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Primary Logo

This Park North brandmark was crafted using a 
combination of the Avant Garde sans serif font and 
Gotham.

The abstract “P” icon serves as a recognizable 
brandmark that lends well to a variety of brand-
related design concepts.

The open nature of the figure is meant to convey a 
sense of openness, community and moving forward.

Park North Physical Therapy takes a lot of pride in 
personalized care. Each person who walks through 
our door has different needs. It’s our job to provide 
a safe and positive environment for our clients to 
meet their needs.

The logo and overall brand identity are an 
extension of the Park North mission. 



Reversed Version

Use the primary logo in whenever and 
wherever possible. Be mindful of wonky color 
combinations and clashes whether it’s placed 
on-screen, apparel, or printed materials.

This is an example of the inverted version used 
for darker backgrounds. 
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Brandmark Lockup

This is the secondary version of the Park North logo. 
It can be used in place of the the primary logo for 
space constraints or as an extension of the overall 
brand identity. 



Reversed Version

Use the horizontal version of the logo whenever 
and wherever possible. Be mindful of wonky 
color combinations and clashes whether it’s 
placed on-screen, apparel, or printed materials.

This is an example of the inverted version of the 
full lockup used for darker backgrounds. 
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Monochrome Versions

Use the alternate white or black version of the logo 
when the primary logo is not able to be used. For 
example, on backgrounds that are comparable 
in tone to the primary or where aesthetically 
applicable. 

The wordmark should be the most prominently used 
when it comes to branding, swag, photography 
overlay, etc.



Clear Space

Maintaining a consistent visual identity is critical to 
establishing a distinctive and trusted brand. In using 
the logo, be sure to retain its existing proportions, 
color and appearance so as to preserve the visual 
consistency of the Park North brand.

The logo should always have space to breathe so 
it doesn’t appear cramped. The bright blue box 
surrounding the logo represents the space that 
should remain clear of other elements. 

It is recommended that the shaded are be kept 
clear as well though not necessarily required. 
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Logo Scaling

The identity system helps to showcase the services 
that Park North Physical Therapy provides and 
offers an exciting range of creative expression for 
the brand to evolve and fit within the parameters of 
all platforms and media.

Appropriate sizing is important to retain the visual 
identity of the Park North brand. Never resize the 
logo beyond legibility. 

The primary logo should be equivalent to or larger 
than 100px wide to maintain legibility. *The absolute 
minimum is 70px wide and must be 100% legible – 
For web use only. Use the suggested min or larger 
for print.
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The submark should retain a minimum 
stroke of 0.25px for both print and web. 
From there, it should be scaled up. 

35px
Submark Absolute Minimum Suggested

70px 100px 125px



Usage

Use the primary logo whenever and wherever 
possible. Be mindful of wonky color combinations 
and clashes whether it’s placed on-screen, apparel, 
or printed materials. The possibilities are endless.

Use the alternate monochrome versions of the logo 
when the primary logo is not able to be used. For 
example, on backgrounds that are comparable 
in tone to the primary or where aesthetically 
applicable. The full brandmark should be the most 
prominently used when it comes to branding, swag, 
photography overlay, etc.
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Don’t Do It

Do not alter the visual appearance of the artwork. 
Doing so will result in the degradation of the visual 
identity and strength of the brand. If needed, utilize 
the alternate styles provided if size, space and color 
constraints exist.

Violations
Use the alternate white or black version of the logo 
when the primary logo is not legible. For example, 
on backgrounds that are comparable in tone to the 
primary or where aesthetically applicable.
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Do Not stretch or skew the Brandmark
Do Not alter the colors of the Brandmark
Do Not rotate the Brandmark
Do Not add a shadow of any kind - Ever
Do Not alter the font of the Brandmark
Do Not outline the Brandmark
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Primary Color Palette

Color is an integral part of the Park North identity 
tool kit. The colors were specifically chosen to 
align with both the industry and identity while 
providing consistency throughout all branding and 
communication efforts.

The bright nature of the color palette gives the 
brand a modern vibe and the blue theme provides 
for a happy, calm and friendly brand aesthetic. 

Prussian Blue

hex
032d4c

rgb
03  45  76

pantone
534 C

cmyk
100  82  42  42

Midnight Blue Dim Gray Robin Electric Ghost White

hex
223441

hex
6d6d6d

hex
50b2dd

hex
43ecff

hex
f5f7fb

rgb
34  52  65

rgb
109  109  109

rgb
80  228  71

rgb
67  236  255

rgb
245  247  251

pantone
7546 C

pantone
Cool Gray 9 C

pantone
7702 C

pantone
2985 C

pantone
656 C

cmyk
86  68  52  50

cmyk
57  49  49  16

cmyk
68  01  08  08

cmyk
60  00  03  00

cmyk
10  02  00 00



Color Use

Too much of a good thing can be 
a bad thing. Just like typography, 
the brand color palette has a 
proportional hierarchy.

The purpose of color proportions 
is to strengthen brand awareness 
through repetition. We want our 
audience to become familiar with 
our brand and, consequently, our 
products and services

The graphic on the right depicts 
proportional color usage relating 
to primary, secondary and tertiary 
colors.. 

Primary
Used for large color 
areas, backgrounds 
and headline text

Secondary
Used for large color 
areas & backgrounds 
to breakup a page

Secondary
Used for primary 
headings and 
background accents

Body Text
Used for web copy. 
Can be substituted 
with Midnight Blue for 
Print applications.

Accent
Used sparingly as an accent 
color or Call to Action. 

Primary
Used for large color 
areas, backgrounds 
and headline text
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Primary
White space is important. 
We want content to have 
“breathing room.”



InnovateLeading innovation in the field 
of physical therapy.



Typography

Park North Typography
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PoppinsPark North Physical Therapy is changing traditional 
physical therapy. We help alleviate pain, improve 
function and overall physical health. 

Consistent use of typography ensures that all brand 
materials and customer-facing touchpoints have a 
cohesive look and feel.

Typography is one of the core building blocks of an 
effective identity system and therefore your brand. 
Typography supports your brands positioning in the 
market and informational hierarchy.

Poppins light (or regular for small space applications) is used for standard body copy. 
In addition, we can use Poppins Medium or Poppins Bold for highlighting key text 
elements. Poppins is widely accessible across multiple platforms including, Google   
and the Adobe Creative Suite.

A geometric sans-serif font, Poppins offers a modern style with a professional vibe. 

Poppins semi-bold is utilized 
for primary headlines and 
headings. 
We use Poppins Regular for subheadings and copy that 
supports the primary heading or call to action. 
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Typography
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Use Cases
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