-Fair, 152 
post-Fair, 102 at 6 month follow-up, and 77 at 12 month follow-up).  Participant demographics were 
only completed at 12 month follow-up and are presented in Table 1.  

Fix-It Fair Attendee Change 
Analyses were conducted on attendee data examining changes in their attitudes after attending the 
Fair. The attendees’ likelihood to attempt a repair or to take an item to a repair professional is 
presented across the four evaluation periods by item type in Figures 1 and 2. Additionally, for 
attendees who provided both pre-Fair and immediate post-Fair data the research team completed a 
repeated measures t-test to examine change in their likelihood to engage in repairing or taking for 
repair specific types of items (Tables 2 – 3) as well as general behaviors (Table 4). 
 
Post-Fair, attendees did not report any significant changes to their likelihood to attempt repairs on 
their own (Table 2). However, they reported being significantly more likely to take all types of items to 
a repair professional (p < .05), with the exception of small electronics, which did not change (Table 3). 
Finally, after the Fair the participants reported no changes to their overall intention towards repair, 
including actions such as attempting to repair items, take them for repair, choose more repairable 
items, and throw away broken items (Table 4).  
 
Interestingly, at both 6 months and 12 months attendees reported being more likely to attempt to 
repair clothing items than at pre-Fair (Tables 5 and 8). At 12 months they were less likely to take a 
broken small electronic item in for repair (Table 9). Compared to pre-Fair, at 6 months attendees were 
more likely to pick more repairable items and throw away less broken items (Table 6). At 12 months 
they also report less likelihood of throwing away broken items (Table 10). 
 
The post-Fair survey collected data on the barriers that impeded participants from repairing items 
(Table 11) as well as on the participants’ satisfaction with the Fairs (Table 12). Fifty participants listed 
lack of time as a barrier, and 132 listed lack of knowledge, 12 listed not needing to repair items, and 49 
listed lack of confidence as a barrier. Ninety six percent of participants reported being satisfied with 
the Fairs and 98% reported that they would recommend the Fairs to others.   
 
Satisfaction data was drawn from respondents who reported a qualitative satisfaction rating.  The 
Likert scale rating on a 1-5 point scale was M = 3.99; SD = 1.4.  On the rating of yes/no for “Were you 
satisfied?”, 96% of the attendees said yes and 98% would recommend the Fair to others. 
 
Finally, 74.7% reported that their item was repaired. 
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Table 1: Participant Demographic Information by Group 

  Fix-it Fair Attendees 
(Sample Size = 77) 

Gender 

Female 
 
Male 
 
Preferred not to Answer/No Answer 

62 (80.5%) 
 

13 (18.9%) 
 

2 (2.6%) 

Race 

White 
 
Native American/American Indian 
 
Asian 
 
Preferred Not to Answer/No Answer 
 
Hispanic/Latino 

58 (85.3%) 
 

0 (0%) 
 

2 (2.29%) 
 

17 (11.8%) 
 

0 (0%) 

Age 

18 - 24 
 
 25 - 34 
 
 35 - 44 
 
 45 - 54 
 
 55 - 64 
 
 64+ 

1 (1.3%) 
 

4 (5.2%) 
 

8 (10.4%) 
 

14(18.2%) 
 

17 (22.1%) 
 

33 (42.9%) 

People in Household – Mean (SD)     

1.9 (1.0)  3.2 (0.8) 

Household Under 18– Mean (SD)     

1.3 (0.7)  2.3 (0.9) 
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Note: Bolded lines indicate significant effects at alpha = .05 
 

Table 2: Fair Attendees Change in Self-Repair Intentions 
(Pre-Fair to Post-Fair) 

Likelihood to 
Attempt Repair:  Pre-Fair  Post-Fair  t  p 

Small electronics  2.1  2.1  -0.1  0.907 

Small appliances  2.6  2.5  0.9  0.361 

Clothing  3.7  3.9  -1.3  0.207 

Furniture  3.4  3.2  1.9  0.055 

Tools  3.2  3.1  1.5  0.136 

  

Table 3: Fair Attendees Change in Professional Repair 
Intentions (Pre-Fair to Post-Fair) 

Likelihood to Take to 
Item to Repair 
Professional:  Pre-Fair  Post-Fair  t  p 

Small electronics  3.3  3.4  -0.8  0.428 

Small appliances  2.7  2.9  -2.0  0.050 

Clothing  2.2  2.5  -3.7  0.001 

Furniture  2.4  2.6  -2.2  0.030 

Tools  2.2  2.4  -2.7  0.009 

  

Table 4: Fair Attendees Change in General Intentions (Pre-Fair 
to Post-Fair) 

How Likely Are You 
To do the Following?  Pre-Fair  Post-Fair  t  p 

Try and repair  3.6  3.5  0.9  0.343 

Take to be repaired  2.9  3.1  -1.5  0.144 

Choose more 
repairable  3.8  3.9  -0.5  0.637 

Throw away/Recycle  3.3  3.1  1.1  0.255 
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Table 5: Fair Attendees Change in Self-Repair Intentions 
(Pre-Fair to 6 Months) 

Likelihood to 
Attempt Repair:  Pre-Fair  Post-Fair  t  p 

Small electronics  2.0  1.9  -0.3  0.801 

Small appliances  2.4  2.4  0.4  0.694 

Clothing  3.6  3.9  -2.0  0.048 

Furniture  3.4  3.4  -0.7  0.476 

Tools  3.1  3.2  -0.5  0.599 

  

Table 6: Fair Attendees Change in Professional Repair 
Intentions (Pre-Fair to 6 Months) 

Likelihood to Take to 
Item to Repair 
Professional:  Pre-Fair  Post-Fair  t  p 

Small electronics  3.3  3.5  -1.9  0.056 

Small appliances  2.6  2.8  -1.8  0.071 

Clothing  2.1  2.2  -1.6  0.112 

Furniture  2.4  2.5  -1.0  0.343 

Tools  2.3  2.4  -1.2  0.246 

  

Table 7: Fair Attendees Change in General Intentions (Pre-Fair 
to 6 Months) 

How Likely Are You 
To do the Following  Pre-Fair  Post-Fair  t  p 

Try and repair  3.4  3.6  -1.5  .145 

Take to be repaired  2.8  2.8  -.0.2  .853 

Choose more 
repairable  3.6  3.9 

 
-2.4 

 
.019 

Throw away/Recycle  3.3  2.8  3.5  .001 
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Table 8: Fair Attendees Change in Self-Repair Intentions 
(Pre-Fair to 12 Months) 

Likelihood to Attempt 
Repair:  Pre-Fair  Post-Fair  t  p 

Small electronics  2.0  2.0  -0.4  0.672 

Small appliances  2.5  2.4  0.2  0.833 

Clothing  3.8  4.2  -2.9  0.005 

Furniture  3.4  3.6  -0.9  0.365 

Tools  3.3  3.3  -0.5  0.646 

 

Table 9: Fair Attendees Change in Professional Repair 
Intentions (Pre-Fair to 12 Months) 

Likelihood to Take to 
Item to Repair 
Professional::  Pre-Fair  Post-Fair  t  p 

Small electronics  3.3  3.6  -1.1  0.047 

Small appliances  2.7  2.8  -2.1  0.306 

Clothing  2.1  2.1  -3.6  0.678 

Furniture  2.4  2.6  -2.2  0.410 

Tools  2.3  2.4  -2.7  0.471 

  

Table 10: Fair Attendees Change in General Intentions 
(Pre-Fair to 12 Months) 

How Likely Are You 
To do the Following  Pre-Fair  Post-Fair  t  p 

Try and repair  3.5  3.7  -1.1  .270 

Take to be repaired  2.8  3.0  -0.9  .353 

Choose more 
repairable  3.6  3.9 

-1.4  .182 

Throw away/Recycle  3.3  2.3  5.7  .000 
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Table 11: Barriers to Repair Reported by Fair Attendees 
(Post-Fair) 

Reason  Number of Attendees 

Lack of Time  50 

Lack of Knowledge  132 

Not Needed 
(Disposable Item)  12 

Lack of Confidence  49 

 
 

Table 12: Attendee Approval Rating of the Fair (Post-Fair) 

Percentage who 
reported being 
satisfied with the Fair  96% 

Percentage that 
would recommend 
the Fair to others  98% 
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Figure 1: Fair Attendees Self-Repair Intentions Over Time 

  
 
Figure 2: Fair Attendees Professional Repair Intentions Over Time 
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Qualitative Participant Satisfaction Data 

The post-Fair survey asked what could be done to improve future Fairs. This question was answered 
by 132 respondents. Forty-seven (35%) shared that the Fairs needed no improvements and the 
remaining 85 gave suggestions for improvements. Most suggestions addressed logistical issues and 
no suggestions to cease offering Fairs to the public. Endorsements of the Fairs include: 

● “Have more of these!” 
● “Have fix-it Fairs regularly” 
● “You are doing well with advertising and equipment repair and congenial persons. Thank you, 

thank you.” 
● “Everything was great!” 
● “The repair experience was great and what I hoped for. But the slow reception was onerous. It 

was hard watching all the staff wonder (wander) around while only one pair did the repair 
assessment and connecting to repair people. Overall, I give this experience a high grade and 
appreciate what I gained - I just saw what I thought were avoidable inefficiencies.” 

● “Loved it - thank you!” 
 
Suggestions for improvements included: 

● “More times and more hands on.” 
● “More room; larger tables for repairs. Now that you know what might com through the door, 

more repairers for some items; perhaps more visuals for some repair tables (e.g., clothing 
repair) or some visuals on the website. some of us lack imagination of the possibilities....” 

● “Larger space more equipment. Ex. power equipment - cords, plastic bags, etc. small things. 
Let people know who is providing this service.” 

● “More fixers!” 
● “Welding station for small cell phone parts.” 
● “Better logistics.” 
● “Have more repair people. Have separate list for different kinds of repairs instead of all on one 

list.” 

Repair Professional Surveys 
Ten repair professionals participated in the Fix-It Fairs. Of the eleven, two declined to provide survey 
data. The repair professionals repaired and provided repair instruction for the following types of items 
at the CRE’s: electronic equipment, small appliances jewelry, clothing and other textiles, furniture, 
hand tools, gardening equipment, and luggage. Including Eugene’s Fix-It Fairs, the repair 
professionals collectively attended 21+ CREs, and they unanimously found participating in the CREs to 
be a positive experience: 
 

● “Great experience, much fun. Can't wait for the next one” 
● “Lots of fun seeing old friends from the other tv shops and educating consumers” 
● “Fantastic! It's actually one of my favorite things to be involved in” 
● “Good-enjoyed the interactions with people needing help, as well as the other fixers and 

volunteers. Good community building” 
● “Rewarding....like riding a wave of challenges that end in satisfying outcomes” 
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Table 13, below, shows the sales performance data of the eight repair professionals that participated 
in the study for 2016, 2017, and 2018. The names of the repair professionals are not shown to protect 
their businesses’ sensitive data private. The units used to measure sales performance vary since each 
participant was allowed to report different measurements of performance. Table 13 shows that 
between 2016 and 2017 half of the repair professionals experienced a decline in sales performance, 
just over a third had stable performance, and one of the eight experienced growth. The table also 
shows that compared to their 2016 and 2017 trends, half of the repair professionals experienced a 
decline in performance while the other half experienced growth in 2018. 
 

Table 13: Community Repair Events’ Impact on Participating Repair Professionals 

Repair 
Professional

s 
Service 

Performance of 1st and 2nd 
Quarters (Units Vary) 

2016 & 
2017 

Trend 

2018 
Comparison 

To Trend 2016  2017  2018 

A  Sewing 
2-3 items 
repaired  

1-2 items 
repaired 

0 items 
repaired  Declining  Declining 

B 
Power 
tools  NA 

1% change 
in items 
repaired 

1-2% change 
in items 
repaired  Stable  Growing 

C  Electronics 

$650 in 
repair 
sales 

$300 in 
repair 
sales 

$60 in repair 
sales  Declining  Declining 

E  Sewing 
195 
customers 

165 
customers 

172 
customers  Declining  Growing 

F  Electronics  NA 
1000 
customers 

2600 
customers  Stable  Growing 

G  Electronics  NA 
271 
customers 

265 
customers  Stable  Declining 

H 

General 
repair 
services 

$335 in 
repair 
sales 

$380 in 
repair 
sales 

$425 in 
repair sales  Growing  Growing 

I  Electronics 

$90,000 in 
repair 
sales 

$49,000 in 
repair 
sales 

$28,000 in 
repair sales  Declining  Declining 
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Discussion and Conclusions 

CRE Event Attendees Attitudes and Behaviors Towards Repair 

In the analysis phase  of this study several methodological issues emerged that challenge the 
reliability of the research team’s findings. Parity between the control and intervention (participant) 
groups was not achieved because of differences in recruitment strategies, which resulted in major 
demographic differences between the two groups. Control group participants were recruited using 
only social media while event participants were recruited through social media, flyers, print 
advertising, outreach through partner agencies and the City of Eugene website.  
 
Likewise, declining survey participation among participant group members, although predictable, 
skewed demographics. Notably, the 12-month follow-up survey respondents were older and much 
more likely to identify as female than the pre- and post-event respondents.  
 
One possible cause of the declining participation amongst event participants may be that survey 
incentives were smaller for participants than for control group members.  See Table 14, below,  for 1

survey incentives. Another cause may be the length of the surveys. Some participants complained 
that taking the post-event surveys was a burden after waiting in line and then participating in the Fix-It 
Fair. This may have also applied to the 6- and 12-month follow up surveys.  
 

Table 14: Incentives to Participate in Surveys for Fix-It Fair Participants and Control 
Group 

Survey  Fix-It Fair Participants  Control Group 

Pre-Fair  Repair and training services  N/A 

Post-Fair  Repair and training services  $5 

6 Month  $5  $10 

12 Month  $10  $15 

 
The findings did indicate that the Fix-It Fairs hosted by the City of Eugene in 2017 were enjoyable 
events but correlated with limited positive changes in repair-related attitudes and behaviors. Without 
additional data either from comparisons to the control group, it is unclear if the lack of long-term 
change was due to the events’ format, location, frequency or other factors related or unrelated to the 
Fix-It Fairs. Other methods that may be more effective than surveys for determining the impacts of the 
above factors and the general event efficacy would be follow-up interviews of survey respondents or 
focus groups. 

1 Survey incentive amounts varied between the participant and control groups because the initial incentive for the participant 
group was considered to be participation in the Fix-It Fairs. Having a lower incentive amount for the participant group also 
helped the project team to save on project costs.  
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The size and frequency of the 2017 Fix-It Fairs may have contributed to the lack of long-term change 
as well. Because the events numbered over 100 participants each, it was critical that repair volunteers 
quickly completed repair attempts, leaving minimal time for participants to have a learning 
experience. In the future it is recommended that event hosts tailor the format of the events to the 
intended outcome. If the goal is to prevent a limited amount of waste from entering the landfill and to 
raise general awareness of available repair options amongst a small group of people (relative to the 
size of an entire community) in the short term, infrequent large events, such as the 2017 Fix-It Fairs, 
may be the most appropriate format. However, if the goal is long-term behavior change and 
empowerment of participants to fix their own items or seek out repair options, more intimate events 
with higher frequency that push fixers to teach rather than perform repairs may be more effective. 
Likewise, skill-based workshops (ex: lamp-repair, sock darning, basic sewing skills) could be an 
excellent pairing to the larger repair events. These are factors worth testing in future studies.  
 
Because this study was unprecedented, much has been gained for future CRE researchers and event 
hosts. In future studies it is recommended that researchers take the following steps to work towards 
more robust, reliable results: 

● If using a control group, make sure that control and intervention group participants are 
recruited and incentivized identically, including outreach methods and incentive values. 

● Consider using an interview or focus group methodology to dig deeper into participant 
behavior and attitude, either in place of or in addition to the survey methodology. While 
surveys provide quantitative data, a skilled interviewer or facilitator can help surface useful 
takeaways and suggestions that do not emerge in brief, impersonal surveys.  

● Control for or take into account factors such event format, location, frequency and other 
factors that may contribute to the participation levels and engagement.  

● A study comparing the outcomes of Repair Cafe-style events and Fixit Clinic-style events may 
prove enlightening as a test for event formatting.  

● Shortening surveys and consistent incentive rates between participant and control groups may 
help to reduce participant respondent attrition in future studies.  

CRE Impacts on Local Repair Businesses 

After completing the survey of participating repair professionals’ sales performance, it became clear 
that the method of measuring impact was inadequate for the task. The sample size obtained for this 
study was not large enough to provide an accurate assessment of the degree to which the CREs may 
have impacted Eugene’s repair economy. Nor did the study make use of a control group that could 
have highlighted how the CREs may have impacted the sales of the participating repair professionals 
differently than the sales of non-participating repair businesses. For example, it may be possible the 
CREs have no impact on sales, only effecting change on participating businesses or CREs may change 
the sales for both participating and non-participating businesses alike. Likewise, while attendance at 
the Fix-It Fairs was relatively large (over 400 participants at three events), participants comprised only 
0.23% of Eugene’s population. Even if all participants became repair devotees and evangelists, the 
change is unlikely to be perceptible when spread out through the participating businesses, let alone 
all repair businesses in the Eugene metro area. Other factors, such as employment levels, consumer 
confidence and advertising, may have impacted the local repair industry. With such a small sample 
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size, it is difficult, if not impossible, to isolate the impact of Fix-It Fair events or business participation 
as the variable with most impact on business performance. Likewise, with a small sample size of 
participating businesses and no control group for comparison, it is impossible to draw conclusions 
about the impact on the local repair industry.  
 
The participating repair businesses experienced a variety of outcomes during the study period. Half 
saw declines in repair services sold and half saw growth. The survey results provided no insight into 
why the result was so evenly divided. The survey did show that the type of repair service offered was 
not found to correlate with a given business’ decline or growth in sales, making it impossible to 
conclude whether or not Fix-It Fair participation had any impact on repair business activities.  
 
For future studies, it is recommended that researchers seek out a sample size of repair businesses 
sufficient for the region under study and that a control group of businesses is used to distinguish 
changes in sales that cannot be attributed to regional fluctuations for repair service demand. Similarly, 
it is critical that future studies account for the sample of size of participants and that that sample size 
be large enough to show an impact to the local repair industry.  
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Appendix A - Participant and Control Group Surveys 
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Contact Information

Fix-It Fair Pre-Event Survey

First Name

Last Name

1. Please let us know your preferred first and last name:*

2. What is your email address?*

3. What is your phone number? (Optional)

1



Fix-It Fair Pre-Event Survey

4. Which Fix-It Fair are you attending today?*

July 16, 2017

September 23, 2017

December 2, 2017

 0 1 2 3 4 5+

Disposed of

Successfully repaired

yourself

Had repaired by a repair

professional

Unsuccessfully

attempted to repair

yourself

Unsuccessfully

attempted to have

repaired by a repair

professional

5. In the last 12 months, how many broken items have you:*

 Very unlikely Unlikely Somewhat likely Likely Very likely

Try to repair a broken

household item by

yourself?

Take a broken

household item to be

repaired by a repair

professional?

Choose household items

that are more

repairable?

Throw away or recycle a

household item?

6. How likely are you to do the following:*

2



7. Which item did you bring to the Fix-It Fair today?

Very unlikely Unlikely Somewhat likely Likely Very likely

8. How likely are you to attempt to fix the item you brought to the Fix-It Fair today on your own?*

Very unlikely Unlikely Somewhat likely Likely Very likely

9. How likely are you to take the item you brought to the Fix-It Fair today to a professional repair person to

repair it?

 Very unlikely Unlikely Somewhat likely Likely Very likely

Small electronics (i.e.

cell phone, camera, etc.)

Small appliances (i.e.

toaster or blender)

Items of clothing

Furniture

Home and garden tools

10. How likely are you to attempt to fix the following types of items on your own?*

 Very unlikely Unlikely Somewhat likely Likely Very likely

Small electronics (i.e.

cell phone, camera, etc.)

Small appliances (i.e.

toaster or blender)

Items of clothing

Furniture

Home and garden tools

11. How likely are you to take the following types of items to a professional repair person?*

12. Do you feel confident identifying the repairability or durability of a potential new purchase?*

Yes

No

3



13. How many Fix-It Fairs or Repair Cafe events have you attended before today?*

0

1

2

3

4

5+

Other (please specify)

14. What are some barriers that might prevent you from repairing a household item?

Time

Lack of repair knowledge

Not necessary (item is disposable)

Lack of confidence

Other (please specify)

15. How did you find out about this event?

City of Eugene printed publication

City of Eugene website

Neighborhood association 

Other organization's website

Facebook

Instagram

Newspaper advertisement

Online advertisement 

Radio advertisement

Email newsletter or listserv

Flyer posted around town

Word-of-mouth

4



Contact Information

Fix-It Fair Post-Event Survey

First Name:

Last Name:

1. Please let us know your preferred first and last name:*

2. What is your email address? *

3. What is your phone number? (Optional)

1



Fix-It Fair Post-Event Survey

 Very unlikely Unlikely Somewhat likely Likely Very likely

Try to repair a broken

household item by

yourself?

Take a broken

household item to be

repaired by a repair

professional?

Choose household items

that are more

repairable?

Throw it away or recycle

a household item?

4. How likely are you to do the following:*

Very unlikely Unlikely Somewhat likely Likely Very likely

5. How likely are you to attempt to fix the item you brought to the Fix-It Fair today on your own?*

Very unlikely Unlikely Somewhat likely Likely Very likely

6. How likely are you to take the item you brought to the Fix-It Fair today to a professional repair person to

repair it?

*

 Very unlikely Unlikely Somewhat likely Likely Very likely

Small electronics (i.e.

cell phone, camera, etc.)

Small appliances (i.e.

toaster or blender)

Items of clothing

Furniture

Home and garden tools

7. How likely are you to attempt to fix the following types of items on your own?*

2



 Very unlikely Unlikely Somewhat likely Likely Very likely

Small electronics (i.e.

cell phone, camera, etc.)

Small appliances (i.e.

toaster or blender)

Items of clothing

Furniture

Home and garden tools

8. How likely are you to take the following types of items to a professional repair person?*

9. Do you feel confident identifying the repairability or durability of a potential new purchase?*

Yes

No

10. How many Fix-It Fairs or Repair Cafe events have you attended, including today?*

0

1

2

3

4

5+

Other (please specify)

11. What are some barriers that might prevent you from repairing a household item?

Time

Lack of repair knowledge

Not necessary (item is disposable)

Lack of confidence

12. What item(s) did you bring to be fixed today?

3



13. Who repaired your item(s) today?

14. Was your item repaired?*

Yes

No

15. If so, what was your satisfaction with the repair?*

Very unsatisfied

Unsatisfied

Somewhat satisfied

Satisfied

Very satisfied

16. Were you satisfied with your experience at this event?

Yes

No

17. Would you recommend attending a Fix-It Fair or other community repair event to friends or family?

Yes

No

18. Why or why not?

19. What was your experience like?

20. How can we improve your experience?

4



Fix-It Fair - 6 Month Attendee Follow Up

In 2017, you attended one or more of the City of Eugene's Fix-It Fairs. We'd like to know more about how you feel about repair and our

local repair businesses. Please take three minutes to answer nine simple questions about your approach to repair. As a thank you for

taking this survey, the first 100 attendees to complete this survey will receive a $5 Amazon gift card.

We appreciate your input. Thank you!

 0 1 2 3 4 5+

Disposed of

Successfully repaired

yourself

Had repaired by a repair

professional

Unsuccessfully

attempted to repair

yourself

Unsuccessfully

attempted to have

repaired by a repair

professional

1. In the last 6 months how many broken items have you:*

 Very Unlikely Unlikely Somewhat Likely Likely Very Likely

Try to repair a broken

household item

yourself?

Take a broken

household item to be

repaired by a repair

professional?

Choose more repairable

or repairable household

items?

Discard it?

2. How likely are you to do the following:*

Very Unlikely Unlikely Somewhat Unlikely Likely Very Likely

3. Today, how likely are you to attempt to repair the item(s) you brought to the Fix-It Fair on your own?*

1



Very Unlikely Unlikely Somewhat Unlikely Likely Very Likely

4. Today, how likely are you to take the item(s) you brought to the Fix-It Fair to repair professional to have it

repaired?

*

 Very Unlikely Unlikely Somewhat Likely Likely Very Likely

Small electronics (ie-cell

phone, camera, etc.)

Small appliances (ie-

toaster, blender)

Items of clothing

Furniture

Home and garden tools

5. How likely are you to attempt to try to fix the following types of items:*

 Very Unlikely Unlikely Somewhat Likely Likely Very Likely

Small electronics (ie-cell

phone, camera, etc.)

Small appliances (ie-

toaster, blender)

Items of clothing

Furniture

Home and garden tools

6. How likely are you to take the following types of items to a professional repair person:*

7. Do you feel confident identifying the repairability or durability of a potential new purchase?*

Yes

No

8. How many community repair events have you attended in the last year?*

0

1

2

3

4

5+

2



9. What are some barriers that might prevent you from repairing a household item?*

Time

Lack of repair knowledge

Not necessary (item s disposable)

Lack of confidence

Other (please specify)

First

Last

10. What is your preferred first and last name?*

11. Email address*

12. ZIP Code*

3



Fix-It Fair Control Group Survey

 0 1 2 3 4 5+

Disposed of

Successfully repaired

yourself

Had repaired by a repair

professional

Unsuccessfully

attempted to repair

yourself

Unsuccessfully

attempted to have

repaired by a repair

professional

5. In the last 12 months, how many broken items have you:

 Very unlikely Unlikely Somewhat likely Likely Very likely

Try to repair a broken

household item by

yourself?

Take a broken

household item to be

repaired by a repair

professional?

Choose household items

that are more

repairable?

Throw away or recycle a

household item?

6. How likely are you to do the following:

2



 Very unlikely Unlikely Somewhat likely Likely Very likely

Small electronics (i.e.

cell phone, camera, etc.)

Small appliances (i.e.

toaster or blender)

Items of clothing

Furniture

Home and garden tools

7. How likely are you to attempt to fix the following types of items on your own?

 Very unlikely Unlikely Somewhat likely Likely Very likely

Small electronics (i.e.

cell phone, camera, etc.)

Small appliances (i.e.

toaster or blender)

Items of clothing

Furniture

Home and garden tools

8. How likely are you to take the following types of items to a professional repair person?

9. Do you feel confident identifying the repairability or durability of a potential new purchase?

Yes

No

Other (please specify)

10. What are some barriers that might prevent you from repairing a household item?

Time

Lack of repair knowledge

Not necessary (item is disposable)

Lack of confidence

3



We'd like your feedback on the materials developed to promote these repair events. Please see the

graphic included below and answer the following questions:

Marketing

Fix-It Fair Control Group Survey

Other (please specify)

11. What would you say is the main message of this poster?

Promoting an event that I can bring my family to

Promoting a political or protest event

Promoting an event where I can get something fixed

Unsure or confused

12. Did you see this poster before today's event?

Yes

No

Other (please specify)

13. If yes, where did you see it?

Facebook

Posted around town

At or around the event

Local media

N/A

4



Thank you for participating in this survey. For your efforts, we would like to give you a $5 gift card

to Amazon. 

 

We will follow up with you shortly with information about how to access your electronic gift card.

Thank You!

Fix-It Fair Control Group Survey

5



Fix-It Fair - 12 Month Attendee Follow Up

It's been close to a year since you attended one or more of the City of Eugene's Fix-It Fairs. We'd like to know how you're feel about

repair and our local repair businesses. Please take five minutes to answer thirteen simple questions about your approach to repair. As

a thank you for taking this survey, the first 100 attendees to complete this survey will receive a $10 Amazon gift card.

We appreciate your input. Thank you!

 0 1 2 3 4 5+

Disposed of

Successfully repaired

yourself

Had repaired by a repair

professional

Unsuccessfully

attempted to repair

yourself

Unsuccessfully

attempted to have

repaired by a repair

professional

1. In the last 6 months how many broken items have you:*

 Very Unlikely Unlikely Somewhat Likely Likely Very Likely

Try to repair a broken

household item

yourself?

Take a broken

household item to be

repaired by a repair

professional?

Choose more repairable

or repairable household

items?

Discard it?

2. How likely are you to do the following:*

Very Unlikely Unlikely Somewhat Unlikely Likely Very Likely

3. Today, how likely are you to attempt to repair the item(s) you brought to the Fix-It Fair on your own?*

1



Very Unlikely Unlikely Somewhat Unlikely Likely Very Likely

4. Today, how likely are you to take the item(s) you brought to the Fix-It Fair to repair professional to have it

repaired?

*

 Very Unlikely Unlikely Somewhat Likely Likely Very Likely

Small electronics (ie-cell

phone, camera, etc.)

Small appliances (ie-

toaster, blender)

Items of clothing

Furniture

Home and garden tools

5. How likely are you to attempt to try to fix the following types of items:*

 Very Unlikely Unlikely Somewhat Likely Likely Very Likely

Small electronics (ie-cell

phone, camera, etc.)

Small appliances (ie-

toaster, blender)

Items of clothing

Furniture

Home and garden tools

6. How likely are you to take the following types of items to a professional repair person:*

Completely confident Highly confident Moderately confident Slightly confident Not confident

7. How confident are you in your ability to identify the durability of a potential new purchase?*

Completely confident Highly confident Moderately confident Slightly confident Not confident

8. How confident are you in your ability to identify the repairability of a potential new purchase?*

9. How many community repair events have you attended in the last year?*

0

1

2

3

4

5+

2



10. What are some barriers that might prevent you from repairing a household item? Choose all that apply.*

Time

Lack of repair knowledge

Not necessary (item s disposable)

Lack of confidence

Other (please specify)

First

Last

11. What is your preferred first and last name?*

12. Email address*

13. Which ZIP code do you live in?*

97401

97402

97403

97404

97405

97408

Prefer not to say

3



Demographic Information

Fix-It Fair - 12 Month Attendee Follow Up

14. What is your age?

10 - 17

18 - 24

25 - 34

35 - 44

45 - 54

55 - 64

64+

15. How many people, including yourself, live in your household?

1

2

3

4

5

6+

16. How many members of your household are age 17 or younger?

0

1

2

3

4

5

6+

17. What is your annual household income?

$10,000 or less

$10,001 -  $20,000

$20,001 - $30,000

$30,001 - $40,000

$40,001 - $50,000

$50,001 - $60,000

$60,000+

18. To which gender do you most identify?

Female

Male

Non-binary/third gender

Prefer not to say

Prefer to self-describe

4



19. What your racial or ethnic identification? Please select all that apply.

American Indian or Alaskan Native

Asian

Black or African American

Hispanic or Latino

Native Hawaiian or Other Pacific Islander

White

Other

I prefer not to respond

5



Thank you for sharing a bit about yourself and your views on repair. Your contribution will go a

long way toward helping the City of Eugene best direct its waste prevention efforts.

Thank You!

Fix-It Fair - 12 Month Attendee Follow Up

6



Thank you for your willingness to participate in a research study conducted by the City of Eugene

about repair activities in our community. Community members who did not attend one of the 2017

Fix It Fairs are eligible to participate. After you complete this survey, you will receive a gift card to

Amazon for $15.

 

Thank you! We appreciate your input.

Contact Information

Fix-It Fair 12-Month Control Group Follow-Up

First Name

Last Name

1. Please let us know your preferred first and last name:*

2. What is your email address?*

3. What is your phone number? (Optional)

4. What is your Zip code?

97401

97402

97403

97404

97405

97408

Prefer not to say

5. Have you attended a Fix-It Fair?*

Yes

No

1



Fix-It Fair 12-Month Control Group Follow-Up

 0 1 2 3 4 5+

Disposed of

Successfully repaired

yourself

Had repaired by a repair

professional

Unsuccessfully

attempted to repair

yourself

Unsuccessfully

attempted to have

repaired by a repair

professional

Other (please specify)

6. In the last 6 months, how many broken items have you:*

 Very unlikely Unlikely Somewhat likely Likely Very likely

Try to repair a broken

household item by

yourself?

Take a broken

household item to be

repaired by a repair

professional?

Choose household items

that are more

repairable?

Throw it away or recycle

a household item?

7. How likely are you to do the following:*

2



 Very unlikely Unlikely Somewhat likely Likely Very likely

Small electronics (i.e.

cell phone, camera, etc.)

Small appliances (i.e.

toaster or blender)

Items of clothing

Furniture

Home and garden tools

8. How likely are you to attempt to fix the following types of items on your own?*

 Very unlikely Unlikely Somewhat likely Likely Very likely

Small electronics (i.e.

cell phone, camera, etc.)

Small appliances (i.e.

toaster or blender)

Items of clothing

Furniture

Home and garden tools

9. How likely are you to take the following types of items to a professional repair person?*

Completely confident Highly confident Moderately confident Slightly confident Not confident

10. How confident are you in your ability to identify the durability of a potential new purchase?*

Completely confident Highly confident Moderately confident Slightly confident Not confident

11. How confident are you in your ability to identify the repairablity of a potential new purchase?*

Other (please specify)

12. What are some barriers that might prevent you from repairing a household item? Choose all that apply.

Time

Lack of repair knowledge

Not necessary (item is disposable)

Lack of confidence

3



Demographic Information

Fix-It Fair 12-Month Control Group Follow-Up

13. What is your age?

10 -17

18 - 24

25 - 34

35 - 44

45- 54

55- 64

65+

14. How many people, including yourself, live in your household?

1

2

3

4

5

6+

15. How many members of your household are age 17 and under?

0

1

2

3

4

5

6+

5



7. Please provide customer counts for repair services during the 1st and 2nd quarters.

8. Please provide a percentage change in customer counts for repair services during the 1st and 2nd

quarters.

9. Please provide counts of items brought in for repair services during the 1st and 2nd quarters.

10. Please provide a percentage change in items brought in for repair services during the 1st and 2nd

quarters.

11. Please provide a count of new customers in the 1st and 2nd quarters.

If you provided data for 2016, please also provide us data for 2017 if you can.

12. Please provide volume of sales in dollar amounts for repair services during the 1st and 2nd quarters.

13. Please provide a percentage change in the dollar amount of sales for repair services during the 1st and

2nd quarters.

14. Please provide customer counts for repair services during the 1st and 2nd quarters.

15. Please provide a percentage change in customer counts for repair services during the 1st and 2nd

quarters.

16. Please provide counts of items brought in for repair services during the 1st and 2nd quarters.

2



Thank you for your willingness to participate in a research study conducted by the City of Eugene

about repair activities in our community. Community members who do not plan to attend one of the

upcoming Fix It Fairs are asked to complete 3 short surveys (5 minutes or less) over the next year.

You will need to complete one survey now, another survey in 6 months, and the final survey in a

year. After you complete each survey, we will provide you with an electronic gift card to Amazon.

For the first survey, you will receive a gift card to Amazon for $5. For the second survey, you will

receive a gift card to Amazon for $10 and for the third and final survey, a gift card to Amazon worth

$15.

 

Thank you! We appreciate your input.

Contact Information

Fix-It Fair Control Group Survey

First Name

Last Name

1. Please let us know your preferred first and last name:*

2. What is your email address?*

3. What is your phone number? (Optional)

4. Have you attended or plan to attend a Fix-It Fair?

Yes

No

1



16. What is your household income?

Less than $10,000

$10,001 - $20,000

$20,001 - $30,000

$30,001 - $40,000

$40,001 - $60,000

$60,001+

Prefer not to say

17. To which gender do you most identify?

Female

Male

Non-binary/third gender

Prefer not to say

Prefer to self-describe

18. What is your racial or ethnic identification? Please select all that apply.

American Indian or Alaskan Native

Asian

Black or African American

Hispanic or Latino

Native Hawaiian or Other Pacific Islander

White

Other

I prefer not to respond

6



Thank you for participating in this survey. For your efforts, we would like to give you a $10 gift card

to Amazon. 

 

We will follow up with you shortly with information about how to access your electronic gift card.

Thank You!

Fix-It Fair 12-Month Control Group Follow-Up

7



Appendix B - Vendor Survey Template   
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 Template_Post Fix-It Fair Vendor Survey

Thank you for agreeing to share how the Fix-it Fair has impacted your business. Below are a few questions related to your business

and the Fix-it Fair. Please answer them to the best of your ability.

1. What's your name? We way need to follow up with you and it helps to know who to ask for.

Email Address?  

Phone Number?  

2. What’s the best way to reach you?

3. How many Fix-it Fairs has your company participated in?

1

2

3

More than 3

4. What was participating in the Fix-It Fairs like? Was it a good experience or a not so good one? No matter

what you have to say, you won't offend us. Your feedback is gold to us and please know we'll treat it that

way.

When you joined the Fix-it Fair Team, you said you’d share data on how the fairs impacted your business. It’d be great if you could set

a baseline for your business sales by providing data for 2016 and 2017 and then tell us about the first six months of 2018 as well.

Please answer the following questions about your 2016 sales if you can.

5. Please provide volume of sales in dollar amounts for repair services during the 1st and 2nd quarters.

6. Please provide a percentage change in the dollar amount of sales for repair services during the 1st and

2nd quarters.

1



17. Please provide a percentage change in items brought in for repair services during the 1st and 2nd

quarters.

18. Please provide a count of new customers in the 1st and 2nd quarters.

Please provide sales information on the first and second quarters of 2018 as well.

19. Please provide volume of sales in dollar amounts for repair services during the 1st and 2nd quarters.

20. Please provide a percentage change in the dollar amount of sales for repair services during the 1st and

2nd quarters.

21. Please provide customer counts for repair services during the 1st and 2nd quarters.

22. Please provide a percentage change in customer counts for repair services during the 1st and 2nd

quarters.

23. Please provide counts of items brought in for repair services during the 1st and 2nd quarters.

24. Please provide a percentage change in items brought in for repair services during the 1st and 2nd

quarters.

25. Please provide a count of new customers in the 1st and 2nd quarters.

3



Appendix C: Control Group Analysis  

The comparison of the views on repair of the Fair participants and control failed to provide insights on 
how the Fairs impacted the Fair participants because the control group’s demographics differed 
greatly from that of the Fair participants that completed the post-Fair survey and 12 month survey, 
resulting in findings that at first glance suggest that attending the Fairs reduced the participants’ 
willingness to repair. Given the high approval rating the participants gave the Fairs (98% would 
recommend the Fairs to others), it is far more likely that differences in age, gender, and household 
size explain why the control group reports a higher willingness to repair. 

Demographics 
A total of 319 people completed surveys (211 in control and 108 in intervention), though not everyone 
completed surveys at all assessment points.  At post-Fair there were 114 in the control and 34 who 
attended the Fair.  At follow-up there were 129 control and 77 Fair attendees. Participant 
demographics were only completed at post-Fair and are presented in Table 12 by condition.  
 
Control participants were significantly younger than the Fair attendees, F(1, 169) = 181.6, p < .0001, 
while they did not differ significantly on income (p = .208). Overall household size was larger for 
control (M = 3.3) than Fair attendees (M = 1.9), F(1, 167) = 88.7, p < .0001, as was the number of children 
in the household, F(1,160) = 43.8, p < .0001.  

Immediate Post-Fair Group Comparisons 
Post-Fair assessments were collected from Fix-It Fair attendees immediately at the end of the Fair, as 
they were leaving and the control assessments were collected from non-attendees via online 
assessment the same week.  Independent sample t-tests compared Fair attendees to control on 
measures of past behaviors, behavioral intentions regarding product discard strategies, intentions to 
repair, and intentions to take for repair (see Tables 16-19 for statistical results).  Findings were that in 
the last 12-months prior to the Fair (Table 16), attendees were less likely to have disposed of a broken 
item, but also less likely to have taken it to a repair professional or to have unsuccessfully attempted 
a repair.  Fair attendees and control did not differ on attempts to repair themselves nor unsuccessful 
professional repairs. 
 
Immediately after the Fair, attendees reported being less likely to throw away or recycle a broken 
object than control (Table 17), but did not differ on overall intentions to repair themselves, take to a 
professional, or choose more repairable items in the future. 
 
We examined intentions to attempt to repair specific types of items (Table 18) and found attendees 
reported being more likely to attempt to repair small electronics, but less likely to attempt to repair 
small appliances, furniture, and tools and did not differ on clothing. 
Examining intentions to take specific types of broken item to a professional (Table 19), we found 
attendees reported being less likely to take all item types to be repaired. 
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Fix-It Fair Attendee Change 

Additional analyses were conducted on attendee data examining changes in their attitudes after 
attending the Fair.  Pre-Fair data was collected before they had met with the repair professional to fix 
their item. For attendees for whom we had both pre-Fair and immediate post-Fair data we completed 
a repeated measures t-test to examine change (Tables 20-22). 
 
After the Fair attendees reported being more likely to try to fix, choose more repairable items, and 
dispose of or recycle broken items and less likely to take items to be repaired (Table 20).  Their 
intentions to attempt to repair specific types of items remained unchanged (Table 21), but they 
reported being more likely to take clothing and tools to repair professionals (Table 22). 

12-Month Post-Fair Group Comparisons 

Post-Fair assessments were collected from Fair attendees and controls via online collection 
12-months after the Fair.  Independent sample t-tests compared Fair attendees to control on 
measures of behaviors over that 12 month period, behavioral intentions regarding product discard 
strategies, intentions to repair, and intentions to take for repair (see Tables 23-26 for statistical results).   
 
Findings were similar to those found immediately after the Fair, that in the previous 12 months (Table 
23), attendees were less likely to have disposed of a broken item, but less likely to have taken it to a 
repair professional, to have unsuccessfully attempted a repair, and unsuccessfully taken it to a 
professional for repairs. 
 
Attendees reported higher likelihood to choose a more repairable item, and less likely to throw away 
or recycle an item. The control group reported being more likely to take to a repair  professional. 
Attendees and control did not differ on attempts to repair an item and (Table 24). 
We examined intentions to attempt to repair specific types of items (Table 25) and found attendees 
reported being less likely to attempt to repair small electronics and small appliances, but more likely 
to attempt to repair clothing. They did not differ on intentions to attempt to fix furniture and tools. 
 
Examining intentions to take specific types of broken item to a professional (Table 26) we found 
attendees reported being less likely to take all item types to be repaired with the exception of small 
electronics, which they did not differ on. 
 
When asked about barriers to fixing items, of the 77 participants who attended the Fair and 
completed surveys while exiting 28 reported time, 68 lack of repair knowledge, 12 lack of confidence, 
and 22 reported other reasons (e.g. lack of: tools, repair manuals, online instructions, parts).   
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Table 15: Participant Demographic Information by Group 

  Fix-It Fair Attendees 
(Sample Size = 77) 

Control 
(Sample Size = 129) 

Gender 

Female 
 
Male 
 
Preferred not to Answer/ 
No Answer 

62 (80.5%) 
 

13 (18,9%) 
 

2 (2.6%) 

47 (36.4%) 
 

71 (55.0%) 
 

11 (8.6%) 

Race 

White 
 
Native American/American Indian 
 
Asian 
 
Preferred Not to Answer/ 
No Answer 
 
Hispanic/Latino 

58 (85.3%) 
 

0 (0%) 
 

2 (2.9%) 
 

17 (11.8%) 
 
 

0 (0%) 

89 (69.0%) 
 

3 (2.3%) 
 

0. (0%) 
 

37 (28.7%) 
 
 

22 (17.1%) 

Age 

18 - 24 
 
 25 - 34 
 
 35 - 44 
 
 45 - 54 
 
 55 - 64 
 
 64+ 
 

1 (1.3%) 
 

4 (5.2%) 
 

8 (10.4%) 
 

14(18.2%) 
 

17 (22.1%) 
 

33 (42.9%) 
 

1 (0.8%) 
 

52 (40.3%) 
 

58 (45.0%) 
 

5 (3.9%) 
 

2 (1.6%) 
 

1 (0.8%) 
 

People in Household – Mean (SD)           1.9 (1.0)                                     3.2 (0.8) 

Household Under 18– Mean (SD)            1.3 (0.7)                                      2.3 (0.9) 
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Note: Bolded lines indicate significant effects at alpha = .05 

Table 16: Immediate Post-Fair Group Comparison of 
Past Behavior 
In the last 12 Months 
How Many Broken 
Items Have You: 

Fix-It-Fai
r 

Contro
l  t  p 

Disposed of  2.1  3.3  -8.2  0.001 
Repaired Yourself  2.7  2.7  0.1  0.888 
Repaired Pro  2.1  2.6  2.7  0.007 
Unsuccessfully Self 
Repair  1.6  2.1  -3.1  0.002 
Unsuccessfully Pro 
Repair  1.9  2.1  -1  0.317 

 
 

Table 17: Immediate Post-Fair Group Comparison of 
General Intentions 

How Likely Are You To 
do the Following 

Fix-It-F
air  Control  t  p 

Try and repair  3.5  3.6  -0.3  0.754 
Take to be repaired  3.1  3.1  -0.1  0.961 
Choose more 
repairable   3.8  3.6  1.9  0.064 
Throw away/Recycle  3.2  3.6  -4.4  0.001 

 
 

Table 18: Immediate Post-Fair Group Comparison of 
Self-Repair Intentions 

Likely to Attempt Fix: 
Fix-It-F

air  Control  t  p 
Small electronics  3.2  2.1  -8.2  0.001 
Small appliances  2.5  3.3  -5.7  0.001 
Clothing  3.8  3.7  0.425  0.672 
Furniture  3.1  3.7  -2.8  0.005 
Tools  3.2  3.6  -3.2  0.002 
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Table 19: Immediate Post-Fair Group Comparison of 
Professional Repair Intentions 

Likely to Take to Fix: 
Fix-It-F

air  Control  t  p 
Small electronics  3.4  3.6  -2.3  0.023 
Small appliances  2.9  3.2  -2.4  0.018 
Clothing  2.5  2.9  -3  0.003 
Furniture  2.6  3.1  -3.9  0.001 
Tools  2.4  3.3  -6.9  0.001 

 
 

Table 20: Fair Attendees Change in General 
Intentions (Pre-Fair to Post-Fair) 

Likely to Attempt Fix: 
Pre-Fa

ir 
Post-F

air  t  p 
Small electronics  2.2  3.2  0.1  0.913 
Small appliances  2.6  2.5  1.2  0.229 
Clothing  3.7  3.8  -1.3  0.206 
Furniture  3.4  3.1  1.7  0.092 
Tools  3.2  3.2  1.5  0.132 

 
 

Table 21: Fair Attendees Change in Self-Repair 
Intentions (Pre-Fair to Post-Fair) 

Likely to Take to Fix: 
Pre-Fa

ir 
Post-F

air  t  p 
Small electronics  3.3  3.4  -0.2  0.839 
Small appliances  2.7  2.9  -1.2  0.214 
Clothing  2.2  2.5  -3.7  0.001 
Furniture  2.4  2.6  -1.6  0.11 
Tools  2.2  2.4  -2  0.052 
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Table 22: Fair Attendees Change in Professional 
Repair Intentions (Pre-Fair to Post-Fair) 

How Likely Are You 
To do the Following 

Pre-F
air 

Post-F
air  t  p 

Try and repair  1.3  3.5  -15.1  0.001 
Take to be repaired  3.6  3.1  3  0.003 
Choose more 
repairable   2.9  3.8  -7.3  0.001 
Throw 
away/Recycle  3.1  3.2  4.8  0.001 

  
 

Table 23: 12-Month Follow-Up Group Comparison of 
Past Behavior 

In the last 12 Months 
How Many Broken 
Items Have You: 

Fix-It-F
air  Control  t  p 

Disposed of  2.6  4.1  -8.3  0.001 
Repaired Yourself  2.7  3.7  -5.7  0.001 
Repaired Pro  1.5  3.2  -10.9  0.001 
Unsuccessfully Self  2.0  3.1  -6.1  0.001 
Unsuccessfully Pro  1.2  2.9  -10.0  0.001 

 
 

Table 24: 12-Month Follow-Up Group Comparison of 
General Intentions 

How Likely Are You To 
do the Following 

Fix-It-F
air  Control  t  p 

Try and repair  3.7  3.4  1.9  0.054 
Take to be repaired  3.0  3.3  -2.2  0.032 
Choose more 
repairable   3.9  3.6  2.0  0.042 
Throw away/Recycle  2.3  3.7  -13.0  0.001 
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Table 25: 12-Month Follow-Up Group Comparison of 

Self-Repair Intentions 

Likely to Attempt Fix: 
Fix-It-F

air  Control  T  p 
Small electronics  2.0  3.1  -6.7  0.001 
Small appliances  2.5  3.0  -3.0  0.003 
Clothing  4.2  3.7  3.9  0.001 
Furniture  3.6  3.6  -0.2  0.863 
Tools  3.4  3.5  -0.8  0.415 

 
 
Table 26: 12-Month Follow-Up Group Comparison of 
Professional Repair Intentions 

 

Likely to Take to Fix: 
Fix-It-F

air  Control  T  p 
Small electronics  3.5  3.5  0.6  0.955 
Small appliances  2.7  3.2  -3.3  0.001 
Clothing  2.1  2.9  -5.4  0.001 
Furniture  2.5  2.9  -2.8  0.005 
Tools  2.3  3.3  -7.5  0.001 
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